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What Comes After 
You Buy the Goods...? 


Chapter XII 


SCIENTIFIC EDUCATION OF YOUR 
SALES FORCE—this is the backbone of 
the Webster Definite Selling Plan. 


Our job is merely begun when we sell 
you a bill of merchandise. We help you 
in a dozen definite ways to make MultiKopy 
and Webco products fastest sellers. 





Is the head of your carbon paper and 
ribbon department receiving these definite 3 
Webster selling aids? Does he pass them a ii. SARBON 
along to every member of his department? te ‘\ SVS 


He-is missing out on a real opportunity 
if he is not doing this. Send in your names. 
Our magazine advertisements tell the world 
to “ask your stationer.”’ Be sure that your 
sales force have the correct answer. 


F-S-WEBSTER COMPANY 





F. S. WEBSTER COMPANY, Incorporated 
338 CONGRESS STREET, BOSTON, MASS. 


New York Chicago San Francisco Philadelphia Pittsburgh 
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qOFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cia] stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
field have given it unusual prestige. It serves a clientele com- 
posed of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also reaches 
gzome dealers in fifty-four other countries who deal in American 
office equipment. 

ADVERTISING RATES upon application—only 
office equipment or directly related products eligible. 

{SUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
Postage Stamps or Currency if sent by registered mail. 


articles of 


{The ownership of OFFICE APPLIANCES is vested solely 
in the officers of the company. No person, firm or Corperntes. 
either directly or indirectly connected with the business it repre- 
sents, has any share in its ownership or voice in shaping its 
policy, which has in view at all times the best interests of the 
field it serves. It aims to discuss all subjects fairly, and to 
furnish its readers reliable information concerning the 
and development of the office appliance industry. It will answer 
any questions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it with in- 
quiries and suggestions, to which it will give prompt and earnest 
consideration. 

{CHANGE OF ADDRESS. Subscribers may have their mail- 
ing addresses changed as often as desired. In ord 
changes it is necessary that both old and new addresses be 
given. 

{CONTRIBUTIONS are invited upon any topics of interest to 
this trade. All accepted manuscripts will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless post- 
age is enclosed by the sender. Correspondents should give their 
omen apd addresses, which will be withheld from publication 

esired. 


Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago, Ill., under Act of March 3, 1879. 
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Edgewater Paper Co..........ccceceees 194 scribers the lines advertised are American Multigraph Sales 155 
Irish, George, Paper Co.......... 237 here classified. Many of the re- Beck Duplicator Co., The..........s.+e0¢ 
Rockwell-Barnes Co. ..........-2.+.: 208 me . t Canode Imk Co........-seecesecseces 

Adding Typewriters. quirements of the modern bust Dick, A. Wis Otic. sesedessctl 
Remington Typewriter Co.. . es 67 ness office are represented. Should Heyer Duplicator Co.. 
einteewoes_S77ee riter Co... 69, Back Cover subscribers be interested in any pen ng on BOOscvccrcckvdse 

Addressing Machines. _ F Duplicatin; amps. 

Addressograph Co. ............eee0:. . 83 article of office equipment not ‘iulti-Stamp Giicicceesscpurisduc sap 70 
RIE MR cs wh dnawadlan patie oie .130 listed here, they are cordially in- Envelope Sealers. 

Aquaee ha oy - - , vited to communicate with the Larne oy Foe an Pee ee cobeiedeada - 
Esterbrook Pen en oa ia mag 5, 22 +t " iot O., BOs vercecovies sees cmsned seeses 
ee Cod stos stcmeas oa 37 > eegelhtisected bureau, through which the Reynolds Envelope Sealer Co.. . -283 

Analysis Paper. information will be promptly and Rivet-O MGs. O@.ccscccccecccssse ..287 
Biglow, L. H., & Co.... 235 cheerfully furnished. Standard Envelope Sealer Mfg. Co... 220260888 

Billing Machines. Envelopes, 

Remington Typewriter Co. caieater 67 Diemer, John F., C0.......00.5 o6¥éaaene 
Underwood Typewriter Co.....69, Back Cover National Fiberstok Envelope Co. . 7ovcereay 

Blank Books. Northwestern Paper Goods Co.............174 
SGams, Tears TF... MEG, Ge oissccacss 108, 221 Smead Manufacturing Co., The......215, 220 
Boorum & Pease Co... .......ce0- -S82, 114 Tension Envelope Co...........++ Pere re P 

Blanks for Bonds and Stocks, United States Envelope Co., The......... .152 
Goes Lithographing Co....... 105 Copying Device Erasers. 

DN? <acedsecndtcctewnkewd 193 Yawman & Erbe Mfg. Co.. .102, 3 Faber, Wherhard .....ccsccccsssecves canes 180 

Bond Boxes. Costumers, Mities TOG, 4i¢sciestess.ccscthe ca tee 228 
Corry-Jamestown Mfg. Corp'n...... 222 Conrades Mfg. Co.... 88 Roberts, Weldon, Rubber Co ..........-+.. 231 
Se OO "EE re a are: 199 Erie Art Metal Co.......... 199 Rush Braser C0......s0¢es.cesss+nembage .-219 
General Fireproofing Co.............. 99 Furnas Office Furniture Co.. 204 Eyelets. 

Meilink Steel Safe Co... The...... 203 Cuspidors, Rivet-O Mie. Odi... soc osccecessst tenasaen 237 
Metal Office Furniture Co.............. 78, 120 Pe a eee ee rere er 224 Eveshades. 

Steel Equipment Corp’n............. 107 Cordley & Hayes............. ie 131 Chicago Eyeshield Oo.............-++ee08 - 281 
Van Dorn Iron Works Co., The 118, 19 Ireland & Matthews Mfg. Co... ‘sone Featherweight Byeshade Co............+++ 236 

Book Cases. Cutters (Paper and Card). Filing Cabinets, Cloth Covered. 

Globe-Wernicke Co. 110, 111 Consolidated _ ered Co .191 Diemer, JOmD F., Geode scsetsnvccossecen .196 
Macey Co. . 160, 225 Golding Mfg. Co............. 125 [Imperial Methods Co........ EEE - 126 

Book Holders. Dating Stamps. Macey. Os., SUOis sivsccesesuncsssnane 160, 225 
American Electric Co 74 Melind, re - es Eee See ee 191 Gatahete G OO.i.cocas cnisessaeect. eananeen 227 

Book Rings. Meyer & Wenthe............. soles a Filing Cabinets, Metal. 

Adams, Henry T., Mfg. Co.. 108, 221 Shewert & Gh, wy Bisa cove A One Art Metal Construction Co............... . .136 
Joorum & Pease Co...........++.. .82, 114 Superior Type GOo., TWhe.......-escees 207 Aurora Metal Cabinet Works........... -. 192 
Morden Mfg. Corp’n, The 229 Sees & Ree Bes Gc ccbecccsces 240 Bentsom Mig. O8..cccsstessessecccacts eed 

Bookkeeping Machine Desks. Desk Calendars. Berger Mae. Oo., DRGs. oxooc> + icducanmeeen 132 
Deceet. SOUR C., OBi.ccsnccsesieces 13 >} eee 211 Canton Art Metal Co., The.............. 80 

Bookkeeping Machines. Kimpton, Haupt & Co. Vib bares oe bee Cary Safe Co., The............ . 168 
Underwood Typewriter Co. 69, Back Cover Desk Lamps. Corry-Jamestown Mfg. Oorp’n . 222 

Business Shows, Aladdin Mfg. Co...... 232 General Wesegueeseg Di ons ole ste ov tae . 
Annual Business Show (Co............. 242 Desk Pads, Blotter. Globe-Wernicke Co........sse.sse0008 110, “1 
3usiness Exposition (Co............ 237 toorum & Pease Co....... Pee Imperial Steel Cabinet Co.............+. . 204 

Calculating Machines. Fox, Geo. E., & Co... PEE Ae - 184 Invincible Metal Furniture Co............. 148 
Monroe Calculating Machine Co 100 EE ORS A re ae 216 Mancow Gh, WeOinc cousks on nscdtevrahe 160, 225 
Times-Into Co., The. ......sscce- 36 rr Pees 227 Metal Office Furniture Oo..........+.+¢ 78, 120 

Calendar Pads and Stands. Desk Pads, Glass. Shaw-WeMer Goss. cevdascerccactennsnes . 168 
Defiance Mfg. Co... ‘ 211 Chicago Mirror & Art Glass Co........... 188 Steel Equipment Corp’n...........--+se+¢ 107 
Kimpton, Haupt & nacido 230 i SO Mie GE Uc ces bausicesasesssannen 184 Terrell’s Equipment Co...............+-. . .223 

Carbon Papers. Kimpton, Haupt & Co........... 230 Van Dorn Iron Works Co., The...... ..118, 19 
(See Ribbons and Carbons.) ss 2: Pee ee ee 187 Yawman & Erbe Mfg. Co...........-- 102, 

Card Cases. Ravenswood Office Specialties Co......... 200 Filing Oabinets, Wood, 

Improved Boehner Binder Co. 233 Desk Trays. Boston Index Card Co 
Wiggins, The, John B., Co........ 216 American Wilectric Co.......cccccccccccecce 74 Beowne-aeeeee Cis és a incase 0 60402 

Crair Irons, Barbee Wire & Iron Works............... 122 Globe-Wernicke Co,............s000 
Pettcher Stamping & Mfg. Co....... 166 ,. -—. SS YY. 23S eee 184 Imperial Methods Co, 

Collier-Keyworth Co.. pase 241 General Fireproofing (Co..........+.+....- 99 Mecar Oa, TMB. o04900%ses<55 si eee 

Chair Pads and Cushions. Imperial Methods Co... Ee ee 126 Republic Box o WV rer rrr re 
Pe Sn Si Oe Whe shan caec cane sae .184 Ee Re rrr reer cert F 160, 225 Ghaw-Waelmer OBse.scrscisestasbetas a - 
Polar Mfg. Co.... 187 roar ene ths 25K bo a. Kh baa s oheee 163 Wabash Cabinet O0...:00csecssnsdepanes .165 
hairs. Yawman & Erbe Mfg. Co......... 102, 1038 Wele Mle. COicscccccceseconss 139, 40, 41, 42 
ee Se ae, 88 Desks. Yawman & Erbe Mfg. Co............. 02, 3 
Crocker Chair ©0........cccce. 195 Art Metal Construction Co. : 136 Filing Specialties. 

Derby, P., & Co., Ine. 5 Ge toh bos .117 Bentley & Gerwig Furniture Co........ .184 Advance Paper Box ©0......0++.sse0e6 238 
Grand Rapids Office C€ hair Co...... -223 Ear Ieee eee American Kardex C@....0...ccessesseenes ° 
Gunlocke, W. H., Chair Co.. ‘ 205 Corry-Jamestown Mfg. Corp’n............ 222 Bushnell, Alvah & C0.......0--++eseeeees - 2038 
ee a ee ee ee 66 a ae a aa eo eae 195 Diemer, John VF. Obie csc cacenecsesbecean .196 
ee Ss ER ino dedens 154 SS. CS EO ae ee .137 Smead Manufacturing Co., The...... 215, 220 
wee Geer Oe, Wes cs ciescnccence 156 ee FU eee 188 Ulrich Planfiling Equipment Co....... -+.- 285 
Toledo Metal Furniture Co., The 180 Englewood Desk Co......... 85 Wels Wie. Gein ccvccsnascvdsees 139, 40, 41, 42 
Van Dorn Iron Works, The -118, 119 Excello Products Corp’n 236 Filing Supplies. 

Check Protectors and Writers. General Fireproofing Co. 9 American Mfg. Ooncern.............«e0+ . 232 
Check Writer Co., Inc Gunn Furniture Co., The.............. 238 Boston Index Card Co...........+-++45 iene 
Flaven .. PEER RE ee | ee ER eer ree 200 Browne-Meree GOioss.cccccacsgecnsvneee . 245 
Hall-W elter en eS eer Imperial Desk Co... sbeewen Caeser 73 General Fireproofing Co yy 
Todd Protectograph Co... Jamestown Metal Mame Ge. 2. 64s: , spe 211 Globe-Wernicke Co., The lil 

Check Sorters. Jasper Novelty Works...... 50 ee Imperial a Tes ccavatas .126 
a "SS eee 149 Macey Co,, Tei ccaisccccsce 160, 225 Macey Oo., TOiRs ice cstsiensceusesaen 225 
Ulrich Planfiling Equipment Co.. 235 Metal Office Furniture Co....... 78, 120 Oxford Filing ‘suppiy CO... seers soeeee 82 

Coin Bags and Wrappers. Ee er eer ree 205 Shaw-Walker OOrecccsscccsccassssess oseaenee 
Downey, C. » Co., The 235 Cnet Meee: Mb eo eee kas xc c00 54 (de cee 192 Simonson, R, PTT oer rie! yer 

Copyholders, Rishel, J. K., Furn. Co -caes cee Smead Manufacturing Co., The........ 215, 220 
American Electric Co............... 74 PENG UCEN Ge bade ccweoces uckdadcsantol 163 Steel Equipment Corp’n..............+.- es 














Pace 6 OFFICE APPLIANCES 
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1922. 





United ee Equipment Co.. 


ran € Erbe Mfg. 


nes, 
American Multigraph Sales Co 





Eggens-Hambler Co 


Fountain Pen Name Engraver. 
Modern Invention Corp’n. 
Furniture ia panties. 





wcayiout Gold Co 


Index Card Signals. 
Graff-Underwood a aia 
Yawman & Erbe Mfg. 


> . 
Commercial Paste Co., 





n 8. 

Bachrach Specialty 
Cushman & Denison Mfg. 
General Eclipse Co 





New Martinsville 
Sengbusch S-C Inkstand Co.. 


Letter Distributors. 
Imperial Methods Co. .. 


, Books and. Sys stems. 


Feldmann's System 





Stationers Loose 





Mailing Machines. 


Matched Office Suites. 








Mucilage Bottles. 


Numbering Machines. 
American Numbe ring 


Consolidated Stamp Mfg. 
Numbering Machine 





Graff-Underwood 





Rockwell-Barnes 





re. Fastening Machines. 
Acme Staple Co., 


Defiance Manufacturing © 





Machine Appliance Corp’n................. 212 
Rivet-O Manufacturing Co..........-+.....237 
Paste. 
(See Inks, Adhesives, etc.) 
Patents. 
ee as ceeds coe eas edidcn Sa 
Pen and Pencil Clips. 
Defiance Mfg. Co......... er ee eee 211 
eo EE ae 
Van Valkenburg, L. D............0202-0--219 
Pe OS a Since ac coneeewedewna 164 
Pencil Sharpeners. 
Collins Ink Eradicator Co..... «2206 
Graff-Underwood Co.......... 
Pencils, Cedar. 
Faber, Eberhard....... aa 
Pencil Exchange, Inc., The... 
bins nk nd be 96660666 aneacnl 
Pencils, Thin Lead Magazine. 
a a a old ware ab een 72 
Ingersoll-Redipoint Co., Inc............... 151 
Ms iy nec ncndateséacten ad 201 
Penholders. 
Faber, Eberhard...... TTT eT eee 180 
ee ssed.ceendesoneeee 22) 
Penknives. 
ie eceCsrkecresseebestvcseense wae 236 


Pens, Steel. 
Esterbrook Pen Mfg. Co... 
Hunt, C. Howard, Pen Co 





EY SE MG aKa ss aces cesoadéaced 

Turner & Harrison Pen Mfg re 
Pens, Shading. 

Sh ahah 0 6 on hd.oe Chee dwn 234 
Picture Hooks. 

ss ESTP TETTTTTTT TTT Tee 
Pins. 

Crescent Brass & Pin Co.................212 

ee a a a ig « wig big Kenta 6 4 


Platens, Typewriter. 
American Writing Machine Co...77, 101, 198 











Ames: Supply Co............ PPT Pee er 247 
Postal Scales. 
yt See 
ee MO Orcas cicicccgecs 
Triner Scale & Mfg. Co. 
Publications, 
American Fixchange Service............ 170 
i. C2 e se ebes s4s00 ve cdedeees 182 
A ene 
ee ha 5 de adeno a6 0 6.0:66.000n eee 3 
ie 6 Se ssvasecscnccctecs.oe eee 
Punches, 
EE ee ee 211 
Machine Appliance Corp'n... +n «cee 
Rivet-O Manufacturing Co. 7 
Push-Pins, 
Moore Push-Pin Co........ bNinedinbtoaes 229 
Ribbons and Carbons. 
ee Ge Ec kde ences. Terr 
American Manifold Products Corp'n S 
Ault & Wiborg Co............ 


Buckeye Ribbon & Carbon Co., The 
Carrib Mfg. Corp... has de 
Columbia Ribbon & Carbon Mfg. 
Cooper Carbon Coated Paper Co 
ME Glin cccqescccceces me 
Crown Ribbon & Carbon Mfg. Co. 
Iron Clad Ribbon & Carbon Co. 
Manifold Supplies Co.. . 
Miller-Bryant-Pierce Co.... , 
Milo Ribbon & Carbon Co...... : 
Mittag & Volger.......... adad 
Neidich Process Co......... 
Old Town Ribbon & Carbon Co.. 
Peerless Carbon & Ribbon Mfg 
Phillips Ribbon & Carbon Co..... 
ST 1 Cis oc bbc scnecence es 
a Se 
Union Ribbon & Carbon Co....... 
U. 8S. Typewriter Ribbon Mfg. ¢ 








Webster, F. 8S., Co..... 

Rubber Bands. 
Faber, Eberhard........ 06s0eeee ee cee 
Vuleo Rubber Fabrics Co............. ee) 


Rubber Stamps. 
Consolidated Stamp Mfg. Co... 
Medearis Moulding Co....... 
Melind, Louis, Co....... 
Meyer & Wenthe..... 
Stewart & Co., R, A. 
Superior Type Co., The 
Rulers. 
Adams, Henry T., Mfg. Co 
American Mfg. Concern. 
National Rule Co., The 
Safety Deposit Boxes. 


Cary Safe Co........ Pe ere 168 
General Fireproofing Co. rhe win «hie sew gl 
Invincible Metal Furniture Co............. 148 
Safes. 
gt é$néecns 168 
General Fireproofing Co................... 99 
Globe Wernicke Co., The Sharer 
Halls’ Safe Co., The...... rT eee 172 
Herring-Hall-Marvin Safe Co........ ....164 
SF Se eae e .160, 225 
Metal Office Furniture Co. re os 
Schwab Safe Co., The..... . cewek 
Shaw-Walker Co......... : — er 165 
Steel Equipment Corp'n...... .oeneee 
Van Dorn [ron Works Co., The......118, 19 
Yawman & Erbe Mfg. Co.... 102, 3 
Seals, Notary and Corporation. 
ee Cn a eee nes ee 
Meyer & Wenthe....... a eae Sl 
er ea) ed 6 oes ckene sees i 
Superior Type Co., The... ; were 


Second-Hand Office Machinery. 
Chicago Safe & Mdse. Co... 
Morse Office Equipment Co 
Dn. Sibebtcccétacbese wa 
Times-Into Co., The....... 


Shelving. 
General Fireproofing Co. aad hn-eten ee 99 
SED MOOS (OOo conc ccescccccecas 223 
Sign Markers. 
Hellesoe, Hans H........... 5 td evades 233 


National Sign Stencil Co has vene ae 








Sorting Devices. 
Kohihaas Co..........:; 


Metal Goods Corp'n..... ae 
Ulrich Planfiling Equipment 
Unyversal Utylyty Unyts Co 


Stamp Affixers. 


Bircher Co., Inc., The.... 


BneeORS OO, cc cccccses 

Standard Stamp Affixer 
Stamp Indexes. 

Medearis Moulding Co... 
Stamp Pads. 

Consolidated Stamp Mfg. 


Ideal Stamp Pad Co....... 
Peerless Carbon & Ribbon Mfe. C 
tivet-O Mfg. Co.......... eaten 
Stewart & Co., R. A....... 
Superior Type Co,, The..... 
Stands, Metal, for Office Machines. 
Adjustable Table OCo....... 
Fowler-Manson-Sherman Cycle 


Stapling Machines. 
Acme Staple Co......... 
Defiance Mfg. Co........ 
Irvin, Alex H. scans. 


Stationery, Embossed and Engraved. 


American Embossing Co. 


Kihn Brothers............ 


Wiggins, John B., Co.... 
Stationery Cabinets. 

Collating Devices Corp’n. 

General Fireproofing Co.. 


Imperial Methods Co.......... 
meee OO. Benccsccccces ; 
Terrell’'s Equipment Co..... 


Stencils. 
Meyer & Wenthe......... 
Stenographer’s Note Books. 


Boorum & Pease Co....... 


Elkhart Stationery Co... 
Rockwell-Barnes Co..... 


Swinging Typewriter Stands. 
American Writing Machine 
Wee GE Dic cecscccocce 


Tables, 
Corry-Jamestown Mfg. 
Furnas Office Furniture 
General Fireproofing Co.. 


Mutschler Bros. Co....... 
St. Johns Table Co....... 
Van Dorn Iron Works Co., 


Telephone Attachments. 
American Electric Co. 
Colytt Laboratories... 
National Phone Co... 

Thumb Tacks. 

Moore Push-Pin Co....... 
Solidhed Tack Co....... 


Time Stamps and Recorders. 


Automatic Time Stamp 


SS |e SS eee 


Type, Typewriter. 


Bmes BEF CO... cc vsec ccs 
Thorp & Martin Typewriter 


Typewriter Cabinets. 
Byron Typewriter Cabinet 
Toledo Metal Furniture C 


Typewriter Specialties and Supplies. 
American Exchange Service 


Ames Supply Co....... 
Azora Rubber Co., The 
Camt-Slin O0@...inccccscs 
Clarotype Co., The... 
Hahn, Arthur W... ‘ 
Morton Mfg. Co...... 
Munson Supply Co... 


Nielson Supply Co........ 


Peerless Key Co., Inc. 


Speed Key Mfg. Co........ 
Thorp & Martin Typewriter! 
Webster, ip, Ma ten eeeee 


Wolverine Products Co. 
Typewriters, New. 
Allen Typewriter Mfg 


American Writing Machine 
Corona Typewriter Co....... 


Demountable Typewriter 


Noiseless Typewriter Co.... 
Remington Typewriter Co. 


Royal Typewriter Co.. 


Smith, L. C.. & Bros Typewrite 


Underwood Typewriter C 

Victor Typewriter Co. 

Woodstock Typewriter 
Typewriters, Rebuilt. 


American Writing Machine 
General Typewriter Exchange 


Morse Office Equipment 
Regal Typewriter Co. 


Shipman-Ward Mfg. bgt 


Typewriter Emporium... 


United Typewriter Exchang: 


Wholesale Typewriter Co. 

Young Typewriter Co. 
Vault Doors. 

Cee BESO Oi.sccccces 


Ventilators, Office 


Chicago Mirror & Art Glass Co 


Wardrobes. 
Furnas Office Furniture 
Terrell’'s Equipment Co. 
Waste Baskets. 


American Vulcanized Fibre 
Barbee Wire & Iron Works 


Cordley & Hayes........ 


Erie Art Metai Co........ ae 


Genera! Fireproofing Co., 
Macey Co., The......«..- 


Massillon Wire Basket Co., 
Metal Office Furniture Co.. 


Motors Sheet Steel Co., 
Peerless Wire Goods Co. 


Penn Art Steel Works.... ee 
ae Ge, Ge pecan hot sas 


Water Coolers. 


Cordiey & Hayes........0-+- 


Wholesale Stationery. 


Stationers Wholesale Supply 





























OFFICE APPLIANCES For December, 1922. 








WANTS ano 
FOR SALE 











AGENCIES WANTED. 


SALESMAN wishes to secure exclusive 

age ney for a good line Office Appliances 
for the State of New Jersey. Box D-14, 
care Office App liances, _Chicago. 


SITUATIONS WANTED. 


WANTED—Position with high grade con- 
cern to represent them in any or all of 
the Central and Mid-West States. Thor- 
oughly experienced and well and favor- 
ably known by the trade. Wood or steel 
equipment, stationery, or anything in the 
line. E-13, care Office Appliances, Chi- 
cago. 





WANTED—Position as buyer or man- 
ager, or both, for Office Supply and sta- 
tionery department in Department Store, 
Chicago preferred, but will consider other 
city. F-16, care Office Appliances, Chi- 
cago 





SITUATION WANTED—Fully _ = experi- 
enced, mature and capable as manager 
of Stationery, Office Supply and Offic: 








Equipment store or department. Can 
handle outside and inside employes, put 
store in proper shape, careful buyer 
G-38, care Office Appliances, Chicago 

COMPE’ NT OFFICE SUPPLY MAN 


with ft years’ experience as sales- 
man and manager of salesmen of Adding 
machines, Typewriters, Filing devices, 
desks and general office supply line, 
wishes position as manager of supply 
business anywhere in the east. Address 
Salesmat 285 South Huntington Drive, 
Pasadena, Cal 





MARRIED MAN of many years’ experi- 
ence in the Office Appliance and Station- 
ery field with an excellent sales record 
who has traveled the New England, North 
Atlantic and Central states and is well 
known throughout the trade desires posi- 
tion as Sales Manager with thoroughly 


esponsible nd revutable house who can 
afford to employ high grade man. Am 
at present B jloyed and could change at 
thirty day notice Address S-48, care 


Office Ap pli ances, Chie ago. 





MAN of prove! —- in the manufac- 
turing and sé ling of bui ilt to order stock 
metai furniture will be available January 


1st. Connection desired with concern 
wishing to increase output. Fully experi- 
enced in handling iles management at 


factory and branch offic es. Highest refer- 
ences as to ability ‘and character can be 
given. Addre F-15, care Office Ap- 
pliances, Chicago, II. 





You NG and live stationery man, fifteen 
years’ practical selling experience, wishes 
to make connections with manufacturers 
as traveling mar Will make any terri- 
ory Denver west Can also establish 
local office here in Los Angeles if neces- 
sary. Give me the line and I will put it 
over. Can come east and confer in per- 
son if necessary. Can furnish best refer- 
ences Address W-9, care Office Aplli- 
ances, Chicago 








A PRODUCER in direct-by-mail selling 


S available Practical university busi- 
ness training plus five years’ valuable 
executive work Have good knowledge 
of the office equipment industry In- 


itiative and experience will appeal to the 
busy advertising manager needing as- 
sistant who can plan profitable mail cam- 
paigns, write letters, prepare broadsides, 


enclosures and buy printing. Now hold 
position of trust but seek more selling 
responsibility with established office 


equipment manufacturing concern or 
wholesaler who wants to develop the di- 
rect mail end of the business. Age 27, 
married, and will go anywhere with 
proposition having encouraging posu- 
ities. Available Dec. 15 J-15, care Of- 
fice Appliances, Chicago. 


SALESMEN WANTED. FOR SALE. 





WANTED—Salesman to sell Victor Ad- TYPEWRITERS and ELLIOTT-FISH- 
supplies. ERS bought, sold and exported. Abbi 


ding Machines, duplic: ~~ gl and t 
State age, experience and references. R Typewriter Company, 38 East 23d Street, 
\ Y 


Bus ale os C ompany, Syrac hes N ; New York. 





WANTED—Salesmen and saleswomen for DUPLICATORS, new and used. Supplies. 

good sideline that is needed in offices Adding machines, used. Mail room equip- 

Big seller and big profits. Address P. O. ment. R. W. Wales Company, Syracuse, 
N. 3. 


Box 508, He artford, Conn. 














LARGE, nationally known office appliance DOLLAK brings Kallajfian Latest tele- 
manufacturer has several openings in big phone hand free device. Eliminates tire- 
city for experienced salesmen. Apply by some way. For home, office and we A 
letter, stating age, experience and other Patented in U. S. and Canada. 3 
qualifications. Address V-12, care Office Lenox St., Boston, Mass. 

Appliances, Chicago. ae 





pray ge ey ADDRESSING machines, multigraphs, 


Ww ANTED—High class Multigraph sales- duplicators, letter folders, envelope seal- 
man or Multigraph operator who can ers, mailometers, check writers, dictatin 
demonstrate the O. K. Even Print At- machines, multicolor presses—at abou 
tachment for Multigraph machine. in half the’ manufacturer's price. Pruitt 


Chicago Salary $50 per week. Write Sen ana q 
AX-15, care Office inialine inces, Chicago. Company, 170-H North Wells, Chicago. 








SALESMEN WANTED—Our patented BUSINESS OPPORTUNITIES 
Ringer Signal File an easy seller to every 
office equipment merchant. Has exclusive 





features. Big commission paid promptly FOR SAL _E—Stationery store, Minnesota 
W rite T perc for particulars. 4650 town, eleven thousand, established twen- 
Sarre ot See oe ty years. Address T-16, care Office Ap- 


——__—____—_—— - pliances, Chicago. 


SALESMAN calling on Banks can earn -— 
more selling our patented money-han- FOR SALE ationery and printing 
dling devices and steel equipment. Per- business in oe South Georgia town, sea- 
manent position and full protection for port and tourist center, best city location, 
right man Address Bankers’ _ Specialty reasonable overhead expense. Apply BB. 
ee » Bas Nassau Sst New York care Office Appliances, Chicago. 











TYPEWRITER BUSINESS for sale, fifty 


SALESMEN Exctusive arrangement - , 

representing large manufacturer. of es- miles from New York City. Established 

tablished metal specialty for office equip- in 1909, carrying with it ces G4 wien 

ment and house furnishing trade. Com- agencies, good ribbon, carbon and repair 
business. Owners retiring from_ type- 


mission basis. Territory open, New York 
State, western Pennsylvania and mid- 
western all southern states Address 
A-11, care Office Appliances, Chicago 


writer business. For further particulars 
address B-102, care Office Appliances, 
Chicago. 





WILL SELL office equipment and type- 


WANTED by old established southern 

stationery house ‘of r — ntyv-eight nian writer business having exclusive agencies 
continuous business, an experienced Of- on né itionally known lines—located in the 
fice Furniture salesman to solicit busi- middle west—good lease and doing good 
ness in the city. Only high class men business. Reason for selling—owner has 
with A-1 references need apply State other interests requiring his_ time—five 
salarv wanted. The R. L. Brvan Com thousand dollars cash required. Address 
pany. Columbia. §. C. _ , i H-18, care Office Appliances, Chicago. 





\ DESK manufacturing company estab- FOR SALE—Office Furniture Store. A 
iished ten years is extensively enlarging rare opportunity, a well established busi- 
ts line and requires the services of a ness, selling new and refinished office 
high-grade experienced salesman who furniture, typewriters and safes. Lo- 
can bring in business from the start eated in the largest town of New Jersey 
This is an unusual opportunity for am- with a population of 506,000. Will sell in 
whole or half interest to a party who can 








bitious man. Salary commensurate with 

results and interest in company obtain- iake charge. If interested address R-10, 
ible if desired. Address V-11, care Office care Office Appliances, 720 Tribune Bldg., 
Appliances, Chicago New York City. 

WANTED—Strictly high class salesman 

for the south-eastern and south-western AGENTS WANTED. 


states to call on Stationers, Office Out 
fitters, Department and House Furnish- 
ing dealers, Hardware and Furnituré OPPORTUNITY for specialty salesman 





trade Man must have successful past to connect with growing organization. 
record or application will not be con- State experience and territory preferred. 
sidered. State age, experience, etc., with \ddress Y-14, care Office Appliances, New 
letter of application. Address Z-52, care York, NM. 3. 

Office Appliances, Chicago 





START YOUR OWN AGENCY — Office 
appliance line. Meets universal need. 


MECHANICS WANTED. Large sales possibilities... Stock on con- 
signment. Factory does collecting. Com- 


mission 45%. Only full time men consid- 
WANTED—First-class Remington type- ered, Prefer men able to build up sales 
writer repairman; one who also under- organization and take over territory. 
stands the repairing of Remington Wabls Carey, 4730 McGraw Ave.,, Detroit. 





good salary; position in California; state 


age experience anc “eterences ‘ess y 
a ey Ronkemaen y, eng “ WILL SELL office equipment and _com- 
. ; mercial stationery business in North 
: Florida city, good location, good lease 
WE ARE IN NEED of a number of ex- with low overhead expense. tock is in 
perienced typewriter aligners and as- A-No. 1 condition. eason for selling, 
semblers. Can use a few apprentices. other interests require greater rt ot 


Large light factory and ideal working ywner’s time. Address L. C. McCormick, 
conditions. American Writing Machine Attorney. 520 Professional Building, Jack- 
Co., Newark, N. J. sonville, Fla. 
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The RECENT. 
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Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 

















No. 1,427,398.—Line !ock mechanism for typewriting machines; 
patented August 29, 1922, by Karl August Lehmann of Essen, 
rere assignor to Fried. Krupp Aktiengeselschaft, of Essen- 
on-the-Ruhr, Germany. 

No. 1,426,077.—Invention relates to methods of collating sheets 
in typewriting machines, particularly of the round platen 
variety—adjusting superposed sheets to the a point in 
certain relations to one*another; patented August 15, 1922, by 
Charies M. Hilsee of Philadelphia, Pa., assignor to Underwood 
Typewriter Company of New York, N. Y. 

No. 1, 46.—Line comers device for typewriting ma- 
chines; patented August 29, 1922, by Harry Bates of New York, 
N. Y., assignor to Underwood Typewriter Company of New 
York, N. Y. 

No. 1,427,345.—Device for use on typewriting machines de- 
signed to keep al! or practically all of the writing in the ma.- 
chine covered so as to be screened from other eyes than those 
of the operator; patented August 29, 1922, by Harry Bates of 
New York, N. Y., assignor to the Underwood Typewriter Com- 
pany of the same place. 


1,423,029. 

1,423,076. 
Francisco, 

1,422 311. Typewriting machine.—Philippe de Clamecy, Bos- 
ton, Mass. (assignor to Remington Typewriter Company, Llion, 
N. Y., a corporation of New York). 

1,423,448. Carriage shifting mechanism for 
Rockwell A. Loomis, Guatemala, Guatemala. 

1.423.448. Fountain pen.—James A. O’Connor, 


Card index.—Joseph C. Russell, Pittsburgh, Penna. 
Paper file and binder.—Henry Brundage, San 
Calif. 


typewriters.— 
Bridgeport. 


nn. 

1,423,520. Paper fastener.—Benjamin H. Freedman, New 
, , A 
Pencil.—William P. DeWitt, Somerville, and David 
J. LaFrance, Cambridge, Mass. (assignors by mesne assign- 
ments to DeWitt-LaFrance Company, Cambridge, Mass., a 
corporation of Massachusetts). 

1,423,637. Calculating machine.—Oscar Woodward, Babylon, 
N. Y. (assignor to Remington Accounting Machine Corpora 
tion, New York. N. Y., a corporation of New York). 

1,423,687. Typewriter attachment.—John M. Schultz, Chi- 
cago, Ill. (assignor by direct and mesne assignments to John 
S. Chenneour, Chicazo, IMl.). 

1,423,741.. Calculating machine.—George A. Seib, Ilion, N. Y 
(assignor to Remington Accounting Machine Corporation, New 
York, N. Y., a corporation of New York). 

1,423,896. Calculating rule.—William L. Wyckoff, Brooklyn, 
mm. Bs 


. 





1.430.112 


No. 1,426,804.—Means for automatically correcting direction 
of paper from roll to platen in typewriting machines, and pro- 
viding a paper-tearing element with means for controlling the 
position of a set of guide rollers with respect to the platen; 
patented August 22, 1922, by Arthur H. Adams of Galion, O., 
assignor to Western Electric Company, Inc., of New York, N. Y. 


No. 1,430,208.—Mainspring and associated parts for propelling 
the carriages of typewriting machines; patented September 26, 
1922, by Edwin E. Barney of Newark, N. J., assignor to the 
Remington Typewriter Company of Ilion, N. Y. 


No. 1,426,762.—Sliding support for typewriting machines; pat- 
ented August 22, 1922, by John A. Nott of Chicago, I!II., assignor 
by mesne assignments of one-half to Ira Krupnick of Chi- 
cago, Ill. 


No. 1,430,112.—Calendar device; patented September 26, 1922, 
by Alonzo N. Peffly of San Francisco, Cal. 
No. 1,427,850.—Calendar; patented September 5, 


1922, by Hugh 
T. Reed of Chicago, Ill. 


1,424,194. Device for 


calculating or computing purposes.— 
Harrison Brotherton, Brierfield, and Frank Brotherton, Bow- 
don, Eng. 

1,425,825. Typewriting machine.—Edwin E Barney New 
Rochelle, N. Y. (assignor to Remington Typewriter Company, 
llion, N. Y., a corporation of New York). 

1,425,871. Mechanical pencil.—John G. Liddell, Everett, Mass. 


(assignor to Moore Pen Company, Boston, Mass., 
of Massachusetts). 
1,425,873. Copy fastener. 


a corporation 


William C. Lineaver, Fort Sill, 


Okla. (assignor of one-half to Worthington Swift, Lawton, 
Okla.). 

1.425.907. Manifolding typewriter.—John Q. Sherman, Day- 
ton, Ohio. 

1,425,910. Typewriting machine.—Jesse A. B. Smith, Stam- 
ford, Conn. (assignor to Underwood Typewriter Company, New 


York, N. Y., a corporation of Delaware). 


1,425,921. Typewriting machine.—John Waldheim, Elizabeth, 


N. J. (assignor to Underwood Typewriter Company, New York, 
N. Y., a corporation of New York). 
1,426,077. Typewriting machine.—Charles M. Hilsee, Phila- 


delphia, Penna. (assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of Delaware). 

1,426,131. Magazine pencil—James H, Waring, 
Wis. (assignor of one-half to Paul F. Schryer, 
Wis.) 


Milwaukee, 
Wauwatosa, 
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1,426,243. Arrangement of the paper pressing rollers of Type- 
writing machines.—H. F. E. Baeseles. Dresden, Germany (as- 
signor to Akt. Ges. vorm Seidel & Naumann, Dresden, Ger- 
many, a corporation of Germany). 

1,426,438. Lead pencil.—David Zakim, New York, N. Y. 
(assignor to Sterling Metal Novelty Manufacturing Company, 
Inc., New York, N. Y., a corporation of New York). 

1,426,468. Loose leaf binder and the like.—Robert L. Esson, 
Johannesburg, Transvaal, South Africa. 

+e 657 Notebook cover.—Ernest H. Long, Lincoln, Nebr. 


Syracuse, 
Company, 


alculating machine.—William H. Brown, 
Franklin Manufacturing 
New York) 
Keeran and 
assignments to 
a corporation of Illinois). 
John A, Nott, 
one-half, to 


1,426,710. Cz 

Y. (assignor to H. H. 
yracuse, N. Y., a corporation of 
1,420,744 Pencil.—Charles R. 
Chicago, Ill. (assignors by mesne 
Manufacturing Company, Chicago, Il., 

1,426,762 Sliding support for typewriters.—. 
Chicago, Ill. (assignor by mesne assignments, of 
Ira Krupnick, Chicago, IIl.). 

1,426,804 Typewriter.—Arthur H 
signor to Western Electric Company, 
corporation of New York). 
1,426,825 Numerical calculating 


G2 


Frank R. Taylor, 
Autopoint 


Adams, 


Galion, Ohio (as- 
Inc., New ’ 


Toon, Bee Baa 
Dobson, 


device George G 


Passaic, N. J. (assignor to Western Electric Company, Inc., 
New York, N. Y., a corporation of New York) 

1,426,982 Perpetual calendar.—George G. Grunewald, Perrys- 
ville, and Mary Sweet, Mifflin, Ohio. 

1,427,345 Typewriting machine Harry 3ates, New York, 
N. Y. (assignor to Underwood Typewriter Company, New York, 
N. Y., a corporation of Delaware). 

1,427,346 Typewriting machine.—Harry Bates, New York, 
N. Y. (assignor to Underwood Typewriter Company, New York, 


Delaware) 
machine 


Nn. ca & 
1,427,398 


corporation of 


Typewriting Karl A. Lehmann, Essen, 


Germany (‘assignor to Fried. Krupp, Aktiengesellschaft, Essen- 
on-the-Ruhr, Germany). 

1,427,409 Pencil.—Walter R. Noe, New York, N. Y. 

1,427,464 Type writing machine.—Edward H. Hess and Lewis 
C. Myers, Brooklyn, Y. (assignors to Royal Typewriter Com- 
pany, Inc New York, N. Y., a corporation of New York). 

1,427,465. Typewriting machine.- Edward B. Hess and Lewis 


trooklyn, N. Y. (assignors to Royal Typewriter Com- 
New York, N. Y., a corporation of New York). 
,427,466. Typewriter.—Edward B. Hess and Lewis C. Myers, 
Brooklyn, N. Y. (assignors to Royal Typewriter Company, Inc., 
New York, N. Y., a corporation of New York). 
1,427,467. Typewriting machine.—Edward B. Hess and Lewis 
<. Myers, Brooklyn, N. Y. (assignors to Royal Typewriter Com- 


Cc. Myers, 
pany, Inc 


pany, Inc., New York, N. Y., a corporation of New York). 
1,427,468 Typewriting mac hine Edward B. Hess and Lewis 
C. Myers, Brooklyn, N. Y. (assignors to Royal Typewriter Com- 
pany. Inc., New York, N. Y., a corporation of New York). 
1,427,590. Combined letter sheet and envelope.—William G. 
Gruber, Milwaukee, Wis. 


Kurowski, 
Company. 


machine Alfred G. F. 
Underwood Typewriter 
Delaware). 

_ Bartle, Samuel 


1,427,689 Type writing 
Brooklyn, N. Y. (assignor to 
New York, N. Y., a corporation of 

1,427,711. Fountain pen.—George 
and Leon Jacovitz, New York, N 


Glickman 


1,427,729. Pencil.—Howard L. Fischer, St. Paul, Minn. 

1,427,850 Calendar.—Hugh T. Reed, Chicago, Il. 

1,427,909. Typewriting machine.—Edwin A. Peterson, Madi- 
son, Wis. (assignor to Underwood Typewriter Company, New 
York, N , a corporation of Delaware). 

1,427,999 Pencil.—Raymond T. Bell, Chicago, II. 

1,428,076. Pencil holder.—Harry Adam Clark, Detroit, Mich. 

1,428,077. Pencil.—Harry Adam Clark, Detroit, Mich 

1,428,079. Pen.—Thad Clark, Americus, Ga. 

1,428,130. Typewriter.—Charles W. Barnhart, New York, N. Y. 

1,428,140 Tabulator bar of typewriter tabulators.—T. E. 
Buschman, Cheminitz Kappel. Germany (assignor to Wanderer- 


Werke vorm Winkihofer & Jaenicke Aktiengesellschaft, Scho- 





naub, Chemnitz, Germany). 

1,148,193. Typewriting machine kdward Thomas, New York, 
Ae (assignor to Underwood Typewriter Company, New York, 
N. Y., a corporation of Delaware) 

1,148,215 Typewriting machine.—George W. Campbell, Hart- 
ford, Conn. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,148,265 Typewriting machine.—Jesse A. B. Smith, Stam- 
ford, Conn. (assignor to Underwood Typewriter Company, New 
York, N, Y., a corporation of Delaware), 

1,148,325 Typewriting machine.—Joshua E. Davidson, New 
York, N Y. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,148,333 Fountai avid B. Kaufman, Cincinnati, Ohio. 

1,148,377. Loose leaf ledger.—Charles M. Jewell, Tulare, Calif. 

1,148,417. Fountain pen.—Merton D. Davis, London, England. 

1,428,544 Removable cap for typewriter keys. Robert S. 


Graham, New (assignor of one-half to Willis M. 


York, N. Y. 
Follmer, New ; 


York, N. Y.) 


1,428,832 Typewriting machine. Harry Bates, New York, 
N. Y. (assignor to Underwood Typewriter Company, New York, 
N. Y., a corporation of Delaware) 

1,428,850. Typewriting machine A. G. F. Kurowski, Brook- 
iyn, N. Y. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,428,851 Typewriting machine. Alfred G. F. Kurowski, 


to Underwood Typewriter Company, 
Delaware). 


Jesse A. B 


Brooklyn. N. Y. 
New York, N. Y 
1,428,864 Typewriting 


(assignor 
. a corporation of 
machine 


Smith, Stam- 


ford, Conn. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,428,886. Typewriting machine William F. Helmond, Hart- 
ford, Conn. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,428,968. Combination pen and pencil holder and calendar. 
Harry J. Mellon, Pittsburgh, Penna 

1,429,058. Moistener for stamps, envelopes, tape, etc. Charles 
William Beiser, Brooklyn, N. Y. 

1,429,066. Escapement device for typewriting machines. Louis 
P. Diss, Ilion, N. Y. 

1,429,096. Calendar. Philip C. Pethick, New Haven, Conn. 

_ 1,429,036. _ Typewriting machine. Walter P. Gehrett, San 
Francisco, Calif. (assignor to Remington Typewriter Company, 


Ilion, N. Y., a corporation of New York). 
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Column adjusting device for typewriting machines. 


1,429,341 
Nuremburg, Germany (assignor to the 


Heinrich Grutzman, 


Bingwerke vorm. Gebr. Bing A. G., Nuremburg, Germany) 
1,429,678. Multicolored ribbon shift for typewriters. Max 
Garbell, Chicago, Ill P 
1,429,708. Loose leaf binder. Louis W. Bergman, New York, 
i es 
1,429,862 Typewriting machine for music. Luigi Fortoni, 
London, England. 
1,430,014. Check writing machine. Thomas J. Hyman, Oak 


Park, I. 
1,430,046. Loose leaf book. Ralph G. Whitlock, Los Angeles, 
Calif. (assignor to E. D. Whitlock and M. H. Whitlock, both of 


Los Angeles, Calif.). 


1,430,047 Loose leaf book. Ralph G. Whitlock, Los Angeles, 
Calif. (assignor to E. D. Whitlock and M. H. Whitlock, both of 
Los Angeles, Calif.) 


1,430,112 Calendar device. Alonzo N. Peffly, San Francisco, 
Calif. 
1,430,204. Pencil. (as- 


James H. Waring, Milwaukee, Wis. 
signor of one-half to Paul F. Sohryer, Wauwautosa, Wis.). 
1,430,208. Typewriting machine. Edwin E. Barney, Newark, 


N. J. (assignor to Remington Typewriter Company, I ion, Nits 


a corporation of New York). 

1,430,284. Typewriting machine. Paul H. Burdick, Geneva, II. 

1,430,356. Typewriting machine. George W. Campbell, Hart- 
ford, Conn. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,430,401. Pencil holder. Alonzo D. Peralta, 


Guatemala. 


Guatemala, 


1,430,815. Loose leaf binder. Joseph Kahn, Chicago, Ill. : 
1,430,970. Pencil. Howard L, Fischer, St. Paul, Minn. (as- 
signor to Brown & Bigelow, St. Paul, Minn., a corporation of 


Minnesota). ; 
1,431,201. David Ward, Leetonia, Ohio. 


Envelopes. 
Noel E. Wood- 


1,431,276. Typewriter word-counting device. 
Smith, Richmond, England. 

1,431,404. Loose leaf ledger and the like. James_S. King, 
London, England (assignor of one-half to Charles Knight & 
a Ltd.). 

1,431,520. Lead pencil. David Zaki, New York, N. Y. (as- 
signor $0 Sterling Metal Novelty Manufacturing Company, Inc., 


New York, N. Y., a corporation of New York). 
1,431,538. Fountain pen. Oliver Mitchell, Brookline, Mass. 
1.431.539. Fountain pen. Oliver Mitchell, Brookline, Mass. 
1,431,5 Typewriting machine. Edwin E. Barney, New Ro- 


58 
chelle, N. Y. (assignor to Remington Typewriter Company 
llion, N. Y¥., a corporation of New York). 
Combined holder and punch for checks. Charles A 


1,431,641. 
Erickson, Chicago, Ill 
1.431.722. Pencil case. Pedro J. Calvento, Manila, P. I. 





Overseas. 

Guadalajara, Jal., Mexico.—Lewis & Company desires to get 
in touch with manufacturers of high grade desks, chairs, filing 
equipment, with a view to repreasnng ee in the states of 
Jalisco, Gtianajuato, Michocan, Colimo, avers. Sinaloa, Sonora 


and B. California. Victor C. Lewis, of Lewis & Company, 
states that he plans to use his office “as a sample of what a 
really up-to-date office outfit should be.” The following lines 


are within the scope of this organization: Addressing machines, 
sealing machines, duplicators, desk lamps with green glass 
shades, floor coverings, glass plates for desk tops, glass etter 
trays, inkstands, brass cuspidors, modern ash receivers, special 
secretary desks, complete card files. 

Manchester, England.—Salmagundi Office Supply Company, 
Ltd., 2 Book street, wishes to get in touch with manufacturers 
cf office equipme nt and stationery lines desiring representation 
in England. Catalogues, price lists and other necessary infor- 
mation should be sent. 

Manchester, England.—John Drucquer, 12A Piccadilly, is man- 


ager here for the Burroughs Adding Machine Company. He 
desires to receive catalogues from manufacturers of loose leaf 
goods, including posting equipment, filing supplies, typewriters, 


and office equipment in general. He is frequently called upon 
to make recommendations for equipment other than adding 
and calculating machines, and is organizing a catal e file 
of office appliance and equipment manufacturers to render such 
service. 

Prague-Kr., Czechoslovakia.—Vaclav, Vlasask, Vinohrady, 
Germkova 1, desires to receive catalogues, price lists and prop- 
ositions to dealers from all manufacturers of modern office 
equipment. ‘ 

Domestic. 

N. Y¥.—The Adirondack Distributing Company, 444 
wishes to take on one or two additional lines, allied 
with offices equipment and supplies. The company covers the 
major part of New York state outside of the metropolitan dis- 
trict. To bring the catalogue file up to date, manufacturers 
are requested to send recent publications and price lists, marked 
for the attention of G. Gandenberger, Jr. 

Goshen, Ind.—John W. Messimore, manufacturers’ agent, 103 
South Seventh street, will consider additional lines for Michi- 
gan, Ohio, Indiana, Illinois, Milwaukee, Louisville and St. 
Louis. He now has such representative lines as those of Polar 
Manufacturing Company, L. Sainberg & Company, Alex. H. 
Irvin Company, ete. Mr. Messimore covers the entire territory 
in person. 


Albany, 
Broadway, 
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Marshfield, Wis.—The Paul A. Gane System Service, 326-28 
Central avenue, has taken over the Marshfield Office Supply 
Company. The new organization is desirous of arranging rep- 
resentation for various — of office equipment and supplies. 

Newburgh, N. Y.—F. J. Brannigan & Company, 43-45 Second 
street, wishes to receive samples and prices on engraved 
Christmas cards. 

New York, N. Y¥.—John P. Hogan, 717 Tribune _ building, 
wishes to represent the manufacturer of a high grade adding 
or calculating machine, or similar office device, in the metro- 

litan territory. He has had twenty years’ experience in the 

ew York trade. 

Philadelphia, Penna. on oe Rosevear, 929 Walnut street, 
proposes to cover Philadel Ps. Camden and vicinity as a man- 
ufacturers’ agent. He will specialize on office appliances, de- 
vices and articles of specific interest to sales executives. Mr. 
Rosevear has had an extended experience in the office ma- 
chinery business. 

Utica, N. Y¥.—The Utica Office Furniture Comrany, H. W. 
Booth, treasurer, is in a position to represent the manufacturer 
ofa reasonably - -priced typewriter desk for Utica and adjoining 
territory. 

Winona, Minn.—The Typewriter Sales and Service Company 
— to get in touch with manufacturers of silk typewriter 
r ns. 





Opportunities for Foreign Trade. 


Most of these items are quoted in full, as reported by the 
Bureau of Foreign and Domestic Commerce, in the thought that 
where a miscellaneous list of requirements is stated, the char- 
acter of the inquirer’s business will be revealed. 

These items are given identifying numbers, to avoid pro- 
miscuous publication of the names connected with Foreign 
Trade Opportunities developed by the Department of Com- 
merce. e names and addresses must not be published by 
their recipients. 


DISTRICT OFFICES. CO6PERATIVE OFFICES. 
Boston: 1801 Customhouse. Continued. 
Chicago: 1424 First Nationa! Dayton. Ohio: Dayton Cham- 
Bank Building. ber of Commerce. 
Manila, P. L.: George L. Lo- El Paso, Tex.: Chamber of 


gan, Mer. Commerce. 
New Orleans: 214 Custom- Indianapolis, Ind.: Chamber 
house. of Commerce 
New York: 734 Customhouse. Los Angeles, Galif.: Chamber 
San Francisco: 307 Custom. of Commerce. 
house. Newark, N. J.: Chamber of 
Commerce. 


CO6PERATIVE OFFICES Norfolk, Va.,.Hampton Roads 
Maritime Exchange. 
Akron, O.: Chamber of Com- Philadelphia, Penna.: Cham- 
merce. ber of Commerce. 
Baltimore, Md.: Export and Pittsburgh, Penna.: Chamber 
Import Board of Trade. of Commerce. 
Chattanooga, Tenn.: Foreign Portland, Ore.: Chamber of 


Trade Secretary, Southern Commerce. 

Railway System. Richmond, Va.: Chamber of 
Cincinnati, Ohio: Chamber of Commerce. 

Commerce. Rochester, N. Y.: Chamber of 
Cleveland, Ohio: Chamber of Commerce. 

Commerce. Seattle: 515 Lowman Building. 
ees. Ohio: Chamber ot St. Louis: 1209-1210 Liberty 

Commer 7e. Central Trust Co. Building 
Dallas, Tex.: Chamber of Syracuse, N. Y., Chamber of 

Commerce. Commerce. 


Adding and Calculating Machines. 
4220—Small adding and calculating machines—France. Pur- 
chase and agency desired. Quotations ec. i. f. French ports. 
Terms: Cash. Correspondence, French. 
4443—Adding and calculating machines, typewriters, office 
furniture, etc.—Sweden. Purchase desired. Quotations, c. i. f. 
Malmo or Goteborg. Terms, cash against documents. 
: Furniture. 
See No. 4443, under Adding and Calculating Machines. 
General. 
4367—General representation or exclusive sales agency—Ar- 
gentina. Commercial agent who is now in the United States 
is returning to Argentina. 
Other Machines. 
289—Small stamp-canceling machines, hand or foot power, 
for service in small post offices—Mexico. Purchase desired. 
Correspondence, Spanish. 
See also No. 4307 under Stationery. 
Paper. 
4418—Paper goods, pencils, pens, office supplies, typewriter 
ribbons, ink, rubber sponges, and fountain pens—Hungary. 
Agency desired. uotations, c. i. f. Budapest. 
See also No. 4427 under Stationery. 
Pens and Pencils. 
4505-—-Confectionery, drugs, chemicals, pharmaceuticals, roof- 
ing materials and building supplies, underwear, fountain pens, 
and office supplies—Hungary. Agency desired. Quotations c. i. 
f. Budapest. Correspondence, German and Hungarian. 
See also No. 4418 under Paper. 
Ribbons and Carbons. 
See No. 4307 under Stationery. 
See No. 4418 under Paper. 
Stationery. 
4187—Specialties and novelties for sale in stationery, news, 
and book stores. Firm in the United States having connections 
in Spain and the Far East desires agencies. 
4238—Strips for loose-leaf systems, in straight lengths of 
about six feet—England. Purchase desired. Samples and quo- 
tations c. i. f. English port requested. 
4307—Stationery, paper, envelopes, post cards, letter paper in 
pace of 1,000 each, copy books, files, numbering machines, 
lottings, oil sheets, printing inks, numbering-machine inks, 
rinting appliances, typewriter papers, typewriter ribbons, car- 
ons, duplicators and general stationery and school supplies, 
white chalk, crayons, and glass beads suitable for home arts— 
India. Purchase and agency desired. Quotations c. i. f. Indian 
port. 








4492—Automobiles and accessories, stationery, paper, and 
fancy goods—India. Purchase and agency desired. Quotations 
ec. i. f. Madras. Terms: Cash against documents. 

4424—Household and office specialties—Cuba. Agency desired. 

4427—Stationery and paper products, bookbinding paper and 
wire, oil cloth, linoleum, small hardware, cordage, wire cables, 
sugar bags and twine, steel products, asbestos, rubber ‘goods, 
cattle feed, porcelain and china products, glass, drugs and 
chemicals, sanitary supplies, awnings and canvas, belting, 
packing, naval stores, foodstuffs, tag-making machinery, nov- 
elties, etc.—Cuba. Sole agency desired. Samples and cata- 
logues are requested. 

See also No. 4418 under Paper. 

See also No. 4505 under Pens and Pencils. 

Typewriters. 
See No. 4443 under Adding and Calculating Machines 


August Exports of Typewriters. 


United States exports of typewriters (including bookkeeping 
machines) by countries, during August, 1922. By the Division 
of Statistics, Department of Commerce 











Typewriters. Parts of 
Countries. Number. Number 
ng EE EEE COL LCC OT ETE EET Ee 326 $15,680 * 
Azores and Madeira Islands.... 6 600 Kes TT 
i DGtektiedanaesd es dvs es 376 18,659 259 $ 393 
| EE SSE Orr eT ‘ 30 2,100 36 124 
Czechosiovakia ............ seas 320 15,404 naa 
ES  -Sce Vi bas ptrawbs 440.6 59 2,645 9: 162 
EE  ciccerue dG a dpe’ Mako'a «xs PeyS* 67 3,140 ; 
ree ore oe ee eee ee 2,148 131,727 1,572 4,721 
ED © dices mh we bied ae Wel ned 6 a 70 3,780 28 28 
SE ie ok Feb aes 6.000 <Gemaed 7 528 
Sec hasiew warns koe 6 0: ; 92 4,731 a 
DT Gucdbdeeryccees eectdere oe 612 37,942 17 335 
CR ida vas ane eb ae ROMA « 04 ; 33 733 ’ ee 
ee errr rer ‘ 354 19,566 12¢ 707 
SEE Sect et ne cds aa Wess <S as eee 12 40 
Poland and Danzig ..... Cenas 70 5,100 52 125 
EE <5 Jaa dt adus sen Gs she os 95 4,000 ea 
SE 5 cule atanet cade ss se seeee 96 4,170 
RN UG GW acts nk Gas dees Kc o's --. 1,206 70,449 $49 1,197 
irc ce gek als Oe ase ss Sede 188 11,240 119 250 
Switzerland ............ ‘o ; 379 18, 177 1,¢ 2,486 
Turkey in Europe ....... 41 3,3 
RR ree ere 1,677 72°749 2,964 4,787 
Pe ee ree da a 55 1,425 oe 
DS Sob cere aeons - 4 180 25 20 
Canada— 
Maritime Provinces ...... 40) re 
Quebec and Ontario ..... 571 09 27 
Prairie FProvimees .......... 113 231 350 
British Columbia and Yukon 68 165 204 
British Honduras ......... 8 
Se EOL. o becdees couse :. 4 
ED ae cbdbnees es ; 53 od 
23. 34. h ba eee ees 60 76 
ES eee Pre ere oF 13 ae 
EE ad Ged alimhx hap esia oe 7 6 7 5 
os eee ee 701 14¢ 329 
Newfoundland and Lz ibrador. + 
ED, 55 46 d dhe Wielecens 4% as 7 
PE” \Sd6as sdb eeree ness 1 eat 
EF rere ere ‘ 31 64 48 
Trinidad and Tobago ...... l 
Other British West Indies 3 
CE twine ddce aad eee «oN s 22 
Dominican Republic. ........ 7 
Dutch West Indies ....... : 3 . 
French West Indies eae 1 ge 
il I Se ae ae S $2 50 
Virgin Islands of U. S. . : 13 = end 
CS EE A ae ; 294 261 416 
oC ee ale aa a6 - 10 
EE 2 éncnse cele Sadan 207 a 
EE eee oe aaa ‘ 206 2 56 
Perr ere 186 ! 
OS OR PE ee ; 24 
British Guiana ....... oT rer 1 
RPS 9 ee Se eee j 28 
I urce Supenee cae eu , 10 543 
NEF Serre 73 3.465 x 
i eae 388 15,336 16! 463 
CD oh ddsbawes sen veda : 12 600 ce 
Straits Settlements ....... 83 4,383 
co” UMP re ere i ; 140 5,443 ae 
Java and Madura ........ 133 5,200 $8 60 
French Indo-China ....... 113 5,258 1: 15 
Hejaz, Arabia, etc. ....... ; 2 124 
EE Si pases Seer eebss- ‘ 105 5,300 
PT caiehinn i WAtAs ae eOR a Ke <0 ; 96 5,698 
Palestine and Syria ........... 3 233 
DED a dekvesee eave sense s's 1 67 aad 
Philippine Islands ........ , 80 4,542 89 185 
SE 6 55 bs ct ceU i ve es ve dss naa’ 13 570 ay 
(deta wa dbs 03's tees ocr 800 42,234 20 20 
WPORGR OCCGOMRIM ....ccceces ‘ 1 102 oe 
New Zealand ......... eS 85 4,824 $2 70 
Ne eee 1 102 ms 
Belgian Kongo .......... 11 664 
British West Africa ...... 2 160 
British South Africa ...... 24 1,308 48: 329 
Canary Islands ........... i 7 358 ; “ue 
DE dus date wac os edhe ce : 20 1,140 118 220 
Algeria and Tunis ........ ‘ 180 12,550 21 84 
Other French Africa ....... / 26 1,140 10 103 
Pr .cciyasemeesaes veenses ‘ 1 20 ee 
es see Rae Cb eS.4 0,8 , 42 1,980 
Portugue se East Africa ... 11 430 
Other Portuguese Africa . 6 338 
Spanish Africa ........ 32 1.680 
NE ne can ihn tenia tne as 3,506 $729,727 13,180 $23,736 
Shipments to Non-Contiguous Territories. 
I an devine he pesasisdesewcevegeesucey $ 698 
DE. g 6 ccautheaheowapeeee Suen baewd ks 4,696 
ee MD, vo ecg bwin me PeCebadett & ahah 1,995. 
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August Exports of Adders-Calculators 


United States exports of adding and calculating machines, by 


countries, during August, 1922. By the Division of Statistics, 
Department Commerce: 

Countries Number Countries Number 
Austria 2$ 550 Costa Rica 1 $ 50 
Belgium 134 33,429 Guatemala l 150 
Czechoslovakia 2 1,080 Honduras 4 988 
Denmark 35 5,241 Nicaragua l 200 
Finland 25 8,850 Panama 2 244 
France 75 26,568 Mexico .. 78 7,668 
yermany 19 7,394 Oth. Brit. W. Ind 2 350 
Greece } 1,325 Dominican Repub I 95 
Italy 70 11,601 Fiaiti .... l 350 
Netherlands 64 17,291 Argentina 3 1,000 
Norway l 926 Bolivia . 4 780 
Portugal 3 407 Brazil . 12 2,155 
Spain , 7 3,492 Chile 7 1,800 
Sweden 36 3,811 Colombia 3 295 
Switzerland 52 12,029 China , ; 27 4,070 
Turkey in Europe 1 589 Hongkong 1 300 
England 240 29,017 Japan ..... “a 1 150 
Canada— peer 30 9,142 

Maritime Prov I 196 New Zealand . 2 1,830 

Quebec & Ont 98 12,242 Brit. S. Africa.... 5 1,230 

Prairie Prov 7 953 - dec 

Brit. Col, Yukon 9 1,718 ‘, ere er 1,071 $211,555 

Shipments to Non-Contiguous Territories. 
Hawaii 1 $ 459 Alaska er . 14 $3,335 


August Exports of Carbon Paper and Ribbon 


United States exports of carbon paper and typewriter ribbons 
by countries during August, 1922 ty the Division of Statistics, 
Department Commerce: 

Typewriter 
Ribbons 
Pounds 


Carbon Paper 


Countries Pounds 


Belgium ' : 546 $ 471 138 § 257 
Czechoslovak ‘Peer? 71 135 
Denmark — anes 75 66 240 156 
France er d 445 780 61 119 
ae , <gaeiaied 886 1,164 517 825 
Netherlands Pe ee . 340 507 382 489 
Norway . shiabes 222 358 
DE -wicdtscuvkoketeswespea ‘ 236 563 
Sweden Uo ee ' § 5 
Switzerland re ee ee i38 698 191 379 
England wa kialse waren 6,699 6,008 322 914 
Scotland ha inden Da 250 267 100 300 
Canada— 
Maritime Provinces ........ 99 98 106 196 
Quebec and Ontario ......... 5,818 2,963 640 1,911 
Prairie Provinces ..... ..... 182 346 244 495 
British Columbia and Yukon. 736 568 146 248 
British Honduras b din PO ate at 9 15 9 15 
Cee Ee nc case an oebens So 84 85 ce 
Honduras ‘ ‘ fmmia 397 909 43 48 
Nicaragua ee 10 22 9 24 
Panama : re 16 8 349 318 
Mexico ‘ .. 1,606 1,387 728 2,064 
Newfoundland and Labrador ... 26 18 1 4 
Trinidad and Tobago bn daha 45 3 31 44 
Cuba wes , 1,211 1,542 422 1,046 
Dominican Republic ... 24 37 55 25 
Dutch West Indies ... ; at 19 69 
Haiti . juke 2 6 , 
Argentina pains , 1,387 1,064 556 1,153 
Brazil sign ; 2.549 2,113 2,175 3,142 
Chile Se Watsin : 885 1,151 765 1,739 
Colombia L aatata : 164 220 110 344 
Ecuador ow 30 20 
Peru oe sees 157 119 
RIE aon. 5 a's am aie 299 413 95 316 
Venezuela ss Siren nial octal d 91 48 212 479 
British India wih ae 732 695 1,153 1,613 
Ceylon 54 90 
Straits Settlements apie 4 13 ; 
CRIM -s.. ieee 460 176 94 235 
eeGGOS, Avabin, OtC. 2. .cccccdosse 24 9 
Hongkong iaes 817 688 1 32 
Japan Se 11,705 5,258 { 12 
Philippine Islands ae 3,372 2,537 842 1,449 
Siam ‘ ic 42 106 199 48 
Australia > beaks ae 4,841 858 2,936 
French Oceania ce es =e 6 18 id 
New Zealand es Pe a 335 225 60 84 
British South Africa .....<e:s. 1,216 688 1,004 1,094 
Me kk daa Kicdseddenteutuseeee 89 76 67 59 
UNE «4.04 9 0 Ad a eee eee 51,167 $38,435 3.555 $25,771 


August Experts of Cash Registers and Parts 


United States exports of cash registers and parts during Au- 
gust, 1922 By the Division of Statistics, Department of Com- 
merce 

Cash Registers Parts of 

Countries Number Number 
Belgium ey ToT 8 $ 3.086 , 
Denmark istudd eee 22 6,688 132 $ 80 
France eee —e 26 9,580 247 383 
Sk. | EEO rT rere. of 352 580 
Greece (Ves paevepeteee 1 250 
lt Er oe ee eee 7 2,159 


Netherlands oped is 116 


APPLIANCES For December, 1922. 


>) 








Cash Registers, Parts of 

Countries Number. Number. 
Norway erees 2 4,057 ee eee 
ee ee Se 36 6,238 126, 235 
Sweden al én 32 10,241 see eee 
England be 0 a ee 64,357 814 999 
Canada 

Maritime Provinces Ny ‘ 90 eee see 

Quebec and GED 6<éseuhastes 9 2,064 19,377 10,276 

British Columbia and Yukon .... 2 286 69 26 
Honduras sooveee 1 65 eee tee 


SAAD so csn once tnlaaeeeeee 2 120 95 78 


Panama ree a 6 2,615 ane eee 
Mexico isnt s4<peeCennee ; 34 5,435 er eos 
Newfoundland and Labrador ..... red ee 44 10 
RR re re ei 4 465 er re 
ee ere ee q 480 127 45 
A sd o Seca eek Souk cad dwaceaee 7 2,013 184 182 
Dominican Republic ............ee- S 1,331 71 28 
SED "bs 6.4 0.5:40 «94.0 60s 50 ee 1 100 haw bee 
Tem iteands of TU. &. ..<. secede 1 1,155 é 
I nd g ee ink ae eniess ¢0ah bate 14 2,121 

Colombia 7 2,970 

Uruguay = i> hee 4 862 

British India eee te 1,131 


Straits Settlements 
Hongkong 


i atoovd ae ee 952 535 
Re 125 


NE i 6c tele calké0s + oak ewe 16 3,337 jhe eats 
Philippine Islands ae’) Ok ata 1 490 re see 
Australia ... ati iaabareae 42 8,085 263 184 
New Zealand ... + slam Ge eahle 4 1,056 288 474 
Meition South African ....i:iciiseea 3 495 $e ioe 
Aiea ane Pumid .... ss c«>osscueue 2 915 abe 

WOE onc Meese es ve dee 877 $166,353 23,141 $14,115 


August Exports of Metal Office Furniture. 


United States exports of metal furniture by countries during 
August, 1922. By the Division of Statistics, Department of Com- 


merce 
Other 
Office Other 
Furni- Metal 
Filing Cases. Safes. tureand Fur- 
Countries No. No. Fixtures. niture. 
Belgium So. © . BB 1004 seteds Om bn) 0 ONE Rae 
France ; 13 Se oda’ Tebusa ‘ as 80 
Greece : + nie 1 $ SO. < vedbhes 644 
Italy ose: toe aE 516 191 
REED, oc cwcsscnesecess mnie MMe l OD  denks a04 
Netherlands 7 BOG. ce. weaws 6s pitebe ioe 
Norway . 3 Be bcd aa oe 24 390 
R,. ahced> 16 982 11 2,575 1,400 108 
England .. 482 AS.OTS : .n¢. scien 803 383 
EE” bnuees ck one > «6s. okt ee soe. teeule ooulaewe 80 
Canada 
Maritime Provinces .. ... ...... 12 150 53 1 
Quebec and Ontario 242 4,895 108 5,531 4,177 15,229 
Prairie Provinces 15 172 3 08 76 9°6 
Brit. Col. and Yukon 2 127 3 55 107 902 
British Mlonduras ..... «.. Jiesces ton “etna eee 2 
OR A eee ee 5 et -) \guied a 188 
Guatemala . . \ eee 1 ees 591 
Honduras . 15 428 2 240 108 3,323 
Nicaragua PF er 1 65 Jems 63 
Panama i 196 2 233 130 1,861 
Salvador 1 47 5 733 755 266 
Mexico : 278 9.434 36 4,039 2,094 24,316 
Newfoundland and Lab ae es oT 9 Bites 810 
Bermuda | SO sss sienna Sane 1,078 
Jamaica . 2 173 1 +: Sees 1,875 
Trinidad and Tobago iq hea 4 144 60 66 
Other Brit. W. Indies 1 20 2 . ere = 519 
Cuba .. ee 14 550 1 208 218 13,530 
Dominican Republic 6 ps PERRY 18 1,0 
Dutch West Indies l BS. a4 Lewdoas > Semee ° 
French West Indies . l SE ods. Sanu ee 
DIMERS Vecascawoseoes cece’. bey lee l 115 486 
Virgin Islands of U. S sa ieee 1 | Ae ee 93 
Argentina 9 are se ons 
Solivia 13 336 ass. treake’ os ese és 
Brazil 67 Oaee hive: veebns 664 25 
Chile 2 6'> oss. sivhhe || oe 83 
Colombia 18 610 75 7.052 $9 3,313 
British Guiana ] Ba + ést knee 17 he 
POM nccccccccccucesccs dm  Iumphecia' Mike leenenuanes aan 775 
ISU ous vee bencoe nse ee ita Pe cle 1,049 
Venezuela 2 100. «©& «3084 Vi 652 
British India Caeans a ée* eae 49 
Straits Settlements l M06. soo aelteael ane 381 
China 7 363 41 37,758 5,193 6,114 
Chosen : iexee vee eabgos . eeane 36 
Java and Madura ..... .1+ -saseed” s6 uheean eee 541 
Preneh Tnde-Chima ... ..2 ssseond sent eeee 15 onl 
Hongkong Pe aah 2 Ae 100 
Japan ; 19 D678 saa > Semana 35 256 
Kwantung, leased ter eee eee ae 33 
Palestine and Syria oe o6é.' Samana eee 2,878 
Philippin« Islands 56 Cae wee bav ous 644 2,006 
Australia ] Gee toe ceabd 2,396 eae 
rr Cee |. ccs 66m) aes 1 OP. “4 paean 49 


New Zealand oo. staan” Daan 503 1,113 


co re tee 1 OP ate ots éa'd 
British South Africa 1 Me ee 623 vel 
pepitiom Feet AIPICR.... cee asteee #60 Sneee 107 31 
SS eer ere a 1 196° CA 12,613 
RAE cbse ctoeadteees one | aeente 046" 608-60 ee 74 
Morocco ° o 113 oes sc6edse _ £6568 eee 
Portuguese FE. Africa.. ... «ssssee wep deena 45 bed 
Other Port. Africa ao Gas sien” ald ver suwet 17 

Total 1,317 $45,454 376 $63,659 20,780 $101,594 
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OFFICE APPLIANCES For December, 1922. ; 








Ash Trays. 

ALDRICH MANUFACTURING COM- 
PANY, INC., Buffalo, N. Y.—New line of 
ash receivers fashioned out of nickeled 
copper, smooth baked and polished. Small 
and larger sizes. November, pp. 111, 112. 

IRELAND & MATTHEWS MANUFAC- 
TURING COMPANY, Detroit, Mich.—Ash 
trays which are useful and sightly. Sep- 
tember, p. 147. 

K. F. LEES COMPANY, New Haven, 
Conn.—Adjustable ash receiver has in- 
teresting features. August, p. 73-74. 

Baskets—W aste. : 

MACEY COMPANY, Grand _ Rapids, 
Mich.—New line of steel waste baskets, 
made in three sizes and five finishes. Cor- 
ners are round and brass bound. June. 


. 32. 
= MOTORS SHEET STEEL COMPANY. 
Beach City, O.-—-‘‘Mosteel’’ expanded 
metal basket, light and sturdy, designed 
for home and office use. Two sizes and 
six finishes. May, P 34. . ; 
PENN ART STEEL WORKS, Erie, 
Penna.—*‘Diamond” steel waste basket, in 
three sizes and finished in _ electroplate, 
enamel or grained wood. May, p. 155. 
Half basket to be used in connection with 
drinking fountains, etc., is semi-watet 
tight, and is so arranged that it may be 
hung on the wall. August, p. 30. 


Binders. 

A. CARLISLE & COMPANY, San Fran- 
cisco, Calif.—‘‘Rivetlock,’’ a new binder 
designed to take care of sales sheets, or- 
der blanks, etc. When the volume is 
ready for binding the sheets are com- 
pressed and the protruding posts cut off 
flush with the top cover. Each book is 
provided with a canvas back, which is 
bound in, giving a plain surface for the 
label. June, p. 28. 

J. H. GERLACH COMPANY, College 
Point, Long Island, N. Y.—New binder in- 
tended for use of large corporations for 
railway guides and telephone directories. 
March, . 69-70. 

VAWTER-LUCKETT, LTD., Toronto, 
Canada.—Multiple binder for magazines, 
ete., which does not require the paper to 
be punched or mutilated. July, p. 143. 

Blanks—Lithographed. = 

GOES LITHOGRAPHING COMPANY, 
Chicago, Ill.—New assortment of steel en- 
graved certificate blanks. October, p. 158. 

KIHN BROTHERS, New York, N. Y.— 
No. 1112 is a new short time note blank. 
having twenty coupons. It is carried in 
six colors. June, p. 46b. 

ooks—Memo. 

DEFIANCE MANUFACTURING COM- 
PANY, New York, N. Y.—Defiance ex- 
pense book for salesmen. December, 1921, 


. 150. 

. FELDMANN’S SYSTEM MANUFAC- 
TURING COMPANY, Chicago, Ill.—New 
pocket memo book for index cards. Cards 
are retained in metal pockets, one at each 
end of the case. December, p. 157. 

HEINN COMPANY, Milwaukee, Wis.— 
“MiPal” is a new loose leaf memo book, 
having striking bindings, in four shades. 
It fits into a woman's pocketbook or man’s 
vest pocket. July, p. 139. 

CHARLES LETTS & COMPANY, Lon- 
don, England.—‘‘Renew”"’ loose leaf memo 
book has a compact binding, eliminating 
metals in the back, The binding mechan- 
ism is contained in the back cover, con- 
trolled by a strap which is secured by a 
snap lock. July, p. 28. 

PRANG COMPANY, Chicago, Ill.—Sili- 
cate memo with unprinted cellvloid cov- 
ers, pocket size. Memo sheets are erase- 
able. September, p. 28. 

STANLEY MANUFACTURING COM- 
PANY, THE, Payton, Ohio.—New shop- 
ping list; memo pages are of unglazed 
celluloid. December, p. 43. 

VAWTER-LUCKETT, LTD., Toronto, 
Ont.—‘*‘Mem-O-Paa”’ is a new loose leaf 
pocket memorandum book. ‘The cover is 
of double coated Sterluck leather, having 
sewed edges and pocket for cards snd an 
insert pocket for the back of a iemovable 
pad. It comes in black, red and blue, end 
opening or side opening as desired. July, 
p. 29; August, 


ooks—Note. 
BLACKWELL-WIELANDY BOOK & 
STATIONERY COMPANY, St. Louis, Mo. 
—Adjustable loose leaf note book. The 
adjustable feature permits the use of 
sheets of various punchings. September. 


p. 39. 

ELBE FILE & BINDER COMPANY, 
New York, N. Y.—‘‘Ultimate’’ note books 
have a capacity of 250 sheets, yet any 
sheet may be removed or inserted in a 
couple of seconds. The sheets are firmly 
held in the binder. May, B 35. 

RON . LTD., London, England.—New 
diary indexed by months and by days of 
the month. September, p. 39. 

Boxes—Document and Cash. 

INVINCIBLE METAL FURNITURE 

COMPANY, Manitowoc, Wis.—New lock- 


Year’s Review of New 
Machines and Devices 








Brief Summary, Alphabetically Classified , 
of New Things Described During 1922, With 
the Page Numbers for Convenient Referenc? 


ing device for safety deposit boxes. The 
new feature (top and bottom door bolts) 
is added to the “lock behind the lock” 
and does not affect the sectional construc- 
tion. July, p. 36. 

WAVERLEY COMPANY, Indianapolis, 
Ind.—Waverley steel boxes in olive green 
enamel baked on have all joints and 
seams electrically welded. One size has 
handle on end and four sizes have han- 
dles on top. Three sizes have compart- 
ments for coins and bills. June, p. 31. 
Cabinets—Filing (Metal), Safes and Mis- 

cellaneous etal Office Equipment. 

AURORA METAL CABINET WORKS, 
Aurora, IllL—New line of wardrobe cab- 
inets and strong boxes. This cabinet is 
a member of the company’s 900 line. A 
new line of strong-boxes for the safe- 
keeping of valuables. Boxes are finished 
in olive green or black enamel. Ma- 
hogany or oak grain can be furnished. 


“They are made in four sizes. Each box 


has a four pin tumbler Yale lock. Boxes 
are made from a heavy gauge of steel and 
in various sizes. October, p. 89. 

New four-drawer upright steel cab- 
inets, having solid end panels, full pro- 
gressive roller suspension of nickel alloy 
steel, not painted, reinforced welded con- 
struction, positive locking compressor, 
large brass handles and label holders. 
non-rebounding drawer stop. Will stack 
with the company’s 500-line in height. 
November, p. 111. 

THE BERGER MANUFACTURING 
COMPANY, Canton, 0.—Two door ‘‘Util- 
ity’’ cabinet, made of steel, enameled in 
neutral green. 

The “Berloy”’ line of horizontal letter 
and card filing sections fit into the in- 
terior of the Utility cabinet. 

The “Berloy’’ desk cabinet is a new 
member of the line. It is made of steel 
and stands on legs. It has a single door 
and is desk high. December, p. 154. 

No. 4078 ‘“‘Berloy”’ two-door Utility cab- 
inet, made of steel and enameled in neu- 
tral green. 

“Berloy’’ desk cabinet, made of sheet 
steel with sanitary legs, shelves and lock- 
ing arrangement. It consists of a sep- 
arate unit to be set beside the desk. The 
top is of suitable height for the reception 
of mail basket or tray and the inside has 
adjustable shelves, June, p. 32. 

BENTSON MANUFACTURING COM- 
PANY, Aurora, Ill.—Four-drawer vertical 
units in letter, cap and invoice sizes. 
Drawers operate on roller bearing sus- 
pension siides. Each drawer is equipped 
with a positive lock compressor, which 
locks firmly at any point. June, p. 30. 

BROWNE-MORSE COMPANY, Mus- 
kegon, Mich.—Steel filing units in both 
narrow and wide sections with many de- 
vices for filing. The sections have the 
same recessed side panel used in the four 
drawer vertical. Two narrow sections 
side by side will intermember with one 
wide section. On letter, cap and invoice 
sizes the drawers are equipped with au- 
tomatic latch that keeps them from re- 
bounding. July, p. 27. 

CARY SAFE COMPANY, Buffalo, N. Y. 
—New line of steel cabinets made in 
both single and double door type with 
steel or wood interior. A special light- 
weight insulation is poured between the 
walls of the cabinet, firmly adhering and 
drying quickly to a rock-like hardness. 
January, p. 78. 

MR. DUNKERLEY, London, S. E. 24, 
England.—Patentee of two new files, also 
owner of the trade mark “Pel,”’ which 
applies to the devices. These devices are 
designed to afford quick reference. They 
are made in two sizes. February, p. 88. 

THE GLOBE-WERNICKE COMPANY. 
Cincinnati, Ohio.—No. 1161 V. L. steel 
upright with four drawers, the entire 
front frame being welded into one piece 
steel channel, reinforced at corners and 
angles 

“7183 Lin,’’ ‘7184 Lin,”’ and ‘7185 Lin’ 
are new counter-height steel uprights 
with linoleum tops. 

7152 castor base is useful when upright 
files are to be moved about the office. 

Two upton steel units include the 
7184-D roller shelf upright with steel door 
and No. 7150-S storage upright with 
shelves, but without door. 

A new wood unit is the number 2041 
V. L. with a number “2U” insert in the 
top opening. This insert consists of two 





drawers each containing five compart- 
ments for cards three inches high by two 
and one-half inches wide. 

The Unitbilt Line consists of narrow 
sectional filing cabinets. This outfit has 
a flat top and 9 inch or 16 inch sanitary 
base and is finished in plain antique oak. 

A line of 33-inch steel horizontal sec- 
tions is featured with rail linoleum top. 
Another new steel cabinet has a linoleum 
flat top. December, pp. 44 and 145. 

Two new devices for the file clerk. No. 
6 filing shelf is i3xl1l inches, made in 
oak or mahogany, provided with a nickel- 
plated hanger. which supports the shelf 
from the file drawer pull. No. 6 file 
hanger for desk trays adapts a G-W desk 
tray for filing tray service. It is readily 
slipped on the tray or taken off. A rub- 
ber bumper prevents the hanger from 
marring the file front. February, p. 80. 

New rolier shelf steel cabinet with dou- 
ble doors which recede into the sides, 
disappearing entirely out of the way, are 
among the features of the new steel 
“7192 D Lin” roller shelf upright It has 
a linoleum top. June, p. 31. 

New units have been added to com- 
pany’s 164,-inch horizontal half section 
steel line, including the No. 7617% cash 
till section, which fits harmoniously with 
the steel half section line. Other addi- 
tions number a varied collection of locker 
and lock-drawer sections. June, p. 32. 

INVINCIBLE METAL FURNITURE 
COMPANY, Manitowoc, Wis.—Invincible 
step is a device intended to meet the 
needs of users of vaults and offices whers 
a ladder is not required, but a lesser ele- 
vation is demanded. It is built of heavy 
angle iron. furnished in olive green with 
rubber and linoleum treads. July, p. 144. 

PENN ART STEEL WORKS, Erie, 
Penna.—New costumer made of heavy 
rolled steel tubing. The top part revolves. 
The feet are of steel, secured at the bot- 
tom of the costumer in heavy steel re- 
ceptacles. August, p. 30. 

SHAW-WALKER COMPANY, Muske- 
gon, Mich.—New steel vault, placed on 
casters and made to accommodate stand- 
ard files and drawers. It has a reliable 
combination locking mechanism. No- 
vember, p. 25. 

STEEL EQUIPMENT CORPORATION, 
Avenel, N. J.—‘‘Security’’ 1401 double door 
steel storage cabinet. May be fitted with 
Shelves or coat rods. April, p. 35. 

THE TOLEDO METAL FURNITURE 
COMPANY, Toledo, Ohio.—No. 8100 line 
of steel office tables is a revision of the 
No. 7100 line. This table has a larger 
rail and can be equipped with drawers. 
It is made in mission style. The top is 
wood. January, p. 45. 

Bank and office trucks of the Uhl steel 


construction. June, p. 32. 


WEIS MANUFACTURING COMPANY, 
Monroe, Mich.—1700 line of vertical filing 
cabinets made in two, three and four 
drawer heights im letter width. January, 
p. 46. 

YAWMAN & ERBE MANUFACTUR- 
ING COMPANY, Rochester, N. Y.—A line 
of steel filing cabinets known as the “Y 
and E” steel counterheights. The new 
numbers are part of the 5800 line and 
include card cabinets, vertical letter files, 
cap-size files, ete, A 45-degree angle 
corner section having many uses is also 
provided. December, 1921, p. 150. 

No. 5144 steel note case for banks, but 
adaptable to other uses. The interior has 
two compartments. March, p. 69. 

_ New line of Fire-Wall steel filing cab- 
inets, having two walls of steel, plus two 
interlined layers of asbestos and equipped 
with roll curtains lined with asbestos and 
operating from the top. The sections are 
made in two standard types, counter 
height size. One type, known as No. 
5855R, is a plain storage section without 
shelves. November, p. 121. 

Cabinets—Typewriter. 

JOHNSON, TAYLOR & COMPANY, 
LTD., Oakley Square, London, N. W., 
England.—‘‘Autocrat’’ cabinet for port- 
able typewriters has a small roll top, the 
wings of which swing out of the way 
when the roll is raised. Space is pro- 
vided for stationery. ‘This cabinet is sup- 
plied with stand, or may be had separate. 
June, p. 46b 

TERRELL’S EQUIPMENT COMPANY, 
Grand Rapids, Mich.—‘‘Cabinette”’ is the 
name of a new steel storage cabinet for 
the use of stenographers and _. others. 
Within easy reach are letter-heads and 
envelopes, carbon paper, second sheets, 
circulars, price lists, etc. The shelves 
are adjustable. April, p. 34. 

Cards—index. 

JULIUS BANDES & COMPANY, INC.,, 
New York, N. Y.—Recipe cabinet in white 
enamel. Printed indices are included. 
November, p. 24. 
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MACE\ COMPANY, Grand Rapids, nickel plated, having permanent align- designed irons, permitting the suspending 
Mich.—Steel transfer case. Four units ment of the edges. One or two papers are of the typewriter beneath the top without 
together appear like a four-drawer up- held as firmly as twenty or thirty. Oc- breaking the surface. The machine is 
right. Cases are fitted with rollers and tober, p. 158. supported on a turning platform to per 


trimmed with brass hardware. There are 
three sizes. June, p. 32. 

OFFICE APPLIANCE COMPANY, 
LTD., Small Heath, Birmingham, Eng- 
land.—Two new devices, one of which is 
known as the Cardfolio, which combines 
ecard index with loose leaf. The “Du- 
plex’’ post card facilitates making carbon 
copies of the addresses and messages on 
post card forms. January, pp. 73, 74. 

WILSON-JONES LOOSE LEAF COM- 
PANY, Chicago, Ill.—‘‘DeLuxe”’ recipe 
book outfit for household cooking and 
baking recipes, indexed. December, p. 43. 

Chairs and Stools—Office. 

COLLIER - KEYWORTH COMPANY, 
Gardner, Mass.—No. 327 irons for type- 
writer and office chairs are made of 
pressed steel. February, p. 38. 

CONRADES MANUFACTURING COM- 
PANY, St. Louis, Mo.—New combination 
desk chair designed for use of pupils in 
schools. It is stationary and not adjust- 
able. Made in six sizes. March, p. 34. 

P. DERBY & COMPANY, INC., Gard- 


ner, Mass.—Two new Bank of England 
style chairs, arm revolving and side re- 
volving, and arm and side chairs to 
match, made in quartered oak and in 
solid mahogany as well as in birch ma- 
hogany finish. There are also several 
new cheaper lines. including square back 
type, one of which is known as the 5097. 
April, p. 32. 

MILWAUKEE CHAIR COMPANY, 
Milwaukee, Wis.—No. 300 chairs made in 
birchwood and oak. All chairs listed in 
mahogany can also be had in walnut. 
January, p. 45. 

“Silent salesman’’ chair is furnished 


dealers, demonstrating the dowel con- 
struction. June, p. 29. 

RONEG COMPANY, New York, N. Y. 
—“‘Tan Sad” is a new style worker’s 


chair. The back rest is carried by side 
bands only. This chair is adjustable in 
several ways. January, 


pp 
ROYAL METAL wa NorACTU RING 


COMPANY, Chicago, Tll.—Metal typist’s 
coat, as ed the ‘‘press-to’’ adjustment. 
ay x o 


SIKES COMPANY, Philadelphia, Penna. 
—Side chairs and swivel chairs of Ameri- 
can walnut in various models, “er - and 
without upholstery. February, p. 83. 

TOLEDO METAL FURNITURE ‘COM- 
PANY, Toledo, O.—New Uhl steel chair, 
scientifically designed. May, p. 34. 

Check Endorsers. 

INTERNATIONAL POSTAL SUPPLY 
COMPANY, Brooklyn, N. Y.—Two tyves 
of endorsing machines for the use of in- 
stitutions handling iarge quantities of 
checks. Model K has a capacity of 250 
checks a minute. Model A is the ‘‘mid- 
get” size, with a capacity of 150 checks 
a minute, separated, endorsed and 
stacked. A counter is included. No- 
vember, p. 114 

Check Writers and Protectors. 

HEDMAN MANUFACTURING COM- 
PANY, Chicago, Il.—Model T  check- 
writer includes newly designed type and 
platen and other new and useful fea- 
tures. July, p. 29 

WILLIAM MANN COMPANY, Phila- 
delphia, Penna.—Manco safety check pa- 
per is chemically treated and very sensi- 


it Ang ink. It comes in all tints. July, 
TODD PROTECTOGRAPH COMPANY, 
Rochester, N. Y.—‘‘Protod-Greenbac” is 


the name of a paper for drafts 
checks. Attempts to alter by 
chemicals brings out the word 
the part treated. March, p. 35. 

E. J. WARD, Hamilton House, Bishops- 
gate, London, E. C. 2.—‘Invicta Writer” 
provides a rapid means of inserting the 
amounts payable on dividends, warrants. 
checks, etc., simultaneously in figures and 
words. April, p. 31. 

Clips—Paper. 

AMERICAN CLIP COMP ANY, Long 
Island City, 'N. Y.—New paper clip pro- 
vides strength and ease of operation. The 
turned-in jaws give gripping power at 
maximum expansion. It lies flat. May, 
Dp. 35. 

New style package 
August, p. 32 

COLLIER COMPANY, 
—‘Steelgrip. the Master 
vice for holding papers. 
made in plain steel, having a rust proof 
finish. October, p. 9: 

ESTERBROOK STEEL PEN MANU- 
FACTURING COMPANY, Camden, N. J. 
—New clip, consisting of two accurately 
rounded steel balls which supply a bear- 
ing for the spring portion of the clip. It 
is finished in nickle and is made in four 
sizes. February, p. 39. 

Ball bearing paper clip, made of steel, 


and 
means of 
“void’’ on 


for Gem No. 1 clips. 
New York, N. Y. 
Clip.”’ is a de- 

The device is 


KLIP-KLASP SALES COMPANY, 
Philadelphia, Penna.—Klip-Klasp is the 
name of a new clasp for holding papers 
This device is finished in bright steel or 
japanned in black, blue, red and other 
colors. It also may be had nickel-plated. 
April, p. 153. 

TRBEIBER-CAHILL MANUFACTUOR- 


ING COMPANY, Syracuse, N. Y.— 
“Pinch-On”’ paper clips in sizes No. 0, 1 
and 2 are made of brass, highly finished. 


August. p. 31 
L D. VAN 

PANY, 

clips in five 


VALKENBURG COM- 
Holyoke, Mass.—Sta-Fast paper 
different sizes in widths from 


% inch to 3 inches. They can also be had 
with hooks and teeth if desired. Sep- 
tember, p. 
Clips—Pen and Pencil. 
AMERICAN NEWS COMPANY, New 
York, N. Y.—Expansion pen and pencil 
clip which attaches to the pocket, a 


spring holding it in place. A coiled spring 
of small diameter holds the pen or pen- 
cil, expanding to fit = writing instru- 
ment held. May, p. 15 
ARGUS MANU FAC TURING COM- 
PANY, Chicago, Ill.—‘‘Owl’’ pen and pen- 


cil clasp has a blunt holder which will 
not tear the pocket. It is neatly en- 
graved and holds securely. It is fitted 


with a patent spring. May, p. 158. 
BOYE NEEDLE COMPANY, Chicago, 
lll.—New clip known as the Boye expan- 
sion pencil clip. It is smaller than the 
usual clip and can be used for either pen- 


cil or fountain pen. The pencil is held 
in a coil made of drawn carbon wire. 
June, p. 46b. 


Clothes Hangers. 

PENN ART STEEL WORKS, Erie, Pa. 
—New clothes hangers made from heavy 
cold rolled strip steel, electrically spot 
welded together. The hooks are turned 
at the top and bottom. October, p. 338. 


Coin Wrappers. 


Cc. L. DOWNEY COMPANY, THE, Cin- 
cinnati, Ohio.—‘‘Steel Strong’’ cabinet for 
—_ sagpere and bill straps. December, 
p. 15: 

THE YOUMANS COIN WRAPPER 
COMPANY, Cincinnati, O.—New coin 


wrapper shows automatically the denom- 
ination of the coins contained and their 
total. July, p. 29. 

Cushions and Pads—Chair. 

a peers COMPANY, THE, Brooklyn, 
N. “Jessal’’ ventilated air cushion, 
eS “eyelets of the same color as the 
covering material. The cover is made of 
fabric leather and the filling is prime Java 
Kapoc. December, p. 145. 

Cuspidors. 

ALDRICH MANUFACTURING COM- 
PANY, Buffalo, N. Y.—xX-1 and X-2 cast 
bronze cuspidors for hotels, banks and 
the better class of offices. June, p. 30. 


Desks. 


AUTOMATIC FILE & INDEX COM- 
PANY, Green Bay, Wis.—‘‘Auto-Utility”’ 
desks in single or double pedestal style 
with any desired arrangement of filing 
equipment. Features include Automatic 
V -expanding file Grawer. These desks 
are built in wood-steel. The drawer 
bodies, followers, runners an roller bear- 
ing extension drawer slides are true- 
— steel, electro-welded. April, p. 
o4. 

New models of “Utility” desks, known 
as No. 3100 and 5500. These desks are 
built of wood-steel and can be furnished 
in either single or double pedestal style 
with any desired arrangement of filing 
eouipment. May, p. 35. 


JOHN C. BECKER COMPANY, Mil- 
waukee, Wis.—New desk for use with 
posting machines. The frame is rein- 
forced with iron angles and braces. The 
desk is custom-built to harmonize with 
= individual installation. November, p. 
] 

BENTLEY & GERWIG FURNITUR Fi 
COMPANY, Parkersburg, VW’. Va.—‘‘Y 


grade desk, having wooden drawer pulls. 
“Z"’ grade desk, having brass pulls. All 
roll top and flat top desks have verticals 
letter filing devices in the double drawer 
of the rignt pedestal. The pedestals have 
dust-proof bottoms, April, p. 34. 
ANTON CLEMETSEN DESK COM- 
PANY, Chicago, [l.—‘“Clear-Swing”’ is 
the name of a new desk with the inside 
front legs set back, clearing the desk 
man’s feet. It is made in single and 
double flat top style, in oak or mahogany. 
Each desk is equipped fy ecard index 
and vertical files. March, 77. 
DOUBLE SERVICE DESK COMPANY, 
Chicago, IlL—‘Sitta-Combination”. is a 
new typewriter desk, which has specially 


mit ——_ em the side if dveleet. 
September, 

EVAN vie DESK COMPANY, 
Evansville, Ind.—New flat top drop head 
typewriter desk with single pedestal; ‘car can 
be had in various finishes. 

FOUNDATION DESK Come an Pont: 

cago, IlL—A metal wall desk for children. 
It is about a foot square and four inches 
thick and is suspended on screws. The 
writing bed is hinged and swings a. 
writing ition upon the release a 
latch. th he upper rt of the cue is 
occupied by a scroll, on rollers, which 
exposes successively each one of twenty- 
six lessons and precepts. k to as- 
sist the child in his studies is included. 
also one for coloring petusel objects in 


outline. January 
HOWARD PRO UCTS COMPANY, 
Chicago, Ull—Howard’s combination ta- 


ble-desk, in oak and mahogany finish, can 
be used as a card ieee. sewing table or or 
typewriter stand. mber, p. 24. 

IMPERIAL DESK “COMPA'N Evans- 
ville, Ind.—‘‘Imperial Secretary” desk, 
formerly known as the Bieneman, has 
been standardized to — “—— other 
importa! grades. February, 

LINE -A-TIME MAN 
COMPANY, Rochester, N. AcTURING 
desks for users of the Line-a-Time copy 
holder. One is made to = the cop ony 
holder only for users of 
model, so that it can be used at ane dis- 
tance behind the typewriter. The other 
eupports both the typewriter and the copy 
holder. November, £ 25. 

NATIONAL DESK COMPANY, Herki- 
mer, N. Y.—New line of desks d ed 
both for home and office use, inclu 
two styles of flat top and one roll top. 
March, p. 37. 

6025-S desks, made in three woods. The 
drawers operate on fibre rollers running 
on wooden tracks. These rollers act also 
as a stop to prevent the y man B mg from 
being pulled all the way out. These desks 
are made with w en drawer pulls, but 
metal drawer pulls can be put on if pre- 
ferred. June, p. 46- a Jul . 26. 

SHAW- WA: <ER OMPAS 
kegon, Mich.—New Pi vedcshed ae 
filing desk A typewriter stand. De- 
cember, p. 145. 

TOLE Bo METAL FURNITURE COM- 
PANY,. Toledo, O.—‘*‘Work-Less”’ is the 
name of a new typewriter desk, made en- 
tirely of steel with the exception of the 
side leaves and ton. This desk has an 
improved vee pas he n slide. March, p. 37° 

lay Features. 

AMERICAN NUFACTURING CON- 
CERN, Falconer, N. Y.—New he al car- 
ton for school rulers. July 

BARRETT BINDERY, taleaae:, m.— 
Complete sample line of binders in a cab- 
inet, each shown in a different cover ma- 
terial. March, p. 74. 

BOORUM & PEASE i peer 
Brooklyn, N. Y.—Metal display case for 
memo books, etc., topped ry ehectzie light 
and globe. July, Dp. 

JOSEPH DIXON CRUCIBLE COM- 
PANY, Jersey City, N. J.—Dealer helps, 
especially gotten up for school 
weeks, include attractive ves cards 
for the stationer dealer. October. 97. 


Metal counter case known. as’ 182 El 
Dorado a wi 

No. 350-C t of display aes Sree 
by H. B. Van Dorn. 

EFFICIENCY ILE COMP. . "Gat 


cago, Ill.—E-F display OMe is a stand 
for use by stationers on counters or show- 
cases. inside the show case or as a hang- 
er on the wall. It is bound in blue fab- 
rikoid and lined with black cover paper. 
October, pp. 89-90. 

ELECTRIC WINDOW SALESMAN 
COMPANY, Boston, Mass. ‘Electric win- 
dow salesman’’ comprises a 36-inch dis- 
play table of five-ply mahogany finish, It 
a _driven by an electric motor. May, p 


ai. 

OAKVILLE COMPANY, New York, N. 
Y.—New display case for counter use, 
designed to show clips and pins. "This 
cabinet weighe thirty-five pounds. Feb- 


ruary, p 

L. E. WATERMAN COMPANY, New 
York, N. Y.—Giant pen piercing globe. 
February, p. 172. 

Erasers. 

ARGUS MANUFACTURING COM- 
PANY, Chicago, Ill—‘‘Never-Lose” is the 
name of a duplex eraser which is fitted 
with a patent hook that can be affixed 
to the frame of any typewriter. It em- 
bodies a brush with which to wi off 
> abraded paper and rubber. y, Dp. 
vw 


M. M. HUNTING, Chicago, Il.—New 
eraser to be worn on the middle finger. 
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It consists of a bent rivet and spring, to- 
gether with a split ring. When writing 
on the typewriter bending the fingers 
pees ps6. eraser flat against the hand. 

RAL MANUFACTURING COMPANY, 
New York, N. Y.— in 1” typewriter 
eraser and type } nt It is a standard 
circular typewriter eraser, at the center 
of which is mounted 4 a brush of 
stiff bristles. Februar 

WELDON ROB ERTS. RuBBER COM- 
PANY, Newark, N. J.—New wedge pen- 
cil eraser, also combination ink and pen- 
cil eraser in two sizes, ‘‘Tri-Flex” 90 and 
“Tri-Flex” 91. April, p. 154. 

WALLACE PENCIL COMPANY, St. 
Louis, Mo.—‘‘Quail”’ line of erasers, in- 
eluding pencil, typewriter and combina- 
— and pencil erasers. June. 


p. 
Fasteners—Paper. 

R. H. BAXTER, New York, N. Y.— 
“I-D-L” paper fastener and eyeletter is 
designed to provide ample leverage and 
has an accurate gauge. The eyelets are 
furnished in gangs of fifteen. May, p. 157. 

HOTCHKISS SALES COMPANY, Nor- 
walk, Conn. —Improved line of automatic 

paper fasteners with ag straightening 
} - ice. September, p. 39. 

ALEX H. IRVIN COMPANY, Curwens- 
ville, Penna.—‘‘Non-Clog”’ paper fastener 
holds the staple in position when driving. 
The sleeye precedes the plunger on the 
down stroke, surrounding it. April, p. 35. 

KARBONAS, LTD., Aldgate, London, 
E. C. 1, England.—‘“Bynd-Blot” is a desk 
device which combines the functions of 
paper fastener and blotter. The base is 


covered with blotting paper. December, 
p. 149. 
H. A. LINDSTROM, Seattle, Wash.— 


New paper fastener which will not catch 
other papers. The back of the device is 
flat. Two prongs are driven through the 


pers bound. These prongs overlap. 
farch, 36. 

OFFI E APPLIANCE COMPANY, New 
York, N. Y.—‘‘Neatafile’’ is the name of 


a punch used for binding with fasteners 
of the “‘McGill” type. July, p. 29. 

TIP TOP MANU FACTURING COM- 
PANY, Syracuse, N. Y.—Tip Top paper 
fasteners come packed one hundred in a 
box. They are made of nickel as well as 
of brass, in three sizes. January, p. 81. 

Folders and Guides—Filing. 

KOHLHAAS COMPANY, Chicago, Il 
—New “Superior’’ index guide, having an 
attachment at the bottom through which 
the rod runs. This attachment is of 
metal and the U-shaped loop which goes 
over the rod in the bottom of the drawer 
is attached to the guide by a metal fas- 
tening. ee =~ p. 30. 


Folding Machines 
LISENBY MANU FACTU RING COM- 
PANY, Chicago, Ill.—‘Aldrich’’ office 


folder, producing two parallel folds, at 
the rate of from 10,000 to 20,000 an hour, 
depending on the operator. This device 


has no knives, cams or springs. Feb- 
ruary, pp. 37-38. 
Furniture Polish. 
M. L. CAMPBELL COMPANY, Kan- 
sas City, Mo.—New refinishing polish, 


which makes it possible to refinish furni- 
ture in two or three days. March, p. 35. 

Ss. S. STAFFORD, INC., New York, 
N. Y.—‘‘Renuol”’ is the name of a prep- 
aration which cleans and polishes furni- 


ture in one operation. a p. 77. 
Games, To Etc 
BARRETT BINDERY 00 MP ANY, Chi- 
cago, Ill.—‘‘Coo-Coo” is the name of a 
novel game that is part of r. “Peg- 
Way” line of games. February, p. 38. 
THE Ak, St agg SPECIALTY COM- 


PANY, Elizabeth, N. J.—‘‘Toddling Char- 
lie’ is a replica of a famous film star in 
his make-up. The figure is of wood 12 
inches high mounted on a rolling plat- 
form. January, p. 154. 

STATIONERS W HOLES: ALE SUPPLY 
COMPANY, Chicago, Ill.—‘Steele’s inside 
baseball game.’ October, p. 94. 

Guards—Machine. 

GOLDING MANUFACTURING COM- 

ANY, Franklin, Mass.—Sheet metal 
guards for the fly wheels of its jobbers, 
Art jobbers and Pearl platen presses No 
vember, p. 9 





Guides—Iindex. 

DENNISON MANUFACTURING COM- 
PANY, Framingham, Mass.—No. 7 and 
No. 8 gummed index strips are made of 
white or gray cloth, which can be cut 
in lengths to suit and used for indexing. 
No. 16 and No. 17 gummed reinforcements 
an _famenas for index tabs. January, 


S.A 

EFFICIENCY FILE COMPANY, Chi- 
cago, Ill.—‘“E-F"’ transparent index tabs. 
which can be cut in any length desired 
and a printed, written or typewritten slip 
inserted between the transparent surface 
and the backing. February, p. 


“E-F” transparent file covers or shields 
made of transparent pyralin with linen 
glued to the inner edges and on this linen 
a strong adhesive gum is spread. When 
moistened, each one of the inner edges 
is placed on either side of the tab or 


guide and pressed down firmly. These 
shields are made especially for covering 
June, p. 30. 


and reinforcing old indexes. 

“E-F”’ Angular index tab is made of 
clear celluloid and strips of gummed 
cambric, by which it is conveniently at- 
tached to the guide card. Colored in- 
sertable labels are provided and the part 
of the tab containing them is shaped at 
an angle of about forty degrees from ver- 


tical. The tab is —— in six inch 
“7. October, p. 

ILLIAM FELDMAN, Chicago, Il— 
‘one metal index guide, which provides 
a reinforcement for tabs on pressboard 
guides or ledger sheets. March, p. 74. 

FRANK MASHEK COMPANY, Chi- 


Ill.—Leather index tabs have been 
added to this company’s lines. Brief 
cases, portfolios, bankers’ cases, etc., 
may be had with stitched leather indices, 
weekly, monthly, alphabetical or numer- 
ical. October, p. 36. 

RONEO, Ltb., London, Eng.-——Brass 
bound index tab with transparent cellu- 
_— over lettering or numbers. March, p. 
J 


cago, 


ot. 
SHAW-WALKER COMPANY, THE, 
. Muskegon, Mich.—Number 1157. subdi- 
vision Expandex Main Guides extend 
range of adaptability of this index. The 


list of Expandex accessories includes the 
Surname book and wy > Book of Town 
Names. December, p. 

ULRICH PLANPILING EQUIPMENT 
COMPANY, Jamestown, N. Y.—New in- 
dex tabs, having a tabular label holder, 
made of transparent substance bent over 
and securely stapled to the heavy guide 
or folder. In the circular or tube-like 
space is room for any name, letter, num- 
ber or other designation. May, p. 34. 

WABASH CABINET COMPANY, Wa- 
bash, Ind.—‘‘Wabash-Goodline steel tab 
guides’’ formerly sold by the Goodline 
Company of Kent, O., are now sold by 
the Wabash people. Three new widths 
have been added. February, p. 84. 

Holders—Book. 


BASHER, L., Seattle, Wash.—‘‘Utility”’ 


copy holder holds note books, manifests, 
letters, books, etc., and is provided with 
an indicator to guide the typist. This 


copyholder is made of aluminum mirror 
finish, and also of wood, oak finish. Sep- 
tember, p. ‘148. 

PENN ART STEEL WORKS, Erie 
Penna.—Book rack ends made from heavy 
sixteen gauge cold rolled steel, propor- 
tioned so that they will not fall over when 
the books are not between them. 


Holders—Disc Records. 

WORK ORGANIZER SPECIALTIES 
COMPANY, Detroit, Mich.—Dise record 
holder, by means of which records may 
be classified. The records are protected 
whether filed flat or on edge. June, p. 


46b. 
Indices—Telepnone. 
EBERWEIN & ZAHRNDT, Rochester. 
N. Y.—‘‘Kall-Dex”’ is a telephone index, 


affording space for two hundred names, 


made in several colors and styles. De- 
cember, p. 4: 
Inks and Adhesives. 
AULT & WIBORG COMPANY, Cincin- 


nati, Ohio.—‘‘Reflex’’ is the name of a 
new fountain pen ink, which flows freely, 
is stable and 2. = its perman- 
ent hue. August 

BOTTS MARKING INK COMPANY, 
Brooklyn, N. Y.—‘‘Tiedy” is the name of 
a new tin paste pot. It has a compart- 
ment for paste and one for water. A 
handle at the side makes for convenience. 


° 


August, p. 78. 
ands. 

M. BACHRACH! & SON, New York, N. 
Y.—‘‘Presto” ink stand is automatic 
closing. This stand has a patented top 
that opens at a slight pressure and closes 
tightly on removal of the pen. The top 
is made from Condensite and the stand 
intended for red ink oa a top made from 
“Redmanol.”” July . = 

FRANK A. WRiKS “MANU FACTUR- 
ING COMPANY, New York, N. Y.—“Par- 
agon” inkstand, No. 190, is made of clear 
crystal glass in two sizes. There is an 
inkwell for black and fer colored ink, with 
a common cover. A turn to the right re- 
veals the black ink and a left turn ex- 
poses the colored ink. A pen tray and 
two receptacles for pins, clips or fasten- 
ers are included. November, p. 111. 

Lamps. 

ALADDIN MANUFACTURING COM- 
PANY, Muncie, Ind.—No. 74 Desk-Flex 
flexible arm desk lamp, made with a three 
pound base and eleven inch flexible arm. 
a full seven inch brass shade and stand 


’ St. Louis, 


and two-piece attachment plug. The base 
is full felted. April, p. 
S. ROBERT SCHWARTZ & BROS., 


New York, N. Y.—‘‘Esrobert’’ desk lamp, 
known as No. 310. It has an ornamental 
heavy cast iron base, felted on the bot- 
tom. There is a brass parabola shade 
and a 12-inch flexible arm that permits 
adjustment. May, p. 154. 

New desk lamp is distinguished by its 
oblong green glass reflector, so designed 
as to provide a uniform distribution of 


light. August, pp. 30-31. 
CANODE INK COMPANY, Chicago, Il. 
—New ink and container for duplicating 


machines so constructed as to combine 
economy with cleanliness. The duplicating 
ink is said to work equally well under 
all weather conditions. October, p. 161. 

THE CARTER’S INK COMPANY, 
Cambridge 41, Boston, Mass.—‘‘Cico”’ liq- 
uid paste can now be had in opal glass 


desk jars ng ave. and eight-ounce pack- 
ages. July, p. 
KNAUTH & COMP. ANY, New York, N. 


Y.—‘‘Gloo-Pen” is a mucilage fountain 
pen. The tube is held vertically and 
pressed upon the object to be gummed. 
When empty the tube is refilled through 
the top, which is removable. February, 
pp. 84-87. 

Loose Leaf Devices 
ACCOUNTING DEVICES 
Chicago, Ill—Adco T multiple prong 
binder may be used in place of certain 
card systems. This device makes the 
name visible, and the entry can be made 
on any record without removing it from 

the binder. September, p. 144. 
ASSOCIATED BUSINESS ENGI- 
NEERS, Chicago, Ill.—New duplicate bill- 
ing system based on loose leaf binding, 
known as the ‘“‘Tab-U-Log.”’ It has a 
special application among small business 
men who find it difficult to master the 
intricacies of accounting. It grows with 
the business and is readily conformed to 
machine bookkeeping systems. April, p. 


COLUM-GUIDE COMPANY, 
dence, R. I.—‘‘Colum-Guide”’ is the 
of a utility device preventing eye 
of accountants, and saving time when 
working on books, as the guide carries 
the column headings down to the line on 
— entries are being made. June, p 
46b. 

IRVING-PITT MAN U ae, se ee 
ING COMPANY, Kansas City, Mo.—Class 
MC Endlock and Class MD Toploc k hinge 


COMPANY, 


Provi- 
name 
strain 


post binders produced at low cost. Sep- 
tember, p. 39. 

NATIONAL BLANK BOOK COM- 
PANY, Holyoke, Mass.—‘‘Aladdin’’ key- 
less loose leaf ledger, made with substan- 
tial covers, strong, simple mechanisms, 


comprising steel angle plate backs teles- 

coping posts. July, p. 140. 
SIEBER PRODUCTS MFG. 

Mo.—Sieber 


punch is featured as an 


COMPANY, 
adjustable hand 
accessory for the 


power punching machine. The device is 
of extra heavy construction and _ will 
handle all classes of loose leaf punching. 
October, p. 98. 

STATIONERS’ LOOSE LEAF COM- 
PANY, Milwaukee, Wisc.—‘‘Super-Ex- 
pansion” line now includes a $10.00 outfit 
complete with pen-ruled sheets and leath- 
er tabbed index. The binder is made 
with brown duraleather and corduroy 
June, p. 29. 

WILSON-JONES LOOSE LEAF COM- 
PANY, Chicago. IllL—‘‘Grippo”’ slotted 
lock binder is operated by one hand. The 
binder locks securely, holding’ a few 
sheets or full capacity. June, p. 31, 

“Fitzall’’ permanent binder consists of 


ingenious self-acting lock posts and when 


once locked in the sheets, they cannot 
be unlocked. ‘“Fitzall’’ posts will fit any 
shape or size of punchings from 3-16 inch 


up. July, p. 27. 

“Greenback”’ is the name of a new ring 
book having its back plate on the outside 
of the cover to which the metal part is 


anchored. There is no glue, cloth or 
stitching for the purpose of holding the 
metal. This book is bound with a green 


back, hence its name. October, p. 38. 
_New loose leaf display case, having 
six sides, each equipped with two shelves 
for display purposes. The top is ar- 
ranged to show memorandum books and 
eee ring book line. November, 
p. 24. 
Loose Leaf Posting Equipment. 
ART METAL CONSTRUCTION COM- 
PANY, Jamestown, N. Y.—New posting 
tray for machine bookkeeping systems 
may be used separately or in connection 
with an Art Metal posting machine desk. 
This tray has several accessories in the 
way of standard equipment devised to ac- 
aya the posting machine. Septem- 


ber, 0. 
SAM’L. C. TATUM COMPANY, 


THE 
Cincinnati, O.—Two new features for use 


| 





(oe es — 
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n connection with mechanical bookkeep- The machine is based on unit construc- of a metered mail machine, ~~. poecese 
ine systems. One is a loose leaf ledger tion March, p. 33. fat of which is based on ——— roo 
with forms, indexing and operating quali- PREWETT SYSTEM COMPANY, Los of first-class mail matter, & sea - > eae 
ties, suited to Burroughs “Simplified Ac- Angeles, Calif.— ‘Addograf”’ vest pocket ing head functioning as the bi the 
counting Plan.”’ Another is a new post- adder adds, proves its additions without record impressions as a recor or 
ing tray for machine bookkeeping sys- adding them, and enables one to do post office. June, POOMPAN NY Detroit 
tems is affording ample compression many other problems. It is sold in con- MAILOMETER | fo : *e 4 ”. 
for the ledger sheets without the use of nection with a system containing ten Mich.—Model LD Ma remy ove hy 
a follower block. April, p. 35. complete chapters which show how to ling first class mail under t oper sys- 
~ UNIVERSAL OTYLYTY UNYTS COM- multiply any two numbers together with- tem. — Mailometer seals e ee 
PANY, Chicago, Ill—‘Instmatic’ binder out using a single figure except the ans- lopes, nee the indicia ph oo 
ig a device for handling ledger sheets in wer. October, i : aes counts a mail at the rate o pieces 
machine posting operations. It can be TODD PROTE iCTOGRAP H COMPANY, per minute, eee Dp. 4 c ti 
instantly and automatically opened or INC., Rochester, N, Y.—Star adding ma- Meeninee enna one, ioe \e 
closed "The device is complete in itself chine in nine bank models. This ma- _AMERICAN NUM 7 } pes 
ind after use can be closed up like any chine weighs a little over six pounds. COMPANY, Brookl a 1 — e “ 
binder. August, p. 32 _— It ae . dull ee oe wud, — oe Tanuary, De fT machine, nine movement. 
TAWMAN & ERBE MANUF AC" R nickel keys and rubber feet. August, p January, p. @ 5 - i 
ING) COMPANY, Rochester, N. Post- 28. ee s F = ie BATES MANUFAC _—— 
ing trays and stands for mechanical WALES _ADDING MA‘ HINE COM- PANY, | New J ‘ —New _ 
bookkeeping systems. The trays come PANY, Wilkes-Barre, Penna, — New numbering mach ne operates (pees me <1 
three sizes. They are twenty-four cashier model machine with six banks matically and _ is designed for “irregular 
in ‘hes deep over all, having a net filing (102 class) and seven banks (103 class) numbering. October, pp. 90-93. 
capacity of twenty inches. A quick-act- The adding mechanism is mounted on a ; Machines—Punching. prs 
ing compressor is provided, and felt feet cabinet containing a cash drawer. The _ MACHINE APPLIANCE COMPANY, 
on tray bottoms The bases are made drawer opens with every pull of the Brooklyn, N. Y. — Changes in finish ot 
of tubular steel in sizes to accommodate adding machine nes. _ peackene ja eyotet tools and hand punches. 
. travs Cushion casters afford noise- carries a rewound paper roll whic nay June, p. 28. — ¥ - 
— penn el ye February, pp be run into the machine, under a Yale C. R. & W. A. NELSON, INC., Chicago, 
80-83. lock. Machine may be operated in com- ll.—New No. 4 Nelson punching machine, 
d Calculating bination or singly as cash register or occupying a minimum of floor space. This 
Machines—Adding an ‘HINE DIVI- adding mac hine. July, p. 136. machine may be used as a punching ma- 
BARRETT ADDING a. Son COM - AXEL BEL, INC Stockholm, chine, round cornerer or perforator, as 
SION. LANSTON ‘ re io q Sweden. The “Facit’ is a Swedish cal- well as a die cutting press. May, p. 
PANY, pmulad ~_eoor ye ey hoth culating machine, which will add, sub- 161. 
and 9 adding and “ “ ry No. 7 . tract, multiply and divide, and perform Macnee aan tk 
the same excem tor ¢ apecty . in a complicated arithmetical operations even TABULATING MACHINE COMPANY, 
a one ee er pared ,, 1921, p to the extraction of roots December, New York, N. Y.—New electric printing 
nine-bank machin¢ oer se ea 1921, p. 44 and tabulating machine. for use in the 
a .ELT. Mt. Washington, Cincin- Machines—Die Cutting. punched card method of record keeping, 
,. 4. oes. sed of Cc. R. & W. A. NELSON, INC., Chi- printing results on specially ruled forms 
nati, Ohio New ee cago, Ill—An automatic die cutting ma- or on paper rolls automatically fed 
two -enarts caeenee “a > en PR are a chine which handles a wide range of through the carriage. November, pp. 
pee Joos cconinn tn tea ten of ‘each sizes and cuts out any required shape 114-119. nai 
housing. The chart on the left is in March, p. 70. ada : GOLD MEDAL Ponweri COMPANY 
100ths set at column 40 or 40-100ths ___ Machines—Addressing. a era THE. a Wi H toate “Rock 
‘alline 2-Sths. The chart on the right RONEO, LIMITED, London, England I 4, Racine, isc.—Houston’s oc 
equalling ap ao ann 60 or 60-144ths New addressing machine, made entirely Hard’ water putty, used to fill joints, 
myles 144ths, —s With | his ‘a vice one of steel which is said to print 1,200 to nail and knot er cracks in wood, ete. 
ee oe l ide 'b "the mont in- 1,800 addresses per hour. March, p. 34 December, 1921, 153. 8 
Oe tien. Lame aan, a Machines—Coin Handling. LOPEZ’ MANUFACTURING COM- 
ak te A SHINE C ‘OMPANY, HARRALSON, ED., New York, N. Y.- PANY, Chicago, Ill.—A new draft square, 
HIRD ADDING ~“ - sh register New coin counting and assorting ma- designed for the use of engineers, etc. 
; hicago, Ail. a tam - — as the chine Coins of each denomination fall This square is said to be seven tools in 
and adding — a. ney for check- automatically into their proper compart- one. It is made in various transparent 
Bird. 2. —— -~ ~ Bae device. Feb- ments where they are stacked and the colors, 4% x 4% inches in area: Janu- 
or ior ae eS ae total of each is accurately added. Where ary, p. 81. nee NTIONS PEE 
eo SS eeavenes TTTRACTTT 73 COM- it is desired, stacks to any amount may MODERN TEN § - 
aj OMPUTER M = E we mY] —— = be counted and the machine will auto- TION, New York, ‘ —The ‘“Namo- 
PANY, San Prancisco, : . meineering matically stop when a given number is graph”’ is a small Wi Fi electrically op- 
id computer is designec or en 5 reached. October, p, 36 erated which engraves a name on a foun- 
cale blassone +A uly, Bate MACHINES, G. HOTLAND, Market 12, Winterswyk, tain pen The engraving may be done 
ek a ge ? ondon N. 22, Eng- Holland.—New coin counting device, con- either with or without the use of gold 
LTD. i Na aie’? calculating machin< sisting of a board with diagonal grooves leaf. January, p. 45 
aaa en ae d portable There is an along which the coins are conducted and NATIONAL Gas REGISTER COM- 


automatic ¢ 
step-by-step 
when desired 

H & M 


arriage movement, 
action with 
April, p. 154 
RIBBON & CARBON COM- 
PANY, Seattle, Wash.—‘‘Stout’ maturity 
caleulator, an ingenious device which au- 
tomatically indicates due dates, account- 
ing for Sundays and holidays, Supple- 
mentary interest tables are ag and 
conveniently placed. January, 

LAMB CALCULATOR COMPANY, 
York, N. Y Portable pay-roll cal- 
culator comprising rotating cylinder bear- 
ing rate calibrations. May be adapted to 
work or the decimal system of 
and tenths of hours. August, Pp 


providing 
quick rele: 


New 


piece 
hours 
1 
SHIGH CORPORATION, 
N. ‘Y. -_New calculating machine of the 
Odhner type. This model has a capacity 
of 12x12x20 April, p. 31 
MARCHANT CALCI ML 
CHINE COMPANY, Oakland, Calif.- 
New model calculating machine in three 
styles, each of which is constructed on 
the same size frame. The different mod- 
els are sectionally constructed and are 
alike save in figure capacity. March, p 
34 


New York, 


ILATING MA- 


New kevboard 
9x9x18 digit keyboard, 
board and 6x6x12 digit keyboard. An- 
other is styled the new 80 series, weigh- 
sixteen pounds The new keyboard 
machine will multiply, subtract and di- 
vide as wen as add. September, p. 38. 
MORSE CHAIN COMPANY, Ithaca, N 
Y.—Gray vest pocket Arithmometer is a 
small machine that _— add and subtract. 
December, 1921, 
OPTISCHE 


in three models, 
8x8x16 digit key- 


machine 


ing 


p 
ANST ALT C.F, 
A. G., Rheinstrasse 45-46. Berlin-Fried- 
enau, Germany.—Goerz adder and sub- 
tractor. The function keys of this device 
are grouped at the left of the keyboard 
with the operating handle at the right 
The machine is adapted to split operation. 
“—— p. 32. 
PETERS-MORSE 
CORPORATION, 
adding machine, 
The keyboard is 
flexible type and 


GOERZ, 


MANUFACTURING 
Ithaca, N. Y.—Peters 
portable and compact 
of ten-bank capacity, 
standard construction 


counted automatically. July, p. 28 
Machines—Duplicating 


AMERICAN MANICOPY TYPEWRIT- 


ER COMPANY, Chicago, I1l.—Type du- 
plicating machine, utilizing a standard 
typewriter for its keyboard. The type 
writer is readily connected with and dis- 
connected from the composing mechan- 
ism. This device prints through a ribbon 


or from an inked roller February, p 
THE 
SALES 
New 


AMERICAN MUI 
COMPANY, 
Multigraph 
price, but having 
and platen as 
provision for 


JTIGRAPH 
Cleveland, Ohio 
equipment, lower in 
the same ribbon, type 
other models and having 
the use of direct printing 
attachments. There are two models, No 
59 and 60 for letter work only Model 
61, an easily operated printing ink attach- 
ment, can be added to print office forms, 
letter heads, ete February, p. 58f. 

AMERICAN OPALOGRAPH CORPOR- 
ATION, Long Island City, N. Y.—‘‘Opal- 
ograph’"’ is a new duplicator having an 
opai glass plate which reminds one of the 
lithographic stone in operation. Chemical 
treatment and special ink combine to re- 
produce many oes of designs or docu- 
ments desired. sptember, pp. 144-147 

BECK DUPLIC: TOR COMPANY, New 
York, N. Y _The Speedograph Decem- 
ber, p. 157. 

New attachment for Speedograph 
plicator. This attachment is a front 
per guide, designed especially to 
order systems November, p. 25 

DICK, A. B., COMPANY, Chicago, 
—The Formograph which enables 
graph users to run type forms 
on the type writer with one 
March, p 

POLYGRAPHIC COMPANY, THE, 
Laupen-Berne, Switzerland.—New meth- 
od of typeless printing. In conjunction 
with a justifying typewriter, it will make 
possible the production of printed matter 
without the setting of type. This process 


du- 
pa- 
handle 


Ill 
Mimeo- 
filled in 
operation 


is known as the “‘Manual.””’ December. 
1921, p. 42. 
Machines—Mail 
MACK POSTOGRAPH cos [PANY, Los 
Angeles, Calif.—‘‘Postogr raph” is the name 


PANY, Dayton, Ohio.—Special 
for use in safety deposit vaults. It re- 
sembles a cash register in externals. It 
issues vault passes more rapidly than is 





machine 


possible nd ordinary means. December, 
1921, p. 

Ju R Y. AN & COMPANY, New York, 
N. Y.—*Parsul” sealing machine consists 


of a roll of adhesive sealing tape mounted 


on a base, finished in nickel or black 
enamel. The tape is fed over a moisten- 
ing roll under a guide, which also serves 
as a straight edge for tearing off the 


1oistened tape. November, p. !11. 

SAFE SEAL MANUFACTURING COM- 
PANY, Hartford, Conn.—Model C electric 
sealing machine is designed for hand use 
and is connected with the electric supply 


outlet by a flexible cord, August, p. 81. 
Moisteners. 
A. F. BLOCK & COMPANY, INC., 
New York, N. Y.—‘‘Moistener-sealer’”’ 


is 
made of aluminum. The reservoir is said 
to furnish moisture for sealing over seven 
hundred envelopes. October, p. 98. 

NATIONAL ADHESIVE MANUFAC- 
TURING COMPANY, INC., Philadelphia, 
Penna.—Moistener consisting of a glass 
receptacle with metal fittings and a felt 
cushion a Bg sy moisten gummed 
surfaces. N 

TABLET 7 TICKET COMPANY, Chi- 


cago, lL—‘*The Only” sanitary moistener 
is made of glass. A small tray is spanned 
by a glass shelf, over which is placed a 


piece of blotting paper, the ends of which 
dip into the water, October, p. 37. 

Office Furniture. 
‘UTLER DESK COMPANY, Buffalo, 
Y.—New suite of office furniture in the 
im period. February, p. 
RNAS OFFICE FURNITURE COM- 
Y, Indianapolis, Indiana.—Severai 
new costumers designed for office use. 
September, p. 38. 


Pads—Desk. 
AT-A-GLANCE CALENDAR COM- 


PANY, LTD., London, Enagland.—Pro- 
zressive calendar on which the current 
date is 


emphasized by a red rectangle. 
This is readily adjusted each day. No- 
vember, p. 114. 
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GEORGE E, FOX & COMPANY, Chi- PEERLESS DISTRIBUTING COM- No. 522 Cascade pencil assortment is 
o, Ill—‘‘*U-Need-Me”’ calendar desk PANY, New York, N. Y.—‘‘Memo-File’ made in bright colors, and is packed in 
— At the left of the pad is a weekly contains a roll of writing paper 100 inches flat dozen, one-half gross in a flat box 


one for one year, printed in two col- long, in a case four inches wide, 1% The pencils have gilt tips and red rub- 


ors. A flap covers the calendar. At the inches high and six inches long. A new bers, each dozen being in one solid color 
right is a similar fixture, the flap con- writing surface is provided by rotating October, p. 94. 
cealing gangs of perforated memorandum a nickled knob. The device is used for Venus No. 38 thin leads made in seven 


per. On the inner side of this flap memoranda until the paper is exhausted, degrees of hardness, and will fit any make 
a convenient index. The blotter is when the used = is filed and a new one of mechanical pencil. November, p. 122 


held under the end fixtures. November, inserted. May, 161. No. 88 Dreadnaught pencil which com- 
p. 112. ROBINSON MANU FACTURING COM- bines a pencil of large diameter, contain- 
OFFICE DEVICES, Evanston, Ill.— PANY, Westfield, Mass.—‘‘Snap Fast” ing a big, soft lead, and a slip-on, re- 
Combined desk calendar and paper weight, reminder has a flexible cover, thin and movable erasive cap. It is of varied col- 
known as the Unique. By its use the pliable. The cover is made of “Ex- ors and capped with a red rubber head, 
business man has always one-fourth of a celeather.”’ This reminder takes the Rob- one dozen in an easel display stand. No- 
year before him. The calendar is renew- inson perforated coupon pad. July, p. vember, p. 122. 
able and the holder has a felt base. Oc- 28. D. W. BEAUMEL & COMPANY, New 
tober, 93. SHEDD- -BROWN N MANUFACTURING York, N. Y¥.—Fountain pens made in all 
SAI BERG & COMPANY, Inc., New COMPANY, Minneapolis, Minn.—New in- mountings and designs, including engine 
York, N. Y¥.—Elsane Everflat Calendesk dexed daily desk calendar. The months turned, chased and filigree mountings as 
pad, ‘comprises a desk pad, diary, calen- are separated by indexed manila dividing well as the fountain pen and an Ever- 
dar and memo pad. March, p. 73. boards and the whole current month is ready pencil. March, p. 33. 
SHAW-WALKER COMPANY, Muske- always before the user. March, p. 34. No. 110 Novelty fountain pen. Holder 
gon, Mich.—Continuous linoleum tops for SMITH BROS., INC., Oakland, Calif.— is of hard, black rubber, handsomely 
A new memorandum device consisting of polished and chased. It has a gold band 


steel counter height batteries are made in 


brown battleship linoleum. A maximum a roll of paper approximately three inches with a gold ring at the top. It is about 


length of eight feet can be supplied. June, wide, fitted into a neat wooden frame. 3% inches long when closed and is made 
p. 46b. The paper is unrolled as needed. June. leak proof. August, p. 30. 
TYPO TRADING CORPORATION, . 329. BLOCK & COMPANY, A. F., INC. 


p 

New York, N. Y.—‘Ever Ready’’ calen- SPECIALTY COMPANY, Minneapolis, New York, N. Y.—‘‘Everlast’’ pen for 
dar line is now made in two additional Minn.—‘"‘Veri-Best’’ memo pad, utilizing manifolding, drawing. ete. October, »p 
sizes, 5x8 and 4x6% inches. This line roll paper. The paper is held taut under 98. 
may be had with gilded edges. June, p. metal guides, one serving as a straight BRIDGEPORT PEN COMPANY, 
29. 7 : edge to tear off memos. April. p. 31: Bridgeport, Conn.—Coit’s ball bearing 

UNIVERSAL OFFICE DEVICES COM- May, p. 158. lettering pen. June, p. 28. 

"ANY, Chicago, lil.—**Three-in-One”’ Cc. JI. VANELLA & COMPANY, New CORONA PEN COMPANY, Janesville, 
desk calendar may be converted to the York, N. Y.—New weekly reminder in Wise —New self-filling fountain pen in 
book style, flat style for use on double two colors. This company also has a four sizes. Its distinctive feature is the 


Cee ee eo, omins =. a one ae cs Siendars and calendar pads. cam action of the filling device. A 
\ oR Co) NY, ran Mare grooved cap is given a half turn, either 
Rapids, Mich.—‘‘Neo-Lum”™ desk tops FR AN A. WEEKS M Ae R- to the right or left. July, p. 143. 
and pads. ‘“‘Neo-Lum”’ is a specially pre- ING COMPANY, New York Y.—‘‘Com- CRAFTSMAN PRODUCTS CORPORA- 
pared linoleum material, two sides alike. mon Sense” reminder is ‘now made in ‘TION, Chicago, Ill.—New automatic pen- 
It is made double, one-quarter inch thick, fabric leather and genuine leather. Memo jj made of “Redmanol.” It is furnished 
in green and brown. It lies fiat without coupons, perforated in gangs of four. in plain eal colors. The barrel is hex- 
fastening and provides a good writing are used as fillers. June, pv. 46b. agonal in shape. There are six parts 
surface. January, p. 48. MAX L. WEIL, Los Angeles, Calif— the barrel and tip being one-piece. Au- 
WEINMAN BROS., Chicago, Ill.—X-7 “Everlasting’”’ memo pad consists of a gust, p 21. shal i 
Handipad. The calendar back is con- little metal frame containing blue wax. seth : eee 
structed of heavy steel. A spring clamp A small holder carrying a sheet of tissue JOSEPH DIXON CRUCIBLE COM- 
holds the paper pad in position on the paper is inserted inside the frame at the PANY. Jersey City, N. J.—‘‘Nurl-O' 
stand. May, p. 153. top and the user writes on the tissue pencils are furnished round and untipped 
or round with gilt ferrule and rubber tip 


IMPERIAL DE SK COMPANY, Evans- with a blunt instrument, when the color z Pty afore te 
vile. Ind.—Calculating machine table shows through the Th along the lines Nurl-O indicates a_ special treatment 
given the surface of the pencil Janu- 


neues ee - tegen wa Ree impressed. March, 74-77. gels | 
ception of the machine which is held at ene ary, D. os wee , 

1 j ‘ No. 404 Rapid Writer pencil for 
the correct angle. The platform on which IDEAL STAMP PAD COMPANY, rough, quick checking or memoranda 


the machine rests is a drop bed, like a a. ' - , : 
typewriter cabinet. The top closes over Pittsburgh, Perna.—‘‘Kant-Smear” stamp contains a generous soft lead, with an 
the machine, making a plane surface for Pad for rubber stamps comes in two _ excellent eraser tip. This pencil is _fin- 

« sizes. ‘‘Kant-Smear’’ ink for renewing ished in blue, with gold stamping. July, 


the entire desk. June, p. 31. : . - 
ST. JOHN’S TABLE COMPANY, Cad- —— = J Mg een complete — il lesi , ticular! 
oe of w rus Ja ry. p esto”’ pencils, designed particularly 
ag Fy eg my A PB THE MUN-KEE PRODUCTS COR- to be carried in the user’s vest pocket. 
It has two drawers, one on each side of PORATION, Los Angeles, Calif—New August, p. 74. 
the table. February, p. 87. stamp pad ‘which has reversible, renew- “Best White’ No. 352 pencils put up in 
UDELL- PREDOCK MANUFACTUR- 4ble inking surface; made in three sizes. an attractive easel display stand contain- 
ING COMPANY, St. Louis, Mo.—No. 2460 The base is pneumatic. December, 1921, ing two dozen pencils. August, p. 78. 
office table is a new member of the com- p. 153. Dixon’s Craftsman is a new assortment 
pany’s 2400 line. The table is made of PEERLESS RIBBON & CARBON Containing carpenter pencils. The bright 
colors in which the pencils are finished 


quartered oak. Drawers are dovetailed MANUFACTURING COMPANY,  INC., 


front and back and bottoms are framed New York, N. Y.—‘‘Solo”’ line stamp pads ™ake them readily visible. September, 


in. The top of the table is seven-ply ve- are now made in No. 0 size, the former Pp. Lid. , i 
aeee .— and a quarter ~~ thick, and No. 0 being No. 00. February, p. 38. , i oe eu pees Mo aggre nag e 
the edges of the top are also veneered. te i One Have Sezasonas FuOver tips. “4 
_ ~ 30. ! Paper nr > o_o Writing colors are yellow, green, magenta. dark 

Ditters inn Cilene Rs Ppawrveene- blue, red and purple. October, p. 158. 
ait Pp . BLAIR COMPANY, J. C., Huntingdon, New drawing set, containing six ‘Fl 


APEX MEMO PAD COMPANY, Bos- Penna.—‘‘Keystone’ typewriter tablet, Dorado” pencils, an ‘‘El Dorado”’ eraser. 
ton, Mass.—New desk memorandum pad for home use. These tablets are made up thumb tacks and wedge erasers. Novem- 
using adding machine rolls, and having in six qualities and two counts in letter ber. p. 125. 


filing space for pending memoranda. Two - and legal sizes. May, p. 157. School crayon No. 5-8 for the 1922 
grooves at the side provide for pen or CENTRAL PAPER COMPANY. Me- school season. Eight wax crayons jin as- 
pencil. Two guides hold the paper s8e- nasha, Wisc.—Handy package containing ‘Sorted colors attractively packed. July. 
curely when writing. The outer guide is twelve rolls of “Qualified” adding ma- P- 175. 
September _ odes, a oS ee. chine paper. January, p. 47. LOUIS F. DOW COMPANY. St. Paul, 
> . _ °[(DGEWATER "APER COMPANY. Minn.—New indelible magazine pencil 
HENRY ’ BAINBRIDGE & COMPANY, ee eo. a dy carrying twenty-four standard leads. The 


Menasha, Wisc.—New carton used as a ying a 
container for dozen assortments of adding pencil is a “hump” model. The holder 
machine rolls. August, pp. 77-78. is made of brass tubing and attractively 

finished in pare enamel and _ nickel 


New York, N. Y.—‘'Forget-me-not”’ per- 
petual memo pad uses adding machine 
rolls, and has two spools. As memos are 





made they are rewound on the “dead” PAPER MANUFACTURING COM-  jinte ‘October 
roll. September, p. 39. PANY, INC., Philadelphia, Penna.—“Eye- PHS. “Checking” pencil is a crav 
BLISS COMPANY, INC., New York, N. Ease” adding machine paper rolls. The : sa o- ae The f = a Po he 
Y.—“Memo-Chek” is the name of a new stock is golden rod in shade. March, p. Fg ey ~~ a ae Lending 
device which keeps a carbon copy of all 35 pon! “_ in oa ee uce¢ A a Samp- 
memoranda, A double el, of paper pro- Pens and Pencils. mn Fle yee A ccelly Ar cgagy oil meng Maar 
vides the means. July AMERICAN LEAD PENCI CoM- por eg m carries three extra crayons. 
FOGERTY MANUFACTURING COM- PANY, New York, N. Y.—‘‘Unique” hex- . 5 ‘ aye 
PANY, Dayton, Ohio.—Metal back calen- agonal pencil having biue or red lead EAGLE PENCIL COMPANY, New 
dars in three sizes, finished in gold, silver No. 1206 Unique pencil is blue; the red OTK. N- Y.—‘‘Radio, No. 360” is the name 
or een. February. p. 38. pencil is No. 1207. April Pp 154.” of a new pencil finished in bronze and 
GUSTAV FOX COMPANY, Cincinnati, No 146 clip pencils packed in attractive green, the bronze representing the loop 
O.—Improved “Unique” scratch pad com- hinge boxes containing two dozen pen- aerial coil, and the green, symbolizing 
prises a metal support for the writing ils in assorted colors. blue. yellow ana ‘hé¢_insulation of the wire windings and 
surface, and a roll of paper from which red, with gray rubber and gilt tip connections on radio outfits. June, p. 


se per is fed. The supports are equipped with clip. January 82; Au- ' 
ed. hn = ge a ro vere EVENFLO PEN COMPANY. Grand 


eurv A calendar and support for the gust, p. 78. 

pencil are included. This device em- Army and Navy No. 76 pencil is made Rapids, Mich.—‘Evenflo” is the name 

ploys adding machine rolls. November. with solid blue head, the end where the of a new ink pencil, self filling, also said 

p. 121. tip and rubber come and at the other to be self-cleaning and  non-leakable 
HARVEY PRINTING & PUBLISHING’ end on a white ground is a red spiral March. p. 73. 

COMPANY. Harvey, Ill.—‘‘Mascot” roller stripe. The pencil is finished with nickel A. W. FABER. INC. Newark, N. J.— 

scratch pad for desk use. Carries a stand- tip and gray rubber, and packed one-half Red, blue and green Everpointed check- 

ard roll of adding machine paper. The gross to a box. August, p. 81. ing leads for use in thin diameter me- 

device is obtainable in brush brass, ox- “Everpointed’’ mechanical pencils in chanical pencils. October, p. 98. 

idized copper and black enamel. April. several different models. Under the cap EBERHARD FABER, Brooklyn, N. Y. 


p. 153. is a reserve supply. September, p. 39. —New colored pencils for use of artists. 














architects, engineers and draftsmen to 


differentiate certain lines from the black. 
January, p. 8&1. 

New half gross Mongol pencil assort- 
ment, containing all grades in a single 
box. January, p. 82. 


No. 1582 Mongol 
Multi-Led clutch 
colored pencil 
twenty-four colors; 


pocket pencil; 1919 
pencil; 673 ‘‘Rainbow”’ 
assortment, furnished in 
785 metal and glass 


marking pencil; 795 skin marking pencil 
for use by surgeons; 726 Ruby ink and 
728 Ivy ink pencils; 482-A assortment of 


Mongol pencils; 1085 new 
and 601 Van Dyke drawing 
pencil, now furnished with adjustable 
clamp eraser. February, p. 80. 

No, 1921 pinpoint propeller pencil, sup- 
plied with Mongol leads, the magazine 
containing six in reserve. The barrel is 
black, fluted with nickel tip and eraser 
ferrule. The reserve leads are concealed 
by the ferrule, which is rotated to ad- 
vance the lead. September, p. 148. 

No. 760, No. 770, No. 780 Mongol 
copying pencils in hard as well as 
lead. September, p. 172. 

“Diamond Star’ pencil assortment, 
with which is included a No. 29 mahog- 
any stand. November, p. 122. 

FRANKLIN FOUNTAIN PEN COM- 
PANY, Philadelphia, Penna.—Fountain 
pen for the student trade. It is a plung- 
er-filler, furnished with clip or ring. Oc- 
tober, p. 94. 

THE GENERAL 
COMP ans 


five grades of 
clamp eraser, 


ink 
soft 


FIREPROOFING 


Export Department, New 
York, N. Y.—‘‘G-F”’ propeller pencil is 
light, and a ae to balance prop- 
erly. It is made in all standard sizes and 
finishes. April, p. 32. 

GORDON PEN COMPANY, West New 
York, N. J New ink pencil having but 
three ae ge Emblems of any fraternal 
order can be supplied with this pencil 


March, p. 74. 

Special manifolding fountain pen. It is 
not a self-filler, but has unusual ink ca- 
pacity. It is intended for desk service 
April, p. 33. 

HAUTON CORPORATION, New York, 
N. Y¥.—New fountain pen, having an au- 
tomatic self filling device. The flow of 
ink is adjusted automatically to the speed 
of writing and to the pressure upon the 
paper. This pen has a perpetual calendar 
which is built into the cap flush with the 
surface. February, p. 40. 

HOGE MANUF ACTU RING COMPANY, 
New York, N. Y.—-‘‘Pal’’ pencil in new 
model, said to retain the features of the 
higher priced models, but retails at ten 
or fifteen cents. It is made in eight mod- 


els, in two sizes. August, p. 31. 

THE pe ey COMPANY, New 
York, N. .—_New mechanical pencil 
made with Se rubber barrel. It em- 
bodies the propelling and repelling feat- 
ures. January, p. 48. 


INGERSOLL RE DIPOINT COMPANY, 


New York, N. Y.—New ‘“Dollar’’ pencil, 
made of rolled silver, attractively chased, 
having a concealed eraser and attached 
clip or ring. It is made in standard, 


‘“‘stubby”’ or short lengths. October, p. 
38 

JUS-RITE PENCIL COMPANY, INC 
New York, N. Y.—New mechanical penci) 
having a magazine chamber holding three 
extra leads. M: a? in three styles. De- 


cember, 1921, p. 

KOH -I- Nook PE NCIL COMPANY 
INC., New York, N. Y.—New line of 
propelling and repelling pencils in differ- 
ent sizes arid finishes. June, p. 30. 

KRITIKSON BROS., INC., Chicago, II. 
—‘Security”’ self-filling fountain pen, in- 
cluding check protector concealed under a 
slip cover. The protector is a grooved 
wheel, which is inked as it revolves. 
After the check is written, the grooved 
wheel is rolled over the paper, cutting 
into the fibre and driving red acid-proof 
_ into the shredded paper. August, p 


NATIONAL SUPPLY 
dianapolis, Ind.—Three new styles ot 
“Shirley’’ steel pens, Sas as Nos. 
13, 16 and 17. February, p. 

NEW DIAMOND POINT | PEN COM- 
PANY, New York, N. Y.—New aeatoeiion 
repelling and expelling pencil, known as 
the Diamond Point. The mechanism of 
this pencil is controlled by turning the 
head. An eraser is concealed under the 


COMPANY, In- 


cap. November, p. 114 
NU TYP E Pp E NCIL COMPANY, Chi- 
eago, Ill.—‘‘Nu Type” or “Panel” pencil 


has a panel in which may be imprinted 
designs of fraternal organizations or oth- 
er emblems, initials, etc. This pencil has 
a barrel made of light, hard rubber com- 
position, reinforced by a metal tube. Sep- 
tember, p. 40. 


PARAMOUNT PEN COMPANY, Jersey 


City, N. J.—Fountain pens and _ stylos 
made of “Bakelite.” April, p. 34. 
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Fountain pens with colored barrels for 
school or college trade. June, p. 46b. 

PARKER PEN COMPANY, THE 
Janesville, Wisc. — New propelling-re- 
pelling pencil known as the “Lucky 
Lock.”’ December, 1921, p. 41. 

PENCIL EXCHANGE, Jersey City, > 
J.—‘Penex” thin leads, in seven degrees 
of hardness. November, p. 121. 

LENCIL PRODUCTS CORPCRATICN 
New York, N. Y.—‘Sal Rite” pencil, 


made of hard rubber, looks like a fountain 
pen. The lead magazine holds six full 
length leads each in a separate compart- 
ment in addition to one in the writing 
head. Two sizes. January, p. 47-48. 

FOST ELECTRIC COMPANY, New 
York, N. Y.—Stylolectric pen is a hot- 
point stylo, the heat being generated by 
an electric current from the usual light 
socket. Tne instrument is no larger than 
a fountain pen. It may be used for 
writing upon paper, wood, leather, cellu- 
loid, hard rubber, glass and other sur- 
faces. April, pp. 34-35. 

REALITE PENCIL COMPANY, Chi- 
cago, Ill—New Realite pencil, having 
mottled barrel with pocket clip. Also new 
lead container, consisting of a metal tube 
the opening at either end being capped 
with rubber eraser tips which fit the rub- 


ber tip aperture in the pencil. March, 
». 35. 

SANDFELDER CORPORATION, Chi- 
eago, ll.—‘‘Shur-Rite’’ magazine pencil, 


is made according to jewelry standards 
Made in a variety of otyies and sizes and 
a January, p. 

TNITED STATES PENC IL COMPANY, 
Philatelphia, Penna.—‘‘Mohican’’ is the 
name of a five cent pencil, made in four 
degrees of hardness. March, p. ; 

i. S. VICTOR FOUNTAIN Dee N COM - 
PANY, INC., New York, N. i ox 
collapsible fountain pen, which 
carried on a Waldemar chain. When in 
use the barrel is extended to full stand- 
ard length. The pen embodies a self- 
filling device and a safety cap. May, p. 
161. 

WAHL COMPANY, Chicago, Ill.—‘‘All- 
Metal Wahl pen” has a number of new 
features. The barrel is made of metal. 
The filler device is fitted with pressure 
bar and return spring. February, p. 40 
Registers—Autographic. 
EGRY REGISTER COMPANY, 
Ohio.—‘“‘Auditor’”’ is the name of 





can be 


THE 
Dayton, 


a device which affords triplicate sales 
records, controls the cash drawer and re- 
cords its opening. It is made in several 


models. May, p. 154. 

WYRICK AUTOGRAPHIC REGISTER 
COMPANY, Detroit, Mich.—Wyrick auto- 
matic register is a self printer on rolls 
of plain paper fed by the mechanism anid 
turning out a printed form with number- 
ing. Five copies are produced, a printed 
ticket is issued, and the numbering is 
automatic. June, p. 29. 

Registers—Cash. 

THE DALTON ADDING MACHINE 
COMPANY, Cincinnati, Ohio.—Cash reg- 
ister machine combining cash drawer and 
Dalton “Super Model’’ adding, subtract- 
ing, multiplying and dividing machines 


This “Cash Register” udds, subtracts and 
divides, makes out statements, prints 
dates, lists and adds charges, lists and 
adds credits and subtracts totals from 
debits. September, p. 37. 
Ribbons and Carbons. 
F. S. WEBSTER COMPANY, Boston, 


Mass.—Special ribbons and carbons fo! 
the Royal ‘Quiet Model’ typewriter, 
known as ‘“‘MultiKopy Royal Quiet’ car- 
bon paper and “Star Brand Royal Quiet’ 


typewriter ribbons. January, p. 46. 

‘“‘Webkopy” tissue is the name of a spe- 
cial tissue to be used in obtaining a max- 
imum number of copies in manifolding. 
It was developed for use in conjunction 
with MultiKopy No. 5 light weight carbon 
paper. July, p. 28. 

Rubber Stamps. 

FULTON SPECIALTY COMPANY, 
Elizabeth N. J.—New set of rubber 
stamps embodying those most used in the 
business office, contained in a convenient 


polished wood box, which includes a 
stamp pad and band dater. February, PD. 
38. 


R-E-N MANUFACTURING COMPANY 
Chicago, Ill. — Self-inking ‘‘Multiple”’ 
stamp. incorporating ten rubber stamps 
of given size, but with varying number 
of lines in one unit. January, p. 47. 

Safes. 

THE HERRING-HALL-MARVIN SAFE 
COMPANY, Hamilton, O.—New fire re- 
sisting safe which in tests is said to have 
shown 30 per cent greater resistance than 


=e 


is required to secure the “A” label of the 
Underwriters’ laboratories, The interior 
is fitted with Sar gi filing equip- 


ment. August, 
COMPANY, LaFay- 
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p. 31 
SCHWAB SAFE 


ette, Ind.—New B-label filing safe, hav- 
ing many interesting constructive feat- 
ures. August, p. 


32. 
YAWMAN & ERBE MANUFACTUR- 
ING COMPANY, Rochester, N. Y.—No. 
20183 “B’-label safe, designed to accom- 
modate standard “Y and E” half-section 
wood and steel filing cabinet units. March, 


p. 37 
Scales—Posta 
PELOUZE MANU FACrURING COM- 
“ANY, Chic ago, lllL—‘Standard” postal 


a biaeeee with dial which can be 
read from any position, as the m can 
be turned instantly to any angle. A fine 
wire in the sliding poise indicates the 
cost in cents on all classes of mail mat- 
ter. Two sizes are made. June, Wer 29. 
TRINER SCALE & MANUFACTUR- 
ING COMPANY, Chicago, Ill.—No, 9 per- 
fected beam scale designed for t office 
use: capacity, nine ounces by half-ounce 
eraduations. Adapted to weighing mail 
for foreign delivery and other important 
correspondence that must have immedi- 
ate dispatch and gal-gg 4 without “post- 


age due.” January, 
Sealers— eale one. 
M. J. BROWN MANUFACTURING 
COMPANY, Philadelphia, Penna, — 


“Brownlee” single-motion envelope sealer 
handles any size commercial a 
and is operated by one hand. The r 
is fastened to the desk by two screws 
and swings out of the way when not in 
use September, p. 

ELLIOTT COMPANY Cambri °. 
Mass.—New envelope sealer based on 
mer Gray patents is made of castin 
and finished in green enamel with nic el 
trimmings. August, p. 81. 

Sh oe eners—Penci 

COLLINS IN ISRADICATOR COM- 

ANY, Hoboken, N. J.—Midget pencil 
rene ME. characterized by accuracy. 
Blades are never out of alignment. May 
be held in the fingers while penci! is be- 
ing sharpened. July, p. 26. 

Shipping Room Equipment. 

ALEX H. IRVIN COMPANY, Curwens- 
ville, Penna.—Irvin tacker designed for 
shipping clerks. The special steel staples 
drive into the hardest wood or through 
tin. May be used to lay matting, up- 
holstery work, fasten window shade cloth 
to rollers, (a special attachment is fur- 








nished for the operation), ete. July, p. 
136 

MARSH STENCIL MACHINE COM- 
PANY, Belleville, Ill.—New stencil ma- 
chine outfit, ae package of oil 
board, marking pot, ink, stencil brush 


and machine cover The work is visible 
and spacing is automatic. A special cab- 
inet with drawers is furnished extra. 


May. p. 162. 

SUPERIOR STENCIL WRITING MA- 
CHINE COMPANY, INC., New York, N. 
Y.—Stencil cutting machine, which is in 
effect a typewriter with a short platen. 
The machine cuts stencils and writes 
mailing directions, ete., on the stencil 


ecard. July, p. 28. 
Showcard and Sign Makers. 
DURO METAL PRODUCTS COM- 
PANY. Chicago, lIllL—“Lilly  Lettero- 
graph” permits hand lettering to be done 
without arduous training. he various 
elements of letters and res are 


stamped from metal and a special pen 
traces the ery on paper or tracing 


cloth. October, 37. 
NATIONAL SIGN STENCIL CoM- 
PANY, St. Paul, Minn.—National Show 


Card Writer is the name of a device for 
producing showcards and signs by per- 
sons without previous experience. Oc- 
tober, p. 36. 


Sor 
CURRIER MAN UrACTURING CcoM- 
PANY, Minneapolis, Minn.—‘*Curmanco” 
sorting tray designed for use with deal- 
ers’ indexes in the A to Z division, used 
for sorting correspondence before it is 
filed. The use of a tab index permits this 
sorting tray to be <a as a ready 
reference. November, p. 
KOHLHAAS COMPANY, THE, Chi- 
cago, Il.—New sorter for ‘small checks, 
coupons. deposit slips, ete. This device 
is of the same construction as other 
Kohlhaas items. December, 1921, p. 44. 
Specialties—Filing. 
KOHLHAAS COMPANY, Chicago, Ii. 
New “Pending” file for letters, in- 
voices, back orders, bills of lacie. requi- 
sitions, stock sheets, etc. 
movement of the fons plate locks e 
device. It is mate on the F erseene: sec- 


tional pers. ati +» 
THU SALES. o- 
PC RATION. aw York, N. Y.— 




















Ge 





Handy” personal file, built of twenty- 
six gauge cold rolled steel, enameled in 
olive green. A card holder enables the 
user to label each file. The handles are 
of the Newman style, riveted to the 

y. Piano hinges are used at the top 


and side. The drop front makes possible 
the yecneren! af any letter or paper. Au- 
gust, p z 

EUG NE PEARL, New York, N. Y.— 


New desk file, occupying a space of 7x1l 
inches. It has a slotted or grooved wood 
base finished in mahogany or oak and 
rests on felt corner pads. It has six com- 
partments. December, 1921, p. 146. 
YAWMAN & ERBE MANUFACTUR- 
ING COMPANY, Rochester, N. Y.—Im- 
pro rovements in direct name filing system. 
his system now has a miscellaneous 
folder with each alphabetical sub-division 


guide. March, pp. 36-77. 
Specialties—Office. 
AMERICAN NEWS COMPANY, New 
York, N. Y¥.—Kinkless bead chains, serv- 


ing as a key ring. April, p. 31. 

GEORGE A. ANNABLE, New York, N. 
Y.—New book frame and label holder 
which can be as attached to a frame 
or rack. Jan p. 48 

CHICAGO REMINDER CLOCK 
WORKS, Chicago, Ull.—Clock which au- 
tomatically refreshes the business man’s 
memory on pending appointments. 
gagements are noted on a card which 
is inserted in the mechanism. At a pre- 
determined time a buzzer notifies the ex- 
ecutive that an appointment is due. A 
pocket at the side of the clock provides 
storage for unwritten slips. September, 


p. 37. 

COMMERCIAL BINDERY, THE, 521 
West Monroe street, Chicago, Ill—New 
Auto-card case which holds twenty cards. 
By pushing a button the case automatic- 
a A delivers one card at a time. 

his company also produces the “Re- 
mo” set, consisting of one record book 
with ruled pages with crossgrain Keratol 
back and corners; one memo slip cover 
made of Keratol with ty = and 
five fillers. December, _— 

DENNISON MANUPACTU ING COM- 
PANY, Framingham, egg Shot 
Outfit No. 9, containing material 
framing six prints not larger’ than 
6% x oh ane a book on ‘Modern Art of 


Picture Framing.’’ April, p. 32. 
A. W. FABER, INC, Newark, N. J.— 
“Bonnie” finger pads are for convenience 


They do not 
and are said 
experienced 


in handling papers, etc. 
cover the entire finger tip, 
to avoid the heating usually 


~ sa finger cots are used. August, p. 
' GITS COMPANY, Chicago, Il.—‘Ra- 
zornife-Refillable’’ consists of a _ knife 


handle of metal into which a razor blade 
can be inserted. It is made in nickel- 
plated and gold-filled styles. June, p. 30. 

P. A. HOFFMAN, Hastings, Minn.— 
New clamping device for files, books, etc., 
holding in any desired position. Can 
be used on a table to support books or 
applied to the modern filing cabinet to 
om correspondence. December, 1921, p. 


LOUIS MELIND COMPANY, Chicago, 
Ill.—*‘Non-Skid” finger guard, adjustable 
to any finger. It is formed from sheet 
rubber with a fabric lining. The rubber 
surface is chec mored, affording traction in 
fingering papers This finger protector is 
reversible ovember, R A 

a L. MEYER, Chicago, Il.— 

Angle pocket ecard case shaped to ‘“‘comb 
out” the cards contained, staggering the 
exposed ends. It is closed with a flap and 
secured with a glove fastener. October, 


p. 38. 

MOORE PUSH PIN COMPANY, Phila- 
delphia, Penna.—New thumb tack pack- 
age, consisting of thumb tacks packed in 
a neat tin box. June, p. 46b. 

NEW ENGLAND PIN COMPANY, 
Winsted, Conn.—Tiffany desk pin holder 
is made of heavy glass and of convenient 
desk size. Attached to it is a spring, 
by means of which a roll of three or fow 
hundred pins is kept in place, and the 
awe issued with points down as needed. 

he surplus paper is torn off. These 
holders are made in two styles, a com- 
bination pin holder and clip tray, which 
takes a roll of 400 pins and the pin holder 
alone, which takes a roll of 300 pins. No- 
vember, p. 114. 

M. N. NIELSON & COMPANY, INC., 
Chicago, Il.—Combination desk set, em- 
bodying on a base adjustable lamp shade 
on a standard, wired to connect with 
any socket. Around the lamp standard 
are a memo sheet rack, day calendar, pin 


and clip ckets, four pen holder racks, 
paper weight, two cut glass Sengbusch 
nkwells and a rocking blotter. Both 


blotter and paper weight are fitted into 
recesses in the base. 
in mahogany 


Set regularly sup- 


plied and walnut; poly- 


En-. 


chrome finish on order. a is cov- 
ered with felt. October, p, 

GEORGE ALEXANDER *PHARE, To- 
ronto, Canada.—New combined ruler and 
blotter, enabling one to rule the closing 
lines of books and blot with the same in- 
strument without og” the hand from 
the page. March, 36. 

PHENIX BOX & LABEL COMPANY, 
Kansas City, Mo.—‘Stick’r-Card and 
Case” is used for advertising purposes. 
etc., carrying labels in the pocket. These 
labels are retained in a metal case, bound 
in leather. A glove fastener locks the 
leather covers. August, p. 31. 

DON M. SARTAIN, Marion, N. C.—New 
copy holder designed to provide means 
for supporting copy in a convenient po- 
sition, being adapted for attachment to 
and support by the machine in convenient 
yeaenen for the operator. February, p. 


STANLEY MANUFACTURING COM- 
PANY, Dayton, O.—New line of metal 
Christmas seals with gummed backs. 
Similar seals for other special days. De- 
signs are also produced depicting blue 
birds, red pg butterflies and flowers. 
November, p 

STENTON SUPPLY COMPANY, Phila- 
delphia, Penna.—‘‘Handy’’ maptacks have 
aluminum heads with sharp steel points. 
This maptack is enameled in various col- 
ors and designs to facilitate the graphic 
delineation of data on maps, diagrams, 
ete. October, p. 98. 

STRAUSS & COMPANY, Chemnitz, 
Germany.—New rocker blotter pad for 
desk use, bearing the inscription, stamped 


in the curved aluminum top, ‘Original 
Sot ial Locher, D. R. P.’’ October, pp. 
94-9 

WEINMAN BROS., Chicago, Ul.—Auc- 


tion score pads, bridge sets, playing cards 
in case, miniature cards in case, double 
deck cards in case, Bi-Plex memo book, 
shopping list, “five hundred’ score pad 
and holder, bunco set, Neptune moistener, 
Bi-Plex bill wad, poker set and Handipad. 
September, p. 176. 
Stamps—Time and Otherwise. 

BOSTON TIME STAMP COMPANY, 
Boston, in keke on an noted in 
Ajax time stamp. July, 

CUSHMAN & DENISON ‘MANUFAC- 


TURING COMPANY, New York, N. Y.— 
“Cado” plate dater, is small, all metal, 
made up with various stock dies, such as 
“Paid,” Fy ee ,, Ordered, ma “Filed,” 
“Approved, oh ‘ ee and 
“aeepes. da eecmiay. p. 

D. JOSLIN MANUFACTURING 


COMPANY, THE, Chicago, Ill.—New dat- 
ing machine for general business and 
banking use, printing through a ribbon, 
making clear impressions. Specially en- 


graved plates embody any wording de- 
sired by user. 
The ‘“Eclipse’’ time stamp has been 


improved by the development of a desk 
set, providing a stand on which the stamp 
is placed. This stamp employs a clock 
mechanism and ey from a stamp pad. 
December, 1921, 145. 

MU LTISTAMP. COMPANY Norfolk, 
Va.—Mode! No. 3 — has a print- 
ing capacity of twenty single-space type- 
written lines, 5% inches long, or a littie 
more than the full dimensions of a postal 


ecard. May, p. 34. 

Stationery—Embossed Social and Busi- 
ness. 

HAMPSHIRE PAPER COMPANY, 

South Hadley Falls, Mass.—New cab- 


inets of stationery for men, containing 
either Old Hampshire bond or Old Hamp- 
shire vellum. April, p. 35. 

Two new sizes of Old Hampshire sta- 
tionery, namely, the “Ambassador’’ in 
toth bond and _ =~vellum (finish, and 
“Colonial’’ in vellum only. May, p. 153. 

STRATHMORE PAPER COMPANY, 
Mittineague, Mass.—New cabinets of sta- 
tionery for men, containing 125 sheets of 
paper and envelopes. in both Monarch 
and Grafton sizes, in various lines, includ- 
ing laid Strathmore, Script, wove Strath- 
more, Script, Woronoco Damask, Snow- 
drift. Strathmore parchment, Endowment 
bond and Bay Path bond. April, p. 32 

Systems—Visible Index. 

INDEX VISIBLE, INC., New Haven, 
Conn.—Tinned steel leaf for visible in- 
dex files. The leaf is used to support the 
characteristic index cards of the system. 
Leaves are painted a battleship gray 
after tinning. Aluminum runways and 
clips are used. November, p. 114. 
Telephone—Attachments and Accessories. 

ADVANCED ARTS COMPANY, Wash- 
ington, D. C.—‘‘Bowers” telephone pad 
and memo is clamped to the telephone in- 
strument. It contains memorandum pad, 
special directory for numbers frequently 
called and a receptacle for lead pencil. 
Place is provided for memos. April, p. 


32 
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BATES MANUFACTURING COM- 
PANY, Orange, N. J.—New telephone ro- 
tary index, which can be used for any 
alphabetical list of names up to 750. 
Names and telephone numbers are writ- 
ten on a ten-foot vellum strip which winds 
and unwinds on two cylinders when a 
knob is turned in the desired direction. 
By the use of accelerating gears the 
cylinders are caused to rotate at great 
speed. September, pp. 147-148. 

E. N. BOUCHER SPECIALTY COM- 
PANY, INC., Chicago, Ill.—‘‘Jiffy” tele- 
phone pad forms a sub-base for the 
transmitter of the telephone, fastening to 
the base by means of four spring clips. 
The memorandum pad is released by de- 
pressing a button. It brings paper and 





pencil in a convenient writing position. 
It is manufactured from _ rolled _ steel, 
enameled to harmonize with the tele- 
phone. July, p. 140. 

COLYTT LABORATORIES, Chicago, 


Ill.—‘Handy Hanger’ telephone direc- 
tory holder, made of light polished metal 
and furnished with a screwhook. March, 


p. 73. 
THE DENNING MANUFACTURING 
COMPANY, Cleveland, O.—‘*RedEPad”’ 


holder for telephones secures rigidity and 
correct writing position. It fastens to 
the bottom, just above the felt base. This 
attachment provides a place for pencil 
January, p. 69. 

ENDLOCK PARTS COMPANY, New 
York, N. Y.—New cover for telephone di- 
rectories, made of Atholeather with heavy 
boards and all metal mechanism. This 
cover has a metal back with two parallel 
rods running through the binding margin 
of the directory. The binding is of black 
and in Red 


Levant grain Atholeather 
Cross grain Atholeather. November, p 
121 


HUSH - A -PHONE CORPORATION, 


New York, N. Y.—New device which is 
attached to telephone, enabling one to 
hold confidential conversations. .This de- 
vice can also be used on dictating ma- 
chines. This device provides a sound 
box, a mouthpiece of proper curvature and 
sound wave absorption units. These are 


removable for sterilizing the metal sound 
box, which is made of aluminum, hand- 
somely finished. July, p. 135. 

MILWAUKEE CHAIR COMPANY, Mil- 
waukee, Wis.—New telephone desk and 
chair. The stand is just high enough to 
hold the telephone in proper position 
when in use and the top is a writing bed 
large enough to accommodate books or 
paper. The shelf below the top allows 
enough space conveniently to accommo- 
date the largest telephone directories 
February, p. 88. 

THE PHONE-AIDE COMPANY, §S8t. 
Louis, Mo.—‘‘Phone-Aide”’ is an attach- 
ment for desk telephones. At the top is 
a clip to retain memos, notes regarding 
calls to make, ete. Below is a pencil 
clip. It also contains a memorandum 
pad, perforated in gangs of three. A 
yearly calendar is next. Finally, an al- 
phabetical index for telephone numbers 
frequently required or similar data. This 
device is attached to the base of the tele- 
me by means of a clamp. January, p. 


TELEFO DESK COMPANY, Chicago, 
lll.—‘*‘Telefo-Safety"’ is a device which 
affords a firm support for the telephone 
transmitters of desk sets, from which 
the instrument is readily removed. It is 
made ef cold rolled steel, finished either 
a. white or mahogany. February, p. 

ie MAN PRINT, INC., Brockton, 
Mass.—‘*‘Mouthpiece’”> memo form for re- 
porting telephone calls to individuals who 
were absent when the calls were re- 
ceived. The memo indicates who called, 


his business connection and the hour of 
the message. The form of the opening is 
such that the memo can be slipped on the 
mouthpiece easily. September, p. 37. 
Tools—Electric. 

J._T. WRIGHT COMPANY, Cincinnati, 
O.—Multivle spindle paper drill, which 
has a capacity of one ream of paper. Any 
number of holes may be drilled, from one 
to eight, on centers of not less than 1% 
inches. May. p. 35 

Typewriter Accessories. 

AZORA RUBBER COMPANY, 
Ill.—Rubber twirler ring, made of 
red rubber. January, p. 78. 

THE CANT-SLIP COMPANY, INC., 
Rochester, N. Y.—‘‘Cant-Slip’”’ is a prep- 
aration which » Sam spread upon a rubber 
platen will instantly clean it and prevent 
letter heads, cards or envelopes from 
slipping while in process of writing. Jan- 
uary, p. 

CLAROTYPE COMPANY, 
N. Y.—‘‘Drop-O-Oil” is the 


Cicero, 
soft 


New York, 
name of a 

















Ce —— : 


super-typewriter oil put up with a self- 
oiling device in each bottle. It deposits 
but a drop of oil where needed. August, 


ig, han 0 CORIORA- 
York, N. S rhe “Ejecta- 

AP of a cabinet 
having a number of com- 
partments for supplies of paper and car- 
bon sheets. By operating a lever the pa- 
per and carbon sheets are fed out of the 


p. 73 
COLLATING 
TION, New 
foil” is a BB 
of pressed steel, 


compartment, collated in proper order and 
made ready for insertion in the type- 
writer. May, p. 3 

INSTANTO SAL ES CORPORA’ TION, 
New York, N. Y.—Instanto brush type 
cleaner. The bristles are mounted in an 
are, correspoding to that of the type- 
writer type when at rest. The type is 
cleaned by pressure on the —_. The 


device is supported from the type writer 
frame, and is out of the way nan not in 
use October, p. 

JAMES J. KENNEY, Milwaukee, Wis. 
—‘‘Stenographer’s Friend’’ brush is a 
new device for cleaning typewriter type, 
and consists of tufts of brass wire in- 
serted in a wooden handle. May, p. 153. 

MOONBEAM TYPEWRITER SUPPLY 
& REPAIR COMPANY, New York, N. Y. 
—New typewriter keyboard shield is 
adapted to all makes of typewriters and 
is intended for use in schools and by in- 


structors of typewriting. December, 1921, 
pp. 146 and 149 

NIELSON SUPPLY COMPANY, Chi- 
cago, Ill.—‘‘Drop-A-Line” indicator has 


been improved through the adoption of an 
improved worm slide made of machine 
tool steel. This actuates the line indi- 
cator device and is said to give perfect 
spacing of the indicator slide. A cable 
connects the spacing key with the worm. 
February, p. 39. 

New rubber pneumatic typewriter key, 
made of pure gum rubber. This key 
conduces to speed in writing, as there is 
a very smooth skin coating. October, p. 
36. 

L. M. SMITH, Syracuse, N. Y.—New 
typewriter shock absorber, now made for 
the L. C. Smith & Bros., Underwood and 
No. 10 Remington typewriters. This de- 
vice consists of strips of enameled spring 
steel, which fasten to the typewriter 
support. Crotches are provided to re- 
ceive the typewriter feet. An automatic 
locking device is included. February, p. 


84. 

STANDARD TYPEWRITER FASTEN- 
ER COMPANY, Chicago, Ill._—Universal 
typewriter fastener, made of aluminum, 
that may be used with any make of ma- 
chine. The machine may be placed in 
any desired position, adjusted at will, or 
removed without the use of a tool. May, 


p. 15 

Vv IC ‘TORY INK COMPANY, New York, 
N. Y.—New type ‘“‘kleaner’”’ for cleansing 
typewriter and adding machine type. said 
to be non-inflammable. March, p. 35. 

HERBERT I. WATTS, Fort Wayne, 
ical word counter for type- 
writing machines. This device operates 
by a small electric transformer of six 
volts which counts only at the end of a 
word, and can register only once for each 








word written. November, p. 22. 

F. S. WEBSTER COMPANY, Boston, 
Mass —‘RTZ’’ type cleaner can be used 
on typewriter type, platens, keys, Mul- 
tigraph type and all metal parts. A swab 
stopper and felt wiper are included, all 


packed in an attractive individual box. 


Juiy, p. 28. 


Appeals—Charitable. 

NEAR EAST RELIEF, 19 South La 
Salle street, Chicago, Ill.—‘Crucifixion of 
a Race.” July, 6. 226. 

Baskets—Waste. 

(See also Books—Memo; 

Metal Filing.) 


Cabinets— 


AMERICAN VULCANIZED FIBRE 
COMPANY, 525 Equitable building, Wil- 
mington, Del “Vul-cot’’ waste baskets. 
December, 1921, p. 85; January, p. 158; 
February, p. 109; March, p. 117; April, p 


128; May, p. 135; 
August, p. 85; September, p. 163; 
p. 173; November, p. 211. 

BARBEE WIRE & IRON WORKS, 
Conway building, Chicago, Ill—Barbee 
line of wire baskets. wire and iron prod- 
ucts. December, 1921, p. 77; January, p. 
168; February, p. 163; March, p. 100; 
April, p. 157; May, p. 124; June, p. 197; 
July, p. 95; August, p. 106; September, p. 
136; October, p. 56; November, p. 172 


June, p. 201; July, p. 87; 


October, 


MASSILLON WIRE BASKET COM- 
PANY, THE, Massillon, Ohio.—‘Daisy”’ 
waste baskets. December, 1921, p. 216; 
January, p. <s February, p. 224; March, 
p. 239; April, p. 219; May, p. 232; June, p. 
254; July, p 7: August, p. 211; Septem- 


229; October, p. 233; November, p. 
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Typewriters. 

ALLEN TYPEWRITER MANUFAC- 
TURING COMPANY, Allentown, Penna 
—New seemed Allen typewriter includes 
positive rotary escapement, direct and 
positive back spacer, operated by either 
thumb, ribbon reverse, positive shift lev- 
ers and lock, new type of type bar and 
segment, ribbon reverse for black and 
red, ball bearing carriage and other fea- 
tures. August, p. 29. 

CUTLER-HAMMER MANUFACTUR- 
ING COMPANY, Milwaukee, Wis.—Type- 
writing machine for writing bulletins, 


etc., intended primarily for the use of 
newspapers which desire to post news 
bulletins in large and legible characters. 


The machine 
letters are % of an 


is electrically operated. The 
inch high, % of an 


inch wide and there is a %-inch space 
between letters August, pp. 28-29 


CORONA TYPEWRITER COMPANY, 
Groton, N. Y.—New model Corona type- 
writer, having four distinct improve- 
ments. The most noticeable change is 
in the kevboard, where the spacing of the 
keys has been altered a little and the 
width of the keyboard increased. The 
space bar has been enlarged and another 
pair of shift keys has been added to the 
right hand side. This new Corona ds on a 
ten-inch carriage. November, p. 

THE DEMOUNTABLE TYP E Ww PRITE R 
COMPANY, Fond du Lac, Wis.—New 
typewriter embodying radical changes in 
type bar machines. This typewriter may 
be separated into three basic units with- 
out the use of any tools, making it pos- 
sible to install a wider carriage than that 
originally supplied; to change the type 
section, thus making it possible to write 
with one machine various languages, or 
different sizes of types; to replace the 
type action when worn, without sacrific- 
ing the frame unit and the carriage unit. 
November, pp. 22-23. 

ING. G. GIACHERO, Turin, Italy.—The 
“Invicta’’ fypewriter has the standard 
characteristics, single shift, forty-four 
keys, interchangeable carriage, and in- 
built decimal tabulator. December, 1921, 


p. 157. 

NOISELESS TYPEWRITER COM- 
PANY, THE, New York, N. Y.—New 
portable typewriter on the same principle 


as that of the larger Noiseless typewriter. 


Weight, 6% pounds without the case. De- 
cember, 1921, p. 42. 
OLIVER TYPEWRITER COMPANY, 


Chicago, lll—Model No. 11 Oliver, known 


as the “‘Speedster,’”’ embodies many new 
features. It has a new escapement, Type 
cannot be piled or jammed. The car- 


riage takes a sheet of paper 10% inches 
wide with a writing line 9 inches wide. 
An automatic ribbon reverse makes it 
unnecessary to touch the ribbon until it 
is entirely worn out. A three position 
ribbon movement is also new. A button 
controls the writing position of the red 
and black sections of the ribbon and per- 
mits throwing the ribbon out of position 
for stencil cutting, making carbon im- 
pressions for photographic reproduction, 
etc. This machine has an automatic pa- 
per register. With the marginal stops 
set for a normal margin, the operator 
can feed in the paper to produce a pre- 
determined margin, such as one inch, 1% 
inch or two inch. The new commercial 
keyboard, while adhering to the three- 
row arrangement, enables operators fa- 
miliar with other makes of typewriters 
to transfer to the Oliver. There is no loss 
of time or inconvenience in making the 


Year’s Index to Adver- 
tising Announcements 








Classified According to Lines of Manufac- 
ture Showing the Location and Dates of 
Advertisements 


MOTORS SHEET STEEL COMPANY, 
THE, Beach City, Ohio.—Expanded metal 
baskets. May, pp. 114-115; June, pp. 154- 
155; July, p. 99; August, p. 66; Septem- 
ber, p. 104; October, p. 124; November, p. 
302. 

NORTH WESTERN EXPANDED 
METAL COMPANY, 983 Old Colony build- 
ing, Chicago, Ill.—‘‘Nemco’’ expanded 
metal basket. December, 1921, p. 184. 

PEERLE Ss WIRE GOODS COMPANY, 
20 East Jackson boulevard, Chicago, th 
Waste paper, mail and tape, space bas- 
kets, build-up trays. December, 1921, p. 


211; January, p. 216; February, p. 219; 
March, p. 235; April, p. 216; May, p. 228; 
June, p. 247; July, p. 215; August, p. 206; 


change. Keytops have been perfected, a 
slight rim at the edge being sufficient to 


anchor the he firmly, without dis- 
comfort. July 29. 

RE MINGTON PY PEWRITER COM- 
PANY, New York, N. Y.—No. 12 or 
“Quiet” typewriter contains many new 
improvements. 


There is nothing obvious 
in construction which accounts for its 
quietness of operation except possibly the 
front paper bail and enclosed frame. No- 
vember, 22. 

REX ' TYPEWRITER CORPORATION, 
Fond du Lac, Wis.—‘‘Portex” is the name 
of a new portable typewriter comers 
almost all the features of the standa: 
typewriter, weighing but nine pounds. 
May, p. 33. 

L. R. ROBERTS TYPEWRITER Stn 
PANY, Stamford, Conn. — “Robe 
Ninety” is the name of a new conten 
typewriter, provided with interchange- 
able type-bar segment. This machine 
has ninety characters. It has a tabulat- 
ing soee — oe otfustseens for 
regulating spee ebrua 

SHILLING _ BROS. "hy PeWRITER 
COMPANY, THE, Pittsburgh, Penna.— 
New typewriter of unit construction, 
light in weight. The entire ty section 
of this machine can be remov from the 
frame oy senna a button. December, 
1921, p. 

REV. T. WALTON, Lambeth, London, 
England.—New typewriter for writi 
music. The keyboard has one hund 
keys which answers ordinary require- 
ments. Rev. Walton has also devised a 
typewriter for writing Japanese charac- 
ters. The keyboard produces 6424 char- 
acters, printing a word at a time. Feb- 
ruary, p. 39. 

XCEL TYPEWRITER CORPORATION, 
New York, N. Y.—New machine known 
as the Xcel Standard and Word-Writing 
typewriter, having a single-shift stand- 
ard keyboard of thirty-eight characters, 
with the usual capitals, punctuation 
marks and special characters brought into 
use by manipulation of the shift as in 
the regular standard machines. In addi- 
tion to these, however, twenty-two word 
keys are placed along the sides and in 
front of the standard ke th the 
operation of which they do not interfere. 
The writing of complete words by the de- 
pression of a single key is made possible 
by the development of the inventor’s au- 


tomatic multiple escapement and the 
novel arrangement of the type bars. 
April, p. 33. 

Wallets. 


ELMER EVANS COMPANY, Oshkosh, 
Wis.—Combination money pane and to- 
bacco pouch, known as osh 
pouch. It is made of real leather. Oc- 

urse, made of leath- 


tober, p. 93. 
New bill and coin 
exible and compact. 
is separate from “= 


er throughout, is 
The bill pocket 
change compartment and quite a — of 


paper money can be enclosed in the bill 
compartment and not exposed to sight 
when change is made. The purse closes 


with a snap fastener. It is known as 
‘‘Evans’ Ideal.’”” November, p. 114. 
WEAVER BEACH COMPANY, Roch- 
ester, N. ro stamp wallet, de- 
signed for use of shipping clerks. it has 
space for sixteen different yo EF. 
of postage stamps and three of revenue 


stamps. The wallet is made of fiber with 
two pockets for reserve supplies of 
stamps. May, p. 154. 








September, py 234; October, p. 229; No- 
vember, 

VAIL MANUFACTURING COMPANY, 
1752-58 East 75th street, Chicago, Il.— 
Wire waste baskets, letter trays, 
baskets, paper clips, sustenent bank pins. 
thumb tacks. December, 1921, p. 209; Jan- 
uary, p. 215; February, p. 220; March, p. 
232; April, p. 218; May, p. 230; June, Pp. 
248; —_ p. 213; August, p. 204; Septem- 


ber, p. 282; October, p. 230; November, p p. 
287. 
Binders—Catalogue. 
3ARRETT BINDERY COMPANY, 
THE, 1328 West Monroe street, Chi . 
ill.—Catalog covers, special binders. - 


cember, 1921, p. 168; February, p. 166; 
March, p. 246; April, p. 227; May, p. Be 
June, p. 217; July. p. 58: August, 


Se —- 2. 193; October, D. 2 No- 
vember, 
STERL. BACK FILE & LEDGER 


COMPANY, 1422 Altgeld street, Chicago, 
el back railroad a file. Decem- 
ber, 1921, By. 214; Jenuasy, © 221; Feb- 
ruary, p. 223; March Pp 1; April, p. 221. 

Blanks—Legal. | 

DEMAREE, C. §8., 613 Walnut, Kansas 
City, Mo.—‘National Standard” blanks, 
legal blanks. April, p. 224; May, p. 236; 
June, p. 256 
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Blanks—Lithographed. 

GOES LITHOGRAPH 
49 West 6list street, 

bordered blanks, -— B books, art adver- 

tising. check-book and business card blot- 

ters, monthly service cards, sae cards, 


Dessenbes, a 


ING COM PANY, 


mounts, greeting cards. 
81; January, p. 113; Coe <4 
farch, p. 106; April, p. 


September, p. 65; Gansber. p. 57; 
KINN B BROTHERS, 205- =. West 19th 
N. Y.— | hes 


tificate blanks. 
January, p. 203; February, ’p. 193: 
575 April, p. 190; ws Hy DP. oH June, p. 


Boa h. 
HOHNSBEEN MANUFACTURING 
Minn.—Hohns- 
been specialties, aluminum arch-files and 
December, 1921, * 200; Jan- 


uary, Pp. 196; February, p 
(See Boards—Arch; 


412 Crilly building, c ay . wns bon 
can septs meen of ae and Office Ma- 


p. 261. 
“MANU FACTURING COM- 
PANY, 3 Mouth Cherry street, Poughkeep- 
" ring book cov- 
leather covers. 


March. p. 226; Sevil, | 


June, p. 237; July, Pp. eas. August, P. 


CS, 
(See Loose Leaf.) 


Boo oO. 
ROBINSON MANUFACTURING 
y Mass.—Robinson 
" waste paper bag. 


» p. 213; June, p. 225; July, 
. 189; November, p. 202 
DING PRINTERY, ob, U. 
Dayton, Ohio.—‘‘Things To Do 
“Jot It Down” memo books. 
» p. 159; May, p. 


(See Cabinets—Filing—Metal.) 

Boxes—Safe Deposit. 
(See also Cabinets—Filing—Metal.) 
CARY SAFE COMPANY, Buffalo, 
—Cary deposit box units, vaults, cabinets, 
. 135; January, 
; March, p. 131; 
p. 156; June, p. 149; 
. 161; = Pp. 83; en p. 


METAL FURNITURE 
Wis.—Invincible 
safe deposit boxes, steel files and trans- 
December, 1921, p. 220; January, p 


, pp. 184 and 191; 





p. ; = 
April, p. 130; May, 


78; pa mela Dp. 


yn TO ng pp. 206 and 215; 
184; November, p. 196. 
Cabinets—Filin 


(See also Costumers.) 

ART METAL CONSTRUCTION 
PANY, Jamestown, » # 
steel office furniture, safes, posting trays, 
steel shelving. 
157; April, p. 156; May, p. 97; June, p. 156; 
p. 142; August, 
p. 169; October, 

AURORA ME 


Safes and Mis- 
etal Office ment 


142; September, 
. 151; November, p. 175. 
AL CABINET WORKS, 
lll.—Aurora files and cabinets. 
. 172; January, p. 228; 
February, p. 174; March, p. 181; i 
238; May, p. 239; June, p. 112; July, p. 


Octobe y -» 148; November, 
BARSHAL COMPANY 
land, Ohio.—Steel office equipment, safe 

deposit boxes. ’ = 
p. ina: April, P. 186; May, p. 216; June, 


October, p. 201; 
MANUFACTURING COM- 


2 Cleve- 


Le bond boxes, 
a p. arch. p, 268, p. 163; February, 


253; April, p. ver — 4 
. 78; * Septem er. Dp. 167; 


e 5, 

BERGER MANUFACTURING COM- 
PANY, THE, ee Tis 4 
steel office equipment. 
p. 148; June, p. 121; 
. 58; September, p. 165; ‘October, p. 172: 


BROWNE-MORSE COMPANY, 


Browne- Morse Simplex system, “Quality” 
filling equipment of wood or steel, 





1921, p. 127; 


supplies. December, 
March, 


and 
80; February, p. 243; 


January, p. 


p. 86; April, p. 243; May, p. 86; June, pp. 
135-136; July, p. 150; August, p. 128; Sep- 
tember, p. 156; October, p. 243; Novem- 


ner, ARP 167-168. 
TON ART METAL COMPANY, 


THE. Canton, Ohio.—Canton quality steel 
filing ‘equipment, strong boxes, steel desks, 


bank and court house equipment. De- 
cember, 1921, p. 132; January, p. 246; Feb- 


April, p. 246; 
July, p. 230; 
Oc- 


ruary, p. 248; March, p. 262; 
May, p. 246; June, p. 170; 
August, p. 222; Sepvember, p. 250; 
tober, p. 246; November, p. 304. 
CORRY - JAMESTOWN MANUFAC- 
TURING CORPORATION, Corry, Penna. 
—‘‘Steel Age’’ steel furniture, sheet metal 
specialties, medicine and bathroom cab- 
inets. December, 1921, p. 199; January, 
p. 187; February, p. 213; March, p. 219; 
April, p. 194; May, p. 196; June, p. 190; 
Pay p. 178; August, p. 182; September, 
p. 222; Oc tober, p. 223; November, p. 265. 
ERIE ART METAL COMPANY, Erie, 
Penna.—‘*Dan-dee’’ metal waste baskets, 
security boxes, letter trays, book racks, 


cash boxes. December, 1921, p. 64; Jan- 
uary, p. 97; February, p. 164; March, p. 
133; April, p. 168; May, p. 190; June, p. 


186; July, p. 176; August, p. 158; Septem- 
oer p. 201; October, p. 240; November, p. 
2 


GENERAL FIREPROOFING COM- 
PANY, THE, Youngstown, Ohio.—G-F 
‘‘Allsteel” office furniture, filing cabinets. 
December. 1921, p. 219; January, p. 243; 
February, p. 129; March, p. 115; April, p. 
119; May, p. 103; June, p. 147; July, p. 
119; August, p. 107; September, p. 107; 
October, p. 127; November, p. 155. 

GLOBE-WERNICKE (¢ ‘OME ANY, THE, 
Cincinnati, Ohio.—Sectional bookcases 
record cabinets, filing cabinets of wood 
or steel, safes, security boxes, cash boxes, 
desk stationery racks, file hanger for desk 
tray, upright wood units, steel uprights, 
storage or transfer cases, truck cabinets, 
steel shelving. December, 1921, pp. 90-91; 
January, pp. 66, 73, 82, 93, 138, 156, 166, 
173; February, pp. 60, 66, 84, 96, 118, 122, 
135, 160, 168, 179, 188; March, pp. 69, 83, 
109, 124, 137, 164, 177, 186, 197, 202; April, 
pp. 166-167; May, p. 94; June, pp. 168, 
169; July, p. 72; August, p. 80; September, 
p. 149; October, pp. 48, 86, 97, 133, 145, 
Tr ani November, pp. 86, 107, 130, 138, 

HALL’S SAFE COMPANY, THE, Cin- 
cinnati, Ohio.—Hall’s patent safes. June, 
p. 125; July, p. 140; August, p. 92; Sep- 
eR p. 97; October, p. 80; November, 
p. , 

HERRING - HALL - MARVIN SAFE 
COMPANY, THE, Hamilton, Ohio.—Her- 
ring-Hall-Marvin safes and chests. June, 
p. 165; July, p. 127; August, p. 121; Sep- 
tember, p. 137; October, p. 147; Novem- 
ber, p. 191. 

IMPERIAL STEEL CABINET COM- 
PANY, 2130-2152 Fulton street, Chicago, 
Tll.—Metal cabinets, steel furniture. De- 


cember, 1921, p. 187; January, p. 184; 
February, p. 185; March, p. 200; April, p. 
181; May, p. 191; June, p. 178; July, p. 
177; August, p. 177; September, p. 205; 


October, p. 199: November, p. 259. 
MACEY COMPANY, THE, Grand Rap- 
ids, Mich.—Macy steel and wood desks. 
filing equipment, safes and waste bas- 
kets. December, 1921, p. 136; January, p. 
84; February, p. 246; March, p. 126; April, 
p. 88; May, p. Pig3: June, pp. 111 and 189; 
July, pp. 80 and 187; August, pp. 69 and 
179; September, pp. 219 and 249; October, 
= 84 and 207; November, pp. 218 and 


MEDART MANUFACTURING COM- 
PANY, FRED, Potomac and De Kalb 
streets, St. Louis, Mo.—Medart steel of- 
fice cabinets, wardrobes. December, 1921, 
Be 112; January, p. 240; February, p. 120; 
arch, p. 135; ‘April, p. 120; May, p. 159: 
June, p. 145; July, p. 79. 

MEILINK STEEL. SAFE COMPANY, 
THE, Toledo, Ohio.—Melinik ‘‘Master 
Model” safes. December, 1921, p. 220; 
January. p. 176; February, p. 236; March, 
p. 242; April, p. 228; May, p. 187; June. 
p. 174; July, p. 225; August, p. 166; Sep- 
gy p. 190; October, pv. 187; Novem- 
ber, p. 297. 

METAL OFFICE FURNITURE COM- 
PANY, Grand Rapids, Mich.—‘‘Steelcase” 
business equipment, safes, filing cabinets, 
desks, ‘‘Victor’’ basket, steel letter file. 
December, 1921, Pp. 94-95: January, p. 
236; February, p. 86; March, pp. 70, 155, 
190; April, pp. 106 and 122; May, pp. 154, 


166, 196; June, p 140 and 183; July, p. 
137; August, p. 62; ’ September, pp. 89 and 
103; October, p. ; November, p. 210. 


NATIONAL SAFE COMPANY, THE, 
Cleveland, Ohio.—Bank equipment, safes. 
vaults, “Seal-Joint’’ safes, fire-proof 
vault doors. December, 1921, p. 170; Jan- 
wary, p. 146; February, p. 184; March, p. 


PENN ART STEEL WORKS, Erie, 

Penna.—Steel waste baskets, hampers, 
letter trays, strong boxes, security boxes, 
‘‘Diamond” line of office specialties. June, 
p. 198; July, p. 78; August, p. 162; Sep- 
tember, p. 194; October, p. 70; November. 
». 215. 
SAFE-CABINET COMPANY, THE, 
Marietta, Ohio.—Record protection de- 
vices. December, 1921, p. 230; January, 
» 144. 
SCHWAB SAFE COMPANY, THE, La- 
fayette, Indiana.—Safes. August, p. 145; 
September, p. 87; October, p. 156; No- 
vember, p. 200. 

SHAW-WALKER COMPANY, THE, 
Muskegon, Mich.—Steel and wood office 
furniture, filing equipment, supplies, ‘“‘Ex- 
pandex,’’ machine bookkeeping acces- 
sories. December, 1921, p. 119; January, 
p. 127: February, p. 71 and 73; March, p. 
139; April, p. 95; May, p. 137; June, pp. 
107 and 131; July, p. 93; August, p. 87; 
September, PP. a and 199; October, p. 91; 
November, p. 

STEEL OU IPMENT Cc SORPORATION, 


Avenel, N. J.—‘‘Security’’ steel office fur- 
niture, storage cabinets, ‘‘Securifile,”’ 
waste basket, desk trays, cases. Decem- 


75; January, p. 119; Febru- 


ber, 1921, p. ; 
March, p. 107; April, p. 99; 


ary, p. 115; 


May, p. 130; June, p. 143; July, p. 123; 
August, p. 123; September, p. 130; Oc- 
tober, p. 99; November, p. 151. 


TERRELL’S EQUIPMENT COMPANY, 
Mich.—All- 


Hilton street, Grand Rapids, 

steel storage cabinets. December, 1921, 
p. 196; January, p. 187: February, p. 202; 
March, p. 203; April, p. 189; May, p. 
207; June, p. 192; July, p. 182; August, p. 


190; September, p. 211; October, p. 198; 
November, p. 25 


254. 
VAN DORN IRON WORKS ¢ SOMPANY, 


THE, Cleveland, Ohio.—Steel office furni- 
ture, files, safes, roller shelf cases, shelv- 
ing, filing supplies. December, 1921, pp. 
86-87; January, pp. 102-103; February, pp. 
102-103; March, pp. 122-123; April, pp. 
114-115; May, pp. 118-119; June, pp. 158- 


159; July, pp. 110-111; August, pp. 102- 
103; September, pp. 118-119; October, pp. 
122-123; November, pp. 146-147. 

VICTOR SAFE & LOCK COMPANY, 


THE, 1730 Cleneay avenue, Cincinnati, 
Ohio.—Filing safes. February, p. 161; 
March, p. 170; April, p. 91; May, p. 126: 
June, p. 153. 

WATSON MANUFACTURING COM- 
PANY, Jamestown, N. Y.—Watson steel 
furniture, bond boxes, bankers’ note cases, 
security boxes. December, 1921, p. 182; 

February, p. 186; March. 


January, p. 210; 
216 


YAWMAN AND ERBE MANUFAC- 
TURING COMPANY, 1255 St. Paul street, 
Rochester, N. Y.—Filing system service. 
equipment and supplies, Counter-height 


files, ““‘Y and E” roll top efficiency desks, 
safes. December, 1921, pp. 98-99; Janu- 
ary, pp. 114-115; February, pp. 110-111; 
March, pp. 102-103; April, pp. 102-103; 
May, pp. 122-123; June, pp. 162-163; July, 
pp. 114-115; August, pp. 110-111; Sep- 
tember, pp. 114-115; October, pp. 114-115 


November, pp. 158-159. 
_ Cabinets—Filing, Wood. 
AUTOMATIC FILE & INDEX COM- 


PANY, THE, 143-243 West 10th street, 
Green Bay, Wis.—Auto-desk trays, 
‘“‘Wood-Steel’’ expanding files, cabinets, 
desks, desk-files. December, 1921, p. 185: 
January, p. 165; February, p. 189; March, 
p. 88; April, p. 164; May, p. 198; June, p. 


200; July, p. 182; August, p. 176; No- 
vember, p. 271. 

MELTON- RHODES COMPANY, INC 
High Point, N. C—Oak filing, transfer 
and sectional bookcases. June, p. 183; 
July, p. 91; Ausee. p. 64; September, p. 
172; October, D. 

WAPRASH CABINET COMPANY, THE, 
Wabash, Indiana.—*‘Supreme” quality 
filing devices, cabinets, card box, metal 
tab guides, filing supplies and cabinets, 
celluloid faced headings. (See Goodline 
Marufacturing Comapny). December, 
1921, p. 124; January, p. 170; February, p. 
145; March, p. 172; April, p. 159; May, p 
181; June. p. 185; July, p. 172; August. > 
56; a, p. 171; October, p. 174; 
November, p. 5 
WAG DMA KER "COMPANY , Grand Rap- 
ids, Mich.—‘‘Edition De Luxe” desks, 
metal card trays, celluloid tabs, ‘“‘Neo- 
Leum” desk coos and pads. December, 
1921, pp. 159-160; January, p. : Feb- 
ruary, p. 154; March, p. 116; April, p. 
215; May, p. 128; June, p. 180; uly, p. 
88; August, p. 67; October, p. 49. 

WEIS MANUFACTURING COMPANY, 
THE, 162 Union street, Monroe, Mich— 
Sectional display cases, cabinets, station- 
ery storage cabinets, swinging attachable 


desk stand, filing cabinets, sectional 
bookcases, supplies. December, 1921, pp. 
139-142; January, pp. 131-134; February. 


pp. 139-142; March, pp. 147- 150; April, 
139-142; May, pp. 139-142; June, pp. 1 B: 
118; July, pp. 131-134; August, pp. 131- 
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september 39-142: October, pp 121; May, p. 177; June, p. 123; July, p STRAYER COIN BAG COMPANY, 
ie sis? Novembae. haa eis. ae 66; August. p. 187; September, p. 209; New Sena e ee ee 8. 
— ee : ne ; : Octob » 73. coin bags, depos ° 
Cabinete—Typewriter, Wood and Metal. NICHOLS & STONE COMPANY, Gara- Consultants—Ma rketing and a ‘Enginesring: 
(See also Desks; Stands—-Portable.) . ner, Mass.—Nichols & Stone chairs. De- MANNING BUSINE se Je 
BYRON TYPEWRITER CAB sINET cember, 1921, p. 137. ay : : American Industrial Bu ng, ar t a 
COMPANY, INC., Louisville, Ky.—Byron PIERCE & SON COMPANY, S. K., Conn.—Authority on the manufacture : 
typewriter cabinet, 3yron ‘“‘Cleritype Gardner, Mass.—Office chairs. Decem- saie of typewriters, adding machines, of- 
No. 12 December, 1921, p. 164; January, ber, 1921, p. 151; January, p. 226; Febru- fice appliances, opinions on ee 
p. 179; February, p. 236; March, p. 180; ary, p. 162; March, p. 247; June, p. 177. improvements, patents, commercial value, 
April, p._175; May, p. 84; June, p. 179; SIKES COMPANY, THE, Philadelphia, production cost. May, p. 227; June, p. 
July, p. 170; August, p. 170; September, Penna.—‘‘Sikceo”’ chairs. December, 1921 246; July, p. 212. 
p. 190; October, p. 238; November, p. p. 148; January, p. 185; March, p. 167; Costumers 
264 pa en dee April, p. 179; May, p. 185; June, p. 172; (See Stands—Portable; “Tables; Furni- 
HOWARD PRODUCTS COMPANY, 39 July, p. 220; August, p. 156; September ture—Specialized Office.) 
Ww on — Sa eee gy Pe al a 147; October, p. 181; November, p onium axe te CraMe: INC... New 
ara s combing ) é -cdesk, abies, 31. } su) 
desks. November, p. 287. TAYLOR CHAS COMPANY, THE. York, N. Y.—‘*Gold Seal” battleship ee 
al rs—Desk. Bedford, Ohio.—Office chairs. July, p leum and cork carpet Jecember, ’ 
; ’ perce: cy ) 138; August, p. 138; September, p. 178: p. 79; January, p. 99; February, p. 123; 
OFFICE DEVICES. Box 243, Evanston, October, p. 63; November, p. 156. March, p. 111; April, p, 111; May, p. 111; 
Tl —Desk calendar and paper weights FI reat Wate ASaliding. Chi- June, p. 151; July, p103; August, p. 137: 
October, p ! cago, Ull.—Check protectors September, vember, p. 139. 
Cards—Greeting. p. 241; October, p. 237; November, p. 295. Crayons. 
(See also Blanks, Lithographed.) HALL-WELTER COMPANY Roches- AMERICAN CRAYON COMPANY, 
CHANDLER, H. M., 200 Fifth avenue, tcr. N. ¥.—“Sentinel” check writer. De- THE, Sandusky, Ohio, New York, N. Y¥.— 
New York. N. Y.—Christmas and greet- cember, 1521, p. 182; January, p. 207; “Gorden Brown” paper pencils, ‘“‘Prang’ 
ing cards. October, p. 186. Febru: iry, p. 178; March, p. 217; April, p water colors, “Crayonex,” “Kroma”’ 
Cases—Book. 203; May, p. 218; June, p. 232; July, p paste, “Waltham” and “Hygieia’’ chalk. 
(See Cabinets—Filing, Metal; Desks.) 199; August, p. 201; September, p. 221 December, 1921, p. 222; January, p. 160; 
Cases—Brief and Portfolio. Jetober, p_ 213; November, p. 279. February, p. 237; March, p. 187; April, p. 
CENTURY LEATHER CRAFTS COM- SAFE GUARD CHECK WRITER CO. 232; May, p. 188; July, p. 1098; September. 
PANY, 350 Broadway, New York, N. Y.- INC., THE, 5 Beekman street New York, p. 98; November, p. 96. 
Century leather goods. December, 1921, N. Y.—Safe Guard check writer. March Cushions and Pads—Cha 
p. 188; January, p. 192; February, p. 206; p. 188. (See Pads—Desk—Glass; one Ne 
March p. 204 April, p. 212; May, p TODD PROTECTOGRAPH COMPANY, Stationery.) 
208 ' 3 . / , 1129 University avenue, Rochester, N. Y, ECONOMY SEAT COMPANY, 3132-36 
~ CLEVELAND LEATHER GOODS —‘Protectograph” check writer, “Protod” south Canal street, Chicago, IilL.— 
COMPANY, THE, 26-28 Noble Court, N. checks and drafts. December, 1921, p. Economy cushions, cushion pads, chair 
W.,. Cleveland, Ohio.—‘ ‘Handy” portfolios 219; January, p. 219; February, p. 221; pads, felt chair backs, typewriter pads, 
January, p. 177. March, p. 239; April, p. 223; May, p. 233; felt discs, inkwell and tray nee. De- 
c end June, p. 251; July, p. 219; August, p. cember, 1921, p. 163; January, 233 
‘ee Specialtice Stationery: Stationery 211; September, p. 239; October, p. 231: FEL? PRODUCTS MANUFACTURING 
eee at nas | |ClUOUNEES, ee COMPANY, 2419 West 14th street, Chi- 
Embossed Business and Social.) Clips—Paper. pater on ill —“Save-D-Seat” chair pom mot 
Cases—Key. (See also Baskets—Waste; Sharpeners and pads, ‘‘Fel-Pro” felt office specialties. 
BUXTON, INC., Springfield, Mo.—Bux- Pencil; Specialties—Stationery. ) December, 1921, p. 
ton ‘‘Keytainer.’’ December, 1921, p CLIMAX PAPER CLIP MANUFAC- WIDNEY COMPANY, THE, 310K S. 
203: January, p. 211; February, p. 209; TURING COMPANY, 457 Washington Jefferson street, Chicago, lll.—Widney 
March, p. 192; April, p. 208; May, p. 224 street, Buffalo, N. Y.—Climax square. top seat pads, “Miss Comtesse bb seat 
— nsfer. paper clips. December, 1921, p. 213; Jan- pads. December, 1921, p. ;. January, 
(See also ee A ag Cabin- uary, p. 221; February, p. 227; March, p. 200; February, p. 178; March, p. 220; 
ets — Filing — Metal; Cabinets Fil- p. 241; April, p. 225; May, p. 237; June April, p. 194. 
ing EPURLY RET BROTHERS 618-20 CI DRICH MANUFACTURING COM. 
SPUBLIC BOX CO., THE. 1693-1711 PEET BRO SRS, 618-20 Cherry ALDRIC - 
weate polly A Ohio.—Repub- street, Philadelphia, Penna.—Peet’s im- PANY, INC., 57 Illinois street, — 
lic transfer cases, October, p. 206; No- proved triangle clip. December, 1921, p. Y.—*‘Ameoin” cuspidors. en 
vember, p. 280 215; January, p. 221; February, p. 223; 1921, p. 198; February, p. 218; a p. 


: March, p. 241; April, p. 219; May, p. 234; April, p. 197; May. p. 203; June, p. 
Catalogues—Standardized. 90 i one: - 217: Augcus 590: : A * 
BUXTON & SRINNER PRINTING & 231; June, p. 253; July, p. 217; August, p. 229; July, p. 197; August, é 184; Septem 


a. - - 208: Septe ber, . 200. ar, . 125; ; * e Vv r, p 

STATIONERY COMPANY, 306 North THOltin abheany MANUBAC- ber,» Tis Cas eae Novembe 
Fourth street, St. Louis, aor gpa a TURING COMPANY, THE. Springfield, IRELAND & MATTHEWS, Detroit, 
ized plan for stationers catalog. March, Ohio.—Brass paper fasteners. December. Mich.-—‘‘Quality’’ cuspidors. December,” 
p. 199: April, p. 212; May, p. 199. 1921, p. 217; January, p. 219; February, 1921, p. 206; January, p. 206; February, p. 

Chairs—Office. p. 221; March, p. 239; April, p. 221; May, 186; March, p. 216; April, p. 202; May, p 

(See also Stands—Portable.) p. 234: June, p. 252; July, p. 216; August, 216; June, p, 221 : Jul y, DP. 194; August P. 

CONRADES MANUFACTURING COM- p. 208; September, p. 240; October, p. 196; September, "p. 213; October, p. $ : 
PANY, Second and Tyler streets, St 934: November, p. 294 November, p. 258. 

Louis, Mo.—Conrades “Better  Built’’ TIP TOP MANUFACTURING COM- Cut 

chairs. December, 1921, p. 232; January. PANY, INC., THE, Syracuse, N. Y. GOLDING At ere AT ePTIRING COM- 
p. 63; February, p. 69; March, p. 173; “Tip Top” paper fasteners. (See Hensel PANY, Franklin, Mass.—‘‘Pearl,”’ ‘‘Bos- 
April, p. 68; May, p. 82; June, p. 108; Mulranen Company, Ine.). February, ton” and “Official” cutters, power cut- 
July, p. 57; August, p. 52; September, p. p. 223; March, p. 238; April, p. 223; May, ters, printing presses, tableting presses. 
59; October, p. 50: November, p. 106 p. 235; June, p. 253; July, J 219; August, December, 1921, p. 125; January, p. 156; 

COOK COMPANY, C. A., 16-28 Osborne p. “911: Se ptember, p. 38; October, p February, p. 99; March, p. 193; A p. 
street, Cambridge 39, Mass.—‘‘Cook Qual- 232: a ‘mber, p. 292. 153; May, p. 239; June, p. 218; July, p: 
ity’’ chairs December, ie I fe TR IBER-CAHILL MANU FACTUR- 112; August, p. 100; hese | p. $ 
January, p. 202; February, p. ING COMPANY. 818 Park street, Syra- October, p. 62; November, i 

CROCKER CHAIR COMPANY. She- cuse, N. Y.—‘‘Pinch-On”’ clips August, Desks—Wood and etal. 
boygan, Wis.—Crocker chairs. December, p. 209; September, p. 237; October, p. 235: (See also Cabinets—Metal—Filing; Cab- 
1921, p. 167; January. p. 233; February, p November, p. 289. inets—Wood—Filing; Stands—Portable. 
169; March, p. 243; April, p. 173; May. p Clips—Pen and Pencil. BENTLEY & GERWIG FURNIT 
241; June, p. 179: July, p. 224; August, p (See also Clips—Paper.) COMPANY, Parkersburg, W. Va.—Office 
165: September. p, 243: October, p. 191: ARGUS MANUFACTURING COM- desks and tables. December, 1. 2 
November. p. 297. PANY, 1134 North Kilbourn avenue, Chi- January, p. 231; February, p. 

DERBY & COMPANY. INC., P. Gard cago, Ill—‘‘Royal’”’ pen and pencil spring p. 243; April, 173; May, p. 180, ‘June, p p. 
ner, Mass.—Derby office chairs. April, p clip, paper fasteners, envelope moisteners, 189; ay _P- 25: August, D. 169; Septem- 
150; May. p. 110: June, p. 198: July, p typewriter erasers, “Owl’’ pen and pencil ber, p. 5; October, p. ; November, p 
129; August. p. 60: September, p. 175 clasp January, p. 196; March, p. 211; 2 
October, p. 125; November, p. 164 May. p. 195; July, p. 211; September, p ‘CENTRAL MANUFACTURING COM- 

GRAND RAPIDS OFFICE CHAIR 214; November, p. 276. PANY, 454-56 Armour street, aes by 
COMPANY, 37-45 Prescott street, Grand VAN VALKENBURG COMPANY, IL —Desks. March, p. 253; April, £:% 
Rapids, Mich.—‘‘Grand Rapids Quality’ D., Holyoke, Mass., 225 Fifth avenue, May, p. Pry’) June, p. 186; July, p. 98; im 
iffice chairs December, 1921, p. 198; New York, N. Y., 202 State street, Chi- gust, p. 140. 

January. p. 194; February, p. 201; March, cago, Ill, 444 Market street, San Fran- CLEMETSEN DESK COMPANY, AN- 
p. 219; April. p 195; May, p. 206; June, p. cisco, Calif.—‘‘Rex” clips, Van Valken- TON, 4223 West Lake street, Chicago, it. 
201; July, p. 181: August, p. 197; Sep- burg clips, ‘“‘Sta-Fast’’ paper clip De- —“Ciear-Swing” — March, p. 196; 
tember, p. 218: October, p. 215; November, cember, 1921, p. 176; January, p. 218: April. p. 195; May 217. 

p. 281. February, p. 100; March, p. 235; May, p CLEMETSEN COMPANY, THE, 3403- 

GUNLOCKE CHAIR COMPANY, W. 199 53 West Division street, Chicago, Il.— 
H., Wayland, N. Y¥.—Office Chairs. De- Coin Bags and Wrappers. “Clemco"’ office desks. December, 1921 P: 
cember, 1921, p. 202; January, p. 190; BEMIS BRO. BAG COMPANY, Cupples 221; January, p. 171; February, p. "bs 
February, p. 205; March, p. 215; April, p Station, St. Louis, Mo.—Bemis coin bags March, p. 179; April, p. 233; May. ast 191; 
193; May. p. 215; June, p. 190; July. p December. 1921, p. 179; January, p. 196 June, p. 177: July, p. 177; August of: 
186; August, p. 198; September, p. 223; CONTINENTAL BANK-SUPPLY COM- 177; September, p. 205; October, p. 1 
October, p. 205; November, p. 266 PANY, Mexico, Mo.—Cloth money bags November, p. 

KARPEN & BROTHERS, S., Chicago September, p. 235; October, p. 237; No CUTLER DESK COMPANY, 20-64 
Ill., Michigan City. Ind., New York. N vember, p. 291 Churchill street, ae N. Y.—Cutler 
Y.—Karpen chairs December, 1921, p DOWNEY COMPANY, THE, C. L., desks. February, p 162; March, p. 247; 
157; January, p. 81; February, p. 176; 941-943 Clark street, Cincinnati, Ohio.— April, p. 170; ay, 'p. 238; June, p. 178; 
March. p. 176; April, p. 161; May, p. 182: “Steel-Stronge’’ coin trays, tubular coin July, p. 174; August, p. 161; September. 
June. p. 113; July, p. 118; August, p wrappers, automatic coin wrappers. De- p. 186; October, p. 192; November. Dp. 
122; September. p. 82; October, p. 154; cember, 1921, p. 217; January, p. 221; DIETZ COMPANY, THE, J. Cin- 
November, p. 201. February, p. 223; March, p. 237; April, p. cinnati, Ohio.—Dietz desks. ciechatan 


MILWAUKEE CHAIR COMPANY, Mil- 223; May, p. 233; June, p. 255; July, p. 1921, p. 166; January, p. 141; aS. Man’ p. 


waukee, Wis —Milwaukee chairs. Feb- 214; August, p. 211; September, p. 237: 121; March, p. 74; April,  B° p. 
ruary. p. 172: March. p. 121; April, p October, p. 235; November, p. 290. 167; June, p. 184; July, p 30; y i p. 











= 





Page 22 OFFICE APPLIANCES For December, 1922. 





ber, p. 217; October, p. 217; November, p. 
° 


260. 

WINNEBAGO FURNITURE MANU- 
FACTURING COMPANY, 
Wisconsin.—Winnebago desks. December, 
1921, p. 225; January, p. 164; February, P. 
March, p. — April, p. 227; May, p 


4, gene, P10. Se. ~ ye 
laataaaas desks, 


119; September, D- 127; October, p. 


9 
& BRO. CO., THE, J., 
“e. —Dornette desks. 


March, p. 187; April, D. 


, May. 164: June, p. 
“4 - 150; September, 


MpANy, THE, 


Fond du Lac, 


O0Ob DESK CO 


December, 1921, 
p. 174; February, p. 10 
141; April, p. 145; 
144; ~_ 30 P. 143; "August, p. 
; October, p. 110; Bh an p. 


o 

EVANSVILLE DESK COMPANY, 
— —Evansville desks. 
191; January, p. 18 
_ March, p. 218; 


186; — 


BECKER COMPANY. 


November, p. 214. 
Devices—Calculating. 

ERIE Stee ke OF, ogee aL 

Seott building, 


posting desks. 





p. 222; February, 
Distributors—Letter. 

(See also Files—Desk Systems; | 
Desk—Glass; Specialties—Filing; 
ties—Stationery.) 

CURRIER MANUF. ACTURING 
PANY, 1001 Central avenue, 
Minn.—‘“Curmanco” i 
vember, p. 250. 


p. 214; January, 


TION. 4820 West teh, SR 
—Excello desks. December, 192, P (219; 


. 224; February, 


ASSOCIATION 


220: August, p. 2 Bp! N 
STATIONERS & MANUFACTURERS OF 


ber, p. 3i0! ‘October, p. 
94. 
6 PURSE RE COMP ANY, 


236; November, 


, IlL—Educational 
. 218; September, p. 2 

p. 244. 
December, 1921, 3 WALHAMORE COMPANY, 
February, p. 232; March, p. 184; ildi i i 


. 184; November, p. 268. 
SR DESK COMPANY, 

Inch Sanitary” 
December, 1921, p. 
gt February, 2 


(See also Paper—Writing 
writing; Specialties—Filing; 


t y.) 
NORTHWESTERN 
COMPANY, Quality Park, St. 
——““Leatheroid’ paper spec ialtie Ss, 


Indiana,—*‘Every 
desks, Hoosier desks. 


ary Sar Pp. 190; | 


wallets, file ‘pockets, folders, 0. 
crush expanding and 


‘anaee COMPANY, 
; j vere. ees ene" 


In‘.—!Imperial 


SECt RIT ENVELOPE 
Minn.—Mailing 


ad November, p. 
nFAMUSTON IN Dinix *CoM- 
| tats se desk. lyn, N. Y¥.—Tension mail containers. 
Pe 179: sonwery, p. 176; February, . 244; March, p. 257; 


135; September, - 
October, p. 242; November, p. 225. 

UNITED STATES ENVELOPE 
mm. : 4 Springfield, Mass.—Colum- 


September, p. as: 





NATIONAL | DESK COMPANY, 
N. Y¥.—National desks. 
163; January, 
. 182; March, p. 195; (See also Clips—Paper; Fasteners—Pa- 
; Pens and Pencils.) 

ROBERTS RUBBER COMPANY, 

DON, Newark, . y 
rubber erasers. 
January, p. 219; February, 
P: _ onl p. 219; } 


p. 
206; Em sang p. 

ORPIN DESK COMPANY, 
street, Charlestown, Mass.—Orpin five ply 
: p. 229; January, 
226; February, 


. a 2snU SH-ERASER ~~ ANY 
rURNITU RE ‘ 
THE. Whitesboro, K building, Syracuse, 
writer cabinets, 
wardrobes. supply cabinets, telephone and 
switch board tables, i 
tables. December, 1921, 1 
184; eer gore. D. 


“the 
FU RNITU RE Cc SOMP any. 
Penna.—Rishel 


yi —Rush- Eraser 


Fasteners—Paper. 

ACME STAPLE COMPANY, 
-47 Haddon avenue, ——— 
Acme staplers. 
January, p. 142: February, "p. 
Be 110; April, p. 164; May, p. 62; same. p. 
D- 106; August. 
; October, p. 100; Nevdmmer, p. 


‘ 

BUMP PAPER FASTENER 
— La Crosse, Wis —Bump paper fas- 
December, 1921, 
Fg P. 206; 


K., Williamsport, 


Pp. 
164; Suiy, p. "90; August, P 8; September. 


244 
SHELBYVILLE CO} 
Shelbyville, Ind.—Shelbyville coe. 


March, p. 228: 
p. . Pit Pp. 234; 
Ind.—Tell City 


p. 203; March, p. 217; 
p. 209; June, p. 174; July, 


1§9: November, p. 237. 
S DESK COMPANY. 
Grand er Mich.—Valley i 


p. 223. 
‘COMPO SALES COMPANY, 149 Church 


r ‘stapling | machine. 


tember, p. 226; Besser. 


p. 
EVEREADY MANUFACTURING a 
PANY OF, BOSTON, 
paper fasteners. 
1921, p. 217: January, p. 223; February, p. 
221; March, p. 239; - D. 
234; June, p. 252; July, 
210; September, p. 238: Outaber, p. 236; 
November, p. 260. 


February, p. “169; Rae p. 


WESTERN FURNITURE 
Blair avenue and Palm street, § 


‘ 198; March, Dp. 216; August, p. 


» Pp. 195; February, 
: April, p. 193; May, 
191; July, p. 185; August, 





HENSEL-MULRANEN co., INC., 
THE, Syracuse, N, Y.—‘‘Tip-Top”’ paper 
fasteners (See Tip-Top Manufacturing 
Company, Inc.). January, p. 183. 

HOTCHKISS SALES COMPANY, Nor- 
walk, Conn.—No, 1 Hotchkiss paper fas- 
teners, tacking machines. December, 
1921, p. 219; January, p. 148; February, p. 
79; March, p. 178; April, p. 146; May, p. 
88; June, p. 216; July, p. 96; August, p. 
98; ean? p. 92; October, p. 177; 
November, p. 95. 

a gto OFFICE SPECIALTIES 
COMPANY, INC., THE, 501 Fifth avenue, 
New York, nN v- ‘Spool-O- Wire” fas- 
tener. March, p. 179. 

IRVIN COMPANY, ALEX. H., Cur- 
wensville, Penna.—The New Irvin auto- 
matic stapling machines. December, 1921, 

. 138; January, p. 122; February, p. 
i65; March, p. 130; April, p. 93; May, p. 
162; June, p. 61; July, p. 125; August, p. 
143; September, p. 192; October, p. 138; 
November, p. 229. 

MACHINE APPLIANCE CORPORA- 
TION, THE, 351 Jay street, Brooklyn, N. 
Y.—“‘Ajax Eyelet Fasteners,’’ ‘“‘Samson’’ 
punches, eyelet toois. December, 1921, p. 
189; January, p. 198; February, p. 204; 
March, Pp. 227; April, p. 192; May, p. 219; 
June, p. 245; September, p. 223; October, 
p. 212; November, p. 238 

oO. K. MANU FACTU RING COMPANY, 
Oswego, N. Y.—“O-K’” paper fasteners, 
erasers, letter openers. December, 1921, 
DR 118; January, p. 197; February, p. 200; 
farch, p. 230; April, p. 193; May, p. 211; 
June, p. 222; July, p. 192; August, p. 185; 
September, p. 214; October, p. 197 

Files—Desk System. 

(See also Distributors—Letter; Pads— 
Desk—Glass.) 

BEIRACH BROS, INC., 135 Bowery, 
New York, N. Y.—The ‘‘Work Classifier,’’ 
desk pads. December, 1921, p, 188. 

BRISTOW, STANLEY R., 171 Wash- 
ington street, Newark, N. J.—Bristow ra- 
dial distributor. December, 1921, p. 214; 
ay > i p. 220; February, p. 222; March, 

238; April, p. 222; May, p. 234; June, p. 
bbe: July, p. 216; August, p. 206; Septem- 
ber, p. 236; October, p. 237; November, p. 
29 


ROSS-GOULD COMPANY, 279 North 
10th street, St. Louis, Mo.—‘‘Kleradesk.”’ 
October, p. 231; November, p. 290. 

THAYER COMPANY, INC., W. E., 
Mount Vernon, N. Y.—‘Silent Secretary’”’ 
desk file. December, 1921, p. 178; Janu- 
ary, p. 211; February, p. 213; March, p. 
219; April, p. 189. 

WORK-ORGANIZER SPECIALTIES 
COMPANY, THE, 725 West Grand boule- 
vard, Detroit, Mich.—Work-Organizer. 
December, 1921, p. 196: January, p. 200: 
February, p. 181; March, p. 198; April, p 
177; May, p. 198. 

Fixtures and Equipment—Display. 

(See also Stamps—Rubber and Acces- 
sories.) 

DISPLAY DEVICES COMPANY, Ham- 
ilton, Ohio.—Display case. May, p. 232. 

ELECTRIC WINDOW SALESMAN 
COMPANY, 46 Cornhill, Boston, Mass.— 
Electric turn tables. May, p. 237; June, 
p. 257; July, p. 221: September, p. 240; 
October, p. 236; November, p. 295. 

McCORKLE ENSIGN COMPANY, 
INC., 428-432 Erie street, Elmira, N. Y.— 
Heoks and metal novelties. December, 
1921, p. 218; January, p. 224; February, p. 
226; March, p. 240; April, p. 224; May, p 
236; June, p. 256. 

NATIONAL SIGN STENCIL COM- 
PANY, University and Snelling avenues, 
St. Paul, Minn.—National show card 
writer. October, p. 83: November, p. 129 

Furniture—Specialized Office. 

(See also Baskets—Waste; Costumers: 
Cabinets—Filing—Metal; Cabinets—Filing 
—Wood.) 

FURNAS OFFICE FURNITURE COM- 
PANY. Indianapolis, Ind.—The Furnas 
line of office furniture, wardrobes, sta- 
tionery cabinets, costumers, wastebas- 
kets, umbrella stands, telephone and 
slanting top tables, typewriter stands, ac- 
counting desks. December, 1921, p. 227; 
January, p. 167; February, p. 249; March 
p. 200; April, p. 233; May, p. 175; June, p. 
105; July, p. 222; August, p. 166; Septem- 
ber, p. 185; October, p. 241; November, 
p. 161. 











Glassware—Stationers’. 

(See also inkstands.) 

KIMPTON, HAUPT & COMPANY, 53 
Beekman street, New York, N. Y.—Sta- 
tioners’ glass specialties and desk calen- 
dars. December, 1921, p. 208; January, p. 
216; February, p. 218; March, p. 232; 
April, p. 219; May, p. 230; June, p. 246: 
July, p. 214; August, p. 207; September 
p. 235; October, p. 228: November, p. 289 

NEW MARTINSVILLE GLASS MAN- 
TFAC'TURING COMPANY, New Martins- 
ville, W. Va.—New Martinsville line of 
Stationers’ glassware. December, 1921, 








te Ne 


p. 213; 
March, P. 239; 


June, p. 253; July, p. 


January, p. 221; February, p. 223; 
April, p. 221; May, p. 235; 
218; August, p. 210; 


September, p. 236; October, p. 232; No- 
vember, p. 292 
Hoteis. 
BREAKERS, THE, Atlantic City, N. J. 


—The Breakers hotel. December, 1921, p. 
179; January, p. 203; February, p. 190; 
March, p. 224; April, p. 190; May, p. 205; 
June, p. 221; July, p. 203; August, p. 186; 
September, p. 210; October, p. 226; No- 
vember, p. 254. 

Ww INTON HOTEL, Cleveland, Ohio.— 


Hotel. March, p. 196; April, p. 190; May, 
p. 204; June, p. 221; July, p. 203; August, 
p 186. ’ 

Inks and Adhesives. 

(See also Crayons; Inkstands; Ribbons 
and Carbons; Stamps—Rubber and Ac- 
cessories. ) 

CANODE INK COMPANY, 3015 Car- 


roll avenue, Chicago, 11l.—Inks for every 
duplicating purpose. February, p. 95; 
March, p. 146; April, p. 187; May, p. 186; 


June, p. 204; July, p. 147; August, p. 139; 


September, p. 113; October, p. 176; No- 
vember, p. 104 
ARTER’S INK COMPANY, THE, Bos- 


York, Montreal.—Car- 
ribbons and carbons, 
1921, p. 240; 


ton, Chicago, New 
ter “Inx’’ products, 
type cleaner. December, 
May, p. 180. 
COMMERCIAL PASTE COMPANY, 
THE, Columbus, Ohio.—‘‘Gluey”’ past« 
December, 1921, p. 193; January, p. 214; 
February, p. 182; March, p. 204; April, p 
189; May, p. 223; June, p. 242; July, p 
204; August, p. 194; September, p. 195; 
October, p. 194; November, p. 270. 


DAVIDS INK COMPANY, INC., 
THADDEUS, New York, N. Y., Chicago, 
ill., Boston, Mass.—Davids’ quality inks 


1921, p. 222; January, p. 168 
COMPANY, CHAS. M., 
Drawing inks, blacks 
ind colors, ‘‘Eternal’’ writing ink, en- 
grossing ink, ‘‘Taurine’’ mucilage, photo 
mounter paste, drawing board and library 
mucilage, office paste, liquid paste, veg- 
etable glue. December, 1921, p. 217; Jan- 
lary, p. 220; February, p. 222, March, p 
238; April, Dp. 222; May, p. 234; June, p 
252; July, p. 216; August, p. 212; Septem- 
ber, p. 237; October, p. 235; November, p 


December, 
HIGGINS & 
Brooklyn, N Y 


291 

KRUSE PRINTING INK COMPANY 
137 Pearl street, New York, N. Y.- 
Kipco’’ brand duplicator ink. Decem- 
ber, 1921, p. 218; January, p. 223; Feb- 
ruary, p. 225; March, p. 239; April, p 
221; May, p. 235; June, p. 251; July, p 


219; Aug ust, R 210; September, p. 238; 


eee p. 

IRENEGKE-AU LT COMPANY, New- 
ark, N. J.—Multigraph inks. November, 
p. 291. 

JASMINE INK CORPORATION, Nor- 
folk, Va.—Jasmine ink, paste, mucilage. 
December, 1921, p. 235; January, p. 92; 


February, p. 190 
SANFORD MANUFACTURING 

PANY, Chicago, Ill.—Premium 

fluid. July, p. 67 
STAFFORD, INC., S. S., 


COM- 
writing 


603-609 Wash- 


ington street, New York, N. Y.—Staf- 
ford’s ‘‘Auto Seal’ bottle ink, ‘“‘Phasta’”’ 
ribbons, carbon, ‘“‘Renuol’’ furniture pol- 


ish. December, 1921, p. 144; January, p 
245; February p. 247; March, p. 261; 
April, p. 245 


Inkstands. 
(See also Glass—Stationers’; Special- 
ties—Stationers’.) 


BACHRACH 
227 5 Third avenue, 
‘Presto”’ automatic 


SPECIALTY COMPANY, 
New York, N. Y.— 
closing inkstand 


September, 3 232; October, p. 211; No- 
vember, p. 27 

GENBRAL EC LIPSE COMPANY, Dan- 
ielson, Conn.—Eclipse pneumatic  ink- 
wells, “‘Inklets.”’ December, 1921, p. 191; 


January, p. 204; February, p. 214; March, 


p. 212; April, p. 212; May, p. 221; June, p 
221; July, p. 207; August, p. 197; Septem- 


ber, p. 213; October, p. 222; November, p 

SENGBUSCH SELF-CLOSING INK- 
STAND COMPANY, 400 Stroh building, 
Milwaukee, Wis.—Sengbusch mucilage- 


appliers, moisteners, inkstands. Decem- 
ber, 1921, p. 72 January, p. 106; Febru- 


ary, p. 130; 


March, p. 256; 
May, p. 245; 


June, p. 68: 


April, p. 76; 
July, p. 128; 


August, p. 104; September, p. 120; Oc- 
tober, p. 108; November, p. 247. 
lrons—Chaflr. 

BETTCHER STAMPING & MANU- 
FACTURING COMPANY, THE, 3106 
West 61st street, ot ge Ohio.—Office 
chair irons. November, p. 8. 

COLLIER-KEYWORTH COMPANY, 
Gardner, Mass.—Chair and stool irons. 


December, 1921, p. 84; 
February, p. 104; March, p. 82; April, p. 
147; May, p. 108; June, p. 152; July, p. 
165; August, p. 215; September, p. 202; 
October, p. 192; November, p. 268. 


January, p. 237; 
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OFF 1 E 
Lamps—Desk. 
ALADDIN MANUFACTURING COM- 
PANY, Muncie, Ind.—‘“ Aladdin”’ lamps 


October, p. 234; November, p. 291. 
Loose Leaf Devices and Supplies. 





(See also Books—Blank; Books; Moist- 
eners; Specialties—Stationers’.) aks 
ACCOUNTING DEVICES COMPANY, 


Monroe street, Chicago, Ill.— 
leaf products. December, 
179; October, 


564 West 
“Adco”’ loose 
1921, p. 74; September, p. 
p. 203; November, p. 192. 
BOORUM & PEASE, New York, N. Y. 
—Standard “B & P” ring book covers, 
sheets and indexes, loose leaf devices, 
blank books. December, 1921, p. 97; Jan- 
uary, pp. 107 and 118; February, pp. 1136 
and 128; March, pp. 78 and 87; April, pp. 
131 and 155; May, pp. 102 and 132; June, 
pp. 58 and 82; July, pp. 155 and 164; Au- 
gust, pp. 74 and 151; September, pp. 128 
and 148; October, pp. 93 and 118; Novem- 


ber, pp. 108 and 142. 

CARLISLE & CO., A., 251 Bush street, 
San Francisco, Calif.—‘‘Rivetlock’’ binder. 
June, p. 64 

CHICAGO BINDER & FILE COM- 
PANY, THE, 118 South Clinton street, 


loose leaf devices 
January, p. 212; 


Chicago, Ill.—‘‘Perfect” 
December, 1921, p. 180; 


February, p. 198; March, p. 207; April, p 
186; May, p. 208; June, p. 226; July, p 


208; August, p. 172; September, 
October, p. 213; November, p. 241. f 
LEFEBURE LEDGER COMPANY, 


p. 209; 





Cedar Rapids, Ilowa.—‘‘Rapid-Fire’’ index 
machine accounting equipment, ‘“Ad- 
justo” tray-binder. November, p. 119. 


LIMA LEDGER COMPANY, Lima, 
Ohio.—Forms and books, loose-leaf ledg- 
ers. December, 1921, p. 218; January, p 
224; February, p. 226, 

HUGHES LOOSE LEAF 
COMPANY, 544 West Lake street, Chi- 
cago, Ill—Hughes loose leaf metal line 
December, 1921, p. 212; January, p. 220; 
February, p. 222; March, p. 241; April, p. 
221; May, p. 235; June, p. 255; July, p. 
217; August, p. 206; September, p. 238; 
October, p. 234; November, p. 290. 


METALS 


IRVING - PITT MANUFACTURING 
COMPANY, Kansas City, Mo.—The 
‘‘Ledgerette,’’ loose leaf devices, metal 


hinge post binders, ‘‘Veriflex’’ covers. De- 
cember, 1921, p. 80; January, p. 112; Feb- 
ruary, p. 137; March, p. 108; April, p. 244 
May, p. 144; June, p. 56; July, p. 86; Au- 
gust, p. 221; Se ptember, p. 100; October, 


p. 129; November, p. 165 

McMILLAN BOOK COMPANY, Syra- 
cuse, N. Y.—McM Record and minute 
books, knob lock post binder, ring books, 
McM flat opening columnar sheets and 
outfits February, pp. 151-152; Novem- 
ber, pp. 923-22 

NATIONAL B L, ANK BOOK COMPANY 


Holyoke, Mass 
ledgers, post binders, 
books, ring binders 
commercial forms, mem- 
students’ note-books, 
bound books. December, 
January, p. 117; February, p 
119: March, p. 125; April, p. 135; May, p 
117; June, p. 265; July, p. 108; August, p 
113 


113 Riverside, National 
loose leaf Danie. 

bank forms, price 
columnar sheets, 
orandum books, 
sheet holders, 
1921, p. 123; 


PLE & MOTTER DEPARTMENT, 
THE ( rie Workman Manufacturing 
Company), Racine avenue and Monroe 
street, Chicago, Ill—The “P. & M.” loose 
leaf Hine, “Aaemene” inieee guteia -wadent 
tip guides, sectional post transfer bind- 
ers, solid post transfer binders, sheet 


holders, plain tab vertical file 
counting forms, 
ber, 1921, p. 93; 
p. 167; 


guides, ac- 
paper punches Decem- 
January, p. 89; February, 
March, p. 159; April, p. 134; May, 
p. 196; June, p. 234; July, p. 192; August, 
p. 178; September, p. 204; October, p. 216; 
November, p. 124. 

SHEPPARD COMPANY, THE C. E 
Van Alst and 14th street, Long Island 
City, New York City, N. Y¥.—Loose leaf 
accounting forms and records, binding de- 
vices, steel ledger, ‘‘Cesco’”’ loose leaf 
line, keyless post binders. December, 
1921, p. 23 January, p. 136; February, 
p. 158; March, p. 93; April, p. 158; May, 
p. 173; October, p. 150; November, p. 198 

STATIONERS LOOSE LEAF COM- 
PANY, 342-544-346 Broadway, Milwaukee 
Wis.; 174 Wooster street, New York, N. 
Y.; 23 North Franklin, Chicago. Il.— 
Faultless ‘“‘Flexipost’’ catalog binders, 
loose leaf catalog covers and binders, 
semi-metal hinge binders, keyless ledger 
outfits, aluminum’ sheet holders, office 
punches, “‘Faultless’’ turning post ledgers. 
December, 1921, p. 174; January, p. 110; 
February, p. 230; Mareh, p. 242; April, p 
148; May, p. 109; June, pp. 251, 252, 253 
254 255, 256, 257; July, p. 174; August, 
146; September, p. 80; October, p. 12 


November, p. 209. 

WILSON-JONES LOOSE LEAF COM- 
PANY, 3300 Franklin boulevard, Chicago, 
Ill.; 316 Hudson street, New York, N. Y.— 

line machine bookkeeping 


>, 
D. 
0 


‘De Luxe” 
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equipment and supplies, loose leaf sys- 
tems, “Black Diamond’ ledger outfit, 
“Buddy Note Books,” “De Luxe Flexi- 
Folder,’ binders, “Fitzall’’ binding de- 
vice, “Greenback” ring books. December, 
1921, p. 231; January, p. 95; February, p. 
149; March, p. 143; April, 2° 237; May, p- 
125; June, p. 91; July, p 29; August, p- 
101; September, PP. 1-154; October, p- 
107; November, 

Machines—A B.. 

BARRETT ADDI 
PANY, Sa epg Penna.—New 
rett Portables, 9, Model 7 (See 
Lanston Monotype Machine Company). 
December, 1921, p. 237. 

BURROUGHS ADDING MACHINE 
COMPANY, Second and Burreughs av- 
enues. Detroit, Mich.—Burroughs adding 
machines. November, p. 303. 

COXHEAD, RALP C., Woolworth 
building, New York, N. Y.—‘‘Rema” cal- 
culating machine. December, 1921, p. 215; 
January, p. oe February, p. 224; March, 
p. 236; April, 220. 

FELT & rp RRRANT MANUFACTUR- 
ING COMPANY, 1785 North Paulina 
street, Chicago, Ill.—The “‘Comprometer.’”’ 
December, ial, 2. 241; amet, p. 247. 

LANSTON ONOTYPE ‘MACHINE 
COMPANY, Philadelphia, New York, Chi- 
cago, Boston, Toronto, Birmingham, San 
Francisco.—The Barrett adding, listing 
and calculating machine, the Monotype 
composing machine (See Barrett > ead 
Machine Company). February, p. 

MONROE CALCULATING MACHINE 
COMPANY, Woolworth building, New 
York, N. Y.—Monroe calculating ma- 
chines.—-December, 1921, p. 169; January, 


pe Coteiey ot. 
G MACHINE 


p. 87; February, p. 238; March, p, 169: 
April, p. 163; ay, p. 153; June, p. 95; 
July, p. 89; August, p. 79; September, p 


133; October, p. 95; November, p. 123. 

MORSCHHAUSER, W. . 1 Madison 
avenue, New York, N. Y. —'The Madas,” 
“The Millionaire’ calculating machine. 
December, 1921, p. 164; January, p. 227; 
eee Pp. 170; March, p. 251; April, p. 
235; p. 192; June, p. 261. 

PE TERS. MORSE MANUFACTURING 
COR iy 30 Church street, New 
York, N. ¥.—Peters adding and listing 
machines. March, p. 158; 239; 
May, p. 171; June, p. 70; 56; 
August, p. 77; september p. 106; October, 
p. 66; November, 150. 

TIMES-INTO GOMPANY, THE, 5 
North Wabash avenue, Chicago, Ill.— 
“Tim” calculating machine. December, 
1921, p, 219; January, p. 175; February, p. 
227; March, p. 241; April, p. 225; May, p. 
237; June, p. 257; July, p. 221; August, p. 
213; September, p. 241; October, p. 23 
November, p. 294. 

VICTOR ADDING MACHINE COM- 
PANY, 3037-47 Carroll avenue, Chicago, 
iil.—Victor adding and listing’ a 
December, 1921, p. 102; January, p. 164 
February, p. 117; March, P; 161; April, p. 
129; May, p. 89; ‘June, p. 79; July, 
August, p. 96; September, p. 170; Oetober, 
p. 159; November, . 179. 

WALES ADDING MACHINE COM- 
PANY, Wilkes-Barre, Penna.—‘‘Wales 
Portable” adding machine, Wales duplex 
cashier. February, p. 108; March, p. 132; 
April, p. 116; May, p. 151; June, ¥ 266; 
July, p. 141; August, p. 91: September, p. 
129: October, Bi 101; November, p. 231. 

ines—Addressing. 
\ DDRESSOGRAPH COMPANY, 7 
903 West Van Buren street, Chicago 
Addressograph and Graptotype. rch: 


ruary, p. 81; March, p. 89; April, p. 161; 

Ma p. 81; June, p. 63; September, Pp. 

122- vi2d: October, 75; November, 
ELLIOTT CO PANY, THE, 120 Al- 


bany street, Cambridge, Mass.—The “Ad- 
dress-Press,”’ envelope sealer (See The 
Graywood Manufacturing Company). De- 
cember, 1921, si January, p. 130; Feb- 


ruary, p. 125; March, p. 114; April, p. 183; 
May, p. 106; June, p. 215; July, p. 102: 
August, p. 86; September, p. 105; October, 
D... 4A: November, p. 190. 


Machines—Dictating. 
EDISON, INC., THOMAS A., Orange, 
N. J.—The Ediphone. April, p. 123; No- 
vember, p. 183. 


area ah Metal 
AMERICAN MULTIGRAPH SALES 
COMPANY, 1830 East 40th street, Cleve- 
land, Ohio. “_Multigraph. December, 1921, 
pp. 104-105; January, p. 225; yee ig 
pp. 126-127; oe 128- 129; April, 
126-127; May, pp. 100-101; June, pp. 74 AR: 
July, p. 113; August, 5 117; September, p. 
117; October, 137; jovember, . 113. 
LISENBY MANUF RING COM- 


PANY, 225 North Michive 5 aah Chi- 
cago, IlL—‘“Aldrich’” o folder, “Mul- 
loolor”* press. March, p. 190; April, p. 
Machines—Duplicatin Gelatine. 
(See also Ribbons and bons.) 
BECK DUPLICATOR COMPANY, 
THE, Room 200, 476 Broadway, New 














2) 
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York, N. Y¥.—The “‘Speedograph.’’ April, 
p. 89; pI Sg 146; November, p. 257. 

HEYER DUPLICATOR COMPANY, 
THB, 160 North Wells street, Chicago, 
Iil.—Heyer’s refilling composition, hekto- 
graphs, gelatine duplicators, film dupli- 
ecators and supplies. December, 1921, p- 
214; January, p. 220; February, p. 222; 
March, p. 238; April, p. 222; May, p. 236; 
June, p. 253; July, p. 219; August, p, 209; 
September, p. 239; October, p. 235; No- 
vember, p. 292. 

Machines—Duplicating, Stencil. 

DICK COMPANY, A. B., Chicago, IIL, 
and New York, N. Y.—The Mimeograph, 
Mimeoscope and folders. December, 1921, 
R §6c; January, p. 65; February, p. 75; 

arch, p. 81; April, p. 83; May, p. 77; 
June, p. 77; July, p. 83; August, p. 71; 
a. p. 63; October, p. 59; Novem- 
er 

MULTISTAMP COMPANY, THE, Nor- 
folk, Va.—The Multistamp. December, 
1921, p. 154; January, p. 137; February, p. 
198; March, p. 209; April, p. 206; May, p. 
226; June, p. 233; July. p. 199; August, p. 
137; September, p. 183; October, p. 136; 
November, 204. 

ROTOSPEED COMPANY, THE, Day- 
ton, Ohio.—Rotospeed stencil duplicator 
December, 1921, p. 101; January, p. 126 
February, p. 147; —- Pi 213; April, D. 
97; May, p. 169; ‘June, 6; July, p. 171; 
August, p. 109: Septeuaber, p. 168; Oc- 
tober, p. 85; November, p. 163. 


Machines—Office, Rebuilt and Second 
Hand. 


ADDING MACHINE CORPORATION, 
323 South La Salle street, Chicago, Ill.— 
Rebuilt adding, listing and calculating 
machines. December, 1921, p. 195; Jan- 
uary, p. 192; February, p. 182; March, p. 
195; April. p. 201; May, p. 203; June, p. 
233; wars . 200 

BARRETT ADDING MACHINE 
AGENCY. 111 West Monroe street, Chi- 
cago, Ill.—New, rebuilt or rough adding 
and calculating machines. February, p. 
222; March, p. 236. 

CHECK-WRITER MANUFACTURERS, 
INC., 111 Nassau street, New York, N. Y. 
—Sales, exchanges, rebuilts, repairs, cov- 
ers, ink, type and parts. December, 1921, 
Be January, p. 224; February, p. 226: 

rch, p. 241; April, p. 225; May, p. 237: 
June, p. 257; July, p. 220; August, p. 212; 
September, p. 240; October, p. 236; No- 
vember, p. 294. 

CHICAGO SAFE & MERCHANDISE 
COMPANY, 73-75 West Lake street, Chi- 
cago, Ill.—Adding, listing and calculating 
machines, typewriters, multigraphs, dic- 
taphones, checkwriters, duplicating ma- 
chines, Mail-O-Meters, time clocks, safes 
and steel lockers, new and second-hand 
office furniture. December, 1921, p. 219; 
January, p. 224; February, p. 227; March, 
Bs 241; April, p. 225; May, p. 237; ‘June, p. 
57; July, 221; August, p. 213: Septem- 

we * : October, p. 237; November. 


OFFICE APPLIANCE & EQUIPMENT 
Come Ars. 19 "7 rk place, New York, 
¥.—Rebuilt Monroe, Comptometer. 
Re, Marchant calculators. De- 
cember, 1921, p. 218; January, p. 225. 

OFFICE DEVICE COMPANY, 162 
North La Salle street, Chicago, Ill.—Re- 
built multigraphs, addressing machines, 
duplicators, folders, sealers, addressing 
machine cabinets, frames, supplies. De- 
cember, 1921, p. 195; January, p. 199; Feb- 
ruary, p. 194; March, p. 229; April, p. sag: 
May. p. 214; June, p. 229; July, p. 196 
August, p. 190. 

PRUITT COMPANY, 170-H North Wells 
street, Chicago, Ill.—Addressing machines, 
multigraphs, duplicators, letter folders, 
envelope sealers, Mail-O-Meters, check 
writers, dictating machines, Multicolor 
presses. April, p. 224; May, p. 236; June, 
p. 256; July, p. 220; August, p. 212; Sep- 
tember, Pp 240; October, p. 236; Novem- 
ber, p. 294. 

Machines—Envelope Sealing. 

GRAYWOOD MANUFACTURING COM- 
PANY, THE, Lynn, Mass —Graywood en- 
velope sealers (See The Elliott Company). 
December, 1921, p. 215; January, p. 223; 
February, p. 225; March, p. 237; April, p. 
223; May, p. 233. 

REYNOLDS ENVELOPE SEALER 
COMPANY, 111 North Market _ street, 
Chicago, Ill.—Reynolds envelope sealer. 
December. 1921, p. 212; January, p. 219; 
February, p. 223; March, p. 238; April, p. 
220; May, p. 232; — p. 254; August, 
p. 208; October, p. 233 

SEALOGRAPH COMPANY, THE, 737 
West Jackson boulevard, Chicago, IllL.— 
The Sealograph, model B. December, 
1921, p. 194; January, p. 198; February, p. 
197; March, p. 228; April, p. 178; July, p. 
218; September, p. 239; November, p. 289 


STANDARD ENVELOPE SEALER 
MANUFACTURING COMPANY, THE, 
Everett, Mass.—Standard envelope seal- 
ers. December, 1921, p. 210; January, p. 
212; February, p. 194; March, p. 3; 
April, p. 197; May, p. 208; June, pp. 214 
and 232; July, pp. 169 and 188; August. 
pp. 168 and 214; September, p. 229; Oc- 
tober, p. 214; November, p. 2738. 

Machines—F olding. 

(See Duplicating Machines—Metal; 

Duplicating Machines, Stencil.) 
Machines—Letter Opening. 

(See also Fasteners—Paper; Saiatends: 
Machines—Envelope Sealing.) 

BIRCHER COMPANY, THE, Rochester, 
N. Y.—‘‘Lightning”’ letter openers, en- 
velope sealers. December, 1921, p. 177; 
January, p. 121; February, p. 83; March, 
p. 127; April, p. 165; May, p. 66; June, p. 
90; July, p. 117; August, p. 148; Septem- 
ber, p. 176; October, p. 153; November, 
p. 112. 

Machines—Numbering and Dating. 

+ also Stamps—Rubber and Acces- 

sories.) 
‘AMERICAN NUMBERING MACHINE 
COMPANY, 220-228 Shepherd avenue, 
Brooklyn, N. Y.—American numbering 
machines. December, 1921, p. 69; Jan- 
uary, p. 140; February, p. 148; March, p 
92; April, p. 155; May, p. 96; June, p. 53; 
July, p. 105; August, p. 116; September, 
p. 144; October, p. 128; November, p. 177. 

BATES MANUFACTURING COM- 
PANY, Orange, N. J.—Bates numbering 
machines, ink, telephone index. January, 
p. 178; February, p. 91; March, p. 152; 
April, p. 98; May, p. 157; June, p. 211; 
July, p. 135; oo a p. 174; October, 
p. 88; Novembe er, 221. 

ROBERTS NU MBERING MACHINE 
COMPANY, THE, 694-710 Jamaica av- 
enue, Brooklyn, N. Y.—Roberts numbering 
and dating machines. March, p. 138; 
April, p. 109; May, p. 116; June, p. 65; 
July, p. 180; August, p. 129; September, 
p. 81; October, p. 82; November, p. 154. 

Machines—Postmarking. 

COLUMBIA POSTAL SUPPLY COM- 
PANY, INC., Silver Creek, N. Y.—Post- 
marking machines. December, 1921, p. 
215; January, p. 219; February, p. 218; 
March, p. 104; April, p. 217; May, p. 228. 

Machines—Stamp Affixing. 

MULTIPOST COMPANY, Rochester 
N. Y.—Multipost postage stamping 
equipment, stamp affixer and recorder. 
January, p. 104; March, p. 134; June, p. 
196; July, p. 199; August, p. 182; Septem- 
ber, p. 222; October, p. 222; November, p. 


STANDARD STAMP AFFIXER COM- 
PANY, Everett, Mass.—Standard stamp 
affixer. December, 1921, p. 180; January, 
p. 201; February, p. 199; March, p. 211; 
April, p. 201; May, p. 203; June, p. 230; 
July, p. 200; August, p. 190; September, 
p. 226; October, p. 227; November, p. 
285. 

Moisteners. 

(See also Clips—Pencil; Specialties— 
Stationers’.) 

MOHLER, A., 416 South Dearborn 
street, Chicago, lll. —‘‘So-Easy’’ mois- 
tener, loose leaf system. December, 1921, 
a January, p. 222; February, p. 220; 

rch, p. 235; April, p. 223; May, p. 233; 
June, D. 256; July, p. 220; August, p. 212. 

RIVET-O | MANUFACTURING COM- 

PANY, Orange, Mass.—‘‘Speed-Mo’”’ mois- 
tener. December, 1921, p. 219; January, 
p. 224; February, p. 226; March, p. 240; 
April, p. 225; May, p. 237; June, p. 257; 
July, p. 221; August, p. 213; September. 
P. 241; October, p. 237; November, p. 


295. 


Opportunities—Business. 

FREEMAN & CO., SAMUEL T., 1519-21 
Chestnut street, Philadelphia, Penna.— 
Receivers’ sale of the aga am Money 
Machine Company. May, Pd 

MODERN ARTS COMP n¥ ‘210 Pearl, 
Buffalo. N. Y.—For sale the manufactur- 
ing rights, stock, equipment, supplies and 
good will of well known concern manufac- 
turing nationally advertised typewriter 
attachment. December, 1921, p. 219. 


Outfits—Refinishing. 

(See Inks and Adhesives.) 

CAMPBELL COMPANY, THE M. L., 
2334 Penn street, Kansas City, Mo.— 
Amber Glaze, Ethereal Varnish, Leinol 
Emulsion. December, 1921, p. 197; Jan- 
uary, p. 201; February, p. 216; March, p. 
218; April, p. 201; May, p. 219; June, p. 
225; uy; p. 186; August, p. 182; Septem- 
ost. P . 222; October, p. 210; November, p. 


Pads—Desk. 

(See Goo Desk.) 

ads—Desk, Glass. 

CHI CAGO. MIRROR & ART GLASS 
COMPANY, THE, 216 North Clinton 
street, Chicago, Ill.—Glass desk pads, let- 
ter trays, window ventilators. Decem- 
ber, 1921, p. 150; January, p. 129; Febru- 


ary, p. 132; March, p. 163; April, p. 138; 
May, p. 193; June. p. 196; July, p. 92; 
August, p. 68; September, p. 35: October, 


p. 90; November, p. 152. 

FOX & COMPANY, GEORGE E., 319 
West Ohio street, Chicago, Ill.—**U-Need- 
Me” folding desk pads, chair cushions, 
work distributors, glass letter trays. De- 
cember, 1921, p. 167; January, p. 159; Feb- 
ruary, p. 133; March, p. 246; April, p 
174; May. p. 152; June, p. 213; July, p 
166; August, p. 217; September, p. 194; 
October, p. 175; November, p. 219. 

RAVENSWOOD OFFICE SPECIAL- 
TIES COMPANY, 1800 Newport avenue, 
Chicago, IllL—‘‘Ravenswood’’ and “Ros- 
co’’ desk pads. December, 1921, p. 228; 
January, p. 230; February, p. 174; March, 
p. 250; April, p. 160; May, p. 99; June, p 
218; July, p. 223; August, p. 165; Septem- 
ber, p. 197; October, p. 203; November, p 
298. 

Pads—Memorandum and a - 5 ee 

(See also Glassware—Stationers’. 

APEX MEMO PAD COMP ANY, 611 
Washington street, Boston, Mass.—Apex 
memo pad. September, p. 196; October. 
p. 201; November, 

DENNING ANUFACTU RING COM- 
PANY, 1775-1777 East 87th street, Cleve- 
land, Ohio.—‘**RedEPad’’ telephone pad 
and pencil holder. January, p. 116. 

EAGLE ENVELOPE COMPANY, 43! 
South Dearborn street, Chicago, I 
‘‘Holdrite’’ pad holder. December, 1921 
p. 207; January, p. 207; February, p. 201: 
March, 208; April, p. 190 

HALE SPECIALTY COMPANY, INC 
128 N. ” Jediereon street, Chicago, Il.- 
“Perfection” desk memo calendars. De- 
cember, 1921, p. 214; January, p. 220: 
February, p. 224; March, p. 236. 

HARVEY PRINTING & PUBLISHING 
COMPANY, Harvey, Ill.—‘‘Mascot”’ roller 
scratch pad. April, p. 205; May, p. 207; 
October, p. 190. 

MAX MEMO PAD COMPANY, 6253 
Kimbark avenue, Chicago, Ill.—Max 
memo pads. February, p. 227; March, p. 
241 


SHEDD-BROWN MANUFACTURING 
COMPANY, Minneapolis, Minn.—Shedd's 
daily pad. March, p. 233; June, p. 247: 
July, p. 213; August, p. 20 5. 

STELEIX METAL PRODUCTS COM- 
PANY, Buffalo, N. Y.—‘‘Peerless’’ memo 
pad. December, 1921, p. 215; November. 
p. 290. 

UNIVERSAL OFFICE DEVICES CoO., 
56-58 East Superior street., Chicago, Ill.— 
Desk calendar stand and pad. May, p 
87; June, p. 206; July, p. 54; September, 
p. 244; October, p. 209; November, p 
276. 

Pads—Stamp. 

(See Ribbons and Carbons; Stamps 
Rubber and Accessories.) 

Paper—Adding Machine Rolls. 

(See Specialties—Filing.) 

CENTRAL PAPER COMPANY, Me- 
nasha, Wis.—‘‘Qualified’’ adding machine 
paper. December, 1921, p. 128; January, 
. 190; February, p. 216; March, p. 208; 
April, p. 200; May, p. 210; June, p. 240: 
July, p. 206; August, p. 200; September, 
p. 64; October, p. 194; November, p. 282. 

EDGEWATER PAPER C OMPANY, Me- 
nasha, Wis.—Adding machine paper. *Jan- 
uary, p. 182; February, p. 209; March, p 
223; April, p. 207; May, p. 219; June. p. 
226; July, p. 190; August, p. 174; Septem- 
oer p. 230; October, p. 219; November, p 


‘TRISH PAPER COMPANY, GEORGE, 
Buffalo, N. Y.—Adding machine rolls. De- 
cember, 1921, p. 218; January, p. 224; 
February, p. 226; March, p. 240; April, p. 
224; May, p. 236; June, p. 256; July, p. 
221; August, p. 213; September, p. 241; 
October, p. 237; November, p, 295. 

Paper—Analysis. 

(See Loose Leaf Devices.) 

BIGLOW & COMPANY, INC., L. H., 
24 Beaver street, New York, N. Y.— 
Analysis paper. December, 1921, p. 214; 
January, p. 222; February, p. 220; March 
p. 235; April, p. 218; May, p. 232: June, p 
254; July, p. 214; August, p. 210; Septem- 
ber, p. 240; October, p. 233; November, p 
293. 

Paper—Safety Check. 
(See Check Writers and Protectors.) 
Paper—Writing and Typewriting. 

(See Specialties—Filing; Specia ties— 
Stationers’.) 

BROWN PAPER COMPANY, L. L., 
Adams, Mass.—Brown’s linen ledger pa- 
pee. December, 1921, p. 103; February, 
p. . 

CRANE, Z. & W. M., Dalton, Mass.— 
Crane ladies’ stationery. December, 1921, 
p. 201; January, p. 213; February, p. 208; 
March, p. 222; April, p. 207; May, p. 
215; June, p. 245; July, p. 211; August, p. 
174; September, p. 206: October, p. 210: 
November, p. 249. 

DEXTER & SONS, INC., C. H., Wind- 
sor Locks, Conn.—‘Star’’ tissues. De- 
cember, 1921, p. 192; January, p. 197. 
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225 Fifth avenue New York, | a oe 


ER i, Coa ‘ 





p. 
_M ANU TRAC STURING 
Mass.—E sleeck 
onion skin and manifold paper. i 


27 Gre en | street, New York, = Y. 


and commercial cabinet. 


p. 
st OUT wort H 


_bermanent 3 record, 


bes 


Pens and Pencils. 
Pens—Gold—Specialties 


ils, erase rs and thin leads. 


3 STYLO COMPANY. 


iat RANCE COMPANY, 


J.—Lead pen- 


cils and maneen ; f . 
y, p. 233; March, 


LOUIS F., St. 


EGGENS-HAMBLER 


fountain ‘pens, pencils, stylographic pens. 


Lead pencils and erasers, ‘ 


mechanical pencils, rubber bands. De- 


cember, 1921, p. 76; January, p. 109; Feb- 
ruary, p. 112; March, p. 174; April, p 
226; May, p. 172; June, p. 259; July, p 


158; August, p. 162; September, p. 186; 
October, p. 185; November, p. 272. 

GORDON PEN COMPANY, 450 Palisade 
avenue, West New York, N. J.—‘‘Per- 
fect” ink pencil, stylo and fountain pens 
March, p. 231; Aprij, p. 216; May, p. 230; 
June, D. 250. 

INGERSOLL REDIPOINT 
INC., 461 Fourth avenue, New York, N 
Y.—Ingersoll Redipoint pencil. (See 
Brown & Bigelow). October, p. 171; No- 
vember, p. 144. 

MILLER BROTHERS, Meriden, Conn., 
305 Broadway, New York, N. Y.—No. 44 
‘De Luxe’ penholder, bowl-pointed pens, 
“Duralumin”’’ handle eraser. December, 
1921, p. 209; January, p. 216; February, p 
221; March, p. 231; il, p. 218; May, p 
229; June, p. 247; July. p. 213; August, p 
204; September, p. 233; October, p. 228; 
November, p. 284. 

MODERN INVENTIONS CORPORA- 
TION, 1123 Broadway, New York, N. Y 
‘‘Namograph.”’ March, p, 231; 
May, p. 134; June, p. 227; July, p. 201; 
August, p. 89; September, p. 241; October. 
p. 237; November, p. 256. 

PARAMOUNT PEN COMPANY, INC 
63 Irving street, Jersey City, N. J.—Stylo 
pens, ink pencils, “Bakelite” stylos or 
fountain pens. December, 1921, p. 209; 
January, p. 215; February, p. 219; March, 


CORT ANE. 


p. 233; April, p. 215; May, p. 227; June, p 
246; July, p. 213; August, p. 207; Septem- 
ber, p. 232; October, p. 229; November, 
p. 287 

PARKER PEN COMPANY, THE 
Janesville, Wis.—Parker ‘“‘Duofold’’ foun- 


tain pen, ‘‘Non-Clog’’ pencils December 
1921, p. 66; January, p. 68; February, p 
64; March, p. 72; April, p. 152; May, p 
68; June, p. 52; July, p. 75; August, p 
65; September, p. 159; October, pp. 102- 
103; November, p. 127. 
PENCIL EXCH: ANGE ' 
J.—‘‘Semi-Hex’”’ and ‘“‘Penex” 
cember, 1921, p. 218; January, p. 225; Feb- 
ruary, p. 62; March, p. 156; April, p. 90; 
May, p. 165; June, p. 69; July, p. 160; 
August, p. 147; September, p. 94; October, 
p. 135; November, p. 125 
REALITE PENCIL 
Montrose avenue, Chicago, Ill.—Realit« 
pencils. January, p. 211; February, p 
214; March, p. 196; April, p. 182; May, p 
212; June, p. 235; July. p. 209; August, p 
72; September. p. 212; October, p. 213; 
November, p. 243 


Jersey City, N 
pencils. De- 


COMPANY, 3011 


SANDFELDER CORPORATION, Chi- 
cago, Ill Attleboro, Mass.—‘‘Shur-Rite”’ 


pencil 
SHEAFFER 


January, p. 135. 
PEN COMPANY, W. A.., 
Fort Madison, lowa.—‘‘Lifetime’’ pen. 
“*Propel-Repel-Expel”’ pe ne il. December, 
1921, p. 71; January, p. 75; February, p 
77; March, p. 85; May, pp. 74-75; July, p 
85; September. p. 173; October, p. 87. 
ULLRICH & COMPANY, J. K., 161 
Washington street, New York, N. Y.— 
‘Independent” self-filling ink pencil. De- 
cember, 1921, p. 212; January, p. 222; 
February. p. 225: March, p. 237; April, p 
221; May, p. 235; June, p. 253; July, p 
217; August, p. 209; September, p. 238; 
October, p. 234 
. §. PENCIL CO, 60th street and 
avenue, Philadelphia, Penna.— 
“Mohican”’ pencil, ‘‘E-Z-Hex” pencils 
July, p. 178; August, p. 191; September, 
p. 227; October, p. 220; November, p 
262. 


saltimore 


Ww AHL COMPANY, THE, Chicago, Ill 


“‘Eversharp’’ pencils and leads Sep- 
tember. P. 121; October, p. 105; Novem- 
ber, p. 17 

Ww AL DR EF MANUFACTURING COM- 
PANY. THE, 64 South Robert street, St 
Paul, Minn.—‘'The DeLuxe Line,” ‘“‘Rub- 
ber-Nek’’ pencil. December, 1921, p. 192; 
er p. 204 

ATERMAN COMPANY, L. E., 191 


sientiaate New York, N. Y., 129 South 
State street, Chicago, Ill., 24 School street, 
Boston, Mass., 17 Stockton 


street, San 
Francisco, Calif.—Waterman’s : 
fountain pens, ink. December, 1921, p. 89; 
January, p 225; February, p. 227; March, 
p. 260; April, p. 224; May, p. 236; June, p. 
72; July, p. 220; August, p. 212; Septem- 
ber, p. 83; October, p. 236; November, p 


Pens—Gold. 

(See also Pens and Pencils.) 
ACME GOLD PEN COMP ANY 
Vandewater street, New York, N. f 
Gold pens for fountain pens, repairs and 
fountain pens. December, 1921, p. 219; 
January, p. 225; February, p. 227; March, 
p. 241; April, p. 225; May, p. 237; June, p. 
257; July, p. 221; August, p. 213; Septem- 
ber, p. 240; October, p. 236; November, p. 


99 
GOLD PEN COMPANY, 


~ GAYDOUL 
INC., 64-68 Fulton street, New York, N. 


17-27 


1922. 
Y.—Gold pens, fountain, | stylographic 
pens, pencil cases, December, 


1981, p 
218; January, p. 224; February, p. 
March, p. 240; April, p. 224; May, p 
June, p. 257; July, p. 221; August, >. 213; 
September, p. 241; October, p. 237; No- 
vember, p. 295. 
Pens—Steel. 

EPORT PEN COMPANY, THE, 
Bridgeport, Conn.—*‘‘Coit’s” ball pearing 
lettering pens. June, p. 213; wp Ss 182; 
August, p. 206; September, & 23 
tober, p. 234; te 

ESTERBROOK PEN 's NUFACTUR- 
ING COMPANY, THE, 80-100 Delaware 
avenue, a N. J.—Esterbrook pens. 
December, 1921, p, 83; January, p. 111; 
February, p. 107; March, p. 99; April, p. 
107; May, p. 107; June, p. 167; oa Pp. 
107: August, p. 99; September, p. 9 Oc- 
tober, p. 119; November, p. 14 aa 265. 

HUNT PEN COMPANY, C. HOWARD 
Camden, N. J.—Hunt’s ‘round pointed 


BRIDG 


pens, “Silverine’’ and steel pens. De- 
cember, 1921, p. 186; January, p. 203; 
February, p. 209: March, p. 207; April, p. 


June, p. 241; ed™ 
192; September, p. 220; 
November, p. 283. 

NATION AL SUPPLY COMPANY, In- 
dianapolis, Ind.—‘Shirley’’ pens. Decem- 
ber, 1921, p. 219; January, p. 224; Febru- 


204; May, p. 214; 
187; August, p- 
October, p. 22 


ary, p. 226; March, p. 240; April, p. 225; 
May, p. 237; June. p. 257; July, p. 221; 


August, p. 212; September, p. 240; Oc- 
tober, p. 236; November, p. 294. 


TURNER & HARRISO PEN MANU- 
FACTURING COMPANY, INC., 1211-15 
Spring Garden street, Philadelphia, 


“Glucinum”’ pens, steel pens, sil- 

pens, imprint pens, silver-plat- 
ed pens, Russia Moheta pens, gold-plated 
pens. December, 1921, p. 211; January, 
p. 215; November, p, 286 


Penna. 
ver-alloy 


Pins. 

(See also Baskets—Waste.) 

CRESCENT BRASS & PIN COM- 
PANY, Detroit, Mich.—‘‘Pyramid”’ and 
“Crescent” pins. December, 1921, p. 200; 
January, p. 192; February, p. 215; March, 
p. 221; April, p. 210; May, p. 218; June, 
p 237: July, p. 188; August, p. 192; Sep- 


tember, p. 221; October, p. 221; November, 
Pins—Push. 

MOORE PUSH-PIN COMPANY, Wayne 
Junction, Philadelphia, Penna.—Moore 
push-pins, ‘“‘Push-less’’ hangers, screw- 
knobs, thumbtacks, maptacks. Decem- 
ber, 1921, p. 156; January, p. 175; Febru- 
ary, p. 237 March, p. 195; April, p. 205; 


May, p. 230; June, p. 250; July, p. 218; 
August, p. 208; September, p. 219; Oc- 
tober, p. 208; November, p. 6. 
Posting Equipment—Machine. 
(See Loose Leaf Devices; Machines— 
Adding and Calculating; Typewriters.) 
Presses—Platen. 
Cutters—Paper.) 
Publishers. 
BRITISH STATIONER, 36 
Whitefriars street, Fleet street, London, 
Mngland.—‘‘The British Stationer.’’ April, 
p. 118; May, p. 188: June, p. 209; uly oP: 
179; August, p. 167; nna 18 
October, p. 180; Nov ‘ember, 173. 

(AMP BEL L-HOWES PUBLISHING 
COMPANY, T. H., 167-78 Grand Hotel 
Building, Caleutta, India.—‘Indian Busi- 
ness." December, 1921, p. 208. 

IMPRESSIONS, 19 Beaufort Mansions, 
Chelsea, London S. W. 3, England.—‘‘Im- 


(See 


and 38 


pressions.’ " December, 1921, P. 228; Jan- 
uary, p. 228; February, p. 23 March, Pp. 
244; Abii, L. 232; May, p. 227; Phe Dp. 
258; July, p. 224; August, P: 170; Septem- 
ber, p. 342. October, p. 23 November, p DP. 


298 

MODERN BUSINESS PUBLISHING 
COMPANY, 1369 Broadway, New York, 
N. Y.—Modern Business Cyclo ia. 
April, pp. 222 and 225; May, pp. 235 and 
237; June, pp. 253 and 256. 

“MON BUREAU,” 52, Rue des Saints- 
Peres, Paris (VIIe) France.—'‘Mon Bu- 
reau.”’ December, 1921, p. 93; Jan ° 
p. 234; February, p. 228; March, Pp. ; 
April, p. 234; ay, p. 240; June, p. 260; 


July, p. 222; weg By 216; September.- 
p. 244: October, 40; November, D. 
296 


Punches. 

(See vastengee ear. 

NELSON, C. R. & W. INC., 226 
North Michigan avenue, Eiledon. Il.— 
Nelson heavy duty punching oquipanent, 
Nelson loose leaf devices, cutting dies, 
hollow type. January, pp. 172 and 335; 
February, pp. 177 and 231; March, p. 262; 
April, p. 230; May, p. 179; June, Pp. 217: 
July, p. 221; August, p. 174. 

Registers. 

STANDARD R ISTER COMPANY, 
THE, 193 Albany street, Dayton, Ohio.— 
Standard registers, roll printing of mani- 
folding forms. January, p. 83; February. 
p. 157; March, p. 153. 














OFFICE APPLIANCES For December, 1922. 





Ribbons and Carbons. 
(See also Inks and Adhesives.) 
ALLEN f naa pal 


typewriter ribbon. 
January, p. 210; 


11-13 Vande- 


per. 
December, 1921, p. 201; 
February, p. 200; March, p. 
; 202; June, p. 230; July, 
September, p. 225; 
325; November, p. 
RIGAN MANIFOLD PRODUCTS 
2900 Darwin Terrace, 
Chicago, lil.—Ribbons and Carbons. 


; March, p. 227; 
. 204; June, p. 242; July, 


CORPORATION, 


Ohio.—Typewriter 
carbon papers and iti 


> me 144; March, 
October, Pi 131; , 

a R. A:, 620 South Wabash ave- 
lll.—‘*Keystone”’ 


219; , me. i 
March, p. 240; April, 


212; September. p. 


BUCKEYE RIBBON & 
PANY, THE, 


CARBON COM- 
1466-68 East 55th 
Ohio.—Carbon papers, 
writer ribbons. | 


4sUN r 
MANUFACTURING 
Wooster street, 
lumbia ribbons and carbons. 


106; March, p. 171; 
; 219; x=, P. 148; 
a September, 


COOPER CARBON COATED PAPER 


New York, N. 


Pp. . February, p. 
p. 160; May, p. 


Chicago, ili.—Typewriter ribbons, carbon 
fs DP ; March, p. 207; 
» p. 213; June, p. 250; 


July, |p. 218; August, 210; September, 


90. 
CORONA SUPPLY COMPANY, Roches- 
. ¥.—Corona brand typewriter rib- 


p. gt St > 





p. ae: March, p. 236; "4 
p. 234; 


SiskdracTuRmNe COR- 


inked ribbons. * 
; February, p. 202; 


y. p. 203; August, 
229; October, p. 222: 


ys Bee 

IBBON & CARBON “MANU- 
FACTURING COMPANY, 782-90 St. 
street. Rochester, N. Y.—Typewriter rib- 
bons and carbon papers. 


rch, p. 214; April, 


189; September. 
December, 1921, 
February, p. 212; 


October, p. 210 
MANUFACTURING 
. f. 


194; September. 


(Branches Los Angeles, Oakland, Kansas 
paste and mucilage, “ 
writer ribbons, carbon paper. 
p. 213; March, p. 
Pp. 215; June, p. 241; . 


18; ovens er, p. 242, 

TRON CLAD RIBBON & CARBON Cco., 
THE, 100 Grand street, = ¢ 
—Carbon paper, 
bonized adding machine rolls. 
iss. p. 186; January, p. 
182; March, p. 293; qeru. 
216; June, p. 226; 
203: September, 'p 


typewriter ribbon, 


214; February, D. 
p. _198; May, p. 


188 Third avenue, Brooklyn, N. 
" earbon papers and typewriter rib- 


. September, D. 57: 


BRYANT - PIERCE COM- 
231-241 South River street, 
ll.—The Miller Line of t 
writer ribbons and carbon papers. 

cember, —_ _P. at * ee P- 96; et 


124; May, p. 176; June,.p. 78; July, p. September, p. 189; October, p. 188; No- 
175; August, p. 155; September, p. 85; vember, p. 245. : 
October, p. 166; November, p. 248. NATIONAL RULE COMPANY, Ro- 
MILO RIBBON & CARBON _ COR- chester, N. ¥.—National ‘‘Non-Slip”’ ruler. 
PORATION, Penn Yan, N. Y.—Milo rib- December, 1921, p. 204; January, p. 188; 


bons, carbon paper. December, 1921, p. February, p. 214; March, p. 224; April, p. 

208; January, p. 196; February, p. 181; 178; May, p. 224; June, p. 239; July, p. 

September, pS 218; October, p. 226; No- 205; August, p. 188; September, p. 224; 

vember, p. é October, p. 217; November, p. 271. 

MITTAG & VOLGER INC., Park Ridge, Scales—Postal. 

N. J.—Ribbons and carbons. December, PELOUZE MANUFACTURING COM- 

59; Ma 61; January, p. 59; February, P. PANY, 232-242 East Ohio street, Chicago, 
arch, p. 65; April, p. 67; May, D. Il.—‘‘Pelouze’”’ postal scales. December, 


59; June, p. 47; July, p. 53; August, PD. 4991, p. 211; January, p. 217; February, p. 
47; + ona i p. 55; October, p. 47; No- 918; March. p. 23: iy p. 216; May, 4 
vember, p. - > ‘ ” 228; June, p. 248 July, 212; August, 

OLD TOWN RIBBON AND CARBON p. 205; Ructemier. p. 233: October, p. 
COMPANY, INC., 245-49 Centre street, 939: November, p. 289. 





New York, N. Y¥.—“Old Town” and TRINER SCALE & MANUFACTURING 
“Crowfoot” typewriter ribbons and car- COMPANY, THE, 2714 West 2lst street, 
bon papers, December, 1921, p. 180; Jan- Chicago, [ll—‘Liberty’’ postal scale, 


uary, p. 183; February, p. 189; March, P. ‘riner P. O. scale No. 9. December, 1921, 
192; April, p. 208; May, p. 225; June, DP. p, 216; January, p. 169; February, p. 194; 
234; July, p. 181; August, p. 164; Septem- March, p. 220; April, p. 203; May, p. 221; 
a ». 200; October, p. 197; November, June, p. 240; July, p. 198; August, p. 185; 
). : se > . 229; ctober, . 226; No- 
P‘NEIDICH PROCESS COMPANY, Burl- SePtember, .p. 229; October, p . 
ington, N. J.—Neidich carbon papers, TRINER SALES COMPANY, 53 West 
typewriter ribbons, “‘Superba’’ typewriter Jackson boulevard, Chicago, Ill.—Triner 
carbon paper. December, 1921, p. 78; post office scale, all-steel parcel post 


January, p. 69; February, p. 114; March, seales. December, 1921, p. 213; January, 
p. 145; April, p. 149; May, p. 145; June, p. =p. 221; February, p. 295: March, p. O37. 
85; July, p. 12i; August, p. 112; Septem- April, 'p, 221; May, p. 235; June, p. 252: 
ber, 102; October, p. 106: November, July, p. 216; August, p. 210; September, 
?. 7. . 236; October, p. 232; November, p. 292. 
"Saeimee canpox (4 nimnon =» **: Ovtotes, bp sm; November, D 

MANUFACTURING COMPANY, INC., ANNUAL BUSINESS SHOW COM- 
113 West Broadway, New York, N. Y.— PANY, 50 Church street, New York, N. 
“Solo” self-inking stamp pads and inks, Y.—National business shows. December. 
carbon papers, typewriter ribbons. De- 1921, p. 143; January, p. 238; February, p. 


cember, 1921, p. 88; January, p. 234; 242; March, p. 94; April, p. 242; May, p. 

February, p. 173; March, p. 227; April. 242; June, p. 263; July, p. 154; August, p 

p. 205; May, p. 220; June, p. 242; July, p. 290; September, p. 247; October, p. 143: 

208; August, p. 82; September, p. 196; November, p. 207. 

October, p. 205; November, p. 273. BUSINESS EXPOSITION COMPANY, 
PHILLIPS RIBBON & CARBON COM- 5093 American Bank Bldg., Los Angeles, 

PANY, Rochester, N. Y.—‘Philco” brand (Calif—San Francisco, Seattle and Los 





carbon papers, typewriter ribbons. De- yan Business Shows. December, 
cember, 1921, p. 183; January, p. 195; 1921, p. 224; January, p. 227; February, 


February, p. 209; March, p. 224; April, p. ». 153; March, p. 181; April, p. 143; Jun 
186; May, p. 209; June, p. 239; July, p. = 256: July, “_ 220; gg Aa p. 212: 


198; August, Dp. 183; September, Dp. 212; September, p. 241; October, D. 237: No- 
October, p. 213; November, p. 246. vember, p. 295. 

SNELLING & SON, Bush Terminal, PROGRESSIVE BUSINESS SHOWS 
Brooklyn, N. Y.—Carbon paper, type- COMPANY, 241 Union Arcade, Pittsburgh, 
writer ribbons for the typewriter, adding Penna.—Pittsburgh business show. Au- 
machines, time clocks. December, 1921, gust, p. 154; September, p. 198; October, 
p. 218; January, p. 225; February, p. 227: p. 209. 

March, p. 241; April, p. 225; May, p. 237; Sharpeners—Pencil. 

June, p. 257; July, p. 221; August, p. 213; (See also Stamps—Rubber and Acces- 

Son a ps 241; October, p. 237; No- sories.) 

vember, 95. AUTOMATIC PENCIL SHARPENER 
STANDARD CARBON & RIBBON COMPANY. 58 East Washington street 


COMPANY, 114 Liberty street, New Chicago, Ill.—Sharpeners and clips. Janu- 

York, N. Y.—Carbon paper, typewriter ary, p. 179; March, p. 134; April, p. 206: 

ribbons. December, 1921, p. 215; Janu- November, p. 100. 

ase Pp. Lp ot tama p. 196; March, p. COLLINS INK ERADICATOR COM- 
9; Apr . ” Aa PANY, 1404 Willow avenue, Hoboken, N. 
STORMS COMPANY, H. M., 553 Grand J.—‘*Midget’’ pencil sharpener. July, p. 

avenue, Brooklyn, N. Y.—(City office, 220; August, p. 212; September, p. 240: 

World building, New York, N. Y.). Type- October, p. 236; November, p. 294. 

writer carbon paper. September, p. 143; GRAFF-UNDERWOOD COMPANY, 18 

October, p. 89; November, p. 160. Beacon’ street, Somerville, Boston, 42, 
U. Ss. TYPEWRITER RIBBON MANU- Mass.—“Graffco”’ pencil sharpener, vise 

FACTURING COMPANY, Sansome and _ signals, push pins, thumb tacks and “Sil- 





8th streets, Philadelphia, Penna.—Type- ver Steel’ pens. July, p. 218; August, p. 
writer ribbons. December, 1921, p. 189; 210; September, p. 236; October, p. 193: 
January. p. 186; February, p. 192; March. November, p. 132. 

p. 205; April, p. 184; May, p. 201; June, p. GRAFF COMPANY, GEORGE B., 18 
224; July, p. 183; August, p. 180; Septem- Beacon street, Somerville, Boston, 42. 
ber, p. 208; October, p. 202; November, p. Mass.—‘‘Graffco” pencil sharpener and 
261. signals, (See Graff-Underwood Com- 


pany). December, 1921, p. 212; January, 
p. 219; February, p. 225; March, p. 237; 
April, p. 220; May, p. 232; June, p. 254. 


UNION RIBBON & CARBON COM- 
PANY, Front and Laurel streets, Phila- 
delphia, Penna.—“Xtragood Summit 
Apex’’ typewriter ribbons and carbon pa- Shade s—Eye. 
per. December, 1921, p. 192; January, p. CHICAGO EYE SHIELD COMPANY, 
212; February, p. 207; March, p. 229; 2300 Warren avenue, Chicago, Ill.—‘‘Pan- 
April, p. 200; May, p. 210; June, p. 245; ama” and “Eureka’’ eye shades. De- 
July, p. 185; August, p. 201; September, cember, 1921, p. 216; January, p. 225; 

21; October, p. 214; November, p. 111. February, p. 225; March, p. 237; April, p. 
WEBSTER COMPANY, F. S.. 338 Con- 314) aay gD” 19%; June. Pp. 250; July. p. 

ston, Mass.—‘‘] Lr ” p " eptem er, Pp. 

carbon pa t, Boston. Mass ‘MultiKopy” _ FEATHERWEIGHT EYESHADE COM- 
ribbons, . T. Z” typecleaning fluid, Kamo Lo THE, Merchantsville, N. J.— 
“Webkopy”’ manifold tissue. December, — erweight eyeshade. __ December, 
1921, p. 66; January, p. 67; February, p. 1921, p. 218; January, p. 225; February, p 
67; March, p. 75; April, p. 75; May, pp. 227; March, p. 241; April, Dp. 225; May, p. 
67 and 206: June, pp. 59 and 228; July, pp. 224: June, Pp. 257; July, p. 220; August, p. 
63 and 191; August, pp. 57 and 184; Sep- pd September, p. 240; October, p. 236: 
tember, pp. 67 and 207; October, pp. 63  “CYQURGr D294. py rane 
and 220; November, Pp. 92-93 and 266. TU Bie A NOVELTY MANUFAC- 

WILLIAMS TYPEWRITER EX- YG COMPANY, 4353 South Vermont 
CHANGE, Chicago Heights, Ill.—Type- avenue, Los Angeles, Calif.—t -Wan-Ta 
writing paper, ribbons, carbon paper, ex- ee December, 1921, p. 210; Jan- 
change office furniture, office devices. BET, Ds S84. 
typewriters. August, p. 213. Specialties—Filing. 

(See also Cabinets—Filing—Metal; Cab- 


Rulers ; ‘li r ; 

. inets—Fili —Wood; Specialties—Station- 

AMERICAN MANUFACTURING CON- ers’ anne: —- 
CERN, Falconer, N, Y.—‘‘Falcon”’ striped AIGNER & COMPANY, G. J., 521-523 
wood cli boards, striped wood arch West Monroe street, Chicago, Tl. —Index 
boards, exible wood and steel rulers, tabs, cloth and leather specialties De- 
school and office wood rulers, desk files, cember, = p. 212; January, Dp 220; 
letter trays, card index boxes, pencil February, 222; March, p. 238; April, p. 


boxes. January, p. 145; February, p. 136; 196; May, “4 202; June, p. 225: July, p. 


March, p. 91; April, p. 154; May, p. 174; 203; August, p. 189; Sept I a 
June, p. 54; July, p. 223; August, p. 161; October, Pp. 310: November, » 250. leat 
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AMERICAN CLIP COMPANY, THE, street, Chicago, lIlL—‘‘Swaystop.’’ Oc- BLAIR COMPANY, J. C.. Huntinggon, 
New York, N. Y.—‘‘Acco’”’ fasteners, tober, p. 237. Penna.—‘‘Keystone"’ typewriter 
folders, clip files, clamps. December, SIMONSON & COMPANY, R. A., 122 May, p. 229; June, p. 249; July, bs: Oc 212, 
1921, pp. 66g and 73; January, pp. 60 and South Michigan avenue, Chicago, Ill— August, p. 204; September, p. 

74; February, pp. 65 and 72; March, pp. Simonson patented metal tip guides. De- tober, p. 229. 

77 and 84; April, pp. 74 and 170; May, cember, 1921, p. 213; January, p. 225; COLUM-GUIDE COMPANY, THE, 138 
pp. 70 and 131; June, pp. 48 and 81; July, February, p. 227; March, p. 237; April, p. North Main street, Providence, . 

pp. 58 and 69; August, pp. 55 and 59; 221; May, p. 237; June, p. 255; July, p The Colum-Guide. June, p. 242; July, P. 
September, p. 68; October, p. 60; Novem- 221; August, p. 209; September, p. 241; 209; August, p. 200; September, Pp. ; 
ber, p. 102. : October, p. 235; November, p. 295. October, p. 209. 

AMERICAN KARDEX. COMPANY, SMEAD MANUFACTURING COM- COMMERCLAL BINDERY, THE, 521 
TONAWANDA, N. “Kardex” sys- PANY, THE, Hastings, Minn.—Bandless West Monroe street, Chicago, Ill.—Auto- 
tems. August, p. 213; September, p. 241; document filing envelope, bank filing and matic card case, blank books, loose leaf 
October, p. 237; November, p. 295. mailing containers, bandless currency devices, office specialties. December, 

BLAKE MANUFACTURING & SALES mailing box. December, 1921, pp. 190 and 1921, p, 181; January, p. 205; February, p. 
COMPANY, 70-76 Fulton = street New 205; January. pp. 202 and 206; February, 196 
York, N. Y.—Index shields and tabs, etc. pp. 189 and 208; March, pp. 119 and 219; CUSHMAN & DENISON MANUFAC- 
December, 1921, p. 213. April, pp. 177 and 205; May, pp. 199 and TURING COMPANY, 120-126 Eleventh 

BOSTON INDEX CARD COMPANY, 223; June, pp. 237 and 245; July, pp. 192 avenue, New York, N.  Y.—‘“Klutch”’ 
Boston, Mass.— “Bieco Simplified System,”’ and 208; August, pp. 164 and 202; Sep- binder ‘clip, “Gem” ps er clips. October, 
Filing supplies. December, 1921, p. 106; tember, pp. “" pos 230; October, p. 130; p. 190; November, 

January, p. 79; February, p. 82; March, p November, p. DEFIANCE MARUPACTU TRING COM- 
120; April, p. 108; May, p. 129; June, p. ULRICH PL, ANFIL ING EQUIPME pr PANY, 384 Broadway, New York, N. Y.— 

195; July, p. 100; August, p. 114; Sep- COMPANY, THE, Jamestown, N. Defiance improved “Gem” and “Jumbo 
tember, p. 108; October, p. 104; Novem- Ulrich filing and sorting devices, new ig Gem” calendars, desk memorandum tab- 
ber, p. 136. v3 : 4 ible index tab. December, 1921, p. 218; lets, moisteners, ink, “Buoy” inkstands, 

BUSHNELL COMPANY, ALVAH, 925 January, p. 225; February, p. 227; March, cowl “Snuffer” ash tray. December, 
Filbert street, Philadelphia, Penna.— p. 241; April, p. 225; May, p. 98; June, p. 1921, 223; January, p. 187; February, p. 
“Paperoid” wallets, folders, pockets, 92; July, p. 97; August, p. 209; September, 9295: Waseh. p. 195; April, p. 208; May, p. 
filing and mailing containers. December, p. 241; October, p. 233; November, p. 293. 212: June, p. 238; July, p. 190; August, p. 
1921, p. 226; January, p. 167; February, p. UNITED BUSINESS EQUIPMENT 175: September, p. 2383; October, p. ; 
234; March, p. 263; April, p. 235; May, p. COMPANY, 113-121 Albany street, Boston November, p. 286, 

164; June, p. 96; July, p. 170; August, p. (11), Mass.—Card index and vertical filing GIBSON & COMPANY, C. R., 826-28 
173; September, p. 202; October, p. 239; supplies. December, 1921, p. 199; Jan- Broadway at 12th street, New York, N. 
November. p. 148. mi 4 rl uary, p. 203; February, p. 181; March, p Y.—Note, draft and receipt books, mani- 

DIEMER COMPANY, JOHN F., 107- 211; April, p. 193; May, p. 211; June, p fold books, bill heads. November, p. 
109 La Fayette street, New York, N. Y 241; July, p. 204; August, p. 194; Septem- 272 
Diemer filing specialties, filing cabinets. ber, p. 199; October, p. 224; November, p ~ GITS COMPANY, 3561 Fifth avenue, 
December, 1921, p. 122; January, p. 181; 282. Chicago, Ill.—‘‘Razornife” knife handle, 
February, p. 88; March, p. 210; April, p. UNIVERSAL INDEX TAB COMPANY, “Refillablenife.” February, p. 226; March, 
158; May, p. 73; June, p. 231; July, p 35 Central Building, Seattle, .Wash.— p. 240; April, p. 224: May, p. 236; June; p. 
159; August, p. 136; September, p. 243; “‘U-Kut-Em” index tabs, ‘“‘Pyralin’’ index 256; July, p. 220; August, p. 212; Septem- 
October, p. 183; November, p. 120 tabs. December, 1921, p. 176; January, ber, p. 240; October, p. 236; November, p. 

EFFICIENCY FILE COMPANY, 1772. p. 213; February, p. 207; March, p. 222; 994. 

Wilson avenue, Chicago, Ill.—“E-F” in- April, p. 214; May, p. 223; June, p. 229; HOFFMAN, L., 45 La Fayette street 
p. 217; March, p July, p. 207; August, p. 185; September, New Yerk, N. Y.—Card index, legal and 


dex tabs. February, , . 
234; April, p. 217; May, p. 196; June, p. i 222; October, p. 218; November, p letter cabinets, stationer’s shelf boxes, 


desk pads, vertical box files, binders and 


234; July, p. 204; August, p. 202; Septem- 27 
ber, p. 231; October, p. 161; November, p. UNYVER SAL UTYLYTY UNYTS COM- covers, transfer cases. December, 1921, 
23 PANY, 6111 Wynthrop avenue, Chicago, p. 204; January, p. 204; February, p. 210; 
E L SINOR E PAPER COMPANY. INC., Ill.—File sorter and desk portfolio, “Inst- March, p. 220; April, p. 198; May, p. 217; 
152-56 Wooster street, New York, N. Y. matic’’ binder. June, p. 222; July, p. 205; June, p. 243; July, p. 210; August, P 
Guides, folders, index cards, second August, p. 199; September, p. 195; Oc- 174; September, p. 215; October, p. 22 
sheets, adding machine rolls, plain and tober, p. 207; November, p. 234. November, pv. 212. 
ruled pads, “Wooster” brand envelopes. Specialties—Multigraph. HOGE MANUFACTURING COMPANY, 
December, 1921, p. 191; January, p. 195; O K. MULTIGRAPHING COMPANY INC., THE, 215 Fulton street, New York, 
February, p. 205; March, p. 215; April, p. I it tober } pa ae ih N._ Y,—‘*Modern” stationery specialties 
172 4incoln building, Philadelphia, Penna.— and “Pal’—the pencil. December, 1921, 
‘O. K. Even-Print’’ device. December D. 218: January, p. 224; February, p. 226; 


FLEMING COMPANY, INC., THOMAS 1921, 


P., First National Bank Building, Chi- p. 184; January, p. 200; February, p March, p. 240; April, p. 224; a 





$22 7 cary Sev oe ae 198; March, p. 208; April, p. 177; May, p . 
eago, lil.—‘*Tela-Card, automatic card . 999. 9. aaa 153; Se tember, p. 182; October, p 
finder. December, 1921, p. 199; January, 200; June, p = July. Dp. 192; August, Dp KNIC KERBOCKER INKSTAND COM- 
p. 211. + fd eee mbe i 225; October, p. 182; PANY, Lyndhurst, N. J.—Knickerbocker 
GOODLINE COMPANY, a" Kent, November, p. S18. inkstand, stationers’ specialties, card in- ~- 
Ohio. New York office, 52 Park Place.— Specialties—Office. dex boxes, inkstand wood bases. De- 
Goodline ‘‘Metal Tip” guides. (See The (See also Specialties—Stationers’.) cember, 1921, p. 203; January, p. 207; 
Wabash Cabinet Company). December, BLIS COMPANY. INC.. 19 Park February, p. 210; March, p. 224; Ke 5g bp. 
1921, p. 205. place, Kew York, N. Y.—‘Memo-Chek.’ 186; May, p. 220; June, p. 243; .s y, ost: 
IMPERIAL METHODS COMPANY, July, p. 60; August, p. 168; September, p 219; August, p. 209; September, 23 
Forest Park, Ill—Imperial card index cab- 228; October, p. 221 October, p. 235; November, p. 290. 
inets, stationery racks, index cards, ver- COLLATING aim VICES CORPORA- LEES COMPANY, K. 207 ‘Orange 
tical file folders, ‘‘Silent Salesman” dis- TION, 1086 Willoughby avenue, Brook- street, New Haven, Conn. yooh adjust- 
play rack December, 1921, p. 162; Jan- lyn, N. Y.—“‘Bjectafoil.”” October, p. 204; able ash receiver. October, p. 162. 
uary, p. 161; February, p. 150; March, p. November, p. 267. NATIONAL FIBERSTOK ENVELOPE 
194; April, p. 125; May, p. 178; June, p. FELDMANN’S SYSTEM MANUFAC- (COMPANY, 429-447 Moyer street, Phila- 
180; July, p. 84; August, p. 163; Septem- TURING COMPANY, 2306-2308 Armitage delphia, Penna.: ; 21 Park Row, New York, 
ber, p. 86; October, p. 158; November, p. avenue, Chicago, Ill.—Feldmann’s daily N. Y.: Merchants’ Laclede building, st. 
| Ae a Ee memo reminder, “Simplex’’ lever lock Louis, Mo.—‘‘Fiberstok” flat and expand- 
KAY COMPANY, THE, — street and binder. December, 1921, p. 209; January, ing envelopes, folders, file pockets, files, 
Boyden place, Newark, N. J.—Kay filing p. 216; February, p. 217; March, p. 232; wallets, stop-payment check list, bank 
folders. December, 1921, p. ‘165; January, October, p. 228; November, p. 286 book covers, binding straps, label —— 
p. 180; February, p. 183; March, p. 234: INTERNATIONAL TICKET COM- envelopes. December, 1921, p. 175; Jan- 
April, p. 220; May, p. 230; June, p. 254; PANY, Newark, N. J.—(Atlas Stationery uary, p. 88; February, p. 240; March, 
July. p. 216; September, p. 234; October, Corporation, 52 Duane street, New York, 166: ‘April, 96; May, p. 93; June, p. 35): 
p. 232; November, p. 292. N. Y., sole distributors). Rockwell re- July, p. 173; August, p. 150; September, 
KOHLHAAS COMPANY, THE, 183 # £4minders. February, p. 166. pp. 84 and bas: October, p. 112; Novem- 
North Dearborn street, Chicago, ITl.— KLIP-KLASP SALES COMPANY, 132 ber, p. 301. 
Kohlhaas sorting devices, instant refer- South 15th street, ye parmeoe Penna.— POLAR MANUFACTURING COM- 
ence file, pending matter file. daily re- Klip-Klasp. April, p. 217. . PANY, 103-107 North Marshall street, 
minder. December, 1921, p. 221; January, WEAVER-BEACH CO., Rochester, N. Philade Iphia, Penna,—Polar s — 
p. 171; February, p. 235; March, p. 191; 3 wallet for shipping clerks Battleship linoleum desk B. Non- 
April, p. 165; May, p. 175; June, p. 236; June, p. 250. Shine”’ ay da. December, Pr92t, . 152; 
July, p. 210; August, p. 201; September. Specialties—Stationery. January, obs: February, p. 239; March, 


p. 217; October, p. 200; November, p alae rie >s i a ia ee p. 245; Adee, p. 229; May, p. 83; June, p. 
(See also Binders—Catalogue; Rulers.) 203: July, p. 193; August, p. 196; Septem- 
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z ADAMS MANUFACTURING COM- 

MILLAR & COMPANY, INC., GEO. W., PANY. HENRY T. 6796-98 South Chicago ber, p. 198; October, p. 200; November 
284-90 Lafayette street, New York, N. Y. avenue, Chicago, Ill—Adams Stationers’ P- 176. 

“Mayville,” folders, paper, adding ma- specialties. December, 1921, p. 236; Jan- ROCKWELL-BARNES COMPANY, 815 
chine rolls, treated tympan_ and offset uary, p. 147; February, p. 98; March, p. South Wabash avenue, Chicago, 1ll.—Per- 
papers. December, 1921, p. 173; January 140; April, p. 241; May, p. 85; June, p. forated memo tabs, ‘“‘Robarco”’ brass pa- 
p. 225; February, p. 227; March, p. 189. 262; July, p. 104; August, p. 124; Septem- per fasteners, typewriter paper, vert cal 

OXFORD FILING SUPPLY COM- ber, p. 76; October, p. 134; November, pp. file folders. December, 1921, p. 184; Jan- 
PANY, 382 Jefferson street, Brooklyn, N. 249 and 300. uary, p. 209; February, p. 211; } March, Pp. 
Y.—System folders, index cards, filing ADVANCE PAPER. BOX COMPANY, 207; April, p. 189; June, p. 220; July, |. 
supplies. December, 1921, p. 176; Janu- 2727 Franklin avenue, St. Louis, Mo.—Sta- 195; August, p- 181; September, p. 209; 
ary, p. 208; February, p. 206; March, p. tioners’ tarboard goods. December, 1921, p October, p. 217; November, p. 274. 

196; April, p. 194; May, p. 220; June, p. 200; January, p. 193; February, p. 203; SAINBERG & COMPANY, 65 West 
200; July, p. 178; August, p. 186; Sep- March, p. 226; April, p. 204; May, p. 211; Houston street, New York, N. Y.— 
tember, p. 177; October, p. 155; November, June, p. 241; July, p. 189; August, p. 189; “Blsane” stationers’ specialties, check 
p. 88 September, p. 230; October, p. 226; No- book covers, glass desk pads, paper cases, 

RAND COMPANY, INC., 28 Rana vember, p. 245. desk pads, card index cabinets, work dis- 
Building, North Tonawanda, N. Y.—Rand ASSOCIATED STATIONERS’ SUPPLY tributors, “‘Calendesk” pad. December, 
“‘Makurown” index tabs, ‘‘Make-a-Memo’”’ COMPANY, 201-215 North Franklin street, 1921, p. 151; January, pp. 218 and 221; 
pad. May, p. 78; June, p. 83; July, p Chicago, lll.—Calendar pads, diaries, February, p. 189; March, p. 198; 4pm p. 
149; August, p. 61; September, p. 71; Oc- stands and pads, wall calendars, weekly 210; May, p. 213; June, p. 235; July, B: 
tober, p. 71; November, p. 97. reminders September, p. 110; October. 202; August, p. 188; September, p. 22! 


ROSSBACH & SON, 618-24 South Clark p. 169; November, p. 216. October, p. 225; November, p. 283. 
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CLAROTYPE COMPANY, THE, 203-M 
Franklin street, New York, N. Y.—‘Clar- 
o-type,’’ ‘““Drop-O-Oil."”” December, 1921, 
p. 126; January, p. 149; February, p. 87; 
March, p. 206; April, p. 133; May, p. 92; 
June, p. 249; July, p. 144; August, p. 126; 
September, p. 77; October, p. 61; No- 
vember, p. 193. 

CLEANALL TYPEWRITER BRUSH 
COMPANY, 7 Dominick street, New 
York, N. Y.—‘‘Cleanall” typewriter 
brush. December, 1921, p. 219; January, 
p. 224; February, p. 226; March, p. 240, 
April, p. 224; May, p. 236; June, p. 256. 

COLYTT LABORATORIES, THE, 555 
W. Washington street, Chicago, IlL— 
“Whispering” mouthpiece, “Handy” 
hangers. December, 1921, p. 216; Jan- 
uary, p. 218; February, p. 220; March, p. 
236; April, p. 220; May, p. 232; June, p. 
54; July, p. 220; August, p. 175; Septem- 
ber, p. 224; October, p. 212; November, 
pp. 283 and 293 

HAHN, ARTHUR W. 195-201 Lafayette 
street, New York, N. Y.—‘‘Kleenzwell”’ 
typewriter a. July, Dp. 215; August, 
p. 207; September, p. 239; October, p. 
232; November, p. 293. 

MACK BROTHERS, Crawfordsville, 
Ind.—Mack’s typewriter oil. December, 
1921, p. 219. 

MORTON MANUFACTURING COM- 
PANY, Louisville, Ky.—Morton’s odorless 
typewriter oil, washable bristle typewriter 
cleaning brush December, 1921, p. 218; 
January, p. 225; February, p. 227; March, 
p. 241; April, p. 225; May, p. 237; June, 
p. 257; July, p. 221; August, p. 213; Sep- 
tember, p. 241; October, p. 237; Sovesn- 
her, D- 295. 

MUNSON SUPPLY COMPANY, 23B 
City Hall place, New York, N. Y _—Mun- 
son’s “International” ‘Tubber typewriter 
cushion keys, ‘‘Concave’’ keys. Decem- 
ber, 1921, pp. 238-239; January, p. 139; 
February, p. 155; March, p. 259; April, p. 
112: May, p. 160; June, p. 88; July, p. 
146; August, p. 219; September, p. 162; 
October, p. 178; November, p. 103. 

NIELSON SUPPLY COMPANY, 810 
First Nationai Bank building, Chicago, 
il Nielson’s typewriter cushion foot, 
“Stayon” rubber platen twirler, type- 
writer felts, rubber key caps, ‘“‘Drop-a- 
line’’ indicator. December, 1921, p. 218; 
January, p. 224; February, pp. 226 and 
227; March, p. 240; April, p. 224; May, p. 

36; June, p. 256; July, p. 220; August, p 
212; September, ‘p. 240; October, p. 236; 


Go~- 


4 


ovember, p. 294 

“PEERLESS KEY COMPANY, INC., 
THE, 176C Fulton street, New York, N. 
Y.—Peerless rubber typewriter keys. De- 


cember, 1921, p. 133; January, p. 76; Feb- 
ruary, p. 146; March, p. 154; April, p 
132; May, p. 143; June, p. 73; July, p. 94; 
August, p. 118; September, p. 79; October, 
p. 163; November, p. 217 

PIERCE SALES COMPANY, 231 Fifth 
avenue, Pittsburgh, Penna.—Pierce car- 
bon copy attachment for typewriters. De- 
cember, 1921 p. 194; January, p. 195; 
February. p. 201; weet" e 211. 

SPEED KEY NUFACTURING 
COMPANY, INC., 29. " eniees place, 
Brooklyn, N. Y ‘‘Master’’ speed keys, 
noiseless automatics December, 1921, p 
216; January, p. 222; February, p. 222: 
March, p. 238; April. p. 224; May, p. 235; 
June, p. 253; July, p. 181; August, p. 208; 
September, p. 236; October, p. 234; No- 
vember, p.. 290. 

STANDARD TYPEWRITER FAST- 
ENER COMPANY, 800-20 East Jackson 
boulevard, Chicago, Ul.—Typewriter fas 
teners. May, p. 231; June, p. 255; July, 
p. 217: October, p. 193 

THORP & MARTIN TYPEWRITER 
COMPANY, Boston, Mass.; 79 Queen 
street. London, England.—‘‘How to Re- 
pair Underwoods,”’ December, 1921. p 
178; January, p. 183; February, p. 194: 
March, p. 204; April. p. 185; May, p. 200; 
June, p. 225; July, p. 190; August, p. 178; 
September, p. 226; October, p. 214; No- 
vember, p. 257 

Typewriters. 

ALLEN TYPEWRITER MANUFAC- 
TURING COMPANY, 901 Hamilton street, 
Allentown. Penna Allen typewriter. 
July, p. 81; August, p. 81; ggg . Pp 
116; October. p, 126: November, p. 174. 

AMERICAN WRITING MACHINE 
COMPANY, Newark, N. J.—‘‘Century” 
typewriter, rebuilt typewriters, rubber 
covers, platen recovering, rough typewrit- 
ers, “‘Invincible’’ typewriter support. De- 
cember, 1921, pp. 66a and 117; January, 
pp. 90, $8 and 192; February, p. 245; 
March, p. 112; April. pp. 105, 113 and 185: 
May, pp. 91, 150 and 205; June, pp. 94 
201 and 209; July, pp. 62 and 101: August 
pp. 48 and 115; September. pp. 66 and 69; 
October, pp. 53, 109 and 202; November, 
pp. 89, 99 and 2: 

CORONA TYPEW RITER COMPANY 
INC., 116 Main street, Groton, N. Y.— 
Corona typewriters December, 1921, p. 


) 






147; January, p. 241; February, p. 89; writer. December, 1921, p. 241; =e 
March, p. 162; April, p. 92; May, p. 147; p. 247; February, p. 249; March, 

June, p. 205; July, p. 145; August, p. 95; April, p. 247; May, p. 247; June, p. 267; 
September, p. 88; October, p. 96; Novem- July, p. 231; August, p. 223; September, 


ber, p. 213. ints p. 251; October, p. 247; November, p. p. 305. 
DEMOUNTABLE TYPEWRI c-R Typewriters—Rebullt. 
COMPANY, Fond _ du Lac, Wis.—De- GENBRAL TYPEWRITER 


oe typewriters. November, pp EXCHANGE, ING: 30 sMain street, 
ELLIOTT-FISHER COMPANY, 342 3rooklyn, N. Y.—"Like ew 

Madison avenue, at 43rd street, New typewriters, rough typewriters. |e tan. 

York, N. Y.—Accounting and writing ma- ber, 1921, dp. 146; January. 5 Pp il. ; iit: 

chines. March, pp. 254-255; September, TuUary, Dp. 180; March, p re he p. bs: 

p. 95; November, p. 199. May, p. 155; June, p. 57; Ju as wel 
ELLIS ADDING-TYPEWRITER COM- August. P. 149; ee p. 90; October, 


PANY, Newark, N. J.—Ellis bookkeeping  P. 168; vember, 

machine. November, p. 195. GOeRING. te PyPrwerren, pa mal 
GOURLAND TYPEWRITER CORPOR- PANY, INC., 39 South 1 stree . 

ATION, 217 Broadway, New York, N. Y. delphia, Penna.—Rough and rebuilt type- 

—The Gourland typewriter. oo BRY writers. December, 1921, o? 5 ner tt 

1921, p. 131; January, p. 244 p. 223; February, p. 224 arch, p 350: 
HAMMOND TYPEWRITER cCOM- April, p. 222; May, p. 23 June, p. ; 


PANY, THE, 535 East 69th street, New ~~ * D218; August, p. 211; September, 
York, N. Y.—‘‘Folding Portable’ Ham- “ __ " 
mond Multiplex typewriter, Multiplex oMANUFACTORERS RRL Rb fo! 
utility stand. December, 1921, p. 158; LEA hic Tl’ —R a 4 pot it 
January, p. 77; February, p. 13i; March, ‘treet, Chicago, = alot n 4 aaa 
p. 105; April, p. 191; May, p. 189; June, typewriters, Victor calculating an 4 
p. 89; July, p. 151; August, p. 120; Sep- ins machines. _ December, a. © sisi 
tember, p. 187; October, pp. 77 and 198; Janets: p. 217; February, p. 232: J 
November, p. 197. = bo _ tt ry BA D. + June, 
LINCOLN TYPEWRITER COMPANY, ». S0t, D : . 
New York, N. Y.—Lincoln typewriter. MoRsIs OFFICE EQUIPMENT COM- 
June, p. .80. PANY, 94 Washington _ street, ston, 
NATIONAL (TYPEWRITER COM- Mass.—Rough and rebuilt t | dae» 
PANY, Fond du Lac, Wis.—National a Pp. a wae COMPANY, 
typewriter. December, 1921, p. 113. we ae Broadway, Sm Yau, 2 ee 
P ie Tue or ote a ae Regal rebuilt Royal typewriters, rough 
ANY, THE, 253 Broadway, New York, typewriters. March, p. 258: April, p. 224; 





N. Y.—N <? less typewriters, portables. May, p. 163; June, p. 249: July, p. 219: 
December, 1921, p. 111; January, p. 105; August. 206; Beptomsber, p. 96; October, 
February, p. 241: March, p. 101; April, p p. 92: ele Png p. 295. 
236; May, Dp. 72; June, p. 67; July, p. 71; SHIP MAN-WARD MANUFACTURING 
— Pp. iS; September, p. 75; October, COMPANY, 117 Shipman building, Mont- 
p. 79; November, p. 101. rose and Ravenswood avenues, Chi 0, 
OLIVER TYPEWRITER COMPANY, ill.—Guaranteed rebuilt Underwoods. 
THE, 1529 Oliver Typewriter building, cember, — a7 153; January, p. 91; Feb- 
Chicago, Ill.—Oliver typewriters De- ruary, p farch, p. 136; April, p. 100; 
cember, 1921, p. 242; January, p. 248; May. p. 130: June, p. 87; July, p. 116; 
February, p. 250; March, p. 264; April, p August, p. 108; September, p. 112; Oc- 
248; May, p. 248; June, p. 268; July, p. tober, p. 116; November, p. 227. 
232; August, p. 224; September, p. 252; SMITH TYPEWRITER. SALES COM- 
October, p. 248. PANY, 318 East Grand avenue, Chicago 
REMINGTON TYPEWRITER COM- lllL—*Smithtype  Rebuilts” typewriters, 
ww York “Smithtype Leatherette’’ covers. Decem- 
Se INC., 374 Broadway, New ork, eer ota: - 
Y.—Remington typewriters, improved, ber, 1921, |p. 216; January, p. 220; Feb- 
se aioli arting Remington, portable type- May P33.” March, p. 240; April, p. 225; 
writer, ac unting machines. December, Ma >. oon E - 
1921, ». 65; January, p. 62; February, p. ‘NITED TYPEWRITER EXCHANGE 
63; March, p. 68; April, p. “91; May, Pp. 03; ( OMP ANY, 137 High street, Boston, 
: ae ; mE. v= ». 50 Mass.—‘Supergrade’ re-manufactured 
June, p. 51; July, p. 56; August, p. 50; : 
September, p. 58; October, p. 51; Novem- typewriters. December, 1921. p. 214; Jan- 
ber, p. 84 uary, A rie A p. i — Pp. 
aw NY DImMERD Prine — ' 236; April, p. 261; May. p. ; June, p. 
Foot iu le Wine MBonten™ odie’ and, pig Fw August, p. 195; Septem- 
May, p. 158; June, p. 62; July, D. 168; Au- 979, p. 228; October, p. 224; November, p. 
rus 97; Septe ber, . 74; Oc ber, x tins - 
ee hs Saas een ee WHOLESALE TYPEWRITER COM- 
‘ > Yr al 298 , M4 , 
ROBERTS TYPEWRITER COMPANY, \¥"!_nebullt typemeiters, reush poi. 
L. R., Stamford, Conn.—Roberts ‘‘Ninety’’ writers. December, 1921, p. 226: Janua 
portable typewriter February, p. 97; p 72: February, p. 230: March, p. 180; 
—— “te — oa | May, Pp. oe8: April, p. 169; May, p. 183; June, p. 210: 
vune, ag July, DP. 560, AUBUSt, Pp. (0 July, p. 157: August. p. 157; September, 
ee . son een ees p. 181; October, p. 144; November, p. 255. 
ROYAL TYPEWRITER COMPANY, YOUNG TYPEWRITER COMPANY, 26 
INC., 364-66 Broadway, New York, N. y West Lake street, Chicago, Il.—Rebuilt 


and rough typewriters. December, 1921, 
p. 208; January, p. 186; February, p. 192; 
March, p. 205: April, p. 184; May, p. 201; 
June, p. 224; July. p. 183; August, p. 180; 
September, p. 208; October, p. 65; No- 
vember, p. 121. 


Ventilators—Window. 


-Royal typewriters, new Model No. 10 
December, 1921, p. 68; January, p. fd 
February, p. 78; March, p. 76; April, 
79; May, p. 71; June, p. 60; July, p. 
August, p. 54; September, p. 72; Octobe 
p. 67; November, p, 94. 

SHILLING BROTHERS TYPEWRITER 
COMPANY, 428 Fourth avenue, Pitts- 


Sect 


burgh, Penna—Shilling Bros. typewriter. (See Pads—Desk—Glass.) 
December, 1921, p. 155; January, p. 230. Wanted—Miscellaneous. 

he & BROS. TYPEWRITER COM- BOX BY-19, care Office Appliances, 417 
PAN L. C., Syracuse, N. Y.—L. C South Dearborn — street, Chicago, IlL— 
Smith’ & Bros. typewriters. December, Bank pass books, a covers, my he 3 
1921, p. 115; January, p. 100; February, p June, p. 250; July, 219; August, 211. 
85; March, p. 90; April, p. 84; May, p. 104 GRAZE & SADL ER. 256 Church cieael: 
June, p. 71; July, p. 68; August, p. 72 New York. N. Y.—Service department on 
September, p. 134; October, p. 72; No- office machines for New York territory. 
vember, p. 95. September, p. 235. 

UNDERWOOD TYPEWRITER COM- HOGAN, JOHN P., 717 Tribune build- 
PANY, Underwood building, New York, ing, New York, N. Y.—Representation . 
N. Y.—Underwood typewriters, Under- wanted for New York for office appliances. 
wood bookkeeping machines, Underwood November, p. 295. 
standard portable December, 1921, pp. > 3. . 

2 and 66f; January, pp. 2, 70 and 71; Feb- Tribune’ acorn Office Appliances, 788 720 
ruary, pp. 2 and 68; March, pp. 2 and 71; Capable salesmen for filing supplies. Ae 
April, pp. 2 and 72; may: pp. 2 and 64; gust, p. 141. 

June, pp. 2 and 55; July, pp. 2 and 59; erat é 
August, BD. 2 and 53; September, pp. 2 KT-14, care Office Appliances, 720 Trib- 
and 61; October, pp. 2 and 55; Novem- une building, New York, N. Y.—Experi- 
ber, pp. 87 and 306. _— typewriter executive. August, p. 

VICTOR TYPEWRITER COMPANY, oe P 
Scranton, Ponnn.o- uae standard oth X-10, care Office Appliances, 417 South 
writer. December, 1921, p. 195; January, Dearborn. street, Chicago, Ill.—Opportu- 
p. 199; February, p. 202; March, p. 228: nity for live stationery and business fur- 
April, p. 202; May, p. 195; June, p. 233; miture merchant. August, p. 73; Septem- 
July, p. 199; August, p. 201; September, €? P- 151, 

p. 226; October, p. 222; November, p. 253. Wardrobes. 

WOODSTOCK TYPEWRITER COM- (See Cabinets—Filing, Metal; Desks; 
PANY, Chicago, IllL—Woodstock type- Furniture—Specialized Office.) 
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Mr. Percy Barring- 
er, president of the 
Stationers’ Associa- 
tion of the United 
Kingdom 


From the Stationers’ Asso- 
ciation of the United King- 
dom to our Brother Station- 
ers of the United States— 
Christmas Greetings! 


Our Yuletide logs will be blazing on 
our hearths this season. Would that 
we could welcome you one and all to 
share them with us! 


Instead, we dedicate to you the warm 
fires that burn in our hearts—fires 
kindled from the sparks of individual 
friendships, fanned by the breezes of 
a common purpose, fed with the rich 
fuel Of our desire to know you better 
vet. ; 


Let us Stationers help tend the beacon 
flames of Anglo-American unity, and 
keep them undimmed on the hilltops 
of civilization. 


PERCY BARRINGER, 
President. 


(Signed) 


Mr. Charles L 
Mitchell, president 
of the National As- 
sociation of Sta- 
tioners and Manu 
facturers of the lI 
S. A. 


From the National Associa- 
tion of Stationers and Man- 
ufacturers to Stationers of 
the United Kingdom 
Christmas Greetings! 





Nothing in the new work I have just 
taken up has given me more satisfac- 
tion than the greetings of Mr. Bar- 
ringer on behalf of the Stationers of 
the United Kingdom assuring us a 
place in their thoughts at this season 


Our organization would have me ex- 
press their grateful appreciation of the 
message, which is an inspiration for 
brotherly good will to which we heart- 
ily respond. We sincerely reciprocate 
the sentiments expressed and cordially 
agree with the desire for Anglo-Amer- 
ican unity to promote those ideals 
which contribute to the advancement 
of civilization and the strengthening 
of the spirit of friendship among the 
nations. 


(Signed) CHARLES L. MITCHELL, 


President. 
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Appliances 


Survey of This Industry 


Uncle Sam Prepares for Monthly Surveys of Office 
Equipment Output—Written for Office 











Appliances, by Waldon Fawcett, 
Washington, D. C. 


OING something for the direct benefit of a 
particular trade or line of business hasn’t been 
Uncle Sam’s long suit in days gone by. That 
is why interest as well as significance at- 
tach to the beginning which the government is about to 
make of a month-to-month survey of office equip- 
ment output. According to present plans, this new 
mercantile reportorial service will start with the type- 
writer branch of the industry, because some of the 
leading typewriter men have been the first to request 
it. The survey system can be extended to other sec- 
tions of the office appliances field just as rapidly as 
promises of cooperation are forthcoming from repre- 
sentative manufacturers or trade associations. 

This scheme for inspection, at thirty-day intervals, 
of the state of the office equipment trade, is part and 
parcel of that Survey of Current Business which has 
been established within the past year by Secretary of 
Commerce Herbert Hoover. Mr. Hoover came to his 
job at the head of the government’s business annex 
with a conviction, born of his training as an engineer 
and his practical experience as an executive, that in 
everyday business, as in every other field of endeavor, 
knowledge is power. As Secretary Hoover figures it, 
there is as much need for the merchant or retailer as 
for the manufacturer or producer to be informed at 
frequent intervals as to the condition of merchan-lise 
stock in suspension, factory output, unfilled orders, 
etc. The maker of goods needs the birds-eye view to 
shape his policies of production. But the dealer is 
just as dependent if he is to order intelligently against 
future needs and concentrate effort where needed to 
prevent stock stagnation. 

\t Washington, Secretary Hoover found waiting 
the facilities for such a business intelligence service as 
he had in mind, but no nucleus of a working system 
save the arrangements of the Bureau of Foreign and 
Domestic Commerce for reporting monthly the statis- 
tics of imports and exports. The facilities consisted 
mainly in the machinery of the U. S, Census Bureau. 
But the Census organization, up to the time Hoover 
appeared on the scene, had thought only in terms of 
history or past performances. Secretary Hoover’s ideal 
was to guess the future by scrutiny of the present. 
At first he thought only in terms of the basic raw mate- 
rials, as dealt with in the so-called key industries. But 
just beyond were the specialties that are, in some re- 
spects better barometers of the general state of busi- 
ness than the primary essentials. And it is at this 





specialty stage that the project has now arrived, as 
witness the program dealing with typewriter produc- 
tion. 

Not to get ahead of our story, it should be inter- 
lined that the first thing that Secretary Hoover had 
to do was to change the state of mind, as one might 
say, at the U. S. Census Bureau. The Census Bureau 
had, notably in its Division of Manufactures, what 
appeared to be a workable “plant” for turning out busi- 
ness statistics. But the trouble was that the Census 
had never been in the habit of turning around quickly 
on the information it obtained. The Census Bureau 
alone of all the reportorial agencies in the country had 
power to make business men tell the secrets of produc- 
tion, capital invested, etc. But it was habitually so 
leisurely in its inquisitiveness that the business statis- 
tics for one calendar year were seldom ready, even 
in preliminary form, until close to the end of the suc- 
ceeding year. That tardiness limited the value of the 
figures as guides for shaping the course of an individ- 
ual business. 

Census officials put the blame for stale statistics 
on the few firms in each line of trade that hung back 
until bombarded with requests for their returns or, 
maybe, until visited by a special agent. Secretary 
Hoover therefore decided that if he was ever to make 
a go of his plan for monthly surveys, bulletined 
while the news was hot, he must be assured the cooper- 
ation of a large majority of the manufacturers or pro- 
ducers in any line that it was desired to report. That 
is the explanation of why this new Business Survey 
system is spreading to the business equipment field, 
section by section. Then, too, there is another factor 
that weighs. It has already been made plain to Wash- 
ington that more different lines of business are desir- 
ous of being reported upon than, can be accommo- 
dated for some time to come: Therefore Secretary 
Hoover does not desire to extend the governmental 
survey to any line that is already adequately covered 
by the “statistical” activities of a trade association or 
associations. And it is just because the trade associa- 
tions in the office equipment field have done so little 
to keep tab on the ebb and flow of production and dis- 
tribution that there is so excellent a chance for the 
government’s system of monthly reports by mail to 
have full sway. 

Items to Be Covered. 

What items will be covered by the government’s 

stock inventory in each branch of the office equipment 
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trade will be largely a matter for the decision of the 
members of the trade who are going to chip in with 
data for the common good. A tentative or trial 
“schedule” or questionnaire will be submitted to the 
leaders in each line for their criticism and revision be- 
fore it is adopted at Washington as the official blank, 
the form to be filled out by the tenth of each month 
by each cooperator who has agreed to help make up 
the totals. The proposed schedule for the typewriter 
industry has just been sent out “in proof” to the firms 
and individuals most interested and its leads will in- 
dicate pretty accurately the range of interrogation in 
other branches of the office equipment trade. 


Each typewriter manufacturer would, by this form- 
ula, supply information on six counts as follows: pro- 
duction during the month reported upon; stocks at 
the end of the month; orders received during the 
month; deliveries during the month; unfilled orders 
at the end of the month; and machines sold for export. 
The quantity, that is to say the number of machines, 
would be listed in each instance and likewise the value 
at the factory. The government would like to have 
the information reported from book accounts if ob- 
tainable. Where a report by a manufacturer covered 
more than one factory he would be asked to list names 
and locations. 

Indicative of the policy that will be pursued in all 
branches of the office equipment trade is the attitude 
which the officials of the Business Survey have adopted 
with respect to the scope of the typewriter inventory. 
It is the. idea to incorporate in the monthly sum-up 
figures covering every grade and class of typewriters 
manufactured in the United States—standards, port- 
ables, book typewriters and what not—but to exclude 
adding machines, statistical machines and other lines 
that, by loose classification, might in some instances 
be lumped with typewriters. It is just here that the 
new project avoids one of the defects that have ren- 
dered the totals of the Manufacturers’ Census unsat- 
isfactory to the office equipment community. In the 
regular census the rule has been to classify a factory 
according to its product of chief value. Thus it has 
come about that in a line such as office appliances, 
where by-products and side-lines are numerous in the 
manufacturing field, the generalizations have made 
tradesmen miss just that analysis of trade movements 
that would be most helpful in indicating supply and 
demand. 

}y way of prelude, the officials of the Commerce 
Bureau who are in correspondence with leaders in the 
office equipment trade, are striving to put across assur- 
ance that the monthly reports are for statistical pur- 
poses only and that all information supplied by mem- 
bers of the trade will be held strictly confidential. Some 
members of the trade were apprehensive, when they 
first heard of the new plan, that disclosures made by 
manufacturers and producers might be used at Wash- 
ington to check up tax returns. Others in the same 
boat expressed fear that the publication made by the 
government might serve to disclose to competitors the 
state of an individual business reported upon—in short, 
would inadvertently give away trade secrets. Wash- 
ington insists that there isn’t a chance in the world of 
leaks of any kind. Officials have already written to 
the typewriter manufacturers and others in the field 
calling attention to the fact that an act of Congress 
provides that the Bureau of the Census shall not per- 
mit anyone, other than the sworn employes of the 
sureau, to examine the individual reports. Further- 
more no publication will be made that will disclose the 


naine or operations of any individual concern or iden- 
tify, by location, a seat of production. 

It is not the idea at Washington that the monthly 
survey of business equipment, whether one line or 
many be covered, should be made to stand forth as 
an isolated exhibit. On the contrary, the thought is 
to silhouette the office equipment figures against a 
background picturing, as though in panorama, the gen- 
eral business situation and the current status of domes- 
tic and international markets. That is why we find 
in the monthly supplement to Commerce Reports, the 
official organ of this new survey system, a continually 
expanding array of general statistics, summary text 
and graphic. charts concerning, broadly, the movements 
in the fields of business, industry and finance. It is 
this background that will give the office equipment 
producers and distributors perspective on the statis- 
tics that show up the state of health of their own line. 
Better to supply, for the onlookers in one line, a cross- 
section of the whole business structure there are in- 
cluded, month by month, figures on the current oper- 
ations of the large mail order houses and the chain 
store systems. 

New Plan to Give Valuable Basic Facts. 

This studied effort on the part of Uncle Sam’s spe- 
cialists to persuade each business man to study his own 
trade statistics in due relation to the complexion of 
the whole field of business is particularly sound com- 
mon sense for distributors of business paraphernalia 
because they are dependent for their supplies as well 
as for their market upon so many of the main arteries 
of business. In short, for office equippers of all trades- 
men, Secretary Hoover’s monthly statistical flashes 
have a significance coming and going. The revelation 
thereby afforded of the state of business in general 
will give the office equipment producer a hint of what 
is in store for him in the matter of the consumption 
of his products. Meanwhile, in the reports of market 
movements of basic materials the distributor of busi- 
ness supplies has forewarning of commodity stock 
movements and price changes. Lumber trade statis- 
tics, when read between the lines, discount coming 
events in the office furniture trade; rubber trade sta- 
tistics are translatable into terms of erasers, rubber 
bands and rubber stamps; the metal reports will be 
reflected ultimately in the sphere of safes and _ steel 
furniture; and paper products will bow sooner or later 
to the recorded fluctuations of the pulp market. 

“Vision” for the everyday office equipment merchant 
ought to come from a study of such specific figures on 
the line as the Commerce Department supplies, even if 
the distributor has not the time or inclination to follow 
the component materials back to their respective 
sources. The aim will be to give for office equipment 
lines, such as typewriters, current information con- 
cerning production, consumption, stocks, imports, ex- 
ports, prices, sales, shipments, etc. The idea is to 
present not merely comparisons with the previous 
month and year but cumulative figures and percentage 
comparisons so that a deadly parallel may be obtained 
on any particular item. As though that were not 
enough, it is the desire of the Commerce organization 
to provide, wherever practicable, a comparison of 
prices, production and stocks with pre-war figures so 
that any branch of the trade may be enabled to ascer- 
tain how present day costs, sales prices, etc., measure 
up against the figures of pre-war normal times. 


Safer to “Let Uncle Sam Do It.” 


Let Uncle Sam do it, is a sentiment that, with re- 
spect to the Survey of Current Business is finding espe- 
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cially fervent echo just now in many lines of business 
because of the decision of the U. S. Supreme Court 
in the Hardwood case. In the office equipment field 
where “open price’ associations and statistical trade 
associations have never had the vogue that they have 
in certain other business domains, the Hardwood de- 
cision did not prove as disquieting as it did in some 
other commercial communities. Nevertheless the fact 
stands out that the prohibitions laid by the highest 
court against the collection and exchange of trade 
information that would tend to restriction of competi- 
tion or manipulation of markets have made trade asso- 
ciation executives in general uneasy and uncertain as 
to what they may do by way of “intelligence service.” 
Pending the passage of the Edge Bill or some other 
measure in Congress that will give the members of trade 
associations the same immunities that are already en- 
joyed by labor organization and farm organizations, 
there is a disposition to play safe in collecting and cir- 
culating trade information, market news, etc., even 
though there be no mention of prices. Whatever the 
government itself does in commercial reporting is, how- 
ever, above interference. Hence the feeling in business 
circles that there is luck in the Hoover program that 
allows trade associations to broadcast whatever figures 
they obtain without hability on their part. 

From the standpoint of the practical marketer of 
office equipment the most significant element in this 
whole new departure by Secretary Hoover is that it 


Let U. S. Consul Help 


From an Interview Given to a Representative of Office 
Ippliances, by Edward J. Norton, Consul-General 
of the United States of America at Large. 


aR. NORTON recently spent a few days in 
Chicago at the offices of the United States 
Department of Commerce in connection with 
his duties, and Office Appliances was able to 
obtain a half hour’s interview with him just before 
going to press. 

He was in Chicago as the delegate of the State De- 
partment to the Southern Commercial Congress held 
November 20-22 at the Congress hotel, where he spoke 
on the American foreign service in its relation to busi- 
ness, giving a brief sketch of our diplomatic and con- 
sular services and a few specific illustrations to bring 
out the practical and business side of the organization. 
Mr. Norton has spent many years in the consular serv- 
ice of the United States and is familiar with many 
different countries. Recently he was American consul 
at Sydney, Australia, just before taking up his new 
work as consul-general at large. His headquarters for 
the present are at Washington, D. C. 

In his interview Mr. Norton made two points which 
he believes will be of much value not only to the ex- 
porters of the United States, but to their customers 
abroad and to the consular service as well. _ 

[t is customary, he points out, for exporting houses 
to put in their advertising a line requesting those abroad 
who are interested to write for catalogues. Instead 
of this, Mr. Norton recommends that American ex- 
porting houses make it a point to have their catalogues 
on file in the American consulates, with American trade 
commissioners and commercial attaches throughout the 
world. Then, in their advertising let them add one line 
stating the fact that these catalogues are on file as 
above outlined. 











seems to be a long step toward the furnishing of that 
practical “sales information” which business men have 
long desired from the government but which has never 
been obtainable. A deal of pressure to this end is 
being exerted from different quarters. For example, 
Roger Babson, the statistician, made an opportunity 
in Washington not long ago to scold the government 
for what he declared to be neglect of the retail mer- 
chants of the country. The fact was cited that the 
government is spending more than $100,000,000 a year 
to help the farmers and the manufacturers and by that 
expenditure has enabled costs of production to be low- 
ered, in percentage, far below the figures of fifty years 
ago. Meariwhile, with no expenditure whatever to as- 
sist merchants to retail goods more economically and 
more efficiently, the percentage of distribution cost has 
mounted steadily. Advanced thinkers have been whis- 
pering to Herbert Hoover that when he has all indus- 
tries lined up on production, sales, unfilled orders, 
stocks on hand, etc., it will be a grand and glorious 
achievement if he will turn around and obtain from 
representative groups of retailers information on clerk 
hire, turnover, percentage allowance for rent, adver- 
tising, etc., etc.—all with the idea of indicating to mer- 
chants in general logical averages. But the production 
studies are a man-size job for this year and next. One 
by one, the lines in the business equipment roster may 
expect such a quiz as Secretary Hoover is just now 
putting to the typewriter clan. 





Where the would-be importer sees a line advertised 
in an American publication with the request that in- 
terested persons write for catalogue, it often happens 
that four or five months must elapse between the send- 
ing of the letter and the receipt of the catalogue. In 
the meantime, many things may happen. The buyer 
may lose interest in the line or competitors may obtain 
agencies for similar lines from manufacturers in other 
countries, so that more often than not the suggestion 
to write for catalogues meets a cold reception. But. 
were it possible for the interested person to call at the 
nearest American consulate, he could at once examine 
the catalogue and instead of writing for one, could send 
his order forthwith. It would not be necessary for the 
American producer to send his price lists, although it 
is desirable that the consular representative have some 
idea of the prices, and price lists are useful and will 
be used at discretion. However, the catalogues show- 
ing the complete line should. be on file at every consular 
office, so that the dealer who would purchase the goods, 
may have an immediate understanding of just what the 
line is and the means of making out an intelligent order. - 

The other point is that when an initial shipment 1s 
made to a foreign merchant where the American house 
has no representative of its own, the exporting house 
should notify the consul that the shipment has been 
made. saying something to this effect: “We are today 
making an initial shipment to So-and-So in your ter- 
ritory, and as we have no representative there, we 
would like to have you call when the shipment is re- 
ceived and find out if the merchant is satisfied with 
the lines and if they reached him at the proper time 
and in the right condition.” 
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American consular representatives will be glad to 
perform such service because it will put them instantly 
in touch with actual transactions and will enable them 
ofttimes to rectify any misunderstandings and place 
them in a position to make such recommendations to 
the manufacturer at home as will enable him to keep 
the new customer in case errors have been made and 
to set right at once any mistakes which have occurred. 
The consular representative occupies the place of a 
disinterested person and can often be of great service 
in the manner described, and furthermore, he advances 
the cause of commerce not only with regard to his 
home producer, but in respect to the distributor abroad 
and brings himself into closer relations with both par- 
ties, thereby advancing the prestige of the consular 
service. 

Mr. Norton says that business conditions in Aus- 
tralia are satisfactory. The wool and wheat crops 
have been good and growers have been able to dispose 
of their produce at advantageous figures. The pro- 
ducers of beef have not been quite so fortunate, com- 
ing as they do in competition with producers in the 
Argentine and United States, who are nearer to the 
markets. However, Australian cattlemen are grad- 


Building Store Character 


Written for Office Appliances by J. D. Claitor, 
Jr., Sales Manager, Southern Stationery 
Store, Inc., Baton Rouge, La. 


NCE in a great while one has the good 
fortune to find a store where the atmos- 
phere is vibrant with hospitality and ef- 
ficiency; a store where the welcome be- 
gins with the first glimpse of clean and orderly 
display windows and continues to intrigue one until 
the cash register has got in its deadly work at the 
expense of one’s pocket book. In such a store, how- 
ever, you part with your money without reluctance, 
because you carry away something more than the pack- 
age under your arm. 

You carry away a pleasant memory of an establish- 
ment that has provided you the thing you needed or 
wanted in a manner that pleased your sense of what 
such a place should be. And you were served by a 
clerk who displayed as much character as the store in 
which he served. 

Does store character pay the store owner? Does 
store character pay the store employee? Whether you 
are owner or employee, you can answer this question 
for yourself simply by comparing the successful store 
in your town with the unsuccessful one. 

Character is more contagious than the measles. Just 
as surely as you come in contact with an individual 
possessing unusual strength of character—whether it 
be good or bad—you are going to be affected more or 
less by that individual’s ideas and ideals. In this article 
only the absence or presence of the desirable sort of 
character will be considered. 

Character in the individual is largely the result of 
environment, and environment works on different peo- 
ple in different ways. Some become strong characters 
by reason of their environment or association with 
other strong characters; others become strong charac- 
ters in spite of their environment. In other words, 





some striking characters rise from an environment of 
colorless associations for the very reason that they be- 
come disgusted with the lack of character surrounding 


ually coming to understand the advantage of breeding 
up their herds so as to produce heavier animals with- 
out adding to the expense of production and should 
be in the course of a few years in a better situation 
than they are at present. 

The merchants of Australia were not so hard hit by 
the conditions which followed the war as merchants in 
other countries. There was some overbuying but con- 
ditions have improved very greatly. There have been 
few failures and in the main, bills have been met with 
satisfactory promptness. On the whole, Australia is 
in good condition and the market is one which should 
be sought by American houses. The products of the 
country are diversified, so that failure one year in one 
department of industry is usually balanced by full pro- 
duction in others. The continent as a whole is sparsely 
settled, of course, so that the market is to a certain ex- 
tent limited, but it is a good market in proportion to 
the population served. 

Australian cities are progressive and well built, and 
American furniture and office equipment including all 
the machines and devices with which we are familiar 
are in general use in every town on the Australian con- 
tinent. 





them and cultivate that which their associates do not 
command. 

For this reason, character is pretty much a matter 
of individual ambition and taste. Character can ex- 
press thrift, enterprise, progressiveness, success and 
efficiency. It can also express laziness, slothfulness, 
lack of ambition, indifference and selfishness, and the 
character of the man who presides over a store may 
be very accurately analyzed by the condition of his 
store and the manner in which he and his clerks serve— 
or fail to serve—the store's patrons. 


Advertising and Character. 


As an advertising man, my big job has always been 
the sale of character. Advertising, contrary to the 
belief of many, does not sell goods. There may have 
been a time in the early days of advertising when an 
advertisement would have sold enough goods to pay its 
cost and yield the advertiser a margin of profit. But 
that condition does rot hold good today. 

For one thing, there are too many good things being 
advertised and, for znother thing, our system of mer- 
chandising has been so clearly established along the line 
of personal contact between buyer and seller that the 
verbal bargaining has come to be the only profitable 
means of making sales. Witness our army of traveling 
salesmen, as well as our super-army of store sales 
people. 

But even clever salesmen nowadays—no matter how 
handy they are with the persuasive verbiage and the 
fraternal grip—-cannot successfully sell unknown mer- 
chandise. Mind you, I say “successfully,” and by this 
I mean sales in the sense that will yield abundant and 
permanent profits. 

And here is where the advertising comes in. 

Every normal minded, intelligent, human being is 
encased in a wall of armor designed to protect him 
from every other human, who would by one means or 
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another separate him against his will from some of his 
hard earned money. It naturally follows that he views 
with more or less suspicion any unknown person who 
comes along and tries to sell him an unknown article. 
Of course, a few of us—frequently to our regret—oc- 
casionally fail for the unknown salesman and his un- 
known wares, but we do this so infrequently that the 
unknown salesman of the unknown wares is but a bird 
of passage and he seldom passes the same way more 
than once. He is the man who answers all the “Agents 
Wanted” advertisements in the Sunday newspapers 
and he is continually on the hunt for a new agency. 
Between times he buckles down to earnest work and 
earns the money to tide him over the next experiment. 

Advertising is the force that penetrates the armor 
and puts the prospect in the proper mood to receive 
and listen to the salesman sent out to sell the article 
advertised. The advertising does not make the sale, 
not in any sense of the word. It simply paves the way. 
It might be compared to the engineering corps that 
precedes the army to prepare a road for the transport 
of troops and munitions. The troops are the salesmen 
that follow ; the ammunition is their knowledge of and 
faith in the goods they sell, and the battle takes place 
when they assail the prospective buyers, whose position 
has been made pregnable by the work of the engineer- 
ing corps. 

Advertisements Shown to Salesmen Before 
Publication. 

And this brings us to “Store Character.” When I 
write an advertisement I endeavor to express myself 
in words that will break down the prospective buyer’s 
natural antipathy to things that are calculated to sep- 
arate him from his money, and, at the same time, create 
an atmosphere of store character among the employes 
of the store and in the store itself. 

Store character is built up by imperceptible degrees, 
not only in the minds of the employes of the store, 
but in the mind of the public as well. Clean, honest 
and persistent advertising gives the public confidence 
that the store will serve them to their own best inter- 
est. In due course then, the store, by living up to the 
ideals woven into its advertising, gains character as a 
place where misrepresentation is unknown; where the 
statements of any of its employes may be relied upon 
for their truthfulness; where honest merchandise ts 
dealt in honestly and served out pleasingly, and where 
a spirit of contagious friendliness may be expected at 
all times. 

Every advertisement published by our store goes to 
each employe of the store for his careful consideration 
and approval or criticism. Frequently, an employe can 
make a helpful suggestion that will aid in increasing 
sales, and one of the purposes of this practice is to 
give every employe the opportunity to do so. But the 
real reason back of this practice is the building of store 
character. 

The employes are told that the store advertising 
endeavors to bring out the strongest selling points and 
advantages of the merchandise advertised. They are 
told that the psychological effect of the advertising on 
the mind of the prospective buyer may be greatly rein- 
forced by the store clerk repeating the strong points 
advertised, and in such a friendly and truthful manner 
as will clinch the prospect’s confidence. The store em- 
ployes are cautioned not to make any statements re- 
garding any article of merchandise that cannot be veri- 
fied by the merchandise itself when it goes into actual 
use. It is pointed out to them that in this way only 
can we hope to build up a feeling of confidence and 
good will toward the store that will assure us of the 





customer’s continued patronage. This is necessary to 
the success of the store and of the employe alike. 

A further result of the practice of showing store em- 
ployes all advertising prior to date of publication is 
that they know in advance what is being advertised 
and the conditions, if any, under which the goods are 
being offered to the public. Being thus fortified in 
advance, each employe has ample time to familiarize 
himself with the particular merchandise advertised and 
to equip himself with any special information required 
to sell it intelligently and efficiently. 

“Sell” Merchandise to Own Staff First. 

There is nothing more annoying to a customer, after 
having read of some article offered for sale, than to 
be confronted by a clerk who knows little or nothing of 
the merchandise advertised. Part of my business as 
sales manager and copy writer of our store is to sell 
the merchandise advertised to our own staff before 
they are permitted to practice selling it to our custom- 
ers. We do not sell any merchandise in our store that 
we cannot back with our store’s honor. Such a policy 
enables the store employes to talk the goods sincerely 
and convincingly and in a manner that not only sells 
the store’s goods, but the store’s character as well. 

Another result of the practice of passing around the 
advertising among the store employes is that it keeps 
their enthusiasm at high pitch. Advertising, to be 
productive or protitable, must have the power of 
spreading enthusiasm for the thing advertised. If the 
copy is forceful enough to attract the disinterested 
reader, then certainly it must interest the store employe 
whose success depends upon the success of the store 
and who, by reason of his intimate knowledge of the 
thing advertised, can well appreciate all the fine points 
developed in the advertisement. 

Furthermore, this practice puts an edge on the store 
employe’s desire to contribute his share to the store’s 
character. He is made to realize, too, that a lot of 
money is spent for advertising that will go to waste, 
unless he is prepared to do the real fighting “over the 
top” when a customer comes into the store; he is made 
to realize that the building of a road from the pros- 
pect’s indifference to his interest is an expensive oper- 
ation, and that even his interest is not worth anything 
to the store—or to him—unless it can be prompted 
by him to “tickle the cash register.” 

And, with these thoughts in his mind, he becomes 
more attentive to the merchandise he is there to sell. 
He studies it from A to Z. He gains a very whole- 
some respect for its value as one of the foundation 
stones upon which his own success rests. He treats 
it with the respect due it while on the shelves or in the 
display cases waiting to be sold, and the stock is kept 
clean and orderly. When he displays it—knowing him- 
self of its intrinsic merit—he shows it off to such 
advantage that it is bound to make a strong appeal to 
the prospective buyer. And, further, knowing its value, 
he is able to inspire the prospect with his own enthusi- 
asm for it and make a sale. 

You ask “Does it pay”? That is what the majority. 
ask first about anything that directly or indirectly re- 
lates to their business. I answer the question by ask- 
ing another. “What is the most profitable asset of any 
business—the asset that can most assuredly be relied 
upon to keep the business profitably increasing its vol- 
ume of sales?” 

The answer is—*‘Satisfied customers”—and the store 
whose character stands out distinctly as a place of re- 
liability and efficient service is just as sure to attract 
customers as the north pole draws the needle of the 
compass. 
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Advertising. 


Mr. Corrigan Buys a Car 


How a Texas Jeweler Set the City of Houston to Talk- 
ing About Automobiles, Watches and Good 
A Story With a Possible 





Suggestion to Advertising Men. 


HE FOLLOWING report outlines an adroit 
and clever bit of advertising in another field. 
woe It is given here because it was successful and 

is of interest to every business man who looks 
to good advertising to advance his business. 

On October 25, V. A. Corrigan, president of the 
Houston Watch Company, Houston, Tex., inserted in 
one of the daily papers of that city an advertisement 
about 101% by 16 inches, which probably caused more 
fun and excitement in Houston than any other adver- 
tisement ever printed. It was headed, “I want to buy 
an automobile.” We can give only the substance of 
this advertisement, for the ensuing events make a long 
story. As a sub-head he wrote, “Come on, high pres- 
sure men and live wires—I’m your meat.” He said 
that he was in business himself and liked an even 
break, hence the public announcement that he wanted 
to buy an automobile. After talking with friends, he 
had concluded that American automobiles are like 
American watches—all worth the price asked. He had 
no prejudices, but wanted a car priced somewhere be- 
tween one dollar and four thousand dollars. He wanted 
a five or seven-passenger car, but not one of those cars 
with a seat for a chauffeur away up front, because he 
is in the watch and diamond business and never or- 
ganized an oil company in his life. He insisted on 
buying a new car on credit, the same way that he sold 
watches and diamonds, and the cash price must be the 
same as the credit price. Otherwise there were no con- 
ditions. Note here the fact that Mr. Corrigan did not 
forget to emphasize his own business and his method 
of conducting it. 

On the day on which this advertisement appeared 
came an answer from R. B. Bowen of R. C. Bowen & 
Company, insurance, offering Mr. Corrigan one of his 
automobile policies and giving a list of ten things that 
might happen toa car but which the insurance man 
hoped wouldn’t happen. Mr. Bowen insisted that his 
policies were all “twenty-one jewel, safety pinion, 
eighteen carat, open faced propositions,” and that his 
company started before “Mr. Elgin” or “Mr. Wal- 
tham” began to make watches. 

The next day B. A. Killson & Co., also insurance 
people, offered some reasons why Mr. Corrigan should 
consider them when figuring on insurance. As an 
afterthought, Killson & Co. suggested that inasmuch 
as Mr. Corrigan was due to ride with a lot of strange 
drivers, he ought to write an accident and life insur- 
ance policy as well as automobile insurance! 

On the twenty-sixth Mr. Corrigan paid his compli- 
ments to the Ford salesmen. He said that when “The 
Midnight Post” was still damp from the press carry- 
ing his first advertisement, his telephone rang at home. 
Lew Matteson of the Ford & Lincoln agency was ask- 
ing for an appointment at once and got it for five 
o'clock the following afternoon. He said the Ford 
sedan was a snappy proposition, but because he is what 
is considered a fat man, he wanted the car to weigh at 
least as much as he did. Ina panel at the right, Mr. 





Corrigan paid his compliments to his friends, the in- 
surance men, and pointed out that when people buy 
one of his watches they don’t have to protect them- 


selves with insurance because his proposition is ‘““money 
back if not satisfied.” 

Lew Matteson on October 27 came back in “The 
Houston Post” with the suggestion that inasmuch as 
Mr. Corrigan wanted a heavy car, he might try a Ford 
truck, and not to be altogether sure that he would not 
buy a Ford. Matteson intimated that if he were used 
to accepting the first “no” as an answer, he would 
never have won a wife, especially with the competition 
he had at the time. 

The Oldsmobile Sales Company in the same paper 
offered to demonstrate their car and to show Mr. Cor- 
rigan the nickel plated chassis with all working parts 
visible, “as good as any watch.” They said they would 
keep open house until 9:00 P. M. for his convenience. 

Ed. Allison, vice-president and general manager of 
the S. O. S. Tire Service, reproduced a typewritten 
letter in dialect headed, “Say, lissen, Corrigan,” sug- 
gesting that he would make a mistake if he didn’t put 
Firestone tires on his ‘bus. In the same paper, Mr. 
Corrigan published a display advertisement in which he 
discussed the various offers made and came back with 
a counter offer to give a $50 watch to the automobile 
salesman who gave him the best selling talk, regardless 
of whether he purchased his car or not. “Just inci- 
dentally,” he adroitly mentioned, “the sweetest story 
ever told—a seventeen-jewel Illinois watch in a twenty- 
five year case for $35.” 

The next day Shotwell’s, a tailoring house, sug- 
gested that their “1923 model, 22-jewel perfect carat 
Fruhauf” suit of clothes was the best thing to buy for 
use in an automobile, particularly as each suit had two 
pairs of trousers. 

George S. Langford, selling agent for the Burroughs 
adding machine, published the following: 

“Warning, Brother Corrigan! Say, Brother Cor- 
rigan, remember when you bought that Burroughs 
adding machine from me last year? Best adding ma- 
chine you ever bought, isn’t it? 

“Operates just as smooth as that Howard watch I 
bought from you, doesn’t it? Seventeen jewels and 
holes for three more. 

“The fact you consider the Burroughs the best is the 
reason why you use them in both your local and Los 
Angeles stores, eh? 

“Now, Brother Corrigan, I just want to whisper one 
word of good counsel into your ear: 

“Watch these slick automobile dealers, and before 
you put it on the dotted line take a look into their 
office. If they use a Burroughs adding machine you 
need have no fear. If they don't, just tip me off and 
I’ll lead them to the light.” 

One automobile manufacturer told Mr. Corrigan 
that his company could build sixes, if they wanted to, 
but that nearly every auto race is won by a four or an 
eight. “Of course,” he said, “the six has an awfully 
pretty purr, but if one is looking for a purr, he ought 
to buy a cat.” 

In a later advertisement Mr. Corrigan reviewed the 
proceedings. He said among other things that when 
Billy Shotwell mentioned that “22 jewel Fruhauf” 
suit it occurred to him it might be a Swiss. 
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On November 2 Mr. Corrigan went over the various 
offers and mentioned all the automobiles in which he 
had ridden. He said he had really enjoyed riding in 
high priced cars and some day the high priced ones 
might fit him, but that the automobile he would 
“eventually buy’ would be a closed car, priced some- 
where between $1,500 and $2,500. 

In the last advertisement before us Mr. Corrigan 
offered a $50 watch to the man who wrote the best ad 
on the car he ought to buy, and promised not to buy 
a car until he had read the advertisements. 

We are still left in doubt as to which car Mr. Cor- 
rigan will select, but the series is none the less remark- 
able in that it brought out so many different people in 
response to the announcements of the would-be car 
buyer. Mr. Corrigan said that the local office of the 


Western Union assigned a special boy to deliver his 
telegrams, and the boy had to have a new pair of shoes 
before the day was over. 

Mr. Corrigan said he is so busy that he cannot check 
the offers of all these fellows, but hopes the automo- 
bile he buys will be “as good as a Howard watch or 
Burroughs adding machine.” 

In each one of the advertisements Mr. Corrigan 
cleverly referred to his own business. Never once did 
he lose sight of the fact that he sold watches under a 
certain system, nor did any reader lose sight of it. 
Those who replied were put on their mettle and re- 
sponded interestingly and sometimes wittily. It is not 
stretching the probabilities to assume that practically 
every adult in Houston read a part at least of these 
advertisements. 














When the Seals Come, Buy Them 


LITTLE before Christmas, you will be 

offered some Christmas Seals. Keep 
them and use them on envelopes and pack- 
ages. Send a check or money order to cover 
the small sum they cost. 

When you do this, you help in the fight 
against tuberculosis. You help save human 
lives. Your help goes where help is most 
needed—to the house that is clouded with the 
threat of death. When the seals come, 
buy them. 


Stamp Out Tuberculosis 
with Christmas Seals 





FOR HEALTH 


The National, State and Local Tuberculosis Associations 
of the United States 
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Of all the thoughts inspired by the anniversary we are soon to celebrate, the 
most illuminating to the mind is the consciousness that in this greatest event of 
history we are given an ideal in character, the attainment of which will resolve the 
problems of mankind, It is the kindly light which illuminates the way for man’s 
progress. 

For progress does not lie in material possessions, neither in lands nor argostes, 
nor honors, nor place—neither in the arts nor the sciences; nor in sanitary habita- 
tions, nor miles of paved highways, although these may be some of its manifesta- 
tions. True progress lies in emergence from those mental states which make us 
more or less the slaves of fear, of selfishness, of envy, of malice or of any of those 
degrading thoughts which dull the fine edge of character, and in the achievement of 
that condition of being which offers a fruitful soil for the flowers of sympathy, 
kindness, helpfulness and tolerance. 

Out of the inspiration of the anniversary may there come to the world a bette? 
understanding. May there be less greed, less selfishness, less of narrowness and 
more of that breadth of view, which, not forgetting its own interest, nevertheless 
understands that one’s strength is bound up in that of one’s neighbors and that no 
man, nor body of men, can fall except to the hurt of everyone. May we all seck 
a practical altruism through whose operation without radical or violent changes, 
may be found the way to the Good which all men seek as the rightful possession of 
themselves and their posterity. 

To the members of this industry throughout the world Office Appliances 
sends its profoundest good wishes. As the industry continues to grow, develop 
and take on the wider scope to which it is destined, may the true spirit of mutual 
understanding go along with it until all who share in it may make it a still more 
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powerful factor of usefulness. 


The Outlook for Price Maintenance. 

N “SALES MANAGEMENT” for November, 1922, 
Waldon Fawcett, Washington, D. C., presents a re- 
port on the present status of the price maintenance 
proposition. Mr. Fawcett, besides having exceptional 
opportunities for obtaining information, is a writer of 
force, particularly in a narrative way. In the article 
referred to Mr. Fawcett refers to the various Supreme 
Court decisions which from time to time have whittled 
away the fancied rights of the fixer of resale prices. 
First, under the Sherman Anti-trust law, and then un- 
der the Clayton act, the court has covered seemingly 
every aspect of the issue. The drift has been steadily 
toward a prohibition of price restriction under the 
present law. The decision in the Beechnut Case served 
notice to advocates of price standardization that they 
must either find warrant for price perpetuation all 
along the distributive line to the ultimate consumer, or 
abandon all attempt te stabilize prices. This case upheld 
the power of the Federal Trade Commission to prevent 
resale price maintenance. Owing to changes in the 
personnel of the Trade Commission, some of the early 
policies which that body indicated have apparently been 
shelved. Mr. Fawcett states that some of the new- 
comers on the Trade Commission are frankly antagon- 
istic to price standardization, not so much from fear of 
price uniformity as from disagreement with the doc- 
trine that any control of merchandise can remain with 
the seller after title has passed to the purchaser. This 
very statement possibly brings us to the meat of the 
whole matter, because one of the fundamentals of prop- 
erty rights is that one may dispose of his own posses- 
sions as he sees fit, provided the fundamental rights of 
others are not thereby invaded. Lawyers are inclined 
to view interference with property rights as dangerous 
and subversive of liberty; to argue that when a sale or 
gift is consummated, the one in whom the title vests 
may dispose of his property in whatever way his judg- 


ment or inclinations dictate, provided he does not there- 
by endanger the life, health or property of others. 

The principle above stated applies equally to manu- 
facturers, wholesalers and distributers, because the 
right to hold and dispose of property belongs essential- 
ly to everybody. Hence it follows that the manufac- 
turer owns the product of his factory and may store it, 
or give it away, or sell it to whomsoever he sees fit and 
at whatever price he chooses. So long as his sanity 1s 
not questioned, it would appear to be difficult logically 
to force a man to put the disposition of his property 
into other hands than his own. We have police and 
public health regulations to control the production of 
certain things, but these are exceptions to the general 
rules which govern the production and disposal of per- 
sonal property. In time of war or great national peril 
the Nation has, of course, the power to conscript prop- 
erty, but payment for the property so conscripted is 
understeod. Then, too, there are certain real estate 
transactions which do not bear out the rule which seems 
to apply to property which may be moved about, such 
as the power of condemning property for public im- 
provements on payment of a reasonable price therefor, 
or provisions in deeds whereby the purchaser agrees to 
limit himself to the erection of a certain type of build- 
ing on his property. 

It is contended that, generaily speaking, a manufac- 
turer, whether an individual, a corporation or a part- 
nership, may sell or refuse to sell his product and may 
base his refusal on any reason which appeals to him. 
He may sell to some and withhold from others, for any 
reason or no reason. He becomes amenable to the law 


only when he conspires with others to withhold goods 
in order that prices may be advanced or maintained, 
or that certain concerns or individuals may be embar- 
rassed. 

In 1918 the majority of the trade commissioners 
placed their O. K. upon the price maintenance proposi- 
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tion, but suggested that a disinterested agency should 
have power to review the terms of resale contracts and 
revise resale prices. Accordingly, in the original Kelly 
bili, successor to the Stephens bill, provisions were 
made for the registration of price schedules and terms 
of settlement with the Federal Trade Commission. 
Many producers found this provision to be undesirable, 
for where a line happened to be made up of hundreds 
or thousands of special items each requiring individual 
registration and revision of prices, the requirement be- 
came not only irksome but prohibitive. 

We come now to the redrawn bill offered by Repre- 
sentative Kelly of Pennsylvania, who proposes a law 
along simplified lines. 

Those who favor the Kelly bill see in it an instru- 
ment for bringing about price standardization as gen- 
erally understood and important groups of business 
men are urging its passage. 

<-> 
Again, the Broker. 

ROM one of our big cities comes complaint of the 

activities of brokers in that market. It is the old 
story, unmellowed by age. Two instances are re- 
ported as being of recent performance: 

1. A broker, whose annual business is said to be not 
more than a few hundred dollars a year and whose 
biggest order is reported to have been only ninety-eight 
dollars, is said to have recevied from a manufacturer 
the same discount as that of dealers whose annual pur- 
chases run up to forty thousand or fifty thousand dol- 
lars. 

2. A broker ordered a large quantity of a certain 
utility from a manufacturer and is said to have re- 
ceived the goods at the rock bottom price and sold 
them to a consumer at the price regular dealers were 
obliged to pay the manufacturer. The broker then re- 
mitted to the manufacturer, says our informant, and 
received a two per cent discount as his commission. 

The actual damage to the trade which broker No. 1 
was able to do last year with a volume of but a few 
hundred dollars was very small. Should his operations 
grow to a considerable sum, he might be a factor to be 
reckoned with in the story of the year’s business of es- 
tablished dealers. 

In the transaction of broker No. 2, the business was 
taken at a profit that would bankrupt any dealer who 
attempted the practice. 

The manufacturer in one of the cases is said to have 
taken the orders “because someone else would have 
done so if he hadn't, but that he would discontinue the 
practice if the dealers would get all other manufac- 
turers to agree to turn down orders from the so-called 
brokers.” 

The manufacturer in the other instance is said to 
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have taken the order because of the large lot of goods 
involved in the single deal. 

The question is, what is to be done? 

The Federal Trade Commission says that one man’s 
money is as good an another’s and that we have no 
right to charge one wholesaler more for a given quan- 
tity of goods than another wholesaler. In other words, 
a big order is a big order from whomever it comes, so 
long as the money is there to pay for it. 

The United States Supreme Court, however, does 
not seem to be satisfied that a man can be compelled to 
part with his property in the course of his usual daily 
affairs unless he wishes to do so. He must, however, 
act as an individual. To agree with others not to part 
with property except at a given price is conspiracy in 
restraint of trade. And there you are. 

The broker in the stationery world is understood. to 
be a man with practically no capital invested in. his 
business; whose office is frequently “under his hat” 
and who, finding consumer prospects for quantity or- 
ders, buys the goods at quantity discounts from manu- 
facturers and disposes of them at a margin much less 
than a regular dealer can afford. His profit may some- 
times be a very smal! commission, but it is always well 
under the dealer’s profit, else he would have no ad- 
vantage. 

The broker does not create new business, but knows 
where old business is and is often informed as to where 
new business is going to be. Having no investment 
in the field and not being a creator, and handling busi- 
ness which would otherwise pass through the regular 
channels of distribution, he is not regarded as a con- 
structive member of the trade. 

The general concensus of trade opinion is that for 
the common good of the industry the broker should be 
eliminated. 

If the situation may not be resolved by agreement, 
which appears to be prohibited by law, it would seem 
that the solution lies in individual action on the part of 
manufacturers. A comprehensive view of the situation 
seems to indicate that it is best in the long run to sup- 
port the regularly established houses in preferance to 
those whose policy is to cut down profits on deals. The 
latter course does not lead to strength, but to weakness. 
The gain to the individual is not in proportion to the 
loss sustained by established concerns. Economists of 
the old school might not agree with our ideas, but they 
seem to have dealt only with tangibles ; their equations 
seldom reckoned with things less ponderable than sup- 
ply and demand, but today we hear much of service, 
an increasingly important factor in the equation, repre- 
sented in the retailer's oprations by extensive invest- 
ments of capital and effort—a factor that should be 
protected in every way by all concerned in the trade. 


THE PRICELESS INGREDIENT 
In the city of Bagdad lived Hakeem, the Wise One, and many 
people went to him for counsel, which he gave freely to all, asking 


nothing im return. 


There came to him a young man who had spent much and got 


little, and said: “Tell me, Wise One, what shall I do to receive the 


most for that which I spend?” 


Hakeem answered, “A thing that is bought or sold has no value 
unless it contains that which cannot be bought or sold. Look for 


the Priceless Ingredient.” 


“But what is the Priceless Ingredient?” asked the young man. 

Spoke then the Wise One, “My ‘son, the Priceless Ingredient 
of every product in the market-place is the Honor and Integrity 
of him who makes it. Consider the name before you buy.” 


—Taken from ‘“‘The Office Cat’’ 


for November, 1922, published by The 


Richmond & Backus Company, Detroit, Mich. 
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"0 A ae issue 
(7) e neces we 
initiated the Old Tim- 
ers’ Party. Here we 
gather t Old Boys * 
about the Round Table 
and discuss events of 


years gone , along 
with a little orp - | 
history which 


hooks the man to the 
work. Few Old Timers 
are rich, but all of 
them are_ successful 
from the standpoint of 
making good. Office 


Appliances believes 




















that success meane 
satisfaction which 
arises from just and 
proper pride in work 
well done. The Old 
Timers, because they 
can take the longest 
look backward, are 
boys who may count 
themselves as the most 
successful under this 
definition, because they 
find the most satisfac- 
tion in the reflection 
that they have “batted 
@ pretty good average.” 











At which Hobart Martin, Associate Editor, Presides, Introduces the Old Boys and Crowns Them with the Laurel. A 
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Albert H. Childs. 


ROM time to time we have had 
F occasion to bring Mr. Childs to the 

attention of the readers of Office 
Appliances, for he is one of the most 
widely known men in the stationery 
trade. There is no man in the busi- 
ness whose character commands more 
respect and his ability and sound judg- 
ment are recognized throughout the 
industry. A little over a quarter of 
a century ago, when the writer of 
these lines used to call upon the sta- 
tionery trade in Chicago for news, our 
friend, “A. H.,” could always be re- 
lied upon to help out. He was a 
young man then and he has persistent- 
ly refused to get old. He insists that 
he was born in Chicago on the 19th 
of December, 1861, and, despite the 
damaging conclusion, he looks young- 
er than many men at fifty and has 
more ginger and alertness than some 
men half his age. 

He is one of that rare and no longer 
sO numerous company who can re- 
member when Grant was president, 
and for all we know he carried a 
torchlight in the Cleveland vs. Blaine 
campaign which resulted so disastrous- 
ly to the hopes and ambitions of “the 
plumed Knight.” There has been some 
history made in the last six decades, 
and even since hi3 boyish eyes beheld 
one October night fifty-one years ago 
the ominously growing redness of the 
skies south of Evanston as the flames 
devoured practically the whole physi- 
cal part of the big city by the lake. 

Mr. Childs is president of the sec- 
ond oldest stationery house in the 
United States—S. D. Childs & Com- 
pany—established by his grandfather 
in Chicago in 1837. Mr. Childs some 
years ago helped to organize the Chi- 
cago Stationers’ Association, serving 
as president during the year 1913. He 
is a charter member of the National 
Association of Stationers and Manu- 
facturers, and was made treasurer of 
that organization at St. Louis in 1920 
and has continued in that position 
since, having been re-elected to the 
office at the conventions in 1921 and 
1922. 

“A. H.” graduated from the Evan- 
ston high school at the age of sixteen 
and started to work for his father as 
errand boy and collector. This exper- 
ience gave him some valuable training, 
developing what was perhaps a natural 
aptitude to get what he goes after. 
From 1880 to 1886 he devoted his time 
to the sales end of the business, first 
on the road representing the house and 


later in charge of the stationery and 
engraving departments. In 1884 he 
married Miss Florence H. Johnson of 
Philadelphia. Mr. and Mrs. Childs 
have one daughter, who is the wife of 
Harry J. Coon, also well known in the 
stationery business of Chicago. In 
1886 Mr. Childs’ father died and from 
that time until 1902 he represented his 
father’s interests in the firm. In the 
latter year the company was incorpor- 
ated and he was made vice-president, 
later becoming president. 

Such is a brief outline of Mr. Childs’ 
career. His recollections cover the 
growth of Chicago from the time of 
its destruction in 1871 to the pres- 
ent. Indeed, his memory goes back 
beyond that, for he can recall when the 
store was located at 117% Randolph 





A. H. CHILDS. 


street, next to a museum, whose at- 
tractions were advertised occasionally 
by means of a large banner in the mid- 
dle of the street, picturing an enormous 
woman, claimed to be the largest per- 
son living in point of weight. This 
was Colonel Wood’s museum and it 
contained many curiosities. Nearby 
was the old Matteson hotel. The 
house of Childs, which adjoined the 
museum, was originally a wood en- 
graving establishment. Of course, the 
place was entirely destroyed by the 
fire in 1871, but the business had be- 
come so well established during the 
thirty-four or thirty-five years in which 
it had been in existence that the plant 
was immediately restored in larger 
quarters at Kinzie and Kingsbury 
streets, where the house remained un- 
til a new building was erected at 115 


Franklin street. Another house was 
later opened at 76 Washington street, 
as a branch to take care of the grow- 
ing business. The house since then 
has successively occupied premises at 
163 Dearborn street, 140-142 Monroe 
street and its present store at 136 
South Clark street. 

The first epoch in the history of the 
house included its organization by Shu- 
bael Davis Childs, who was born in 
Massachusetts in 1799, became a wood 
engraver in Boston, spent seven years 
in New York and came to Chicago in 
the fall of 1837, where he opened a 


wood engraving shop at once. He was 
for many years the only wood en- 
graver in Chicago. His son, also 
named Shubael Davis Childs, con- 


tinued the business and in 1870 took 
in as a partner Jerome A. Smith, who 
had become associated with the house 
a few years before. 

The second epoch of the firm’s his- 
tory ended with the death of the sec- 
ond S. D. Childs in 1886. 

The third epoch of the concern is 
contained in the career of the present 
management, headed by Albert H. 
Childs, the subject of this sketch. As- 
sociated with him are H. E. DeCamp, 
secretary, and his brother, L. F. Childs, 
treasurer. The first president of the 
present corporation in 1902 was Jer- 
ome A. Smith, whose association with 
the firm dated from 1865. 


O. A. Hokanson. 

LTHOUGH a_— comparatively 
A young man, Mr. O. A. Hokan- 
son, who is the subject of this 
sketch, may be considered an old 
timer in typewriter construction, hav- 
ing been engaged in that business for 
twenty-two years and (adv.) a reader 
of Office Appliances from its first num- 
ber. During this period he has seen 
many changes in the world and in the 
industry with which he is identified. 
When he began as a youth the orig- 
inal style of up-stroke “blind” type- 
writer had not yet become a relic of a 
past age, and there remained some 
who still insisted that the old principle 
was the right one and that the old 
type of machine would outlast the new. 
Now all this is changed. The new 
type of machine of 1900 is old today 
and we look ahead for newer marvels 
of ingenuity. The portable type- 
writer has established itself and book- 
keeping by machinery has combined 
the field of the typewriter and the cal- 

culating machine. 
Mr. Hokanson’s first position in the 

















field was in the manufacturing depart- 
ment of the Fox Typewriter Company 
in Grand Rapids, Mich., in 1900, when 
he was eighteen years of age. His 
mechanical bent of mind and natural 
aptitude for the work enabled him to 
make excellent progress. He soon 
helped to organize a manufacturing 
department. Later on, feeling that a 
better opportunity lay elsewhere, Mr. 
Hokanson secured a position with the 
Remington lypewriter Company 
where he went through their repair 
school and alignment department, at 
the Remington Typewriter Company, 
in Ilion, N. Y., after which he was con- 
nected with the New York office. In 
1903 he took charge of the mechanical 
department of the National Office Sup- 
ply House, of Detroit, dealers for the 
Densmore and Sun machines, and after 
a short period took the management 
of the company’s branch office, in 
Grand Rapids, later returning to em- 
ployment with the Fox Typewriter 
Company. 

In 1909 Mr. Hokanson joined the 
manufacturing department of the Em 
erson Typewriter Company, in charge 
of their aligning and final inspection 
divisions. This company was _ pur- 
chased by the late Mr. Sears, and re- 
organized as the Woodstock Type 
writer Company, with which Mr. Hok- 
anson is still connected. The old Em- 
erson was practically discarded and the 
new machine produced under the name 
of the Woodstock and has won pres- 
tige in the field. 

Mr. Hokanson participated in the 
improvements of the Woodstock ma 
chine from the first model until 1917, 
since which time he has had com- 
plete charge of designing, research and 
development work. 

From the above account it is evident 
that Mr. Hokanson has had about fif- 
teen years’ experience in the manufac- 
turing or producing end of the type- 
writer business, two years in the sell 
ing end and about five years in the 
engineering department, where he has 


Chicago as it looked in 
the ’Thirties. 
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devoted himself to the improvements 
of mechanical features of typewriters. 

Being blessed with a lively imag- 
ination and a trend for invention, he 
nevertheless finds that Edison was 
about right when he said that genius 
is five per cent imagination and ninety- 
five per cent perspiration. Mr. Hokan- 
son believes that the great inventor, 
however, may be a little mistaken in 
the percentage, but in which way he 
does not say. 

As already stated, he is now chiet 
of the engineering or development de- 
partment of the Woodstock factory 
and the reason for his promotion to 
this position was that he had already 
given valuable suggestions on the ear- 
lier Woodstock models and because 
of his experience and knowledge of 
typewriters in general. 

Among the more important improve- 
ments for which Mr. Hokanson is re- 
sponsible is a ribbon vibrator mechan- 
ism (model 5F) which is so designed 
that any or all of the keys can be 
made “dead” or silent keys, used for 
accents, especially on foreign key 
board machines. The vibrator mech- 
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anism is also provided with a stencil 
cut-out which allows the ribbon to set 
below the writing line when cutting 
stencils. 

Mr. Hokanson is responsible for an- 
other invention, the ribbon feed and 
automatic reverse which he regards 
as the most important invention since 
an automatic ribbon reverse was first 
introduced. He is also the inventor of 
a new variable line spacer, wherein it 
is necessary only to turn the platen by 
the variable knob, when it is desired to 
disconnect it from the line space 
ratchet. By releasing the variable 
knob, the platen and line space ratchet 
are automatically connected again. In 
this invention the variable mechanism 
is entirely independent of the platen, 
so the user in buying a new platen 
does not have to pay for a variable. 
One of his most recent inventions is 
the new model 6J 14-inch carriage with 
a new paper feed, separate margin and 
springs and long line space lever. 

Mr. Hokanson is also responsible for 
many smaller improvements in the 
typewriter art and he states that he 
has many more ideas under way. 

In addition to the work of invention 
directly connected with typewriter de- 
signing, he has made many of the tools 
for manufacturing the new parts. He 
wrote the instruction book, parts cat- 
alogue and many other standard in- 
structions. He inaugurated the com- 
pany’s service department and for 
three years personally answered all 
service or complaint correspondence, 
successfully instructing by mail and 
taking care of over ninety-five per 
cent of all complaints. He has charge 
of all patent investigations and has 
made yearly trips to Washington, D. 
C., in connection with this work. He 
has received a number of patents, but 
has a greater number of applications in 
the patent office than have already been 
granted to him. These will be granted 
in due time. 

Mr. Hokanson is a man of family 
and a member of the Masonic order. 


From an anniversary book- 
let published same years ago 
by 8S. D. Childs & Co. 
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Ottice Equipment in Navy 


Interesting Information Concerning the Business Equipment and 
Devices Which Modern Practice Requires in the Daily Operation of a 
Capital Ship of War. Written for Office Appliances by Gilbert P. 


Chase, Lieutenant Commander, United States Navy, Retired. 


T WHAT time the pen got to be mightier than 
the sword I would not undertake to find out. 
I do know, however, that when I started to go 
to sea in the United States Navy twenty-five 

years ago, the typewriter was greater than the gun, 

although we carried guns on the /ndiana large enough 
for a man to crawl through the bore. 

During the period of my actual experience ships 
have increased enormously in tonnage, speed has been 
accelerated, the range of guns has been greatly ex- 
tended, and explosions have become much more ter- 
rifying in their effect. Conspicuous as has been the 
advance along all these lines, it has not been in propor- 
tion to the progress made in office equipment in the 
Navy. In size, speed and every other element of 
power, the Maryland is two or three times the ship the 
Indiana was. But in the mechanical equipment pro- 
viding the means of receiving and disseminating infor- 
mation, of spreading knowledge and of enlarging the 
power and scope of the mind, the Maryland is ten 
times, a hundred times, or a thousand times the ship 
the /ndiana was, according to the method or standard 
of comparison. 

The word is after all the greatest power or influence 
in the world. The battle originates in the order for 
the attack and ends in the report of the engagement. 
In former times when communication was slow and 
limited, each person had to act more on individual 
responsibility and initiative. Now who does not have 
to wait for “the word” to do most anything and every- 
thing? And the word is usually a written word. In 
the earlier ages of military operations instructions were 
simple and reports brief. Perry’s dispatch announcing 
the victory on Lake Erie was little less laconic than 
Caesar’s. A captain in the sailing ship days of our 
Navy assigned the special mission of reporting on the 
manners and customs of certain African tribes, satis- 
fied the curiosity of his superiors in one sentence: 
“Of manners they have none and their customs are 
disgusting.” That kind of paper work does not apply 
to these times. When the Fleet-in-Being of today gues 
out to sea for maneuvers or gunnery exercises each 
officer is handed a bunch of orders and instructions to 
read, mark, learn and inwardly digest, that adds up 
about as many words as the Sunday edition of the first 
rate daily newspaper. Upon the completion of the 
exercises the paper written up in reports compares 
favorably by weight or volume with the powder ex- 
pended, making some allowance for the inaccuracy of 
language. 

Yielding to the modern requirements of complete 
reports and rapidly-changing conditions, the station 
bills and ship’s log of my earlier associations, neatly 
and elaborately engraved in the even, regular hand of 
the old-time “Ship’s Writer” and “Log Writer” have 
given way to loose-leaf typewritten sheets. In the 
many offices on board ship there is a leading yeoman 
(clerk) with assistants making periodical and special 
reports to the respective Bureaus of the Navy Depart- 
ment. All the papers required by regulation and by 
special order could not be forwarded on time and in 
proper shape without office equipment of the most ap- 
proved type. 





The /ndiana and her sisters were coast defense bat- 
tleships with low freeboard; that is, not setting high 
out of the water. No ships have ever been more 
heavily armed and armored in proportion to the ton- 
nage displacement. Although not of high speed, the 
machinery and coal for fuel required relatively large 
spaces. By time a place was found for all the essential 
elements of the then modern fighting machine; there 
was little room left for living quarters, offices and 
storerooms. These had to be stuck in wherever a little 
vacant space could be found around the barbettes for 
the turrets or in the immediate vicinity of some kind 
of machinery. Office work had to be done with scant 
elbow room, with only the most indispensable equip- 
ment, and often with poor light and ventilation. Later 
battleships beginning with the Connecticut class are 
much less heavily armed in proportion to the size of 
the hull, leaving more space above water for those who 
have to live and work on board. The modern ship’s 
office is roomy enough for comfortable and efficient 
work and adequately equipped with mechanical appli- 
ances of most approved design. Of course compact- 
ness and lightness are desired. Metallic furniture, 
fittings and equipment of all kinds are installed or pro- 
vided wherever practicable. This is to lessen the danger 
of fire caused by impact and explosion of shell. 

In the Government service definite methods are pre- 
scribed for accounting for funds, provisions, stores and 
property of all knids. The present tendency is towards 
standardization and assimilation with up-to-date and 
approved commercial methods. 

In the way of office appliances, the latest battleships 
like the California and Maryland are allowed: 

Typewriters. 

ON i wlane ahiGck a scibes ssh eee es ae 
Executive Officer ikhnted Raweenws 

Se tae GO ela edals nr eeneec clans 1 
hi ik cede awe heshs cbawevecnkene 2 
First Lieutenant ee ey ee ee l 
re cnc acinakeh siete yneivieees. APT Re 
re =p a Fa — 
EE OT os cn vcsccvebsuesccetoecce ee 
a nnpnecdasnetshtsesuneses kiaas ; 
NT ee ie S Ch wkd die Renee boeeeen ote tert : 


SUPBCOM 2... ce cece eee e eee e cee ere ee eeee rere 
ER oe | ee eee ee 


Additional for Flagship of the Fleet...................... & 

Total (when Flagship)................ . % 
Miscellaneous. 

Adding machines, 9-column............ anion ; 2 

Calculating machine ..............-0seee cece cece cree ees i 

re mr Jae 

Mimeograph, Edison rotary..............-. a 


Numbering machines, Bates.......... 0.666.000 e eee ee eee: 2 
Recording autographic machine............... l 


Check writing machines are not included in the 
authorized allowance. These are obtainable for use on 
board ship only on “in excess” requisitions which re- 
quire the special approval of the Bureau of Supplies 
and Accounts. There are at present only a very lim- 
ited number of these machines in use on vessels of the 
Navy. Payment is made by check whenever prac- 
ticable and desired, the returned check constituting a 
receipt for the payment. 
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Representatives oy office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 
this journal their headquarters. The staff at the main office, 417 South Dearborn street, Chicago, and the staff 
at the branch in charge of C. H. Everly at 720 Tribune building, 154 Nassau street, New York, will be 
happy to be of any possible service. While the facilities at New York are not so many as at 
Chicago, there will be found the same desire to serve. United States manufacturers 
or their representatives, traveling abroad are cordially invited to call upon 
Office Appliances London correspondent, Mr. W. Teignmouth 
Shore, Surrey House, Victoria Embankment, W.C.2. Mr. 

Shore's knowledge of office equipment business and 
its possibilities in Great Britain make 
his counsel valuable to those de- 
string to cultivate the 
British market. 


LONDON NOTES AND NEWS 


By W. T. Shore, Surrey House, Victoria Embankment, London, W. C. 2. 


Note to Mr. Shore—We heartily reciprocate to you and-all our friends abroad the sentiments you have so cordially ex- 
pressed. We wish that we could all be together and perhaps go down to old Wardle’s and experience the joys whic Mr. 
Pickwick discovered on the memorable occasion of his visit, or possibly we might go up and sit, in mind at least, at the table 


of Bob Cratchit and be a member of his family party, voicing our amen to the invocation in Tiny Tim’s childish trebie, 
‘God bless us, every one.” 


London, November, 2, 1922. grade. From the many sources of information which I 

First—let me wish on my own behalf and on that of all am fortunately able to tap comes the same story—Business 

Office Appliancers this side of the big water a VERY is Better. No boom yet; no boom expected or desired. 

MERRY and VERY HAPPY CHRISTMAS, and many _ But the health and the stamina of the business body is daily 

more of them, to all Office Appliancers on your side. On gaining strength—and if only we can drop politics—home 
Christmas Day there will be in thousands of homes here and international—for a while, all will be well. 


} those who will drink to the good health and the prosperity <---> 
of their American friends and relatives. Good fortunes and TAS : Y 
Cherrio to everyone of you! Amongst the sources of information which I have pe 
: a SN are the following: F. H. Morse, Managing Director of the 


- ' ses ral St: ’ SERS Hips ee ae ot 
Since I last wrote to you things political have undergone Ne ee Apa deg yin to ane t6 Sete ae 
, a transformation and we are at the time of writing in the §& : Cptcmover Spi 0 be 

, thick turmoil of a General Election. the result of which vou in the office appliance trade here, but October took a de- 
4 ) a Generé Liec > } es / - é 
| will know before you vend these fines. Wout ia naueeee cided — an the nettes and = have —* wr fine bus 
more especially the business interests in it, is asking for, is — sill a a of t a that t ae 

: . - - > ~ > i > oe ora 2 
° as little government as possible for the next few years and “> «A rane pera , ntnae a tend Gn ; tee 
- as much as can be got of peacefulness and quiet. We just sive ¢ +e mee t a . oe Mr. Walter D. Morgan, who 
y , als } «< + . . 

want to be let alone! We don’t want any more “alarums . i ~ . . : ay : 
and excursions.” We want to be able to take up our WS formerly Chairman and Managing Director of this 
newspapers morning and evening without fear and anxiety Company, will succeed me here as Chairman and Manag- 


UM . . . - 
2? é , ; ’ ing Direc hin a few days as 

as to what they may contain. We want to be left alone to _ g ee ee eee days as 1 have Daen prowess ja 
i f ey Ae see ey an important executive position with the Royal Typewriter 

settle down to a steady and energetic rebuilding of the ago eet : Hab : 7 : : 
hee ora “ee # ; sar Co. in the United States. I will leave England with sin- 
| yusiness fabri Peace in our time, O Lord,” is the uni- . “peut . . 

kee Stas ‘nit tacbie f sc cere regret and with the kindest recollections of the cour- 
BS versal prayer. The men whose promises to bring about 
2 “es be sdb hse kas tesy and friendship shown to me by every one with whom 

these desirable ends seem most likely to be kept are the J 
l mh the will act Gee cee : I have come into contact.” 

& ‘ ss It need scarcely be said that we greatly regret that Mr. 
ie 3? Morse is leaving us; he carries with him the very best 
n Also you will have read before you read this of the big wishes of his many friends and their sincere hope for his 
™ Motor Exhibition at Olympia and The White City. Strictly continued success and prosperity. 
co speaking this exhibition has not any direct be -aring on the of- S. Gestetner writes as follows: “You ask me to pass an 
, hee appliances trade, but every sign of increasing commercial opinion on the prospects of the office appliance trade at the 
- prosperity has very great interest for every office appli- present time, and also an opinion on the condition of bus- 
1e ance man. The vast crowds of business men who are _ iness during the last few months. I am sorry that I shall 
c- coming up to London from all over the country is one of not be able to give you a detailed statement upon this sub- 
- the many significant signs that business really is on the up ject, but I think it might be as well to record that durinz 
« 
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the month of October we have been successful as a sales or- 
anization in creating a record which has not been equalled 
a two years both as regards total number of machines 
and actual turnover. The figures are so pleasing to us that 
we look forward to completing this year’s business in a 
most satisfactory manner. As a matter of fact the first 
six months of this year were good, but ever since July the 
curve of our sales chart has been making an upward grad- 
ient almost without exception every week. The record that 
I refer to in the earlier part of this letter which we have 
made during October has only been equalled by the phe- 
nomenal figures which were put up by every office appli- 
ances sales organization during the early months of 1920!” 

Finally, there is this from Alfred E. Shead of the Rem- 
ington Typewriter Company: “I am afraid I have nothing 
of any special interest to tell you at the present time which 
is likely to be of assistance to you in writing your Ameri- 
can letter, except to say that the new Remington Portable 
—the price of which has recently been reduced to £16 on 
the English market—is making very fine headway. It, nat- 
urally, takes a little time to get the public to take an inter- 
est in a new product even of so old a company as the 
Remington, but they are now beginning to take a very 
lively interest as the sales for the month of October in par- 
ticular prove. The compactness of the Remington Port- 
able combined with the fact that it has a full-sized, usual 
standard keyboard, tells heavily in its favor.” 

<*> 

The Office Appliances Trades’ Association is going 
strong. On Thursday, October 19th, the third annual din- 
ner and election of officers of the above Association was 
held at Connaught Rooms, Great Queen Street, London. 
Seventy-eight members and their colleagues were present 
at what proved to be the largest meeting since the forma- 
tion of the Association. W.H. Hartley presided. The first 
interesting item of business was the report on “Business 
Efficiency,” Manchester. Mr. A. C. McLellan, the Man- 
ager of the Exhibition, gave the meeting some interesting 
facts, including the pleasing statement that nearly 19,000 
business men and women visited Free Trade Hall. It was 
also announced that it was proposed to return to members 
13 per cent of the total stand and space moneys paid. After 
the Secretary and Chairman’s reports had | whe read the 
election of officers was proceeded with and the following 
gentlemen chosen: 

Chairman—W. J. Richardson, J. P., Bar-Lock Typewriter 
Company, Ltd.; Committee—Thomas Dixon, Dictaphone 
Company, Ltd.; W. H. Hartley, International Multigraph; 
A. C. McLellan, Vick, Ashworth & Co.; H. E. Robbins, 
Herbert E. Robbins, Ltd.; Clifton Tollit, Tollit & Harvey. 

Altogether it was an extremely pleasant evening and gave 
ample proof of the growth and progress of the Associa- 
tion and its work. More power to its elbow! 

W. J. Richardson is a well-known and popular man in 
the office appliance world and in other circles also. He is 
the Chairman and Governing Director of the Bar-Lock 





W. J. RICHARDSON, J. P. 


Typewriter Company. He has been a frequent visitor to 
the United States, indeed he has crossed the ocean many 
more than thirty times. Since 1881 he has taken a keen 
and practical interest in all typewriter affairs and it is due 
to his initiative and energy that the Bar-Lock now owns 
the largest typewriter offices and buildings in this country. 
He is a type of business man of whom we are proud—sane, 
sound and enterprising. And—he seems to have discovered 
the secret of perpetual youth! No one could guess that 
he was born in 1862. May he be with us ever so long and 


continually prosper. His reign as Chairman of the Office 
Appliance Trades’ Association will surely be a great suc- 
cess for himself and the Association. 











Memorial Monument Near Roneo Headquarters. 
On Saturday, November 4, an_interesting ceremony took 
place in Holborn, London, England, when the Royal 
Fusiliers’ War memorial was unveiled by Lord Mayor Sir 
John Baddeley, and dedicated by the Bishop of London. 





r 





SCENE DURING UNVEILING OF ROYAL FUS- 
ILIERS WAR MEMORIAL IN HOLBORN, LONDON 


ON NOVEMBER 4.—In the foreground is the memorial 
statue opposite the old Holborn houses and the Rone 
building. This shows the old and the new in the gf 

thoroughfare of Holborn These old houses in Holborn 
are pre-Shakespearian and must often have been seen 
by Shakespeare as close alongside was the town 1 

of his intimate friend, the Earl of Southampton The 
publishers of Office Appliances make this little public 
protest against the removal by the Roneo Company of 
the words “Oflice Appliances’? which used to appear 


large letters across the front of their building 


The memorial is dedicated to the memory of 22,000 


men of the Royal Fusiliers who fell in the war. 


Those in this field will be interested possibly to know 
l ‘ 


that the memorial was erected exactly opposite the Roneo 
building and the old Holborn Houses, so that photo- 
graphs of the monument show as a background the old and 


the new in the great thoroughfares of Holbor1 


Axel Wibels Re- organized. 


The house of Axel Wibels Maskinaffar Aktiebolag, 
Stockholm, Sweden, has been reorganized and the office is 
located in the same building as was the old firm of Axel 
Wibel Aktiebolag at Karduansmakaregatan, 12, Stockholm. 
The company’s postal address is Box 102. The new con- 
cern has obtained the agencies held by the old firm for 
typewriters and calculating machines and besides the arti- 


cles just mentioned, the company is interested in other 
machines for office use, as well as card systems, typewriter 
cibbons, carbon paper, paper rolls for adding and copy- 


ing machines, etc. 

Victor Lewis Establishes Headquarters in Mexico. 
Victor C. Lewis, who is well known to the office equip- 

ment trade in North and South America, has established 

the firm of Lewis & Cia, general agents, Apartado Postal 

No. 15, Guadalajara, Mexico. Lewis & Cia have an entire 

floor in the Gomez building, including fourteen rooms, all 


of which are busy. The business was started on October 
23. Mr. Lewis expects to inaugurate another concern 
known as Las Agencias Lewis, to handle American lines 
of several sorts. The house of Lewis & Cia are agents 


for Galisco, Michoacan and Colima. 
Piero Castelli Changes Address. 

Piero Castelli della Vinca who has for the last two or 
three years resided in Brussels, Belgium, where he has 
had his headquarters as European agent for the Rex Type- 
writer Corporation, now the Demountable Typewriter 
Company, has returned to Milan, Italy, where he has 
opened offices at No. 19 Via Principe Umberto. 

Mr. Castelli made this change of location on December 
1. Milan was the former home of himself and his family, 
and it has long been the desire of the Castellis to return 
to that city. 











hat tam Oh on 


— bd ee 








Ge 


Page 45 OFFICE APPLIANCES For December, 1922. 








Swedish House Takes Woodstock Agency. 


Aktiebolaget Hadar Schmidt, with headquarters at Stock- 
holm and branches at Malmo and Goteborg, recently took 
the agency for the sale of the Woodstock typewriter. For 
the last twelve years this house has represented the Swedish 
Calculating Machine, “Original-Odhner,” and for about 
seven years has handled the Sundstrand adding machine, 
produced at Rockford, Illinois. The company is about to 
take on a line of typewriter supplies in conjunction with 
agency. 





its typewriter 











BOOTH.—Exhibit of Royal 


BUSINESS SHOW 
Lesti, Nfg. at the Vienna business show, 
Lesti also handles Sundstrand adding ma- 
chines and cther American office devices and supplies. 


\ VIENNA 
typewriters by Jo 
October, 1922 Mr 








Dutch Concern Moves Head Offices to Capital. 

Owing to the fact that the house of Ruys’ Handels- 
vereeniging is reorganizing its business to a certain ex- 
tent, the main offices of the company on November | were 
removed from Rotterdam to The Hague, where quarters 
have been opened at Prinsestraat 13. Here the company 
has its offices, work shops and stocks are together, next 
to its city sales office. 

Henceforth Rotterdam will be a branch office 
management of ]. Bartels. 


under the 


Australia Likes American Typewriters. 


\lmost every stenographer in Australia does her daily 
stunt with the aid of an American typewriter. The figures 
prove that but few of them could use any other than Amer 
ican makes. Statistics transmitted by Trade Commissioner 
Sanger show that well over ninety-five per cent of the total 
imports of typewriters come from the United States, and 
he states that probably no article of American manutac- 
ture has such a complete hold on that market. 

\ustralian imports of typewriters for year ending June 


30: United Kingdom (1922), £3,333, (1921) £4,204; Can- 
ada (1922), £294, (1921) £66; United States (1922), £112,- 
568, (1921) £157,960; New Zealand (1922), £26, (1921) 
none; France (1922), £3, (1921) none; Italy (1922), £42, 


(1921) none; South Africa (1922), £11, (1921) none; Japan 
(1922), £1, (1921) none; all other countries (1922), none, 
(1921) £181; total (1922), £116,278, (1921) £162,411. 


Eighty Years of Service. 


The diamond jubilee of Charles F. Dawson, Ltd., Mon- 
treal, Quebec, Canada, was celebrated this year. An 
elaborate booklet was issued to commemorate the event. 


The business had its inception in 1842, the founder estab- 
lishing a book and publishing business on the Place d’Arms, 
Montreal. While Benjamin Dawson was still active in 
the business it was moved to St. James street—then in a 
residential neighborhood. The site was later that of the 
Standard Life Assurance building, destroyed within recent 
months by fire. Benjamin Dawson retired from the busi- 
ness, entering the ministry. The name became Dawson 
Brothers, conducted by Samuel E. and William V., sons of 
.Benjamin Dawson. In 1889 the firm was dissolved, Samuel 
becoming Queen’s printer, and William establishing him- 
self in his own name. Charles F. Dawson, son of Samuel 
E., conducted the business as a limited liability company. 
Due to changing conditions, the book and publishing de- 
partments were sold, and the company became a manu- 


ae 


facturing stationer. William F. Dawson, son of Charles 
F., has entered the business, the fourth generation of Daw- 
sons to be identified with it. He served in France with 
the Cape’s Third Heavy Siege Battery, and was wounded 
at Lens. The manufacturing operations are conducted in 
a modern plant, producing anything germane to the graphic 
arts. 





Polish Government Uses Accounting Machines. 


In the November issue of “Poland,” published by the 
American Polish Chamber of Commeree and Industry, Inc., 
at Warsaw, is a report of the extensive use made by the 
government of Poland of the Powers accounting sacle. 
A number of these machines were purchased last year for 
use in the railroad administration. They proved satisfac- 
tory and an additional purchase was recently made for cash. 
This transaction, amounting to $42,000, covered twenty 
“Slide Punches” and nine “Counting Sorters.” These ma- 
chines are for the use of the Chief Statistical Bureau in 
Warsaw, where an immense amount of statistical work 
has heretofore been handled by means that proved in- 
adequate 

Under the system developed for the utilization of this 
new equipment the relevant facts pertaining to the work 
in hand are arranged and coded, and these facts are then 
punched on cards. After the cards have been punched they 
are passed through a “Sorting Machine” which arranges 
the cards relative to any desired information in numerical 
order. The cards thus sorted as to the facts desired and 
arranged in sequence are placed in the “Printing-Tabula- 
tor” which prints all the information contained on each 
card and gives totals when totals are required. After list- 
ing and totals have been obtained covering the investigation 
first undertaken the cards are available for resorting in 
reference to other information. 


Speed Typewriting Contests in France. 


A series of typewriting speed contests was held at Paris, 
l'rance, during the middle of November. These contests 
were evidently of considerable interest. A cablegram from 
Monsieur M. L. Demarest, the Woodstock representative 
in France, states that Gaverin won the national speed 
championship, and the former champion, Triouleyre, won 
the perfection contest, both on the Woodstock machine. 
A cablegram from T. T. Malleson, foreign sales manager 
of the Royal Typewriter Company, to the “Royal Stan- 
dard” states that the first, second and third places on the 
repeated sentence tests were taken by Royal operators, 














M. TRIOULEYRE. 


Miss Millicent Woodward retaining the championship. This 
probably means that Miss Woodward retains the Euro- 
pean championship and that Mr. Gaverin took the cham- 
pionship of France. 

These contests, like those at the Amsterdam business 
show, were conducted under different rules than those 
which govern American contests, consequently, comperi- 
son of the work of European operators with those in 
America is difficult. We have no information as to the 
rules under which these contests were conducted and in- 
deed, information as to the French contest is very meaver, 
consisting only of the cablegrams announcing the winters 
without any further particulars whatever. 
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THE BACKGROUND Mr. Weiniger’s lines identifying persons 


right. Those standing at the back are the committee. 
Dr. Sternheim, Miss Groote, Rich. Weiniger, M. Joyce, J. de 


“Het Kantoor.” 

The Typewriting Contests at the International Exhibition of 
Office Machines, Filing Systems, Office Furniture and 
Supplies, Amsterdam, Holland.—W‘ritten for 
Office Appliances by Richard W einiger. 


Eprror’s Note.--/n the following interesting account of the 
typewriting contest held at the recent Amsterdam business 
show, the reader will nete that the awards were made on the 
basis of strokes instead of words, so that no comparison can 
be made with the records of American contests. Furthermore, 
we have no information as to the rules or penalties. The 
American contests are held under the most stringent rules. 
ten words being deducted for each error, however small. 

The climax of the business exhibition was reached on 
October 17th, 18th and 19th, when the different typewrit- 
ing contests were held. The business results of the exhibi- 
tion far exceeded all expectations, and the contests were a 
success in every way. The initiative to organize these type 
writer contests in combination with the business show was 
taken by the writer of this report, whose plan found a 
sympathetic hearing from Mr. J. de Flines, Director of 
Blikman & Sartorius, and Mr. D. |. Cardozo, Director of 
the Imperial Import Company. With combined action a 
committee was tormed, consisting of the following gen- 





tlemen: 





AMSTERDAM BUSINESS SHOW EXHIBIT.—Stand of the 
Imperial Import Company, showing the Imperial typewriter of 
Enzland ana some United States products. 





WINNERS OF HOLLAND CHAMPIONSHIP CONTEST AT 


left. The second and third are the two gentlemen in the center, 
i They are 


AMSTERDAM, WITH MEMBERS OF THE COMMITTEE IN 
the picture are as follows: ‘“‘The champion is the lady on the 

second row. The fourth prize winner is the ly t} 
from left to right: Mr. Arnold, Mr. v. Brinkom, Mr. Sch: ers 

Flines and I. D. Cardozo."’ 

Jan de Flines, Chairman, Director of the N. V. Boek 
handel en Drukkerij v/h Blikman & Sartorius, Amster 
dam; D. I. Cardozo, Secretary-Treasurer, Director of the 
Imperial Import Company, Amsterdam; C. R. 1 Arnold 
Director of the “Instituut Arnold”, Rotterdam; Ch. L 
Boucher, The Hague; H. G. Brinkom, Director the “Tn 
stitunt Schoevers’, Amsterdam; Miss W. S. E. Groote, 
Teacher Shorthand “Groote”, Amsterdam; Dr. A. Stern 
heim, Editor of the daily paper “De Telegraat Amster 


dam; Richard Weiniger, !mporter, Amsterdan J. J 
Wery, Director of the Ned. Stenografen Ver. Stolze-Wery 

The committee had the assistance of nearly all typewrite 
importers who provided the necessary macnines, tables, etc., 


1 


and supplied the committee most generously with a range 
of really valuable prizes. 

On Tuesday the contests were hold in th iss for 
novices who had. not been employed and whos ed did 


not exceed 150 strokes per minute, and of the class for 


Juniors, with a speed of 150 to 300 strokes per minute 
On Wednesday took place a combined shorthand and typ: 
writing contest, a contest for typists with a speed from 300 
to 450 strokes per minute, and the contest for the Champion 


ship of Holland in typewriting, open to typists with a spee« 
exceeding 450 strokes ner minute 
The results were as follows: 
Novice Class: 
Ist prize, Miss M. Cooper, on Remington; 2nd prize, Miss 





EXHIBIT OF L. FLES & COMPANY AT AMSTERDAM 
SHOW.—Here the visitors were able to inspect the Hollerith 
Photo Copy- 


tabulating machine and other American products 
right by N. V. Vereenibde Foto-Bureaux, Amsterdan 




















E. J. P. v. d. Laar, on Remington; 3rd prize, Miss M. J. 
Kreeft, on Underwood. 
Junior Class: 

Ist prize, Miss K. Lanting, on Adler; 2nd prize, Mr 
Verbeek, on Royal; 3rd prize, Mr. Jan Boogaardt, on Im 
neria! 
pe! al 


Perfect Typist Class: 
Ist prize, Miss C. E. v. d. Berg, on Woodstock; 2nd prize, 
Miss A. Takken, on Royal; 3rd prize, Miss Valkhartkamp, 
on (’nderwood 


Shorthand and Type Contest: 


Ist prize, Miss B. W. v. d. Wal, on Corona; 2nd prize, 
Mr. J. Beek, on Monarch; 3rd prize, Mr. A. M Gool 
on Adler. 

Championship of Holland: 

Ist prize, Miss M. Hendrikse, Rotterdam, on Royal; 2nd 

prize, Mr. A. Nijssen, Rotterdam, on Woodstock: 3rd prize, 


FOUR ILLUSTRATIONS SHOWING SOME OF THE STAN 
picture, display of Royal typewriters by Blikman & Sartorius, 
ledgers manufactured in Holland by Blikman & Sartorius under 


and Wahl fountain pens by Blikman & Sartorius. Lower right 
prietor, showing line of office furniture, including some prod 
Mr. P. S. Kokke, Nijmegen, on Underwood; 4th prize, Miss 
M. Italiaander, Amsterdam, on Underwood. 

The contests were watched with great interest by larg: 


audiences. The leading daily newspapers were represented 
and reports published in the morning papers. On Wednes- 
day, the day of the Championship, public interest and enthu- 
siasm were so great that the hall, which has space for a thou- 
sand visitors, was found to be much too small. By Thurs- 
day night the jury had examined the work and the prizes 
re d 


we istributed at half past eight. 
Dr. Sternheim, Chairman of the Jury, announced the re- 
sults and gave a technical review of the contests. Che 


novice and junior classes had shown surprisingly good re- 


sults, and he was sure that in future even better work would 
be supplied He remarked that not nearly all typists 
worked with 10 finger system and he felt certain when once 
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this tem came into general use the results would soon 


syste 
show a further marked improvement. 
The chairman of the Committee, Mr. Jan de Flines, had 


then the pleasure of handing over the prizes to the differ- 


ent winners. He thanked the jury for the time they had 
spent and the work they had done. He also thanked the 
many donors of prizes who had made it possible for him to 


reward the different prize winners for their splendid work 


with valuable prizes, consisting of different typewriters, 
etc., etc. Before he finished he brought Mr. Weiniger to 
notice \Mir. Weiniger, he said, likes to do the work, but 


prefers to remain at the back. Therefore, he called him to 
the front and thanked him as the originator of this contest. 
He had spent his time and worked his hardest to make the 


contests a success and in remembrance he handed Mr. 
Weiniger a large wreath of laurels. 
\fter this the ceremony was at an end and the con- 


testants spent several pleasant hours together and proved 





DS AT THE AMSTERDAM BUSINESS SHOW.—Upper left hand 


Holland agents. Right hand top picture, exhibit of loose leaf 
the Proudfit patents. Lower left, exhibit of Eversharp pencils 
hand picture, exhibit of N. V. Prakta, F. W. Heythekker, pro- 
ucts made in the United States. 


that they could use their feet just as freely in the modern 
dances as they could their fingers on the keyboard of 
the typewriter. 


use 


German Duplicator Man to Visit U. S. 

Baenisch, one of the managers for Armin Breuer,. 
of the Rotafix rapid duplicating machine, 
Gubenerstr, 47, Berlin O. 34, Germany, is about to visit the 
United States, where he will endeavor to arrange for out; 
lets for the distribution of the Rotafix machine and sup- 
plies. He hopes also to act as intermediary for American 
concerns who desire to find openings in Europe for the sale: 
of their products 

The Rotafix is a rotary duplicating machine having an 
automatic It possesses other interesting and usefuP 
teatures. 


Paul 
manutacturer 
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FROM MADRAS.—The above picture shows the execu tive members of the _well known house 
pany, representatives of the Corona and Royal typewriters 
seated are as follows: W. E. Leeson, publicity manager; W. 





of Addison & Com- 


in Madrezs, India. Reading from left to right, the men 
Thomas, superintendent Addison Press; W. H. Luker, man 


aging director; G. P. Cooper, typewriter sales manager, and W. Mackenzie, assistant manager. 


Hundredth Anniversary of Steel Pen. 


The British Stationer reports that November 8 steel pen 
makers gathered at the Queen’s Hotel, Birmingham, to 
celebrate the centenary of the foundation of their trade, 
which had its beginning in the firm of John Mitchell. 
Henry Mitchell invited his colleagues in the trade, to- 
gether with a few other guests, to dinner. Supporting him 
were Sir David Brookes (ex-Lord Mayor of Birmingham), 
Alderman H. J. Sayer (ex-Lord Mayor of Birmingham), 
O. A. Smith (president of the British Steel Pen Makers’ 
Association), W. B. Mitchell (British Pens, Ltd.), Albert 
Mitchell (son of the original William Mitchell), J. Petit, 
B. Gillott, R. Hewitt, A. Barnwell, Adolph Myers, Jas. 
Gallie, J. P. (Macniven & Cameron, Ltd.). 

The chairman himself is in the direct succession of the 
original pen-mé akers of Birmingham, and, in proposing the 
health of “The Birmingham Pen Trade,” reminded his 
friends that in Ocotber, 1822, steel pens were made and 
put on the market at 36s. a gross. Pens were made prior 
to this on a small scale, and were sold at Is. 6d. each. 
Then came John Mitchell with his press tools, followed by 
his brother William, and his brother-in-law, Joseph Gillott. 
These men were followed by Joseph Mason, who founded 
the present firm of Perry & Co., the most important pen 
firm in the world today. With the exception of one fac- 
tory in London, all British steel pens were made in Bir- 
mingham. Jt was a great delight to Mr. Mitchell to enter- 
tain the trade that evening, and with pride and pleasure he 
gave the toast of the evening. 

Albert Mitchell, who has been connected with the steel 
pen trade for more than sixty years, in responding ex- 
pressed his pride in their trade and in their friendly com 
petition. 

W. B. Mitchell (grandson of the original William Mit- 
chell) proposed “The Association of British Steel Pen 
Makers,” and took pride in the fact that the association 
was suggested by his own firm. They had been accused 
of forming the association for the purpose of making a 
ring to keep up prices. A minimum price had been fixed 
in order to give a living wage to the workers in the trade. 
That was the extent to which the trade went in control- 
ling prices. Before the existence of the association there 
was no standardization of quality or prices, but now both 
things had been established and an ideal condition of fel- 


lowship in the trade had followed. The members of the 








association had been brought into very happy relationship 
with the Federation of Pen Makers. Every son of the 
master pen maker had learned his trade with the cm- 
ployes of his father, and to that he attributed this good 
teeling. 

Steel Pen a Boon to World. 


Oliver A. Smith (president of the association) replied, 
and paid a splendid tribute to the founders of what was 
to be a great boon to the civilized world. The war con- 
ditions had brought their association into being, but since 
then great progress had been made in co-operation amongst 
the manufacturers, and a very thorough understanding with 
labor. 

James Gallie, J. P. (Edinburgh), Hon. Secretary of 
the Association, gave the toast of “The Pen Workers’ 
Federation.”” He had had much experience of trade con- 
ferences, but never had he had such happy relationship 
with labor as in his connection with the pen trade. Much 
of that was due to Mr. Grounds—his broadmindedness and 
his fairness, and his re adiness to call upon his people to 
face things amicably and fairly. 

A. J. Grounds (president of the Pen Workers’ Federa 
tion) replied, and expressed his pleasure at the happy 
state of the trade which prevailed. As to the future friendly 


relationship between the masters and men, he had great 
hopes of development of the idea of works committees. 
It would be wise to have in their works strong committees 
representing all sections of the industry [here was a 
dis tinct function for these committees. Also, it was de 
sirable that those firms outside the association should be 
brought into line with their competitors, and also that all 
workers in the industry should be brought into line with 


their fellows. 

Sir David Brookes, in felicitously giving “The Chairman,’ 
paid tribute to the craftsmanship of the Birmingham work 
ers in metal, and then went on to make the brilliant sug 
gestion that, if in these days of keen continental competi 
tion they wished to make sure of retaining their supremacy, 
some member of the pen trade should invent a pen which 
would not only enable people to write legibly, but also to 
express their thoughts clearly and grammatically. 

The chairman spoke very eulogistically of Mr. Gallie in 
proposing his health, and when that gentleman had replied 
in a very brilliant and witty speech this memorable gather- 
ing broke up. 
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NEW MACHINES 


ICES 








A New Low Priced Adding and Listing Machine. 


The most recent adding and listing machine is the prod- 
uct of the inventive ability of Glenn J. Barrett. This ma- 
chine is called the Portable, because, although it is a seven- 
bank adding and listing machine of the so-called 81 key 
type, it weighs only twelve pounds and is but 7x11 inches. 
The machine embodies a flexible keyboard, repeat key, total 
and sub-total keys, non-print and non-add keys and other 
features common to standard adding machine construction. 

The manufacturing end of the new enterprise will be in 
charge of Mr. Barrett, who is widely known as a me- 
chanical engineer and inventor, and has given many years 
of his life to the invention of adding machine mechanisms 
Mr. Barrett is the inventor, among other things, of a well 
known adding machine and a change making machine. 
\long with his inventive ability, he joins a practical knowl- 
edge of mechanics, knowing how things will work before 
he puts them together. 

The general management of the company including the 
management of sales will be in charge of B. E. Harris, who 
for the last nine years was general sales manager of the 
American Can Company’s office appliance division. Before 
taking this position Mr. Harris spent many years in han- 
dling typewriters and other office machines. He has a com- 
prehensive understanding of the problems of distribution 
and is a man of sound judgment, so that in arranging his 
dealerships, his recommendations will be based on a pe- 
uliarly thorough experience in and understanding of the 
field. 

[The new machine is to be offered at $50 and for such a 
machine at the price, there should be a considerable de 
mand. 

Office Appliances expected to show a picture of this in 
teresting new adding machine, but at the time of going to 
press, a photograph was not available. It will, however, 
be shown in a later issue. 


An Automatic Brief Case. 

A device has recently been invented by Edward A. 
Banschbach, M. E. & E. E., Chicago, providing for users 
a brief case having certain automatic features of expansion, 
together with lightness. At first the idea was attempted 
with metal hinges. This construction was found to be 
rather more costly than the character of the device justified. 
The inventor worked upon the idea at intervals over a 
onsiderable period, setting it aside many times, but little 


by little it began to develop. A few weeks ago it was 

completed as a practical non-metal case. It is expected 

that within sixty days the device will be on sale in the 

Chicago field. The case is really a portable filing device. 
- 





BANSCHBACH’S AUTOMATIC PORTABLE EX- 
PANDING BRIEF CASE. 


Che unfastening of the lock and snaps at once permits the 
spread of the fanlike partitions, thus making the contents 
of each partition accessible clear to the bottom. It can 
be set on a desk or table, is portable and may be opened 
and closed in a jiffy. The device is manufactured by the 
Unyversal Utylyty Unyts Company, Chicago. 


Y. and E. Adds to Safe Line. 
_An addition to the line of “B”-label safes made by the 
Yawman & Erbe Manufacturing Company of Rochester. 
Y., is known as No. 2013. This safe is built of the same 





material as the other Y and E “B”-label safes, differing 
from them only in size and having one door instead of the 
double swinging doors. It is 26% inches wide (half 
width), 2934 inches deep, which is the same as the depth of 
the larger “B’’-label safes, and 58% inches high, 14 inches 
shorter than the No. 2000 “B”-label line. 

The new safe is adapted to the requirements of those who 
desire a safe of limited capacity for protection of valuable 





Y AND E. “B’-LABEL SAFE NO. 2013. 


papers or in smaller offices where the present safe equip- 
ment does not demand the addition of the larger models. 

The new 2013 “B”-label safe is dry insulated like its big- 
ger brothers. This insulation is said to be permanent, ac- 
cording to a test recently made by the Underwriters’ Labor- 
atories on a safe of this construction which had been in use 
fer quite a period. The result showed after a two-hour en- 
durance test at an average furnace temperature ranging up 
to 1831 degrees Fahrenheit, that the temperature of the in- 
terior at the end of the test was only 254 degrees. 


A New Fountain Pen. 


Patents have just been granted to D. W. Beaumel & 
Company, 17 Vandewater street, New York, on a self- 
filling fountain pen. The invention provides a simple, posi- 
tive operating mechanism to refill the ink font quickly 
without liability of overthrowing the lever beyond the 
normal position. The construction provides a complete - 
presser bar as one of its units. The lever is of novel de- 
sign, being made from sheet metal doubled upon itself to 
form a finished device. There are other novel features and 
arrangements of the several parts of the invention. It is 
stated that the invention is not limited to the particular 
construction utilized in the patent, but that variations may 
be made in several different parts of the construction with- 
out departing from the spirit of the invention. It is stated 
that the unit construction adopted in the operating mechan- 
ism of this pen is an advance in the art of fountain pen 
construction in point of simplicity. 
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Counter for Typewriting Machine. 
The Veeder Underwood typewriter counter with quick 
reset is used for counting words and is operated by the 
space bar of the typewriter, each depression of the bar 








VEEDER WORD COUNTER ON UNDERWOOD MACHINE. 
counting one on the counter. The space bar, being variable, 
makes it necessary that proper adjustments be provided on 
the counter. 

It is stated that this counter is particularly useful in 
the work of telegraph operators where long messages are 
written, as each word is automatically counted when 
written and the operator does not thereafter have to count 
the words after the message has been typed. The counter 
is also used by court stenographers, public stenographers 
and others where it is necessary to count the words in 
manuscripts and messages written on an Underwood ma- 
chine. 


Waterman’s Automatic Pencil. 

Waterman's automatic pencils, made by the L. E. Water- 
man Company, New York, have been on the market for a 
short time, and the sale has shown a steady growth, al- 
though the company has not as yet given them very ex- 
tensive publicity. These pencils have but six simple parts 
which include the barrel, hard rubber point section, hard 
rubber end or cap, aluminum interior (propeller case) lead 
propeller and magazine for leads. 

While the usual finish is hard rubber, either plain or 
chased, the company makes these pencils in other finishes, 
including a solid gold pencil available at from $20 to $25, 
according to style. The plain hard rubber pencils with 
pocket clip are priced at $1.00. The same price applies 
to the chased holder, higher prices applying to silver, gold 
filled, ete. In all, there are ten styles, all of which are 
handsome and as gifts are useful and timely. 


THE ROBINSON 





CALCULATOR. 


Robinson Direct-Acting Calculator. 


[The Wm. A. Robinson Sales Company, 20 East 
street, Chicago, Ill, is distributing the Robinson calculator. 
This works to seven places and adds, subtracts, multiplies 
and divides direct. It is covered by a five-year guarantee, 


Lake 


and sells for $21.00. The device is portable, and speedy and 
accurate in operation. 

Instead of employing a stylus, as is customary in cal 
culating devices of this type, the Robinson device has op 
erating keys which are positive in action, and cannot be 
operated accidentally. For convenience in desk work the 
calculator is mounted on a triangular block of wood, hand 
somely finished in mahogany. This brings the indicating 
dials in convenient reading position. In running down a 


column of figures the calculator may be separated from the 
stand, and laid on the sheet, serving as a | 


Straignt edge, or 


as a place mark in case the user is interrupted. The metal 
back of the calculator is highly finished, so that it is moved 
easily from line to line on the sheet of figures 

Many short cuts in calculating are possible on this de 
vice. It has a wide field of use, not only in business houses 
which do not realize the need of a listing machine, but in 


1 


offices where a smalier machine is used to supplement the 
larger type. 
: ° ” 
“Pencilaid. 

A. W. Faber, Newark, N. J., is marketing “Pencilaid,” a 
novel pencil sharpener which remains on the pencil until 
a new pencil is necessary. A metal sleeve terminates in a 
spiral cutting blade. This is slipped on the end of a new 
pencil, and the lead exposed to the length desired by revolv- 


ing the cutter. The device forms a grip for the fingers, and 
makes sharpening possible at any time. 
An. Interesting Desk Line. 
The J. Dornette & Brother Company, Cincinnati, O., has 
made some important changes in its line of desks Che 


exterior of the line preserves the same general appearance 


as heretofore, but the interior has been completely recon- 
structed and many improvements have been added. Apart 
from this the company has devised an entirely new system 
of packing which they believe will eliminate shipment and 
delivery troubles. 

The Dornette line is one of the oldest and 
lines on the market, and the trade will greet with 
any product which the company offers. 





known 
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A New Device for the Typists. 

Typ-Klip is the name of a little device intended to aid 
the typist in her work. The Typ-Klip is a transparent 
piece of celluloid folded to slip over the top of the paper, 
carbon and second sheet and to roll into the typewriter, 
keeping all three sheets in alignment while passing through 
the roll, holding them so that no adjustment is ne: 
after they are run into the typewriter. Typ-Klip is so thin 
that it runs through the typewriter without any eater re 
sistance than the paper itself. It is suggested that letter 
heads, order forms, etc., be assembled with carbon sheets 
and copy sheets for the day’s requirements and each set 
secured with Typ-Klips. 

This little device is the invention of Charles Ed. Potter 
95 King street, East, Toronto, Canada. Mr. Potter has ap- 
plied for a patent in Canada and the United States 


essary 
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Another New Chair Posture League Labeled. 
The illustration shown in connection with this descrip- 
tion presents a likeness of a new chair recently perfected 
bv the Toledo Metal Furniture Company, Toledo, O. This 
chair is made according to the recommendations of the 
American Posture League of New York City and its use 
brings the pelvis in right relation to the spine, so that 
one’s weight is distributed over the pelvis and thighs. 

\ll parts of this new chair except the seat and back sup- 
port are of steel, cold rolled and die formed. The base is 
rigidly braced and has long wearing quality. The braces 
which make the base rigid are held in place by retainers 
set inside the “U” shaped legs, so that there is no pivoting 
motion to weaken the construction. The back wire or 
spring support is made of spring steel and yields pleasantly 
to the pressure of the body. 

A new principle has been applied to the seat swivel, which 
makes it sturdy, economical and practically unbreakable. A 
fibre washer is among the parts which give smooth, easy 

















action and take the wear. This washer is of hard, vul- 
‘anized fibre 
TOLEDO METAL FURNITURE COM- 
PANY’S NEWEST CHAIR FOR TYP- 
ISTS 


Four bolts with large size wing nuts hold the seat and 
spider in the base of the chair. Adjustment of the height 
is accomplished by removing the wing nuts and bolts, 
setting at proper heights and replacing the bolts. No 
tools are necessary to make this adjustment, which is three 
inches on each chair by half inch steps. The seat should 
always be level, which is assured by seeing that the same 
number of holes appear above or below the brace on each 
lee of the large steel channel which furnishes the adjust- 
ment, 

The seat is of wood of five-ply built up construction, one- 
half inch thick. It is securely bolted to steel supports 
which extend well out toward the edge of the seat. 

lhe back support is of solid wood on spring wire rods. 
[he back is adjustable 142 inches up and gown. It can be 
locked at any position within the range of its adjustment. 
[he back is hinged so that it always conforms to the lines 
of the body. Where desired, casters are provided, made of 
fibre and easy rolling. These are two inches in diameter 
with bronzed bearings. 

These chairs are stocked in all-over olive green, in maroon 
enameled metal parts with mahogany stained wood parts, 
and in olive green metal parts with quartered oak or gum 
wood stained walnut. Special finishes may be had but are 
subject to certain extra charges and delay incident to han- 
dling the orders. 
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This line is crated for the trade in lots of six. There is 
no extra charge for two or four chairs packed in a crate, 
but a slight extra charge is made when the packing is in 








individual crates. These chairs can be shipped knocked 
down for export and long distance shipment, but are 
shipped set up when not otherwise specified. The net 


weight of each chair is about eighteen pounds. Six chairs 
in a crate weigh about 140 pounds. 
Envelope Opener wich Check Guard. 

Herbert Terry & Sons., Ltd., Redditch, England, make 
the “Avecta” combined paper knife, envelope opener, per- 
forator and check guard. It is made of metal. Riveted to 
the handle is a round hole perforator, which has miscel- 
laneous uses, including check protection. A hole is punched 
after the denomination on the check, preventing the addi- 
tion of figures or ciphers to the original amount. 

“Ready-Reckoner” Pocket Pencil Holder. 

Darley’s, 8a, Allendale Road, Denmark Hill, London, S. 
E. 5, England, makes the “Ready-Reckoner” pocket pen- 
cil holder. A rotatable sleeve is an element in a modifica- 
tion of the slide rule. Simple multiplications are readily 
made. The device includes a pencil and eraser. It retails 
in England for one shilling. 

Evans Hip Pocket Bill Fold. 

The Elmer Evans Company, Oshkosh, Wis., makes its 
J-820-1-2-5-7 hip pocket bill fold with security as the ideal. 
It fits the pocket snugly, guarding against pickpockets, and 
accidental loss while taking handkerchiefs, etc., from the 
same pocket. The fold has a secret bill compartment open- 
ing on each side. One may be devoted to currency of small 
denomination, and the other to large bills. A leather flap 
on each side retains the bills in place. A card case is in- 
cluded. 


Home and Office Desk Utility. 


The Weis Manufacturing Company, Monroe, Mich., of- 
fers a desk convenience that classifies readily as a Christ- 
mas gift—its “Just-a-Reminder.” This is a miniature tick- 
ler file, occupying little desk space, and yet comprehensive 
enough to marshal! daily appointments before the user with 
unfailing regularity. The device uses memorandum cards, 
4x2™% inches. A complete set of day and month guides is 
provided. a large hole in the body of the month guide per- 





““JUST-A-REMINDER.”’ 


mitting the day guide to be visible. The guide cards with 
their complement of pending memorandum cards are kept 
upright in a compartment, with a supply of blank memo 
cards laying flat before them. “Just-a-Reminder” is packed 
twenty-four in a case, eighteen finished in oak, and six fin- 
ished in mahogany. Each case contains a supply of mailing 
slips advertising the device, and additional supplies, im- 
printed with the dealer’s name, are furnished on request. 


New Dixon Copying Pencils. 

The Joseph Dixon Crucible Company of Jersey City, 
N. J., announces a line of copying pencils in blue, green 
and red. These are known as Dixon’s Dupligraph. The 
pencils are of liberal length and of good size with metal 
tips and highly finished surfaces. They are done in their 
respective colors with plain lettering, so that each can be 
readily distinguished. 


Dhipligraph 





ONE OF THE NEW DIXON PENCILS FOR COPY- 
ING.—These pencils are made in three colors. 


wee Dixons 
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Tatum Posting Tray Outfit of Low Price. 


The Sam’! C. Tatum Company, Cincinnati, Ohio, offers 
its “Century” steel tray outfit for use in conjunction with 
the Burroughs “Simplified Accounting Plan.” The tray 
retails for only $9.00. It has a capacity of 900 sheets with 
a set of A-Z metal tip pressboard guides, and the special 
guides required by the “S. A. P.” system. The sheets are 





“CENTURY STEEL POSTING TRAY OUTFIT. 
held rigidly when locked, and released in an instant. The 
sides of the tray are low, permitting the user to see the en- 
tire surface of the sheet. 

A complete outfit of tray, guides, distribution sheets, ring 
and post binder, is listed by The Sam'l C. Tatum Com- 
pany. 


Tape Sealer with Measuring Device. 

An innovation in the package sealing industry has been 
introduced by Better Packages, Inc., 8 Beach street, New 
York, N. Y., in two new machines—the “Counterboy” pack- 
age sealer and the “Counterboy” carton sealer. Moistening 
on these machines is done by a fine rubberset brush over 
which the gummed tape passes, a self-adjusting pressure 
plate holding the tape so that it is evenly moistened. The 
brush is contained im the tank of water at the end of the 
machine and capillary attraction carries the moisture to the 
very tip of the brush. 











*“COUNTERBOY” PACKAGE SEALER 

To seal a parcel with the “Counterboy,” a light handle on 
top of the machine is drawn forward and in the same 
motion a shear is depressed which cuts the sealing strip off 
clean. The mouth of the machine is made high enough so 
that all ordinary sized parcels can be held under the tape 
as it is fed out, making it unnecessary for the hand to touch 
the tape during the whole operation. A measuring feature 
is provided on the “Counterboy,” making it very easy to 
cut off just the exact amount of tape required and thus 
eliminate waste. 

The “Counterboy” carton sealer takes a three-inch roll 
of gummed sealing tape and works in the same manner as 
the carton sealer, with the single exception that the feed- 
ing surface is on a slant rather than being horizontal. 


“G-W” Hospital Ward File. 

The Globe-Wernicke Company, Cincinnati, Ohio, makes 
up a hospital ward file which simplifies record keeping in 
hospitals. It comprises a stand with felt casters, vertical 
tray, individual patient guides, tang folders and guides and 
folders for blank forms. There is a heavy pressboard guide 
for each patient, with removable index on which are writ- 
ten the names of patient, physician and the bed number. 
A pocket on the face of the guide accommodates the pa- 
tient’s clothes list, etc. A folder is assigned to each pa- 
tient, in which are filed history, temperature, continuation, 
orders, consultation and bedside blanks, with special re- 
ports from the X-ray, pathologic, etc., laboratories 

New Design for Line of G. F. Safes. 

Although the safes produced by the General Fire; 
Company, Youngstown, O., have proved their ability to 
withstand the most severe tests in fires and falling build 


roonng 





ings, the company recently decided to build ey create! 
strength into their new model all steel safe, whi ears the 
Underwriters’ class A label. 

The constructive principles of the new safe similar 
to those employed in a reinforced concrete’ building Che 
accompanying picture illustrates a phantom view of the 
safe’s construction and shows the method of reinforcing 
the insulation, the sole function of which is to guard against 
the penetration of heat. This insulation is moulded aroun: 

ILLUSTRATION SHOWING CONSTRUC’ 
IVE FEATURES OF GENERAL FIRE 
PROOFING COMPANY'S NEW LINE OF 
“A"-LABEL SALES 
a heavy steel frame work which protects the safe against 
the shock of falling from a great height when floors give 
away. 

There are many other features in the new model whicl 
add strength. Additional flanges to the doors, ext! h-nges 
and cyanide-hardened steel lock reinforcements some 
of the safeguards which have been added. 

The General Fireproofing Company has recently pul 
lished a book dealing with the safeguarding of the vital 
records of business. Executives who desire a copy of this 


receive one on request. 


“Deskette” Memo Pad. 

The Deskette Novelty Manufacturing Compa Unior 
Cross Yard, Princess street, Halifax, England, 
convenient desk memo pad utilizing a roll of pape: 
is fed to a writing surface pitched at a convenient 
A support for the pencil is included. 
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“Addima” Calculating Attachment. 

Fr. Birmele, Leonhardstrasse 39, St. Gall, Switzerland. 
makes the “Addina” calculating machine which may be at 
tached to a typewriter or used as an adding machine 
When operated in conjunction with a typewriter the device 
is located before the keyboard. The device may bx 
for adding or subtracting. 


used 
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Interchangeable Letter Spacing on Typewriter. 

\ remarkable advancement in typewrrter construction 
has been accomplished by the Hammond Typewriter Cor- 
poration, New York, N. Y. Variable spacing between let 
ters and words is accomplished through an invention by 
Arthur S. Wheeler, superintendent of the factory. It is a 
practical device, embodied only in Hammond typewriters, 
vhich users find effective for condensing their typewriting, 
for laying out copy for the printer the same time the copy 
s written. At the turn of a lever the typist can secure 
instantly a wide, a medium or a narrow spacing between 
the letters along the writing line. With the instantly in- 
terchangeable type feature of Hammond machines, users 
an produce work with large type and a broad spacing to 
harmonize with it; operating the lever and using any de 
sired style of medium or ordinary size type, the letter 
spacing corresponds with the type face. Another lever 
adjustment, with elite or micro type in the machine, and 
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SPECIMENS OF VARIABLE SPACING 


e spacing between letters is in keeping with these small 
type faces The condensed letter spacing is useful par- 

ularly in preparing prices, salesmen’s manuals, etc., 
vritten on loose leaf sheets or card index forms. An 
rdinary 5x3 card can be crowded with tynewriting to an 
stonishing volume 

Employing the Hammond variable spacing device per 

its the business man to use standard type in his usual 


rrespondence, and employ the same mechanism in con 
lensing the facts about his business for sales manual pur 
poses, etc. The range of typewriter utility is greatly en 


need by the Hammond variable spacer 


“Rol-O-Stamp.” 


Distribution of the “Rol-O-Stamp” affixer is now in the 


nds of Julius Bandes & Company, 396 Broadway, New 
m mM. ¥. his is a compact device, highly nickeled, 

hich stamps mail quickly. It can also be used to affix 
e labels, etc., available in rolls 


New Irving-Pitt Display Cabinet. 


e completion of a handsome revolving display cabinet 


oth price books and memorandum books has been an 

ounced by the Irving-Pitt Manufacturing Company, Kan 
sas City, Mo 

he upper section of this new case is enclosed in glass. 


On tw 
Cas access to the 
tor holding the 


ball bearings 


o sides are disappearing glass doors, which permit of 
contents during business hours. Racks 
books are set in a turntable which revolves 

Two complete lines of memorandum cov 


three lines of price books can be shown in the 


’ na 

s and 

Eight drawers in the lower part, four on opposite sides 

old a reserve stock of loose-leaf merchandise. They are 

heientiy large for all the various sizes of price books and 
’s embracing the whole line. 
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The cabinet is furnished either in highly finished ma- 
hogany or quarter-sawed oak. Electric lights under the 
plate glass top illuminate the interior. 

In accord with the growing tendency to display merchan- 
dise on open counters, the I-P display tray cases were de- 
signed for showing I-P price books and memo books. 
These cases are attractive, built at the correct angle for 








NEW 1 


REVOLVING 


DISPLAY DEVICE FOR PRICE AND 
MEMO BOOKS. 
good display, electric lighted at the back, with a flat pulpit 
covered with Duraflex for the convenience of customers and 
clerks. The top trays are interchangeable and can be fur- 
nished for price books only or for a combination of price 
and memo books 

The display tray cases are made in either oak or ma- 
hogany, and, like the revolving cabinet, add much to the 


appearance of a sales room 


(Continued on Page 170.) 
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Andy Gump Visits Prominent New Orleans 


Stationer. 

In conjunction with Andy Gump’s campaign for Con- 
gress, which has been a feature of the comic sections in 
various newspapers throughout the country, the New 
Orleans Times Picayune held an actual election in that 








ANDY GUMP GREETS MR. 


DAMERON. 


city, and a well made up Andy Gump stumped all the 
outlying districts as well as the city wards. During one 
of these excursions Andy dropped in to see the Dameron- 
Pierson Company, and shook hands with Mr. Dameron 


and others. There was a lot of interest in Andy’s visit. 
He also dropped in at the annual dinner of the New 
Orleans Stationers’ Association, accompanied by _ the 


mayor. the Hon. Andrew McShane. Mr. Pearce, adver- 
tising manager of the Dameron-Pierson Company, Ltd., 
says that the campaign went over big in New Orleans and 
created a lot of interest, punctuated by frequent laughter. 
Andy, it will be recalled, belongs to no party, and in- 
sists that he “wears no man’s collar.” 

The picture indicates that not only is Andy liked by 
the men, but also greatly admired by the ladies. 


ll » in 






FORT 
stirring events in the French 
the American 

manded the surrender of the Fort, 

Great Jehovah and the Continental Congress.’”’ 
lines show the 
old fort is of newer construction. 
information as to its proper designation. 
ing was done 
of the Joseph Dixon Crucible Company 


with a 


Famous Pianist Types and Plays at the Same Time. 


We have heard of some famous pianists and also of som 


famous typists, but we do not recall anyone who became 
famous in both of these fields; still less do we recall any 
one who ever developed the art of “playing” the typewriter 











FAMOUS 


PIANIST OPERATES 


TYPEWRITER SKILFULLY 


and piano at the same time. Yet here it is actual ell 
done and the camera vouches for it all. 

The “operator” in this picture is Backhaus, the world 
famous pianist, who recently surprised concert goers when 
he opened a tour in England with a recital in Albert Hall 
after an absence of eight years. His long absence has not 
diminished his greatness as a musician and in the mean 
time he has added another accomplishment, for Backhaus 
is now highly skilled in the use of a Remington portable 
typewriter. One wonders what kind of harmony he is 
producing in this combined use of a piano and typewriter, 
and whether he intends to spring this as one of the 


“de. 
scriptive numbers” in his future concerts. If he 


does, a 


large attendance of stenographers and typists ought to be 
assured. 
——_—. 





TICONDEROGA, N. Y This is the scene of 
and Indian wars and later 

where Ethan Allen de- 
“in the name of the 
The oute: 
back of the walls of the 
At the moment we have not the 
This remarkable draw- 
The cut is loaned by courtesy 





Revolution, 


old Fort. The building 


lead pencil. 
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able Activities 


in Every Section of the Field . 


RELIEF 

The Smyrna Special Relief Committee, 
West Monroe street, Chicago. 
general, and the Illniois chairman is Harry 


NEEDED 


insane. 
im the sea. 
ened. 


are practically foodless in some parts of the country. 


Some money has been contributed, but much more 
Unless help is forthcoming at once, thousands more women and children will perish. 


situation. 


Southern Stationer Puts Over Big Deal. 


\ clipping from the “Atlanta Constitution” of Friday, 
October 27, brought to the editor of Office Appliances a 
bit of information which was heartily welcomed. From the 
clipping we learn that Ivan E. Allen, head of the Ivan 
Allen-Marshall Company of Atlanta, has purchased a 
modern store and office building from the Massell Realty 
Company for a consideration of $250,000. This building is 
at the northwest corner of Spring and Harris streets and 
the transaction is said to be the largest real estate deal in 
the history of Spring street. It is stated that the trade 
was practically a cash deal. The structure has just been 
completed. It fronts 150 feet on Spring street and 100 
feet on Harris street and is of heavy brick and mill con- 
struction. It is two stories high in front and three stories 
in the rear. The ground floor consists of eight stores, 
each having a basement, and the second floor has been 
made into modern offices. 

Mr. Allen believes that on the completion of the Spring 
street viaduct the thoroughfare will become the city’s 
principal north and south automobile boulevard This 
belief prompted him to make this large investment in the 
Spring street section. Mr. Allen believes that the street 
will become a retail thoroughfare as far as North avenue. 

The greater part of the building above described has 
already been leased and will, when finished, be rapidly 
filled with tenants of the most responsible character. 

Mr. Allen is one of the best known citizens of Atlanta 
He is a man of great energy and foresight and a worker in 
civic affairs. He is a former state senator from the Atlanta 
district, former president of the Atlanta Chamber of Com 
merce and of the Southeastern Fair Association He is 
president of the Southern Division of the National Asso- 
ciation of Stationers and Manufacturers, and heads the 
company of which he is a member. 

It must give members of the trade a feeling of peculiar 
satisfaction to realize that in face of the fact that stationers 
are supposed to be crowded to the wall and fighting for 
their existence, a member of the craft down in Dixie can 
afford to back his judgment with a quarter of a million of 
the “dollars of our dads.” 


FOR SMYRNA 
of which Charles G. 
The national chairman of the committee is Will H. Hays, former postmaster 
A. Wheeler 
Many refugees are dying of exhaustion and many are going 
Others, feeling they will be removed to the interior, where a certain death awaits them, commit suicide 
Warm nights have given way to cold, increasing the suffering. 
Shortage of food is acute and thousands of people are on half rations or less. 


SUFFERERS, 
Dawes is treasurer, has opened offices at 125 


Cables reaching the headquarters of the Near East 


Epidemics of disease are threat- 
Hundreds of thousands 


is needed to even begin to meet the requirements of the 


Remington Contest Settled. 

The dissention among stockholders ot the Remington 
Typewriter Company, Inc., regarding the election of direc- 
tors last April, has been ended. The management and in- 
dependent stockholders have agreed on new directors in 
the persons of James R. Carney, investment banker; Alfred 
P. Walker and George K. Morrow, president and director 
respectively of the Standard Milling Company; Daniel L. 
Woodhull, president of the American Bank Note Company; 
Edward B. Bruce, president of the Pacific Development 
Company. These directors will succeed Roger S. Baldwin, 
James M. Gifford, A. D. Richardson, A. A. Forrest and 
Robert P. Loomis, who have resigned. 

In negotiations for proxies for the election, the com- 
mittee representing the independent stockholders said: 

“Since the independent committee was organized impor- 
tant changes have been effected in the directorate and ex- 
ecutive management of the company. In particular, Ben- 
jamin L. Winchell has recently become president of the 
company. The committee, having confidence in the char- 
acter, ability and policies of Mr. Winchell, now believe that 
the best interests of the stockholders will be served by 
uniting in the support of Mr. Winchell as president. 

“We understand it is to be the intention of that commit- 
tee to use proxies given it to elect a board of directors 
which will be representative of all the stock and which 
can be depended upon to insure a united and effective 
management, headed by Mr. Winchell.” 


Moline Stationer in Illinois State Senate. 


M. R. Carlson, vice-president and treasurer of Carlson 
Brothers, Inc., Moline, Illinois, was re-elected a member 
of the state senate at the election held early last month. 
Senator Carlson is a staunch republican. He has been in 
public life some time, having served eight years as mayor 
of Moline, four years as state senator and in other public 
capacities. 

Despite his official duties he keeps in close touch with the 
stationery trade. He has been in business with his brother, 
A. G. Carlson, for more than twenty-five years. 
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Noiseless Typewriter Co. Receives Merit Medal. 
The Edward Longstreth medal, given by the Franklin 
Institute of Pennsylvania, was awarded November 15th 1922, 
to the Noiseless Typewriter Company of New York, N. Y., 
at Philadelphia, “ir consideration of the ingenuity shown 
by the inventors and the excellence of design and construc- 
tion as exhibited in the machine, resulting in a thoroughly 
successful commercial noiseless typewriter.” 

The Franklin Institute takes occasion from time to time 
to reward praiseworthy advances in the various arts and 
industries by awarding medals which can only be secured 








FRONT AND REVERSE SIDES OF THE EDWARD LONG- 
STRETH MEDAL RECENTLY AWARDED TO THE NOISE- 
LESS TYPEWRITER COMPANY BY THE FRANKLIN 
INSTITUTE OF PHILADELPHIA. 


on merit, there being no financial consideration whatsoever 
involved. The Edward Longstreth medal is the only medal 
which is awarded to corporations, other medals being given 
to individuals. 

The selection of the individuals or the company to receive 
the various awards is left in the hands of the Committee of 
Science and the Arts of which James Barnes is chairman. 
The official document is signed by Henry Howson, vice- 
president, and R. B. Owens, secretary, as well as Mr. 
Barnes. The silver medal, an illustration of which is 
shown, bears the likeness of Edward Longstreth, while the 
reverse side carries the Institute’s name and the name of 
the company receiving the medal. 











PRESENTATION OF HOWARD N. POTTS’ MEDAL 
O DR. R. B. MOORE, CHIEF CHEMIST U. 8S 
SUREAU OF MINES, FOR RESEARCHES IN HEL- 
UM, AND THE EDWARD LONGSTRETH MEDAL 
TO THE NOISELESS TYPEWRITER COMPANY FOR 
THE PERFECTION OF A NOISELESS TYPEWRIT- 
ING MACHINE.—This presentation took place on No- 
vember 15. Left to right: Dr. C. W. Colby, president, 
Noiseless Typewriter Company; Dr. E. Newton Harvey, 
Princeton University, Franklin Institute lecturer; Dr. 
Moore and W. Cc. I. Eglin, vice-president of the In- 
stitute. 


At the same time the Longstreth medal was presented 
to the Noiseless Typewriter Company, the Howard M. 
Potts medal was awarded to Dr. R. D. Moore, chief 
rhemist of the U. S. Bureau of Mines, for researches and 
publications on helium. The dinner which was given by 
the institute preceded the award to the representatives of 
the Noiseless Typewriter Company—President Dr. Charles 


W. Colby, J. A. Ruffin and G. G. Going, the last two names 
representing the factory and the experimental department. 
Another interesting feature of the presentation was the 
presence of W. P. Kidder, the original inventor of the 
Noiseless typewriter. From the first to the present time, 
many engineers have been engaged in the development of 
this machine, but it was Mr. Kidder who first believed that 
a writing machine could be developed on the basis of 
pressure printing. 

Following the presentation of the medals, an interesting 
lecture was delivered to the members of the institute and 
their guests by Dr. E. Newton MHarbey, professor of 
physiology at Princeton University, his being 
“Animal Luminescence.” 

Dr. Colby, who accepted the medal for the company, 
was presented to the chairman by Dr. G. A. Hoadley, as- 
sistant secretary of the Franklin Institute, and at the close 
of the proceedings numerous photographs were taken of 
the individuals chiefly concerned. 

The Franklin Institute was organized and incorporated 
in 1824 for the purpose of promoting and encouraging ad 
vances in the mechanic arts. The memership of the insti- 
tute numbers 1,750 and its perpetuation is by endowments, 
fees and tuitions. Courses in mining and engineering, 
photography, popular and applied science, electrical engi- 
neering and mechanical drawing are conducted by the 
institute. Life membership dues are $500.00 for the resident 
member, $250.00 for the non-resident member, and the 
annual dues are $25.00. 


subje t 


Expert on Distribution Speaks. 

Through efforts of the Retail Bureau of the Seattle Cham 
ber of Commerce, with which the Seattle Stationery Deal 
ers’ Association is affiliated, A. E. Dodd, manager, do- 
mestic department, United States Chamber of Commerce, 
and one of the country’s leading authorities on distribution, 
was brought to Seattle October 24 for the purpose of dis 
cussing with local business men wholesalers’ and retailers’ 
problems. Mr. Dodd gave valuable information on the fol- 
lowing problems: Duties of wholesalers to retailers; finan- 
cing of retailers by wholesalers; probable benefits to dis- 
tributors and customers by concentration on branded 
goods; possible control of the retail industry by regulating 
credit; importance of stock control records as aids to rapid 
turnover; popular conception that chain stores and mail 
order houses have an advantage independent merchants 
must meet; co-operation both pcssible and necessary among 
competitors for their mutual benefit in development and 
increase in business, and the widespread belief that the cost 
of distribution is too great. 


New Business Organization Formed. 

Seventy-five business men with establishments in the so- 
called Seattle Metropolitan district facing Fourth or Fifth 
avenues, between Union and Seneca streets, have formed a 
commercial organization known as the Metropolitan Mer 
chants’ Association. The purpose of the iation, ac- 
cording to its constitution, is to “promote or to assist in 
promoting any social, civic or business enterprise, to en 
courage co-operation between the members of the 
ciation and co-ordinate their efforts for the general good of 
the association and the district.” Included in the mem 
bership are the Renfro-Wadenstein Desk Company, Lum- 
bermen’s Printing Company and the Gillam-Bird Stationery 
Company. W. A. Gillam, of the Gillam-Bird Company, is 


asso 


asso 


chairman of the tenants’ committee. “We make a first 
point of unfailing quality in the goods we sell, a second 
point of moderate prices,” according to the members. “The 


ideals we hold before ourselves are strict integrity of busi- 
ness in dealing with customers and a high standard of taste 
in our lines of merchandise.” The association meets at 8 
o’clock the first Tuesday evening of every month in the 
Henry building. 


Preference for American Typewriters in Celyon. 
(Consul Marshall M. Vance, Colombo, in Commerce Reporter.) 

The market for typewriters in Ceylon has been almost 
entirely in the hands of American manufacturers, although 
the United Kingdom also enjoys a share of this trade 

Total imports of typewriters into Ceylon were valued 
at 56,413 rupees in 1913, 38,020 rupees in 1919, 193,561 
rupees in 1920, and 59,419 rupees in 1921. During the 
same period, imports from the United States amounted to 
21,755 rupees in 1913, 34,528 rupees in 1919, 176,687 rupees 
in 1920, and 49,216 rupees in 1921. 
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Lammert Furniture Company Holds Business 
Show. 


During the week of November 6 to 11 inclusive, an in- 
teresting show was held in St. Louis on the ground floor of 
the building occupied by the Lammert Furniture Company, 
following the practice of inviting each year manufacturers 
of office appliances who have something particularly new 
and interesting, to exhibit their lines to the St. Louis pub- 
lic. The show this year was favorable in respect of attend- 
ance and interest. An intensive newspaper campaign was 
carried on and personal invitations were sent to upwards of 
12,000 prospective buyers in the St. Louis district. 

The big lower floor of this institution was given over to 
the show for the entire week. The booths were decorated 
with smilax and palms. One of the entertainment features 
was a wireless outfit. The Chamber of Commerce of St. 


Louis had a booth in charge of an attendant who gave in- 
formation as to the location of the various exhibits and sta- 
tistical information as to the city 
nati Time Recorder was the most 


and state. The Cincin- 
fortunate of the exhibi- 





GENERAL VIEW OF A BUSINESS APPLIANCE SHOW 
HELD NOVEMBER 6 TO 11 AT THE STORE OF THE LAM- 
MERT FURNITURE COMPANY, ST. LOUIS. 


tors in that the greatest volume of business taken on the 
floor was written by this concern. A. B. Dewes, a St. Louis 
printer, took first honors for the best decorated booth. 
Among the exhibitors were the following: . 
Monroe Calculating Machine Company, in charge of 
W. F. Barklage; The Ediphone, in charge of D. M. Brown; 
Uarco Business Systems, in charge of Louis Ebert; Amer- 
ican Multigraph Sales Company, in charge of C. H. Evans; 
Ellis Adding Typewriter Company, in charge of A. T. 
Ferris; Kardex Company, in charge of E. H. Heineman; 
Mail-O-Meter, in charge of H. H. Hill; Cincinnati Time 
Record Company, in charge of E. R. Lord; Todd Protecto- 
graph Company, in charge of F. W. Pagel; Royal Type- 
writer Company, in charge of G. G. Rolls; Addressograph 
Company, in charge of L. P. Rossiter; Munson Supply 
Company, in charge of R. A. Samson; Library Bureau, in 
charge of H. W. Schafer; Ditto Systems, in charge of John 
A. Sauer, Jr.; Lammert Furniture Company, in charge of 
J. H. Smith; Dalton Adding Machine Company, in charge 
of P. B. Smith; Universal Simple Accounter System, in 
charge of Fred Geitz; A. B. Dewes Printing Company, in 
charge of A. B. Dewes; and Chamber of Commerce. 


Duplicator Supply Company Moves. 

The Duplicator Supply Company, formerly at 326 Metro- 
politan block, Milwaukee, Wis., has moved to 82 Wisconsin 
street E. W. Hoeft, the manager, distributes “Speedo- 
graph” duplicators and office supplies. 


Corporation Acquires Briggs Business. 

The stationery business of George L. Briggs has been 
purchased by the New Bedford News Company, New Bed- 
ford, Mass. The store, which Mr. Briggs occupied thirty 
years, will be remodeled. A complete line of stationery 
and office supplies will be carried. 


The New Bedford News Company is a new organization, 
capitalized at $25,000. Its personnel includes Clarence L. 
Bates, Framingham, and Walter A. Curtis and G. Arthur 
Holdsworth, New Bedford. Messrs. Bates and Holdsworth 
have been associated at Framingham for several years, 
operating two stationery stores under the name, Bates & 
Holdsworth Company. 


New York Engravers Cited by Trade Board. 

The Federal Trade Commission has cited engraving in- 
terests in New York to appear December 28 at Washing- 
ton, D. C., to answer the complaint in Docket No. 928. The 
docket includes the Photo Engravers’ Board of Trade (em- 
ployers) and New York Photo Engravers’ Union No. 3 
(employes), their officers and members. The substance of 
the complaint is that the employers agree to utilize only 
union workers; the union agrees that if it cannot supply 
competent workmen within forty-eight hours the employers 
may hire workmen from other sources, who must apply for 
membership in the union within thirty days; the employers’ 
body agrees to admit to its membership all reputable en- 
eraving houses; and the union will permit its members to 
work only for the members of the Photo Engravers’ Board 
of Trade. 

\s a result of the agreement between employers and the 
union a virtual monopoly has been created in New York 
City. Enhanced prices have prevailed for photo engraving 
products. The Federal Trade Commission holds that the 
conditions existing constitute unfair methods of compe- 
tition. 


Williams Typewriter May Reappear. 

It is possible that the Williams typewriter may again 
be manufactured. The plant of the Williams Manufactur- 
ing Company, Plattsburgh, N. Y., was sold at auction. 
Local business men bought the real estate and water power, 
together with a quantity of the machinery formerly used 
in the manufacture of typewriters. The Williams plant 
had been in operation forty years, producing sewing ma- 
chines. ‘Typewriters were manufactured at one time. 


EXCUSE US PLEASE 


Not Manufacturers of Eclipse. 

A small item appearing in the October issue ef Office 
Appliances referred to the Eclipse Manufacturing & Sup- 
ply Company as the manufacturers of the Eclipse time 
stamp. This, of course, was an error, inasmuch as the 
manufacturers of this stamp are the A. D. Joslin Manufac- 
turing Company of Chicago. We are informed that the 
Eclipse Manufacturing & Supply Company of New York 
handles some of the Eclipse time stamps, but has no con- 
nection with the A. D. Joslin Manufacturing Company. 

In Which the Well Known Brain Slipped. 

In the illustrated section of the convention report on 
page 49 of the November issue, the gray matter of the 
writer suffered a momentary lapse, but the consequences 
were not serious. Picture number 8 on that page shows 
J. H. Schermerhorn of the Joseph Dixon Crucible Com- 
pany and J. W. Neil of the Pollock Pen Company. Using 
the name of Mr. Barkerding for that of Mr. Schermerhorn 
was a mental lapse, pure and simple, for the writer of the 
lines is familiar with the features of both gentlemen. 








November Cherry Picking Unseasonable. 

An item on page 277 of the November issue of Office 
Appliances gave the new address of the Foerg Number- 
ing Machine Company as 518 Cherry street. The correct 
address is 518 Griswold street. Had the guilty editor been 
familiar with Detroit, the error could not have happened. 
It appears that the Cherry street address is in the vicinity 
of the second hand stores and pawn shops. Griswold street 
is known as “the Wall street of Detroit.’”” Thus it is the - 
logical location for the Foerg Numbering Machine Com- 
pany, affording sales and service on all makes of number- 
ing machines. 

A Slight Inaccuracy. 

In the title line under the cut on page 30 of the Novem- 
ber issue showing scenes in Leipzig during the Autumn 
Fair, it was stated in the last line that the left hand picture 
was the building in which the Fair was held. This is not 
the fact. The offices of the Fair were in the building 
shown, but the Fair itself was held in a building designed 
for exposition purposes. 
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Roberts Returns to Royal Sales Organization. 


J. M. Roberts has returned to the Royal Typewriter 
Company, Inc., handling a productive Chicago territory. 
For many years he was connected with Armour & Com- 
pany, Union Stock Yards, Chicago, Ill. He left this em- 
ployment to take an interest in a food manufacturing en- 
terprise. After enjoying a period of prosperity this com- 
pany met with reverses. The business was liquidated. 
While contemplating the wreck, Mr. Roberts viewed the 
three Royal typewriters, No. 1, which he had purchased 
for this office. He felt that he could go out into the field 
and sell with great success. An application was immedi- 
ately presented to the Royal Typewriter Company, Inc., 











J. M. ROBERTS. 


and Mr. Roberts joined the staff. During the nine years 
that he continued in this employment J. M. Roberts claims 
to have sold thousands of machines. 

About three and one-half years ago Mr. Roberts under- 
took a Chicago territory for the Underwood Typewriter 
Company. In April, 1921, he took charge of Chicago city 
sales for the Woodstock Typewriter Company. In Au- 
gust of this year he left to engage in the real estate busi- 
ness. While endeavoring to sell some lots to W. B. Lar- 
son, Chicago manager for the Royal Company, Mr. Larson 
turned tables by selling Mr. Roberts a good Chicago terrt- 
tory. Mr. Roberts feels that he is very well pleased to be 
back with his “first love.” 

J. M. Roberts was born in the mountain fastnesses ot 
Nevada county, California, some forty-five years ago. Both 
his parents immigrated to the United States from Wales. 
While Mr. Roberts was still a young boy the family moved 
East. He was educated in the public schools of Wiscon- 
sin and Chicago. 


' “Coast Banker” Describes Patrick Business. 

An extended article in the Coast Banker, published at 
San Francisco, Calif., describes the business of Patrick & 
Company, 560 Market street, San Francisco. Allusion was 
made in the article to the recent purchase of the build'ng 
now occupied by Patrick & Company. A _ consideration 
of $180,000 was paid; two years ago the property was sold 
for $140,000. 7 

Illinois Manufacturers to Meet. 

The Illincis Manufacturers’ Association will hold its 
twenty-fifth annual convention at the Congress Hotel, Chi- 
cago, December 14. George R. Meyercord will speak on 
“World Commerce on a Gold Standard Basis.” Col. Wm. 
Nelson Pelouze will discuss the St. Lawrence Waterway. 
Other subjects pertinent to the work of the association will 
be presented. 

A. W. Barlow Returns from Virginia. 

A. W. Barlow, Chicago sales manager for The Oliver 
Typewriter Company, was called to Bristol, Va., early in 
November because of the serious illness of his father. Mr. 
Barlow returned to Chicago November 27, after his parent 
had made substantial recovery. 

Globe-Wernicke Sales Contest. 

The New York office of The Globe-Wernicke Company 
won first place in a three-months’ selling contest, which 
was participated in by the ten factory branches. The New 


York office won with 131 per cent of quota; Cincinnati was 
second and Boston third 
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Deer Hunters at Pitt Lodge in November. 

\ party of deer hunters spent twelve days at the sum- 
mer home of J. B. Irving, Gordon, Wis. Due to the lack 
of snow, the hunters were unable to get the quantities 
of venison that a general distribution to friends would re 


quire. However, the camp fare included game. The party 
at Gordon included J. B. Irving and H. L. Murdoch, Irving- 
Pitt Manufacturing Company, Kansas City, Mo.: C. A. 
Stevens, Stevens, Maloney & Company, Chicago; L. F. 


Childs, S. D. Childs & Company, Chicago; John Neil, a 
contractor of Kansas City. 


California Stationers Hear About East. 

The monthly meeting of the Stationers’ Association of 
California was held November 16. Dudley Fish (Dixon, 
Fish & Company) reported as delegate from the California 
body to the convention of the National Association of Sta 
tioners and Manufacturers 

©. E. Crandall (manager Schwabacher-Frey Stationery 


Company) had been East on a visit to various factories. 
He gave a short and absorbing talk of the conditions he 
noted. The spirit of his address was optimisti 


Corona Executive Addresses Taylor Society. 

’ The first public session of the Taylor Society for the 
fall session was held November 23 at the Engineering So- 
cieties building, 29 East Thirty-ninth street, New York 
The addresses included a discussion of the organization and 
management of a medium-sized manufacturing plant by 
Percy S. Brown, works manager of the Corona Typewriter 
Company, Inc. A joint paper on “Master Budgets of Sales 
and Production” was presented by Ernest E. Brooks, of 
the Dennison Manufacturing Company, and W. W. Dun 
can, of the Hood Rubber Company. 


Ft. Smith Office Appliance Men Honored. 

In appreciation of the services rendered to the Lions 
Club of Fort Smith, as well as to the national association, 
the order recently presented to Louis Cohen, secretary of 
the Fort Smith branch, a handsome watch fob and emblem 
The emblem is set with pearls. Mr. Cohen has been secre 
tary of the Lions’ Club of Fort Smith for several months, 
during which time he has accomplished a great deal in ad 
vancing the interests of the club. Mr. Cohen is presi 
dent of the Fort Smith Office Supply House 


Easton Stationer Improves Store. 


Montague’s Book & Stationery Store, 237 Northampton 
street, Easton, -Penna., is now operating in the altered 
store, which has been improved and extended. New light 
ing fixtures have been installed and an electric elevator 
added to the store’s facilities. The office furniture and fil- 
ing equipment department, in charge of Guy Hunsberger, 
is an important part of the store. 


S. L. Willson Joins American Writing. 

S. L. Willson will join the American Writing Paver 
Company as vice president and general manager January 1. 
He recently resigned from the Graham Paper Company as 
vice president and director. He does not displace any in 
dividual in the “Eagle A” organization. Mr. Willson’s 


duties will be directed chiefly to the smooth working of 


the American Writing Paper Company's distribution sys 


tem. 


Schroedel Now Sells Fords. 


L. L. Schroedel, who has been connected with the Phila 
delphia office of the Yawman & Erbe Manufacturing Com 
pany, has resigned his position and ts now selling Ford 
and Lincoln automobiles, having organized an agency of 


his own at Camden, N. J. 


C. S. Weeks Represents Irvin in New York. 

C. S. Weeks has located at 37 Murray street, New York, 
N. Y., where he will care for the metropolitan trade of the 
Alex H. Irvin Company, Curwensville, Penna. 

Tregoe Says Inflation Menaces 1923. 

J. H. Tregoe, secretary-treasurer of the National Asso 
ciation of Credit Men, spoke in Chicago in November. He 
forecasted good prospects for 1923, but cautioned against 
another period of inflation. 
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‘At the beginning of 1922,” Mr. Tregoe said, “we pre- 
dicted that it would be nothing more than a constructive 
year. We meant by that, that the unsound situation brought 


and 1920 would begin to 
proper 
That 


years of 1919 
That it was neither wise nor 
prospt rity 


about in the hectic 
be straightened out. 
to expect a return to even an approximate 
prophecy has been fulfilled. 

first three months of 


‘Through severe liquidation in th« 


the year the credit situation was improved, and just now 
credit is in a very snug condition, the snuggest it has been 
in since 1918. We have the credit powers to use when it is 
proper to use them. What we failed to do in 1922 was 
to liquidate costs. 

“Labor. was inflexible. Other product costs were also 
inflexible, so that only a part of our problem has been 
solved. 


> 


“We are facing 1923 with the consciousness that it will 
call for our sternest powers. The challenge of 1923 to the 
people of this country is to work and think. Just now we 
prices in manufactured commodities, while 


are fac ng risin eg 
power to buy one-third 


the raiser of foodstuffs has not the 
that he had in 1913. 

situation. 
in some 
from 


that creates a dangerous 
With the unliquidated costs and the competition 
fields for labor, it would be very easy to sweep buyers 


their feet and pass into another period of inflation.” 


‘This is a disparity 


Birmingham Business Equipment Association 
Forges Ahead. 


Equipment Association of 
office appliance men doing busi- 
reported to be growing 
cent attendance at each 


The Business Birmingham, 
Ala., composed of the 
ness in and about that city, is 
rapidly with about a ninety per 
meeting. The association is now arranging for an office 
equipment exposition to be held some time during January 
at Birmingham’s leading department store. The organiza 
tion is getting the co-operation of the foremost merchants 
in making the exposition an attractive affair. A very large 
attendance is expected and it is believed that the exhibitors 
will greatly benefit as a result of the show. The exposition 
held last February in the store of the Dewberry & Mont- 
gomery Stationery Company was successful and most of 
the business equipment association believe that another 


show on a somewhat larger scale will register an even 
greater success. 
\t the last meeting of the Business Equipment Associa- 


entertained Mr. Duff, who is division 
manager for the Monroe Calculating Machine Company, 
with headquarters at Pittsburgh. Mr. Duff discussed the 
proposed exposition and gave an interesting account of the 
activities of the Pittsburgh Business Equipment Associa- 
tion. 


tion the members 


The secretary of the Birmingham Association, E. I. 
Leighton, branch manager for the Addressograph Com- 
pany, states that each meeting is getting to be more in- 
teresting than the last and that all the members are look- 
ing forward with much interest to the coming year when 
new officers will be installed and the membership of the 
club greatly increased. 


Peirce Now Heads Pacific Desk Company. 


[heodore Fiske Peirce, who has for some time been 
prominent in the office furniture world of the Pacific coast 
has recently purchased all the right, title and interest of 
the Weber Showcase & Fixture Company in the Pacific 


contract to purchase was signed on 
Peirce agreeing to pay the Weber 
Company the purchase price in cash within one year’s 
time. With this end in view, he tightened his belt and 
went to it, with the result that within five months’ time he 
had completed the purchase and paid over every dollar of 
the purchase price. 


Desk Company. The 
the 15th of May, Mr. 


The Pacific Desk Company is now a Delaware corpora- 
tion, but it is owned and controlled by the men who run it. 
It is in a sense a co-operative business, for within a very 
short time each individual employe will be a stockholder 
in the concern. The present officers of the company are 
T. F. Peirce, president; Della Peirce, vice-president, and 
Thomas E. Landon, secretary and treasurer. 

There is no contemplated change in the organization and 
the business will run along in the same old way. 

Advertising announcements in the Los Angeles 
present the facts as above outlined, in somewhat less detail. 


papers 


\PPLIANCES For 


December, 1922. 


Changes in Personnel of Taylor Chair Company. 
f recent changes in the personnel of the 
Bedford, will be of interest 
held. Bruce Taylor has re- 





Announcement 
Tavlor Chair Company of 
to those in the office furniture 


signed as treasurer of the company, and disposed of his 
holdings to Joseph F. Taylor, who remains in active charge 
of the business as vice-president and general manager. 
Vincent A. Taylor, one of the country’s pioneer chair 
builders, continues as president of The Taylor Chair 
Company. 
John Freeman, who is known from Cleveland to the 


Pacific Coast, in which territory he has represented the 





TAYLOR. 


JOSEPH F. 


company for many years, has given up this position to be- 
come second vice- president and sales manager. Mr. Free- 
man has increased his holdings in the company, and by 
reason of his long experience and wide acquaintance, is well 
qualified to perform the important duties of his new po- 
sition. 

J. K. Swearingen, who succeeds Bruce Taylor as treas- 
urer, is also secretary of the company, and Floyd Flick is 
assistant secretary. 

In announcing the policy of the company under the new 
General Manager Joseph F. Taylor states that 

household chair line on which the company was 
continue to be an important department of 
the business, more prominence than ever will be given to 
the office chair line known as the Master’s Line. Recently 
this line has been made more comprehensive on the com- 
mercial end and strengthened in its adaptability for con- 
tract work. Now the company announces a new line of 
fine suite chairs to match the products of the leading desk 
manufacturers. In this connection the Taylor Chair Com- 
pany offers a service which they believe will be much ap- 
trade. 


line-up, 
while the 
founded will 


preciated by the 


Van Dorn Changes Chicago Distribution. 

December 1 The Van Dorn Iron Works, Cleveland, 
Ohio, withdrew its branch at 167 West Monroe street, 
Chicago, Ill. Hereafter a district office, affording service 
to dealers and users will be conducted at Chicago by F. A. 
Lapham, formerly of the Chicago sales office. 

L. B. Cooley, heretofore sales manager of the Chicago 
branch, will be in charge of the Ohio district, traveling 
from the factory at Cleveland, Ohio. A. Ertel, who has 
had charge of mechanical service at Chicago, has been as- 
signed a department at the Cleveland factory. 


Furniture Store Opens St. Paul Offices. 


The Falls Desk Division of the Fritz-Cross Company has 
opened offices in the Hamm building, St. Paul, Minn., un- 
der the management of B. WilkEams. 

The Falls bookkeeping machine desk was formerly mar- 
keted by the Falls Bank Desk Company of Chicago, but 
is now produced and distributed by the Fritz-Cross Com- 
pany of St. Paul 


A Fourteenth Anniversary. 

furniture house of Clark & Gibby, Inc., 343 
New York, N. Y., celebrated its fourteenth an- 
uiversary on November 16. The company started in 1908 
with a capital of $2,835. During the period which has in- 
tervened the house has developed a business which amounts 
to almost a million dollars a year. 


The office 
> eo - , 
Broadway, 
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A NUMBER OF INTERESTING 


Orleans, featuring pencils, advertising signs, 


Here the European idea 


c The arena in the center is done in plaster. 
Stationery Company of Portland, Ore. 


they appear to be in the 
reduce it to small compass at the same time retain ing 


DIN 


™ 


- 


aor “Sav~4 the dip” 








WINDOW DISPLAYS FROM WIDELY SEPARATED SECTIONS, SHOWING VARIOUS PRO- 
upper left hand picture is a display made in one of the show windows of the Dameron-Pierson Company of New 

etc. The occasion was the opening of the schools in the fall. The lower right hand 
the Burr-Vack Company of Chicago, showing Clarotype packages attractively arranged in pyra- 
window display of pens, fountain pens and pencils arranged under the super- 
Norwood, manager of the engraving and fountain pen and pencil department of the Faithorn Company, Chicago. 


of emphasizing merchandise and using a limited number of signs only is followed The right hand 
Justice Sta tionery Company of Seattle, Wash., in recognition of the football 
The lower picture is an attractive pencil display made by the Kilham 
These displays were dou btless much more effective when seen in the actual window than 
picture a window display covering an area of several feet through 
inyihing but the most general features. 


exhibit made by 
The lower left hand picture is a 


fountain pen display arranged by the 


pictures. It is exceedingly difficult to 
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Visitors from Abroad 


Men from Other Lands Inspect United States 


Markets 


British Typewriter Man Seeks Added Lines. 


O. E. Spencer, head of the Brown Typewriter Com- 


pany, 329 High Holborn, London, England, sailed on Sat 
urday, November 11, for New York. Mr. Spencer was 
manager for the continent of Europe for the Noiseless 
Typewriter Company for six and one-half years, intro 


ducing that machine throughout the major part of the Con- 
tinent. He resigned October 31 last 

He expects while in the United States to establish an- 
other connection that will fit in with the organization of 
the Brown Typewriter Company for Europe. 

Mr. Spencer recently started a house publication which 
he calls “Brown Links,” which is issued monthly by the 
Brown Typewriter Company. The November issue com- 
memorates the culmination of the company’s first year in 
business and the opening of its second year under encour- 
aging auguries 

“Brown Links” contains useful stock lists of rebuilt ma- 
chines of several of the leading makes, with a couple of 
pages of pertinent comment. 

Mr. Spencer may be addressed in care of Office Appli- 
ances, 720 Tribune building, New York, during his stay in 
this country. 


Veteran English Office Equipment Man Visits U. S. 

John Drucquer, manager of the Manenester, England, 
agency of the Burroughs Adding Machine Company, who 
recently completed his thirteenth year with that organiza 
tion, has just spent some time traveling through the United 
States and Canada. He visited Office Appliances Novem 
ber 13 on his way East, after an extended and interesting 
trip 

Arriving some weeks ago from England, he went West 
through Canada to the coast, then turned South. visiting 





JOHN 


DRUCQUER 


ies enroute and after completing a partial 
turned East, stopping at the principal 
points enroute. He visited Chicago, as stated, about the 
middle of last month, and continuing his journey spent 
some days at the Burroughs factory in Detroit, from which 
point he proceeded to New York. 

The British Bulletin last June commented on Mr. 
Drucquer’s work. From that account it appears that he 
has over nearly all the period during which he has been 
with the Burroughs organization led the provinces in sales 
and points, and has been responsible for securing approxi- 
mately fifteen percent of the total business obtained by the 
company in the British Isles. His slogan is, “Do it now,” 
and he does 


the prin 


tour ot 


cipal cit 
California, 


Mr. Labarre of Amsterdam Here on Business. 


E. Labarre of the B. C. A. Ltd., Holland, visited the 
United States for a month or so recently. He is exceed- 
ingly well informed on business in Holland and on econ- 
omic conditions in Europe. He has represented the Noise- 
less Typewriter Company for three and a half years and 
came to the United States to investigate new devices and 
to take on additional agencies. Mr. Labarre is a Britisher 
by birth and served for several years as British vice-cen 
sul at Amsterdam. He was kind enough to pay us a com- 
pliment in a recent letter to this journal, stating that a 
search of the market disclosed nothing of which he had 
not had knowledge through the pages of Office Appliances. 


$j 





He said, “If it were not for the value of personal contact 
in coming to an arrangement, it (the information obtained 
in the pages of Office Appliances) would make the expen- 
sive journey to the States almost superfluous.” 


American Writing Machine Moves New York 
Store. 


The American Writing Machine Company has moved its 
principal New York City store from 345 Broadway to 321 
Broadway. At the latter location a much increased floor 


space is available The new premises are about 100x23 feet, 
with a basement for storage purposes. The repair shop is in 
the rear, set off by a partition, in front of which the office is 
located. The manager’s office is at the front of the store, en- 
closed within a brass railing. The floor is covered with cork, 
one-half inch thick, in an attractive design. Palms set on the 
typewriter cases help to enhance the appearance of the 
premises. Near the front of the store is a resting place 
for customers, where machines may be examined at con- 
venience Edwin Newton, the manager, believes it best to 
show only a few machines in the space available, rather 
than to fill the walls with cases of typewriters. He follows 
the same idea in window dressing. A small railing is pro- 
vided at the back of the two windows, so that the casual 


observer may look into the store and get an idea of its 
size. The store is light and airy, artificial lighting being 
unnecessary in the day time in the front part of the 


store. 

The home \merican Writing Machine Com- 
pany remains at Newark, N. J., where the tactory is located 
and the two branch stores in New York City, one at 10 
Barclay street and the other at 20 East Twenty-third street, 
remain the same 


office of the 


Frank L. Pierce Takes Up New Work. 


Frank L. Pierce, formerly with the Remington Type- 
writer Company, Inc., resigned November 18, after having 
been with that interest nearly seventeen years. He was 


elected secretary and treasurer of the Direct Mail Adver- 
tising Association at the Cincinnati convention. Mr. Pierce 
takes over the duties of Louis Balsam, formerly secretary 
and editor of the Bulletin of the Direct Mail Advertising 
Association. 

At the time of the consolidation of the sales organiza- 
tions of the Monarch and Remington typewriter com- 
panies in 1912 Mr. Pierce had been secretary of the Mon- 
arch Typewriter Company four years. After the consoli- 
dation he became assistant to George W. Dickerman, vice 
president in charge of publicitv. In 1915 Mr. Pierce was 
given entire charge of the direct advertising activities of 
the Remington Typewriter Company, Inc., in which work 
he has continued until his resignation from the Remington 
service 

Mr. Balsam resigned as secretary of the Direct Mail Ad- 
vertising Association to become editor of The Mailbag, 
Cleveland, Ohio. 


British Office Equipment Man in U. S&S. 


E. H. Gardner of the Addressall Machine Company, 
Manchester, England, agent for the Belknap addressing 
machines and the Multicolor Press in Great Britain, re- 
cently visited several of the principal cities of the United 
States. Mr. Gardner is an active and forceful personality 
and has built up a_ strong organization throughout the 
British Isles. His company has created a fine business and 
is likely to extend its representations of American office 
equipment machines 


Barman Returns to England After Visit Here. 


L. M. Barman, London manager of Roneo, Ltd., recently 
returned to England after having spent a month in the 
United States. He came to this country to investigate the 
possibilities for producing the Roneo addressing machine 


here. 
Abell Adds to Force. 
W. T Abell, manager of the Philadelphia sales office 
of the American Sales Book Company, Ltd., has added 
A. S. Tibbits as city salesman for Philadelphia. 


Meow-r-r! 
Captain Billy says a wise man never blows his “knows.” 
* k + 
Fall styles will cover a multitude of s(h)ins.—The Office 
Cat. 
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National Association of Office Appliance Manu- 
facturers Meets. 


Several matters of interest to the office appliance indus- 
try were acted upon at the regular quarterly meeting of 
the National Association of Office Appliance Manufactur- 
ers, November 9 and 10, in Cincinnati. 

Perhaps no association has a better record of regular 
attendance at its meetings than the National Association 
of Office Appliance Manufacturers. Again, these meetings 
are typical of the office appliance industry because of the 
despatch and clean-cut efficiency with which they are con- 
ducted. Quite different from the usual trade conventions. 
these meetings are not pleasure jaunts, but working coun- 
cils in which the principal executives of the member com- 
panies compare notes on correct methods and current 
events in the office appliance industry 

At the Cincinnati meeting such important projects to the 
members as the following were considered and acted upon: 

1. The preparation and publication of an educational 
book on modern office practice. This book will not be an 
advertising medium, but a text book dealng with the 
reasons why modern office equipment is not only ad- 
vantageous but essential to present day conditions. It is 
to be sold at a reasonable price and plans are being per- 
fected for a wide distribution among business houses and 
educational institutions. 

The question of quicker and more economical selling 
results from public exhibits such as business shows and 
trade exhibitions was thoroughly discussed and improved 
methods considered for creating greater results from this 
phase of office appliance selling. In this connection, Frank 
E. Tupper, president of the Annual Business Show Com- 
pany, New York City, briefly addressed the members re- 
garding the forthcoming St. Louis business show. 

3. The business enterprise count made for the associa- 
tion by the R. L. Polk Company of Detroit was gone into 
very thoroughly and the members were addressed by 
Arthur Livingston, a representative of the R. L. Polk 
Company, about the completion of the work which has 
now been delivered to the members. These statistics and 
tacts are now being used by the office appliance industry 
for the purpose of determining quotas, mailing lists, selling 
tasks, etc. 

4. The question of plarined sales talks was very ably 
handled by James L. Dalton, president of the Dalton 
Adding Machine Company, who. personally demonstrated 
to the members of the association the benefits his company 
and salesmen enjoy from carefully planned standard demon- 
strations of the Dalton adding machixe. 

5. Discussions covering many phases of the selection 
and training of salesmen; also a discuss‘on on the taxing 
of sales of foreign corporations in many of the states, 
especially of the South. This refers to the taxing of sales 
of corporations having their origin outside of the state 
which levies the tax. It is proposed to present to Con- 
gress certain bills for the enactment of legislation to meet 
this situation. The matter is now in the hands of a special 
committee. 

George Wigginton, president of the Kalamazoo Loose 
Leaf Binder Company, is chairman of the committee on 
text-book on modern office practice referred to above. 

An address on Salesmanship by E. G. Weir, advertising 
manager of the Beckwith Company, Dowagiac, Mich., was 
a feature of one of the sessions. Frank E. Tupper, presi- 
dent of the Annual Business Show Company; Ward Ga- 
vett, and Arthur Livingston of the Polk Company, were 
guests of the Association and made talks on the subjects 
on which they are most interested. 

The idea of a series of better business conventions in a 
number of the smaller cities by assoc’ation members was 
discussed and a report was made by a committee headed 
by R. N. Fellows, advertising manager of the Addresso- 
graph Company, on the trial of such conventions in Sep- 
tember and October last which brought favorable results. 
The plan is being considered for early in 1923. 

The sessions started promptly at 9:00 a. m., Thursday. 
Thursday evening the members attended a dinner at which 
James L. Dalton presided. Friday the session again started 


at 9.00 a. m. and adjourned at noon in order to permit the 
members to visit the justly famed Cincinnati plant of the 
Dalton Adding Machine Company. Here the members 
secured some worth-while ideas regarding plant arrange- 
ment, manufacturing processes and sales department man 
agement. 

The next meeting of the 
Chicago in March. 


association will be held i 


Seattle Stationers Meet with Wholesalers. 

Early in the fall the Seattle Retail Stationers’ Association 
held a meeting with the wholesalers. The object was to 
better trade relations between the two branches of the 
trade. As a result of this meeting the retailers are buy 
ing as much as possible from the local jobbers, who, in 
turn, try to give better and quicker service to the retailers 
Plans are on foot to have certain wholesale houses stock 
heavily on certain lines so that the retailers can fill in their 
stocks and keep complete lines without having to wait 
eight or ten days for shipments to arrive from the East 

The annual mecting of the Seattle Stationers’ Associa- 
tion was held on November 16 at the Washington Annex 
There were three prominent speakers and a lively program 
of entertainment. Employers brought as many of their em- 
ployes as possible. The meeting was full of interest to 
everyone present. 


Dallas Stationers Hold Lively Meetings. 
The Dallas Stationers’ Association of Dallas, Tex., are 
holding meetings every other Tuesday in the French dining 


room of the Adolphus hotel. Arrangements are being 
made to co-operate with the National Association on all 
special days and weeks, and to endeavor to stimulate 


special interest in show windows and better arrangement 
in stores. 

It is planned to take up interesting subjects from time to 
time and have them discussed by capable men and at 
stated intervals to have special meetings when all sales- 
men and representatives of the different members will be 
brought together to establish better relations and create a 
better feeling among all those concerned. 


Connecticut Valley Stationers. 

The last meeting of the association was held at Bridge 
port on a stormy night. Notwithstanding this, sixty-one 
persons sat down to dinner. Five new members were 
elected. An address was made by James Armngton ot 
the Dennison Manufacturing Company. 


The next meeting of the association will be held in 
Hartford on January 10. The December mecting was 
omitted on account of the holidays 

The annual dinner of the Connecticut Valley Stationers’ 


Association will be held February 14 at the Kimball Hotel, 
Springfield, Mass. Arrangements are already under way 
It is expected that C. L. Mitchell and Fletcher B. Gibbs, 
of the National Association of Stationers and Manufac 
turers, will be present. 


Stationers Association of New York. 


The dinner and monthly meeting of the Stationers’ Asso 
ciation of New York was held on Monday, November 20, 
at the Drug and Chemical Club, 100 William street. Vocal 
and instrumental music was provided by Eddie Gash and 
his assistants. About thirty guests and prospective mem 
bers were among those in attendance besides the regular 
membership. 


Philadelphia Office Appliance Managers Active. 

The Office Appliance Managers’ Association of Phila- 
delphia has arranged a new schedule to provide entertain- 
ment at weekly meetings. The membership of the organi 
zation is now thirty-four, Reginald Rosevear having be- 
come a member recently. 


Boston Stationers Will Meet Dec. 5. 

The December meeting of the Boston Stationers’ Associ 
ation will be held at the City Club December 5. A good 
dinner will be followed by a brief business session. An 
important subject will be discussed by a good speaker. 


Lehman Takes New York Position. 


C. E. Lehman, who has been connected with the Phila- 
delphia office of the Brandt automatic cashier, has been 
promoted to the New York agency. 
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RIBBONS and 
CARBON PAPER 
as a SPECIALTY 

LINE 


Removed from the hundreds of staple lines carried by 
the Stationer, as a specialty line the Department of Type- 
writer Ribbons and Carbon Paper should receive a great deal 
of attention because of the splendid opportunity afforded to 
make such a department the most profitable branch of the 
business. We have argued for many years that this line of 
goods properly belonged to the Stationer and we are par- 
ticularly anxious at this time to stimulate their interest in 
same to a greater extent than ever before; and we would 
invite correspondence from any Stationer desiring special in- 
formation in regard to same. We undoubtedly enjoy the 
greater experience, being able to give any form of informa- 
tion required. We claim to make the most distinctive line 
of ribbons and carbons on the market today ; embodying new 
methods of manufacture which verify our claim in every way. 


We make inked ribbons not only for Typewriters, but 
for all devices using an inked ribbon to make its impression. 


We make a sheet of carbon for every purpose for which 
Carbon Paper may be used. Often times dissatisfaction is 
caused by furnishing the wrong sheet relating particularly 
to the wrong weight of paper and its finish. 


We are open to be consulted in any case of this kind and 
where special forms are used, and often in producing many 
copies at one time, if these forms are submitted to us, we 
will gladly tell you what to furnish. 


We excel in all we produce 
We meet every condition 
We fill every requirement 


Mittag & Volger, Inc. 


PRINCIPAL OFFICE AND FACTORY 
PARK RIDGE, N. J., U. S. A. 


BRAN CHES: 
NEW YORK 
261 Broadway 
CLEVELAND BOSTON 
: pri 160 Congress Street 
326 Erie Building 
MINNEAPOLIS LONDON 
711 McKnight Building 7 & 8 Dyers Building, 
CHICAGO Holborn, E. C. 


295 W. Monroe Street 


AGENCIES ALL OVER THE WORLD 
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SOME CONVENTION 
ECHOES. — The pictures 
shown on this page are pre- 
sented as echoes of the At- 
lantic City convention. The 
picture at the right shows a 
pen and pencil case contain- 
ing Schaeffer products shown 
on the mezzanine floor of 
the M. E. Blatt department 
store at Atlantic City. 

On the left is a group of 
gentlemen seated in the Gen- 





eral Fireproofing Company's 
handsome quarters on the 
boardwalk at Atlantic City. 
The gentlemen shown in the 
picture include Jé a, Sprott 
general sales manager of 
the General F ireproofing 


Company; Leo F Joh ison 
of Tampa, Fla and C. A 
Wilgus, General Fireproofing 
Company’s local re spapentne 
tive. The name of the fourth 
gentleman we cannot recall 








Vital Importance of Effective Sales Letters. 
(Henry H. Chief, Specialties Division, in 
Reports.) 


Morse, Commerce 





[Good sales letters are required to produce good results 
It is a waste of money to buy names of good prospects and 
then circularize them with letters that are not sales letters, 
and will not make either sales or friendships. Business must 
be built on confidence in the house and confidence in the prod- 
uct, and this can be established in the minds of prospects in 
other countries by readable, courteous, attention-getting sales 
letters] 

Sometimes when a business man reads his morning mail 
he can not help wondering whether the writers of some 
of the letters realize what a letter delivered to the addressee 
costs the sender in actual money. In conference, when 
the question of sending or not sending a letter comes up, 
some one may jokingly say, “Oh, let's send a letter; it 
costs only two cents.”’ As a matter of fact, when one con- 
siders the writers’ salaries and related factors, it is found 
that many of the letters cost the houses that send them 
from fifty cents to $1.00 apiece; and this applies to houses 
that are sending out many sacks of mail every night. 

It is difficult to understand just why a house spending 
fifty cents to send out a letter should send one that 1s really 
not worth a nickel. In addition to the cost of actually get- 
ting out the letter, one must consider the value of the 
opportunity that may be jeopardized or forfeited if the 
letter is ineffectual. One cannot well write a man a fourth 
letter of the same purport if three preceding letters have 
failed to produce the desired result. If the first letter does 
not prove effective, the opportunity is usually lost and it 
is very doubtful whether it can ever be retrieved. 

Example of Ineffective and Harmful Correspondence. 

But the strangest circumstance is that of a man who 
purchases lists of prospects, paying a rather high price 
per name, and then circularizes them in the most mediocre 


manner. A few days ago an instance of this came to the 
attention of the Bureau of Foreign and Domestic Com- 
merce. A manufacturer in New Jersey wrote as follows 


“Do you know anything about the Blank Service Bureau? 
They furnish manufacturers with worked-up inquiries at 
$1.00 apiece. We have found that their inquiries, when 
worked, will not produce answers to the letters. Is this 
a legitimate company?” 

When the letter was read it was felt at first that fraud 
had probably been perpetrated and that the service bureau 
mentioned was preying upon the gullibility of the Amer- 
ican exporter in selling him lists of worthless names at 
$1.00 per name. But such was not the case. It was a 
simple matter to get in touch with the service bureau and 
to obtain from its managers a statement as to just how 
their lists are made up. If their statements were correct 
(and there was no reason to doubt them), their method 
of compiling these names is ingenious and sound, and the 
lists should have produced results. The second letter from 
the complaining house brought copies of the correspond- 


ence between that house and one of the prospects. A 


letter of solicitation addressed to a house in Mexico and 
written in English read as follows: 

“1. We have been informed by the Blank 
reau that you are interested in men’s wearing 
Men’s welt and Mc Kay sewed shoes. 
Reversible wide silk cravats of the latest pattern 
A well-known brand of men’s silk hosiery. 
Leather gloves of domestic manufacture. 

“6. Soft and stiff felt hats bearing a well-known lox 
brand. 

“7. Remember, we are 
plete line 

By 


Service Bu 
apparel. 


AONE 


headquarters for the most con 


of men’s furnishings. 


S.—Inclosed herewith you will find our complet: 
buyers’ guide on all the lines which we carry 
This letter is reproduced as it is written, except for 


changes in the names of the articles, so as to conceal the 


identity of the house. In reply to that letter the firm 
received the communication that follows: 

“Replying to your favor of the 16th, we beg to infor 
you that we are not at this time in the market for the 
lines which you are so kind as to offer us. Our stock ii 


this line is complete at present, but should we need any- 
thing in the future we will be glad to let you have our in- 
quiry. We thank you for the attention and remain. 

_ Two things about this letter deserve to be noted: First, 
instead of being written from the Mexican headquarters 
to which the letter of the 16th was addressed, it was writ- 
ten from Eagle Pass, Tex., where the Mexican firm evi- 
dently maintains a branch. It is possibie that this is a 
buying branch strategically located for the importation 
of goods into Mexico. It would appear that an alert 
manager should have investigated and considered the pos- 
sibility of doing business with the house at Eagle Pass 
[he second noteworthy point is that the letter was writ- 
ten in Engli and rather good English The would-be 
exporter, instead of taking advantage of letter fror 
Eagle Pass and following up with a vigorous sales letter, 
quoting terms, datings, and other things that would natur- 
ally interest a man who expected to be in the market a 
little later, evidently became irritated because the first 
letter did not bring an order and wrote as follows: 

_ “Replying to your letter of the 30th. The Blank Serv- 
ice Bureau told us that you were in the market for men’s 
shoes. Will you kindly let us know if this statement was 
correct under date of August 14th? We received notice 
from them on the 16th and our letter was written on the 
same date. The articles we sell are illustrated on the in 
closed folder. We would like to hear fron regard 
to the Blank Service Bureau because we are paying them 
for these inquiries, and if they are not alive or if the in- 
quiries are faked we are 


sales 





a8 
+h, 
thnis 


you in 


paying out our good money to 
no good purpose whatsoever.” 
[he house at Eagle Pass replied to this deplorably in- 


judicious letter in the following dignified way 

_ “Replying to your favor of the 6th inst. we beg to in- 
form you that we are not at this time in the market for 
your men’s shoes that you are so kind as to offer us. Our 
stock in this line is complete at present, but should we 
need anything in the future we will be glad to let you have 














Here are shown some sign 
boards which greeted sta- 
tioners at Atlantic City con- 
vention from the tops of the 
buildings lining the board- 
walk. First we have the big 
sign board of the F. §&. 
Webster Company. The 








board in the center is that 
of the Barbee Wire and Iro 
Works, and the partial il 
lustration on the right is the 
-arker Pen Company's Dill- 
board advertising the Du 
fold pen. 
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Manifold Supplies Company 


PANAMA 


Carbon Papers and I'ypewriter Ribbons 


‘*The Line that can’t be matched’’ 


We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 


188 Third Avenue 
BROOKLYN (station t 2) IN. ¥ ie le 
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KARPEN 


P genase Of ffi ce 
eee, Detail 


MICHIGAN CITY - NEW YORK 
a a e ae” 
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Facilitated 


E correspondent who is without 

file clerk or messenger service must be 

on and off his feet quickly. This is the 

chair that helps him clean up a creditable 
batch of work every day. 


KARPEN are especially proud of the 
durability of this chair made possible by 
the sturdy construction. On this, as on 
all other members of the extensive 
Xarpen Line, is the little trade-mark that 
tzes up Karpen merchandise with Karpen 
advertising. The reading public recognizes 
the Karpen name, and there is a style 
to meet every inquiry. We invite your 
correspondence. 


S. KARPEN & BROS. 


MICHIGAN CITY 


CHICAGO NEW YORK 
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our inquiries. We thank you for your attention and :¢ 
main, 
“Very truly yours.” 

So far as the correspondence sent to the Bureau shows 
no reply to this letter was sent; yet any man possessing 
the true instinct of salesmanship would have addressed 
himself again to this Mexican prospect with one of the 
most carefully drafted, explicit sales letters that he was 
capable of writing 

Defects That Tend to Repel Prospective Customers. 

The Bureau of Foreign and Domestic Commerce en- 
deavors to prevent American exporters from practicing 
fraudulent schemes in connection with their export busi- 


ness, but it has no way of disciplining the merchant who 
rushes into the export field with such letters as the two 
that have been quoted, which constitute almost an affront 


to the intelligence of the foreign merchant 
In the first letter there was not a particl 
ship. There was no “approach”; there was » effort to 
attract favorable attention; there was no endeavor to 
terest the prospect; there was no room left for a “follow 
up’; the letter was written in English to a Mexican firm, 
and it began with the bald statement that this prospectiv: 
customer had been first heard of through the means of a 
service bureau. How much more effective the letter would 
have been if the writer, instead of saying that the ad 
dressee’s name had been purchased of a service bureau 


1 
Saiesman- 


for a dollar, had written in good Spanish, “The enviable 
reputation which your excellent house enjoys because ot 
its many years of honorable dealitig moves us to call your 
attention to our superior line of merchandise and our facili 
tics for serving you as a house of your standing deserves 


to be served.” 

There was nothing in the letter to create confidence o1 
the part of the recipient in the sender of the letter, no 
banker’s reference, no credit reference, nothing to indicate 
that anyone who had ever bought the products before had 
found them satisfactory, nothing to show that the house 
was in a position to cater to business in Mexico, nothing 
to prove that it knew how to pack goods for Mexico, not 
a word regarding terms or method of payment, and cer- 
tainly nothing that would tend to induce the buyer to 
abandon an already established connection. 

It is hard to imagine conditions so unusual that a letter 
of this type would get an order or even a reply. In send 
ing this correspondence to the bufeau the house writes: 

“These are the first people that have replied to any of 
our inquiries and you will notice that they say that they 
are not interested at the present time in our merchandise, 
although the service bureau claims that these inquiries 
were all alive. Remember that this is the first answer 
that we have had from any of the inquiries that they sent 
us and again this inquiry is not interested.” 

Requirements Deserving Careful Consideration. 

These letters that have been quoted, and that are obvi 
ously bad both in conception and in execution, are really 
not a great deal worse than much of the mail that is used 
in an effort to sell goods. Albert Sidney Gregg, in the 
October issue of The Nation’s Business, gives a very in- 
teresting report on domestic mail-order literature, which 
Stanley B. Moore, of Cleveland, investigated, and he ar- 
rives at the conclusion that sales can be made by mail if 
a letter is well typed on good stationery, if a stamp is prop- 
erly affixed, if too much advertising is not inclosed, if the 
envelope is sealed, and if the letter itself is a true sales 
document. 

For mail to foreign countries one should go further than 
this. In general, it is not well to rely on a single letter. 
A series—even if it consists of only three—is far better, 
but there should be a sequence to the letters. The first 
letter should attract favorable attention and create inter- 
est; the second should stimulate that interest and estab- 
lish a feeling of confidence; and the third should be a deli- 
cately worded sales document, with plenty of force and 
directness but without any appearance of haste or pressure. 
The letters should be individually typed on good stationery, 
and should be carefully signed with pen and ink by some 
officer of the company. 

It sometimes seems that the signature is the most im 
portant part of a foreign sales letter. The foreigner, par- 
ticularly the Latin American, is much more sensitive to 
slights and discourtesies than are the majority of Amer- 
ican traders. The present writer has always made it a 
rule, even when his mail might run to 300 or 400 form 
letters in one day, to examine each letter personally to 
make sure that the name and address are correctly spelled 
and the salutation is correct, and to sign each letter with 


(Continued on Page 153.) 
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A good typewriter deserves 
a good ribbon. Paragon 
Ribbons—made by us. 


75 cents ea 
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REMINGTON No. 12 


“The Quiet Typewriter” 


~The sum of typewriter merit,”’ is a 
strong statement, but we make it advis- 
edly. The new No. 12 Remington 
contains every feature and every quality 
that the typewriter user has always 
wanted. 


Remington strength and reliability 
—in full measure. 


‘Natural Touch’’—which gives a 
speed and ease of operation which is a 
revelation to every typist. 


Good work—and always good work 
—insured by features which prevent 
mis-operation. 


The Self-Starter, or automatic in- 
denter, that great, exclusive Remington 


Remington Typewriter Company 


374 BROADWAY, NEW YORK 
BRANCHES EVERYWHERE 


h, $7 a dozen. 


feature, which saves nearly a minute 
per letter in typing time. 


And added to all these, a degree of 
silence in operation which insures the 
quiet desired in every business office. 


The new Remington No. 12 sells for 
$110—$7.50 more than our standard 
correspondence machine—a $7.50 pre- 
mium for quiet. 


The business man will want this 
new Remington in his office for its quiet 
and the surpassing quality of its work. 


His typist will want it for its “natural 
touch’’—which makes the day’s work 
swift and easy. 


Now on demonstration. 
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Tariff Act of 1922. 


Notre.—Waldon Fawcett's discussion of the new tariff law 
in the November issue was an excellent presentation of the 
features of the act as affecting this field. For those who 
desire more specific and detailed information for reference 
purposes, the provisions of the Act are here quoted verbatim 
in so far as they have reference to this industry. 


The essential provisions of the Tariff Act of 1922 are 
printed here, insofar as they affect the office equipment 
and stationery fields. The signing of this act by President 
Harding in September was prefaced by a tremendous vol- 
ume of imports, some of which did not reach the United 
States customs until after the act was operative. 


The effect of the new tariff act will probably increase 
prices in this country considerably higher than world 
prices. Our exports will suffer somewhat. Imports will 


increase slowly until the trade balance is restored approxi- 
mately. 


It is not to be expected that the effect of the act in gen- 
eral will be as marked as was the case in previous in- 
stances, when the country adopted a tariff of “high” proc- 
livities. It may even be an instrumentality in restoring 
the parity of exchange. 


There are no drastic changes affecting this field over this 
act in its original form as the Fordney bill. We are a 
creditor nation. Those manufacturers of this United States 
who have been instrumental in obtaining high protection 
against foreign competition will feel the adverse effects in 
the greatest measure. 


Title I. 


Par. 33. Compounds of casein, known as galalith, or by any 
other name, in blocks, sheets, rods, tubes, or other forms, not 
made into finished or partly finished articles, twenty-five cents 
per und; made into finished or partly finished articles of 
which any of the foregoing is the component materia! of chief 
value not specially provided for, forty cents per pound and 
twenty-five per centum ad valorem. 

Par. 44. Ink and ink powders not specially provided for, 
twenty per centum ad valorem. 


Par. 213. Graphite or plumbago, crude or refined: Amorphous, 
ten per centum ad valorem; crystalline lump, chip or dust, 
twenty per centum ad valorem; crystalline flake, 1% cents per 
pound. As used in this paragraph, the term “crystalline flake” 
means graphite or plumbago which occurs disseminated as a 
relatively thin flake throughout its containing rock, decom- 
posed or not, and which may be or has been separated there- 
from by ordinary crushing, pulverizing, screening, or mechani- 
cal concentration process, such flake being made up of a num- 
ber of parallel laminae, which may be separated by mechanicai 
means. 


Par. 341. Steel plates, stereotype plates, electrotype plates, 
half-tone plates, photogravure plates, photo-engraved plates, 
and plates of other materials, engraved or otherwise prepared 
for printing, and plates of iron or steel engraved or fashioned 
for use in the production of designs, patterns, or impressions 
on glass in the process of manufacturing plate or other glass, 
twenty-five per centum ad valorem; lithograph plates of stone 
or other material engraved, drawn or prepared, twenty-five per 
centum ad valorem. 

Par. 350. Pins with solid heads, without ornamentation, in- 
cluding hair, safety, hat, bonnet, and shawl pins; and brass, 
copper, iron, steel or other base metal pins, with heads of glass, 
paste, or fusible enamel; all the foregoing not plated with gold 
or silver, and not commonly known as jewelry, thirty-five per 
centum ad valorem. 

Pens and Pencils. 


Par. 351 Pens, metallic, not specially provided for, twelve 
cents per gross; with nib and barrel in one piece, fifteen cents 
per gross. 

Par. 352. Penholder tips, penholders and parts thereof, gold 
pens, combination penholders comprising penholders, pencil, 
rubber eraser, automatic stamp, or other attachments, twenty- 
five cents per gross and twenty per centum ad valorem; me- 
chanical pencils made of base metal and not plated with gold, 
silver or platinum, forty-five cents per gross and twenty per 
centum ad valorem: Provided, That pens and penholders shall 
be assessed for duty separately. 

Par. 353. Fountain pens, fountain pen holders, stylographic 
pens and parts thereof, seventy-two cents per dozen and forty 
per centum ad valorem: Provided, That the value of cartons 
and fillers shall be included in the dutiable value. 

Par. 354. Pen knives, pocket knives, clasp knives, pruning 
knives, budding knives, erasers, manicure knives, and all knives 
by whatever name known, including such as are denominatively 
mentioned in this Act, which have folding or other than fixed 
blades or attachments valued at not more than forty cents per 
dozen, one cent each and fifty per centum ad valorem; valued 
at more than forty and not more than fifty cents per dozen, 5 
cents each and fifty per centum ‘ad valorem; valued at more 
than fifty cents and not more than $1.25 per dozen, eleven cents 
each and fifty-five per centum ad valorem; valued at more than 
$1.25 and not more than $3.00 per dozen, eighteen cents each and 
fifty-five per centum ad valorem; valued at more than $3.00 and 
not more than $6.00 per dozen, twenty-five cents each and fifty 
per centum ad valorem; valued at more than $6.00 per dozen, 
thirty-five cents each and fifty-five per centum ad valorem; 
blades, handles, or other parts of any of the foregoing knives 
or erasers shall be dutiable at not less than the rate herein 
imposed upon knives and erasers valued at more than fifty 


cents and not exceeding $1.25 per dozen; cuticle knives, corn 
parts thereof, 
sixty per 


knives, nail files, tweezers, 


hand forceps and 
finished or unfinished, 


by whatever name known, 
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centum ad valorem: Provided, That any of the foregoing, if 
imported in the condition of assembled, but not fully finished, 
shall be dutiable at not less than the rate of duty herein im- 
posed upon fully finished articles of the same material and 
quality, but not less in any case than fifteen cents each and 
fifty-five per centum ad valorem: Provided further, That all 
the articles specified in this paragraph, when imported, shall 
have the name of the maker or purchaser and beneath the same 
the name of the country of origin die sunk conspicuously and 
indelibly on the shank or tang of at least one or, if practicable, 
each and every blade thereof. 

Par. 360. Philosophical, scientific and laboratory instruments 
apparatus, stensils, appliances (including drawing, surveying 
and mathematical instruments), and parts thereof, composed 
wholly or in chief value of metal, and not plated with gold, 
silver or platinum, finished or unfinished, not specially provided 
for, forty per centum ad valorem: Provided, That all articles 
specified in this paragraph, when imported, shall have the name 
of the maker or purchaser and beneath the same the name of 
the country of origin die sunk conspicuously and indelibly on 
the outside, or if a jointed instrument, on the outside when 


closed. : 
Office Machines. 


Par. 372. Steam engines and steam locomotives, 
centum ad valorem; sewing machines and parts thereof, not 
specially provided for, valued at not more than $75.00 each, 
fifteen per centum ad valorem; valued at more than $75.00 each 
thirty per centum ad valorem; cash registers, and parts there- 
of, twenty-five per centum ad valorem; printing presses, not 
specially provided for, lawn mowers and machine tools and parts 
of machine tools, thirty per centum ad valorem; embroidery 
machines, including shuttles for sewing and embroidery ma- 
chines, lace-making machines, machines for making lace cur- 
tains, nets and nettings, thirty per centum ad valorem; knit- 
ting, braiding, lace braiding and insulating machines, and all 
other similar textile machinery or parts thereof, finished or 
unfinished, not specially provided for, forty per centum ad 
valorem; all other textile machinery or parts thereof, finished 
or unfinished, not specially provided for, thirty-five per centum 
ad valorem; cream separators valued at more than $50.00 each, 
and other centrifugal machines for the separation of liquids 
or liquids and solids, not specially provided for, twenty-five per 
centum ad valorem; combined adding and typewriting ma- 
chines, thirty per centum ad valorem; all other machines or 
parts thereof, finished or unfinished, not specially provided for, 
thirty per centum ad valorem: Provided, That machine tools 
as used in this paragraph shall be held to mean any machine 
operating other than by hand power which employs a tool for 
work on metal. 

Par. 410. Spring clothespins, fifteen cents per gross; house 
or cabinet furniture wholly or in chief value of wood, wholly 
or partly finished, wood flour, and manufactures of wood or 
bark, or of which wood or bark is the component material of 
chief value, not specially provided for, 3344 per centum ad 
valorem. 

Par. 907. Tracing cloth, five cents per square yard and 
twenty per centum ad valorem; cotton window hollands, all oil- 
clothes (except silk oilcloths and oilcloths for floors), and filled 
or coated cotton cloths not specially provided for, three cents 
per square yard and twenty per centum ad valorem; water- 
proof cloth composed wholly or in chief value of cotton or other 
vegetable fiber, whether or not in part of india rubber, five 
cents per square yard and thirty per centum ad valorem 


Felts. 


Par. 1112. Felts, not woven, wholly or in chief value of wool, 
valued at not more than fifty cents per pound, eighteen cents 
per pound and thirty per centum ad valorem; valued at more 
than fifty cents but not more than $1.50 per pound, twenty- 
seven cents per pound and thirty-five per centum ad valorem; 
valued at more than $1.50 per pound, thirty-seven cents per 
pound and forty per centum ad valorem. 

Par. 1207. Fabrics with fast edges, wholly or in chief value 
of silk, not exceeding twelve inches in width, including ribbons, 
and articles made therefrom, tubings, garters, suspenders, 
braces, cords, tassels and cords and tassels; all the. foregoing 
composed wholly or in chief value of silk or of silk and india 
rubber, not embroidered in any manner by hand or machinery, 
and not specially provided for, fifty-five per centum ad valorem. 

Par. 1302. Paper board, wallboard, and pulpboard, including 
cardboard and leather board or compress leather, not laminat- 
ed, glazed, coated, lined, embossed, printed, decorated or orna- 
mented in any manner, nor cut into shapes for boxes or other 
articles and not specially provided for, ten per centum ad 
valorem; pulpboard in rolls for use in the manufacture of wall- 
board, five per centum ad valorem: Provided, That for the pur- 
poses of this Act any of the foregoing less than nine one- 
thousandths of an inch in thickness shall be deemed to be 
paper; sheathing paper, roofing paper, deading felt, sheathing 
felt, roofing felt or felt roofing, whether or not saturated or 
coated, ten per centum ad valorem. If any country, dependency, 
province or other subdivision of government imposes a duty on 
any article specified in this paragraph, when imported from the 
United States, in excess of the duty herein provided, there 
shall be imposed upon such article, when imported either di- 
rectly or indirectly from such country, dependency, province, 
or other subdivision of government, a duty equal to that im- 
posed by such country, dependency, province or other subdivi- 
sion of government on such article imported from the United 
States. 


fifteen per 


Carbon Paper. 

Par. 1304. Papers commonly known as tissue paper, stereo- 
type paper and copying paper, india and bible paper, condenser 
paper, carbon paper, coated or uncoated, bibulous paper, pot- 
tery paper, tissue paper for waxing and all paper similar to any 
of the foregoing, not specially provided for, colored or uncolored, 
white or printed, weighing not over six pounds to the ream of 
four hundred and eighty sheets on the basis of twenty x thirty 
inches, and whether in reams or any other form, six cents per 
pound and fifteen per centum ad valorem; weighing over six 
pounds and less than ten pounds to the ream, five cents per 
pound and fifteen per centum ad valorem; india and bible paper 
weighing ten pounds or more and less than eighteen pounds to 
the ream, four cents per pound and fifteen per centum ad va- 
lorem; crepe paper, six cents per pound and fifteen per centum 
ad valorem: Provided, That no article composed wholly or in 
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IDA HILCOFF 


World’s Novice Cham- 
pion Typist. 


GEORGE W. GASKILL 
World’s Amateur 
Champion Typist 






























GEORGE L. HOSSFELD 


World’s Champion Typist 


The Worlds Champion Sypists 


HE Underwood Standard Typewriter scored 

its seventeenth consecutive victory in the Sev- 

enteenth World’s Championship Typewriter 
Contest for the Thousand Dollar Trophy, at the 
National Business Show, Grand Central Palace, 
New York, October 23, 1922. 












“OPY of > Official : . . y ’ . 
Sage Peg: oon George L. Hossfeld is again the World’s Cham- 


“Brer Coon et al,” by pion Typist, establishing a new World’s record of 


ze 2 eeare SPAR OE 144 net words a minute for one hour. 
the champions wrote in 


establishing their records, 


will be sent free upon re- George W. Gaskill becomes the World’s Ama- 
oe teur Champion with a record of 137 net words a 


minute for thirty minutes, ten words a minute 
faster than the previous year’s amateur record. 










Ida Hilcoff, after only one year’s training on the 
typewriter, is the World’s Novice Champion with 
a record of 109 net words a minute for fifteen 
minutes. 


Seventeen consecutive victories in the World’s 
Championship Typewriter Contests, proclaim the 
Underwood supreme in speed, accuracy and durability. 


UNDERWOOD TYPEWRITER CO., Inc. 


30 Vesey Street New York City 
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UNDERWOOD: STANDARD ‘TYPEWRITER 
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chief value of one or more of the papers specified in this para- 
graph shall pay a less rate of duty than that imposed upon the 
component paper of chief value of which such article is made. 
bad bad Par. 1305. Papers with coated surface or surfaces, not spe- 
ttention lve a ers— cially provided for, five cents per pound and fifteen per centum 

ad valorem; papers with coated surface or surfaces, embossed 

or printed, otherwise than lithographically, and papers wholly 








4 1 or partly covered with metal or its solutions (except as herein 

Help Speed Up Business! provided), or with gelatin, linseed oil cement, or flock, five cents 

per pound and fifteen per centum ad valorem; papers, including 

Do Your Customers a Good Turn—Show Them decorated or covered with a design, fancy effect, pattern, or 


character, except designs, fancy effects, patterns, or characters 
produced by lithographic process, 44% cents per pound, and in 
addition thereto, if embossed, or printed otherwise than litho- 
graphically, or wholly or partly covered with metal or its soiu- 
tions, or with gelatin or flock, seventeen per centum ad valorem 
Provided, That paper wholly or partly covered with metal or 
its solutions, and weighing less than fifteen pounds per ream 
of four hundred and eighty sheets, on the basis of twenty x 
twenty-five inches, shall pay a duty of five cents per pound 
und seventeen per centum ad valorem; gummed papers, not 
specially provided for, including simplex decalcomania paper 






TRADE. MARR] 









New Model The New af not printed, five cents per pound; cloth-lined or reinforced 
‘RUBBERLESS paper, five cents per pound and seventeen per centum ad va- 

No. 3— Stamp—Saves lorem; papers with paraffin or wax-coated surface or surfaces, 
Many Unneces- vegetable parchment paper, grease-proof and imitation parch- 

(postal card aie end ment papers which have been supercalendered and rendered 
size) E iv transparent or partially so, by whatever name known, all other 
ia xpensive grease-proof and imitation parchment paper, not specially pro- 
ready for Delays. vided.tor, by whatever name known, three cents per pound and 
delivery “On the Job in fifteen per centum ad valorem; bags, printed matter other than 
Two Minutes for lithographic, and all other articles, composed wholly or in chief 


value of any of the foregoing papers, not specially provided for, 
and all boxes of paper or papier-mache or wood covered or 
iined with any of the foregoing papers or lithographed paper, 
or covered or lined with cotton or other vegetable fiber, five 
cents per pound and twenty per centum ad valorem; plain basic 
paper for albumenizing, sensitizing, baryta coating, or for 
photographic processes by using solar or artificial light, three 
cents per pound.and fifteen per centum ad valorem; albumen- 
ized or sensitized paper or paper otherwise surface coated for 
photographic purposes, three cents per pound and twenty pe: 
centum ad valorem; wet transfer paper or paper prepared 
wholly with glycerin or glycerin combined with other materials, 
containing the imprints taken from lithographic plates or stones 
sixty-five per centum ad valorem. 


January 15th 


Two Cents.” 





Printed and Lithographed Products. 

Par. 1306. Pictures, calendars, cards, labels, flaps, cigar 
bands, placards and other articles, composed wholly or in chief 
value of paper lithographically printed in whole or in part 
from stone, gelatin, metal, or other material (except boxes 
views of American scenery or objects, and music, and illustra- 
tions when forming part of a periodical or newspaper, or of 
bound, or unbound books, accompanying the same), not spe- 
cially provided for, shall pay duty at the following rates: Labels 
and flaps, printed in less than eight colors (bronze printing to 
be counted as two colors), but not printed in whole or in part 
in metal leaf, twenty-five cents per pound; cigar bands of the 
same number of colors and printings, thirty-five cents per 
pound; labels and flaps printed in eight or more colors (bronze 
printing to be counted as two colors), but not printed in whole 





. or in part in metal leaf, thirty-five cents per pound; cigar 
. a ee . bands of the same number of colors and printings, fifty cents 
NOW, RIGH1] NOW —when you need per pound; labels and flaps, printed in whole or in part in metal 
3 = leaf, sixty cents per pound; cigar bands, printed in whole or 

them — when business demands them — in part in metal leaf, sixty-five cents per pound: all labels, 
t. _ f : . . p : flaps and bands, not exceeding ten square inches cutting size 
you can address shipping tags, return en- in dimensions, if embossed or die-cut, shall pay the same rate 
-_ : . . —— P ec of duty as hereinbefore provided for cigar bands of the same 
velopes, post cards print past due notices, number of colors and printings (but no extra duty shall be 
endorsement forms, vour signature make assessed on labels, flaps, and bands for embossing or die-cut- 
. Pas ting); fashion magazines or periodicals, printed in. whole or in 
drawings—do anything that can be done part by lithographic process, or decorated by hand, eight cents 
ae ey ; he F : 7 per pound; decalcomanias in ceramic colors, weighing not over 
with old fashioned rubber stamps, at one- one hundred pounds per one thousand sheets on the basis of 
> °*« ae a pe |. = twenty x thirty inches in dimensions, seventy cents per pound 
tenth the ~ cost NO W AI > NO EX and fifteen per centum ad valorem; weighing over one hundred 


PENSIVE, NERVE-RACKING DELAYS— pounds per one thousand sheets on the basis of twenty x thirty 


inches in dimensions, twenty-two cents per pound and fifteen 


MULTISTAMP iS on the job, any time— per centum ad valorem; if backed with metal leaf, sixty-five 
P we : . ae ‘ a. Gh. cents per pound; all other decalcomanias, except top decal- 
all the time—doing the actual work in [wo comanias, forty cents per pound; all other articles than those 

; ac ff , . » 99 > , : ™ hereinbefore specially provided for in this paragraph, not ex- 
minutes for two cents. Order —" to ceeding eight one-thousandths of an inch in thickness, twenty- 
day—vyou mav need it tomorrow—It’s the five cents per pound; exceeding eight and not exceeding twenty 
“co. S a 2S e = one-thousandths of an inch in thickness, and less than thirty- 
Spare Tire” in your business. five square inches cutting size in dimensions, ten cents per 


pound; exceeding thirty-five square inches cutting size in di- 
mensions, 9% cents per pound, and in addition thereto on all of 


Ask your Stationer or Rubber Stamp said articles exceeding sight and not exceeding twenty one- 

ake +f > son? : : wie thousandths of an inch in thickness, if either die-cut or em- 
Maker—if he hasn’t it in stock—order bossed, one-half of one cent per pound; if both die-cut and em- 
direct bossed, one cent per pound; exceeding twenty one-thousandths 


of an inch in thickness, 7% cents per pound: Provided, That in 
ease of articles hereinbefore specified the thickness which shall 


Price in U. S. A.—Postpaid, completely determine the pate, of duty os be append shall be that of the 
naan’ . ss » ones thinnest material found in the article, but for the purposes of 
equipped for 25 different stamps with full this paragraph the thickness of lithographs mounted or pasted 
and simple instructions C. O. D. 7-50 upon paper, cardboard, or other material shall be the combined 
or check with your order....... = thickness of the lithograph and the foundation on which it is 


mounted or pasted, and the cutting size shall be the area which 
is the product of the greatest dimensions of length and breadth 
of the article, and if the article is made up of more than one 


e 
The Multistamp Company piece, the cutting size shall be the combined cutting sizes of all 
of the lithographically printed parts in the article 


NEW _ YORK: Edmund T. Wright, 20 E. 18th _ Street. Par. 1307. Writing, letter, note, drawing, handmade paper 

CANADA, United Typewriter Co., Underwood Bidg., and paper commercially known as handmade paper and ma 

Toronto, chine handmade paper, japan paper and imitation Japan paper 

} GREAT BRITAIN AND THE CONTINENT by Robert W. by whatever name known, Bristol board of the kinds made on 
| Wright, 114-116 Southampton Row, High Holborn, a Fourdrinier machine, and ledger, bond, record, tablet, type 
London, WC1, England. writer, manifold and onionskin and imitation onionskin paper, 


calendered or uncalendered, weighing seven pounds or over per 
ream, and paper similar to any of the foregoing. three cents per 
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This is a pho- 
tograph of 
the Albu- 
querque 
Typewriter 
Exchange, 
New Mexico, 
dealers for 
the Royal 
Typewriter. 


ES oJ 








Robert A. 
Rehm, the 
owner, Is one 
of over 100 
distributors 
who are a 
part of the 























ee > © ° . @ . 


Organization 


which composes, in addition to these dealers, over 70 
direct branches. 


(If the ‘‘Royal’’ is not represented in your territory now, and you 
are a real merchant, this may offer an opportunity for you) 














| 
National Sales 


ROYAL TYPEWRITER COMPANY. Inc. 
Dealers Dept. 364-366 Broadway NEW YORK 
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GREATER SALES VOLUME 


WITH THE 


DOW PENCIL LINE 


Increase the volume of your sales with a quick seller. One that every- 
one wants and will become so enthusiastic over it that they will induce 














their friends to visit your store. 
you can think of in a pencil. 


Dow Pencils have every good feature | 
Leads can be changed instantly. Our 


new lead ejector makes it easy. 


You will wonder how a pencil can | 











be so convenient and simple, until you see the little friction hump 
which does away with all screws, springs, and complicated parts 
that break and get out of order. This hump preduces an easy, 
resilient movement that feeds the lead out by simply pressing 
on the eraser ard holds it firmly in place while writing. Every | 
person who uses a pencil is caught by the convenience and | 
simplicity of the Dow and the ease and rapidity with which | 
the leads may be changed. Regardless of how many auto- | 
matic pencils they may have or the amount they cost 
your trade will want the Dow Pencil for constant every 
day use. Dow Pencils are made in four models as shown 
in the illustration and described below. A model to fit | 
every requirement of the pencil user. A quality prod- 

uct at a popular price. 


THE DOW INDELIBLE PENCIL 


Show any one who uses wooden copying pencils how easy the lead can be 
drawn in after using. so it will not stain clothing or articles carried with it 
in the pocket; or that there is no grimiag the hands when moist with whittl- 
ings of fine lead, as often happens when sharpening wooden pencils, and you 
have a sure sale. 

Rich purple enamel with nickel cap and a magazine that will hold 24 extra 
leads. Put up 12 on self selling, easel back, display cards. 

Relail price with 12 leads, 50 Cents. 


THE DOW CHECKING PENCIL 


Every person who uses a crayon or !arge lead will want this pencil. Carries 
three extra crayons in the magazine and has all the convenience and simplic- 
ity of the other Dow Pencils. 

Made in four colors, red, blue, green and black, and the pencils are enameled 
the same as the crayon it carries. Nickeled cap instead of eraser. Mounted on 
Easel Back Display cards, 12 pencils, assorted or one color to card as ordered. 
Retail price with four crayons, 50 Cents. 


THE DOW PENCIL 


Uses the standard black leads with a magazine that will carry 24 extra leads- 
Best rubber eraser ready for instant use. It is the pencil that every person 
needs and will want as soon as its convenience is explained. 

Made in three colors, of enamel, red, blue and black and put up on self-sell- 
ing, easel-back display cards, 12 assorted or a single color to card as desired. 
Retail price with six leads, 35 Cents. 


























DoW 
PENCIL 


35c 





DOW 
The Silent CHECKING 





THE DOW JUNIOR PENCIL 


This is a smaller size suited to carry in a ladies’ handbag or the vest pocket. 
Uses standard leads and hasa good eraser. Magazine will carry |2 extra leads 


DOW Made in the same colors of enamel as the Dow, put up on easel-back dis- 
JUNIOR play cartons, !2 assorted or one color to carton as ordered. 


25c Retail price with three leads, 24 Cents. 


If you appreciate giv’ ng your customers full value, service and satis- 
faction and want easy sales with rapid turnover with a nice profit 


| w= SEND FOR OUR INTRODUCTORY OFFER 
| LOUIS F. DOW CO. ““vtrsres™ St. Paul, Minn. 


Salesman That 
Gets the Business 50c 
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pound and fifteen per centum ad valorem; but if any of the 
foregoing is ruled, bordered, embossed, printed, lined, or dec- 
orated in any manner, other than by lithographic process, it 
shall pay ten per centum ad valorem in addition to the fore- 
going rates: Provided, That in computing the duty on such 
paper every one hundred and eighty-seven thousand square 
inches shall be taken to be a ream. 

Par. 1308. Paper envelopes not specially provided for shall 
pay the same rate of duty as the paper from which made and 
in addition thereto, if plain, five per centum ad valorem; if bor- 
dered, embossed, printed, tinted, decorated or lined, ten per 
centum ad valorem; if lithographed, thirty per centum ad va- 
lorem. 

Par. 1432. 3ags, baskets, belts, satchels, cardcases, pocket- 
books, jewel boxes, portfolios, and other boxes and cases, not 
jewelry, wholly or in chief value of leather or parchment, and 
moccasins, and manufactures of leather, rawhide, or parch- 
ment or of which leather, rawhide, or parchment is the com- 
ponent material of chief value, not specially provided for, thirty 
per centum ad valorem; any of the foregoing permanently fitted 
and furnished with traveling, bottle, drinking, dining or lunch- 
eon, sewing, manicure, or similar sets, forty-five per centum 
ad valorem. 

Par. 1437. Cabinet locks, not of pin tumbler or cylinder con- 
struction, not over one and one-half inches in width, seventy 
cents per dozen; over one and one-half and not over two and 
one-half inches in width, $1.00 per dozen; over two and one-half 
inches in width, $1.50 per dozen; padlocks, not of pin tumbler 
or cylinder construction, not over one and one-half inches in 
width, thirty-five cents per dozen; over one and one-half and 
not over two and one-half inches in width, fifty cents per 
dozen; over two and one-half inches in width, seventy-five 
cents per dozen; padlocks of pin tumbler or cylinder construc- 
tion, not over one and one-half inches in width, $1.00 per 
dozen; over one and one-half and not over two and one-half 
inches in width, $1.50 per dozen; over two and one-half inches 
in width, $2.00 per dozen; all other locks or latches of pin tum- 
bler or cylinder construction, $2.00 per dozen; and in addition 
thereto, on all the foregoing, twenty per centum ad valorem. 

Par. 1444. Phonographs, gramophones, graphophones, and 
similar articles, and parts thereof, not specially provided for, 
thirty per centum ad valorem; needles for phonographs, gramo- 
phones, graphophones, and similar articles, forty-five per cent- 


um ad valorem. 
Title II.—Free. 

Par. 1529. Books and pamphlets printed wholly or chiefly in 
languages other than English; books, pamphlets and music, in 
raised print, used exclusively by or for the blind; Braille tab- 
lets, cubarithms, special apparatus and objects serving to teach 


the blind, including printing apparatus, machines, presses and 
types for the use and benefit of the blind exclusively. 
Par. 1530. Any society or institution incorporated or estab- 


lished solely for religious, philosophical, educational, scientific, 
or literary purposes, or for the encouragement of the fine arts, 
or any college, academy, school or seminary of learning in the 
United States, or any state or public library, may import free 
of duty any book, map, music, engraving, photograph, etching, 
lithographic print, or chart, for its own use or for the encour- 
agement of the fine arts, and not for sale, under such rules and 
regulations as the Secretary of the Treasury may prescribe. 
Par. 1542. Linotype and all typesetting machines, typewriters, 
shoe machinery, sand blast machines, sludge-machines, and tar 
and oil spreading machines used in the construction and main- 
tenance of roads and in improving them by the use of road 
preservatives; all the foregoing, whether in whole or in parts, 


including repair parts 
Title III. 

Section 315.—(b) That in order to regulate the foreign com- 
merce of the United States and to put into force and effect the 
policy of the Congress by this Act intended, whenever the 
President, upon investigation of the differences in costs of pro- 
duction of articles provided for in Title I of this Act, wholly or 
in part the growth or product of the United States and of like 
or similar articles wholly or in part the growth or product of 
competing foreign countries, shall find it thereby shown that 
the duties prescribed in this Act do not equalize said differences, 
and shall further find it thereby shown that the said differences 
in costs of production in the United States and the principal 
competing country can not be equalized by proceeding under the 
provisions of subdivision (a) of this section, he shall make such 
findings public, together with a description of the articles to 
which they apply, in such detail as may be necessary for the 
guidance of appraising officers. In such cases and upon the 
proclamation by the President becoming effective the ad va- 
lorem duty or duty based in whole or in part upon the value 
of the imported article in the country of exportation shall there- 
after be based upon the American selling price as defined in 
subdivision (f) of section 402 of this Act, of any similar com- 
petitive article manufactured or produced in the United States 
embraced within the class or kind of imported articles upon 
which the President has made a proclamation under subdivision 
(b) of this section 

The ad valorem rate or rates of duty based upon such Amer- 
ican selling price shall be the rate found, upon said investiga- 
tion by the President, to be shown by the said differences in 
costs of production necessary to equalize such differences, but 
no such rate shall be decreased more than fifty per centum of 
the rate specified in Title I. of this Act upon such articles, nor 
shall any such rate be increased. Such rate or rates of duty 
shall become effective fifteen days after the date of the said 
proclamation of the President, whereupon the duties so esti- 
mated and provided shall be levied, collected and paid on such 
articles when imported from any foreign country into the 
United States or into any of its possessions (except the Philip- 
pine Islands, the Virgin Islands, and the islands of Guam and 
Tutuila). If there is any imported article within the class or 
kind of articles, upon which the President has made public a 
finding, for which there is no similar competitive article manu- 
factured or produced in the United States, the value of such 
imported article shall be determined under the provisions of 
paragraphs (1), (2) and (3) of subdivision (a) of section 402 of 
this Act 


Title IV.—Administrative. 
Note: Title IV. of the Act is devoted entirely to ‘‘Adminis- 
trative Provisions,’’ which include the following: 
Sec. 462. Value.—(a) For the purposes of this Act the value 
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DESKS 


-for every office use- 


POPULARITY and PROFITS 


Popularity and profits go 
hand in hand. They are insep- 
arable. The popularity of Im- 
perial Desks will bring added 
profits to you. 

Other progressive dealers in- 
vestigated the Imperial Line and 
now they attest to its popular- 
ity. There are four grades. 
Each one a popular grade, de- 
signed, built and priced to meet 
the wishes of the public. 

Imperial Desks are good look- 
ing—carefully selected materials 
and a fine finish make thern at- 
tractive in appearance. They 
are strongly made—special fea- 
tures of construction, original 
with Imperial, insure a _ rigid, 
long-lifed desk. They are low in 
price—modern machinery, up- 
to-date methods and quantity 
production enable you to buy 
Imperial Products at a price 
that insures a ready market and 
good profits for you. 


Now is the best time to investigate 
the popular, profitable Imperial Line. 
See for yourself how well the four 
different grades fit into your require- 
ments. Put yourself in line to share 
in the added profits and increased 
number of satisfied customers that 
come to the Imperial Dealers. 


Send for copy of catalog 21-A 


Imperial Desk Company 


Fvansville - Indiana 














No. 1067 


FLAT 
TOP 
DESK 


' 
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FOR THE DESK 


ADJUSTABLE 
APPLIANCES 





Adjustable fie 
in - and - out tl Ne 
up-and-down ee, ZU 








Three lengths, 
28, 32, 38 inches 





A Burns Bracket adjusts the telephone instantly, 
no papers or articles on the desk are disturbed, 
and there are no interruptions due to interfer- 
ence. The best mechanical means for increasing 
the efficiency of the telephone. 


Regular 


Purns 


Adjustable 
in-and-out 
Five lengths 





CORRESPONDENCE TRAYS 


Keep the correspondence right at hand, off the 
desk, and out of the way. Attach anywhere. 


Two, three and 
four Trays 


Adjustable and 
Easily 
Detached 











cece me < 
=e” 





A SUGGESTION 


Burns Adjustable Appliances can be presented as 
Christmas Gifts with assurance as to their appro- 
priateness and practicability. The wide-awake 
salesman can assist his customers by recommending 
the selection of these practical and expressive gifts. 


State and 64th Streets 
CHICAGO, U.S. A. 




















of imported merchandise shall be— 

(1) The foreign value or the export value, whichever is 
higher; 

(2) If neither the foreign value nor the export value can be 
ascertained to the satisfaction of the appraising officers, then 
the United States value; 

(3) If neither the foreign value, the export value, nor the 
United States value can be ascertained to the satisfaction of 
the appraising officers, then the cost of production; 

(4) If there be any similar competitive article manufactured 
or produced in the United States of a class or kind upon which 
the President has made public a finding as provided in sub- 
division (b) of section 315 of Title III. of this Act, then the 
American selling price of such article. 

(b) The foreign value of imported merchandise shall be the 
market value or the price at the time of exportation of such 
merchandise to the United States, at which such or similar 
merchandise is freely offered for sale to all purchasers in the 
principal markets of the country from which exported, in the 
usual wholesale quantities and in the ordinary course of trade, 
including the cost of all containers and coverings of whatever 
nature, and all other costs, charges and expenses incident to 
placing the merchandise in condition, packed ready for ship- 
ment to the United States. 

(c) The export value of imported merchandise shall be the 
market value or the price, at the time of exportation of such 
merchandise to the United States, at which such or similar 
merchandise is freely offered for sale to all purchasers in the 
principal markets of the country from which exported in the 
usual manner for shipment. 

(c) The export value of imported merchandise shall be the 
market value or the price, at the time of exportation of such 
merchandise to the United States, at which such or similar 
merchandise is freely offered for sale to all purchasers in the 
principal markets of the country from which exported, in the 
usual wholesale quantities and in the ordinary course of trade, 
for exportation to the United States, plus, when not included 
in such price, the cost of all containers and coverings of what- 
ever nature, and all other costs, charges and expenses incident 
to placing the merchandise in condition, packed ready for 
shipment to the United States. If in the ordinary course of 
trade imported merchandise is shipped to the United States to 
an agent of the seller, or to the seller's branch house, pursuant 
to an order or an agreement to purchase (whether placed or 
entered into in the United States or in the foreign country), 
for delivery to the purchaser in the United States, and if the 
title to such merchandise remains in the seller until such de- 
iivery, then such merchandise shall not be deemed to be freely 
offered for sale in the principal markets of the country from 
which exported for exportation to the United States, within the 
meaning of this subdivision. 


Basis of “United States Valuation.” 


(d) The United States value of imported merchandise shall 
be the price at which such or similar imported merchandise is 
freely offered for sale, packed ready for delivery, in the prin- 
cipal market of the United States to all purchasers, at the time 
of exportation of the imported merchandise, in the usual whole- 
sale quantities and in the ordinary course of trade with allow- 
ance made for duty, cost of transportation and insurance, and 
other necessary expenses from the place of shipment to the 
place of delivery, a commission not exceeding six per centum, 
if any has been paid or contracted to be paid on goods secured 
otherwise than by purchase, or profits not to exceed eight per 
centum and a reasonable allowance for general expenses, not 
to exceed eight per centum on purchased goods 

For the purpose of this title the cost of production of im 
ported merchandise shall be the sum of— 

(1) The cost of materials of, and of fabrication, manipulation, 
or other process employed in manufacturing or producing such 
or similar merchandise, at a time preceding the date of expor- 
tation of the particular merchandise under consideration which 
would ordinarily permit the manufacture or production of the 
particular merchandise under consideration in the usual course 
of business; 

(2) The usual general expenses (not less than ten per centum 
of such cost) in the case of such or similar merchandise; 

(3) The cost of all containers and coverings of whatever na- 
ture, and all other costs, charges, and expenses incident to 
placing the particular merchandise under consideration in con- 
dition, packed ready for shipment to the United States and 

(4) An addition for profit (not less than eight per centum of 
the sum of the amounts found under paragraphs [1] and [2] 
of this subdivision) equal to the profit which ordinarily is added, 
in the case of merchandise of the same general character as the 
particular merchandise under consideration, by manufacturers 
or producers in the country of manufacture or production who 
are engaged in the production or manufacture of merchandise 
of the same class or kind. 

(f) The American selling price of any article manufactured 
or produced in the United States shall be the price, including 
the cost of all containers and coverings of whatever nature and 
all other costs, charges and expenses incident to placing the 
merchandise in condition packed ready for delivery, at which 
such article is freely offered for sale to all purchasers in the 
principal market of the United States in the ordinary course 
of trade and in the usual wholesale quantities in such market, 
or the price that the manufacturer, producer or owner would 
have received or was willing to receive for such merchandise 
when sold in the ordinary course of trade and in the usual 
wholesale quantities, at the time of exportation of the imported 
article. 

Sec. 646. Unless otherwise herein specially provided, this 
Act shall take effect on the day following its passage [Septem- 
ber 30]. 

Sec. 647. This Act may be cited as the “Tariff Act of 1922.” 


Premiers Give Good Time to Protectographers. 

In appreciation of the enjoyable 1922 sales convention 
held by members of the company’s Premier Club, they 
presented the company with a chime clock. This hand- 
some instrument has a place of honor in the oft recep- 
tion hall at Rochester. 
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; Push Rand Mak-a-Memo Pads 
a as gifts from firms to employes and good 
” customers,---also for individual gifts. 
ad 
er 
aa The Rand Mak-a-Memo Pad offers an unusual opportunity for 
n larger Holiday Profits. . 
Many firms make gifts to their office employes at Christmas time, 
r- and to good customers as a token of appreciation of their business. 
- Others could do so with profit. 
” What more useful or appropriate gift for office workers than the 
1m! Rand Mak-a-Memo Pad? Handsome, moderately priced and useful 
~— every day of the year. It appeals to both the individual gift buyer and 
to gift-giving employer. 
n- 
Made of metal, finished in Olive Green with nickel knobs on paper 
of ° . ‘ : 
[2] spindle. Rubber cushions on base. Calendar in top protected with 
<. transparent fibreloid. Memo paper 4” wide ;—can be turned up and torn 
“4 off as desired. Appeals to all as a handsome, practical and useful gift 
yho article. 
ise 
- Have your salespeople suggest Rand Mak-a-Memo Pads as Holiday 
ing merchandise at every opportunity in the store and in every office. Here’s 
und an opportunity to boost your December profits. A simple, easy and effective methed of in- 
the dexing hundreds of records,—Cards, Ledgers, 
ic Sales Records, Stock Lists, Price Books, Rec- 
— Send today for a dozen or two and watch them go. ord Books, Shelves, Bins, ete. Made of trans- 
at. parent fibreloid in six colors and four widths. : 
uld 


Can be cut to any length to suit individual 
lise x d { ; a yY ] Cc needs. Patented construction ineures attaching 
sual an Omp n n te ren] 

‘ted + 


evenly. A big profit-builder for dealers. Ask 





about our ial Deal iti and Sales- 
this 1212 Rand Bldg. North Tonawanda, N. Y. Creating Pa, ig 
2m- 
VES 1 Cont 
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DESCRIPTIVE 
PRICE LIST 
UPON REQUEST 





DEALERS 
NOT 
CARRYING 


Qur Supply Line 
ARE INVITED 
TO SEND 
FOR .TERMS AND 
FULL 
PARTICULARS 
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IMPORTANCE 
OF 


FOLDER QUALITIES 


You require for your cus- 
tomers, dependable filing sup- 
plies, the kind that not only 
attracts at the time of pur- 
chase, but also assures con- 
tinued satisfaction during 
constant service. 


BICCO FOLDERS are manu- 
factured under rigid specifi- 
cations, the result of our many 
years of valuable manufactur- 
ing experience. 

BICCO QUALITY is now 
nationally recognized. 











113-115 PURCHASE STREET 
BOSTON, MASSACHUSETTS 





From COAST To COAST 
THE SIGN OF DEPENDABILITY IN FILING SUPPLIES 


BOSTON INDEX CARD COMPANY 


MANUFACTURING 
CAPACITY FOR 
MILLIONS OF CARDS 
AND FOLDERS 
MONTHLY. 
MANY YEARS OF 
EXPERIENCE 
IN THE 
MANUFACTURE 
OF 


Complete Line of 
Filing Supplies 


50 HARTFORD STREET 























GUIDES 

CARD GUIDES 
FOLDERS 
VERTICAL GUIDES 





PRESSBOARD GUIDES 
METAL TIP GUIDES 
CELLULOID GUIDES 
FILING SYSTEMS 








DEPARTMENTS FOR 
SPECIAL RULING, 
PRINTING 
AND TABBING 
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Justice Stationery Company Expands. 


Under the direction of J. R. Gillam, new manager, the 
Justice Stationery Company’s store, 912 Second avenue, 
Seattle, Wash., has been enlarged and repainted and re- 
decorated throughout. Mr. Gillam, brother of W. A. 
Gillam, of the Gillam-Bird Company, Seattle stationers, is 
himself well known to the Pacific Coast trade. It is an- 
nounced that J. R. Justice, owner and former manager of 
the Justice Stationery Company, is retiring from active 
supervision in its affairs. 

The Justice store has been enlarged by converting into 
sales floor space the area in the rear on the main floor 
formerly occupied by the firm’s general offices. The of- 
fices have hea removed to the mezzanine floor. A com- 
plete line of office furnishings, business systems, filing cab- 
inets, office accessories, etc., is being added. 

In addition to commercial and social stationery, office 
furniture and other business equipment, the store now han- 
dles printing and engraving, a complete service being fur- 
nished the business man. Additions are being made of new 
lines from time to time, and Mr. Gillam purposes to make 
the establishment one of the most complete in the city, as 
well as one of the most attractive stores in the Seattle 
shopping district. 

Mr. Gillam is a strong advocate of attractive windows. 
He plans to make the store’s displays the equal of those of 
any stationery store on the Pacific Coast. Among his first 
displays was a Waterman fountain pen window in 
which a tie-up was made with the opening of the football 
season at the University of Washington. An “Ideal” pen, 
it was pointed out, “crosses the line at every touchdown.” 
In the foreground of the display was a miniature repro- 
duction in gypsum of the famous University of Washing- 
ton stadium, which is located in the City of Seattle and is 
familiar to all local business men, many of whom are finan- 
cially interested in the big open-air arena. Featured with 
the fountain pen display were Waterman’s fountain pen inks 
and samples of high-grade social stationery. 


Store’s Training Method Is Unique. 


Although it does not maintain an educational department 
devoted to the particular function of training new employes, 
the Fraser-Paterson Company, Seattle, has developed a 
novel method of educating its employes which should be of 
interest to large business houses everywhere. The method 
begins with careful selection, which leads to the home. A 
person is not employed who is strictly crude material from 
which there may or may not be a possibility of developing 
a skilled worker. The aim of the store is to obtain persons 
who have the foundation of education laid through proper 
home training. With this assured, the technical details 
come with great ease and the employe develops with ex- 
perience into a creditable worker. 

A new employe is given all the freedom of action pos- 
sible. Two valuable characteristics are cultivated and al- 
lowed to develop—the ability to think for oneself and 
worthy motives. Store meetings are held only when ex- 
cellent speakers are obtainable, and employes may attend 
these meetings or stay away, as they wish. The sessions 
are made as attractive as possible; and that voluntary at- 
tendance is the proper manner of handling these affairs is 
proved by the fact that the employes almost invariably 
turn out 100 per cent strong. 

Whenever the relation of employer and employe is the 
subject of discussion, the store executives speak of the 
employes who work “with,” not “under,” them. It is found 
that discipline does not suffer any from co-operative effort, 
but rather, the greater the co-operation developed between 
department heads and those working with them, the less 
need there is for discipline. 


Lee Takes Chicago Territory for Penn Art. 


The Penn Art Steel Works of Erie, Penna., announces 
that in future the interests of that company in the Chi- 
cago territory will be looked after by Robert McW. Lee, 
who has been given the exclusive right to handle the line 
in this territory. Mr. Lee is a very able man and is well 
known to members of the trade. - His offices are at 229 
West Randolph street. 


Walter J. Stafford Moves Furniture Store. 


The commercial furniture store of Walter J. Stafford is 
now in larger quarters at 122 Chambers street, New York, 
N. Y. The previous location was 253 Broadway. 
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THAT DETERMINES 
THE EXCELLENCE 
OF WORK 


The platen of quality, correctly 
ground, saves time and money in your 
Service Department and the beautiful 
work produced by its use wins the ad- 
miration and confidence of your cus- 
tomers. 


The reputation we have made and 
are maintaining is due to 


QUALITY AND SERVICE 


Send us your platens to be recov- 
ered and Save Time, Annoyance and 
Transportation and get the Best re- 
covered platen possible. 


American Writing Machine Co. 
EXECUTIVE OFFICES AND FACTORY 
449-455 Central Avenue, NEWARK, N. J. 


BRANCH OFFICE SERVICE STATIONS —} 


ATLANTA, GA. MILWAUKEE, Wis. 
135 Peachtree Arcade 127 2nd St. 
BOSTON, MASS. NEW YORK CITY 
119 Franklin St. 321 Broadway 
CHICAGO, ILL. 10 Barclay St. 
- Dearborn St. OAKLAND, CAL. 
ciantnaer OHIO 308 12th St. 
148 E. 4th St. PHILADELPHIA, PA. 
CLEVELAND, OHIO 802 Chestnut St. 
34 Euclid Arcade PITTSBURGH 
DETROIT, MICH. 630 Penn 
1253 Griswold St., ST. LOUIS, MO. 
Farwell Bidg. 807 Pine St. 
KANSAS CITY, MO. SAN DIEGO, CAL. 
905 Grand Ave. 909 Third St. 
LOS ANGELES, CAL. SAN FRANCISCO, CAL. 
732 S. Spring St. 506 Market St 





JA 











78 OFFICE 










lr HUMULNLYO TATA AA 0 


Bring Thousands 


IN PROFITS 
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THE BASKET WITH THE 
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The Only Metal 
Waste Basket With 
Rubber Cushion Corners 


Thousands of Victor Metal Waste Baskets 
have gone into fine business offices, banks 
and hotels the country over. Thousands 
of sales have put thousands of dollars into 
dealers’ tills. Demand for the Victor is 
growing daily. Profit chances are growing 
with the demand. Get yours now. Sell the 
only metal basket with rubber cushion ~— 
corners. Three beautiful finishes: Mahog- — 
any, Walnut and Olive Green. 


Mail the coupon NOW for seasonable 
information 


Metal Office Furniture Co. 


Grand Rapids, Michigan 
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| Metal Office Furniture Co. 

Grand Rapids, Michigan. 
| Please send me information and dealers’ prices on 
| VICTOR Metal Waste Baskets. 
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Copying and Indelible Pencils. 
Since there has been some confusion on the part of many 


individuals and also on the part of members of the sta- 
tionery trade as to the difference between copying and 


indelible pencils, the firm of Eberhard Faber has re- 
cently clearly classified these two terms and has adhered 
to this classification in all catalogues and printed cir- 
culars. 


A copying pencil is one which contains a great deal of 
aniline, and is used for duplicating, or dupligraphing work. 
When moisture is applied to the impression left by a copy- 
ing pencil that impression may be transferred to a tissue 
sheet or to the film of a duplicating machine, when sev- 
eral duplicates may be taken from the film before the 
color is exhausted. 

Since the introduction of carbon paper in 
with typewriting, the most important function of the strictly 
copying pencil, although it is still used to a fairly large 
extent in many connections where copying is desirable, 
has disappeared. 

The function of an indelible pencil is only that which is 
expressed in the term, “indelible.” Its impression is non- 
erasive, or rather, hard to erase, because the ingredients 
of the lead are such that they cling to the paper, making it 
difficult to remove the impression with an ordinary pencil 
eraser. 

Indelible pencils are used in some parts of the South 
for signing checks, since the difficulty of erasing their 
marks makes them practically as useful as pen and ink. 

The distinctions outlined above should be kept in mind. 


onnection 


Striking Line of Mailing Folders. 

The Aurora Metal Cabinet Company is now providing 
its dealers with a line of enclosures suitable for large en 
velopes. These display the different features of the Aurora 
steel line with a background representing the aurora 
borealis. 

Each line is described in its respective four page folder 


with illustrations and full information as to drawer sizes 
sub-divisions, etc. 
Pennsylvania House Opens N. Y. Office. 
The Alex. H. Irvin Company of Curwensville, Pa., 
have just opened an office at 37-39 Murray street, New 


York, N. Y. The new office is in charge of Clifford S 
Weeks, who is well known to the trade. Mr. Weeks will 
arrange to take care of repair requirements and will carry 
a stock of new stapling machines with which to supply 
the demands of the trade 


November Fire at Eye Shield Plant. 


Fjre November 11 in the second floor of the building at 
2304 Warren avenue, Chicago, IIl., caused a water loss to 
the Chicago Eye Shade Company, the tenant on the lowe: 
floor. Business was resumed in a few days, as quickly as 
the underwriters were able to make an adjustment 

The building is owned by Robert Malcom, president 
of the Chicago Eye Shade Company, and other industries 
The second floor was occupied by a concern manufacturing 
toys. 


Metropolitan Supply Company in New Plant. 


The Metropolitan Supply Company, school and office 
supplies, moved into its new and greatly enlarged plant at 
2029 First avenue, East, Cedar Rapids, Iowa. All depart- 
ments are equipped with modern machinery, assuring high 
production and quality. The increased facilities in manu 
facturing and shipping were necessitated by the growing 
trade of the Metropolitan Supply Company. 


North Central Representation for E. Faber. 

E. R. Savo has been appointed representative for Eber- 
hard Faber, in the state of Minnesota, Wisconsin, North 
and South Dakota. He makes headquarters at Minneapo- 
lis. Mr. Savo had been connected with the New York of- 
fice. Prior to entering into his new territory he spent some 
time in the Chicago office, doing educational work 


Stevens Represents “Elsie” at Binghamton. 


C. J. Stevens has become manager at Binghamton, N. Y.., 
for the L. C. Smith & Bros. Typewriter Company, 517 
Phelps building. He has discontinued the Syracuse Type- 
writer Supply Company, Syracuse, N. Y., which he took 
over about a year ago. 
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The Official Typewriter 


at the Bankers Convention 


HROUGHOUT the world, the banker’s office stands 

as a model of dignity and business efficiency. Noise 
has no place there. It is a disturber of thought which 
thinking men abhor. 














| The first and warmest friends of The Noiseless were 
bankers. They were quick to see in its quiet a blessing 

















for the entire offiice—and in its speed, light and friendly 
4 ° . . 
touch, an instrument of greater production. 
Today, hundreds of great banks are using The Noise- 
less. Their appreciation of its quiet and superior work 
Z was evidenced by the fact that The Noiseless was chosen 
. the official typewriter at the Bankers’ Convention held 
a in New York the first part of October. 
r This decided preference for The Noiseless has ex- 
‘“ The NOISELESS tended to every kind of business in many countries of 
PORTABLE the world. Its Prec success ireicg mi" wie to 
— even greater prohts tor those agents who deve their 
Your junior partner ep éijanriee wee Se ee ee 
bes territories aggressively. ( orrespondence is invited from 
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253 Broadway, New York 
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HE natural appropriateness of steel for office 
furniture is accentuated by the adaptability of 
design and construction in all Canton products. 
This steel readily lends itself to the perfection of the 
most intricate and beautiful design—occupies less 
space—produces maximum strength and assures free- p 
dom from the inroads of time and use. 
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Canton covers the field | 


Regardless of the variety of products offered in the 
Canton Line of steel furniture each and every one is 
known as a “life time” product. 


Vertical, horizontal, combination, bill, card index, 
check, letter, correspondence and hundreds of 
other files of ali standard specifications; tables, 
desks; safes; bank, library and public institution 
equipment and all forms of office and filing equip- 


—_ x... 


ment. 


New ideas 


“Metal Furniture and Filing Equipment in 
Steel” is an especially prepared brochure 
in which are presented new ideas for office 
design. We would like to send you a copy 
because we believe it will be to our mutual 
advantage to demonstrate to you the varie- 
gated usages of furniture in steel. 


THE CANTON ART METAL CO. | 
Canton, Ohio | 
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C. J. Harris Heads Corona Western Sales. 
C. J. Harris has been appointed manager of the Western 
sales division of the Corona Typewriter Company, Inc. He 


succeeds the late G. B. Pelton. In addition to directing the 
entire Western division, Mr. Harris has immediate super- 
vision of the branches at San Francisco and Los Angeles. 


His representative at San Francisco is H. B. Fowler, who 
has been acting manager since Mr. Terry resigned. At Los 
Angeles H. C. Ostrander is in direct charge. 

C. J. Harris joined the Corona organization in 1909, the 
year the company was incorporated. Within a few years he 
was released to the Corona Typewriter Sales Company at 
Chicago, taking charge of the service department. His 
record there was so good that upon the formation of the 
Corona-Pacific Typewriter Company he was assigned to 
look after the Corona interests in Southern California. 

Cups Awarded in Protectograph Contest. 

In late summer salesmen of the Todd Protectograph 
Company competed for three cups offered by the general 
manager, W. L. Todd. When the final reports came 
through these cups were awarded. They were suitably in- 
scribed for the New York City Agency, Julius Mentzel, 
general sales agent; Providence agency, G. J. Appel, 
general sales agent; C. C. Tedder, of the organization at 
Jacksonville, Fla. 

Contest points were determined by the largest margin of 
sales over Protectograph machine quota. 


Awards in Direct Mail Contest. 

A feature of the Cincinnati convention of the Direct Mail 
Association was awarding prizes for several contests. The 
Mailbag trophy for the most noteworthy accomplishment 
of the year in direct mail advertising was awarded the 
National Lamp Works of the General Electric Company. 
The board of judges held that the award belonged to Rob- 
ert E. Ramsay for his book, “Effective Direct Mail Adver- 
tising.”” However, under the deed of gift the award could 
not be made to any member of the board of governors. 
The sterling silver loving cup offered by The Mailbag was 
given for a complete direct mail campaign by the General 
Electric Company 

Unique Color “Copy” for Schools. 

In many schools of the United States drawing is a part 
of the courses. The A. B. Dick Company has learned that 
in many cases the schools are providing pupils with out- 
line drawings done on the Mimeograph. The children il- 
lumine these in water colors, affording the teachers an 
opportunity to learn which of the pupils are of artistic 
bent, and to base their future school work on this demon- 
stration. The cockle surface of Mimeograph paper lends 
itself admirably to water color work. 





DeWitt Takes New Position. 

r. D. DeWitt, who has been connected with the New 
York office of the Corona Typewriter Company for six 
years, during the latter part of which time he was assistant 
manager of the office, was recently appointed manager of 
the Corona Sales Company, Inc., 531 Fulton street, Brook 
lyn, to succeed George B. Samuel, who has gone into the 
laundry business. 





Armistice Day at Hall’s. 

At eleven o’clock November 11, a single tap of the fac- 
tory bell at the Hall Lithographing Company, Topeka, 
Kans., announced the hour. The workers in the factory, 
the office staff and the salesmen in the store stood in re- 
spectful silence. The Hall orchestra played “Star Spangled 
Banner,” the silence continuing after the last strains had 
ended. 


Dalton Representation at Grand Rapids. 

The interests of the Dalton Adding Machine Company 
at Grand Rapids, Mich. are now in charge of Wilkinson 
& Luce, 839-41 Michigan Trust building. Both Mr. Witk- 
inson and Mr. Luce have had years of experience in selling 
high grade office specialties. Mr. Wilkinson was with the 
Elliott-Fisher Company on the Pacific coast for ten years. 





California Distribution for Rishel Desks. 

The Commercial Associates, 754-60 North Spring street, 
Los Angeles, Calif., has been assigned distribution in Cali- 
tornia for Rishel desks by the J. K. Rishel Furniture Com- 
pany, Williamsport, Penna. A display is maintained by 


Commercial Associates at 130 New Montgomery building, 


San Francisco, Calif. 











VUL-COTS Do Not Just Take 

Place of Something Else; They 

Give You an Entirely New 
Avenue of Profit 


You know of the demand that has been 
built up for Office VUL-CoTs. You'll see 
there will be as great, if not a greater, de- 
mand for these Home Receptacles. 

Even before we started advertising in the 
Saturday Evening Post and System there 
was a general desire for good looking, serv- 
iceable home _ receptacles—bedroom and 
kitchen baskets and hampers -that fit 
squarely into the closet without wasting 
any room. 


Home Vut-Cors Meet This Desire 


And now our advertising is intensifying it 
and making it into sales. 

When persons come in your store and ask about 
this new VuL-CoT line, be prepared to show 
them. Order Home Vuz-CoTs now. Don’t 
miss a lot of sales waiting. 

Of course you are well taken care of in a matter 
of discount—you know our policy. 

Let us know if you haven’t our combination as- 
sortment order-sheet. If you have fill it out 
now and we'll make just as prompt shipment on 
this new line as we have always made on Office 
VUL-COTS. 


American Vulcanized Fibre Co. 
525 Equitable Building 
Wilmington Delaware 


Canadian Distributors: A. R. MacDougall'Co., Ltd. 3} 
468 King St., W., Toronto, Canada 
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The Guest Book. 
WALTER WRIGHT of San Francisco was the first 


visitor to inscribe his name in the Guest Book in eveur- 
ber. Mr. Wright has several office machinery inventions 
to his credit and is now interested in another which will 
soon be announced. 

L. M. BARMAN of Roneo, Ltd., London, England, 
spent an hour or so in the office of this journal on Novem- 
ber 6. Reference to the object of his visit appears else- 
where. 

Ek. LA BARRE of B. C. A., Ltd., Amsterdam, Holland, 
paid a visit to Office Appliances on November 8. Mr. La- 
Barre was here in the interests of his company. He called 
on several manufacturers here and in the East and studied 
new devices offered in this field with a view to taking on 
additional agencies. He spoke interestingly of conditions 
in Europe. Further reference to Mr. LaBarre’s visit ap- 
pears on another page. 

JAMES H. KING, president of the Marchant Calculat- 
ing Machine Company, Oakland, Calif., and P. B 
WALDIN, sales manager of the same company, called on 
November 8. On another page is information concerning 
the divisional salesmen’s meetings which were held by the 
Marchant Company, one of which took place in Chicago 
during the week on which Mr. King and Mr. Waldin 
— this office. 

G. B. SHERMAN, head of the Demountable Typewriter 
Company, Fond du Lac, Wisc., called on November 8. 

E. H. GARDNER of the Addressall Machine Company, 
Manchester, England, was another visitor who called on 
the 8th. Another reference to Mr. Gardner’s visit will be 
found elsewhere. 

C. E. ROSSELL of the Dayton, O., office of the Mar- 
chant Calculating Machine Company was a visitor on 
November 9. 

E. G. BLACK of the Rockford Typewriter Service Com- 
pany, Rockford, Ill., accompanied by E. C. Goerlotz of the 
same company called November 11. 

THEODORE BECKER of the Steel Equipment Cor- 
poration, Avenel, N. J., paid a visit to Office Appliances 
on November 15. 

S. H. VOSS of San Francisco was another visitor on 
the 15th. 

FRANK E. TUPPER of the Annual Business Show 
Company, New York, called on November 16 on business 
connected with the coming business show in St. Louis. 
Mr. Tupper stopped on the way to Cincinnati, where he 
addressed the quarterly meeting of the National Associa- 
tion of Office Appliance Manufacturers. 

W. P. KEENE of the Underwood Typewriter Company, 
New York, called at this office on November 17. 

E. R. SINGER of New York was a visitor at this office 
some days ago. 

BILL MASON of the Multistamp Company, Norfolk 
Va., called on Office Appliances recently. 

G H. PEABODY of the Boston Index Card Company 
inscribed his name in the Guest Book some days ago 

CHARLES L. MITCHELL, president of the Naticnal 
Asociation of Stationers and Manufacturers, called on No 
vember 23. Mr. Mitchell was in Chicago attending the 
meeting of the executive committee of the association 

ALBERT POWER of the Mutschler Bros. Company 
Nappanee, Ind., called at this office on the 23rd. 

ERNEST L. DALTON of the Union Ribbon & Carbe: 
Company, Philadelphia, Penna., spent a day in Chicago c1 
November 23 and took occasion to call on Office App! 
ances. 

W. A. SHEAFFER, president of the W. A. Sheaffer Fer 
Company, Fort Madison, Ia., discussed the situation with 
the editor of Office Appliances on November 23. 

J. OGDEN PIERSON of the Dameron-Pierson Com 
pany, Ltd., New Orleans, La., spent some days in Chicago 
last month, attending a meeting of the executive committee 
of the National Association of Stationers and Manufac 
turers. Mr. Pierson called on Office Appliances Novem 
ber 25. 

L. CLAYTON RIDGE of the Flexifile Company of 
Canada, Toronto, spent an hour or so in our office on 
the 27th. 

G. K. WRIGHT, sales manager of the John Dornette & 
Bro. Company, Cincinnati, paid a call on Office Appli 
ances November 21. Mr. Wright visited the convention 
at Atlantic City, since which time he has done some trav 
eling, interviewing the trade and acquainting himself at 
first hand with conditions in the principal centers. Mr 
Wright says that according to reports he has received, 
business conditions throughout the country are improving 
From Pittsburgh west to the Pacific Coast things appear 
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The Cheapest Address Plate 
You Can Buy! 


Costs less than other addressing meth- 

a Pa gg gags PA me ods. Blank plates only le at Chicago. 
ay Ditcity—complete in ONE piece. — Note simplicity—all in ONE PIECE. 
Quickly Made by Anyone in 
Your Own Office! 


Your clerk puts on names, addresses, 














































etc., QUICKLY! Type Embossers 
: RENT as low as $2.00 a week. No ex- 
Style “CO” plate altee emibectiag perience needed to use. Take less space 
7 type in your own office or our 9m : u - 
nearest service station—see below. a than a typewrite! make less noise. 
+ 
: Addressing Machines as Low 
n 
e as $37.50! 
: >. anil anemeenel ) Print thru a ribbon from exact type- 
i But ax esate writer face type. Hard to distinguish 
a + | result from actual typewriting. Errors 
If changes occur flatten down OLD impossible. 
r- type, then “graphotype” new name, & 
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How To Take All the Waste Out 
of Your Filing Department 


We have prepared an instructive paper on this 
subject. It will appeal strongly to every 
Office Manager and Business Executive, and 
will be sent FREE to those requesting it 
officially. 


“How To Take All the Waste Out of Your 
Filing Department,” tells you HOW in three 
thousand words. It is neatly bound in an 
ACCO Folder, which will be found useful 
after it has served its purpose of demonstra- 


tion. 


Remember it is free to Office Managers and 
Business Executives. Write your request on 
your official letter head and mail to us today. 
No obligations. 


\ 







SSS 


HE NERICAAG (CIP COMPANY 


“Beebe Ave no WitiamS SE.LIC. NEW YORK.NY. 


In England: Acco Manufacturers , Lid., 130, Queen Victoria Street, London; E. C. 4. 





























December, 1922. OFFICE APPLIANCES 


to be looking up. There is the biggest building campaign 
ever known now going on in Cincinnati. Good business is 
coming from the South as well as from the West. Cin- 
cinnati factories are quite generally running on full time. 
All this is despite the fact that farmers are still in debt 
and are confronted with car shortages and other difficulties. 

JOHN DRUCQUER, M. S. M. A., representative of the 
Burroughs . Adding Machine Company, Manchester, Eng- 
land, called last month. Reference to Mr. Drucquer’s work 
appears in another column. 

New York Guest Book. 

R. U. REED of the Bircher Company, Rochester, N. Y., 
called October 30, after spending the week at the business 
snow. 

CHARLES W. LIPMAN of the Graff-Underwood Com- 
pany of Boston, Mass., visited this office on November 2. 

\. H. HITCHCOCK, vice-president of the Office Appli- 
ances Company of Chicago, called on November 2, as did 
also ARCHIBALD A. McKINNEY, Jr., of New Orleans, 
La 

JOHN F. SOBY of Wagner-Moore, Inc., called for the 

rst time on the New York office of Office Appliances on 
November 8. 

LIONEL G. H. PALMER of the General Fireproofing 
Company, Boston, Mass., dropped in for a few minutes on 
1 flying trip from New England, November 9. 

J. H. McCARTHY of the American Exchange Service, 
Chicago, was present November 20. 


Wholesale Stationers Map Out Important 
Campaign. 

Word comes from H. C. Whittemore, secretary of the 
Wholesale Stationers’ Association of the U. S. A., to the 
effect that this organization has just started a campaign 
of standardization which will be followed up vigorously 
and will receive considerable publicity during the next few 
months. As the first gun in this campaign, the associa- 
tion has issued a mailing slip or insert, which the one hun- 
dred and forty or more members of the association will 
send out to every manufacturer in the United States 
from whom they buy merchandise. The substance of one 
of these slips is quoted herewith, giving in condensed form 
the objects and purposes of the campaign. Over fifty 
thousand of these slips will be circulated within the next 
few months. They are as follows: 

The Wholesale Stationers’ Association of the U. S. A.,, 
of which we are a member, asks the co-operation of every 
manufacturer in a country-wide campaign to: 

1. Standardize the Size of Sheet used in commercial 
correspondence, such as: Letterheads, trade announcements 
of all kinds, quotations, notices of new goods, miscellaneous 
price changes, etc.—on a single sheet of paper 8%4x11 or 
844x10% inches in size in order to insure Uniform size 
for FILING purposes. 

That the use of tissue sheets, especially for invoices 
or price changes be discouraged as such paper is so flimsy 
and thin that it cannot be handled or filed without becoming 
a crushed mass of tissue paper. 

That 5%4x8% constitutes a “Minimum Size Invoice,” 
is anything smaller is sure to get lost in the shuffle. 

4. And that all Catalogues and Price Lists be published 
with a page size 105%x7%4 inches as approved by the Na- 
tional Association of Purchasing Agents, and adopted by 
the National Wholesale Druggists’ Association, and recom- 
mended by the Wholesale Stationers’ Association of the 
= 


Epenco Club Election. 


Che annual election of the Epenco Club of The Eagle 
Pencil Company was held in the factory cafeteria at noon. 
here was strong competition. The officers elected are: 
A. Kalstein, president; I. Chesler, vice president; G. Ved- 
der, treasurer; W. Hasson, recording secretary; E. Ganz, 
financial secretary. A special committee for naming a new 
board of governors consists of Miss A. Alff, M. Murphy 
and H. Habermehl. The election stimulated membership, 
as many candidates brought in new members. 


“Rosy” Enters New Work. 


Reginald Rosevear, formerly manager at Philadelphia 
for The Oliver Typewriter Company has undertaken a new 
field of work. He has established himself at 929 Walnut 
street, Philadelphia, Penna., and will carry a number of 
specialty lines as manufacturers’ agent. Mr. Rosevear 
plans to devote special attention to utilities and devices em- 
ployed by sales executives in systematizing their work. 




















How Much? 


The first thing to tell your customer 
is not how much money, but how 
much value. 
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Englewood Desk value is no mystery 
~you can demonstrate it quickly and 
convincingly. Operation of the mov- 
able parts, construction of tops, panels 
and drawers, s, fittings and finish—these 
and other features show the value. 


Let us send you our catalog with par- 


ticulars and terms. The last “how 
much” also will interest you. 


Englewood Desk Co. 


5816 Lowe Avenue Chicago, Ill. 
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National Association Executive Committee Meets. 


Three Days’ Conference held in Chicago on Topics of Im- 
portance to National Association of Stationers 
and Manufacturers—Committees Ap- 
powmted for Coming Year. 


The National Executive Committee, consisting of Charles 
L. Mitchell, Ralph S. Bauer and J. Ogden Pierson, met in 
executive session in the rooms of the Old Colony Club, 
Hotel La Salle, Chicago, on Thursday, Friday and Satur- 
day, November 23, 24, and 25. Besides the members of 
the Committee there were present at all sessions, Vice- 
Presidents Frank L. Severance of Chicago, George L. Da- 
vis of Boston, and John H. Gibson of Cincinnati. Secre- 
tary Mortimer W. Byers and General Manager Fletcher 
B. Gibbs were also in attendance. 

The meeting was a strenuous one at which a large 
amount of work was accomplished; each day’s session 
opened at 10 o’clock A. M. and closed at 11 o’clock P. M. 
with brief intervals for lunch and dinner. Considerable 
time was devoted to the favorable report of President 
Mitchell regarding the excellent accommodations which 
will be placed at the disposal of the 1923 Convention at 
Des Moines, Iowa, in which city he spent a day before 
coming to Chicago. The Convention Committee was ap- 
pointed, headed by Past President Ralph S. Bauer as chair- 
man. He will be assisted by Messrs. Will H. Zaiser, Claude 
C. Holley, Frank J. Koch and J. M. McNamara, all of 
whom are members of the trade in Des Moines, Iowa. 


The convention program will be planned to cover four 
days, beginning Monday and ending on Thursday. Friday 
and Saturday will be devoted to golf. Some special fea- 
tures designed for the entertainment and instruction of 
delegates and guests were discussed at length and will be 
announced at later date. A feature of the convention will 
be a “Glad-hand Committee” headed by Ivan E. Allen of 
Atlanta, Ga., who will be requested to select twenty or 
more associates to assist him in greeting the “new-comers” 
and seeing that they are properly introduced and made to 
feel “at home.” 

President Mitchell admits that it is early to begin to 
plan for a convention that is nearly a year away, but adds 
that quite a few years have rolled by since a convention 
was held in the middle west and that the prospect of such 
a meeting has aroused a wave of enthusiasm among west- 
ern dealers that promises a banner attendance at Des 
Moines next October; and this is to be helped by a publicity 
campaign that will be begun at once and continued through- 
out the year. 

A Committee on Promotion was appointed, consisting 
of three members—Chas. P. Garvin and G. L. Davis of 
Boston, and D. D. Macdonald of New Haven, Conn.—who 
are located near enough to each other to admit of frequent 
consultations. This committee of which Charles P. Garvin 
of the F. S. Webster Company, Boston, is chairman was 
invested by President Mitchell with authority to appoint for 


its assistance as many representative sub-committees as 
may be necessary for the proper advancement of its work, 
which will consist of promoting the interests of the organi- 
zation in every section of the United States. 

The sub-committees wil! be asked to aid in the recovery 
of all members who have resigned or been dropped, in the 
collection of constructive suggestions for the improvement 
of the Association’s service, and to join in an intensive cam- 
paign for new members. They will also be asked to assist 
with contributions of copy that can be used in a program 
of national advertising to be conducted through space do- 
nated to the association by the trade papers, and designed 
thoroughly to acquaint all dealers and manufacturers with 
the desirability of membership in an organization which 
is working to improve the conditions affecting their busi- 
ness. 

By request of General Manager Gibbs the committee ap- 
proved the copy of a sixteen page pamphlet outlining the 
activities of the Association, and designed not only to ac- 
quaint members with what the Association is doing, but 
to be used by members in interesting prospects. This 
pamphlet which will be made to fit a size 10 envelope, is 


now on the press and will be ready for distribution within 
a few days. 

On Thursday afternoon, W. H. Greenleaf, who on No- 
vember Ist resigned his position with the Association as 
field secretary, appeared before the committee by invita- 


tion, and made a report covering some special features of 
the work upon which he was engaged previous to his de- 
parture. The loss of Mr. Greenleaf has been a severe blow 
to the business management; his willing and cheerful co- 
operation in all matters pertaining to the field work are 
greatly missed. All who were present at the meeting ex- 
pressed to Mr. Greenleaf their regrets that the Association 
was to lose his services and their best wishes for success 
in his new work. No effort will be made to fill the posi- 
tion vacated by Mr. Greenleaf until it has been fully deter- 
mined that this year’s income will cover the budget. 

Routine matters kept the committee busy until the time 
of adjournment Thursday evening, during the considera- 
tion of which matters nearly every phase of the Associa- 
tion’s work was taken up and discussed to the enlighten- 
ment of the new officers who were not a little surprised at 
the character and magnitude of the work. This left the 
following days free for the arduous task of selecting those 
methbers who will serve on over fifty committees of from 
three to five members each—a task that seemed impossible 
of achievement in the brief time at the Committee’s disposal, 
but which was finally accomplished to the satisfaction of 
all. 

The next meeting of the Executive Committee will be 
held in New York on February 16 and 17, 1923. 


Lots of folks that laugh because it takes 5,000,000 rubles 
to buy a pair of shoes in Russia are saving cigar coupons 
and trading stamps over here to get a grand piano.— 
Diamond Dust (Hall Lithographing Company). 
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c sunlig ht! From an 
interesting booklet of ours you will learn 
that old Sol’s resplendent rays play an important part 
in the making of that remarkable sheet of dark blue 
paper which has revolutionized the fine art of dupli- 
cating. And it will tell you how hundreds of thou- 
sands of clean-cut impressions, exact duplicates of 
letters, forms, bulletins, designs, plans, etc., may be 
quickly produced from a single stencil, at almost negli- 
gible cost, and by unskilled workpeople. Also you will 
learn that, like England’s domain, the sun never sets on 

the realm of the Mimeograph; there are Edison-Dick sales and 
service organizations everywhere. The booklet shows how unnum- 
bered thousands of business and educational institutions throughout 


the world are saving much money, and making many short cuts, with 
the help of the Mimeograph and its clever twin, the Mimeoscope—a 
masterful combination that costs but little to install. 





Perhaps new 
light will be shed upon the efficiency of your own work by this booklet 
“T-12”—ask for it now. A.B. Dick Company, Chicago—and New York. 
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CONRADES CHAIRS ARE BETTER BUILT CHAIRS 





IT IN IT” ~ ~ THE 
tad CONRADES TEST 


Much has been said concerning the 
superior craftsmanship and genuine 
workmanship responsible for the at- 
tractively finished Conrades better- 
built chair. Conrades dealers and 
users expect it, get it and take it as a 
matter of course. Nevertheless, the 
all-convincing test of any chair is to 
“sit in it.” 

Consequently, in the manufacture 
and design of Conrades office chairs 
comfort is the paramount consider- 
ation. No. 1505P 


The reputation and prestige of 

Conrades better-builts have been es- 

tablished on their comfort - giving 

qualities. Office help who are forced , F 7] — 
to sit at the desk Boos after hour Special Dealers’ Service 
thoroughly appreciate correct design. Characteristic of Conrades specialized 
The restful, easy and natural posture methods, we conduct a special dealer serv- 
assumed by the occupant of a Con- ice. Equipment for court houses, banks, 


rades chair encourages industry and lodges, and schools, is a field as yet un- 
P touched by commercial stationers. If you 


renee. will send us a complete description of the 
proposed project, sketches and estimates on 
the entire proposition will be drawn up and 
we will submit a complete report for 
your bid. 





The new Conrades catalog No. 022 illus- 
trates a thorough assortment of distinctive 
and original designs for the bank, court 
house, club, etc., as well as the regular office 
chair line. This catalog has enlarged the 
activities of many dealers. Your business 
card is sufficient. 


Will exhibit our line during the January market: 


FIFTH FLOOR 
1319 BUILDING 
CHICAGO, ILL. 


CONRADES MFG. CO. 


Makers of better-built chairs 
Second and Tyler Streets 
ST. LOUIS, MO. 





No. 1507P 





BETTER BUILT CHAIRS MEAN BETTER SATISFACTION 
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National Association Committees for 1923. 
Following are the committees appointed at the meeting 
of the Executive Committee of the National Association of 
Stationers and Manufacturers held in Chicago last month. 
Such changes in the personnel of these committees as may 
hereafter be made will arise from causes which cannot be 
foreseen, such as illness or inability to serve from other 


causes. 
Executive Committee. 
President Charles L. Mitchell, Ex-President Ralph 8S. Bauer 
Topeka, Kans Lynn, Mass 


Ex-President J. Ogden Pier- 
son. New Orleans, La. 
National Committee on Education of Salesmen. 


Dealers. Manufacturers. 

Munroe Cole, Geo. E. Cole & James R. Armington, Denni- 
Co., Chicago, Ill. son Manufacturing Com- 

Frank B. Jones, Transylvania pany, Framingham, Mass. 
Printing Company, Lexing- L. E. Fisher, Toledo Metal 
ton, Ky. Furniture Company, To- 

R J. Hughes, The Globe- ledo, O. 

Gazette Printing Co., Wah- W. S. Tuttle, Up-To-Date 
peton, N. D. Advertising Company, Can- 
isteo, New York 
Blank Books. 
Dealers. Manufacturers. 

H \. Tompkins, Scrantom’s Ivan E. Garver, Roaring 
Inc., Rochester, N. Y. Spring Blank Book Com- 

William Edwin Ward, John pany, Roaring Spring, Pa. 
Ward & Son, New York J. S. A. Wittke. J. G. Shaw 
City. Blank Book Company, New 

Frank R. Simmons, Spring- York City. 
field, Ill. R EB. Nelson, Goes Litho 

graphing Company, Chicago, 
Illinois. 
Paper and Envelopes. 
Dealers. Manufacturers. 

Gerry A. Manning, The Joplin J. W F. Blizard, National 
Printing Company, Joplin, FiberstoK Envelope Com- 
Mo. pany, Philadelphia, Pa 

john C. Allen, J. C. Blair William O. Day, United States 
Company, Huntingdon, Pa. Envelope Company, Spring- 

Cc. M. Askins, Joseph J. Stone field, Mass. 

& Co., Greensboro, No. Car A. B. Daniels, L. L. Brown 
Paper Company Adams, 
Mass 
Hardware and Glassware. 
Dealers. Manufacturers. 

Ed. F. Cornell. Kach Bros., W. B. Rix, Barbee Wire & 
Inc., Des Moines, Ia. Iron Works, Chicago, Ill. 
E. O. Vaile, Jr., The Vaile Co., R. H. Boylan, Machine Ap- 
Rock Island, Ill pliance Corp., Brocklyn, 

Wm. Schmiederer, Buxton & ms Se 
Skinner Pte. & Staty. Com- Gustav. J. Sengbusch, Seng- 
pany, St. Louis, Mo. busch Self-Closing Inkstand 

Company, Milwaukee, Wis 
P. A. Kempt, The Ireland & 
Matthews Mfg Company, 
Detroit, Mich. 
Inks and Mucilage. 
Dealers. Manufacturers. 

J. G. Hullett, Baltimore Of- W. H Redington, Sanford 
fice Supply Company, Inc., Manufacturing Company, 
Baltimore, Md. Chicago, Il. 

Joseph P. Buckley, Perry & A. N. Ritz. Diamond Ink Com- 
Buckley Company, New Or- pany, Milwaukee, Wis 
leans, La R. D. Perkins, Russia Cement 

R. D. Latsch, Latsch Bros., Company, Gloucester, Mass 


Inc., Lincoln, Neb. 
Social Stationery. 


Dealers. Manufacturers. 
4. L. Cole, A. L. Cole Com- Edward Gash, Geo. B. Hurd 
pany. Lawrence, Mass. & Co.. New York City 
D. F. Fish, Dixon Fish & Co., Robert Gillette, Hampshire 
San Francisco, Cal. Paper Company, South Had- 
H. E. Bellamy, The Kendrick- ley Falls, Mass. 
Bellamy Company, Denver, J. R. Brundage, White & Wyc- 
Colo koff Manufacturing Com- 


pany. New York City. 
Pens and Pencils. 
‘Includes Fountain Pens and Propelling Pencils.) 


Dealers. Manufacturers. 

Leo F. Johnson, Florida Of- A. G. Frost, The Wahl Com- 
fice Supply Company, Tam- pany. Chicago, Ill 
pa, Fla A. W Williams, Eberhard 

Wm. N. Stewart, Stoll Biank Faber, New York. City. 
Book and Stationery Com- W. A. Sheaffer, W. A. Sheaffer 
pany, Trenton, N. J. Pen Company, Fort Madi- 

Wm. M. L. McAdams, Boston, son, Iowa. 

Mass. Edward L. Wood, Esterbrook 

Wm. M. Davis, Forsyth & Steel Pen Manufacturing 
Davis, Inc., Kingston, N. Y. Company, Camden, N. . 

Leather Goods and Novelties. 
Dealers. Manufacturers. 

D. W. Collins, Western Bank Robt. H. Rolfs, Amity Leather 
Supply Company, Oklahoma Products Company, West 
City, Okla. send, Wis. 

Sam Hargreaves, Hargreaves A. L. Reed, A. L. Reed Com- 
Printing Company. Dallas, pany, New York City. 

Tex. General Leather Goods Com- 

Edward O’Brien, Democrat pany, New York City 


Printing and Lithographing 
Company, Little Rock, Ark. 
Loose Leaf Devices. 


Dealers. Manufacturers. 

R. B. Sanders, The F. W. = Carpenter, Sam’l C. 
Roberts Company, Cleve- Tatum Company, Cincin- 
land, O. nati, O. 

W. S. Moody. Williams Print- H. R. McCleary, Boorum & 
ing Company, Nashville,, Pease Company, New York 
Tenn. City. 

Daniel S. Hansen Carlson Cc. M. Farrell, § Irving-Pitt 
Bros., Inc., Moline, Ti Mfz. Company, Kansas City, 


Mo 












THE BENTSON LINE 


Moderately priced, attractive 
to every dealer, liberal dis- 
counts, making the line worth 
while. 


A 
GOOD 
SELLER 


WHY? 
BECAUSE 


WE make our 
prices so attrac- 
tive that a dealer 
cannot afford to 
pass it up. 


It will pay you to investigate if 
you have not already done so. 





A Transfer Case 
with Full Steel Sides : 


Write for our 
Illustrated folder 





The Bentson Manufacturing Co. 


AURORA ILLINOIS 
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GOOD FRIENDS— 
PENEX PRODUCTS and 
THE PENEX DEALER 


HEN you consider the very marked affection 

which Penex dealers have for Penex products 
and the fact that many of them push the Penex line 
by preference, you realize that there must be some 
good reason for such popularity. There is !—Sev- 
eral of them. 


In the trst place, Penex Pencils are all carefuils 
graded as to lead and style of finish, and each grade 
is standard—from Two-in-One, the beginner’s 
pencil, to Semi-Hex, the famous commercial pencil. 


Secondly, Penex dealers are sure of uniformly high 
quality in Penex Products because they are made 
in modern Penex factories by men of long experi- 
ence and high ideals. 


Thirdly, Penex Products satisfy customers and 
bring repeat sales because they write smoothly, 
and last long. 


Finally, Penex dealers are assured prompt and 
courteous service, not only in routine business but 
frequently in unusual ways. For instance, you 
sometimes want a special kind of pencil, obtainable 
nowhere else. Perhaps we can make it for you. 
If we can we will—for it is the Penex policy to be 
of the utmost help to Penex dealers. 


If you will write us for sam pages and prices of 
Penex Pencils we will be glad to tell you more 
about the Penex proposition and its advantages 
to you. Ask particularly about Penex Thin 
Leads. 


PENCIL EXCHANGE 


MAKERS OF LEAD PENCILS 
FOR THREE GENERATIONS~ 


JERSEY CITY,N.J. U.S.A. 
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Numbering Machines and Rubber Stamp Goods. 


Dealers. Manufacturers. 

Herman H. Cast, Western G. S. Hice, Roberts Number- 
Litho. & Office Supply Com- ing Machine Company 
pany, Wichita, Kans. Brooklyn, N. Y. 

J. L. Lindsey, Lindsey Print Gust Meyer, Meyer & Wenthe 
Shop, Inc., Shreveport, La. Chicago, II. 

Starnes T. Taylor, A. R. Tay- Stanley M. Babson, Bates 
lor Company, Memphis Manufacturing Company 
Tenn. New York City. 

Greeting Cards. 
Dealers. Manufacturers. 

Chas. D. Brewer, H. K. Brew- James N Murray, Murray 
er & Company, New York Engraving Company, Chi- 
City. cago, Ill. 

Woodson P. Waddy, Everett Sidney J. Surgoyne, Sidney J 
Waddey Company, Rich- Burgoyne & Sons, Philadel 
mond, Va. Phia, Pa. 

Adrian B. Pembroke, Pem- E. S. Lyon, Stephen Green 
broke Company, Salt Lake Company, New York City 
City Utah. 

Carbon Paper and Inked Ribbons. 
Dealers. Manufacturers. 

John B. Jenkins, Stevenson & R. S. Moore, Ault & Wiborg 
Foster Company, Pittsburgh, Cc ompany, Cincinnati, O. 
Pa. c¢. B. Gordon, Carter's Ink 

Thomas Groom, Thomas Groom r Sompany, Boston, Mass. 

& Co., Boston, Mass. Ernest Dalton, Union Ribbon 


Thos. J. Hill, Corlies, Macy & Carbon Company, Phila- 
«& Co., Inc., New York City. delphia, Pa. 
Stee! Files and Equipment. 


Dealers. Manufacturers. 

1D S. Pierce, Pierce, Inc., Frank C. Morse, Browne- 

Hartford, Conn. Morse Company, Muskegon, 
John M. Cooper, Foote & Mich. 

Davies Company, Atlanta, Francis J. Yawman, Y awman 

Ga. & ov Manufacturing Com 
A. J. Walker, Farnham Print- pany, Rochester, N. Y. 

ing & Stationery Company, S. S. French, The General 


Fireproofing Company 
Youngstown, O 


Office Chairs. 


Minneapolis, Minn. 


Dealers. Manufacturers. 
Kdwin H. Sell, E. H. Sell & A. D. Pettibone, The B. L 
Co., Columbus, O. Marble Chair Campany, 
1. F. Judkins, The Lima Of- Bedford, O. 
fice Supply Co., Lima, O. Jos. F. Johnson, Johnson Chair 
. E. Johnson, Johnson Of- Company, Chicago, II. 
fice Equipment Company, Joseph L. Isaacs, Milwaukee 
Jackson, Mich. Chair Co., Milwaukee, Wis 
Wooden Desks. 
Dealers. Manufacturers. 

A. A. Bigalke, The Ohio Desk Carl S. Leopold, Leopold Desk 
Company, Cleveland, O. Company, Burlington, Ia 
J. Frank White, Geo. G. Fet- Geo. W. Searles, National 
ter Company, Louisville, Ky. Desk Company, Herkimer, 

W. H. Beveridge, H. H. West ms Be 
Company, Milwaukee, Wis Kervin R Dunton, Doten- 


Dunton Desk Company 
Cambridge, Mass. 


Wooden Filing Devices. 


Dealers. Manufacturers. 

Chas. V. Sinisgalli, Utica Of- F. L. G. Straubel, Jr., Auto 
fice Supply Company, Utica, matic File and Index Com 
| ee A pany, Green Bay, Wis 

Geo. Hausam, Hutchinson Of- Harry C. Weis, Weis Manu- 
fice Supply & Printing Com- facturing Company, Monroe 
pany, Hutchinson, Kans. Mich. 

Newell B. Newton, The Newell Henry C. Yeiser, Jr., Globe- 
B. Newton Company, To- Wernicke Company, Cincin 
ledo, O. nati, O. 

Filing Cabinet Supplies. 
Dealers. Manufacturers. 


W. H. Gregg, Jr., Gregg Of- Edw. L. Little, Wabash Cab- 
fice Furniture Company, inet Company, Wabash, Ind 


Minneapolis, Minn. J. L. MeNiff, Shaw-Walker 
John B. Hibbard, J. K. Gill Company, Muskegon, Mich 
Company, Portland, Ore. Fred H. Butenschoen, Imperial 
R. TT. Morrison, Simpson- Methods Company, Forest 
Whiteman Company, Dallas, Park, Chicago, Tl. 
Tex. 
Miscellaneous Items. 
Dealers. Manufacturers. 
Francis B. Irwin, James Ho- Cc. L. Downey, The C. L. 
gan, Ltd., Philadelphia, Pa. Downey Company, Cincin- 
Arthur L. Lovig, Shea Smith nati, O. 
& Co., Chicago, Il. W. P. Mills, Moore Push Pin 
Frank L. Mills, The Arm- Company, Wayne Junction 
strong Stationery Company. Philadelphia, Pa. 
Cincinnati, O. Sidney E. Collins, Automatic 
W. J. Ortel, Shaw & Borden Pencil Sharpener Company, 
Co., Spokane, Wash. Inc., Chicago, Ill 
W. R. Lovett, The Standard 
Diary Company, Boston, 


Cambridge, Mass. 


Blue Print Paper and Drawing and Artists’ Materials. 


Dealers. Manufacturers. 

J. W. Rasmussen, Omaha W. C. ‘Wermuth, Frederick 
as Company, Omaha, fost Company, Chicago, 
N ; 

J. T. Ward, Ward Office Sup- Cc. M. Bernegau, Keuffel & 
ply Company, Muskcgee, aeer Company, Hoboken, 
Okla. N. J. 

F. W. Norton, Norton Bros.. R. Fred Allin, Eugene Dietz- 
Ine., El Paso, Tex. gen Company, Inc., New 

York City. 


Steel and Copper Plate Engraving. 

Lucius J. Sears, The Frank- Leon W. Gaut, Engel, Bern- 
lin Printing and Engraving hardt & Gaut, Inc., Buffalo 
Company oledo, O. ze 

H. E. De Camp, S. D. Childs 
& Co., Chicago, Tl. 
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“T Never Knew That 
Could be Done” 


HIS exclamation is often heard after our representa- 
tive has shown a typist how to accomplish some desired 


result on the 


L. C. Smith & Bros. 
Typewriter 


There are so many things about this machine that add 
to the quality and quantity of work of an operator that we 
want to tell you about them. Ask for the illustrated chart- 
folder, No. 601, or for the booklet, ‘‘The Silent Smith.” 


L. C. Smith & Bros. Typewriter Co. 


Factory and Executive Offices 


Syracuse, New York 
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Oxford Packages save you money! These cost you more than you think! 


The cost of spoilage 


When one set of guides from your stock is spoiled 
and thrown out, you lose the profit on the next ten 


sets you sell. 











That’s a severe penalty! And it only takes one 
broken tab to make a set unsalable. 


You can avoid these losses with Oxford guides,— 
individually boxed,—protected against broken tabs 
and dirty fingermarks. 


Why not join the hundreds of dealers who have 
realized better profits with the Oxford line? 


One of our illustrated catalogs will give you fur- 
ther interesting and useful information. Just pin 
this ad to your letterhead and we will understand 
it as a request for a copy, together with samples 
and a price list. 
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Committee on Co-operative Catalogue Construction. 


Edwin I. Baer Baer'’s, Can- Kellogg Smith, The Schooley 
ton, Ohio. Stationery and Printing 
A Ww Williams, Eberhard Company, Kansas City, Mo 


Faber, New York City. 


Committee on Printing. 
Selden W. George, Thorp & Henry Frank, New York 
Martin Co., Boston, Mass City 
Millington Lockwood, Buffalo, 
N. Y. 


Glad-Hand Committee. 


Ivan E Aller chairman (Balance of committee of 
Ivan-Allen-Marshall Co., twenty to be selected by Mr 
Atlanta, Ga Allen.) 

Delegates to the Chamber of Commerce. 

Fletcher B. Gibbs, counsellor, Millington Lockwood Buf 
Chicago, Ill falo, N. Y 

Wm. Henry Brooks. Wm. F Charles A. Lent, Brown, Lent 
Murphy’s ‘Sor Company, & Pett, Inc., New York 
Philadelphia, Pa Charles EF. Falconer, The Fal 

Eberhard Faber New York coner Company, Baltimore 
City Harry A. Prizer, Wm. Mann 

Company, Philadelphia 
Grievance. 

Mortimer W Byers chair- (The other two members 

man, New York City of the committee to be ap 
pointed later.) 
Resolutions. 

Chas. J Lent, Brown, Lent G. L. Davis, Adams, Cush 
& Pett, In New York ing & Foster, Inc Boston 

Frank L. Severance Wilson- John H. Gibson, The Gibson 
Jones Loose Leaf Company, & Perin Company, Cincin- 
Chicago, Ill nati 


Convention. 


Ralph S. Bauer The R. §S Holley & Sons Company 
Bauer Company) Lynn, Des Moines, Ia 
Mass. Frank K. Koch, Koch Bros., 

Will H. Zaiser, Will H. Zaiser Inc., Des Moines, Ia 
Specialty Company, Des Mr McNamara, McNamara- 
Moines, Ia Kenworthy Company Inc 

Claude S Holley L. Ww. Des Moines, Ia 

Credentials. 

Robt D Pattersor L. E. Clem. W. Seely, Hall Litho- 
Waterman Company, New graphing Company, Topeka, 
York City. Kans 

Fred P. Seymour Horder’s, 

Ir Chicago, Ill 


Wholesale Dealers’ Committee. 


Geo. L. Davis, Adams Cushing man & Co., New York City 
& Foster, Inc., Boston toss P. Andrews, R. P. An- 
Mass. drews Paper Company, 

Wm G. Whittemore, The Washington, D. C 
American News Company, Richard Gill Montgomery, J 
New York City K. Gill Company, Portland, 

A. L. Saloman ,. L. Salo- Ore. 


Co-operative Advertising. 


Ralph § Zauer. R. S. Bauer Earle O. Kistler, W. H. Kist 
Company, Lynn, Mass. ler Stationery Company 
Clark Field, Field Stationery Denver, Colo. 

Company, Tulsa, Okla. 


Executive Committee Commercial Furniture Division. 


Cc \ Netzhammer, North- J. Ogden Pierson, Dameron- 
western Furniture Company Pierson Company, New Or- 
Milwaukee, Wis. leans, La 

Edwin H. Sell, E. H. Sell & Joseph L. Isaacs, Milwaukee 
Co., Columbus, O Chair Company, Milwaukee 

Carl S. Leopold, Leopold Desk Wis. 


Company, Burlington, Ia 


General Publicity Commercial Furniture Division. 


Cc \ Netzhammer, North- J. Ogden Pierson, Dameron- 
western Furniture Com- Pierson Company, Ltd., New 
pany, Milwaukee, Wis Orleans, La. 

Edwin H. Sell. E. H. Sell & 

Co., Columbus, O. 


Messimore Moves Office to Goshen. 


W. Messimore, manufacturers’ agent, who has been 
handling his business for several months from Jackson, 
Mich, has closed his office there, and returned to his old 
location, 103 S. Seventh street, Goshen, Ind. Mr. Messimore 
has added several new lines, and dropped a couple. He 
has taken on the “Uniq” fiber waste baskets of The C. 
Spiro Manufacturing Company, and the “Presto” inkwells 
of the Bachrach Specialty Company. Mr. Messimore car 
ries the New Irvin stapling machines and staples, “Elsane” 
desk blotter pads, Polar and “Non-Shine” items and sev 
eral other well-known lines. He has exclusive distribu 
tion on these lines in the central states, and covers his 
territory frequently 


] 
nd 


Epenco Base Ball Nine. 


[he Epenco base ball team, formed of employes of Thi 
sagle Pencil Company, finished the season in second place 
A number of strong nines was in the league 
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Latest and 
Lowest Prices 


ALL MAKES 


TYPEWRITERS 


OF SUPERIOR 
QUALITY 


SELECT 


OUGH OR 


STANDARD Se 


EBUILT 
S 


- PRICE-LIST 152 


(NEW) ON REQUEST 


General 
Typewriter Exchange 


INCORPORATED 


30 Main Street, Brooklyn, New York, N. Y. 
(GENT YPE) 
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CARBON PAPERS 


and 


TYPEWRITER 
RIBBONS 





Experience in Manufacture 
Quality in Product 


Co-operation with Dealers 


THE 
BUCKEYE RIBBON & CARBON 
COMPANY 


Factory and ¥ recutive Offices 
CLEVELAND, UnIO 


Established 1896 
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Progress of Machine Bookkeeping. 

Machine bookkeeping began to gain ground in 1912, 
when banks became interested in better methods of keep- 
ing their records. E. A..Kalkhurst, division manager at 
Chicago for the Burroughs Adding Machine Company es 
timates that since that time approximately $60,000,000 has 
been invested in mechanical equipment for book and card 
records. The banking field is now quite thoroughly cov 
ered, and while not saturated, the cream of this business 
has been taken. The installations are too recent to permit 
replacements to be a large factor in manufacturing pro 
grams. 

Within recent years the Burroughs Adding Machine 
Company has directed its selling activities toward the so 
called smaller users, whose individual requirements are 
moderate. The field is naturally more extensive than the 
banking profession. For the smaller users the Burroughs 
company devised the “Simplified Accounting Plan.” This 
condenses the factors of bookkeeping so that the records 
are compact and easily kept. The “S. A. P.” has had a 
wide appeal, not only to merchants, but also to the sma’ er 
manufacturers and jobbers. 

Several factors have combined to make ready acceptance 
of the new accounting methods. The advent of the income 
tax has made it necessary for business men to be more sys 
tematic in their records. A set of books which would sat 
isfy the average merchant would be deemed insufficient by 
actuaries of the internal revenue department who might 
check back on the merchant’s income tax return. The ac 
tivities of associations of merchants in different lines, look 
ing to more accurate records and cost finding have shown 
dealers the necessity of more comprehensive bookkeeping 
As a result, many merchants are now able to prepare their 
income tax returns in less than half an hour, working from 
their “Simplified Accounting Plan.” 

In commenting on this phase of mercantile bookkeep 
ing, Mr. Kalkhurst referred to a campaign by The Sieber 
ling Rubber Company, Akron, Ohio. Some 5,000 dealers 
have been urged to adopt “S. A. P.’’—not necessarily be 
cause it is the best system, but because of the wide distribu- 
tion of the Burroughs Adding Machine Company. This 
makes it possible for the tire dealer to have the benefit of 
personal installation, service. and consultation when in 
doubt as to the proper methods of entering items 

These various factors are largely responsible for the fact 
that about sixty per cent of the machine bookkeeping in 
stallations of the Burroughs company at this time are for 
use in connection with the “Simplified Accounting Plan.’ 
Several manufacturers of loose leaf systems and card rec 
ords for bookkeeping have standardized some of their prod 
ucts for use in conjunction with “S. A. P.” 

Epenco Bowling Team. 

The Epenco bowling team, composed of employes of th 
Eagle Pencil Company, is competing in the Allied Com 
mercial Bowleague tournament. The Epenco team bowls 
Tuesday evenings at the Park Row alleys, opposite City 
Hall Park. The team includes Messrs. Haubeil, Chazotte, 
Lawston, Pearson, Fyfe, Blanchard, Golder, Curtiss, Ches 
ler, Rosisky, Mushorn, Nehrwein, Neuschaefer. Members 
of the team are under no expense, as the Epenco Club de- 
frays the costs. 

An open tournament for all Eagle Pencil Company em- 
ployes is rolled every Wednesday evening at the K. of C 
alleys, Twenty-third street and Second avenue. Individual 
cash prizes are bowled for, on a handicap system that gives 
even the novice player a fair chance. 

New Concern in Greeting Card Field. 

The Misses Ruth M. Blankemeyer and Gertrude C. Free- 
man have formed a partnership under the firm name of 
Blankemeyer & Freeman to produce and distribute to the 
trade attractive lines of engraved and hand colored greet- 
ing cards for all occasions. Their headquarters are at 511 
South Wabash avenue, Chicago. 

Miss Blankemeyer, who is a sister of E. E. Blankemeyer, 
is art instructor in the Oak Park schools, and is also an in- 
structor at the Chicago Art Institute. Miss Freeman is as 
sistant art instructor in the schools of Oak Park. Both are 
graduates of the Chicago Art Institute and of the Normal 
school which the Institute conducts for those who desire to 
become teachers. 


“Sour” Checks Issued at Houston. 

M. B. Arnold, general sales agent at Houston, Texas 
for the Todd Protectograph Company, reports that one 
Rex Foster is uttering phony checks in that vicinity. He 
poses as an insurance agent. 
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The NATIONAL 
SHOW CARD 
WRITER 










The National Process for 


Making Your Own Signs 


Cuts the Overhead 
and Adds to Sales 


By means of its ingenious patented 
features anyone can make quickly at- 
tractive, perfect signs that look for all 
the world like the best product of an 
expert artist. 

There are enough styles and sizes of 
letters and figures to give an excellent 
variety to the character of your signs— 
in colors if you wish. 


Outfit 
Number 


Ten 


Write for some sample cards. 








The National Sign Stencil Co. 


Factory and Main Office, University and 


You Can Do It : Snelling Aves. 





St. Paul, Minnesota 





MAKE SIGNS-ANYTIME [| | TURNS 

and AS MANY AS YOU WISH | LOOKERS 
The Savjpds Effected n| INTO BUYERS 

ere Mighty AND MAKES 


Intere sting BUYERS 
Se BUY 
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Some Facts About 
Bates Numb 





Actual photograph of a Bates 
Machine that has been used 
constantly for 31 years. Pic- 
ture shows machine justas re- 
ceived—betore being cleaned. 


Some BATES Users 


U. S. Government 
U. S. Post Office 
British Government 
Japanese - 
Mexican 
Porto Rican 
Standard Oil Co. 
Pennsylvania R. R. 


N. Y. Central R. R. 
Amer. Tel. and Tel. Co. 


General Electric 
Western Union 
National City Bank 
Guaranty Trust 

U. S. Steel Co. 


Westinghouse 
(El. and Mfg. Co.) 


Princeton 
Harvard 
Yale 
N. Y. Public Library 
Amer. Railway Express 
Cunard Lines 

etc., etc. 


oe 


se 





OFFICE APPLIANCES ' December, 1922. 














Sa, NATIONAL, 
pS By 
7 pissiggeees, \ \ 











Bates Manufacturi 
New York city, mE Con, 


















Gentlemen: 


In reply to 
your ) 
a we have owned thie nachian en oon 
se y years. During this time > aioe 
4 — Sesviee : wrek' he 
. aes never fa led " 
Rate eae has been Fepairea but ane yaar 
me, that being about ten years ago 
We put it to wo , 
rE imme :i 
re. see no reason why a0 abo . 
- epparensin happen years from now for it 
we bought ie 6°0d condition as the day 





We are certina 
we ar ly glad t 
ocngretubn Ploased with the machin a 
a ulate you on Putting o1 ine 4 
cible product, ut such @ ser- 








Complete copies of these 
letters sent upon request. 
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CCASIONALLY a manufacturer of many years stand- 

ing is justified in summing up facts concerning his 
business for the benefit of the younger generation in the 
trade and for the newcomers. 


For 32 years we have endeavored to produce the finest auto- 
matic numbering machines that can be made—fine in ma- 
terials used, in design, mechanism, durability and in real 
value. There are over a half million Bates Numbering 
Machines in use today. They are doing service in 40) dif- 
ferent countries, and are used by the governments of many 
of those countries including our own. 


Our new lever model, as well as our Regular Three Move- 
ment Automatic Machine, has just been adopted by the 


United States Post Office. 


The largest organizations in practically every line of human 
endeavor use our machines—the names of a few are listed on 
this page. There are hundreds of Bates Machines that have 
been in active use for 31 years. The two letters reproduced 
above are taken from a file of many testimonials to the 
merits of Bates. 


These are some of the things of which we feel proud and 
because of which we ask your continued patronage. 


THE BATES MANUFACTURING COMPANY 
Sales Offices: 


Factory: 
J. 50 Church Street, N. Y. 


Orange, N. 
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Fifteen Years Ago. 


High Lights of the Office Equipment and 
Stationery Fields in December, 1907. 


The frontispiece showed Joseph Boyer, president of the 
Burroughs Adding Machine Company. , 
The automatic typewriter pay station was an innovation 
permitting the use of a typewriter for a_stated period of 
time, upon feeding the machine a coin. Harry Bates, then 
manager at Albany, N. Y., for the Smith Premier Type- 
writer Company, was the inventor. 

An extensive illustrated article, “A Trip Through the 
Largest Adding Machine Factory in the World,” took the 
reader to Detroit—the home of the Burroughs Adding 
Machine Company. 

The advantages of selling from an automobile were dis- 
cussed at some length—remember, men, this was in 1907! 

A public stenographer in Chicago opened a new depart- 
ment. Dictating machine cylinders were transcribed for 
offices which had the recording machine only, having in- 
sufficient volume to employ a transcriber constantly 

Fielder & Allen Company, Atlanta, Ga., acquired a build- 
ing at Marietta and Forsyth streets. After extensive re- 
modeling the building was to be given over to office equip- 
ment and stationery lines. 

Co-operative stationery buying was provided for by a 
new corporation organized in New York—the Associated 
Stationers’ Company. 

The Moon-Hopkins Billing Machine Company, St. Louis, 
Mo., promised to have its new machine on display early in 
1908 

“The Relation of Jobber and Retailer’ was a discussion 
on the ethics of the jobber running a retail business. 

It was recorded that E. F. Sell, Columbus, Ohio, was 
among the first of the stationers to realize that the field 
of office equipment was rightfully theirs. 

The growing automobile business was drawing on the 
cash register field for its executives. 

The Meilink Manufacturing Company, Toledo, Ohio, 
announced a line of safes equipped with filing interiors. 
Their light construction made them well-suited to sale by 
stationers and office outfitters. 

The Philadelphia Boost Club was organized with forty 
members. It was patterned on the New York club of the 
same name. 


Second-hand Door Mat Wanted. 

A young physician was buying furniture for the equip- 
ment of his office. The salesman racked his brain to think 
of something else to sell him 

He had sold almost everything that was appropriate or 
necessary when he had a happy thought. 

“Oh, yes; I nearly forgot!” he exclaimed. “You need 


a door mat.” 
“Not a new one,” said the young doctor. “I’ll get that 
at a second-hand store. A worn one will be a much better 


advertisement for me.”—Everybody’s Magazine. 


They Roll Their Own. 
“Do the Richmond & Backus Company keep Flap- 
per Desks?” 
Tyler—‘*How come, ‘Flapper Desks’?” 
Filer—“Roll Tops.” 
From The Office Cat, house organ of the Richmond & 
Backus Company, Detroit, Mich. 


Old-Fashioned Methods. 

Robert’s father has an office with all equipments a mod- 
n othce has. Robert had been told their different uses. 
When he came home from school after being in the sec- 
ond class, he said: “Daddy, I think our school must be an 
old-fashioned one. It makes you do your adding by hand.” 

D. L., in the Chicago Tribune’s “Bright Sayings of the 
Children.” a 
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Speed Up Sales! 


You can speed up sales now and do it at very little expense if 
you use a Rotospeed Stencil Duplicator. You can get new 
business and increase the volume of old business easily, quick- 
ly and cheaply, by means of effective and inexpensive direct 
mail advertising, sales letters, announcements and bulletins, 
price lists, collection letters, illustrated folders—you can get 
all of these out quickly and easily in your own office. They 
are the surest means of business building at this time. 


ROTORS. 


Here is a machine that prints form letters for 20 cents a 
thousand,—good clean-cut letters with all the power of type- 
written originals. Any operator can turn them out at the 
rate of 75 a minute—enough for a large mailing list in an hour. 


Simply write, typewrite, draw or rule on the Rotospeed stencil 
—attach stencil to machine, and turn the handle—that’s all. 


Cheapest and Easiest Printing 


Anyone can operatea Rotospeed machine. Even illustrated folders are easy 
to print with Rotospeed, and the cost of such printing—only 20 cents a 
thousand copies —is so low that you will find your printing bills greatly re- 

uced. Rotospeed will save more than half your present printing bills, 
and will do more work than you now do. 


Try It FREE 


The price of the complete Rotospeed outfit is only $43.50. But you can try 
it at our risk. We will gladly send the complete Rotospeed outfit to- 
gether with enough supplies to print 24 jobs. Try it for ten days. If you 
are not perfectly satisfied you can return it, or if you prefer, we will send 
you our booklet and samples of Rotospeed work. Just check the coupon 
and mail it to us today. There is no obligation 





The Rotospeed Company 
881 E. Third St. Dayton, Ohio 


Cut Out and Mail Today 


Indicate by check mark whether you want samples only, or the fully equipped 
Rotospeed on FREE TRIAL. ais 


THE ROTOSPEED CoO., 881 E. Third St., Dayton, Ohic 


0 Please send me complete Rotospeed Machine and Free Trial Equipment. 
After 10 days’ Trial I will pay $43.50 or return the machine 


0 Please send samples of work, booklet and details of your Free Trial 
Offer. This does not ob‘igate me in any way. 








Name 


Address___ 
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You Don’t Have to 


Uy RS 
“ny _ give Service s* 
It’s Inbu ailt 


in Acme Staplers. They are sim- 
ple, and of few parts; amply strong 
for any work within their range. 
We guarantee both our Stapling 
Machines and Staples. 


Acme Staplers 


bring a continual stream of busi- 
ness to the stationer who sells them. 
Not only for staples, but for all 
other items in stock. Folks get 
the habit of coming to the store for 
all their office supply requirements. 





There are four sizes of Acme Staplers: 
Acme No.1, for heavy duty; capac- 
ity, 100 staples. Acme No. 2, for 
general utility; capacity, 50 staples. 
Sure Shot, for every office job; ca- 
pacity, 100 staples. Midget Binder, 
for individual desk equipment, with 
wide range of usefulness; capacity, 
100 staples. 


DEALERS—You can make good money 
handling Acme Staplers. Write for par- 
ticulars. 


Acme Staple Co., Ltd. 


1643-47 Haddon Ave. Camden, N. J. 


LONDON: Kado Ltd., Atlantic House, Holborn 
Viaduct 

CANADA: Ernest J. Scott & Co., 59 St. Peter 
St., Montreal 

SCANDINAVIA & FINLAND: Foreign Trade & 
Export Co., 206 Broadway, New York. 
HOLLAND: Richard Weiniger, Singel 276, Am- 
sterdam 

AUSTRALIA & NEW ZEALAND: Excelsior Supply 
Co., Ltd., Sydney, N.S.W. and Wellington, N. Z. 
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COMPANY CONFERENCES 


Central Division Corona Dealers Organize. 

Dealers of the Corona Typewriter Company in the cen- 
tral division organized the Central Division Association, 
Inc., at Vinton, Iowa, in November. They gathered at the 
invitation of F. K. Ray, central division manager, at his 
home city. The association was formed to promote the 
spirit of co-operation and an interchange of views looking 
toward the betterment of trade conditions generally in the 
central division. Membership is open to all firms or indi 
viduals in the central division actually selling Corona type- 
writers under agreement with the Corona Typewriter Com- 
pany, Inc. 

The officers chosen are: John J. McCormick (Corona 
Typewriter Sales Company, Inc., Chicago, I[Il.), president; 
James A. Lytle (Corona Typewriter Sales Company, St. 
Louis, Mo.), vice president; H. E. Russell (Office Equip 
ment Company, Des Moines, lowa), treasurer. The board 
of directors comprises E. D. Haven (Office Specialty Com- 
pany, Milwaukee, Wis.); F. J. Weiss (Central Typewriter 





Exchange, Omaha, Nebr.);: E. K. Ray, central division 
manager, Vinton, Iowa, is an ex-officio member of the 
board. 


The headquarters of the Central Division Associatio1 
Inc., are in Chicago. Regular meetings will be held twi 
each year, with special meetings as called. 

The following Corona distributors in the central divisi 
attended the meeting at Vinton, in addition to the officers 
and directors named: J. K. Judd (Judd Typewriter Ex 
change, Indianapolis, Ind.); M. J. Carey (Kansas City 
Typewriter Exchange, Kansas City, Mo.); H. E. Russell 
(Office Equipment Company, Des Moines, Iowa); Ray 
Skinner we Typewriter Sales Company, Minneapolis, 
Minn.); C. A. Howe (Crane & Company, Topeka, Kans.) 
P. i. Rey (Lawrence, Kans.); G. A. Todrank, Evans 
ville, Ind.; Miss Louise Taylor (Taylor Typewriter Store, 
Grand Rapids, Mich.); J. E. Gaffney and D. R. Collar 
(Office Specialty Company, Fargo, N. Dak.). Other 
Corona dealers, unable to be present at the Vinton meet 
ing, will be members. 


Hall Lithographing Company Convention. 


The annual sales conference of the Hall Lithographing 
Company, Topeka, Kans., was held early in November. 
During the course of the session selling and inspirational 
talks were given, covering various branches of the busi- 
ness. 

Filing and finding was exemplified by Paul Van Ness, 
describing the new Safeguard system of the Globe-Wernicke 
Company. 

Furniture was discussed by J. A. Crow, describing the 
full Hall line of desks and chairs. 

“Faultless” bookkeeping, by J. A. Shepherd included a 
description of accounting for small businesses. 

“Our Catalogue,” by A. S. Matthews, comprised various 
comments and explanations of its present arrangement 
and make-up. 

The men gathered at lunch and dinner on several oc- 
casions, to permit close friendships being formed. The 
conference closed with a dinner at the Elks’ Club, twenty- 
ri being in attendance. Those present were: R. N. Hall, 
>» W. Seely, O. K. a A. S. Matthews, C. A. Rowe, 
I A. Crow, Paul B. Van Ness, C. H. Brooks, J. A. Shep- 
herd, C. R. Ruffell, F. E. Ferris, J. P. Squires, J. B. Turner, 
W. S. Coleman, W. C. Stevenson, Ralph Glenn, W. Z. 
Replogle, Sam Crow, Steve Smith, Albert Cole. Wilbur 
Naylor. 


Some Marchant Sales Conventions. 


The Marchant Caiculating Machine Company, Oakland, 

California, has been holding meetings of district sales man- 
agers in several different cities of late. The meetings were 
in charge of P. B. Waldin, general sales manager. The 
first was held at the Hotel Oakland, Oakland, Cal., Octo- 
ber 2-7, and was attended by the district managers of the 
Pacific Coast; the second was held at the Hotel Morrison, 
Chicago, November 6-10, and included the district man- 
agers of the Central States. At the Pennsylvania hotel in 
New York City the managers of the Atlantic Seaboard Di- 
vision held a meeting November 15-18, and a final meet 
ing was held November 20-24 including the managers of 
the Southern District at the Hotel Adolphus, Dallas, Tex 


All of the meetings were interested and successful, and 
it was felt that much effective work was accomplished 
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“ | Announcing a New Model Allsteel Safe 

ollar 

ther i. - 

“o Here is the new model GF Allsteel Safe with 
the Underwriters’ Class A Label—bigger, 
stronger, sturdier than any other safe in the line 

ae —and a sure business builder for Allsteel quality. 

we Thousands of business executives will be told 

ae about it through special advertising in big-city 

nicke newspapers. 

Say Dealers who carry it are sure to profit—both 

led a through sales of safes and through demands for 

rious other Allsteel products of similar sterling quality. 

i aa Open territory will be allotted January Ist. 

The Write today for particulars. 

Hall, 

Shep. The General Fireproofing Company 

yz Youngstown, Ohio 

Vilbur Branches: New York, Chicago, Boston, Philadelphia, Atlantd, 

Minneapolis, St. Louis, San Francisco, Newark 


Export Dept.: 438 Broadway, New York—Cable Address “‘Genfire”’ 
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How $5000.00 Saved 





Three-Quarters of a Million 


N the above letter, the Tax Commissioner 
of the State of New York tells how an 
investment of $5000.00 in Monroe Calculating 
Machines resulted in a saving of three-quarters 
of a million dollars. 


And not alone New York State. Business 
houses the country over and various depart- 
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Offices rendering Monroe service at all Principal Points in 
the United States and Canada and throughout the World 


Monroe Calculating Machine Company, 
Woolworth Building, New York City 


Without obligation (check items desired): 
Send your folder describing the new Monroe. 
Arrange for demonstration in our office on our work. 
Firm Name eS 
My Name 


Address 


O.A.12-22 


"er te 
eee 


Came, 





ments in many other state governments as well 
as foreign governments have recorded equally 
interesting experiences with the Monroe. 
Within the past month, the Illinois State 
Highway Department made an additional in- 
Stallation of nine Monroes — itself a splendid 
tribute to Monroe service. 


Today progressive business houses and in- 
Stitutions throughout the world, large and 
small alike, have learned the usefulness of the 
Monroe and taken advantage of its superior 
features—its remarkable ease and simplicity 
of operation, its first-time proof of accuracy. 


Wherever there is figure-work to be done, 
the Monroe will save time, money and costly 
mistakes for you. Its value may be determined 
right in your own office without the slightest 
obligation. 

Made in three sizes: 20, 16 and 12-place 
capacities. 


Ask for a free trial by using the coupon 
below. 





Calculating Machine Company 


General Offices: Plant: 


WOOLWORTH BUILDING, N. Y. ORANGE, N. J. 
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American Business Lavish in Scientific Research. 


\merican industry is spending about $70,000,000 annually 
on scientific research, according to the fabricated produc- 
tion department of the Chamber of Commerce of the United 
States. About one-half of this sum is spent by American 
manufacturers in the conduct of laboratory research, while 
the remainder is expended in experimental and develop- 
ment work in plants, the department points out in a 
bulletin on research. 

As a result of scientific research work, approximately 
one-half billion dollars is being saved annually by industry 
in this country 

“The value of scientific research, both from an economic 
and industrial standpoint,” the department says, “has never 
been so fully appreciated as at the present time. The 
problems of the recent war forced science and its research 
activities to the front in all civilized countries. It is now 
realized by leading manufacturers that scientific investiga- 
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BRINGING THE TYPEWRITER STORE TO THE USER.— 
George E. Gray, Hammond Representative with Headquarters 
at San Antonio, Texas, covers a Section where Railroads 
are Few, and Rail Travel Involves Much Doubling Back 
to Reach the Various Cities. Mr. Gray, Accompanied by 
His Wife, Covers his Territory in this Motor. The Store is in 
the Rear, reached by a Flight of Stairs which is Folded Up 
when the Car is Under Way. The Domestic Features of the 
Car Are Sleeping Quarters, Ice Box, Shower Bath with Water 
Tank, Stove, etc A Touring Car is Used to Make Short Trips, 
with the Store as Headquarters. The Chute Just Above the 
Radiator is used to Help Cool the Motor. 








tion is a necessary adjunct to efficient co-operation. A 
utilization of the scientific knowledge now available, and a 
sympathetic co-operation in the free interchange of such 
information will lead to the adoption of improved manu- 
facturing processes and do much to obviate the danger of 
ignorant, destructive competition. The realization of this 
fact is shown by the 500 or more firms now maintaining 
laboratories for industrial research. 

“If there were no correlation of effort on research work, 
much duplication might result. The logical solution, there- 
fore, is to have the trade association make this correlation 
This enables a pooling of resources to maintain a centzal 
laboratory to render service to a larger group than is 
possible with only individual laboratories. Another and 
very important factor, especially valuable in strengthening 
trade associations, is that such centralized research work 
makes it possible for the small manufacturer, financially 
unable to support an individual laboratory, to profit from 
the investigations carried on. 

“It is not surprising, therefore, that a continually increas- 
ing number of trade associations are realizing the value of 
research as one of their most constructive activities. Of 
the sixty-five to seventy associations now engaged in this 
work to whom a recent inquiry was sent by the fabricated 
production department, thirty-three gave specific replies, 
indicating that eight were conducting their research inde- 
pendently, and twenty-five were acting in co-operation with 
some other agency. The general leaning is toward the 
scientific aspect of research work. Nineteen trade associa- 
tions are engaged exclusively in that class, three in the 
general problem class, while eleven give attention to both 
typs of problems.” 





Purchasing Agents Arranging “Informashow.” 

Plans are under way for another “Informashow” in con- 
nection with the annual convention of the National Asso- 
ciation of Purchasing Agents at Cleveland, Ohio, May 15- 
18, 1923. It is to be held in Exhibition Hall. The plan 
was tried for the first time at Rochester, N. Y., this year, 
and proved a decided success. 
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HAVE YOU 
TRIED THEM? 


As good or better than the 


average rebuilt typewriter 


A trial order will demonstrate 
the truth of our assertion. 


RUBBER COVERS 


We make them for all purposes; little 
ones for Check Writers, larger ones for 
Typewriters and Adding Machines and big 
“Six Footers” for machinery, with or 
without your advertising. Drop us a card 
and tell us your requirements. 








TRANSFERS, SIZING, ENAMEL, 
OIL, BRUSHES, PADS, ETC. 





American Writing 


Machine Co. 


Executive Offices and Factory 








Newark, N. J., U.S.A. 
i. 
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A few famous 
**Y and E”’ 
products 


“Y and E” Eff- 
ciency Desk—A 
desk and file 
combined. 

“Y and E” Fire 
Wall Steel File— 
Steel plus Asbestos. 
“VY and E” Single 
Wall Steel File. 
“Y and E” Dry 
Insulated Safes 
with Underwrit- 
er’s B Label. 

“YY and E” System 
Service and Sup. 
plies of every sort. 
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A new era in 
“Y and E” Service 


Consolidation of all manufacturing 
and service departments under one 
roof a decided forward step in 
**Y and E”’’ service. 


N January Ist, “Y and E” will 
6) reach the goal toward which 

we have been aiming for 
years-——an achievement made pos- 
sible by the remarkable growth of 
“Y and E” business. Instead of a 
divided business, with two separate 
plants in different parts of the 
City, all “Y and E” manufacturing 
and system service departments, 
as well as general executive of- 
fices, will be combined under one 
roof in a new, enlarged and per- 
fectly equipped plant on Jay 
Street, Rochester, N. Y. 


To the “Y and E” home office this 
move means much in convenience, 
in better coordination, in closer 
harmony between all departments 
of the business. 


To the public and to “Y and E” 
dealers and agents this announce- 
ment means even more. It means 





that “Y and E” quality, always a 
matter of pride, will be more 
scrupulously guarded than ever 
before. This is made possible by 
the closer cooperation of all de- 
partments under one roof. It 
means a better quality of service 
both to “Y and E” agents and to 
their customers. 


The cooperation of our loyal 
agents and dealers is thoroughly 
appreciated. It has helped to make 
this growth and achievement pos- 
sible. With every indication point- 
ing toward better business for 1923, 
we believe that those who are sell- 
ing “Y and E” service may look 
forward to a year of unprecedent- 
ed prosperity. To you who have 
not identified yourself with the “Y 
and E” line, 1923 would be an ex- 
cellent time to begin, providing you can 
make arrangements for territory. 


YAWMAN 4»? FRBE MFG.(0. 


Filing System Service, Equipment and Supplies 


1255 St. Paul Street 


ROCHESTER, N. Y. 


EXPORT DEPARTMENT: 


Section 1255 


368 Broadway, New York, N. Y., U.S. A. 


Cable Address: ‘‘YAWMANERBE” New York 
Codes: Western Union, A. B. C. 5th Edition Improved and Bentley's 
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Sells on Sight 


There’s an instant selling appeal in the at- 
tractiveness of the MOSTEEL Waste 
Basket. It is so graceful and handsome that 
to show it is to sell it. 

It makes good, too, on the principle of “hand- 
some is as handsome does.” For the MOSTEEL 
is a sturdy, dependable waste basket that will stand 
up under the hardest kind of office or home usage. 
Durably constructed of expanded metal—not wire 
—with reinforcing ribs and solid double seam bot- 
tom. Yet with all of its sturdy strength, the 
MOSTEEL is only half the weight of the ordinary 
metal waste basket. 

Made in two popular sizes—12 inches high and 
14 inches high—and five beautiful finishes—Olive 
Green, Mahogany, Ivory Enamel, Black and Cop- 
per Buffed. 

If you want a bigger waste basket turnover and 
the other business that goes with it, investigate 
the MOSTEEL. Let us send you prices and dealer 
discounts. 
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Choice Territory Open for 
Active Side Line Salesmen 


The Motors Sheet Steel Co. 


Beach City, Ohio 





PATENT PENDING 
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George Ed. Smith on Debt Cancellation. 


George Ed. Smith, president of the Royal Typewriter 
Company, Inc., was one of the speakers at the annual con- 
vention of the American Manufacturers’ Export Associa- 
tion. He felt that the American manufacturer was pri- 
marily concerned in re-establishing the peace of Europe, 
which, with time, is the only thing that will bring back 
export trade. Nothing could be gained by cancellation of 
debts, he declared. 

“The pouring of American money into world affairs nat- 
urally establishes us as a creditor nation,” he explained. 
“If this money had been invested by private individuals in 
foreign lands it would have been a matter of satisfaction 
and congratulation on our part, provided the securities were 
good. The balance of trade and commerce would have 
adjusted itself to such a situation, and it will adjust itself 
to this situation. 

“I doubt if cancellation of these debts would give any 
great advantage to American manufacturing exporters in 
the markets of the world. Its first effect would be a rise 
in exchange in the currencies of foreign countries and Ger- 
many would be affected probably just as much, if not more, 
than the others, because it is natural to assume that other 
cancellations would follow ours. This rise in exchange 
would make the purchase of American dollars a little easier 
for the time being, probably due to speculation and not to 
trading. 

“In my opinion, the export trade of America depends 
more upon our inventors and scientists keeping a little 
ahead in the progress of the world than it does upon the 
cancellation of debts, or effects of tariffs, or the temporary 
fluctuations in exchange. These artificial barriers of trade 
are bound to be overcome in time, or removed. I might 
refer to American typewriters. We are compelled to 
operate without any protective tariff. America is open to 
the world without any tariff on typewriters, and, no doubt, 
many other articles with which I am not familiar are the 
same, but instead of foreign made typewriters in America, 
you find American made typewriters in practically every 
country open to American trade, regardless of exchange. 
‘The best in the world belongs to the world,’ and the world 
will have it, and this is the basis of expanding foreign trade. 

“What the American manufacturers would really like 
to see is the funding of those debts over a long period of 
time and an amount equivalent to the interest charges 
reinvested in good securities of private enterprises in the 
debtor countries.” 


Standards of Buying. 

Che Purchasing Agent runs a feature, “Pertinent Point- 
ers by Prominent Purchasers.” -The following was the con- 
tribution of C. Y. Farrell, purchasing agent of The Gen- 
eral Fireproofing Company, Youngstown, Ohio: 

x * x 

Productive buying is an art, and when analyzed is an 
expressive definition of good salesmanship. Sell the vendor 
confidence in yourself and your company. Make your 
account so attractive that it virtually sells itself. Some of 
the essential factors necessary to accomplish this are: 

_ Maintain high ethical standards and give impartial con- 
sideration to all. Don’t mistake trickery for shrewdness. 

Don’t be arbitrary, domineering, disagreeable or vin- 
dictive—it doesn’t pay. 

Be open and broadminded. Give the other fellow credit 
for knowing something. 

Be courteous—it always pays dividends. 

Keep in close touch with the activities of your sales 
organization. Know your raw material requirements with- 
out exception. Know your finished products. 

_Be constantly on the alert for and standardize on mate- 
rials which adapt themselves most readily to your process 
or manutacture 

Analyze carefully general market conditions and be thor- 
oughly conversant with factors likely to produce price 
fluctuations or shortage in your basic raw materials. 

You must have foresight and good judgment, and use 
them to advantage. You must be able to differentiate be- 
tween quality, service and price. 

When you go into the market always know what you 
are doing, what you want, how to get it and, generally 
speaking, a fair idea of the price at which the material 
should be purchased; then act accordingly and always re- 
member salesmen are one of your biggest assets. _ 





Enthusiasm is the lubricant that makes the wheels of 
trade go around.—Wales Visible (Wales Adding Machine 
Company). 











Go to Goes for 


The Goes Art Advertising Calendar Pictures 
The Goes Art Advertising Calendar Mounts 
The Goes Lithographed Calendar-Pads 


A varied assortment of original styles bas been prepared 


especially for the 1923 calendar trade. Also 
The Goes Art Advertising Blotters 


The Goes Art Advertising Mailing Cards 
The Goes Art Advertising Calendar Cards 
The Goes Art Advertising Hangers 


The Goes Printers’ Helps also include 


Diplomas and Certificates-of-Award 


for all purposes 


Stock Certificates Common-Law Certificates 


Bordered Blanks Bond 


lanks 


The Goes Common-Law Record Book and the Goes Cor- 
poration Record Books are complete record books. Forms 
helpful during the organization, as well as in the keeping of 


subsequent records, are provided. 


Samples or descriptive matter of all of these Goes Products, 


will be sent promptly upon request 


49 West 61st Street, Chicago 


Goes Lithographing (Company 
4 
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“ Allen 


Strength Beauty Utility 





Carries every essential element 
of a $100 machine, 87 char- 
acters, back spacer, black and 
red ribbon, tabulator, weight 
11 pounds. 


THE EXPERT in typewriting ma- 
chines will recognize the following 
functions to be so unique and sim- 
ple that he marvels to find them 
in a machine, the size of the 
“ALLEN.” 


ROTARY ESCAPEMENT—POSITIVE. 


BACK SPACER—DIRECT AND POSI- 
TIVE — OPERATED BY EITHER 
THUMB. 


RIBBON REVERSE—BETTER THAN 
AN AUTOMATIC. 

SHIFT LEVERS AND LOCK—POSITIVE. 

TYPE BAR AND SEGMENT—BEATS 
THE $100 MACHINE. 

RED AND BLACK RIBBON REVER- 
SER—COLOR POSITIVE. 

BALL BEARING CARRIAGE—SMOOTH 
AND NOISELESS. 


AS WELL AS MANY OTHER FEATURES. 


THE “ALLEN” is reliable and sim- 
ple so that the amateur can easily 
repair it, it contains less than one 
fourth of the number of parts of 
the big machine, for this reason it 
will keep in good repair much 
longer. 


AGENTS invited to accept territory 
for this sturdy $50 machine which 
sells easily to offices and homes. 


Allen Typewriter Mfg. Co. 


901 Hamilton St., Allentown, Pa. 
New York Office, 93 Nassau Street 
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Rubber Latex in Paper Making. 


The British Stationer reported the proceedings of a 
meeting of the Institution of Rubber Industry at which 
Frederick Kaye, A. R. C. Sc., presented a paper on the use 
of rubber latex in paper making. This innovation has been 
referred to several times in Office Appliances, and aroused 
considerable interest among paper technicians. 

x * x 

After describing the circumstances which had led him to 
study the matter, the lecturer continued that rubber latex 
contained rubber in such a unique condition that he be- 
lieved the new interest aroused in it would not only be a 
great force in the development of paper making, but also 
to the use of rubber latex in other industries. It was a won- 
derful natural solution of rubber where we might have from 
thirty to thirty-five per cent of actual rubber content and 
yet have a perfectly limpid liquid, miscible with water in 
all proportions. The rubber of commerce is coagulated, 
and reaches the industrial countries in crepe sheet or block 
form. It would be difficult to use it in paper making, but 
by using rubber in the latex form we were able with the 
utmost ease to get it perfectly associated with such a mate 
rial as fiber, and without the expenditure of any mchani- 
cal or thermal energy upon the ultimate rubber particles 
The only cost in the use of rubber latex in paper making, 
was for its proper dilution and filtration, if necessary, when 
added to the beaten fiber in the beater. 

Speaking of the effect of the addition of the latex the 
lecturer said it had some specific effect upon the fibers in 
the beating engine, and upon the rate of hydration of those 
fibers. This was often a slow process, the beating of some 
fibers having to be prolonged for many hours, and there 
was every evidence that the presence of rubber latex, even 
in small quantities accelerated the rate of hydration. Thus 
the time required for a particular stock to reach a certain 
grade of strength and quality could be shortened. Beyond 
this, fibers in paper made with the rubber latex were often 
closer and more uniform in texture than was the case with 
a paper of the same fiber made without rubber latex. Paper 
could be considerably improved by such small amounts as 
to give a rubber content of 0.1, 0.2, or 0.5 per cent, and as 
the quantity of latex used was increased the effect upon 
the quality of the paper was increased. If a paper maker 
started with a certain fiber and successively used different 
quantities of rubber latex, he could plot out a series of 
curves to correlate the relationship between each factor of 
quality and the amount of rubber latex used. At first some 
of these curves, as per tensile strain and bursting strain, 
would go up, but eventually they might go down as the pro- 
portion of rubber became relatively larger; but other curves 
such as those for folding number and for elongation would 
go up continuously. Sometimes a paper was made of re- 
markable strength but lacking in elasticity; then the right 
proportion of rubber latex would help. Another paper 
might be too weak or made largely of waste paper; there 
rubber latex would give the necessary strength. 


Mill Experiments Show Wide Utility. 


Practical commercial experiments in many mills had 
shown that all grades and qualities of paper could be im 
proved in some regard by the use of rubber latex. All 
kinds of fibers—vegetable, animal and such mineral fibers 
as asbestos—might be used in papers to which it was added. 
The paper mills had made paper containing rubber latex 
to give the finest qualities of cotton and linen papers, such 
as vellum and ledger paper, banks, etc. Various grades 
of tissue had been made and were being further experi- 
mented upon. Paper for electrical purposes and ammuni 
tion case paper had been made in quantities. Writing and 
printing papers of different qualities were being made, and 
arrangements had been arrived at to produce newspaper 
stock. Many kinds of wrapping paper had been manufac- 
tured, both made from entirely new fiber and wholly of 
very cheap waste. Experiments were proving that excel- 
lent results might be produced with waste paper; it looked 
as if the value of this material for paper making stock 
would be enhanced. 

The lecturer estimated the world’s yearly output of paper 
today at 14,000,000 tons, of a value well over £300,000,000. 
He illustrated his remarks with a large number of sam- 
ples of paper, board, etc., in some of which the latex had 
been used, and in others not. 

In the course of the discussion that followed the chair- 
man said that Mr. Kaye had looked at his subject through 
the roseate spectacles of the discoverer. He had devel- 
oped a very simple process, but it was the simple processes 
that made good in industry. The acid test was—what would 
it cost? He had seen some recent publications of Mr 
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American Business 
we extend the 
GREETINGS OF THE SEASON 
and a Kew Year 
7 of assurance, good 
i i; " will and prosperity 
: dee STEEL EQUIPMENT 
2 CORPORATION 


AVENEL, NEW JERSEY 
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Economy 


Watchword 


Economical from every standpoint — the 
Adams Loose Leaf Binders meet the re- 
quirements of those customers of yours who 
feel that economy is necessary, yet service is 
essential. The Adams Canvas Covered 
Loose Leaf Binders will give practically the 
same service as the heavy canvas covered 
boards—and at a much lower price. 








Consider these convincing economical features: 


Economy of weight — strong canvas over light, dur- 
able foundation of binders’ board—weigh much 
less than canvas covered wood. 


Economy of space — these canvas covers are thin- 
ner in proportion to strength—still lighter and 
thinner are the practical pressboard covers. 


Economy of effort — these light volumes are easily 
handled. 


Econom) convenient rings, U-shaped 
posts, and countersunk screw posts are so eas- 
ily opened. 





Economy of price — Adams prices are beyond com- 
petition. 


An exclusive Adams display will mean many additional 
sales for you. 


= T-ADAMS MFG. aaan 


6796\,-98 South Chicago Ave., CHICAU:O, U.S.A. * 
= — 
Eastern Representative. Wm. H. Bassinger, Stationery Specialties, 
Broadway, New York, N. Y. 


Western PES os Gus Adams, 433 California St., San Fran- 
cisco, Calif. 





(2034) 























In-and-Out Clock 





The canvas cover used 
with the famous Adams Ideal 
Book Ring, forms a loose 
leaf book. May be used thus 
for current work, and the 
flat wire posts inserted and 
turned down as desired. 





The simplest and most eco- 
nomical transfer binder ever 
offered. Posts are U-shaped 
flat wire. Rubber washers 
hold cover down snugly. 





Flexible press board co 
ers, fine for transfer bind 
ers. Flat wire parts tur 
down and hold securely, per- 
mitting closer stacking. 





Also. fitted with © scré 
posts. Various lengths as 
ordered. Sheets are firmly 
and compactly held. Screw 
heads countersunk. Binder 
pile with accuracy. 





Daily Desk Reminder Figures are clear and 

This is a device that makes it easy for clerks ats . st 
to report telephone calls received while the distinct. Hands will not 
*is out. Also very handy for memos, slip. Made with easel 


or small. The one shown closes like a 
book, a feature that users find a great con- 


back, or with eyelet only. 


venience. A smaller one has only the left band Back is our handsome 


half. They are good sellers because they sug- 
gest such a practica) way of handling telephone 
calls and other memoranda. 


cloudy special press board. 








oS a, Telephone 
a Register 
ee ee A very simple 





| and neat regis 
| ter for numbers 
often called 
— 
j 
j 
7 


ttt 


30th sides fin- 
ished alike, o1 
substantial 
- binder’s board, 
= with rust proof 
— eyelet at top. 

} Size 5x10 inches. 
——J Put them where 
—3 your customers 
see them and 
you'll sell a lot. 
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Kaye’s work in which some tests. were given of papers 
showing a remarkable increase in the folding characteristics 
of the paper. This was important for ledger and wrapping 
papers. The question of durability was important for ex- 
port purposes and the trade with tropical countries. In 
India there was a good deal of dissatisfaction owing to 
the perishing of valuable records in the libraries. He saw 
that Mr. Kaye had a number of papers for exhibition, and 
would be interesting to know whether those had beet 
made on a manufacturing scale. The paper maker had 
1 continuous process to work, and before he could really 
arrive at a conclusion as to the value of any new process 
that might be brought before him he must be able to work 
that process on a manufacturing scale for some time. Ther« 
considerable quantity of water used and returned 

again and again into the process, and on what residues wer: 
rried round and round depended to a large extent certain 
sharacteristics of the paper. In the past rubber had been 
one of the things that the paper maker had sought to avoid 
all costs. Mr. Kaye’s estimate of the world’s output of 
iper at 14,000,000 tons was a remarkably close one, and 
f that quantity about half was used for newspaper work 
[It was not likely that rubber latex would have a very ex 


tended application in the manufacture of news print, but 
when the other seven million tons, largely composed of 
wrapping and tain other high grade papers, was con 
sidered, it would appear that Mr. Kaye had discovered a 
method of applying rubber which might lead to far-reach 


1 
results. 


\ number of other speakers followed 
In the cours 1 reply dealing with the points that had 
een raised, the lecturer said that at the present price to 
add one per cent of rubber to paper would cost 36s per 
01 [he samples he exhibited were actual commercial 
samples. The vulcanized rubber which was found mixed 
with rags must not be confused with the virgin rubber that 
he used \s to waterproofing paper he had made paper 


bags that had held water for about eight weeks. This paper 
remained waterproof even when crumpled in the hand. A 
small quantity of latex improved the finish of paper. H« 
had seen samples with only 0.2 per cent of rubber in them, 
but it made them nicer to write on with pencil or ink. The 

ibber treated paper would probably stand the effects of 
age better than that which was not so treated. As to the 
chairman’s remark that the process would not be applied 
to the manufacture of news paper, he hoped that it would, 


“a+r * 1- - ‘ 
and oO a large scale. 


Unique Catalogue Format. 
An unusual catalogue produced by James F. Newcomb & 
Company, Inc., for a cigar manufacturer has been received 
So far as we know it is the first time that the distinctive 
shape of a cigar has been used in the production of a novel 
iorm of catalogue. Taking advantage of the long, narrow 
shape of cigars, the pages of the catalogue are so gathered 
that the individual pages are successively narrower as the 
center spread is approached, widening out again as they 
reach the back cover. This permits the reproduction of 
cigars in full color, actual size so that when the booklet is 
opened at the center the entire line is displayed at a glance. 
The text-matter is concealed until the individual pages are 
turned. The catalogue is called “The Book of Better Cigars,” 
and in a brief, interesting, human interest story is given 
the history of tobacco from its discovery by Europeans to 


the present day. The booklet closes with illustrations and 
descriptions of modern manufacture, banding and boxing 
ot cigars by Spanish hand workers. The cover is wood 


h cigar reaches the 


veneer, suggesting the containers in whi 
1 
market 


Montgomery’s “Auditing” Rewritten. 


; Robert H. Montgomery has rewritten his work, “Audit 
ing lheory and Practice.” This book was originally pub 
lished a number of years ago. The important develop 
ments of the past few years in accounting and financial 
procedure have made a new edition necessary. The book 
explains the accounting features of more than sixty types 
of enterprises; gives full modern procedure for making 


audits and investigations; how to find out and report the 
exact financial condition of a business; presents anthori- 
tative information on the use and interpretation of accounts 
in business analysis and control. “Auditing” is published 
in two volumes by The Ronald Press Company, 20 Vesey 
street, New York, N. Y. The volumes may be had sep- 


arately if desired 


Get busy—take a chance on your boy being a rich man’s 
son.—Wales Visible (Wales Adding Machine Company). 
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Ohe 
PETERS 


A NEW—COMPLETE—COMPACT 
DURABLE—PORTABLE 


Adding Machine 


Weight—35 Pounds 
Capacit y —$99,999,999.99 










THE PETERS 


Adding and Listing Machine 


Combines with large capacity the desirable 
features of compactness and portability. 
It lends itself equally well to the require- 
ments of big banks—-large corporations 
or small merchants. It was, in fact, 
particularly designed to fill the need of 
all banks for a superior machine of small 
dimensions, large capacity and selling at an 
attractive price. 


Maximum visibility is secured by including 
in a small angle of vision the keyboard- 
number wheels and printing line. The 
Total— Sub-total—Non-Add and Repeat 
levers are so located with respect to the 
path of the operating handle that the ma- 
chine can be worked at high speed by the 
use of the right hand exclusively. The 
quality of workmanship—beauty of appear- 
ance and elegance of finish are excelled by 
none. 


PETERS-MORSE MFG. CORP. 


GENERAL SALES OFFICE AND FACTORY: 


ITHACA, N. Y. 
New York Office: 30 Church Street 


























110 





OFFICE 





































> 
‘tees 0 1¢ 


Wee pS TNE RS 
ESPRBUILT © 
2TO. ENDURE. | 











APPLIANCES December, 1922. 


T isn’t difficult to sell Globe-Wernicke 
Products if their merits are properly 
brought to the attention of the man 

who buys. But, it is sometimes difficult 
for a salesman to reach that man. 


It has always been the policy of the Globe- 
Wernicke Co. to make the selling of our 
products as easy as possible for our agents. 
The quality of Globe-Wernicke Files, 
Safes, Bookcases, etc., is uniformly the 
best. In new inventions and innovations, 
we have always kept ahead of the field. 
In promoting the sale of our products 
through advertising, we have been the 
leaders for many years. 


In line with this progressive policy, we 
have inaugurated an advertising campaign 
on Files, Filing Systems, Safes and Sec- 
tional Bockcases for commercial use. The 
merits of these Globe-Wernicke products 
will repeatedly be brought to the atten- 
tion of over 3,000,000 men that buy. We 
have carefully selected publications that 
we know go directly to these men and are 
read by them. Because of the outstand- 
ing advantages in purchasing Globe- 
Wernicke equipment, these men are bound 
to be impressed. Even before your sales- 
men call, they will know something of 
these advantages. 


The market for office furniture and equip- 


ment is greater now than ever before. 


During the first ten months of 1922 alone, 
the following contracts were awarded for 
new buildings: 
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No.of New Floor Space 
Classification Projects in Square Feet 
Business 
Buildings. ..10,731 
Educational 


Valuation 


83,093,900 $ 440,338,900 


Buildings... 3,054 50,081,000 276,037 ,600 
Hospitals and 

Institutions 640 10,336,400 73,235,300 
Industrial 

Buildings... 3,133 54,953,200 276,561,000 
Military and 

Naval 

Buildings.. . 88 830,400 3,037,400 
Public 

Buildings... 394 2,921,700 28,765,400 





18,040 202,216,600 $1,097,975,600 


Think of the great amount of office equip- 
ment necessary to furnish these new 
buildings alone. We are doing our best 
to make it easier for you to obtain your 
share of this tremendous business. 


The advertising is an introduction for 
your salesmen. Of itself, it would prob- 
ably not accomplish very much. But, with 
your co-operation it offers unlimited pos- 
sibilities for increased sales. Let your 
salesmen know what we are doing to help 
them. Tell them of the huge number of 
new buildings being put up. Show them 
the opportunity that this advertising offers 
them to make greater sales—think of it: 
3,000,000 men who buy, being constantly 
told in their favorite magazines why they 
should buy Globe-Wernicke Products. 
The proper sales effort put behind this ad- 
vertising means much greater profits 
for you. 


Don’t let this opportunity slip past you. 
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$10,642 Commissions Paid Last Month 
Did You Get Yours? 


Here is a proposition that is bound to win 

—you can’t lose. Typewriter dealers in small 

towns make $200 per month or more in ad- 

ee dition to their regular business. You can make 
meena as much as you want—requires no investment 
—all clear profit and no limit—it’s up to you. 
























This is the offer—you take every order 
for Shipman -Ward Rebuilt Underwoods that 
comes your way and look for more. We handle 
the deferred payments, do the collecting—all 
you do is take the order. Think what this 
means. You have no investment, no credit 
worries, no extra rent—it’s all clear net profit. 





We furnish store signs, window ‘cards, 
newspaper ads, etc., and give every opportu- 
nity to link up with our great national adver- 
tising campaign (last year $264,000.00). Get 
aboard. ‘Take advantage of this wonderful 
money-making plan. Delay costs you money. 
Write today for full information. 


SHIPMAN-WARD MFG. CO. 
TYPEWRITER EMPORIUM 
1779 Shipman Building 


Ravenswood and 
Montrose Avenues 


sc Ne CHICAGO 
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Value of Efficient Sales Records. 





An Address Before the St. Louis Sales Man- 

agers’ Bureau by G. C. Kingsley, Assistant 

General Sales Manager for Library Bureau, 
Chicago. 


HE development of business is essentially the function 
‘To the sales manager. Upon his efforts to a larger 

degree than upon those of any other individual depends 
the success or the failure of a business. It is his judgment 
which determines what products shall be manufactured, and 
in what quantities, what territories shall be worked, how 
they shall be worked and by whom. It is for him to say 
what salesmen are to be employed, how many, how they 
are to be trained, where they shall be used, and whether or 
not they are efficient. 

“His advice is essential to the production manager, to 
the credit and collection departments, and to the executive 
head of the business, while his relation to the advertising 
department is so close as to leave a margin of doubt as to 
vhere one leaves off and the other begins. In short, what- 
ever may be the authority of the sales manager in the busi- 
ness, and it varies widely in different organizations, poten- 
tially, the position which he holds makes him the center and 
frequently the storm center about which the activities of 
the organization revolve. No other man in the organiza- 
tion enjoys the prestige which is his when business is good 
and no other position is so insecure as his when the sales 
force is falling down. The factory may make mistakes, the 
credit manager may pass a bad risk and even the president 
may be wrong—but the sales manager must be right. He 
must bring to his job not only those qualities of imagina- 
tion, energy, fairness and firmness which are the funda- 
mentals of real leadership, but also real knowledge, either 
that gained through long years of experience in the busi- 
ness which he may have stored away in his subconscious 
mind, or that which he has at his elbow—carefully tabu- 
lated facts—which may be made the basis for intelligent 
sales action. Carefully tabulated facts—that is what I mean 
by sales records. Not opinions, not guesses, but facts 
The history of the past and the analysis of the present as 
applied to product, territory, and sales organization, accu- 
rately compiled, carefully tabulated and available in an in- 
stant—that comprises the term “Sales Records” and the 
value of such information is to the sales manager what a 
rudder is to a ship, or an astronomical chart to a mariner. 
It is that which enables him to steer between the Scylla of 
low prices and net losses and the Charbydis of lost orders 
through loading more than the traffic will bear, to the end 
that the factories are kept producing, and the annual state 
ment shows dividends paid and a neat addition to surplus. 


Sales Manager the Focus. 


“This to my mind is the information which the sales 
manager must possess. Mind you, I do not claim that he 
must maintain elaborate records. I simply mean that this 
information must be his. If he can keep it in his head, well 
and good. If he can't he must keep it elsewhere, for he 
must have it at his disposal if he is to have the basis for 
intelligent sales action. 

‘A few months ago I was in the office of the general 
manager of one of Cleveland’s largest manufacturing con- 
S fe had recently come to that position from an en- 
eiy different line of business. He had asked me to con- 
It with him with reference to the reorganization of his 
ing department which he claimed was giving him very 

rior service. In the course of the interview he said to 
me, ‘You see, I am a new man in this business. There is 
1ardly another employe who has not a larger technical 
knowledge of it than I. Yet, every problem upon which 
they disagree is brought to me for a decision. My position 
depends upon solving it right. Now, what is the answer? 
To my mind it is this: I do not think for a moment that 
my ability to decide a proposition—that is, to take the facts 
in the case and reason through to a decision, is a bit better 
than theirs; but the difference is this, that they are willing 
to arrive at a decision with only such facts as are easily at 
their disposal, while I insist upon all the facts in the case, 
no matter how difficult it may be to obtain them. That 
is why I want my filing department, when I call for the 
papers in a case, to furnish everything in any way pertain 
ing to it.’ 

“Now, you can apply the same thing to your own depart- 
ment. Many a good salesman has been lost for the lack 
of word of appreciation because the sales manager did 
not know that the conditions under which he was working, 
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Downright 
Honest Value! 


There are machines for more 
money. There are machines 
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for less money. But none can 
equal these six 


ROBERTS 


lumbering and 
ating Machines 
in downright honest value, 
quick turnover and profit, 


especially in connection with 
our assortment proposition. 
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Model New 

No. List Prices 
49—Automatic Numbering Machine.$ 7.50 
47—Automatic Dating Machine.... 7.50 
37—Lever Numbering Machine..... 7.50 
50—Automatic Numbering Machine. 10.00 
48—Lever Numbering Machine..... 10.00 
66— Metal Dating Machine. 


Assort your Or- 
der among these 
six machines. 


Get the benefit of a Model 49 

varied assortment. Get | Automatic 
° ° Numbering 

the quantity discount Machine 

applying to six ma- 

chines and make a 

larger profit. 
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Our Descriptive 
Circulars 


help make 
sales. We 
want our 


dealers to 314792 123456 


use them. Style H 


a On style G 1 23 4 5 Style G 


The Roberts 
Numbering Machine Co. 


694-710 Jamaica Ave. Brooklyn, N. Y. 


Builders of all kinds of Special Numbering Equipments. 
Branches and Agencies in principal countries of the world. 
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A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 


distinguished B & P Prod- 


ucts for almost a century. 


All numbers in stock for 
immediate delivery. 


Sold only through dealers. 
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New York 
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in spite of his showing on the sales sheet, entitled him to a 
word of commendation and encouragement. Many a cus- 
tomer has been lost in the changing of a salesman for the 
lack of information which could easily have been tabulated 
previously, and many a rich territory is uncovered because 
its worth is not known. 


“This, to my mind, is the value of sales records—that 
the sales manager is the master of the situation—not the 
victim of it. 

“Now, if you agree with me that there is a value in 
knowledge and will admit that for some of us, perhaps, it 
is impossible for us to keep it all in our heads, then it may 
pay us to consider for a few moments some of the different 
records which may be kept and why they may contribute 
to the obtaining of sales. 

“In addressing a group of saies managers drawn from 
every class of business, you will appreciate that | must ap 
proach this subject from a very general viewpoint. Sales 
records are as personal to a given business as a man’s tooth 
brush is to him. Few, if any of you, will find what I have 
to say a general application to your own business. Many 


of you may find no application at all, for businesses differ 
greatly and the needs of the sales managers differ as do 
the businesses, and it is not my intention to speak at length 
of those records which are so simple as to be self-evident 
to all. I do, however, want to bring to your attention 
some of the things which are being done along very scien 
tific lines to make the production of sales a more exact 
science. 
Sales Records Classified. 

“Sales records may be divided roughly into three gen 
eral classes: 

“1. Records pertaining to an analysis of territories 

“2. Records with reference to the product itself. 

“3. Records with reference to the salesmen 

“Of all three of these less has been done in the past 
along the lines of analyzing the opportunities afforded by 
different territories. This is not easy information to ob- 
tain, nor is it easy to apply to one’s own business, particu- 
larly if one is manufacturing a widely diversified line. But 
assume for the moment that you were to undertake the 
task of building a sales organization for the nation-wide 
retail distribution of an automobile appliance. How would 
you distribute your salesmen? How many salesmen 
would you have in Wayne County, Mich., for instance, as 
compared with Onondaga County, N. Y.? Now, if every 
automobile owner is a prospect and you knew how many 
automobiles there were in each county, you would have 
at least the foundation for a proper assignment of sales- 
men. That information is available and is widely used by 
manufacturers of automobiles and appliances in laying out 
their sales campaigns and in establishing quotas for their 
salesmen. 

“In Dun’s rating book for the United States, it is esti 
mated that there are 140,000 concerns that are rated in ex- 
cess of $35,000. In the office appliance business, for in- 
stance, among those concerns that are rated at all, this 
140,000 represents the real field of prospects. While sales 
will, of course, be made to those rated less than that 
amount, the amount comparatively will be negligible. 

“Now, in order to arrive at some idea of the worth of a 
territory, suppose we take the country as a unit and de- 
termine the number of banks, financial institutions, whole- 
sale, retail and manufacturing concerns, and the number 
of miscellaneous concerns or institutions in it. The banks 
we will divide according to their capital and surplus, into 
say four divisions, and the other concerns into the same 
number of divisions according to rating. When we have 
this information before us we will have, at least, some 
idea of the potential value of this county unit. Now, sup- 
pose we know from previous experience what our average 
sale the country over is for each classification, we then 
can figure very easily how much business we should do 
in that county—assuming that we gave it the average sales 
attention. Inasmuch as the sales resistance varies some- 
what in proportion to the amount of previous business 
done, or the equipment already in use in a given unit, it 
may be necessary to make an adjustment of that figure 
in arriving at one’s expectation of the business that can 
be done. In other words, it would not be fair to expect 
one salesman to sell as much in Butte, Mont.—where no 
salesman had previously worked—as another salesman 
might sell in a city of the same size in which consistent 
sales effort had been applied for the past ten years; al- 
though the same number of prospects might be present 
in each. In addition, the factor of population must be con- 
sidered. A county in Mississippi where the population is 
colored does not offer the same potential value as one in 
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The 
Twelve Most 
Popular Pens 


in the World 


You don’t have to create a de- 
mand for Esterbrook Pens. 
Your customers know and pre- 
fer them. The twelve most 
popular pens in the world are 
all Esterbrooks. 


This No. 920, a triple-plated 
Radio pen with silver finish, is 
me of the biggest sellers. Is 
it in your counter display case? 


Concentrate on the nationally 
known Esterbrook line for 
bigger, easier profits from your 
pen department. 


The Esterbrook Pen Mfg. Co. 
80-100 Delaware Ave. 
Camden, N. J. 


Canadian Agents: Brown Bros., Ltd., 
Toronto 
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Compiled between the cov- 
ers of this book, is a com- 
. plete, thorough plan that 
is the result of fifty years 
of experience. Fancy frills 
and furbelows are not a 
part of its context. It 
gets right down to 
brass-tacks, and sin- 
cerely attempts to 
present a real, profit- 
producing plan whose 
value can be reck- 
oned on your 
cash register. 


















A real profit-producing plan 
for progressive dealers 


3efore the rush of Christmas holi- 
days you want to consider: “What 
comes thereafter?” Experience has 
shown you that after-the-holiday 
generally means a dull trade. 

It need not be. That is, if you have 
the right kind of merchandise to sell; 
and the right kind of a plan to help 
you sell that merchandise. 

That’s why you should know, “The 
Schwab Way to Successful Safe Sales” 
right now. Because it is a real, profit- 
producing plan for progressive dealers. 

The holiday season brings a goodly 
amount of business, if you are han- 
dling holiday goods. But you, as a 
good business man, are interested fur- 
ther than just those two weeks out of 


a whole year. You want a year ’round, 
substantial business. And that’s an- 
other reason why you should know 
this plan of Schwab’s. 

Finally, January is a banner month 
—with Schwab. Why? Because the 
new year brings a large potential 
demand. 

But don’t harbor the idea that here 
is a magic touchstone of wonderful 
business. No—it must be backed by 
aggressive business men, like yourself. 
Then, and then only, will the Schwab 
way spell PROFIT in capital letters. 


Your territory may still be open. 
Drop us a line at once—you’ll hear 
from us promptly. 


THE SCHWAB SAFE COMPANY 


LAFAYETTE, INDIANA 
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the North where the population is white. These three 
factors, industrial census, equipment already in use and 


population form the basis of quota figures. 

“Briefly, this is the manner in which quotas are pre- 
pared. Inasmuch as this industrial census has in the past 
cost upwards of $40,000 to prepare, it has been beyond the 
reach of all but a very few concerns. At present, how- 
such 


ever, a census is being prepared under the auspices 
of the National Association of Office Appliance Manufac- 
urers, and those who can use it can obtain it for a frac- 
tion of its former cost. 


Basis of Quota. 


This quota system, properly applied, develops some in- 
eresting information. One concern found that their sales 
resistance in JB: and 





iltimore Cincinnati, for instance, was 
much greater than elsewhere in the country; that, in pro- 
portion to the opportunity afforded, they could expect 


twice the results from their salesmen on the Pacific Coast 
than they could in New York City. They attributed this 


to the climatic conditions in part, and in part to the fact 
that as prospects were more scattered on the coast and a 
salesman had to travel much farther to reach one, when 
he finally did get into his presence, he put up a much 
harder fight and was less easily put off. The salesman 
in New York didn’t need to fight. If his prospect was not 
interested there was another one right next door—with 
+} 


he result that he made call after call without making much 

real sales effort. He reminds one of the people who live 

banks of the Ganges River. They never take a bath 
they can take one any time. 

‘This quota system, once it is installed, is a measuring 
stick for all territories and for all salesmen. It quickly 
weeds out the inefficient and gives encouragement to the 
good men who are working in difficult fields. It shows 
where additional salesmen are needed and enables one to 
plan intelligently for expansion. Best of all, it places be- 
fore each man a goal at which to aim, which, once reached, 
gives him the pleasurable feeling of work well done. In 
discussing those records pertaining to the product itself, 
we are again confronted with widely different requirements 
in different businesses. Concerns handling a wide line 
have need to know the distribution of each class of articles 
according to territories and by salesmen. In addition to 
knowing how much has been sold and to whom, they have 
need to know at what price the sale has been made, the 
cost and the gross profit. This information is usually 
compiled from the sales order or a copy of the bill. A 
Hollerith card is punched and the results are tabulated 
upon tabulating machines. 

“You have all heard the story of the wholesale grocery 
salesman who acquired a wonderful reputation for writing 
a large volume of business in the days when the ledger 
was the only sales record. Finally it occurred to someone 
to make an analysis of his orders, and it was found that his 
sales were largely of sugar—the only article on the list 
which showed no profit. This would be impossible in 
these days of punched cards, tabulating machines and ex- 
act knowledge of distribution, cost and the expense of 
doing business. 

“As to records which may be kept concerning the sales- 
man himself and his activities, let me say that I consider a 
report of each call as fundamental. This report should 
not be asked for detective purposes, for a salesman 
who needs to be watched cannot be considered a perma- 
nent asset, but it has a psychological effect which is val- 


on the 
becaust 


uable. After the call is made, when he attempts to put 
down on paper the results of his efforts, it makes him 
review the situation and check himself as to whether or 
not he did the best that could have been done. Further- 


more, the report is the basis of most records which are 
kept in the sales department other than records of business 
actually written. 

“I have omitted to mention the numerous other records 
which are frequently kept, such as equipment, installation 
cards, customers’ lists, employes’ records, route sheets, lost 
order reports, etc., etc., for the reason that their value is 
evident when the occasion requires. 

“In conclusion, let me say that while I consider that 
sales records are of the utmost value to the sales manager 
and to the business, their proper application is the first 
essential. What is profit for one may be poison for an- 
other. While a.proper equipment of sales records is like 
a rudder to a ship, too much—that is, useless equipment— 
is like too much ballast to a balloon.” 


Some day schoolhouses will all be asylums for the men- 
tally blind—The Stencil (A. B. Dick Company). 
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Mahara for 78 Years 
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When you make a sale of a Chair it 
might mean anything. But when it’s a 


DERBY 
CHAIR 


it denotes everything—Quality, Durabil- 
= ity, Workmanship and all that our 78 
= years of experience in Chair-making has 
taught us. 





= Why not capitalize on our long experi- 

ence and do what many of the leading 

= Office Chair Dealers throughout the coun- 
try are now doing very profitably— 
namely, featuring Derby Office Chairs 
on their floor. Watch the result. 


= Have you our 1922 Catalogue? If not 


may we send it to you. 


P. Derby & Co., Inc. 


GARDNER, MASS. 


SALES ROOMS: 
215 W. 35th St., New York 
90 Canal 8t., Boston 
1319 Michigan Ave., Chicago 
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The Pacemaker 


All welded steel, yet the lowest 
priced on the market. 





The Mastercraft 


The most popular steel file with 
dealer and user alike. 
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Stationery Cupboard 


A handy piece of office furniture 
in big demand. 


Wardrobe 
The stationery cupboard con- 
verted into an office wardrobe by 
simply removing shelves. 
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The Grade A 


The aristocrat of files. The finest 
model built by Van Dorn. 








Transfer Cases 


Stack to any height. A strong, 
smooth-operating transfer file. 











Filing Cabinet 
Built of unit sections selected by 
user. 





Filing Cabinet 
Built of unit and wide sections 
to suit users needs. 








Card Case 
One and two drawer Desk Cases 
for card indexes of all standard 
sizes. 





Bankers’ Note Case 


A convenient case for executives 
as well as bankers. 


ra 


Omnibus 


An assembly of selected unit and 
wide sections on roller base, a 
big seller with banks. 


_- 


Office Table 


Built in regulation 60 and 72 inch 
lengths. 
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Counter Heights 
Cases for every office record, 41 
In. high—regular counter height 
and covered with continuous 
battleship linoleum top 


o 


One Drawer File 


A new Van Dorn product. Each 
drawer a complete unit, easily 
assembled into 2, 3 or 4 drawer 
filing cases. 


High Cases 
These 24 Drawer Document 
Cases are popular with law of 
fices, public buildings or legal 
departments of corporations 


Desk Tray 


Each tray a complete unit. Trays 
j 


can be built as high as desired. 











Filing Safe 

A “B Label Safe’”’ that made a 
remarkable record in the official 
Underwriters’ Laboratories Test. 


Filing Safe 
“Office Model” for fireproof 
buildings. Van Dorn safes are 
built in 3 models, and each 
model in 3 sizes. 





= 





Stenographers Desk 


Single or Double Pedestal Type- 
writer desk. Writing surface \bat- 
tleship linoleum, bronze binding. 














Roller Shelf Case 
16 drawer, for books up to 19 in. 
wide. Shelves adjustable. Ad 
ditional sections as desired. 








Lockers 


Van Dorn Lockers are excep- 
tionally sturdy and high grade. 
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Shelving 


Adjustable Steel Shelving that 
finds innumerable uses. 


es 


Desk 
A beautiful steel flat top desk 
that will serve a lifetime 





Supplies 
A complete line of filing supplies 
especially selected fo. wearing 
quality. 
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We wish you a pros- 
perous New Year--- 
and can make the 
wish come true if 
you take on the Van 
Dorn Line. 


Let us tell you why 
and how. 
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The Fire Test 


Terrific heat! Five thousand pounds of scrap 
lumber, shavings and excelsior piled around a 
STEELCASE Safe, saturated with fifty gallons 
of fuel oil, and ignited. Fiendish flames rage 
over, above and around the Safe for more than 
an hour. At the end, all locks and fastenings 
are intact. The interior is unharmed. Papers 
contained therein are in perfect condition; 
legible and unaffected. 



















This is the Explosion Hazard test—but one of 
the three uncompromising tests required by 
the Underwriters’ Laboratories to earn their 
“B” Label endorsement. 


The Business Test 


Even more exacting than the preliminary 
fire test is the test of modern-day business. 
Safely, naturally, is the first consideration. 
STEELCASE Safes offer much more. There 
is Beauty—of a kind never before put into 
safes of this class. There is Utility—lightness 
with ample protection, versatility of interior 
arrangement, conservative use of floor and door 
space. There is Distinclion—a quality that 
combines all the good features found only in 


STEELCASE Safes with the best of those 


found in others. 
















For you there is also Profit—plenty of it. 
Before you do another thing ask for our beauti- 
ful Safe Catalog and full dealer information. 






Metal Office Furniture Co. 
Grand Rapids, Mich. 
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Horder’s Enlarged Monadnock Furniture Store. 

Horder’s, Inc., Chicago, Ill., has taken additional space 
on the second floor of the Monadnock block, permitting 
the expansion of the office furniture department. Among 
the lines featured are Cutler desks, Excello Desks, Crocker 
Chairs, “Berloy” steel equipment, Weis wood filing de- 
vices. Displays in the second story windows are visible 
from the east side of Dearborn street. The entire depart- 
ment is on inspection from the second floor corridor of 
the Monadnock block. 

This department is in charge of A. J. Hedman. Before 
joining the Horder organization some time ago Mr. Hed- 
man had been with Koch Bros., Inc., Des Moines, Lowa, 
and the Marshalltown Printing Company, Marshalltown, 
lowa. 


Fifty “Best Books” on Export Listed. 

The completion of a selected Bibliography of foreign 
trade, 1922, in which are listed the leading authorities on 
various aspects of international commerce, is announced by 
the National Foreign Trade Council, of India House, Han- 
over Square, New York, from which copies can be ob- 
tained. 

This Five Foot Book-Shelf of Foreign Trade contains 
fifty titles dealing with training for foreign trade, the his- 
tory and geography of foreign trade, the practical adminis- 
tration of an export business, and with all phases of ocean 
transportation 

“We receive many requests for the titles of books on 
foreign trade which may be termed the leading authorities,” 
said O. K. Davis, secretary of the National Foreign Trade 
Council. “To meet this demand, we have consulted a large 
number of representative economists, editors, educators and 
practical export executives in order to obtain a concensus 
of opinion as to which are the best books in the English 
language on foreign trade. 

“The American literature of foreign trade, which was lit- 
tle better than nothing ten years ago, has now grown to 
such proportions that a full list of titles would include sev- 
eral hundred books. It is obviously impossible for busi- 
ness men or those other than academic students of the sub- 
ject to make practical use of such a list, but there is a de- 
sire and a need among those actively engaged in one or an- 
other of the different branches of overseas commerce for a 
brief list of authoritative references. It is primarily to meet 
that need that this list has been prepared. 

“It has been impossible to include many books of recog- 
nized value; but failure to include them indicates only that 
other works were preferred by those consulted. 

“Should this selected bibliography prove of value, the 
National Foreign Trade Council plans to republish it an- 
nually with such changes and additions as further investi- 
gation and the publication of new books may necessitate 





Sharpe Addressed Madison Ad Club. 

George B. Sharpe, general advertising manager of the 
Burroughs Adding Machine Company, addressed the Mad- 
ison Ad Club, Madison, Wis., November 9. He told how 
the Burroughs Adding Machine Company is building busi- 
ness by advertising. Among the points brought out was 
the theory entertained by many people that in buying from 
a concern which advertises extensively they pay for the 
advertising expense. Mr. Sharpe pointed out that the in- 
crease in volume of business pays for the selling expense. 

The Goodyear Tire & Rubber Company has been criti- 
cized on the amount of its advertising. Mr. Sharpe said 
that the actual advertising expense was less in proportion 
to the volume of business than that of other concerns. 
“The advertising of large companies must be judged on the 
percentage of business, rather than on the money spent,” 
he declared. “The Burroughs percentage is about three 
for the entire business. The percentage of advertising 
expense of The Goodyear Tire & Rubber Company to the 
business volume is around one per cent.” 


Transatlantic Rates Reduced. 


A “radioletter” service has been inaugurated from New 
York, allowing the transmission of messages for London 
and Germany at a fixed rate of six cents a word. The 


Radio Corporation of America has no minimum on this 
service. Many business houses in the Central West mail 
their radio communications on the eighteen-hour mail trains 
to New York, and have them transmitted through the air, 
at a considerable saving over cable rates. 





Hard work is the best antidote for hard luck—Bur- 
roughs Bulletin (Burroughs Adding Machine Company). 








For Expressions and Impressions | 


Miller Typewriter Ribbons make possible 
the kind of letters your customers like 
to go out of your offices. You know the 
effect they want. Sharp and clear-cut— 
a true expression of their message and 
themselves. 


\nd Miller Carbon Papers produce cop- 
ies that are clean, clearcut impressions— 
no smearing and smutting. 


Your customers buy typewriter ribbons 
and carbon paper for the service they ex- 
pect of them. The Miller line gives that 
and at the price which the cus- 
tomer expects to pay. 





service 


The new building—pictured above—is 
visible evidence of our steady growth— 
a growth made possible only through 
persistent fidelity to an ambition and an 
ideal—to make the Miller Line of Type- 
writer Ribbons and Carbon Papers with- 
out a superior. 


The approval of thousands of satisfied 
users verifies this—but don’t take our 
word for it. Tell us what class of trade 
you cater to and we'll send generous 
samples to try out, in your own way. 


The Miller-Bryant-Pierce Co. 


Factory and General Offices: 
231-241 So. River Street, 
Aurora, III. 

Cable Address, “‘Milpie’”’ 

Boston, Mass.; Chicago, IIL; Cleve- 
land Ohio; Denver, Colo.; Derr sit, 
Mich.; Indianapolis, Ind.; Milwaukee, 
Wis.; Minneapolis, Minn.; New Orleans, 
La.; New York, N. Y.; Peoria, Iil.; 
San Francisco, Calif.; Springfield, Ill; 

St. Louis, Mo.; St. Paul, Minn. 


THE MILLER LINE 

1S SUPERFINE European Headquarters: 46, Avenue 
des Villas, Brussels, Belgium. 
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aes Wire Letter Trays, 
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ast Barbee Wire Letter 
Trays, railroad size. 
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RAYS Up” Wire Trays, 
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a o- bee Waste Paper 
Baskets, standard 
size. 
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BASKETS BASKETS size. 


And a full supply of 
Display Cards and 
Folders. 














“4 





ay 
ww 

















a 





Tr) 
ne 

{ 
(i 








—< 


Barbee’s Famous 


f Wire Desk Trays and Waste Baskets 


makes it easy to stock just the right 
items for quick selling and clean 
selling. You don’t have to bother 
selecting them — we’ve 
done that verycarefully. 
Nor is a large invest- 
ment required. 


Self-Selling, Too! The Folders 


Effective Folders and Display Cards 
are included—a full supply with 
eachassortment. Color- 














= ful, well illustrated, 
= snappy, these advertis- 
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a 5 Standard Assortment 


Barbee Wire & Iron Works 


440 Conway Building Chicago, Illinois 
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self-selling. 


Ready to ship—just tell us 
Display Cards. send the Standard As- 


sortment and it will come right along, 
complete with the advertising materials 


and priced right. 


Factories at La Fayette, Indiana 
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“Service’”—The Greatest Business Builder. 


By E. M. Statler, Founder oi the Statler 

Hotels. A Contribution to a Series of In- 

spirational Articles Printed During the 41st 

Anniversary Celebration of the J. L. Hudson 

Company, Detroit, Mich. Copyrighted by 
The J. L. Hudson Company. 





I'll give it to you: Service is the greatest business- 

builder, because the business which gives a thorough 
and gracious service is just about compelled to do other 
things right, too. In other words, a firm’s conception of 
service, and its service-standards, are very apt to set the 
pace and establish the standards for the rest of the business. 

For a rough-and-ready definition of service, I’d say that 
it’s giving the customer what he wants or needs or would 
find helptul. The professions—law and medicine and engi- 
neering and so on—are the simon-pure service-givers, be- 
cause service is their whole “stock in trade.” Shops and 
stores sell merchandise plus service—more service, or less 
service, according to the belief and ability of the particu- 
lar store. Between these extremes of the professional noth- 
ing-but-service, and the retailing of merchandise with a 
maximum or minimum of service, come all sorts of service- 
selling and service-giving. Garages are a fair example of 
service that’s sold instead of “given’’—and a fair example, 
too, of how big a word “service” is. Mr. Norval Hawkins 
said the other day that if the automotive industries sus- 
pended their service to car owners for-a single month, a 
going car on the streets would be a curiosity! 

Service—service. There are at least two ways of think- 
ing about it. One from the standpoint of the one who 
supplies it, the other from the standpoint of the “con- 
sumer.” It’s a loose word, which means a great many 
things, and doesn’t mean quite the same thing probably, to 
any two of us. Let me tell you a little story. 

The other day I broke the cap of my fountain pen. I 
dropped in at the store where I had bought the pen, as 
being the quickest and surest way of picking up another 
cap. It’s a Fifth Avenue store with an international reputa- 
tion, and rather prides itself on its “service.” The unin- 
terested lady who had sold me the pen explained that they 
didn’t handle caps for that pen. There was a show case 
full of the pens just under her elbows as she spoke—but 
she didn’t offer to take a cap off one of those for me. In- 
stead she told me that the manufacturer had a store of 
his own about a mile further uptown. But just as it hap- 
pened I saw another case of those pens, a few minutes aft- 
erward, in another shop. I repeated my request for a cap, 
and an obliging young woman took my pen, fitted it with 
a cap from one of the pens in her stock, and handed it back 
to me with a smile. And what do you suppose she said 
when I remarked that I was glad that she carried extra 
caps in stock? “No, we don’t carry them—they are hardly 
ever called for. But we can replace this easily and we're 
glad to fix you up.” 

That’s service. And I doubt if there is, after all, any 
higher type of salesmanship. 


Service Classified. 

So service is all things to all men. Many a business 
thinks it’s giving service, and takes pride in the belief, 
when its service has such limitations that it isn’t visible to 
a man who wants, say, a fountain pen cap. Merchant A 
considers service to be a matter of wrapping packages 
neatly, making change promptly, and keeping full lines of 
well-advertised goods. Merchant B does those things, too; 
but he also pays a lot of attention to how his people answer 
the telephone, and how much trouble customers have in 
getting information es a drink of water or a down eleva- 
tor; in other words, “carries through,” regarding serv- 
ice as a principle of his business and not as just doing cer- 
tain things of which he can make a check-list at any time. 

Any business that can list all the ways in which it gives 
service is apt to have the narrower conception of service. 
I suppose there’s no kind of business which doesn’t have 
bigger service-opportunities than it could ever foresee and 
provide for specifically. Certainly a department store has; 
certainly a hotel has; and I don’t see why that isn’t true, 
too, of a railway or a corner fruit-stand; a metropolitan 
bank or a suburban gas-station. 

And if you want the “inside stuff” on service—if you like 
to know what the business that gives service and builds its 
business by giving service, thinks that it all comes back to, 
I’d just as soon tell you as not. And I rather think I 
have it right, too, because I’ve been a buyer, as well as a 
seller, for so many years that I hate to count them; and I 


I’ you want a reason why for this title, right at the start, 
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Panback 


b feCte d Ring Book 





Pubreco Celluloid Indexes for ring books offer many 
advantages over Leather or Canvas Tabbed Indexes. 


The o bulkin ng 8 oa ng the ta . The tab cannot come off asit is not The jorrstng: vision marking on the 
] ex ge ofthe in — be of the 2 glued or pasted on but is ani l =< ab cannot rub or wear off (as in 
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of hee os loi dit x e é of the gold stamped leather 
as compa my with he leathe part of the index sheet. nted canvas tab) since it 
atten tab. ca by the celluloid. 


The price is but little higher than that asked for the 
old style ring book indexes. 


WILSON-JONES LOOSE LEAF Co. 


Frank L.Severance ,Vice-President and General Manager 
NEW YORK KANSAS CITY 
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GREETINGS: Deeply 








appreciating the consider- 
ation you have so kindly 
extended to us the past 
year—and feeling a warm 
sense of gratification that 
business has been ‘“‘ better 


for us both 


in JVineteen- 


twenty-two—too,”’ 


the spirit 











(2046) 


is upon us to wish that the 
Holiday Season bring you 
the good cheer and serene 
content that comes with the 
successful accomplishment 
of all your undertakings. 






Sengbusch 
Self Closing 
Inkstand Co. 


400 Stroh Bldg. 
Milwaukee, Wis. 
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think I see both sides of this service thing. The giving of 
good service, in store or garage or hotel or any place else, 
demands two things that aren’t easy to either start or main- 
tain; the first is a standard or an ideal, of service; and the 
second is an organization to give the kind of service that 
ideal calls for. One’s as important as the other. 

Go back with me to my fountain-pen store—the first one. 
The trouble there might be explained, if we took but that 
one isolated instance, by saying that it was a new clerk un- 
familiar with the store’s policy; or that it was an exception- 
al case. Well, that particular saleswoman has been there 
for at least a year, I should say at a guess; and 1 should 
guess, further, that if she doesn’t know the store’s policy by 
this time, or % she didn’t know it the very first day she was 
there, it’s not her fault but the store’s. I would say, too, 
that this case wasn’t exceptional, because I’ve seen the 
same sort of thing happen in other departments of the same 
store, and nobody is shocked by it—except, maybe, some 
of the store’s customers, now and then. The real point is, 
that if that store had high ideas of service, it would also 
have an organization of people who could express them; 
people who couldn’t express them might get on the payroll, 
and might give some very poor service before they were 
found to be incompetent; but they wouldn’t stay indefinitely. 

High Aims Must Begin at Top. 

There can’t be any such thing as a whole organization 
giving good service unless there is a high service-ideal up at 
the top, in the management of the business; but if that idea 
is there, then there’ll be an organization all the way down 
which will give good service most of the time. There’s no 
such thing as 100 per cent good service over a long period 
and through thousands of transactions. I say it regretfully, 
as one who has tried everything he knows to disprove it; 
but human beings aren’t machines, and humanly-rendered 
service is certain to suffer sometimes from human weak- 
nesses. 

One thing more; it has long been one of my axioms that 
as much depends upon how a service is rendered as upon 
whether it is. Service that isn’t given cheerfully, gracious 
ly, interestedly, is not good service. Theres where organi- 
zation for service comes in; the business which depends 
most upon service will be the first to weed out the grouches 
and the dull-witted and the listless ones. So I’d say that 
service must be, in the first place, rightly conceived as help- 
fulness if it is to be the business-builder which it can be; 
second, it must be thoroughly carried out—in every trans 
action which offers a service-opportunity, and not merely 
in certain specified directions; finally it must be satisfying 
and pleasing (which aren’t necessarily the same thing) to 
the customer. 

And do you want a hint from me as to how to select the 
store or hotel or garage or other place-to-buy where you'll 
get the most value and satisfaction? Pick out the one that 
has the best, and best-grounded, reputation for service. 
You'll find the best merchandise there, nine times out of 
ten; and you'll find prices that, generally speaking, mean 
better value; and you'll find an increasing satisfaction that 
you simply can’t get (if you’re anything like me) in doing 
business with a concern of lower service-standards. 

[ wanted to buy a little gift last week, and, somehow, de 
cided upon a fountain-pen. Where do you suppose I went 
tor it 


Mundell Returns to Stationery Field. 


Melville Mundell, who has been associated with a large 
California packing company for three or four years and 
who was for many years traveling salesman for manufac- 
turers in this field in the Middle West and West, has been 
placed in charge of the stationery store of Van Velzer 


Brothers, printers and stationers in Los Angeles. The 
stationery line is an addition to an established printing 
business which the firm has conducted for some time. A 


new store was opened on September 30.° Mr. Mundell is 
enthusiastic over the outlook and his long experience and 
contact with the stationers should be of great advantage 
to him in managing the new store, where both social sta- 
tionery and general commercial lines will be featured. The 
location is at Fifty-fourth and Vermont streets, some dis- 
tance from the center of the city. 


Tariff Act Congested Port of New York. 
_ Immediately preceding the signing of the new tariff act, 
immense shipments of imports reached New York, con- 
gesting the appraiser’s stores. One day more than $3,- 
000,000 worth of foreign products were entered at New 


York 








Use the Pearl Cutter 
With Your Multigraph 


Every Multigraph owner should have the 
Pearl Cutter for cutting stock to size as 
required. It saves the delay and expense of 
having stock cut by your paper house or 
your neighborhood printer. 

The two sizes of the Pearl Cutter handle 
stock up to 14} and 19 inches wide. The 
maximum cutting depth is two inches. 
Banks and business houses use the Pearl 
Cutter for cutting the margins from their 
monthly statements; for miscellaneous cut- 
ting work about the office; and for cutting 
obsolete forms and waste paper to proper 
size for padding. 





Illustrating 
the Pear! Cutter 
with Base 


PLL LeLCEMEAL 


SAdeststaabarie em 














Photographers use the Pearl Cutter for cut- 
ting sensitized stock to exact size for print- 
ing. It saves the trimming of individual 
prints. 

We also manufacture a complete line of power 
paper cutters, card cutters, tablet presses, 
and printing machinery. 

All Golding Products are broadly guaran- 
teed as to accuracy, durability and work- 
manship. 

Write for details and prices covering the pro- 
ducts you believe can be used to advantage 
in your business. Use the coupon below. 


Golding Manufacturing Co. 


FRANKLIN, MASS. 


GOLDING MFG. CO., Franklin, Mass. 
Please send detailed information and prices covering the 


following products: 
Pearl Cutters 0 Power Paper Cutters’ 0 
Card Cutters 0 Printing Machinery ; 0 


Attention of 
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New York Office E. L. Sirus 
Los Angeles 


[mperial 


The Medium Priced Line of Good Quality 


SPECIAL GRADE 


INDEX CARDS 


They combine high quality and 
low price to a remarkable degree. 


That’s why we have sold more 
than fifty million of them and es- 
tablished one thousand new deal- 
ers since the first of the year. 


They have proven a revelation 
to the trade. 





No. 6135 


Made in -Light and Medium 
Weight. All standard sizes and 
rulings. Four colors. They are 
good enough and cheap enough 
for everybody. 


Let us help you double your card 
business and cut your investment 
in half like we have for hundreds 
of other dealers. 


Write for new price list and sample set today. 


Imperial Methods Co. 


FOREST PARK (Suburb Chicago) ILLINOIS 


E. P. Gold 


132 Nassau St. 
Angelus Hotel 
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National Chamber Home Under Way. 


Within a year or so the new home of the Chamber of 
Commerce of the United States at Washington, D. C., will 
be ready for occupancy. The buildings on the site have 
been razed. The former home of Daniel Webster is one 
of the buildings which the new structure will displace. 
Business associations throughout the country have con- 
tributed to a fund of $2,500,000 which the building will 
cost. Architecturally the structure will accord with the 
style of the Governmental buildings, which date back to 
Thomas Jefferson. The building will have a frontage ot 
158 feet and a depth of 148 feet. For the present four 
stories will be erected; the design allows for one or two 
additional stories. Included are an auditorium to seat about 
850, a library, conference room, small auditorium, commit- 
tee rooms, reception room and offices. 


Telephone Rebuilder Cited by Trade Commission. 


The Federal Trade Commission has cited the Premier 
Electric Company, Chicago, IIl., in Docket No. 921, alleg- 
ing that rebuilt telephones are sold as new instruments 
The complaint states that the respondent rebuilds second- 
hand telephones and sells them as new instruments, as- 
sembling therein parts from old instruments. This prac 
tice is held to constitute unfair competition, and the Premier 
Electric Company is summoned to a hearing before the 
Federal Trade Commission. 

It is evident that the Federal Trade Commission is aim- 
ing to rectify conditions in the telephone field, as it already 
has done in other lines. 


Baldwins Celebrate Golden Anniversary. 


Mr. and Mrs. Frank Stephen Baldwin celebrated their 
golden wedding anniversary at Danville, N. J., October 
14. Mr. Baldwin is the inventor of the Monroe calculat- 
ing machine, and a large number of officials and employes 
from the factory, home and New York offices, spent a very 
happy afternoon at the anniversary celebration. The imme- 
diate family of F. S. Baldwin comprises seventeen, repre- 
senting three generations. 

Among the many gifts from relatives and friends was a 
reading lamp of gold bronze, created at the Tiffany Studios, 
a presentation from the Monroe Calculating Machine Com- 
pany. 


— 


Youths Steal Office Machinery. 


Two high school boys of Dedham, Mass., were arrested 
for the theft of four typewriters and a Mimeograph ma- 
chine from the school, and selling them. One, under an 
assumed name, offered the machines to the New England 
Adding Machine Company, stating that his father operated 
a private school at Brookline. He-claimed that his father 
was ill and had to sell the machines. But $125 was realized 
on the typewriters and duplicator. 





Heinn Company Disposes of Album Department. 

The Heinn Company, Milwaukee, Wis., has disposed of 
its album department. Hereafter the “Badger” albums, 
manufactured in the past in the Heinn plant, will be mad 
by the J. L. Hanson Company, Chicago, Ill. The Hein 
plant will be devoted to its lines of ledgers, sheet holders, 
ring books, post binders, etc., and catalogue binders for 
catalogues, price lists, bulletins, etc. 


E-C-P-Company Moves Kansas City Station. 

The service station of the Eaton, Crane & Pike Company 
at Kansas City, Mo., was moved November 1 from 2109 
Grand avenue to 1529-31 Walnut street. At the Walnut 
street location the company has more commodious quarters 
and better facilities to care for the needs of the trade in 
this territory. 





Ivan Allen Represents State at Rio. 

Ivan Allen was appointed representative of the state of 
Georgia to the Brazilian centennial exposition at Rio de 
Janeiro. This selection of one of the leading merchants 
in the south is naturally gratifying to fellow stationers. 


Bowling League Organized at Springfield. 

A bowling league has been organized at Springfield, 
Mass., in which ten industrial organizations will compete. 
The Strathmore Paper Company, Mittineague, will be rep- 
resented by a team managed by Phil Howe. 
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AUDITORIUM, showing the en- 
tire floor covered with Geld-Seal 
Battleship Linoleum 




























ISITORS at the American 
Academy of Arts and Letters 
often comment favorably on the 
Gold-Seal Linoleum floors of the 
auditorium and offices. Artistic, com- 
fortable and quiet, these floors reflect 
the atmosphere of refinement and 
good taste of their surroundings. 


Gold-Seal Battleship Linoleum 
has proved itself entirely suitable 
for the floors of fine clubs and associ- 
ations. Yet it is not an expensive 
floor-covering. Comparatively low in 
installation cost, and easy to clean 
it renders a maximum of service at 
minimum cost. 


Four attractive colors—gray, 
brown, terra cotta and green. 
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CoNGOLEUM COMPANY 


INCORPORATED 





PRESIDENT’S OFFICE, the 
linoleum making an effective 
\ background for the fabric rug 
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GOLD SEAL 
Battleship Lincs 


All genuine Gold-Seal Battleship ( THE FAMOUS aa BRAND) 


Made According to U.S.Navy onan 











Linoleum bears this positive pledge of 
satisfaction — the Gold-Sea! Guarantee. 
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From I to 1000 with Woolworth 


Accuracy— Speed — Durability 
Win Confidence for Wales 


N Nov., 1906, F. W. Woolworth purchased their first Wales Machine. 
On October 1, 1922, our records show that 1012 Wales Machines had 
been placed in Woolworth service. 


Doesn't that speak volumes? |, 


Sixteen years of durability 


In a business where accuracy is the prime essential, of yg tal ew yl 
Where speed is a daily requisite. | @ oneal tad 
, = — , , 1 ere cl 
This record is just one indication of what is irue the ere ae 
country over. ae ' ' 
eh tae ye) 
eqs ° Hh ‘ } mT | i} ut HM 
Where accuracy, speed and durability are recognized oe ee | muy 
as the prime essentials in Adding Machine Operation i. wl —_ ) |). Big 
—there you will find Wales—in the nation’s leading ” Dies ais ee ee eee. 
banks, factories, retail stores, mercantile establish- pre il sig 
ments and in chousands of individual offices.  . a a noe 
at mt a e 
. Se ee \ Nadel 7 esate, 
And for you, no matter what your line of business, — cy a= en = gee a 
Wales offers the most in Adding Machine value. ry “4a.RB3 hae W! v9 
;, ’ y Ze are ly 
Prove it, on your own work, in your own office—now. { i aa >? y f ] ii, Ww 
A Wales Model for Every Business Need—$150 and up. aon iM WN unl 7 i = all 
a wl aS YOLK E metal nah i 
: ae - sTURR WT |) a: 
WALES ADDING MACHINE CO. pt 


Wilkes-Barre, Pa. y 


Branches in all Principal Cities 


A Valuable Booklet aa i i A, 4 
“Profitable Business Analysis,’’ a booklet alive with facts for every ii tek 


line of business, will be mailed free on request. 
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Printing Sales Show Improvement in August. 
Printing sales for the month of August showed a con- 
rable increase over the previous two months, accord- 
to the chart just issued by the department of general 
service of the American Writing Paper Company It is 
prepared from reports submitted by representative print- 
ing and lithographing concerns in thirty-nine states, the 
Hawaiian Islands, and the District of Columbia. 


ia 
Sicit 


he chart indicates also steadily increasing paper pur- 
chases for the past three months. The increase in printing 


sales can be attributed to several causes. In the first place, 


x<amination of the chart for previous years indicates 


that the month of August has always shown the effects 
of the seasonal increase in business in the fall. Further- 
more, this increase indicates that the printing business 1s 
beginning to feel the results of the business revival that 
is taking place in all industries at the present time. From 
now on the improved conditions should be reflected to an 


increasing extent monthly sales, inasmuch as the chief 
obstacle to the rapid development of normal business has 


been removed by the settlement of the mine and railroad 
poe ] 

The continued increase in paper purchases is undoubtedly 
due to two causes; first, the increased cost of raw materials 
has resulted in a stiffening of the paper market and the 


ast of higher prices has undoubtedly caused some 


buying for stock. Secondly, the railroad strike caused con- 
siderable uncertainty as to prompt shipments, which further 


stimulated such buying. It is to be expected that this 
tendency to buy for future needs will continue in evidence 
during the next few months, inasmuch as there has been 


ndication of a general stocking up, even though the 
present indications are that the manufacturing cost and 
consequently the prices of paper will continue to increase. 
Moreover, merchants and manufacturers are growing 
optimistic and are reaching out for more business through 
a rtising, naturally having a beneficial effect upon 
the printing and paper industries. 





Wholesale Price Movements of Paper in Chicago. 


Bureau of Business Research, School of Commerce, 
vestern University, Chicago, Ill., has issued No. 2 
of Series I. This is “Wholesale price Movements of Paper 
in Chicago,” covering the period from January 1, 1913, to 


June 30, 1922. The paper stocks studied are classified as 

newsprint, book, fine—ledgers, bonds and writings, paper- 

board, wrapping, and miscellaneous—including document 

manila, blotting and envelopes. Graphs show the relation 

of paper prices to all commodities, as well as the individual 
items in their relation to ali groups. 


Wilson-Jones to Standardize “Greenback.” 
Notification has been sent the trade he Wilson-Jones 
Loose Leaf Company that the “Greenback” construction 





will be standardized throughout the entire line of ring 
books [his includes the ™%-inch and the l-inch sizes. In 
thi nner dealers will be able to realize to the utmost 
O he sales pr ‘tion so generously invested i Green- 
back 

lo protect the many users of the “De Luxe” ring books, 
t mpal ' manufacture and stock the old type of 
ring iders. This will enable users to match their present 
books Che old styles will be continued on a limited basis 
as long as ther is sufficient demand to justify theif 
n ‘ture 

Commercial Frauds Court Succeeds. 
trial of commercial frauds in a special court devoted 

to such causes in New York has been so 

re under way to make it a permanent 
[t is proposed to create a permanent division of the City 
Magistrates’ Court, and to provide the commercial frauds 


division with permanent quarters. 


Faught Opens Exchange at Grand Island. 

C. J. Faught has opened a typewriter exchange at 112 
South Walnut street, Grand Island, Nebr. He is a dealer 
for the L. C. Smith & Bros. Typewriter Company. Mr. 
Faught was formerly at Lincoln, Nebr 


B. A. Franklin Wins Promotion. 
Lieut. Col. B. A. Franklin, of the Strathmore Paper 


Company, has qualified for promotion to colonel in the of- 
ficers’ reserve corps. He has been an officer in the ord- 
nance department for some time. 
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CARBONS 
and RIBBONS 


that deliver satisfac- 
tion, always return 
with repeat business! 
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With the Columbia D. H. & 
D. Organization back of you— 
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Columbia Ribbon & Carbon Mfg. Co. 


DIXON - HOLMES - DIXON 


69-71 WOOSTER STREET 
NEW YORK, N. Y. 


Branches Throughout United States and Abroad 
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Here is a Machine 


That Sells 


ona Single Demonstration 
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The ELLIOTT 


Envelope Sealer 


*)>*\=)= 
LL 


da 









a) me 






> 








Ss 


=) a 


> 











Made to appeal to the 4 
man who has bought 38 
afew envelope sealers § 


that turned out to be 
mechanical failures. 
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Its simplicity attracts D 
attention. oS 
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Its sureness causes 
amazement. 


Its speed actually 
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Agents Wanted Everywhere 
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Made by 


The Elliott Company 


150 Albany Street 
Cambridge, Mass. 


Makers of the Famous 
ELLIOTT ADDRESSING SYSTEM 
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Office Equipment Store at Lakeland. 

The Southern Office Equipment Company is operating an 
office furniture and supply business at Lakeland, Fla. The 
store is located at 115 East Main street, and specializes on 
desks, filing equipment and other office furniture, safes, 
typewriters, adding machines, ledgers and like office neces- 
sities. The business is a co-partnership, consisting of C. A. 
Kern and E. T. Lockard. Mr. Kern was previously in the 
office supply and stationery business at Lakeland. He 
then joined the L. C. Smith & Bros. Typewriter Company, 
the connection lasting three years. Subsequently he spent 
six years with the Burroughs Adding Machine Company. 
Mr. Lockard was a Burroughs salesman thirteen years, 
having served at Cincinnati and Cleveland, Ohio, and Jack 
sonville, Fla. 


Des Moines Has New Exchange. 


The Des Moines Typewriter Exchange, 52 


nue, Des Moines, Iowa, is a recent incorporation. The 
capital stock is $10,000. The store at the address given is 
devoted to the company’s business, which includes repre- 
sentation of the Woodstock typewriter. The company em- 
braces a number of men of extensive experience in the type- 
writer field and wide acquaintance. The officers are: C. V 
Mills, president; F. H. Bullis, vice president; L. M. Wal- 
lace, secretary; E. K. McConnell, treasurer. Messers. Mills 
and Bullis were with both the Royal Typewriter Company, 
Inc., and the Underwood Typewriter Company for many 
years. 


3 Sixth ave- 


Hoosier Desk Company to Build Addition. 


The Hoosier Desk Company, Jasper, Ind., has let con- 
tracts for the erection of an addition which will give the 
enlarged factory a floor area of about 100,000 square feet. 
The addition will be of brick, three stories high, 60x200 
feet. The building is to be completed by March 1, 1923. 
The most advanced style of construction will be employed. 
All posts, girders, joists and structural members will be 
two-piece units, bolted together. 


‘The addition will make the plant of the Hoosier Desk 
Company one of the finest and most complete factories in 
the country devoted to the manufacture of office desks 


and tables. 





Cramp System Service Organized at Marshfield. 

The Paul H. Cramp Systems Service, 326-28 South Cen- 
tral avenue, Marshfield, Wis., has been organized. It has 
taken over the store, fixtures and stock of the Marshfield 
Office Supply Company. The company business handles 
typewriters, adding machines, check protectors, calculating 
machines, steel filing equipment, office desks, chairs, tables, 
general office supplies and merchandise scales. 


“Eagle A” Service House in Buffalo. 


F. M. Myers & Company, Inc., 79-81 Ellicott street, 
Buffalo, N. Y., has opened for business. The company has 
been designated an “Eagle A Service House” by the Amer- 
ican Writing Paper Company, Holyoke, Mass. In addition 
to “Eagle A” brands the Myers company will carry Esleeck 
manifolds, L. L. Brown ledgers, Strathmore lines, and 
various book and cover papers. 





Mangan Locates at Long Beach. 


Jos. E. Mangan, for many years in ribbon and carbon 
lines in the Middle West, has located at 212-A Grand ave- 
nue, Long Beach, Calif. He has been in California but a 
few months, and finds much about the state to admire. Mr. 
Mangan has selected a significent name for his goods, the 
“Manganese Line.” 


R. H. Baxter on Fall Trip. 


R. H. Baxter has recovered from his recent illness, and 
left New York early last month on his fall trip. This takes 
him as far west as Kansas City, north to St. Paul, and 
stops at all large cities on the way to Cleveland. Mr. 
Baxter’s friends in the trade feared that he might be unable 
to recuperate in time to make this seasonal pilgrimage. 








Trinity Stationery Co. Opens Retail Store. 
The Trinity Stationery Company has opened a retail 
store at 193 Asylum street, Hartford, Conn. The wholesale 
business, which was established six months ago, will be 
continued at 847 Main street. Jack Dorfman and Edward 
I. Cohen are the principals in this company. 
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Dripping Paper Cups! 


Wet, dirty floors about drink- 
ing places changed to dry, 
clean ones by new method 
and you profit too! <<< 


ROUND the water cooler in the average office, 
bank, store or factory, is a wet, dirty, littered 
floor. Employers put up bulletins about care 

in drinking, etc., but the trouble goes on—largely 

due toa lack of the proper type of receptacle to hold 
the used paper cups. 





There is only one receptacle that fulfills all four 
requisites tor a waste paper cup receptacle. It is 
the “Fibrotta” Umbrella Stand. 


(1) This “Fibrotta” product is tall, well bal- 
anced, substantial, yet light. It holds a thou- 
sand or more waste cups of the largest type. No 
overflowing baskets. 

(2) The “Fibrotta” receptacle is as impervious 
to moisture as china. No wet, stained floors or 
cracked ceilings below. 

(3) The “Fibrotta” receptacle is furnished in a 
natural polished mahogany-like color which 
blends harmoniously with fine office furniture. 
(Special colors to order. ) 


(4) The “Fibrotta” receptacle is economical to 
buy. The first “Fibrotta” products, purchased 
nearly a quarter of a century ago, are still in 
daily use. 
You can sell a large number of these by means of 
a graphic method of window display which we shall 
be glad to tell you about. Write us now while you 
have the time for this sales idea and prices and de- 
scriptions of this and other “Fibrotta” products. 
You will have to take longer to count up your re- 
ceipts a few weeks later. 








Cordley & Hayes, 12 Leonard St., N. Y. City 


131 























132 OFFICE APPLIANCES December, 1922. 







me eae 


A a 


Nl 


: @ iil y y f 
in @ j ' 


cc tii 


‘The original Berloy Steel Transfer tion is fitted with four rollers. Two 
Unit, with channel frame construc- are mounted in the drawer back and 
tion, has for several years been the two set into the front frame of the 
largest selling transfer unit in the case. They give the drawers a re- 
country.’’ This statement will beof markable ease of operation. These 
interest to active dealers; First, be- new units have channel frames (A); 
cause it is true and second, because Low drawer sides for convenient fil- 
it is evident that Berloy "Transfer ing (B); High backs (C); Solid Bar 
Units sell easily. The prospects, Legs (D); Connecting Link to lock 
then, for the New BerloySteelTrans- units (E); Solid sides (F). With but 
fer Unit can easily be estimated. slight sales effort these new units 
This new unit retains all the good will add considerably to your Janu- 
features of the original andinaddi- ary profits. Address Dept. H-48. 
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THE BERGER MANUFACTURING CO., CANTON, OHIO 


Boston New York Minneapolis San Francisco 
Chicago St. Louis Philadelphia Kansas City 
Dallas Roanoke Jacksonville Los Angeles 





DRAWERS OPERATE ON 4 ROLLERS 
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First Principles of Advertising. 


The caption to this item is the title ot a most interest- 
ing and instructive hand book of one hundred and ten 
pages by Wilbur D. Nesbit, vice president of the William 
H. Rankin Company of Chicago. The book is published 
by the Gregg Publishing Company. It is bound in cloth 
with gold panels and borders, and is most attractively got- 
ten up. The author, Wilbur D. Nesbit, is widely known as 
a literary and arlvertising man. He is always interesting 
and entertaining and when the subject permits, instructive 
as well. Mr. Nesbit is well known to stationers, having 
spoken a number of times before stationers’ meetings in 
Chicago and elsewhere. Many people who know him as a 
writer of excellent verse, look upon him as a literary 
man exclusively and to such it will be news that he is also 
one of the foremost advertising men in the west. He has a 
remarkably clear, well balanced mind and a gift for lucid, 
interesting statement. 

“First Principles of Advertising’ contains twenty-two 
chapters, which cover a wide field in a condensed way. 
Each chapter finishes with a questionnaire so that the stu- 
dent by answering the questions may refresh his memory 
and fix the points made. The book is not intended for the 
practicing advertising man, but it is virtually the first 
steps in the profession of advertising. It is based on the 
actual experience of the author and has been planned and 
prepared along the lines he would follow were the student a 
beginner in his own department. 

Perhaps an enumeration of the chapter titles will give the 
reader some idea of the ground covered in the book. They 
are as follows: The Beginnings of Advertising; Advertis- 
ing and its Value; Creating an Advertisement; How to Plan 
the Use of Type; Study of the Product; Studying the Mar- 
ket; Dovetailing Advertising with Selling; Getting the Sell- 
ing Idea; The Problem of Getting Attention; Methods of 
Creating Interest; Regulating the Amount of Copy; The 
Line of Human Appeal; Varied Forms of Advertising; 
Direct Appeal—The House Organ—Mail Order; Determin- 
ing the size of the Campaign; Laying Out Your Advertise- 
ment; Working with the Artist; Writing an Advertisement; 
An Example of Preparing an Advertisement; Printing and 
Plates; The “Slogan”; A Parting Word. 

The author expresses sincere appreciation to his many 
friends in the advertising profession who have made valu- 
able suggestions. A second volume is planned to go into 
the technical details of an advertising department, agency 
work and other matters which become essential after the 
student has qualified in his preliminary work. At the end 
of the book is a page of bibliography, giving the names, 
authors and publishers of a number of the leading works 
on advertising and salesmanship. 


Styles of Pencils in Various Countries. 


It is interesting to note how styles of pencils differ in 
various quarters of the globe. Eighty or even ninety per- 
cent of ordinary black pencils in the United States are 
equipped with a tip and rubber. Throughout Europe the 
rubber tipped pencil is practically unknown. It may be 
that foreigners consider themselves less apt to make mis- 
takes than Americans, or it may be due to a certain innate 
conservatism that may cause them to consider a rubber on 
the end of a pencil as a sort of undignified institution. But 
whatever be the cause, the fact remains that rubber-tipped 
pencils are hardly known in other countries with the possi- 
ble exception of the English speaking countries. 

There is another interesting idiosyncrasy or unique char- 
acteristic of pencils used by Americans as compared to 
those used by the foreigners. This characteristic is length. 
Pocket pencils, which term is used to signify short pencils, 
or more properly, vest pocket pencils, are used only to a 
very limited degree in the United States. Our citizens 
prefer long pencils. Particularly is this true of our middle 
and western states. The Englishman likes to carry a two 
or three inch stub of a pencil in his vest pocket, whereas the 
American likes to draw forth a long wooden pencil and 
feel that he has something palpable in his hand. He likes 
to know that he is writing. 

We could go to considerable length in speaking of psy- 
chological factors that influence users, even in the limited 
field of pencils, which goes to show that custom and pre- 
cedent have a good deal to do with the popularity of any 
style or article. 

It is useless to “swim against the tide” and for this rea- 
son many American manufacturers have been unsuccessful 
in their export markets by trying to furnish articles that, 
though of great merit, were in many cases distinctly un- 
popular. 











Desk being used for sorting 
checks, deposit slips, etc., with 
top in position. 















"POSTING DOESK-: 





If you sell Banks, you should sell this 
time and space saving desk. At pres- 
ent, most banks use machine posting 
for their accounts and the idea is gain- 
ing constantly. By providing table 
space for sorting checks, deposit slips, 
etc., the Becker Posting Desk saves 
the operator’s footsteps, provides am- 
ple space for each operator and pre- 
vents confusion and interference. The 
desk is a proven success—testimo- 
nials of satisfactory installations glad- 
ly sent on request. 

Dealers: Let us send you our lib- 
eral proposition. 


John C. Becker Co. 


376 Broadway Milwaukee, Wis. 





The same desk with posting machine 
in use—top tilted out of the way. 























134 


OFFICE 


APPLIANCES 











CINCINNATI, 








HE AULT & WIBORG organi- 

zation is composed of men ex- 

perienced in the painstaking, 
scientific business of producing high 
grade typewriter ribbons and carbon 
papers, men who have learned the 
game on the old road of personal ex- 
perience. 


—scientific men who know materials and 
how to treat them by proven formulae, 
and skilled men who apply this expert 
knowledge 

—practical men who know how to select 
materials, who know the different makes 
of typewriters, their peculiarities and 
how to adapt ribbons and carbons to fit 
requirements 


—experienced men who know how to con- 
duct efficiently a modern manufacturing 
plant to decrease production costs and 
lower price to the consumer. 


HIS expert organization has 

gained for A and W carbons and 

ribbons a reputation for longer 
and more perfect performance. 


UR merchandising department 

has made an extensive study of 

your needs and requirements. 
We are solving the problem of how 
to help you sell more of our products. 
We furnish what you want—when and 
where you want it. That is Ault & 
Wiborg superiority. 


C Othe AULT &7| 
WIBORG Company\ 


OHIO, U.S.A. 


























com 











December, 1922. 


A Stationery Store Innovation. 


New ideas are few and hard to catch, but the Franklin 
Printing & Engraving Company of Toledo, O., appears to 
have overtaken a new one in the appointment of Mrs. Ed- 
ward P. Day to give lessons in bridge whist in an espe- 
cially appointed room in the company’s new store. Ac- 
cording to the neatly engraved announcements sent out by 
the company, these lessons will be given only by appoint- 
ment. Full particulars as to morning and afternoon hours, 
formation of tables, terms, etc., is available to anyone who 
will call at the store. 

To anyone who has learned bridge by the hit or miss 
nethod—and for some time it is principally miss—the ad- 
vantage of having a competent instructor is evident. 
Bridge is so much a game of skill in which disobedience to 
the rules is punished by defeat, that competent instruction 
is a most desirable thing, unless one would brave the wrath 
of one’s partner and the superior smiles of one’s opponents 


Nichols Joins Weis. 


H. L. Nichols, formerly district manager of The General 
Fireproofing Company, has joined the force of the Weis 
Manufacturing Company at Monroe, Michigan, as district 
salesman in the state of Ohio, Michigan, Indiana, Ken- 
tucky, West Virginia, Western New York and Western 
Pennsylvania. 





H. L. NICHOLS 


Mr. Nichols will make his headquarters in the center ot 
his territory, Columbus, Ohio. He has had a good many 
years experience in the sale of filing cabinets and sup- 
plies and his new position will offer a wide field for his 
talents. 


Leonard Company Expands. 

“The Pacific Stationer and Bookseller” notes the fact 
that John Parker is now connected with the C. R. Leonard 
Company at Seattle, taking over part of the Seattle terri- 
tory for the Onion Skin carbon paper line, made by the 
American Ribbon & Carbon Company of Rochester, N. Y., 
for which Mr. Leonard is Northwest distributor. The C. 
R. Leonard Company has taken additional space for the en- 
largement of its stock and shipping room. The new ad- 
dress is 424-425 Pioneer building, Seattle. The American 
Ribbon & Carbon Company advises that Mr. Leonard of 
the Northwest office won the sales contest for the last three 
months. This is the second time within the year that Mr. 
Leonard’s office has led the United States for the Onion 
Skin line. 


Canton House Takes New Quarters. 

The Haylor Office Supply Company, Inc., of Canton, O., 
has recently moved into new sales and sample rooms at 
512-514 Fifth street, N. W. Here they are much more con- 
veniently located with reference to their warehouses where 
complete stocks of equipment are stored, and at the same 
time are well sttuated with respect to the convenience of 
customers. 





a OPO 


Oo On a oer pet 








orem 


Ce en ee Te 





December, I9ae. 


Simple as it Looks 
Stenographers like the Demountable at 
once—it’s so easy to clean. By drawing out 
a single clamp in the rear, the frame of the 
typewriter may be lifted off, leaving the 
type exposed and readily accessible. Plat- 
ens and feed rolls may also be removed for 
cleaning after stencil-cutting. 


De 





Excels in Writing Quality 

For writing quality the Demount 
able is unsurpassed. It makes ten 
clear carbon copies with ease. Op- 
erators find its touch a pleasant re- 
lief, its light-running, ball-bearing 
carriage far less fatiguing. They 
like the convenience of its rear 
tabulator stops and forward-swing- 
ing paper table. 
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HE enthusiastic reception accorded the Demount- 

able Typewriter by office appliance experts, large 

users of typewriters and other authorities in the 
field has been very gratifying. Even representatives of 
competing typewriter organizations have been out- 
spoken in their praises of the remarkable design and 
construction features which place this new machine in a 
class entirely apart from all other typewriters. 
[he Demountable is truly worthy of its name. With but 
a half dozen simple movements, it may be separated 
into three main parts—carriage, frame, action unit. Just 
as easily the paper table, platen, deflector plate and feed 
rolls may be removed. And all of these parts are com- 
pletely interchangeable. 
It is no longer necessary to buy a new machine when the 
action unit wears out. The frame and carriage, which 
represent the greater portion of production costs, are 
retained to give the years of service they are built for. 
Only those parts that require renewal are replaced. 
That’s why the Demountable cuts typewriter replace- 
ment costs in half. 

Additional information concerning the Demountable 


will be supplied gladly to interested typewriter 
distributors, dealers and users, upon request. 


DEMOUNTABLE TYPEWRITER COMPANY 


Fond du Lac, Wisconsin 


Typewriter 
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Plain Skeleton 
Shelving 








Tire Shelving 





Bin Shelving 


A wide sales field for 
Art Metal Steel Shelving 


RT METAL Steel Shelving has large sales 
possibilities because it meets every storage 
need in all kinds of business. 


Every office, factory, wholesale house, retail 
store or garage in your territory is a prospect for 
Art Metal Steel Shelving. It comes in a range 
of standard sizes to accommodate any material, 
light or heavy, large or small. 


You can supply open skeleton stacks, shelving 
with backs and sides, bins, cupboards, partitions 
or tire racks—in hundreds of combinations to fit 
all requirements. Optional re-inforcements 
afford varying degrees of weight-carrying 
strength. 


Ease of installation, expansion, re-arrange- 
ment or moving; long wear without sagging; 
reduction of fire-risk because built of steel; 
economical first cost—these advantages make 
Art Metal Shelving easy to sell. 


Art N\ata 


JAMESTOWN, N. Y. 


Steel Office Equipment, Safes and Files 











Ledge Shelving 
with Doors 
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Mitchell Heads Judges in Topeka Contest. 


On Saturday, November 4, Automobile Day was cele- 
brated in Topeka, Kas. About fifty Topeka merchants were 
active in supervising the various events. Charles L. Mit- 
chell of Crane & Company, president of the National As- 
sociation of Stationers & Manufacturers, was selected to 
handle the appointment of judges for the one hundred or 
more contests in which visiting cars and their owners en- 
tered on that day. In the work of judging the merits of the 
different exhibits, Mr. Mitchell had a corps of twenty-five 
assistants, all capable of determining degrees of beauty, 
decoration and the reverse. Considerable fun was included 
in this celebration. There was a class for decrepit automo- 
biles entered as the oldest, the worst looking and the 
noisiest cars, but each one had to be maneuvered under its 
own power. Another class was for dismantled cars, each 
driver trying to see how much superfluous matter he could 
eliminate and yet leave a car that would travel. Of course, 
there were classes for the best equipped cars and for Fords 
and for cars of all other makes. 


Mr. Edison Pictured By Typewriter. 
Doing portraits by means of the characters on a type- 
writer is not a new stunt, but the cut here reproduced is a 
rather good likeness of a world-famous man. This portrait 





THOMAS A. EDISON.—Portrait Coronatyped by 
J. I. Valentine. 


sketch of Mr. Edison took first prize in a typist’s art con- 
test recently conducted by the New Orleans Item. It was 
done on a Corona typewriter by J. I. Valentine. 


Rotarians to Hold Exhibition. 


An All-Rotarian convention and business carnival will 
be held at the Grand Central Palace, New York City, be- 
ginning March 24 and closing March 31, 1923. The ex- 
hibitors will be Rotarians. None others will be permitted. 
This will be the first great national exhibition, bringing to- 
gether a large number of Rotarian merchants and manu- 
facturers. 

The exhibition will be given under the Exhibition Pro- 
ducers’ Corporation, 1457 Broadway, New York, and the 
exposition itself will be under the personal supervision of 
Arthur Voegtlin, vice president of the Exhibition Pro- 
ducers’ Corporation. Mr. Voegtlin is originator and in- 
ventor in the exhibition and theater field, and is famous 
for his achievements’in the New York Hippodrome. He 
has to his credit some of the best work in exhibition lines 
done in the United States, his most recent achievement hay- 
ing been the Baltimore fashion pageant. 

Dutch Business Man in U. S. 

R. Lorant, a member of the staff of L. Fles & Co., Am- 
sterdam, Holland, left for the United States the last of 
October or early in November. He comes on business, in- 
tending to close certain matters which are pending and to 
develop relations with concerns in this country not al- 
ready represented in Holland. 

Messrs. Fles & Co. are a widely known office equipment 
and commercial stationery house doing an extensive busi- 
ness throughout the Netherlands and the colonies. They 
have branches in Rotterdam, The Hague, Arnhem, De- 
venter and Soerabaya, Dutch East Indies. 
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Excellent construction 
—neat, efficient and or- 
ganized arrangement— 
attractive and lasting 
finish. 


An extensive line of roll 
top—flat top and type- 
writer desks. 


We will send you our 
illustrated catalog on 
request. 


THE J. F. DIETZ 
COMPANY 


CINCINNATI 
OHIO 


Established 1881 
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Résumé of Annual Meeting, National Association of 
Office Appliance Manufacturers. 


Some interesting reports were read at the annual con- 
vention of the National Association of Office Appliance 
Manufacturers held early this fall at Atlantic City. The 
election of officers was noted in October issue. Oppor- 
tunity now presents itself to give a résumé of the proceed- 
ings, showing some of the very effective and interesting 
work the organization is doing. 

In the annual report of President Woodbridge, he re- 
called that on a previous occasion he said that every or- 
ganization must have: 

1. A real motive for existing. 

2. A motive force to keep it going. 

The by-laws state why the association is in existence. 
The membership is the motive force and the fuel is supplied 
by common problems. 

Agreeing that recorded experiences would save _ this 
group many possible costly ventures in sales, the associa- 
tion has developed and the members now have individually 
a loose leaf record book of the essential facts discussed at 
the meetings pertaining to this industry. 

Colleges and universities have appealed for help in devel- 
oping post graduate schools of business administration, and 
wherever possible this demand has been responded to. 
The president of the association and others have lectured 
at schools notably at Dartmouth and Harvard on their 
experiences as applied to the office appliance industry. 
Some work has been done along the line of standard prac- 
tice in sales contracts, selection and training of salesmen, 
etc. Already several members have brought their sales 
practices into harmony and more work in this direction 
will probably be done in the future. 

Other subjects for common discussion included locations 
for branches, branch management and business shows. It 
is obviously impossible for the association to consider 
entering into the exposition business without the expendi- 
ture of a great deal of money and the development of a 
strong organization. In smaller towns, however, the 
Better Business Bureau idea may bring new light on the 
subject as it continues to be worked out. 

The better business convention idea was presented to the 
association by R. N. Fellows, advertising manager of the 
Addressograph Company. The president said that this is 
one of the achievements of the association. In its develop- 
ment a few members have joined hands, and with the ex- 
perience gained last year will doubtless be able to present 
the matter in a way that will bring about the support of 
many others. The work of the better business convention 
was in charge of a committee composed of Messrs. Fellows, 
Ingram and Kingsley. Subsequently these members cre- 
ated a working committee to carry out the better business 
plan and to report further developments to the association. 
Through the legislative committee the association, as a 
result of the activity of the Felt & Tarrant Manufacturing 
Company, represented by J. C. Nevins, vice president, 
caused the Illinois Legislature to act favorably on a bill 
making it a criminal offense to destroy manufacturers’ 
original identification numbers on merchandise such as ma- 
chines, appliances, etc. The Illinois law will be recom- 
mended energetically in other states. New York has passed 
a law similar to that of Illinois, which is an amendment to 
the automobile law. The same matter is being urged in 
New Jersey, Rhode Island and Pennsylvania. The atten- 
tion of the legislative committee has also been called to the 
subject of excessive taxes levied upon companies such as 
those in the association who transact business in certain 
states. President Woodbridge referred to the work which 
was done by a committee composed of W. R. Cummings, 
W. C. Dunlap and C. P. Wigginton, whose duty it is to 
co-operate with the specialties division of the Department 
of Commerce. The committee has prepared and submitted 
an elaborate recommendation of how the department can 
co-operate with the office appliance industry. The depart- 
ment is willing to accept a representative of the industry 
as a co-worker on the basis of a dollar a year, but has no 
money at the present time to place any additional men on 
the salary list. 

The president referred to the Business Enterprise Count 
as one of the most forward pieces of constructive work 
ever attempted by an organization of sales executives. The 
organization has in process a business enterprise count on 
eight groups divided into one hundred classifications on a 
county basis. This will enable members to plan terri- 
tories, allot sales quotas, know where to put specialized 
sales workers and give a basis for the scientific application 
of advertising appropriations. Much credit must be given 


to the able committee having charge of the work, consist- 
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ing of M. S. Eylar, S. H. Twist, L. V. Britt, R. N. Fellows, 
M. A. Seely. 

“The Moving Picture as a Medium of Expression” has 
also been discussed during the year. The organization has 
endorsed the movement to introduce a bill in Congress 
making commercial bribery a crime. Such a bill is now 
before the Senate. 

After some further suggestions, the report of the presi- 
dent was accepted and filed. 

M. S. Eylar, who had just completed his fifty-fourth trip 
abroad since engaging in the office appliance industry, 
spoke on request on the European conditions of today, and 
gave a most interesting and instructive view of the situa- 
tion in the various countries. His address is outlined as 
follows: 

“The picture in Europe is moving so fast that it is unsafe 
to say that conditions are the same today as they were 
yesterday. It has been over two months since I left there 
and, while I have kept in touch with the situation during 
those two months, what I shall say to you about conditions 
is largely fundamental. 

“It is more pleasant to look at the bright spots, and I 
will, therefore, first refer to those countries which are upon 
a substantial foundation, such as England, Holland, Swit- 
zerland, Czecho-Slovakia, Norway, Sweden and Denmark, 
and even Belgium, France and Italy. 

“From a business standpoint alone, probably Switzer- 
land, Czecho-Slovakia and Holland are the brightest spots. 
They are splendid markets for American office appliances. 
The other countries mentioned are also good, but they are 
having their financial difficulties. 

“The war was a great educator and taught the people of 
these countries in a few short years more about time and 
labor saving machinery than they would have otherwise 
learned in a very long time. 

“Business in all of the Scandinavian countries is tem- 
porarily quiet, due principally to over-expansion following 
the war. Most manufacturers loaded up on high-priced 
material and built additional factories at high cost. They 
are suffering from that at the present time. Deflation has 
not gone as far in those countries as it has in the United 
States. Holland is suffering from the same cause, but not 
so acutely. 

“Switzerland is the only country in Europe where you 
will find gold in general circulation. 

“Before the war Russia was the best market on the con- 
tinent for office appliances, and I believe before many years 
it will again be the best market on the continent. I base 
this assertion on the belief that Russia is rapidly becoming 
a conservative country. At any rate, they have laid the 
foundation for conservatism. Of course, they committed 
the crime of depriving the land holders of their property 
without compensation, and usually murdered them in the 
bargain. But the land is now distributed among the pea- 
sants and it is a fact that as soon as a man owns property 
he comes to be a conservative. The Russian peasant is 
capable of producing food stuffs from his land and will 
soon begin to think of markets. profits, etc., all of which 
points towards conservatism. Russia, in my opinion, will 
be a conservative, well governed country long before 
Mexico. So far as Russia is concerned, it is simply a case 
of watchful waiting. In due time the Russian peasant will 
get rid of the Bolsheviki. I have a great deal more hope 
for the recovery of Russia than I have for Germany. 

“Germany, in my opinion, is the most hopeless situation 
in Europe. They have a bankrupt government and a 
wealthy public. They have been printing money so fast 
that the bulk of it has become so great and the value of it 
so small that it no longer pays to print it. It takes 40 
German marks to buy a 2-cent postage stamp at 33 pres- 
ent time. So you can readily understand that the German 
printing presses cannot be run much longer at a profit. A 
reliable German newspaper estimates that the foreigners 
have bought at least three and a half billion dollars’ worth 
of marks. The victims are found in every foreign country, 
and the man who possesses any idea that the German m:z ark 
will ever come back is an optimist indeed. 

“The billions of German marks held today are held out- 
side of Germany. The German knows better than to hold 
them. He has been busy for a long time exchanging them 
for foreign currency and making deposits in foreign banks. 
You have in Germany the peculiar situation of a bankrupt 
government and a prosperous population. They are the 
happiest lot of bankrupts I have ever seen. 

“Now that the matter is reaching its final stage, the Ger- 
man is crying “Poverty” and asking for a moratorium and 
asking that the United States pay his indemnity by can- 
celling the Allied debts so the German will not have to pay 
the reparations. What is going to be the end | do not 
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When Designing the New 


Sf td \924 Vertical 
Letter File 


Instructions Were :— 


“Make it as good as any $30.00 letter 
file on the market, then price it as low 
as we.can, consistent with our costs.” 





We Know This How 1900 Line Eclipses 
All Previous Filing Cabinet Values 


Now We Must Convince You 


The only sure way we can do this is to place a 1924 four-drawer letter file 
on your floor. In comparing it with any other file, note particularly its 
sturdy construction, its fine finish, the ease with which the roller bearing 
drawers operate, its pleasing front appearance due to the five-ply quartered 
oak built-up drawer fronts that set flush with cabinet, its general high-grade 
appearance due to the side and back panels and flat top, the neat brass 
finished label holders and the wide deep drawer pulls. 

















Our national advertising will reminé :n .y of your customers that they need 
and want this file. Every sale you make means a generous profit for you. 


Order Your Sample File To-day—Others Can Follow as Your Sales are Made 


The yon Manufacturng Company Unio 


New York: A. H. DENNY, Inc., 52 Park Place 


Chicago: Associated Stationers’ Supply Co., 201 N. Franklin St, Monroe, Mehionn 











No. 1923 
Letter Width Drawers 


No. 1924 
Letter Wiath Drawers 
Drawers Inside Drawer Inside 
High Wide Deep High Wide Deep 
103" 12}" 22i" 103" 12}' 22i" 
Cabinet Outside Cabinet Outside’ 
403" 16}" : 52" 163" 25' 
No. 1933 No. 1934 
Cap Width Drawers 
3" wider than Letter Width 


Cap Width Drawers 
3° wider than Letter Width 


The 4-Drawer Oak Letter Made to Sell at $22.50 


in Eastern and Central States; $28.00 in South, Southwest and West. 


The 1900 Line Comprises three and four drawer heights in Letter and 
Cap widths, Light Natural Oak and Birch Mahogany. 


The 3-Drawer Heights are Ideal for Counter Use. 
“QR See Address 


Ra Sm 


YLMLBVOOOD 




















: The New Sf cls 


BOOSTER 
Letter File 








List Prices 
$7.00 Dozen, $72.00 Gross 
Five Gross Lots, $70.00 Gross 


The Booster is a fibre board, wood back and 
front file made to sell at a low price. Flanged 
cover—dust-proof. Covered with red wave 
paper; back covered with tan leatherette paper; 
leather pull attached. Equipped with 16-sheet 
cut A-Z index held with one post. Made only 
in Letter Size. Easy-clasp instead of regular 
fastener, $9.00 gross extra. 


This Is The File You've Waited For 


The i om Manufacturing Company Union 


New York: A. H. DENNY, Inc., 52 Park Place . . 
Chicago: Associated Stationers’ Supply Co., 201 N. Franklin St. Monroe, Michigan 
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Join the Association 


NOW 


THE NATIONAL ASSOCIATION of 
Stationers and Manufacturers is the only 
business association where all the elements 
in the trade—Manufacturer, Retailer and 
Wholesaler—are gathered together in one 
group. This extensive cooperation of pro- 
ducer and distributor is of tremendous bene- 
fit to the welfare and progress of the sta- 
tionery business. 








YOUR MEMBERSHIP will put you in con- 
tact with people in your trade throughout 
the country; it will give you buyer’s guide 
service and the use of the Chicago business 
office for information and help in your prob- 
lems; it will give you participation in the 
nation-wide sales drives of specific goods; it 
will bring you “National Association News.” 


THE MEMBERSHIP COST is moderate— 
$30 to $100 a year, depending on the size of 
your business. The Chicago headquarters 
will have pleasure in receiving your applica- 
tion at the address given below, or “Office 
Appliances” publishers will be glad to give 
you any further information you would like 
to have. 


JOIN NOW and make your plans to attend 
the 1923 convention—Des Moines, October 
8th to 13th. You will enjoy the trip and will 
meet hundreds of men in your business who 
will make good friends. Do not fear that 
you will not feel at home. There will be a 
committee to make you known to everyone. 
Dictate the letter today. 


The National Association of 


Stationers and Manufacturers 
of the U. S. A. 


405-407 Conway Bldg. CHICAGO 
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MECHANICAL CONTROL of Consumers’ Bookkeeping. 


In the “American Gas Journal’ of September 30, 1922, under the above title, 
Mr. F. G, Barrie, oo QUEENS BOROUGH GAS and ELECTRIC CO., tells how 
all activities of the office were simplified, and meter reading, accounting and state- 
ment work perfectly harmonized, so all statements are out forty eight hours after 
the meter reading. MACHINE POSTING made this possible, and involved the 
use of FAULTLESS TURNING POST LEDGERS. 


At the present time, approximately eighty of these ledgers, are in use. 














The BIG QUEENS BOROUGH CORPORATION selected the F. T. P. 


because— 
IN ACTION 





“NON-SLIP” 
Posts 





FEATURE 


Milled posts pre- 
vent sheets from 


— Accounts are kept in books (not boxes) 
and waste no valuable vault space. If the 
accounts of any route are wanted a girl can 

Capacity—300 to 1000 Accounts. bring the ledger—a wheel truck is not required. 


Oval-shaped posts 
release or lock 
the sheets 
instantly. 








- (Photograph by courtesy of Geo. A. Carr Co., New York) - 





STATIONERS LOOSE LEAF Co. 
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know, but my guess would be a receiver in bankruptcy. 
The Germans threatened that if they are pushed they will 
turn Bolshevik, but I can assure you that there is not the 
slightest danger of this. The individual German has 
money, and the man with money is never a Bolshevik. 

“Austria is in a bad way. The beautiful city of Vienna 
is like the head of a man with no body to support him. I 
believe that Austria will be absorbed and annexed by re- 
quest by either Czecho-Slovakia or Italy or both. 

“Poland is in a bad way financially, but not for the same 
reasons as Germany, and will eventually be a prosperous 
country. 

“What happens to Germany is the keynote to business in 
Europe and the thing that makes it difficult of solution is 
the fact that few people trust the German government, 
and that after the repudiation of the mark, a less number 
will do so. Even the German people themselves do not 
trust their own government.” (Since the foregoing ob- 
servation was uttered the Germans have held an election 
which has brought into being a new government which, it 
is hoped, may be able to solve some of the difficulties which 
confront that nation.) 

The report of Mr. Cummings as chairman of the com- 
mittee to co-operate with the specialty division of the 
Bureau of Foreign and Domestic Commerce was read after 
Mr. Eylar’s speech. Mr. Cummings was unable to be pres- 
ent and his report was presented in the form of a letter. 
In this letter Mr. Cummings referred to the European situ- 
ation and enclosed some paragraphs of comment which 
he made for a London publication devoted to international 
office equipment. The reading of Mr. Cumming’s letter 
was followed by the election of officers and directors. 

The session of Thursday afternoon was given over 
largely to a discussion of the Business Enterprise Count 

On Friday morning, Henry H. Morse, chief of the spe- 
cialty division of the U. S. Department of Commerce ad- 
dressed the members on “Methods of Cooperation with 
the Specialties Division.” Following Mr. Morse’s remarks, 
the president was authorized to appoint a committee to 
secure a man to go to Washington and keep the members 
of the association posted on matters it represened. Such a 
man would be given a desk in the specialties division. The 
president accordingly appointed a committee to secure the 
services of such an individual. 

There was some discussion on the subject of unjust 
taxes levied on dealers in some of the southern states. It 
was thought that action should be taken to get relief and a 
committee was appointed to take such action. This com- 
mittee is composed of James L. Dalton, chairman, Mr. 
Stern and Mr. Smith. 

Mr. Fellows gave an interesting report on the success of 
the better business convention idea as applied to the Chi- 
cago meeting of his company’s salesmen. 

Mr. West, assistant sales manager of the Monroe Cal- 
culating Machine Company, talked briefly on the business 
problems involved in the handling of second-hand machines. 
A committee was appointed by the chair to formulate pians 
for the disposition of second-hand machines and make a 
report at the next meeting. 


Pittsburgh Concern Takes Oliver Agency. 


The Oliver Typewriter Company has appointed the Fort 
Pitt Typewriter Company of Pittsburgh its representative 
in Allegheny County. The Fort Pitt Company has taken 
over the entire Oliver business in the county, including 
sales, service and supplies. The most competent employes 
have been retained to assure prompt and satisfactory serv- 
ice in all departments. 

The Fort Pitt Typewriter Company is headed by W. R. 
Shilling, general manager, with H. T. Shilling as secre- 
tary and treasurer. Both gentlemen are typewriter men 
of long experience and the company has a well established 
position in Pennsylvania as dealers in typewriters, adding 
machines, check writers, etc. 





Fellstrom on Trip Abroad. 


A. A. Fellstrom of the Clarotype Company, New York, 
left the latter part of last month on a trip to the principal 
cities of South America and Cuba in the interest of ‘two 
specialties—Clarotype and Drop-o-oil. 


Montreal Stationers to Meet. 


The Stationers’ Association of Montreal, Canada, will 
hold its annual meeting early this month. 

We hope to publish the names of the officers in the Janu- 
ary issue of Office Appliances. 


PLIANCES 








/.conomy 


effected for his customers is the office 
appliance dealer's ‘‘strong suit’ —prac- 
tically all modern office equipment is 
produced with a view to saving labor. 


American Brand 
SUPERWEAR 


Typewriter Carbon Paper effects material 
economy in typewriter operation. Let us 
send you samples for a ‘“‘wear-down” com- 
parison or send us your best wearing sheet 
for a test and report. Over 100 copies 
per sheet have been made with American 
Brand Superwear carbon paper in actual 
commercial use without any effort to 
“nurse” the carbon. 


Selling such Economy to your customers 
is a real service. You make a good profit 
and stimulate business in other lines. Write 
for those samples today. 


H. M. Storms Co. 


Dept. C., 553 Grand Ave., Brooklyn, N. Y 
New York City Office: World Bldg. 


For Noiseless Typewriter 
Carbon, recommend Storms 
American Brand Noiseless 
—makes strong copies and 
many of them—does not 
smut. 
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Better Duplicating Inks 


Duplicating devices have long 
been hampered by a lack of suitable 
inks chiefly because the demand was 
not of a sufficient magnitude to war- 
rant specialization on duplicating 
inks. Sensing the coming need, a 
lifetime of study and experience 
produced a line of inks—a variety 
of specialized duplicating inks, each 
one superlatively fitted for the as- 
signed task. 


Stencil duplicators, stamp pads, 
multicolor presses, check protectors, 
addressing and numbering machines, 
etc., increase in value when Canode 
Inks are used. They always retain 
their original properties (consist- 
ency, fluidity, color, etc.) under the 
most trying conditions. They re- 
fuse to “gum up” or “dry up”— 
practically eliminating clogging of 
machinery parts—and always hold 
their color. 


Some excellent territory is not 
yet assigned and is open to live 
representatives who expect a good 
remunerative yield. 


Your problems are ours. We in- 
vite you to submit your difficulties 
to our laboratories. 


CANODE INK COMPANY 


3015 Carroll Ave. 
CHICAGO, ILL. 
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A Word About Ink Wells. 


Time was when the ink well was ornate, but subject to 
several disadvantages. It used to be made of cut glass 
with a cut glass top, which had to be taken off when one 
used the ink and put on again when one had finished. The 
top had a habit of rolling off the desk and getting broken or 
if it did not do this, it was forgotten and the ink got full 
of dust and evaporated to a muddy consistency which did 
not improve the temper of the user. 

Later on an inventor conceived the idea of making an ink- 
well which would have an automatic cover, to be pressed 
down when one inserted the pen. This was all right as 
long as the cover did not stick. When it stuck and a little 
force was used, it was prone to squirt a stream of ink on 
the bosom of one’s best shirt. Those who have had this 
experience say it was annoying. 

Some fifteen or twenty years ago a young man named 
Sengbusch conceived the idea of a self closing ink stand 
that would be free from the disadvantages of some of its 
predecessors. He pinned his faith and his future to this 
idea and now the name of Sengbusch is almost synonymous 
with inkstand. Mr. Sengbusch created an invention which 
enables the user to get the ink instantly and without any 
untoward accidents, and at the same time the ink is saved 
and protected by the action of the stand itself. The user 
cannot get more ink on his pen than should be there, and 
when the pen is withdrawn, the stand automatically seals 
itself. This invention is one of those things which in due 
time pays for itself because it conserves ink and prevents 
waste. 


Enterprising Texas Dealer. 


The illustration here shown is a likeness of a window 
display recently shown by the Waco Typewriter Company 














TYPEWRITER WINDOW BY THE WACO 
TYPEWRITER COMPANY 


ATTRACTIVE 


of Waco, Texas. This company has been appointed as an 
agent by the Woodstock Typewriter Company. 

C. C. Webb, proprietor of the Waco Typewriter Com- 
pany, first opened the business as a branch of the City 
Bookstore of Corsicana, Tex. He afterward bought the 
business and changed the name to the present style. 


Fixing the Brand Name. 


“Autolychus”, in The British Stationer, says: 

“A good name—the right name—for a line of goods or 
a specific article must be an immense advantage. I know 
it is—speaking from the retail customer’s point of view. 
It is always a convenience to know exactly what to ask 
for. And it may be well for manufacturers and wholesal- 
ers to get that side of things. 

“Were I in the fortunate position of having an article 
ready for the market for which there was a likely chance 
of being able to stimulate a popular demand, I should give 
much thought, and be prepared to spend some money, on 
fixing that article with an appropriate name. By appro- 
priate, I do not mean technically accurate, but: 

(a) The name having some connection with the thing 
itself, or 

(b) conveying some suggestion of its special quality or 
adaptability, and 

(c) a name easy to remember and easy to pronounce. 

“Give your goods appropriate, simple, and where pos- 
sible, dignified names, and this will help to sell them.” 
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A Peerless Opportunity 


E care not how prosperous you may be today; if you are 

making all the money you care to, we pity you and your 
business future. Stagnation is ever a foe to business health. 
If you are not content; if you would welcome a proposition 
that will put a little more money in your cash register right 
along without risk or ‘‘frozen capital,’’ read on. 


No, we have no stock for sale; what we offer you is merchan- 
dise and turnover. An item that becomes productive and 
profitable right off the bat. The demand already exists. 
Nearly every progressive office from Maine to California uses 
it every day in the year. 


Yet this item is so distributed that you do not benefit from 
this demand at first unless you stock the item, display it, use 
the attractive show cards, imprinted circulars and other dealer 
helps which we supply. Once started, you will find the item 
a splendid ‘‘repeater.”’ 


In the stationery business it is most important that you keep 
in step with the times. Your success depends largely on your 
selection of the merchandise you sell. Articles you wouldn’t 
think of handling a few years ago are now big profit producers, 


We say with conviction that every live stationer can profitably 
sell our line. Moreover, you make the test at our risk and 
expense—not at yours. 


There is no mystery about this proposition. In the southwest 
corner of this page you will find the key. An investment of a 
two cent stamp on an envelope with the attached coupon and 
your letterhead enclosed will do the rest. 








COUPON 
Mr. O. Kretchmer, President 
176 Fulton St., New York 


Let’s have your proposition. 





NAME Pr Te 


ADDRESS 








CITY. aeneeue STARE: . cee 
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Outside Dimensions than the below di- 


Height 
44% in. 


Cap Size Stack 
Outside Dimensions 


Height 
44% in. 











° 


The File That _.... 


Dealer’s 
Drawer 


Net Price » F; 1ts Eve ry Legal Blank 


$14.50 . 
F.O.B. B ustness = 


Factory 


Letter 
Drawer 


Illustrating a stack 
of three Letter 
Drawers with Top 
and Sanitary Base. pomwer 
By using a low 
base, this stack will 
be counter hetght— 
or four inches lower 





Stack showing the 
advantage of sec- 
tional construction 


Mai. SP mensions. 


Width Depth 


vem = A STEEL TRANSFER MADE 
ONLY WITH ROLLERS AND 


CLOSED SIDES 


NOTE: 


1. Sides of the case are closed completely making 
it dust and rodent proof. 


2. The drawer rolls in and out smoothly and 
easily on rollers. 


3. It is impossible to pull the drawer completely 
out of the case, even by accident, as a sturdy 
drawer stop prevents this. 


4. Medium height drawer sides make filing and 
reference easy. 


5. The case and drawers are made of heavy gauge 
furniture steel electrically welded to a frame 
of heavy steel bars. 


Dealer’s Net 6. The heavy interlocking angle in rear of case 

—— prevents the case from tipping up when the 
Price on drawer is pulled out the entire length. 

Letter Size 7. Long legs are electrically welded to the case 

Transfer which interlock with the sections beneath it 
y) 50 making a single stack rigid and secure. 

$ . 8. The legs form a sanitary base on the bottom 

F.O.B section. Leg bases may also be supplied. 
Factory 9. All parts electrically welded insuring maximum 


in quantities of 8 strength and rigidity. 


10. Cannot warp or split. 


Invincible Metal Furniture Company 
MANITOWOC, WISCONSIN 
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DIGEST OF FOREIGN PRESS 


The August number of Exito, a business magazine pub- 
lished in Barcelona, devotes five pages to discussing the ex- 
pression “F.O.B.,” particularly according to the interpreta- 
tion of commercial terms as adopted by the National For- 
eign Trade Council and the Chamber of Commerce of the 
United States, in New York, on December 16, 1919. This 
article is one of a _ series dealing with “Commercial 
Phrases.” 








* * * 


A most interesting treatment of the various elements en- 
tering into the production of an advertisement is a table 
given in the form of a two-page spread in the October 15 
number ef Mon Bureau. In the analysis is given every 
possible angle . the production of an advertisement, the 
effect produced by handling each item in any certain way, 
what to avoid. and so on to the thorough satisfaction of 
even the most exacting detail man. In the department de- 
voted to New Devices are reviews of the Dalton Cash 
Register, the Brownee Envelope Sealer and the Bates 


a a Sorting Devices 


Polmoss Revue, published in Brussells, Belgium, is a 











trade journal which does itself considerable credit for a Indexed according to Letters, Numbers 
magazine which is still in its first year. It is attractively or Words to meet the user’s requirement. 
printed on a very good grade of coated stock. The Octo- 

ber issue devotes four pages with a number of halftone No. 912 shown above, is the file clerk’s 


illustrations to the Telautograph, its construction, and its 


use in business establishments. Six pages are given to the sorter. Correspondence is quickly and eas- 


life and career of Lord Northcliffe, the “Napoleon of ly sorted into primary divisions and much 
Advertising.” ena lost motion eliminated from the final filing 
rocess. 

The cover design of the October issue of La Revue du P! . ; : 3 
Bureau shows an up-to-the-minute radio receiving and No. 461 is especially adapted to sorting 
sending station of high power as used by the French papers less than six inches long, such as 
Postal Department. ; The text matter consists of such ar- sales slips, coupons, checks, calling cards, 
ticles as “Determining the Commercial Aptitude of Per- ! d di - The Wake d 
sonnel,” “Making Money in a Large Store,” “The First memos, record cards, etc. ne V-shape 
Typewriter at the Exposition of 1889,” “A Typewriter notch in the side of the guides insures 
Invented in 1762,” etc. Pee against accidently leaving papers in the file, 

and the two additional center rods keep the 

Die Biiro Industrie of September 13 opens with a call to : 1] sine t d ‘ h te 
the trade reminding them that now that the Leipzig Fair smaller articles trom dropping through. It 
has been held, thoughts should be turned to the General has the standard Kohlhaas features of auto- 
Office Equipment Show to be held in Berlin in 1923. matic lock and release, sectional extension 


There are articles dealing with the Leipzig Fair from the 


osts rul : 
standpoint of the office equipment man and a review of posts and rubber protected feet 


various new devices which have appeared on the market Besides these, the Kohlhaas Line includes 
in Germany and in other countries. sorting devices for every purpose from ma- 
x * * 


chine bookkeeping racks to card indexes. 


a Se dart Zei eee I , 
The Schreibmaschinen u Burobedarf Zeitung issued on Kohlhaas sorters will handle 


September 30 a special number to be used as a guide 


through the third Vienna Office Equipment Exposition. Back Orders Coupons Orders 
Tt. 2 : -ontains ; +f » exhihbi z ; Bills of Lading Deposit Tickets Pay Roll Checks 
The number c ntait s a list of the exhibitors and their a. i ay int 
booths classified according to devices exhibited. Cards of all sizes Invoices . Requisitions 
x * * Checks Letters Sales Slips 


In last month’s mail came two pieces of advertising mat- 
ter of the house of Rebora & Beuf, Underwood agents in The Kohlhaas Company 
Italy and its colonies. One of these is a half page cut 
showing the company’s buildings in Genoa. The cut 183 N. Dearborn St. Chicago, III. 
appears on the front page of the Corriere Mercantile of 
October 10. We are pleased to have received also a copy 
of the poster which is being used by the company in bill- 
board advertising throughout Italy and its colonies. The 
poster is in one sheet about 4% by 6% feet. The same 
poster produced ingAmerica would have probably been 
handled as a six-sheet “fix sheet” job. The poster is 
effectively lithographed in six colors and shows a man 
carrying an Underwood Portable typewriter. The ex- 
pression of joy on his face carries the story of his 
satisfaction. 








* * * 


The editors highly appreciate the receipt of the two- 
volume annual of the French Chamber of Commerce. The 
books are cloth bound and printed in easily readable type 
on excellent paper. Unfortunately, space will permit our 
giving only an outline of the contents: The first volume 
deals with the history of the chambers of commerce and 
the various consulting chambers, the part played by the 
French chambers of commerce, laws, ordinances, rulings, 
etc., concerning the organization and functioning of cham- 
bers of commerce, services rendered by the chambers of 
commerce, financial conditions of the various chambers, 
postal regulations, and organization of economic regions. 
The second volume deals with the chambers of commerce 
of France and Algeria, consulting chambers of arts and =) 
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“ALL 
THE 
WORLD 
LOVES 
A 
WINNER”’ 





INDICATOR 





694321 
lmpression of Figures 


THE AMERICAN VISIBLE (the only 
visible) is the modern, “up-to-the-minute” 
numbering machine. 

In addition to its visibility, it has NO EQUAL 
AT ANY PRICE in smoothness of operation, 
speed, accuracy and durability. 

Its sales have grown faster than those of any 
other numbering machine. 

More are being sold to-day than ever before. 


DEALERS: Are You Sharing In 


Our Success? 


Have you singled out this machine as a leader? 

Do you know that large corporations all over 
the country are discarding the old style blind ma- 
chines and replacing them with American 
Visibles ? 

Our folders imprinted with your name bring 
orders. 


PRICE: Model 41—three movements........ $15.00 
* Model 2i—nine movements......... $20.00 


AMERICAN NUMBERING MACHINE CO. 


220-230 SHEPHERD AVE., BROOKLYN, ®. Y. 


CHICAGO BRANCH, 123 =. | —~ ame Street 
Fore ranch 
WCTORY een PRINTING MACHINE co., LTD. 
66 Houndsditch London 
CARIBONUM SOCIETE ANONYME 
10 Rue de Seze Paris 
RICHARD WEINIGER 
Singel 276 <- Amsterdam 
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manufactures, French chambers of commerce abroad, 

French chambers of commerce in the colonies, toreign 
chambers of commerce in Paris, transportation bureau, as- 
sociation of general secretaries of or go of commerce, 
and miscellaneous information. Besides being a directory 
of the various chambers and their members, the Annual 
gives illustrations and descriptions of a number of French 
products and carries advertisements of many others, so 
that the two volumes run to more than one thousand 
pages of information of great value to any one interested 
in business with France and her colonies 

* * * 

Sales Management (London) told in “The Other Man's 
Goods” how fairness to competitors is a winning policy for 
the salesman. 

~*~ * * 

The Fordney-McCumber act—Tariff of 1922—was 
analyzed in Levant Trade Review (American Chamber olf 
Commerce for the Levant). 

* * ok 

The South African Stationery Trades Journal detail 
Great Britain’s trade recovery, showing that the empire is 
bringing conditions back to normal. 

* x 

Anglo-American Trade (American Chamber of Com 
merce in London) contained a discussion of the American 
ship subsidy bill by Sir Frederick Lewis. 

kK *« * 

Sales Management (London) traced the history of print 
ing in “The Power of the Printed Word.” The conclusion 
showed the need of good printing to get results from ad 
vertising. 

* * * 

Anglo-American Trade (American Chamber of Com 
merce in London) printed “A Statement of the American 
Viewpoint on the Allied Debts Question,” by T. E. Burton, 
a member of the debt commission. It was delivered before 

luncheon given by the chamber. 

+” * * 

The South African Stationery Trades Journal referred to 
1 stylographic pen menticned in the memoirs of Admiral 
Sir Cyprian Bridges. This was purchased in the ’50’s. It 
was a hollow glass tube pointed at one end. The pen was 
filled by dipping the point in an inkwell, and sucking up 
the ink with the mouth. Practice was needed to avoid a 
literal rendition of “eating one’s own words.” 

* * * 

The British Stationer printed an apt installation in its 
“Little Salestalks for Stationers About Selling Systems.” 
It covered the handling of ty~ewriters and their accessories 
The conclusion reads: “There is a large demand for these 
things [typewriters and accessories], and a big field of op 
portunity to be cultivated. This is open to retailers, but 
if they refuse to show the necessary enterprise it need 
scarcely be wondered at if the manufacturers and whole 
salers step in and secure the markets. In America this 
branch of the retail stationery business is so large and 
lucrative as to be a very clear indication of the line our 
own people should adopt.” 


t 
1 


First Advertisement Mentioning Fountain Pens in 


America. 
Here is the first mention of fountain pens in America 
given in an advertisement from Franklin’s “Gazette.” Note 


that this store carried a great variety of ware, which dif 
tered but little in general character from the present day 


stationery store. It is also worthy of mention that Frank 
lin associated the stationery and printing business as is the 
common practice today. The advertisement quoted 


peared in 1742, exactly one hundred years before the found 
ing of The Richmond & Backus Co., in 1842 

“Just imported from London and to be sold by B. Frank 
lin, Printer, at the Post Office, near the Market in Phila 
delphia: All sorts of fine paper, parchment, inkpowder, seal 
ing wax, wafers, fountain pens, ink and sand glasses with 
brass heads, pounce, and pounce boxes, curios, large ivory 
books and common ditto, large and small slates. Gunter’s 
scales, dividers, protractors, pocket compasses, both large 
and small, fine pewter stands proper for offices and count 
ing houses, fine mezzotints and graded pictures of Mr. 
Whitefieid. Great variety of bibles, ages psalters, 
spelling books, primers, hornbooks, and other sort of sta 
tionery ware.” 

Hard work is the key to progress —The Webster Way 
(F. S. Webster Company). 
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THE 
FEATHER- 
WEIGHT 50c 
Of light weight Al- 
uminum, perfectly 
balanced for tireless 
writing. The ideal 
pencil for office 
workers, school 
children, and 
around-the- 
house use- 


DOLLAR 






Of Rolled Silve;, 
not merely silver 
plated. Short with 
ring or long with 
clip. Concealed 
eraser. 

















(2) 


THE 
JUNIOR 

50c to $2.00 
Of Nickel, Silver 
or Gold, A dainty 
little pencil which 

fits snugly into 
the hand bag. 





(4) 
(S) 


$3.00 
Of Rolled Gold. A 
rich pencil of finest 
quality and work- 
mansbip. 


10 Double Length Leads 10c 
toIndelible Leads - - - 20c 
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For years | have wanted to sell a 
representative, staple line of mer- 
chandise on these trade policies. 





formerly Sales and Advertising Manager of Robt. H. Ingersoll & Bro. 


A BUSINESS PLATFORM THAT 


KNOWING MERCHANTS 
CAN SUBSCRIBE TO—FOR 
MARKETING THE NEW 


sec. vu. PAT. OFF, 
omer 


(1) Distributed through only a sufficient number of well 


conducted stores to serve the convenience of the 
buying public and insure that the people who are con- 
vinced by the national advertising can find the goods 
without too much bother, 


No overloading of the distributors desired or per- 
mitted, moderate stocks, steady turnover, a constant 
stream of sales through each outletestablished. (All 
practices such as inside discounts, rebates, datings or 
terms, which tempt overbuying and mean sluggish 
stocks on shelves at settlement time are avoided and 
likewise unnecessary patterns which only load the 
dealer with idle investment and serve no public need.) 


(3) The largest margin of profit to the distributor, con- 


sistent with fair prices to the consumer and with 
permanency, stability and growth. 


Protection to each distributor against all forms of un- 
fair competition on the line from other distributors. 


Co-operation through constant substantial national ad- 
vertising skilfully designed to maintain a continuous 
demand through outlets showing the display helps 
supplied to distributors, —no splurging to load up the 
trade. 


Notice advertisements in the leading magazines de- 
signed to bring new groups of consumers into the 
market for automatic pencils in place of wooden ones. 


Everybody admits the Ingersoll Redipoint pencil excels 
all others as soon as it is shown. Capable representa- 
tives are now calling upon the trade. 


INGERSOLL REDIPOINT COMPANY. Ine, 


°WM.H. INGERSOLL, Pres. Formeriy-of Robt. H. Ingersoll & Broy 
461 Fourth Avenue, NewYork City Branches - Chicago, St.Paul, San Prancisao 
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Look for the 
patented clasp 


Have you any fears about the safety of mer- 
chandise sent out in Columbian Clasp Envel- 
opes? 

If you have, examine the fastening. The 
patented clasp grips the envelope in four places. 
These prongs are anchored in the stout jute 
of the envelope, which is unusually well made 
by special machinery. Thus, you assure 
security for whatever you send by mail or by 
hand. 

Ali kinds of offices are using this merchan- 
dise envelope. Department stores, mail order 
houses, manufacturers, and repair shops find 
it right for sending many things formerly 
wrapped up in paper and tied with string. 
The extent to which the Improved Columbian 
Clasp .can be used saves time and _ bother, 
prevents waste of string and wrapping-paper 

Order Improved Columbian Clasp Envel- 
opes when you need clasp envelopes. Only 
under this name can you get this patented 
envelope, for which there is no adequate sub- 
stitute. The name is on the bottom flap of 
the genuine. 

Please advise our nearest branch if you have 
any difficulty getting the kind of envelopes 
you require. The United States Envelope 
Company, the largest envelope manufacturers 
in the world, make envelopes of every de- 
scription, standard in stock, workmanship, 
and price. 


THE UNITED STATES 
ENVELOPE COMPANY 
Springfield, Mass. 
BRANCHES 
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Columbian 


Clas 


December, 


1922. 


Envelopes 





O 














Location 


Worcester, Mass. 
Worcester, Mass. 
Worcester, Mass. 
Hotyoke, Mass. 


SpRINGFIELD, Mass. 
SPRINGFIELD, Mass. 


RockVILLE, Conn. 
Hartrorp, Conn. 
WaukEGAN, ILL. 

INDIANAPOLIS, IND. 


SAN FRANCISCO, CAL. 














Diz iStON 


LocGan, Swirt & BriGHaM Envetope Co. 


Wurrcoms ENvELopeE Co. 

W. H. Hitt ENve top: Co. 
Unirep States Envetore Co. 
Morcan ENvE ope Co. 

P. P. Kettocec & Co. 

Wuire, Corsin & Co. 
PLimpTON MANUFACTURING Co. 
NaTIONAL ENVELOPE Co. 
CENTRAL States ENVELOPE Co. 
Pactric Coast Enve.topr Co. 























THE IMPROVED COLUMBIAN CLASP N 


PAT. JAN. 7, '19 


0. 25 


THE UNITED SyAtEs ENVELOPE CO., SPRINGFIELD, MASS. 
A 
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(Impcrtance of Effective Letters—Continued from 
Page 66. ) 

pen and ink with his own hand. It is always a temptation, 
when a man is busy and when he is writing to people who 
are not familiar with his signature, to allow the secretary 
or the stenographer to sign the mail, but 1s it not possible 
that the shrewd Colombian (for example) can tell whether 
the signature is written by him or by a stenographer, even 
though the stenographer’s handwriting may be better and 
more legible than his? 

A signature that has been dried with a blotter sometimes 
resembles one made with a rubber stamp, and more meticu- 
lous persons may consider it worth while to permit the 
signatures to dry with all the ink on them before the let- 
ters are folded. 

These are little things but they make for perfection; 
they make the difference between a letter that a man will 
read and a letter that he will throw into the wastepaper 
basket without reading. 


Important French Exposition to Be Held Next 
Spring. 

An exposition of modern appliances will be held at Nancy 
from the 3lst of March to the 15th of April inclusive. 
There wiil be not only an exposition of machines, furni- 
ture and devices, but also a general congress of these 
interested in the advancement of the industry in Europe. 
The exposition is under the presidency of the Minister of 
Commerce and will be directly managed by a committee 
composed of municipal officers, chambers of commerce and 
other commercial and industrial bodies. The committee 
who will act under the direction of the Minister of Com- 
merce consists of a number of prominent principal officers 
in various societies and associations as well as several 
members of the French parliament, a local prefect, the 
mayor of Nancy and others, including educators, etc. 
Among those who are known to our field in France and 
active on this committee are MM. E stoup, president of the 
Union of Societies of Stenographers in France; Franccis, 
president of the Syndical Chamber of Commercial Organi- 
zation; and Mamet, president of the Chambre Syndicale de 
la Mecanographie. 

The exposition is under the general auspices of the asso- 
ciation of the Secretaries of Commerce of the East, and 
will be international in its scope. Lectures will be given 
during the exposition and a number of valuable prizes are 
offered for various competitions. The congress of modern 
oftice equipment will be one of the features of the exposi- 
tion and among those who will direct this congress are a 
number of prominent commercial educators and M. 
Navarre, director of the “Revue du Bureau,” a leading 
French journal devoted to office equipment. 





Kardex School at Los Angeles. 


In the November issue, Office Appliances published the 
report of the holding of a school for Kardex representa- 
tives at San Francisco by the Kardex Sales Company in 
October. Since that time on November 1, 2, 3 and 4 school 
was held at Los Angeles, in charge of R. B. Larter, divi- 
sion manager of the Kardex Sales Company. On Novem- 
ber 13, 14 and 15 Mr. Larter held a school at Portland, 
Ore., in cooperation with A. T. Hoppe, manager for the 
Portland district. In each instance the meeting closed 
with a dinner, ten members being present at Los Angeles 
and sixteen members of the sales force at Portland. 

The Pacific division territory, consisting of that part 
of the country including Denver and the west now has 
about fifty salesmen selling Kardex appliances. It is ex- 
pected that the number of salesmen will be doubled in the 
next few months. 


Work-Organizer Appoints New York 
Representative. 

M. E. Johns was recently appointed New York repre- 
sentative for the Work-Organizer Specialties Company, 
whose New York offices are at 19 Park place. 

Mr. Johns was formerly in the lace importing business. 
He purchased a Work-Organizer for use on his own desk 
and this led him to investigate the possibilities of the de- 
vice, and finally to his association with the company. 





Royal Distributor Visits Fort Smith. 

R. G. Nichols, distributor for the Royal typewriter for 
the state of Kansas and for Oklahoma City, paid a visit 
to his brother, H. W. Nichols, manager of the Fort Smith 
Typewriter Company, Fort Smith, Ark., some weeks ago. 
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Outfits. 


Our Re 
Forms re 
accountin 








request, 
Special ( 
plan that 





LOOSE 











Naturally 


ness tolls. 
is extensive—from the small vest 
pocket memo to high grade Ledger 


For the New Year 


month or two represent 


the harvest time in Loose Leaf. 
Most business houses make 
changes in their accounting meth- 
ods or else require additional Bind- 


Forms for systems al- 


ready in use. 


your Loose Leaf De- 
must be sufficiently 


stocked to meet this heavy de- 
mand. It means real dollars and 
cents to you. 


The CESCO Line provides a com- 


yrtment of modern busi- 
The variety of binders 


And each has some dis- 


tinguishing feature. 


ady - Made Accounting 


present the last word in 
eg short cuts. They will 


add prestige and dignity to your 
store and cr 
your customers. 


sate good will among 


Catalog and dealers’ discounts on 


also full details of our 
rroup Buying Plan—a 
is saving the larger deal- 


ers from 25 to 33 1/3%. 


20 4£COY LEAF 
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Here’s 
Looking at 
the Year 
1934 






SIKCO 


Arm 
Resolving 


You will probably be fitting your office chair a 
trifle more snugly then. The little blonde stenog- 
rapher will have long since married and another 
will be in her place. Jimmy, the office boy, may 
pore graduated into the dignified chief clerk. 
u _— 
If the chairs in your office today are Sikcos, I’d 
like to bet you that the year 1934 will see those 
same Sikcos still doing business at the old stand. 
Maybe by that time you will decide to have them 
refinished. (You will sort of hate to give up 
such faithful old servants and you will never 
believe that a new chair—even a new Sikco—can 
be quite so comfortable). Well, suppose you do 
bw _ refinished and do us out of a sale? 
© be it. 


The point is: I don’t know just how long a 
Sikco Chair will last. I should say after twelve 
years a Sikco might look a little careworn, but 
it would still be in its prime as far as service 
goes. Sikcos are made to /ast. 


Tell you what: Let a Sikes dealer point out to 
you the extra sturdy construction of a Sikco. Let 
him show you the beautiful finish. And remem- 
ber, underneath that finish there is genuine 
quartered oak or else real Northern birch in ma- 
hogany finish. 

And then sit down in a Sikco. You have to do 
that to learn the best thing about it. Your eye 
may not catch all the big little differences, but 
your body can tell. ~Your body will appreciate 
that exclusive design of back, seat and arms 
which conforms to the natural curves of the body 
—the comfortable roundness of every edge ana 
corner. 

And it’s that comfort feature that I’m most proud 
of in every Sikco office easy chair. 


If you’d like to know who is the nearest Sikes 
dealer, write and ask. 


Side Revolving 


Side Leg 


Arm Leg 





SIKES COMPANY §4'3845583 PHILADELPHIA 


Sikes office chairs are also made in every con- 

ventional pattern and design. In Buffalo, a 

Sikes factory is devoted exclusively to quality 
chairs for the home. 





Read what Sikes is saying to your 
customers. 

Look for the advertisment shown 
above. It appears in the December 
16th issue of THE SATURDAY 
EVENING POST. 
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Some Remarks by Mr. Greenleaf. 





W. H. Greenleaf, Former Field Secretary, Makes Report to 
Executive Committee of the National Association of 
Stationers and Manufacturers on November 23. 


At the request of President Mitchell of the National As- 
sociation of Stationers and Manufacturers, Wm. H. Green 
leaf appeared before the Executive Committee at its 
meeting at the Old Colony Club, Chicago, on November 
23rd, and presented a report which will be of interest to the 
members of the National Association. Mr. Greenleaf has 
served the National Association as Field Secretary since 
February, 1920. He has recently accepted a position with 
the American Writing Paper Company as Manager of the 
new Stationers’ Division of the Department of General 
Service. Mr. Greenleaf’s remarks follow: 


PRESIDENT MITCHELL, MR. GIBBS, AND MEMBERS OF 
THE EXECUTIVE COMMITTEE: 

I am very glad to have the opportunity which President 
Mitchell so generously offered me in calling for a brief report 
of my work and plans as Field Secretary of the National As- 
sociation of Stationers. I am glad to have the opportunity be- 
cause it gives me a chance to emphasize the importance of 
future educational work among the members of the Nationa! 
Association. I am also glad because it gives me the oppor- 
tunity to thank the members of the Executive Committee and 
the officers of the Nationa! Association for the support they 
have given my part of the work of the General Manager's 
office. I want to express my deep regard for the officers and 
members of the National Association, as well as my gratitude 
for their friendly advice and help. I want to express to you 
gentlemen my feeling of appreciation of the fairness and kind- 
ness shown me by Mr. Gibbs. I shail hope to continue to look 
upon him as a “Big Chief’? to whom I can go for advice and 
whom I shall always be glad to serve in any way open to me. 

I am pleased to assure the National Association of the con- 
tinued support of the American Writing Paper Company with 
which I am associated and I take pleasure in outlining very 
briefly our new work which will, 1 hope, dove-tail into the 
= of the National Association in a way to be mutualls 
nelpfu 

Summarizing in a word the work of the Field Secretary, it is, 
of course, apparent that a large part of that work, like a large 
part of all Association work, is and must continue to remain 
intangible. It would be pleasant to point definitely to a given 
number of specific results at the close of a day’s work; one 
must satisfy himself, however, in pointing to an effort in the 
direction of improving business relations and methods, in- 
creasing good will among the members of the trade and in- 
teresting new people in the broad program of education which 
marks the National Association’s effort. I shall not try to 
make any complete report, Mr. President, as I do not under- 
stand that to be your desire. 

I will devote a moment to the effort made under Mr. Gibbs’ 
direction, to co-ordinate local Association activities. When we 
realize that real co-operation and real self education must begin 
at home and in the small local communities before it can be 
entire!y successful from the national standpoint, we under- 
stand how important local Association activities are. In look- 
ing ai the large fieid ahead of us, we are very conscious that 
only a smail beginning in the work of improving local Associa- 
tion activities has been made. 

The National Association, as Mr. Gibbs has told you from 
time to time, has been making an effort to encourage the same 
ideais of broad and helpful co-operation and of active self 
education on the part of all the local associations. The As- 
sociation has endeavored and is now endeavoring to interest 
all local groups in the adoption of the same broad program for 
improvement in business methods. It is also endeavoring to 
increase the contact between the National Association Head- 
quarters and the local groups of stationers, in order that the 
nation-wide movement of co-operation may be brought to bear 
on local trade problems and individual business difficulties. 

In this connection, it should never be overlooked that, in 
striving to co-ordinate local Association activities, the National 
Association has never tried or sought to induce any improper, 
illegal or unscund methods of limiting competition. Quite to 
the contrary, the straight line between legitimate and illegiti- 
mate co-operation has been pointed to in every city of the 
United States where the officers have visited. Local associa- 
tions have heen advised with the greatest care what the 
legitimate objectives and functions of a trade association are 
They have been shown the great possibilities of co-operation 
and they have been shown the importance of keeping within 
those bounds, which the law and public interest and the con- 
sumers’ welfare have set. 

There have been in the mind of Mr. Gibbs and other officers 
and employes of the Association, a number of possible plans 
for promoting the co-ordination of Association activities and 
making the educational work of these local units more business- 
like. more effective and more interesting. When we look at the 
work which has been done by the United Typothetae of Amer- 
ica and by certain other progressive trade associations along 
the lines of class work in salesmanship and cost studies, we 
see the possibilities which are ahead of us in the stationers’ 
field and which some time, I believe, are going to be accepted 
and used. 

The immediate step forward which has interested the Field 
Secretary and which has been approved by Mr. Gibbs, and has 
always been a part of his broad program, is included in the 
plan to give the local associations of stationers all the business 
data available at the present moment in the hands of manu- 
facturers. Some time ago, a circular letter was sent to every 
manufacturing member of the National Association, pointing 
to the fact that there were some thirty-five local Stationers’ 
Associations scattered throughout the country. Each local 
association is, of course, a potential center for a considerable 
educational work. Several hundred members are comprised in 


these local groups and, besides the members themselves, there 
are several hundred additional salespeople, bookkeepers and 
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BATTERY REPAIRS REDUCED 
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We repair and recharge all 


makes. 


Prest-O-Lite Station, 


74-76 Fountain Street, 


Providence, R. I. 


This is the New Multigraph, 
equipped for turning out type- 
written letters, forms, etc. 
See list of suggestions below. 






This is the Multigraph 
Typesetter, which 
makes it easy to set type 
forthe Multigraph. 


Easy Ierms 


Vrice 


SF 15 Org 


Prices in Canada: 


$41.00 down; total price $205.00 
Printing Ink Attachment $50.00 
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The two-roll Printing Ink Attachment easily 


and quickly attached to the New Multigraph, 
$35.00 additional. 











Multigraph Users 


Dairies 
Druggists 
Dyers 
Electricians 
Grocers 
Hotels 
Jewelers 


Agencies 
Bakers 
Banks 
Brokers 
Builders 
Churches 
Clothiers 
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is card 


‘brought them in’ 


It’s just a post-card—one for a 
cent—and it carries the simplest kind 


of a message, a = you can see; but it means 
more sales for the sender’s business. "And hundreds of 
similar instances, in all lines of ees are piling 
up the proof of our contention that 


“MULTIGRAPLT 
will sell ANVTTIING 


How does your business go at it to 
make sales? Are you among those who believe 
that the salesman must carry a special diploma of 
some kind that gives him a special right to accept orders—or 
do you believe, as we do, that all there is to success in sellin 


is the logical and consistent and hard-working application o' 
one or two fundamental principles? 


You must tell people your story, and 
keep on telling it—that’s the first and last 


important thing to know —and to observe. Tell it 
to ’em Mondays, Wednesdays and Saturdays, winter, summer 
and fall, whether times are good or bad, whether they buy or 
not. Sooner or later you'll get them, if you deserve it—and 
if you stick to it! 


And the Multigraph makes it simple 
and inexpensive and comparatively easy todo 
this job. It tells your story to a hundred, or to ten 


thousand—and it’s there at your elbow whenever you want to 
go after ’em. Retailer, wholesaler, manufacturer—whatever 
you are; post-cards, bulletins, sales-letters, announcements, 
new price-lists—whatever you want to send; You Need the New 
Multigraph! 


Make the coupon your messenger,— 
we do want to tell you how you need it. 








-—— 


Laundries The American Multigraph Sales Co., 
ime toa 1830 East 40th Street, 

Scien Cleveland, Ohio. ; 
Paint Dealers I would like to have someone tell me how 
Publishers 


Schools, etc 


Multigraph Uses 


Special Notices Blotters 


Bulletins 
Booklets 
Circulars 
Stationery 
Folders 
System Forms 
Form Letters 
House Organs 


Mailing Cards 
Stickers 
Credit Slips 
Memo Pads 
Bill Heads 
Collection 
Letters 


Notices 

Imprinting 

Post Cards 

Sales Letters 
Is 

Tags 

Wrappers 


the New a will help me make 
sales, and save in t 


business. 





Be sure you indicate your business) 





Name b sili 





Address aie. ee aes 





City ___ State 2 4 
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Announcing ae Ne 1100 Series 


a growing 
:): dem: and, we announce 
the No. 1100 Line 
mi new series of suite 
chairs designed to 
match the Paneled Colonial suites 
of the leading desk manufac- 
turers. 
In this series is offered a variety 
comprehensive enough to satisfy 
the widest range of demand and 
the most exacting requirements. 
The materials are the highest 
grade hard Honduras Mahogany 
and American Walnut, carefully 
selected and_ painstakingly 
matched for figure and color. 
These chairs are specially finished 
to match color and lustre of any 
suite, with five coats of varnish, 
carefully hand rubbed. 


The upholstering comprises a 
large assortment of Moroccos 
and hand buffed leathers. 
Genuine bronze trimmings are 
used throughout in this series, 
even to the details of bronze chair 
ferrules and guimpe nails accur- 
ately matching the drawer pulls 
of desks and tables. 

This series includes a large up- 
holstered Havenport and Club 
Chairs to match, permitting the 
complete outfitting in harmony 
of office or conference room on 
the most sumptuous scale. 
Series No. 1100 offers a remark- 
able opportunity to the dealer in- 
terested in developing quality 
business. On request an artistic 
portfolio of sketches will be fur- 
nished without charge. 


The Taylor Chair Company 
edie’ Ohio 
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other helpers who would profit directly by educational work 
if it were directed along the most effective channels. The 
manufacturers were invited to express their views on the pos- 
sibilities of such educational work and were also asked 
whether they could supply on request salespeople who might 
talk on special subjects, special lecturers suited to public pro- 
grams, small exhibits which could be shipped from association 
to association, moving picture films, stereopticon slides or any 
data serviceable in teaching salespeople more about goods or 
more about salesmanship and business methods. 

We received upwards of sixty replies from manufacturers 
Practically all replies were in support of our plan. Immediate 
co-operation was promised by thirty-one of these manufactur- 
ers. This co-operation included use of speakers for local as- 
sociation meetings and, in a few instances, the use of lantern 
slides, moving picture films and other exhibits. Some of the 
manufacturers expressed themselves in a very enthusiastic 
manner over the possibilities of such educational work. One 
company suggested that the plan might warrant a special pro- 
vision for educational work on its own part and on the part of 
other manufacturers Several manufacturers implied that the 
plan would be watched with interest as the great field it 
opened up was obvious. I'am happy to state that the American 
Writing Paper Company was one of the earliest to offer its co- 
operation and, since my own connection with this company, it 
has made clear to me its desire to serve both local associations 
and the National Association as actively and effectively as 
possible. 


it would seem that the next step to take in this educational 
program, if it is to be carried out by the Association, would be 
to immediately bring together the local associations and the 
available sources of information which have been offered by 
the manufacturers. A small and simple beginning could be 
made and, in a comparatively short time, I am convinced that 
both local associations and manufacturers would appreciate the 
educational opportunities involved and the programs of the 
local associations would be increasingly interesting and ser- 
Viceahble 


't weuld be possible, at this time, to furnish the local associa- 
tions with the names of a good many speakers and with the 
addresses of those manufacturers anxious to co-operate in the 
educational work and to suggest to the local associations that 
they themselves make early plans to utilize the offerings of the 
manufacturers along these lines. A more systematic, though 
perhaps more difficult undertaking, the one in which I had 
come to believe was a large opportunity, would be the formation 
of schedules along lines followed by Lyceum Bureaus in ar- 
ranging their lecture courses. This work would be done natur- 
ally by tne General’s Manager's office as a part of the field 
work. This would necessitate a pretty thorough organization 
of all available sources of information and a complete record of 
itineraries where speakers were concerned. 


May I take the liberty of assuring you that, insofar as it 
meets your own approval and that of Mr. Gibbs, I shall be very 
“lad to devote some time during the next two or three months, 
to making available and useful either plan that may be fol- 
iowed. While I shall, of course, have my own work to do 
with the American Writing Paper Company, I have a feeling 
of great interest in connection with this educational program 
which the General Manager's office is carrying out, and shall be 
leased to assist Mr. Gibbs, so far as I am able, in any way 
that he may direct in pushing this effort at co-ordination. 


This brings me to a point of considerable interest to myself 
which I have tcuched on here and there throughout this report. 
My own work with the American Writing Paper Company is, of 
course, still in very undeveloped form. The main objectives 
we know—tlie detail of operation remains to be worked out 
This much is sure, the American Writing Paper Company in 
its effort to build up its business along broad lines, is fully 
conscious of the importance and value of the National Associa- 
tion of Stationers and Manufacturers. It realizes that the ad- 
vancement of the stationery trade is of the utmost importance 
in itself as well as to the individual retailers. It is eager to do 
all it can to promote educational work, to make local associa- 
tion meetings interesting and valuable and to further the broad 
objects of the National Association. During the early days of 
our work when we are forming the new Stationers’ Division 
of the Department of General Service, I shall be glad to at- 
tend as many local and regional conventions as possible to 
serve in any way where help seems to be needed. As the 
division grows and develops its work definitely, we hope that 
there may be several representatives scattered throughout the 
country who will, in similar manner, be able to serve the sta- 
tioners. We have under consideration tentative plans which 
we hope may benefit the stationers of the United States along 
the lines of salesmanship education, cost studies, and other 
departments of knowledge so important to the future welfare 
of the «rade It may be possible that a work somewhat similar 
to that which has been done by the American Writing Paper 
Company in the interests of the printers, will also be at- 
tempted in connection with the stationers. I am not ready to 
make any definite statements as to just what form our new 
work will take, but, I believe that it will develop along lines 
which will interest this committee 


Permit me to say parenthetically here, that anything we may 
de wil! be done with the wishes and plans of the Executive 
Committee of the National Association in mind. We do not 
aim to get in the way of Association work but to support it 
with any additional helps and services we can furnish. 

I have brought this point of my own future work into this 
report not to thrust upon you the activities of a particular com- 
pany, even though it is one of the members of the National 
Association, but simply to evidence the desire of our company 
and myself to advance the cause in which you gentlemen are 
all interested. 


Even at the risk of too great an emphasis on the personal 
side of this matter, may I, in closing, repeat again my deep 
appreciation of the good work the National Association is 
doing and my sincere regard for its officers and those in charge 
of its activities. May I tell you that, while there will be other 
men in the United States whose experience will fit them to 
speak more effectively in the interests of the National As- 
sociation, there will be none, I am sure, who is any more eager 
to serve the trade and this Association than I will be. 

Gentlemen, T thank you. 


JS 

— 
w 
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Find accounts quickly | 
without thumbing the leaves. | 
The RAPID-FIRE INDEX makes 
every sheet the FIRST sheet. 





You 


find the account of John M. 


Baxter, thru the cut-out opposite 
his name on the index page. The 
account sheet you want is the 


ONLY sheet you touch. And you — 


find 


the account INSTANTLY. 


The RAPID-FIRE INDEX is adaptable to 
any ledger used with any bookkeeping ma- 
chine. It is the only practical method of in- 
dexing accounts for quick reference. Saves 
hours of time every day in posting and re- 
ferring to accounts. 


Let us show you how the RAPID-FIRE 
INDEX can be applied to YOUR ledgers—to 
save time in YOUR accounting department. 





_ Machine Accounting Equipment 


We make the popular 
ADJUSTO Tray-Binder 
Equipment shown in 
the illustration. There 
are outfits of several 
kinds—made to meet all 
requirements. 


We also make the 
HRUSKA Rack Posting 
Ledger and numerous 
special feature necessi- 
ties for the accounting 
department of your 
business. 


Write for Particulars. 


LFFEBURE [EDGER [DMPAMY 


CEDAR RAPIDS, IOWA, U.S. A. | 
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Paper is but a detail 
in your big, intricate 
business machine, but 
you cannot operate 
without it. Why not, 
then, make sure that 
its quality is beyond 
question? 


Berkshirs tor 
iy , pers 

exactly fit the paper needs 
of big, going concerns. 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 
225 Fifth Avenue, New York 
Pittsfield, Mass. 


BRANCHES: 


PHILADELPHIA, PA. 
1024 Filbert St. 


BOSTON, MASS. 
633 Washington St. 


CHICAGO, ILL. SAN FRANCISCO, CAL. 
363-371 West Erie St. 770 Mission St. 


TORONTO, CANADA 


SERVICE STATIONS: 
DENVER 


DALLAS 


SEATTLE 
LOS ANGELES 


MINNEAPOLIS 
KANSAS CITY 
ATLANTA 
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Control of Raw Material. 

In a recent issue of the Iron Age there appeared an inter- 
esting story with very full illustrations of accounting forms 
and factory views, demonstrating how the Woodstock 
Typewriter Company successfully solves management prob- 
lems, partly through a close co-ordination of purchases and 
production. The article states that the product of the 
Woodstock Typewriter Company consists of a multiplicity 
of different parts, so that the proper regulation of raw 
material stocks is more complex than in many larger in- 
dustries. There are fourteen hundred parts in the Wood- 
stock typewriter, it is stated, and, allowing for the use of 
several of the same parts, there are still six hundred abso- 
lutely different parts. To maintain a minimum supply of 
materials for these parts without running the risk of ex- 
hausting the stocks and thereby interrupting factory oper- 
ation was a problem which called for the creation of a 
practicable system founded on accurate records of produc- 
tion in relation to the consumption of materials. 

To keep raw materials and finished stock on hand at all 
times without a disproportionate amount of any one thing, 
an interesting system of cards and sheets has been devised. 
Special raw stock cards are kept for each size and material. 
If several parts are made from the same size material, all 
such parts are entered on the card. The amount of steel 
required to make each part for a thousand machines is also 
recorded. At the top of the card is entered the total 
amount of that particular size of steel required for ten 
thousand typewriters and for the part or parts for which 
it is used. To obtain an actual minimum of material which 
the company deems it safe to carry, the rate of production 
must be taken into consideration—that is to say, the num- 
ber of typewriters per day, the time required to obtain 
material from the steel mills and the possibility of govern- 
ing inventories so carefully that orders may be lumped to 
secure a carload instead of a less than carload rate, so that 
the steel required for ten thousand machines, while taken 
as a theoretical minimum of safety will vary somewhat 
from these round figures. Conditions of the market also 
govern buying to a certain extent, but speculation as to 
the course of prices must never permit stock to drop down 
to a day’s or even a week’s supply. Necessity for keeping 
stocks above the danger point is also a prime consideration 
when lumping orders to get the benefit of the carload rate. 

Withdrawals of material are easily checked with stock- 
room, of course, by means of production orders which 
must be made out whenever any typewriter part is pro- 
duced. On each order is indicated the name and size of 
the material used and the amount required to make a 
specified number of parts. 

Finished material stocks are regulated with the same 
care. A minimum of parts on hand is established for each 
finished part. The minimum amounts for the various sizes 
of raw material enable the purchasing agent to determine 
when new orders should be placed. In the case of finished 
parts, the minimum indicates when the factory should be 
ordered to make more pieces. Usually this minimum is 
figured on an amount sufficient to keep the factory going 
for forty working days. The system is continued in detail 
and it is related how each process is checked, so that every 
part is followed through from the raw material to the fin- 
ished machine, all without confusion, without repetition of 
work and with no more than the necessary amount of 
accounting. 

In the article referred to, certain manufacturing proc- 
esses are interestingly described, likewise the company’s 
method of protecting its tools and dies when not in use. 
Finally, some considerations as to the psychology of em- 
ployees were given and the writer notes the fact that about 
a third of the five hundred employees are women, who 
readily become expert at assembling machines. 


Jefferson City House to Hold Show in New 
Building. 

The Hugh Stephens Printing & Stationery Company of 
Jefferson City, Mo., is putting up a handsome structure to 
house its retail and wholesale stationery and office supply 
store. The company had hoped to advance the building 
far enough so that they could have their opening before the 
holiday trade began, but this has been found to be impos- 
sible owing to the non-arrival of materials, so that the 
opening will have to be deferred until about the first of 
the year. 

In connection with the opening of the new store, the 
company expects to have a business man’s show. They 
plan to hold the official opening on the night of January 2 
and will continue the business show for the following 
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Make Duofolds the Center 


This String of Scarlet Tanagers 
(with Duofolds in their beaks ) 


Furnished to Dealers Free 


of Your Christmas Windows 


The Uppermost Gift in the Public’s Mind 


EOPLE spend MONEY at Christmas — but 
they want some gift that’s NEW! 


They'll PAY $7 for the DUOFOLD, or $10 and 
$15 for the DUOFOLD DE LUXE, or $11, $12, $13, 
$14 and $16 for the PARKER DUETTE, the stun- 
ning GOLD PEN and PENCIL to match made by the 
makers of the Duofold! 

So don’t give your valuable window and store 
space to low-priced items, or last year’s idols that 
will have about as much resalability this Christmas 
as last summer’s straw hats. 

There’s only one OUTSTANDING Gift that an- 
swers the crying need of the day and that’s the 
Parker DUOFOLD and Parker DUETTE sets. 

THE PARKER PEN COMPANY 


NEW YORK + CHICAGO 


Manufacturers also of Parker “Lucky Lock” Pencils 


And these are 3 major ways in which you can make a tre- 
mendous drive for this big Christmas business— 

1. Duofold Store and Window Displays 
2. Duofold in your Newspaper Ads 
3. Duofold Mailings to your Customers 

Will your store rise to TODAY'S OPPORTUNITY and 
smash all previous holiday sales records? 

Very well, we'll furnish the window material and news- 
paper cuts if you'll send for them before our supply is gone. 
Send now. And please be sure that your window decorator 
knows what you want. Have him send us — of your 
Parker window and compete for the 


ne a $50 cash 
2nd Pome .. « sos $25 cash 
3rd Prize .. - + $10cash 
4th, Sth and 6th Prizes . $ Seach 


Ask for Christmas window display material and small 
1-column and 2-column newspaper electrotypes of Duofold ad- 


vertisements with space for your store name and address, 


JANESVILLE, WISCONSIN 
SAN FRANCISCO 


Canadian Distributors: Buntin, Gillies @ Company, Limited, Hamilton, Ontario 


Reproduction of Parker Pen Advertisement in December 16th issue of 
THE SATURDAY EVENING POST 
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Tae SaTuRDaT SVENIAG POST © 
TTS LACQUER-RED COLOR ABOUNDS WITH CHRISTMAS CHEER 


Send them all Parker's 25-year Duofoid 
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—from the Italian 
Polychrome suite 


Sell these Suites in 1923! 


Macey Matched Office Suites are a big success. Their five handsome 
period designs, at the approximate cost of good, commercial peg-leg 
furniture, have swept competition aside. Many dealers made large 
profits on them this year. The same opportunity is open to you for 
1923. Get our proposition now and be ready to go! 





Sell Macey Files in 1923! 


Concentrate upon Macey steel and wood files, filing accessories, 
and filing supplies. The price range is wide. Every need is met. There 
are upright, horizontal and counterheight filing units, with a variety 
of interchangeable drawers. This line is well and favorably known, 
and easy to sell. Investigate! 


Write for the latest Macey catalog and prices. The 


Authorized Macey Dealership is a franchise of con- 
tinually increasing value. Particulars on request. 


LINE 





Steel Files, Wood Files, Filing Supplies, Steel Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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three days, Wednesday, Thursday and Friday. In arrang- 
ing for this show, the company purposes to use the main 
floor as a regular salesroom during both the opening and 
the business show, devoting the entire mezzanine floor to 
business show purposes. The mezzanine is virtually the 
second story with a large hole cut in the center, enabling 
the people on the first floor to see almost everything on 
the second. It will make a very convenient arrangen.ent 
for a business show. There are about one hundred run- 
ning feet of space available, four feet deep, and about one 
hundred feet of space twelve or fourteen feet deep for the 
larger exhibits 

During the time of this business show the Missouri State 
Legislature will be in session at Jefferson City and the 
town will be full of visitors. The company will start its 
dvertising campaign immediately to every business and 
professional man within a radius of one hundred miles of 
Jefferson City. No admission will be charged, nor will any 
rent be asked for space from the exhibitors. 

The Hugh Stephens Printing and Stationery Company 
is one of the most enterprising houses in the southwest. 
It is headed by Otto C. Botz, president and general nian- 
ager. Mr. Botz is prominent in business circles in his 
section and is well known to fellow stationers of the Mid- 

est Division of the National Association. 





Birmingham to Give Second Show. 


The second annual business show, given under the aus 
pices of the Business Equipment Association of Birming- 
ham, will be held on January 15, 16, 17, 18, 19 and 20, 1923, 
and promises to be the largest and most elaborate ever 
given in the South. 

Loveman, Joseph & Loeb, one of the largest department 
stores in the South, have tendered the use of their entire 
third floor for this show at no cost whatever, and in addr 
tion, will spend considerable in advertising the show 
throughout Alabama. 

The following committees have been appointed by Alex 
Patterson, president of the Business Equipment Associa- 
tion, to look after the details. These committees are known 
as the general Executive Committee 

\. W. Townes (Remington Typewriter Company), 
Booth Space and Arrangement; R. H. Pogue (Dewberry 
& Montgomery Stationery Company), Membership and 
Exhibitors; Jno. C. Henley (Birmingham Publishing Com- 
pany), Publicity; W. H. Blaney (Underwood Typewriter 
Company), Finance; J. E. Maura (Roberts & Son), Prizes. 

These committees are now actively at work and are 
meeting with success. At the regular meeting of the Busi- 
ness Equipment Association at their private dining room 

the Tutwiler hotel on Friday, Nov. 24, more than 
] 


twenty booths were signed for and it now appears that 
here will be more than forty exhibitors at this show. 
Invitations are being sent to various firms and corpora 
ions throughout the United States, who are not now rep 
resented in Birmingham, to have an exhibit at this show. 


Pictures of Retail Stationery Stores Wanted. 
[he National Association of Stationers and Manufac 
turers are desirous of making up an album of photographs 


retail stores, showing store fronts, special display win 

Vs nad inte riors Furthermore. invone havi o drawings 

] uts showing the floor space arrangement of station 
ry and office supply stores is requested to send them in 

this album. 

The object in making up this album is to send it to the 
lifferent stationers’ associations at their annual meetings 
here retailers may see the arrangement of other stores 


is album would prove especially useful for any mem 

rs of the stationers’ association planning on making 
changes in their store arrangement 

Many of the annual meetings of the stationers’ associa 
ions take place about the middle of January and _ the 
‘fcers of the National Association will appreciate having 
the different retail stationers send in as many photographs 
as they have of their respective stores, with a statement of 
the location of the store, the owner of the business and in 
case of window displays, the name of the one who ar 
ranged the display window. The officers will appreciate 
this co-operation from every retailer and want it understood 
that kodak views will be acceptable, although we want the 
pictures to be large enough to give a good view of the 
subject photographed. 

It is hoped that the retailers will “get busy” and send 
in at once to the National Association Headquarters, 405 
Conway Building, Chicago, Illinois, pictures of their stores 
and of their layouts for the guidance of others engaged in 
our trade. 





Model A-5 





Here are two successful 
units incorporated in the 


BIRCHER mailing room 


systems 


These Bircher machines themselves are 
indicative of the degree of specialized 
service afforded by a Bircher analyzed 
and equipped mailing system. The 
Bircher creed is service—Bircher repre- 
sentatives sell it—Bircher machines are 
used then as a means toanend. True, 
the success of the entire system depends 
upon the character, durability and per- 
fect performance of all its units but the 
real Bircher service is of an analytic 
character—analyzed mailing room 
service. 


The character, prestige and all-around 
serviceability of Bircher mailing sys- 
tems have given Bircher representatives 
a decided advantage. Our agents are at 
present covering a number of important 
districts showing splendid results but 
there is still considerable territory 
where we need representation. The 
Bircher agency offers a really remark- 
able opportunity to men who have the 
initiative, executive ability and experi- 
ence necessary. If you are interested 
in establishing a permanent, profitable 
business, write us. 


THE BIRCHER COMPANY, Inc. 
ROCHESTER, N. Y. 
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The most acceptable of all 
Christmas presents. 

Be sure your stock is 
ample, including our beau- 
tiful combination pen and 
pencil writing sets. They 


are in demand.} 
$2.50 


and up 


Three Types 


Regular, Safety, 
Self-filling 


BQ dterman Compary 
129 So. State Street, Chicago 
New York San Francisco Boston 
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Shaw-Walker Portable Vault 


*100 


Delivered 
in your 
city 


Higher in 
the South 
and West 


STEEL 
WOOD 8 
rt ee 
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FFERS adequate protection to the 

invaluable records of firms located in 

buildings where the possibilities of a 
disastrous fire are not great. 


The cost is so low that even the smallest 
business cannot afford to be without this 
protection. 

Excellent insulation, electrically welded cold rolled 
steel walls, and the interlocking door give protec- 
tion against fire. The fine combination lock, the 
three heavy cold drawn steel draw-bolts, and the 
extra heavy hinges give great resistance against 
thievery. 

Commodious, light in weight and attractive in 
appearance. Price $100 without interior equipment. 
Interior arrangements to meet your individual re- 
quirements at low additional cost. 

In cities where we are not aggressively represented 
there are openings for new dealers for the Shaw- 
Walker line. Write for information. 


SHAW-WALKER ....22% 








MUSKEGON, MICHIGAN 
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Thirty per cent Over-Protection! 


OR five and one-quarter hours the New Herring- 

Hall-Marvin Safe withstood a terrific heat 
ranging up to 2100 degrees Fahrenheit — without 
injury to itself — and with a temperature of never 
more than 300 degrees inside. The contents were 
not even in danger! This unusualiy severe test was 
made by the Underwriters’ Laboratories, Inc. 































The New Herring-Hall-Marvin Safe is, in fact, 
thirty per cent better than the requirements of the 
Underwriters’ Laboratories, Inc., for the ‘‘A’’ Label. 


But the mere ability to withstand heat is nox all 
that is required of a safe. The building falls; there 
may be explosions; great weight may be tumbled 
down on to it. The New Herring-Hall-Marvin Safe 
is of such strength that the crash of steel girders 
and brick walls can not crush it, nor break it open. 
A fall of many stories can not injure it. 


Interchangeable metal filing equipment of the 
most modern type is furnished for the inside of the 
New Herring-Hall-Marvin Safe. 





The sixteen larger safes bear the “‘A’’ Label of the 
Underwriters’ Laboratories, Inc.; the six smaller 
safes bear the ‘‘B”’ Label. 





HERRING-HALL-MARVIN SAFE CoO. 
Hamilton, Ohio 


Designers and Builders of 
Safes and Bank Vaults 





























THE NEW @ 


er ring ‘fall fil arom 2 
but your territory 


may still be open. 
Write for agency 


SAFE eee 
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November in Corporate Finance. 

A summary of prices on New York and Chicago stock ex- 
changes of industrial stocks reiated to the office equipment and 
stationery fields. Where no showing is made the stocks were 
not dealt in actively. 

Miscellanecus fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 

American Bank Note Company—Common. 
Py for year, Oct. 14@80%; low for year, Jan. 6@51. 
feek of November 4—Sales, 300; high, 77%; low, 76; close, 
ona 
7 
Week of November 11—Sales, 200; high, 77; low, 77; close, 77. 
Week of November 18—Sales, 300; high, 77; low, 75%; close, 77. 


77; close, 77 


Week of November 25—Sales, 400; high, 77; low, 
American Bank Note Company—Preferred. 

High for year, Nov. 1@55; low for year, Jan. 12@52. 
Week of November 4—Sales, 300; high, 55; low, 54%; close, 55. 
Week of November 1 , 200; high, 54; low, 54; close, 
Week of November 18—Sales, 500; high, 55: low, 5454; close, 55. 
Week of November 25—Sales,. 160; high. 55: low, 55: close, 55. 

The American Muitigraph Company—Common. 
Quarterly dividend, 1% per cent, payable January 1 to stock 
of record December 20. 
The American Multigraph Company—Preferred. 
Quarterly dividend, 2% per cent, payable December 1 to stock 
yf record November 21. 
American Sales Book Company. 
Dividend, 1% per cent, payable December 15 to stock of rec- 
ord November 20. 
American Sales Book Company—Preferred. 
Dividend, $1.60, pavable January 15 to stock of record De- 
cember 15. 
American Writing Paper Company—Common.* 
Week of November 
3% 
Week of November 11—Sales, 200; high, 4; low, 3%; close, 3%. 
American Writing Paper Company—Preferred. 
High tor year, April 15@37%; low for year, Jan. 13@22. 
Week of November 4—Sales. 2,400; high, 34; low, 29; close, 














1 
2%. 
Week of November 18—Sales, 700; high, 29%; low, 28%; close, 
291 
Week of November 25—Sales, 900; high, 281%; low, 27; close, 27 
Burroughs Adding Machine Company.* : 
Two weeks ending October 23—Sales, 193; average price, 141@ 
143. 
Two weeks ending November 3—Sales, 122; average price, 
140@142 
Two weeks ending November 20—Sales, 486; average price, 
139@141. 
Quarterly dividend, $2.00, payable December 30 to stock of 
record December 20. 
Columbia Graphophone Company—Common. 
High for year. June 6@55;: low for year, Jan. 23@1% 
Week of November 4—Sales, 16,700; high, 3%; low, 2%; close, 





Week of November 11—Sales, 7,100; high, 35; low, 3; close, 3. 
Week of November Sales 5,400; high, 3%; low, 2%; close, 





2% 
Week of November 25—Sales, 4,200; high, 3; low, 2%; close, 2%. 
Columbia Graphophone Company—Preferred. 

High for year, June 3@29%; low for year, Jan. 26@6% 
Week of November 4—Sales, 4.700; high, 12; low, 7%; close, 11. 
Week of November 11—Sales, 1,100; high, 13; low, 11%; close, 
9 


Week of November 18—Sales, 900; high, 11: low, 9; close, 9 

Week of November 25—Sales, 500; high, 11%: low, 9%; close, 
10 

Computing- Tabulating-Recording Company. 
High for vear, April 26@79%; low for year, Jan. 3@55%. 

Week of November 4—Sales, 500; high, 695%; low, 67; close 
69% 

Week of November 11—Sales, 4,300; high, 71%; low, 68%; 
close, 69%. 

Week of November 18—Sales, 1,400; high, 68; low, 6754; close. 
66% 

Week of November 25—Sales, 2,500; high, 675; low, 64; close, 
64. 

Quarterly dividend, 1% per cent, payable January 10 to stock 
of record December 22. 

The Comruting-Tabulating-Recording Company during the 
nine months ended September 30 increased its net earnings by 
more than half a million over the same period last year. Net 
earnings for the nine months this year after bond interest but 
not federal taxes had been deducted, amounted to $1,218,015, 
whereas last year’s figures was only $707,995. The three quar- 
terly periods for 1922 show following earnings: First quarter, 
$402,223; second quarter, $412,019: and third quarter, $403,223. 
This makes an average for nine months of $9,167 earned on 
outstanding stock per share.—Chicago Journal of Commerce, 
November 1¢, 1922. 

The Dalton Adding Machine Company—Preferred. 

Quarterly dividend, 1% per cent, payable January 1 to stock 
of record December 20. 

The Globe-Wernicke Company. 
Quarterly dividend, 1% per cent, payable December 10 to 
stock of record November 20. 
The B. F. Goodrich Company—Common. 
Hizh for year, May 29@44%; low for year, Jan. 4@34%. 
, Week »f November 4—Sales, 3,200; high, 33; low, 30%; close, 


Week of November 11—Sales, 2,000; high, 34%; low, 32: close, 
2%. 

Week of November 18—Sales, 5,400; high, 32; low, 30%; close, 
1 


Week of November 25—Sales, 4,400: high, 3154; low, 28%; 
close, 28%. 
The B. F. Goodrich Company—Preferred. 
High for year, April 24@91; low for year, Jan. 5@82. 
- Ww eek of November 4—Sales, 600; high, 835: low, 83%: close, 


Week of November 11—Sales, 3,000: high. 84: low. 81: close, 82. 
Week of November 18—Sales, 1,500; high, 81%; low, 79%; 
close, 8&0. 
a" of November 25—Sales, 700; high, 80%; low, 79%: close, 
< ). 











Sales, 1,100; high, 3%; low, 3%; close, 








Why there is good profit 
in the Alpha-Merical way 


HEN a prospect, with 

either large or small 

files, is shown how 
much better the Alpha-Merical 
way will take care of his papers 
—he is sold. And, as a rule, he 
is sold on using more supplies— 
a sufficient number to index his 
papers properly. 


This means big profit for you 
in three ways: (1) easy sales; 
(2) sales of more supplies; (3) 
sales of the high grade supplies 
where the big profits lie. 


If you do not know about all 
of the superiorities of the Alpha- 
Merical way, write to us for a 
detailed description. It will 
surely interest you. And you 
will be more than interested in 
our plan of helping dealers 
sell Supreme Supplies. Ask us 
about it. 


THE WABASH CABINET CO. 
Desk 4, Dept. B—Wabash, Ind. 


“Wabash _ 








FILING SUPPLIES and CABINETS 


THE WABASH CABINET CoO., 

Desk 4, Dept. B, Wabash, Ind. 

Gentlemen: Please send me complete details and price 
list on the Alpha-Merical Way of Indexing. This obli- 
gates me in no way. 





Name .. Perrrrrey ee Re Prey y 
Address 90 0 9 0. 6.0.0:0 © 6 »'0.9:a iat aa gen sasede 
a eo GENOD: osccsecssaues 
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Stability 
has been built-in 
BETTCHER Chair Irons 


TABILITY—the element'upon 

which success and satisfaction of 
a chair iron depends. The Bettcher 
method of producing and maintaining 
lasting strength and comfort assures 
every Bettcher equipped chair a longer 
and more satisfactory service. 


Among the many Bettcher features, aside 
from the new and scientifically correct 
design, are: a positive locking device 
providing easy adjustment for height, pre- 
venting swivel action from affecting height 
adjustment; the adjustment screw is very 
long; plates stamped from the best open 
hearth steel; oil tempered springs are 
combined in a device that resists sudden 
weight or strain. 


A Bettcher equipped chair needs no other 
guarantee of stability—a satisfactory sale. 


THE BETTCHER STAMPING 
AND MANUFACTURING CO. 


3106 West Sixty-First Street 
CLEVELAND, OHIO 









OFFICE CHAIR IRON 
Patents Pending 
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The Goodyear Tire & Rubber Company—Commen. * 

October 25 to November 25—High bid, 60; low bid, 56. High 
asked, 10%; low asked, 9%. 

The Goodyear Tire & Rubber Company—Preferred.* 

October 26 to November 25—High bid, 2512; low bid, 24% 
High asked, 2746; low asked, 26. 

The Goodyear Tire & Rubber a = a Pr yes Lien Preferred.* 

November 16 to a 25—High bid, 60; low bid, 60. High 
asked, 64; low asked, 

Kellogg Switchboard & Su 

Oc yr 26 to November 25—High bk 
asked, 61; low asked, 57 

Listo Pencil Corporation. 

Announcement has been made that the Listo Pencil Corpora- 
tion of Alameda, Calif., has offered for subscription by the gen- 
eral public $92,000 of its eight per cent preferred stock and 
$46,000 of its common stock. It is offered in units of two shares 
of the preferred and one share of the common at a price of 
$25.00 per unit. The proceeds from this sale will be used to 
effect immediate expansion of the business. A goal of 1,000,000 
pencils fcr 1922 has been set by the company. The output for 
1922 will be 189,000. The financial direction of the corporation 
is in charge of M. R. Morrissey, Shelby C. Cole and E. K. 
McLaughlin. 


pply Company.* 
60: 


low, bid, 56. High 


Realite Pencil Manufacturing Company. 
Capital stock increased from 12,500 shares of no par value 
to $250,000 and 20,000 shares no par value. 
Remington Typewriter Company, Inc.—Common. 
High for year, March 14@42; low, Jan. 6@24 
high, 35; low, 24%; close, 


Week of November 4—Sales, 4,200; 
28 


28%. 

Week of November 11—Sales, 6,400; high, 38%; low, 37% 
close, 37%. 

Week of November 18—Sales, 7,200; high, 37%; low, 30; 
3034. 
, Week of November 25—Sales, 900; 
32. 

Prior to 1913 the Remington Typewriter Company was known 
as the Union Typewriter Company. The latter company was 
incorporated in 1893. In addition to its ownership of the Smith 
Premier Typewriter Company, the American Writing Machine 
Company, and the Yost Typewriter Company, Ltd., of London, 
the Remington company has subsidiaries in France, Canada, 
Norway, Sweden, Holland, India and New South Wales. With 
the exception of the Holland and India companies, none of the 
subsidiary companies pays dividends, but earnings are turned 
over to the parent company. Physical properties of all com- 
panies were carried at $4,167,000 in the last balance sheet. The 
good-will item was placed at $14,181,000 and current assets ex- 
ceeded current liabilities by $9,086,000. On December 31, 1921. 
the company had a profit and loss surplus of $3,843,000, and on 
that rate the net assets applicable to the second preferred stock 
amounted to $4,078,000, or $81.67 a share, after allowance for 
over $500,000 dividend arrears on the preferred. The good-will 
item is not included in this computation. Earnings in the ten 
years ended with 1921 averaged 2.69 per cent a year on the 
common stock, after allowance for full dividend on the pre- 
ferred stocks. In 1921 there was a deficit of $3,041,000 after pre- 
ferred dividends, and in the first six months of 1921 the com- 
pany earned $413,000 or the equivalent of $7.93 a share on the 
first preferred. The $9,996,000 common stock is preceded by 
$10,203,400 preferred. Up to the time of the suspension of div- 
idends following the April (1921) payment all the arrears on the 
preferred stock had been cleared up. This was done by a large 
extra payment on the first preferred in 1918 and on the second 
in 1919. The only common dividends were six per cent from 
1902 to 1907 and one per cent in 1913. Range of common stock 
stock since listing on New York Stock Exchange: High, 105% 
in 1919; low, 17%, in 1921; yesterday’s close, 33.—New York 
Tribune, November 15, 1922. 

Remington Typewriter Company, Inc.—First Preferred. 
High for year, Nov. 11@102; low for year, Jan. 13@55%. 
Week of November 4—Sales, 200; high, 95; low, 93; close, 95. 
Week of November 11—Sales, 700; high, 101; low, 94; close, 101 
Week of November 18—Sales, 500; high, 102: low, 100; close, 


100. 
Week of November 25—Sales. 100; high, 100; low, 100; 
00 


close, 


close, 


high, 32%; low, 31%; 


close, 


The Remington Typewriter Company has declared a dividend 
of $3.50 a share on its first preferred and its first preferred 
series S shares. pavable December 15 to stockholders of record 
December 9. The last previous payment on the first preferred 
was $1.75 a share made in April, 1921. The back dividends ac- 
crued on this issue amount to $10.50 a share.—New York Herald, 
Nov. 15, 1922 

Remington Typewriter Company, inc.—Second Preferred. 

High for year, Nov. 11@80%: low for year, Jan.14@50 

Week of November 4—Sales, 200: high, 77; low, 70; close, 77. 
_ Week of November 11—Sales, 800; high, 79%; low, 73%; close, 
i. 

Week of November 18 
SOM. 
Week of November 25—Sales, 100; 
1 


Sales, 300; high, 8014; low, 79; close, 


high, 7814; low, 78%; close 
78 
Underwood Typewriter Company—Common. 
High for year, Jan. 14@130; low for year, Sept. 7@145% 
Week of November 4—Sales, 200: high, 140%: low, 140; close 
140 


high, 143: low, 143; close 


Week of November i8—Sales, 200; 

Week of November 25—Sales, 400; nigh, 141: low, 139; close 
139 

Quarterly dividend, 2% per cent, payable January 1 to stock 
of reccrd December 2. 

Underwood Typewriter Company—Preferred. 
High for year, Nov. 9@118; low for year, Jan. 12@107% 
Week of November 4—Sales, 300; high, 11514: tow, 114; close, 


115%. 
Week of November 11 
118 

Quarterly dividend, 
ord December 2. 

The Wahl Company—Common. 
High for year, April 13@78%; low for year, Jan. 2@50 
Week of November 4—Sales, 4,220; high, 5514; low, 52% close 


Sales, 100; high, 118: low, 118; close 


$1.75, payable January 1 to stock of rec- 
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Inventory Time 
Is Almost Here 





ADVANTAGES OF 
LOOSE LEAF INVENTORY 


Absolute flexibility. Any 
number of people can be at 
work at the same time. As 
soon as the listing for one 
article has been completed, it 
can be passed on to some- 
one else for proving and ex- 
tending. 


Inventory can be completed 
almost as soon as the work 
of counting has been finished. 


Sheets can be filed in single 
binder for a permanent 
record. 


In a business that is depart- 
mentalized, the sheets can 
be arranged according to de- 
partments, facilitating future 
reference and adding to the 
value of the _ inventory 
record. 


os |-Pom 


is the logical way to take in- 
ventory. 


LONDON, ENGLAND— 


ne a 
Are You Prepared For It ? 


The loose leaf inventory is one of the most generally 
used of all loose leaf systems. It is also one of the 
most important of all commercial records. 


Each year sees an increased demand for loose leaf 
inventory sheets and binders. 


Don’t let this heavy demand catch you with a short 
stock. By ordering your I-P inventory sheets at 
once you will be able to meet the requirements of 
your customers. But don’t delay getting your order in. 


If you have not done so already, send each of your 
customers a sample inventory sheet and remind him 
it behooves him to get ready for the first of the year. 


I-P Inventory Form C-28 is punched with five holes 
and can be used in ring binders, post binders and 
sheet holders. It fits the following numbers, 


Ring Binders Post Binders Sheet Holders 
702 442-S 4436 
707% 542-S 
802 2442-S 
802% 


ZURICH, SWITZERLAND— 


meg seme Trving-Pitt Mfg. Company “sins 


PARIS, FRANCE— 
Caribonum Société Anonyme, 


BRUSSELS, BELGIUM— 


"5s as was Chicago Kansas City New York “igeum. "a Edinboure 
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A New CARY CABINET 
Of Time Tested Construction 


This new Cary Cabinet appeals to the conservative buyer—the hard man to 
sell. It appeals to his inherent solidity—makes him feel that his important records, 
entrusted to the Cary Cabinet are safe from fire and theft. 


This new cabinet embodies the most advanced ideas in construction,—yet em- 
ploys construction principles that are the outgrowth of 44 years of safe building 
experience. 


The special Cary filling or insulation is poured in liquid form into the walls and 
doors, drying quickly into rock hardness and becoming a part of the cabinet itself. 
This adds greatly to the rigidity of the cabinet and the heavy angle frame and rigid 
construction give this cabinet exceptional strength. 


These Cary Cabinets will last for generations, protecting the records and other 
valuables of a business. Yet, above all, these cabinets are not heavy; in fact they 
afford exceptional strength with minimum weight. 


Like Cary Safes, these cabinets have uniform strength throughout—the doors are 
as strong as the walls and the Cary lock is automatic in its resistance to thieves. 


Tell these selling points to your customers. They will sell Cary Cabinets for 
you. Literature and sales plan sent to responsible dealers. 





ee TTT TITIAN 


Vaults CARY SAFE COMPANY 
i Cabinets Box. O-12 Buffalo, N. Y. 


Deposit ‘‘Growing Great Since ’78’’ 


Boxes 


CARY SAFES "The —_ Investment”’ 





Cable Address: Carysafe, Buffalo Western Union Code: Five Letter Edition 
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Week of November 11—Sales, 2,812; high, 56; low, 54%; close, 


Week of November 18—Sales, 5,125; high, 55; low, 52%; close, 
Week of November 25—Sales, 2,275; high, 55; low, 52%; close, 
“It is stated by The Wahl Company's officers that the firm is 
in splendid shape financially, with definite prospect for the 
greatest year in the company history in 1922. October last was 


the largest month in the company’s history, officia!s say An- 
other record was also broken in that month when sales of 
374,000 were recorded in a single day One fact which is said 
to presare banner vear in 1923 is the near completion of 
negotiations which will bring added business to the firm in 


the seasonally slack summer months. 
\t present the company is paying $6.00 a share on the com- 
mon, Which is selling at 52%—an approximate yield of twelve 


per cent There are 155,000 shares of no par value common 
outstanding and 11,118 shares of seven per cent cumulative 
preferred There are no funded indebtedness or bank loans, 
and the company cannot create a mortgage without the consent 


of two-thirds of the preferred stockholders 

Th ompany has a working capital of $4,500,000, bills and 
accounts receivable of approximately $2,500,000, and a surplus 
at present of about $2,250,000 after deduction of dividends and 
the addition of earnings. 

it is stated that net earnings for the ten months of 1922 ended 
October 31 will be ten per cent higher than in the same period 
in 1921.—Chicago Journal of Commerce, November 13, 1922 

The Wahl Company—Preferred.* 
October 26 to November 25—High bid, 93; low bid, 91 High 


ed, 96: low asked, 93. 


The Whitaker Paper Company. 
Merrill, Lynch & Company of New York are heading a syndi- 
which has purchased an issue of $1,500,000 first mortgage 
wenty-vear seven per cent sinking fund bonds of The Whitaker 
‘aper Company, of Cincinnati, and offered them to the public 
November 28 at 100 and interest, yielding seven per cent. The 
Whitaker Paper Company is one of the oldest and largest paper 
jobbing concerns in the country The bonds are to be secured by 
first mortgage on the entire real estate, plants and equipment 
ned by the company. The balance sheet as of June 30, 1922, 
after giving effect to the new financing shows total net assets 
of $4,880,873.74, or $3,253 per $1,000 bond. Net quick assets on 
‘ late were 1% times the principal amount of these bonds 
Net profits for the past 6% years ended June 30, 1922, are re- 
ported to average $340,257.03 per annum, or more than three 
times the maximum annual interest charges on these bonds 
will be no change in the management of the company 


Typewriter Business Improves. 


Factories of five leading typewriter manufacturing com- 
panies were reported yesterday to be operating at seventy-five 
per cent of normal capacity Last January operations were 
said to be fifty per cent normal. Business this fall is about 


twenty per cent better than during the same period last year. 
Gross sales of the leading companies for the first nine months 
f 1922 were fifteen per cent greater than in 1921 Chicago 
Journal of Commerce, November 24, 1922 


Permits Required on Shipments to Germany. 
\merican exporters shipping typewriters and_ similar 
achines to Germany must assure themselves that the 
importer has provided himself with the necessary import 
permit. If this has not been done the shipment may be 
held a long time, until the difficulty has been remedied. 
\merican consular officers and representatives of the Bu- 

Foreign and Domestic Commerce are always will 


nN 


g to aid American shippers in such instances. Difficul 
ties of this character can be avoided by taking proper pre 
tions at the time the order is placed 

Veterans of Chicago Business. 

Chicago Association of Commerce will hold a din 

representatives of pioneer firms of this city De- 

5. ry list of Chicago concerns which have been 

business fifty years or longer is imposing. It includes 

ollowing concerns affiliated with the office equipment 


tationer fields. A. H. Andrews Company, Barn 
! & Spindler, Cameron, Amberg & Company, S$ 

hilds & Company, Dennison Manufacturing Company, 

\. C. McClurg & Company, Sanford Manufacturing Com 


Holscher Store Carries Fine Lines. 

The E. A. Holscher Office Furniture Company, 415 
North Seventh street, St. Louis, Mo., was organized last 
\ugust. Mr. Holscher was formerly connected with the 
Holscher-Mitchell Furniture Company. The company has 
exclusive representation in St. Louis for the Stow & 
Davis Furniture Company, Hoosier Desk Company, and 
Crocker Chair Company. The store is located in the heart 
of the retail district of St. Louis. 





Teetor Adding Machine Company to Build. 
Reports from Pomona, Calif., state that the Teetor 
Adding Machine Company plans the erection of a factory 
building containing 50,000 square feet, and a two-story 
building for office uses. The company formerly oper- 
ated at Des Moines, lowa, and suffered a destructive fire 
there late last year. 
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Sell the New and Better 
TYPEWRITER Key 





Munson ‘Concave’ 


Many dealers in office equipment make the 
mistake of stocking too many lines of com- 
peting merchandise. 


If the line you carry is standard, well-known, 
satisfactory goods, it is easy to sell. 


Price is not always as big a factor as most 
dealers would make themselves believe. 


Selling —intensive, intelligent selling—is the 
mainstay of business and profit today. 


Knowing your line thoroughly makes it com- 
paratively easy to sell at a fair profit—dead 
stock on the shelf reduces the profit on every 
sale of “‘live’’ goods. Sell your trade Munson 
Concave Keys. These efficient keys give a 
new angle to sales effort. 


They fit the fingers 
; _ more snugly and in- 
\ crease the satisfac- 
tion of using rubber 
typewriter keys. 
Also made for add- 


r | “| ing machines. 
a DEALERS! Are 


you using our at- 
tractive display 
signs to help you 
| sell Munson Inter- 
| national Concave 
__| Keys? 


Ask about our dealer 
co-operative plan. Write 
or wire today. 


a 


The gradual roll rubber edge carries 
the fingers to the center of the key. 
Makes the touch firm, sure and 
natural. Edge does not wear off 
and key never loses shape. 


MUNSON Compan 
COMPANY 
Oldest and largest exclusive manufacturers 
of rubber keys in the world 


23 City Hall Place Dept. D NEW YORK, U. S. A. 


Munson Sure-Grip 
Twirlers Save Fingers. 


BRANCHES 
Boston St. Louis Los Angeles Minneapolis 
Buffalo Cleveland San Francisco Newark, N. J. 
Chicago Detroit Montreal, Can. Philadelphia 
Pittsburgh Toronto, Can. 
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A WINNER 


because it fills the need of 
thousands— 


Read a few of the compliments received since its 
announcement, only a month ago: 


“The publication is a novel one and will prove 
extremely valuable as a reference book.” 

—A PROMINENT STATIONERY AND OFFICE 
APPLIANCE CONCERN, 


“A very practical idea that should meet with 
favor in the rebuilt and second-hand trade.” 


—A LEADING MANUFACTURER OF NEW 
MACHINES. 


“A buyers’ and sellers’ guide of the kind you are 
compiling will be of everyday use to us.’ 


—A TYPEWRITER EXCHANGE IN CITY OF 8000. 


“A real necessity to every office specialty sales- 
man.”—AN OLD TIMER. 


“Don’t leave us out of it. It’s the kind of a book 
we’ve wanted dealers to have years ago.” 
—A RIBBON AND CARBON MANUFACTURER 


Don’t Miss a Trick! 


This is YOUR book 
to help YOUR business 


If you handle any kind of office or store machines 
(new or used), or manufacture or sell supplies, 
parts or accessories, you should not neglect having 
your name appear in it—to be a part of its make-up, 
and share the success of its wide distribution. 





IF YOU HAVEN’T RECEIVED me 
PROSPECTUS, SEND FOR IT NOW. 
IN ANY EVENT, BE SURE TO SEND 
YOUR LETTERHE: AD AS DIRECTORY 
INFORMATIO 











American Exchange Service 
412 Crilly Building 
CHICAGO 
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(New Machines—Continued from Page 53.) 


New Machine Posting Ledger. 

The Buxton & Skinner Printing & Stationery Company 
of St. Louis, announces the creation of the Harvey ma- 
chine posting ledger, a loose leaf binder which has some 
new features which it is claimed are not shown in any 





No. 1.—Showing the Harvey Elliott-Fish- 
er ledger opening operation, characterized 
by speed and simplicity. 





No. 2.—The Harvey E-F covers are held 
in rigid position in rack, making it possible 
to handle the sheets rapidly when bringing 
them over the wall of the rack and to en 
gage the posts. 





No. 3.—Closing the ledger is accomplished 
quickly, the cover being set over posts and 


bottom is then pushed to the right 


* 


No. 4.—This illustration shows the opera- 
tion of unlocking the Harvey machine post- 
ing ledger. 








other binder on the market. The company owns the pat- 
ents covering this binder and is manufacturing it in their 
plant at St. Louis. This new binder operates by a push- 
button protected by special safety arrangement which holds 
the book in an open or closed position. It has a special 


lock mechanism—a slide button arrangement controlling 
shaped fork that engages a ringed 


the action of a “U’ 











N\ 
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2’ cents a year for repairs 


“T bought a Corona in 1913,” writes Mr. Wm. N. Rob- 
son, of 1018 Forbes St., Pittsburgh, Pa. 


Facts about 
Corona 


Corona weighs less 
than seven pounds, 
folds compactly and 
fits into a neat trav- 
eling case. It has all 
madera improve- 
ments, such as visible 
writing, automatic 
ribbon reverse, uni- 
versal keyboard, two- 
color ribbon, back 
spacer, margin re- 
lease, etc. 





“Since then a little spring broke which the dealer 
charged me a quarter to repair. That is the only thing 
which has been done to the machine and it is better 
now than it was when it was new.” 


So much for a typical peace- 
time Corona performance. 


Captain Rutherford Ireland, of 
the 27th Division, A. E. F., is 
one of the hundreds who tested 
Corona under the rigors of 
war. He says: 


“I believe it to be the best light 
machine and have proved it by 
constant use under all the con- 


CorROoNA 


The Personal Writing Machine 


REG, U. S. PAT. OFF. 
Built by 


CORONA TYPEWRITER CO., Inc. 


116 Main Street 




















ditions incident to a two-year 
campaign.” 


Corona’s record is filled with 
similar accomplishments. In 
peace or war, under the most 
trying and ofttimes nearly im- 
possible conditions, Corona 
makes good. 


It is the only light typewriter 
with a sixteen-year record of 
satisfaction ; the only portable 
of proven durability. 


Groton, N. Y. 





























172 OFFICE APPLIANCES December, 1922 










BProlect 


your Susiness 


HALLS 


PA ATEN T 


PRIL 3, NT 








yh A.A. VAULT FRONT 


©. CINCINNATI, OHIO. 


E32, 














December, 1922. 


OFFICE 


groove in the posts. A new method of alignment is per- 
fectly controlled by a rigid post position. 

The top section of the Harvey ledger stand is pitched to 
the necessary angle to make it possible for the operator 
rapidly to select the accounts desired. Instead of placing 
the sheets over the posts, they fit between the posts. The 


<< >» 





No. 5.—Showing the ledger ready for post 
ing. 





No 6.—Final operation. 


half circle cut-outs in the edges of the sheets hold them 
securely in position. 

Closing the ledger is accomplished by bringing the cover 
down over the post and pushing the button to the right. 
Individual expanding posts provide the necessary means to 
take care of various requirements. These posts give 75 
per cent expansion, which may be increased by adding post 
sections. All parts of this ledger are standardized and can 
be supplied on a replacement plan. 

A special adjustable ledger stand provides the facilities 
for accommodating large and small ledgers. This stand is 
made of three-ply oak, handsomely finished. 

The Harvey ledger is a good example of fine workman- 
ship. It is bound in green corduroy of the finest grade and 
the corners and housing mechanism are covered with the 
best grade of green cowhide. The end sheets are cloth 
lined and are attached to the covers. Exposed metal parts 
are nickel plated and highly polished. 

It will be noted that one type of the Harvey ledger is 
recommended for Elliott-Fisher work and another style is 
modified to conform to the requirements of work on other 
makes of machines. Parts are standardized, so that parts 
broken or lost can be expeditiously replaced. 





“Golden Gem” Calculator. 

The Automatic Adding Machine Company, Inc., 148 
Duane street, New York, N. Y., is distributing the “Golden 
Gem” portable adding device. It can be slipped into the 
pocket. The “Golden Gem” adds, subtracts and multiplies. 
Each is packed in an individual case, complete with stylus. 


Bronze Paper Knives. 

William B. Powell (Heintz Art Metal Company) 6 
Maiden Lane, New York, N. Y., is distributing bronze 
paper knives to the trade. Sterling silver trims are ap- 
plied to the handles, making a rich effect. 


“Self-Sharp” Pencils. 

The American News Company is distributing a mechan- 
ical pencil called the “Self-Sharp.” Each is fitted with a 
clip, and the lead is withdrawn into the barrel by pulling 
on the cap. Reserve leads are carried in the barrel. 


American News Offers Colored Fountain Pens. 
The American News Company, Park Place, New York, 
N. Y., lists a fountain pen called “Our Special.” It is sup- 
plied in red, jade green and dark blue finishes. The pen 
is a self-filler. A ring on the cap permits suspending this 
pen on a chain or ribbon. Each pen is packed in an indi- 


vidual carton, and is accompanied by explicit directions. 
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Is Your Business 
Routed via B-W? 


Each of the famous Byron Weston 
Co. lines of Ledger or Bond Paper is 
the most direct route to its indicated 
destination. 


WESTON LINEN RECORD is the De 
Lux Limited line of ledger paper. Take it 


for all valuable public or corporate records: 


DEFIANCE BOND—expressly for poli- 


cies, documents, certificates and commercial 
stationery. 


FLEXO—an accommodation, made with 
hinge, to secure flat-opening loose leaf books. 


TYPOCOUNT is a special—the origina} 


paper for machine bookkeeping. Made with 
stiff grain to stand upright in tray binders. 


WAVERLY LEDGER is the “local” of 


the B-W line, medium priced, good for blank 
books, printed forms, stationery and all 
intermediate points. 


WRITE for schedules of 
the B-W Lines. You can 
use them profitably in 
your business. 


BYRON WESTON CO. 
DALTON, MASS 
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CATALOG AND 
MERCHANDISE 
ENVELOPES 


Printed or Plain 

















NORTHWESTERN 
CLASP ENVELOPE 























“Northwestern’ Tension 
and Clasp 


Made in 30 Standard sizes—Die-cut 








Stock goods are made to guar- 
anteed uniform quality in Jute 
Manila and Nibroc Kraft. 
Packed 250 to Box. Special 
Sizes and Stocks made to order 
promptly. Send us your speci- 
fications. 


WRITE FOR SAMPLES 











NORTHWESTERN 
PAPER GOODS CO. 


At Quality Park 


Midway, St. Paul, Minn. 


NOTE — Our line consists of so many 
varied items that it permits of econom- 
ical freight shipments in one lot. 
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Combined Statement and Envelope. 


C. A. Vandervell & Company, Ltd., of Acton, London, 
W. 3, England, are using in their business a combined state- 
ment and envelope in which the name and address of the 
client are written in the space provided, and the “debtor to” 
point is used as a convenience for the postal authorities 
when it is necessary to return the statement as undeliver- 
able. This statement is a mere matter of ruling, folding 
and printing. It provides for an itemized statement ot 
account which on being made out is folded, bringing the 
name and place for the stamp on the outside. Two folds 
are made of the folded sheets along lines indicated and one 
fold is slipped within the other, making a sort of compact 
envelope-like package without glue. When the person who 
receives the statement pays it, he may enclose it in an en- 
velope with his check and the statement may be receipted 
and returned to him, folded as above under reduced post- 


age. 


Successful Line of Ink Erasers. 


The house of Eberhard Faber states that an authorized 
test recently established the fact that Van Dyke ink erasers 
will remove ink from tracing cloth six successive times in 
the same place. Tracing cloth is among the most perish- 
able of all writing surfaces, it is said, and is easily rendered 
useless by coarse grained erasers. 

The Van Dyke erasers were made with the above facts 
in mind. Operating rapidly and effectively, they neverthe- 
less leave the surface intact, despite the tenacious quality 
of the India ink and the red ink used in drafting. 


A New Game. 


The Thorp & Martin Company of Boston, Mass., has 
taken over the New England distribution of a game or 
amusement device called the “Phiz-O-Sketch,” created by 
Anton A. Lehr, a Boston newspaper artist on the staff of 
the Boston Post. The outfit comprises a block of drawing 
paper, six by seven inches, with the outer covering of the 
block made of lightweight, tough paper, bearing a com- 
posite diagram in outline of dozens of different funny faces 
and heads. A sheet of carbon paper is placed under this 
top or stencil sheet and with a stylus which goes with the 
outfit, one traces over whatever lines he chooses in the dia- 
gram. The result is a funny face and head of some sort 
or other. The idea of the game is that each person shall 
start and stop at a given signal, tear off a sheet of paper 
and hand it to the judges, a prize being given to the one 
who has been the most successful. By tearing off each 
sheet as the drawing of the outline is completed, one may 
draw as many funny faces as he pleases. 

The block of paper, complete with the stencil, carbon 
and stylus is enclosed in an envelope giving full instructions 
as to how to proceed, and showing forty or fifty of the 
funny faces that can be produced. 


Newark Stationer Buys Building. 


E. N. Plates, stationer at 221 Market street, Newark, 
N. J., has bought the property at 241 Market street, includ- 
ing a two-story building. It is expected that when the 
present lease on the building expires, Mr. Plates will erect 
a new structure. 

The site is identified with the Revolutionary war. It is 
said that American and British soldiers battled in the lo- 
cality. At one time a stoneyard occupied the site; later 
a residence was built there. 


Moore Push-Pin President on Western Trip. 
W. P. Mills, president, Moore Push-Pin Company, Phila- 
delphia, attended the Direct Mail Advertising Convention 
held in Cincinnati October 25, 26 and 27, after which he 
took a trip throughout the Middle West and Canada in 
the interests of this company’s products. 


House Organ Philosophy. 


Nature can make a squash in six months, but when she 
sets out to produce an oak she works on the job for a hun- 
dred years.—The National (National Blank Book Com- 
pany). 

* * * 

Some persons seem to think that life is a moving stair- 
way: that all a man has to do is to step aboard and be 
carried to the top—Globe-Wernicke Doings (The Globe- 
Wernicke Company). 

* * * 

There can be no permanent profit without permanent 

service.—Tips and Nibs (The Wah! Company). 
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Made for Dealers to Sell 


i Over 500 of the best Office Appliance Dealers in the 
| country are already selling it—and making money on it. 


You, who are not already handling Victors are overlooking 

i} §€6©.a great opportunity—a new line, full of profit making 

| | possibilities. i 
| 


Let us outline our proposition to you. Just mail the coupon. } 








| Get the sample machine we are ready to send on approval 
Hil —for that is the only way to realize that here is really a full 
size, finely finished Standard Keyboard Adding Machine 

ll that actually sells for $100. Mail the coupon today. 






| VICTOR ADDING MACHINE Co. 


319 N. Albany Ave., Dept. 5879 Chicago RE ee | 


Million Dollar Capacity 
Standard Keyboard Add- 
ing and Listing Machine 














VICTOR 
ADDING 
MACHINE 
COMPANY 
319 N. Albany Ave. 
Dept. 5879 
Chicago, Ill. 


Check in one of these 
squares. 

— Please send me full in- 
formation about the Victor and 
your plan for an adding machine 
department in the office supply store. 
[™ You may send me a Victor on ap- 
proval, with full information about your 
agency proposition. 
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Right-hand leg sections 
show weak leg construc- 
tion typical of ordinary 
table legs built with 
varying thickness of 
stock. Left-hand leg 
sections show Samson 
strong legs resulting 
from “taper-miter- 
joint-boxed” method of 
securing Samson uni- 
form thickness of stock 









SAMSON 321-A 


SAMSON 328 


SAMSON 324 








Business Tables for Every Business Need 


There is real profit in selling Samson Tables. Not only does the ful! line 
some, durable tables supply every requirement for a business table, but 
They are sold with the least amount of sales 


resistance, because for more than a quarter of a century they have been built to 


are known. They have a 


better satisfy the needs of 


NATIONAL ADVERTISING LOCALIZED 


Tables recognized The Free Advertising service to Samson dealers 
includes free folders, catalogs, countet 


Not only are Samson Business 
as high quality merchandise 
force of our continuous national 
mers that knowledge into the 


chaser. With our full and complete system of 


selling helps for dealers our r 
ing becomes local advertising 
hook-up actually directs loc: 
his store. 



























= 


reputation. 


the business world and reduce that resistance 


but the constant 
advertising ham 
prospective pur 


window displays, newspaper cuts ar 
ments, and if there is any other 
be of assistance we stand ready 


1ational advertis- effort. 


for him and his 
il business into 


Again we say there is profit in 
famous Samson line For catalog 


Mutschler Brothers Co., Nappanee, Ind., U. S. A. 
Makers 


of Good Tables Since 1896 





321 





A. 
34” x 60”—36” x 72”—42 
48” x 120” 


Samson 


Other 





sizes 


Note—-This same style and grade table 
in Mahogany. 





Samson 328. 


Genuine Mahogany Stretcher-feet are 
stock covered with 4” veneer. Shelf 
stock with sides “Interlock Reinforced” 
are dovetailed back and front, 3-ply 
bottoms finished inside Under-top is 
reinforced with Cleat Construction. Stand 
Rubbed Finish; special colors at extra 
K. D., one in crate 


Note—This same sty 
in Oak 





Samson 324. 
Other sizes 36” x 72” —42” x 96” 
48” x 144” 


struction. 
colors at extra cost 
Note—This same style and grade _ tabl i 
nished in Mahogany 





Samson tables 


proposition and complete information 


Illustrating 42” x 96” size 


Selected Quartered White Oak Drawers are 


back and front, 3-plywood framed-in botto: 
inside. Under-top is finished, and is reinforced 
Construction Standard Office Dull Rubbed 
cial colors at extra cost. "nless otherwise 
shipped with Brass Sockets; K. D., two of a 


Illustrating 42” x 96” 
Other sizes 36” x 72”—42” x 96”—48” 


Illustrating 42” x 96” 
48” x 120” 


Selected Quartered White Oak Box base ends 


of hand- 


cards 
ivertise 
we can 
i} the 
g th 

s. dealer 












x 06” 

















size, 


built 


of % 5-plywood stock Center column on i4 ength 
Stretcher-feet made of built-up stock covered ith _”” 
veneer. Shelf is built of 1” solid stock with sides “In 
terlock Reinforced” to 2” Drawers are dovetailed back 


and front, 3-plywood framed-in bottoms, finished inside. 
Under-top is finished, and is reinforced with 
Standard Office Dull Rubbed Fini 
Shipped K. D one in 


Cleat Cor 
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PASSED AWAY | 


Walter H. Furlong. 


The passing of Walter H. Furlong oi November 9 came 
as a shock to the many friends who had been associated 
with him in business and in social life for a considerable 
period of years. Mr. Furlong had been in poor health for 
some time and his death followed a serious operation, from 
which he found it impossible to rally. 

Mr. Furlong was a native of Providence, R. I., and was 














born May 7, 1861 For thirty years he had been con 
nected with this industry. He is first remembered by his 
older friends as the representative of what is now the 


Gibson Art Company of New York, makers of notes, drafts, 
stock certificates, etc. Later he connected himself with the 
house of Snyder and Black, following the same line of 
business and remaining with that house for many years. 
About 1915 Mr. Furlong became president of Jordan & 
Company, publishers of gift books. Some months ago he 





WALTER H. FURLONG 


sold his interest in the company to his son, Russell L. 
Furlong, and one of his daughters, Miss Mary E. Furlong, 
both of whom have been associated with the business since 
its incorporation nine years ago. 

Mr. Furlong was one of the best loved men in this field. 
30th in mind and heart he was a big man. As a business 
man he was sound and of good judgment, and on the artts- 
tic side he was a creator of designs for lithographic work, 
advertising, etc. He had an expert knowledge of paper and 
excellent judgment in the production of pleasing effects 
through the medium of fine engraving and typography. In 
character, Mr. Furlong was a man of wide sympathies and 
of uncommon rectitude. He believed in young people and 
was constantly advancing some deserving young person, 
helping him on the way to success. During the war he 
performed effective service in securing for the medical de- 
partment of the army a sufficient staff of clerks to carry on 
the gigantic work involved. Mr. Furlong put himself com- 
pletely into this work, set aside his business and for some 
time during the war lived in Washington, where he co- 
operated with army officials in carrying out plans of the 
medical staff. The work he did was of great value to the 
government and on its conclusion, he received expressions 
of the highest praise and the deepest personal regard from 
officers of the military organization. Since the war, he has 
been much interested in the welfare of returned soldiers, his 
sentiments being put into practical form wherever possibie. 
He was interested in association work and was one of the 
organizers of the National Association of Stationers and 
Manufacturers. 

Mr. Furlong came to Chicago about 1870 with his mother, 
who was a widow. Despite his youth, he worked in 
dustriously before and after school hours and in vacations 
aided his mother, who supported herself and her son as a 
dressmaker. When he was too small to do other work, he 
delivered her cards from house to house and sold vegetables 
about the neighborhood to aid her. Mr. Furlong and his 
mother were devoted to each other, and it is a source of 








Vertical Filin 


FOR THE SMALLEST AS 
WELL AS LARGEST BUSINESS 


Inexpensive Efficiency 


IMPORTANT MATTERS 
AT YOUR FINGER’S END 


SIMPLICITY — SPEED — ACCURACY 
FOUND IN THE 


RINGER SIGNAL FILE 


—ALL STEEL— 


A WONDERFUL 
SELLER 









USEFUL FOR 
DOCTOR — DENTIST 
LAWYER—CHIEF 
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A complete descriptive circular with 
special terms to live office supply dealers. 


WRITE 


Stationers Wholesale Supply Co. 


E. E. BLANKEMEYER, President 


MANUFACTURERS — DISTRIBUTORS 
WHOLESALE COMMERCIAL STATIONERS 


509-515 So. Wabash Ave. CHICAGO, ILL. 
THE SIGN OF QUALITY 












OLLTTT 


Brauds 





Special Offer in 3x5 Card 
Index Cards this month 


LET US SEND YOU SAMPLES 
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Get acquainted 
with the Profits 


St. Johns 


makes possible 
for you. 





St. Johns office 
tables have clean, 
business-like lines— 
elegance without 
frills. 


They are strong, 
sturdy, rigid, dur- 
able. They are made of per- 
fectly seasoned first-grade 
stock. They are finished to 
withstand hard usage. They 
are guaranteed. 


They are made under the 
most advantageous condi- 
tions in the largest table 
factory in the world. 





There is a St. Johns table to 
fill every need; from the matl- 
ing room up to the kind for 
the ‘‘front office.” 


CATALOG ON REQUEST. 


ST. JOHNS 
TABLE COMPANY 


Cadillac Michigan 
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satisfaction to realize that she lived until about two years 
ago, passing away at an advanced age, happy in the knowl- 
edge that her son was always with her and had grown into 
a strong, fine and useful man. 

The Jordan Publishing Company of which Mr. Furlong 
was president until shortly before his death, was founded 
by his aunt, Adelaide S. Jordan, who about twenty-five 
years ago designed a book to which she gave the title, “Our 
Wedding Bells.” This was the first book of the kind to 
be issued and supplied the foundation stone for the or- 
ganization of Jordan & Company. To perpetuate the life 
work of the author, the company was organized in 1907 
at Wheaton, Ill. Miss Jordan managed the company until 
her death in 1913, when it was reorganized, the new per- 
sonnel consisting of Walter H. Furlong, his son Russell 
Furlong, and a daughter, Miss Mary E. Furlong. The 
company’s record since that time has been one of growth 
and achievement, and Mr. Furlong regarded its develop 
ment as the most important work he had accomplished in 
the business world. 

In 1885 Mr. Furlong was married to Miss Mary Eliza- 
beth Moore, who survives him with their four children, the 
Misses Mary Elizabeth Furlong and Sarah J. Furlong, Rus 
sell L. Furlong of 6942 Yale avenue, Chicago, and Mrs. E. 
L. Keeran, 530 West Sixty-second street, Chicago. There 
is also one grandchild, Walter Norris Keeran. 

Mr. Furlong was well known in Masonic circles, and his 
funeral, which took place November 11 at the chapel at 
6237 Normal boulevard, was under the auspices of Normal 
Park Lodge 797, A. F. & A. M., of which he had been a 
member for twenty-five years. Assisting was the Rev. 
George R. Cady, pastor of Pilgrim Congregational Church, 
6401 Harvard avenue. The flora! tributes were remarkable 
for beauty and profusion. The remains were interred at 
Graceland cemetery. 

The business which Mr. Furlong directed with such suc- 
cess will be continued by Russell L. Furlong and Miss 
Mary Elizabeth Furlong, who will follow out the energetic 
and progressive policies of their father. 


“x & 
Alonzo T. Cross. 


Alonzo T. Cross passed away at his home in Wickford, 
Rhode Island, after two years of ill health. He was sev- 
enty-six years old. Mr. Cross was an inventor, and main- 
tained a factory at 53 Warren street, Providence, producing 
fountain pens, pencil cases and stylographic pens. He was 
born at Birmingham, England, and came to the United 
States when a boy. The family located first at Attleboro, 
Mass., moving later to Providence. Surviving are the 
widow, a daughter, a son, a sister, a brother and a grand- 
son. 

x 0 & 


F. A. Willard. 


F. A. Willard, formerly in the sales organization of the 
Burroughs Adding Machine Company, passed away Octo- 
ber 18 at his home, Detroit, Mich. Ill health had com- 
pelled him to retire in 1920. He entered the Burroughs 
service as a salesman at Cincinnati in 1906. In the same 
year he was called to the home office to take charge of 
the railroad sales division. In 1919 he became manager of 
the agency at Mobile, Ala. Mr. Willard was born at 
Peoria, I1l., September 25, 1860. The widow and two sons 
survive. 

“x ue © 
Charles Henry Hutchins. 

Charles Henry Hutchins, president of tne United States 
Envelope Company since its inception in 1898, passed away 
at his home in Shrewsbury, Mass., November 15. An at- 
tack of paralysis several days previous was the cause of 
his demise. Mr. Hutchins was nearly seventy-six years 
old, and had been active in his many business affiliations 
until 1917. 

During his school years at East Dougiys he had spent 
spare time in the plant of the Douglas Axe Works. Upon 
graduation from high school, young Hutchins obtained per- 
manent employment in the plant as a mechanic. Later he 
entered retail business. Before reaching thirty years of 
age, Mr. Hutchins embarked in manufacturing, under the 
name of C. H. Hutchins & Company, producing tape, web- 
bing and other narrow fabrics. Some years later Mr. Hut- 
chins joined the Knowles Loom Works, and continued a 
connection with this industry until his death. The busi- 
ness became the Compton & Knowles Loom Works. Mr. 
Hutchins was chairman of the board of directors when he 
passed away. At various times in his business career 
Charles Henry Hutchins was a director of textile mills. 
He held official positions in the Worcester Bank & Trust 
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Mr. ‘Purchasing cAgent: 





T jealer Se 


Every telephone user is a pros- 
pect for U. S. A. Phones. 
Energetic dealers everywhere 
can build up a good profitable 
business. Write today for 
details of our special agency 


proposition. 


This Partial List of Users 
gives an idea of the big mar- 
ket for the U. S. A. Phone. 
VU. S. War Dept. 
U. S. Navy Dept. 
U. S. Dept. of Interior 
Erie R. R. 
Victor Talking Machine Co. 
Westinghouse Electric & Mfg. Co. 
New York Edison Co. 
Guaranty Trust Co. 
International Motors Co. 
Packard Motor Car Co. 
American Sugar Refining Co. 
Detroit Cadillac Motor Co. 
American Car & Foundry Co. 
Ruick Motor Co. 
Thompson & Norris Co. 





White Motor Car Co. 





This New Telephone Convenience 


Should Be In Your Offices! 


ys YOU want to add to the efficiency, to the convenience, to the 
economy of your offices, equip them with U. S. A. Phones. They 
take the uncertainty out of telephone conversations. They make all 
calls, local or long distance, clear and distinct. They permit the use 
of both hands while talking. Is not an attachment; requires no 
“fixing.” Exceedingly simple to operate. 


U-S:A-PHONE 


“Makes Telephoning a Pleasure” 


The leading concerns of America are using the U. S. A. Phone. 
Here are five big reasons why: 


1. Shuts off outside noises. 
2. Gives freedom of both hands while phoning. 
3. Makes all calls clear by directing sound into both ears. 
4. Makes long distance calls distinct and saves money by eliminating repeats. 
5. A boon to the hard of hearing. 
FREE! An interesting booklet telling _ Fill out the coupon below and mail with remittance of $5 


about U.S. A. Phone, itsmanyad- for each U.S. A. Phoneyou order. If it is not exactly 
vantages and users. Write for it today. as represented money will be promptly returned. 


NATIONAL PHONE CO., 47 West 42nd St., Dept. O-12, New York 


National Phone Co., Dept. O-12, 47 West 42nd St., New York 


- 
' 
{ 
Enclosed find remittance of J for U.S.A. ' 


t 

' 

1 

: 

5 oS o> fie Phones. It is understood that if same is not exactly as represented 
' Ay S:A: PHO money will be refunded upon return. Also send Free Booklet illus- 
q 

f 


trating uses and users. 





NoT AN ATTACHMENT 


a _s 
SE NS Address 2 ; 
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Two New UHL STEEL PosturChairs 














No. 8500-V-WB— Swivel chair for office, school 
or factory. Standard Uhl Steel quality, but 
with new principles that reduce costs. Green 
and mahogany, $11.50 list. Oak and walnut 
Se $12.30 list. Posture League ap- 
proved. 














No. 9500 LINOTYPE OPERATOR’S CHAIR 
Seat can be tilted forward or backward on 
bolts. Seat height at low point, slightly under 
14”. Large dome feet. Plain—not swivel. The 
first satisfactory Linotype chair built. Posture 
League approved. $9.20 list. 


SAMPLES READY 


The PosturChair Line is 
growing rapidly. These 
two new numbers open 
new fields for the dealer. 


Another important an- 
nouncement will be made 
soon, enlarging the scope 
of selling beyond present 
bounds. 


The PosturChair dealer 
is making money. Is 
your market closed? 
Find out. 


The Toledo Metal 
Furniture Co. 


1276 Hastings St. 


Toledo, Ohio, U. S. A. 











Gr 


PENCIL 


DRAWING 





= a 


EBERHARD FABERW.S.A<*>601 — 


The latest improvement in drawing pencils 





couldn’t improve the lead, so we im- 


Ie 
| pene the tip. 


grading, and the general excellence of the 


pencil remain, as always, the best that care 


| eel 


| 
| 


The famous VAN DYKE DRAWING PENCIL 


is now sold with the “Clamp” patent adjust- 


This 


tip enables the user to regulate the length of 


able eraser as shown in the illustration. 


the eraser. As it wears down it can be length- 
ened with ease, and the annoyance of having 
a good pencil without an eraser, is eliminated. 


It is furnished on all 


VAN DYKE NO. 601 
2B, HB, H and 2H. 


The fine quality of lead, the smooth, even 


in four popular degrees: 


ful manufacturing methods can produce. 


This is Eberhard Faber’s finest tipped pencil 
It is very popular with artists, draftsmen and 
engineers and is fast becoming known as a 


practical pencil for office used. 


This shows how the tip can be adjusted t 


lengthen the eraser. 





EBERHARD FABER ::-: 37 Greenpoint Ave., Brooklyn, N. Y. 
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Company and the Peoples Savings Bank. At one time he 
was president of the Worcester Chamber of Commerce. 

Charitable and church work engaged much of the time 
of Charles Henry Hutchins. He was one of the founders 
of the Baldwinsville Hospital Cottages for Children, active 
in the Congregational Club, the Home for Aged Men, the 
Home for Aged Women and the City Missionary Society. 
His civic and club affiliations included the Home Market 
Club, Worcester Club, Worcester Country Club, Worcester 
Economic Club and the Union League Club of New York. 

In his later years Mr. Hutchins lived at beautiful Ard- 
Na-Clachan, in Shrewsbury, formerly the summer home of 
Philip W. Moen, and he enjoyed his life there exceedingly. 
Occasionally, he played golf, but his chief recreation was 
motoring, of which he was very fond. 

Mr. Hutchins was twice married. His first wife was 
Eliza Evaline Knowles, who died in 1898. His second wife, 
whom he married at Kingston, Ont., in 1918, was Laura 
Nicolle of that city. She survives him, as do the two chil- 
dren of his first marriage, Arthur Knowles and Helen 
Mabel, who married the late Albert L. Stratton; and his 
brother, George F. Hutchins. 

9 
Beverly H. Kitchen. 


Beverly H. Kitchen, manager at Baltimore for the Un- 
derwood Typewriter Company, passed away November 15 
following an operation for appendicitis. He had been mak- 
ing favorable progress after the operation, when a relapse 
seized him, from which the patient was unable to rally. 
Funeral services were held at Congress Square Church, 





BEVERLY H. KITCHEN 


Portland, Maine, November 19. Many friends from all 
parts of Maine were present, to show the esteem in which 
Mr. Kitchen was held as a friend and a business man. 
Mr. Kitchen’s first connection with the Underwood Type- 
writer Company was at Portland, sixteen years ago. After 
two years as traveling salesman he demonstrated his caliber, 
and was made city salesman at Portland, serving in this 


capacity for four years. Then he became manager of the 
Maine and New Hampshire districts, functioning in those 
territories five years. August 1, 1922, Mr. Kitchen was 


made manager of the Maryland district. 

\ handsome new home had been erected in the Mount 
Washington district of Baltimore for his family. Mrs. 
Kitchen and her three children had moved to Baltimore 
from Portland but a few weeks before Mr. Kitchen’s ill- 
ness 

Mr. Kitchen is survived by the widow, Mrs. Marion 
Kitchen; two sons, Robert and William; one daughter, 
Betty Jane; his mother, Mrs. Mary H. Kitchen, of Presque 
Isle; five sisters, Mrs. H. L. Calkins of Hopkinton, N. H.; 
Mrs. W. R. Crosbie of Presque Isle; Mrs. R. Smith 
of Presque Isle; Mrs. Carl Smith of Jennings Lodge, 
Ore.; and Mrs. P. J. Randall of Charleston; and three 
brothers, Herbert W., of Presque Isle; Colby J., of San 
Francisco, Cal.; and Alvah M., of Portland. 

Beverly H. Kitchen was a frater in the Masonic organiza- 
tion, a member of the Portland lodge, B. P. O. Elks, and 
the Kiwanis Club 


x oe & 
Charles T. Morse. 


Charles T. Morse, brother of Guy A. Morse, vice presi- 
dent and general manager of the Hall Lithographing Com- 
pany, succumbed to a lingering illness at Topeka, Kans., 
in November. Charles T. Morse had been identified with 





COMPo 


Non-clogging Paper Stapling Machine 


WESTPOR 
—*c ONN»— 


EET: 





The Device That Prevents Clogging 
With its continually widening popularity, the 
sales of the COMPO PAPER STAPLING 


MACHINE are increasing rapidly. Are you get- 
ting your share? 


Compo Sales Company 
149 Church Street New York 
“eG MPo-»: never fouls in the clinches” 


























Keep Posted 





on the happenings in the office 
appliance field. Know what oth- 
ers are doing and learn of new 
devices just as soon as they are 
ready for the market. A difficult 
matter, you may declare, but it 
will not be very difficult for you. 
Read OFFICE APPLIANCES 
every month and you will be well 
informed concerning all such de- 
velopments. Our force, assisted 
by a thousand sources of infor- 
mation, collects the important ma- 
terial and publishes it monthly. 


A suggestion for your benefit 
more than for ours: Send $2.00 
for a year’s subscription (for 
Canada, $2.50; foreign, $3.00). 

















THE OFFICE APPLIANCE CO, 


417 S. Dearborn St. Chicago, Ill, 
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ARE YOU? 


. Are you interested in 
: trade doings in Great 
! Britain? 


If so, there is only 
one way of keeping 
abreast of the times 
and that is by the 
regular monthly re- 
ceipt and perusal of 


“THE BRITISH STATIONER” 


Adopted as Official Organ of the Stationers’ 
Association of the United Kingdom 


Our editorial pages are 
unique for news, instruc- 
tion, originality and general 
interest. The following are 
among the many popular 
features: 


The Art of Window Dressing 
(illustrated) 

The Art of Advertising 
(illustrated) 


Bookkeeping for Stationers 
(illustrated) 


How to Sell System Goods 
The Complete Stationer 
Trade Topics Talked About 





4| 
/ 
a 









the mechanical department offices of the Santa Fe railroad 
for many years. His son, “Ted,” was at one time an em- 
ployee of the Hall bindery. Upon his return from military 
service in France he devoted his entire time to music. 


Conditions in South African Trade. 





Written for Office Appliances by John V. R. Napier, Mana- 
ger, The Typewriter Exchange, Ltd., Cape 
Town South Africa. 





The situation today when considered in conjunction 
with the report of the previous year is, if anything, more 
difficult than ever. Certainly it is more puzzling than 
before. People have been talking of a better “feeling” in 
the business world, and also about the “prospects” of the 
money market becoming easier, but, so far, the writer 
can only say that it has mostly been “feeling” and “pros- 
pects,” for actually, things seem to be worse, and the 
money market tighter than ever. 

You will, of course, appreciate with us here in South 
Africa that the Johannesburg strike has made a very great 
difference to the industry, and huge sums of money to the 
tune of many millions have been lost in wages, output, etc., 
etc., and this has affected the whole country, and in our 
estimation it will take a considerable time for things again 
to reach normal. 

The mines have again opened, and are very busy, but 
even now there are thousands of idle hands in Johannes- 
burg, and the other mining centres. 

With the building of various grain elevators throughout 
the country and new railway construction being slowly 
completed, we hope things will become much brighter, but 
the general opinion is that it will be some months before 
we can hope for anything tangible. 

American typewriters and equipment still hold the local 
market, but, many foreign articles are now in local com- 
petition, and German goods especially are bringing down 
prices in many ways. We find, however, that at the mo- 
ment the internal state of Germany has affected her trade 
very adversely, and we do not fear any serious competition 
for a continued period, as goods from Germany are for- 
warded only spasmodically and always with much uncer- 
tainty. 

The Turkish problem has not helped the present slump, 
but it has done a good turn to our local farmers who are 
busily exporting huge quantities of raisins and dried figs, 
but this class of business does not affect office lines very 
materially. American houses will have to expect smaller 
business for some time yet, and our very serious advice is, 
that principals will treat their agents and friends with the 
utmost leniency and consideration, in view of the un 
doubted slump which is making itself felt throughout the 
civilised world. 

It is to be regretted that the foregoing report should be 
written in such a strain, because, a year ago we all thought 
things would be very different by this time, but, after all, 
the present state of affairs is only to be expected after such 
a world upheaval as the last war caused. The only thing 
is to hold one’s head well up; keep smiling, and fight 
through until better times. 


Universal Exposition of Inventions and Patents. 


This exposition will be held at the Grand Central Palace, 
New York, February 17 to 22, 1923, inclusive, under the 
auspices of the Universal Patent Exposition Corporation, 
110 West Fortieth street, New York. 

One of the features of the exposition will be the daily 
celebration of the achievements of one of the world’s great- 
est inventors or scientists. The first day, Saturday, Feb- 
ruary 17, will be International day; Sunday will be Marconi 
or radio day; Monday will be Steinmetz day in honor of 
Dr. Charles P. Steinmetz of the General Electric Com- 
pany; Tuesday will be Edison day; Wednesday Bell day. 
in honor of the late Alexander Graham Bell, and Thursday 
will be Westinghouse day in honor of the late George West- 
inghouse, inventor of the air brake and many other inter- 
esting devices. 

This exposition is intended to bring the capital of Amer- 
ica and the inventive brains of the world together and to 
give inventors opportunity to show all persons interested 
the possibilities for utility that lie in their inventions. A 
qualified board will award cash prizes, gold, silver and 
bronze medals and certificates of merit to those inventors 
whose devices are judged to combine novelty and utility 
with commercial practicability. 
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int | fies: ll 
MASTER GRADE 


REMANUF AC TURED 
TYPEWRITERS 


Quality of rebuilt typewriters varies according to the standards of SERVICE TO 
the rebuilder, The dealer who handles the best rebuilts hss a THE DEALER— 


service of most value to his clients, and of real profit to himself. Our large manufacturing 
P ones d housing facilitie 
Master Grade Remanufactured Typewriters pass thru a rebuilding @hable us to execute all 


process in which they are disassembled, thoroughly cleaned and orders with accuracy and 


; * dispatch. Your specifica- 
refinisned, worn and broken parts are discarded for new. When tions re make, style of 


again assembled, the machine is carefully adjusted for smooth opera- type: keyboard and range 
: ‘ : ° of serial number are care- 
tion and the quality of the work checked up in a series of tests. fully followed. 


Send Us Your Order 


WHOLESALE TYPEWRITER CO. 


INCORPORATED 
326-330 Broadway New York, N. Y., U.S. A. 


Cable; ‘‘SALETYPE’’ 


sli 7 
i 1 " 
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Old Hampshire Gift Boxes 


F you had Old Hampshire Gift Boxes last year you will want 
them again this year. There are twenty numbers ranging 
in price from $1.50 to $6.50 retail. 


Catalogue showing cuts and describing contents will be mailed 
upon request. 


Order now for immediate shipment. Prices will NOT be 
lower later. 


Beautiful special display cards sent with every order. 


Fine Stationery Depariment 


srieminiinisessuise PAPER Conners) South Hadley Falls, Mass. 
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SPECIAL DELIVERY SERVICE FOR HOLIDAY SEASON 


U-NEED-ME OFFICE SPECIALTIES solve the problem of selecting Christmas 


or New Year gifts for the most practical and exacting business man or woman. 


uv - NEED - ME 








Vork 


‘o 








Send Holiday orders now and 
we will make prompt shipment. 


' Geo. E. Fox & Co. 


319-331 W. Ohio St. 






Chicago, Illinois 


FOX De Luxe Folding Desk Pad with work distributors, 
possesses features required by high class office officials 
and executives System, privacy and order is the im- 


mediate result produced by the use of this superior to 


all desk pads, 


Distributor is 
invaluable to 
one who de- 
mands svs- 
tematic ac- 
comp | i shment 
of work The 
pocket 
partments af- 
ford ample 
space for ac- 
cumulation of 
miscel la neovs 
papers requir- 
ing immediste 
attention. Dis- 
tributors are 
also used in 
offices where 
a limited filing 
system is re- 
quired. 
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U-NEED-ME 


Cushions, 





Chase eat 








Ventilated 


mad with 

















This model No. B-188, together with 
the entire Bentley & Gerwig line, is 
illustrated and thoroughly described 
in our new catalog—an introduction 
to more satisfactory desk sales. 





His competitor wondered why it was— 


Facts—demonstrating 


but he was talking turkey to his customers. 
bare facts. Selling 


Bentley & Gerwig Desks 


is selling facts. Down underneath the deep and lasting finish is the perfect joining 
smooth and easy working parts, excellent fittings and ideal design, evidences of better 
craftsmanship. These are facts—assurances of sales which stay sold. 


BENTLEY & GERWIG FURNITURE 
PARKERSBURG, W. VA. 








Co. 
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How Kohart “Brought Home the Beech-Nut.” 
One cf the Prize Winners in the Salesman- 
stip Contest Held by Partlett Arkell, Presi- 
dent of the Becch-Nut Packing Company, 
wes Joseph Kchart, Jr., Senior Salesman for 
Tke American Multigraph Sales Company, 

Ercoklyn, N. Y. 


1 


When tl Other Fellow’ who hands out the “just as 
ood” line of talk tually has the order signed and a cash 
l sit to cov he average salesman bucking him would 
{ ibly feel that “licked” and argue himself into be 
lieving that he did the best he could. 

But—listen to this 

Che Blank ( had signed an order for a Multi 
graph machine foi lealer in used office equipment, and 
paid a deposit $75.09 on it with the understanding that 
the balance was to be paid as soon as the machine proved 
Satistactory. 

When | found this out I felt the joy of a real battle for 
Jusiness in my veins, and decided to fight it through. The 
people, one of the largest concerns in my territory, wer 


certainly 


worth while landing 


called on them and thoroughly impressed upon the gen 


eral manager the fact that The American Multigraph Sales 
Company had built up an enviable reputat:on for honesty, in- 
tegrity ind service when it came to dealing with prospects 
and users. I exp! d that here was a second hand dealer who 
sold a Multigraph to them with the idea that if the machine 
proved a failure, the blot would not be on his person but 
on the Multigraph and the organization behind it. Was 
that fair to us? 

[ was told in view of the fact that the other order was 
signed and deposit paid, it was of no use to do anything 
in the matter. Mr. General Manager had been told by this 


second 


any 


1 hand dealer that his machine was 
other, and he would guarantee it. 
The Trial Installation. 


and brought 


“just as good” as 


[ called again the next day a complete Mul 


tigraph equipment with me. After assuring the general 
manager very many times that he was under no obliga- 
tions, I was finaliy permitted to set up my machine in his 
office for a demonstration. This did not take place imme- 
diately, but advised the girl who was doing the Multi- 
graph work that if she cared to try my machine on her next 
job, she was at liberty to do so 

\ few days later I received a telephone call and was ad- 
vised that my machine had been tried and did not work 
properly and I was requested to remove it. 

Again I wended my way to the office and found that the 
Multigraph required only a small adjustment which could 
have been made by the operator if she had been properly 
nstructed. I received permission to leave my machine a 

hile longer 

Shortly after that | was advised the machine bought 

m the second hand dealer was out of erder, and after 
telephoning him for several days to repair it and to in- 
struct their operator, and finding their calls in va they 
turned to me for help. 

I found the machine eded only a slight adjustment 

hich I made it lnute, explaining the matter to the op 
erator and general manager. I did not say one word against 
the machine as it was in good condition, and I stated so 

Purchasing Agent Takes a Hand. 

\ week later the purchasing agent called me on the tele- 
| advising hat the general manager had left town 
for a few ivs oan that he, being in agen while the 
G. M. was away, ordered me to take my mac er out of 
he office at once, as I was c2sing a great de: of trouble 
for him, on account of the otiner deal which oa been put 

rough. The hasing agent stated very plainly that un- 
less my mach ne were removed it would be thrown out into 
the lot. 

l advised him that I would remove it in a few days 

[I called three days later and found the general manager 

k at his desk. Fortunately he was discussing the mat 

of direct mail advertising with the vice presi dent of the 

mpany [ was advised that they had s aii quite sum 
of money on letter advertising but found the results very 


( 


lisappointing 


Here was my real chance—I questioned them about their 

ampaign and found out the main fault was their address- 
ing these letters to different concerns all over the country 
who use steel tubing I explained the matter to them in 
this way: 
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This 
+ Booklet 


describes the new 
Model “S’’ of the 
SPEEDOGRAPH, which was one of the new 
features at the New York Business Show. 





The SP EEDOGRAPH is a new and efficient method of 
repr¢ cing Orders Invoices. Specifications, Letters, 
Price ‘Lists and any forms written with typewriter or pen. 


this booklet, which contains 
helps of interest to you. 


We shall gl: 
many good, live h 


send you 
ints and 


adly 


and 
the 


requesting the booklet, 
the ways in which 
who use it. 


obligation by 
know about 
saving for all 


You incur no 
you will be glad to 


SPEE DOG RAPH is 


The Beck Duplicator Company, 
Room 88, 476 Broadway, New York, N. Y. 


Please send me, without cust or obligation, your book- 





let, “The SPEEDOGRAPH in Modern Business.” 

F if). eer we We eR 
Pirm N@mMe ...cssscccoccseccesecass senee 6a 6 ehae ene 
AGELESS .cccccesceseccecncnsessests beeen hen se neee ae . 


LALLA 04 


FREE TRIAL 
SAVE TIME, STAMPS, MONEY 


N O mussy sponge or “licking.” No stamps spoiled, 
lost, misused. Affixes stamps to any kind of 
mail 4 times as fast as by hand. Keeps stamps 
locked, in rolls, in one place. Enables keeping ac- 
curate records of all stamps used as you do petty 
cash. Pays for itselt quickly in time and money saved. 


MULTIPOST 


Stamp Affixer and Recorder 
Oldest and most successful on the market. No wicks 
to gum up. Can’t leak water. Guaranteed against 
defect and breakage, irrespective of cause, for one 
year. Various models for different requirements, 
up. Over 50,000 in use! 


from $10 
PARCEL POST STAMP MACHINE 


Keeps all denominations of stamps locked up in one place. 
Provides quick, clean method of getting and affixing exact 
stamps wanted. Automatically keeps accurate records 
of stamps used. Built sectional: can add _ sections 


as desired. 
ea FREE TRI. 
Write for ~ B. 


Sent 
No money in advance. 
Multipost Co., 
Rochester, N. Y. 


CANADIAN BRANCH: 67 Richmond 
Strzet, E. Toronto, Uni 


Multipest 
Stamting 
Machine 


Parcel 
Post 
Stamp 
Machine 
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OLD TOWN ana CROWFOOT 


CARBONS and RIBBONS 


“In purchasing typewriter ribbons and carbon paper,” says 
a writer in THE PURCHASING AGENT, “I suggest getting 


samples from reliable manufacturers....stick to the con- 
— who furnishes the best material adaptable to your 
needs.”’ 


This argument made by a purchaser of typewriter sup- 
plies to his fellow purchasers so aptly supports our cam- 
paign for Old Town products that we quote it here for your 
consideration. Old Town Carbons and Ribbons have made 
wonderful progress during the past six years, due to their 
inherent quality and the exactness with which different 
weights and grades meet the special requirements for which 
they are produced. 


DEALERS—tThis line is so well 
you can fill every requirement. 


worked out that from it 


Special packing arranged for 


We await the pleasure of hearing from reliable firms who 
are interested in vur exclusive dealer or agency arrangements. 


Old Town 


Ribbon & Carbon 


Company, Inc. 
245-249 Centre St., NewYork, N.Y. 


CARBON 
PAPER 
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UALIFIED 


sADDING MACHINE PAPER. 


he ORIGINAL dozen 
roll box and the recog- 

nized quality standard 
—_ 


a 


“Every roll in every box is 
Guaranteed to be Satisfactory 


28 5 Ss 8 7 ee 7d ee 


MENASHA , WIS. 
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ANCES Decembe 2 


“Gentlemen, if a letter soliciting business comes ad 


to your concern, on whose desk is it placed?” 
Both replied, “the purchasing agent’s.’ 


Ire ssed 


I continued, “And he atter glancing at it places it in the 
files for future reference. hus the man out in the shoy 
who might be interested in the article that is being offered 


never gets the opportunity of considering it. Address your 


letters to individuals, in your particular case to engineers, 
master mechanics, and chemists.” 
Suggested Mail List Plan. 
“Easily said,” both of them replied, “but where are we 
going to get their names?’ 
“There are chemists’, engineers’ and mechanics’ clubs in 


nearly all fair sized cities. The secretaries of 
izations will furnish you with these names gratis, bu 
value to you will be many thousand dollars.” 

A few days later I received my order ana was thanked for 
my perseverance and patience. 

The second hand dealer’s machine was crated and shipped 
back to him with the message that he could keep the 
$75.00 deposit paid to him and the Blank Company would 
charge that amount up to experience with the following 
heading for that account: “Never buy anything ‘just as 
good’; in the end the real thing is by far cheaper.” 

Moral: “It’s never too late to give up—so stick, and 
bring home the Beech-Nut.” 


Ferewells to W. A. Pike. 


these orga 


The retirement of W. A. Pike from active participation 
in the affairs of the Eaton, Crane & Pike Company was 
the occasion of some farewell gatherings Officers of the 
company tendered him a dinner at Hotel Wendell. The 


addresses were mainly of a reminiscent character, by asso- 
ciates who had learned to know him during his 
of thirty years at Pittsheld. A sterling silver center piece 
engraved with a gracious sentiment was presented to M1 
Pike. 


residence 


Mr. Pike, in turn, entertained the executives of the busi 
ness at a luncheon. A similar function followed, at which 
were present representatives of the manufacturing depart 
ments, including foremen, forewomen and workers who 
had been in the company’s service for many years In 
the name of these veterans of the production forces Mr 
Pike was presented with a mahogany floor lamp and a 
Rookwood vase overflowing with American Beauties 

The sentiment of all these gatherings was regret that 


Mr. Pike’s guidance and counsel would be missed a great 


deal by all factors of the business. With it went a spirit 
of congratulation that he was to enjoy a leisure and free 
dom which had not been his since the inception the 
business in 1893. 


Royal Foremen’s Club Meeting. 

The Foremen’s Club of the Royal Typewriter Company. 
Inc., recently had as guests George Ed. Smith, president 
of the company; A. C. Fuller, president of the Fuller 
Brush Company, and Wesley A. Stanger, manager of the 
Royal sales promotion department. Charles B. Cook, vice 
president, was also present, as a member of the club 

A dinner preceded the addresses. Mr. Fuller pointed 
out to the factory executives the importance of good lead 


ership in carrying the industry through the periods of 
rush and slack which have characterized the years since 
1914. The entire organization was complimented on its 





ability to build and sell typewriters with costs greatly 
increased without raising prices to the user. He com 
mented on the fact that labor troubles are given unlimited 
publicity in the newspapers, while harmonious industry, 
such as characterizes the Royal plant, seldom receives 


recognition in the daily press. 
Mr. Smith and Mr. Cook spoke pertinently on sul 
of immediate importance to the members of the Foremen’s 


yyects 


Club. Mr. Smith made comparisons between industrial 
conditions in Europe and in the United States. Cheap 
labor enables European producers to market their prod 


ucts at prices lower than are possible in America. He 
said that in the end “dear brains will beat out cheap labor.” 
Quality and quantity of brains put into the Royal type 
writer will produce a better product which will get recog 
nition from consumers. 


Hitchcock Buys Lansing Exchange. 

George Hitchcock, formerly of Lansing, Mich., has pur 
chased the Lansing Typewriter Repair and Exchange Com 
pany, 206-08 City National Bank building, Lansing, Mich 
He handles new and rebuilt machines, and typewriter spe- 
cialties. 
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? Fiberstolk' 


Folks Who Buy What They See— 


will be “sold” by an attractive display of Fiberstok,— 
and what's more important, will be satisfied with the 
quality, durability and usefulness that stand behind 
its good appearance. 





































If you do not handle Fiberstok, mail us just your letter- 
head and we will gladly send you FREE SAMPLES 
of envelopes and mailing and filing devices with Catalog 
5 and a special selling plan for your territory. 




















NATIONAL FIBERSTOK ENVELOPE Co. 


429-447 Moyer St., PHILADELPHIA 21 Park Row, NEW YORK 





























HE Polar NON-SHINE Chair Pad has steadily 

forged itself into the confidence of the office equip- 
ment world because of its many fold advantages. Con- 
sidered from the angle of quality, comfort, durability or 
price it stands alone as the peak of merchandis- 
ing value. Enjoying a large and steady demand 
due to its utility value it affords the dealer with 
the opportunity to more regular turnover. 





Polar Specialties 


represent those office accessories which find 
favor with every office manager or desk 
worker. To him they mean quality ma- 
terial of splendid and extreme durability— 
at favorable prices. 


THE POLAR MANUFACTURING CO. 
101-107 N. Marshal St. PHILADELPHIA, PA. 
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THE NEW DORNETTE DESKS 


“Unexcelled 
for 
Quality” 


In recent months 
the Dornette line 
has undergone a 
number of sub- 
stantial improve- 
ments. The in- 
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terior construc- t 
tion has been changed and improved with the : | 
idea of eliminating the service work the THE 


dealers’ repair department so often is called 
: et J. DORNETTE & BRO. CO. 


upon to perform on new desks. 

A new method of packing absolutely prevents the 
usual damage in shipment. Dornette Desks reach 
the dealer in condition for immediate use. 


John Dornette, Sr., President and Foun 
BARNARD sT. AND HARRISON AVE., 
CINCINNATI, OHIO 


a? or ee a aa . ; NEW YORK OFFICE MINNEAPOLIS OFFICE 
Chis line will produce profits for you. Let us tell iy iermann Frrniture Co 1 ahead iste 
you more about it. 368 Broome St 

















PLATE GLASS for DESK PADS 


Plate glass has long been known as the ideal 
surface for writing. Presenting a smooth, hard 
and level surface it lends itself satisfactorily to 
that important function—writing. 


‘CHICAGO 
GLASS DESK PADS 


because of their excellence in preparation and 
construction add greatly to the appearance and — 


protection of a desk. Add ef . 

» this the nz al visible Sa < SA wad 

to this the natural visible Sy MM PLATE GLASS | 
comm my LETTER TRAYS | 


filing space for important 

memoranda, price lists, etc., 

between the glass and the 

backing and you will gain a ’ , 

definite pace Snr of its A truly useful and high- 
ly attractive desk acces- | 
sory. Securely joined by | 

nickeled clamps, con- | 


many advantages. 

structed of nicely finished plate glass 
they enhance the efficiency of the 
desk user. 



















Plate glass window ventilators are 
also numbered among our products. 
Send for our descriptive folder 


THE CHICAGO 
MIRROR & ART GLASS CO. 


217 N. Clinton St. CHICAGO, ILL. | 
Established 1890 | 
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Cleveland Foreign Trade Convention. 

The Cleveland Foreign Trade Convention, which meets 
at Hotel Cleveland, Tuesday, December 5, marks an epoch 
in foreign trade education in the United States. 

For the first time in history, practically the entire group 
of foreign trade experts comprising the executive staff of 
the United States Bureau of Foreign and Domestic Com- 
will be brought to a city to counsel and advise man- 
Three hundred 
foreign 


merce, 
ufacturers and executives of that district. 
business men, exporters and others interested in 
trade in Cleveland and Northern Ohio, will attend 

The meeting is held under auspices of the foreign trade 
committee of the Cleveland Chamber of Commerce. Its 
purpose is to sell to the executives of this great industrial 
district the services available at the offices of the commit- 
tee, which maintains an official district office of the federal 
foreign trade bureau. The Bankers’ Club of Cleveland will 
attend the financial sessions in a body 

The first session, at 9:30 A. M., in the ball room of Hotel 
Cleveland, will be called to order by Henry Howard, of the 
Grasselli Chemical Company, chairman of the foreign trade 
committee of the Cleveland Chamber. He will introduce 
Newton D. Baker, former Secretary of War and now pres 
ident of the Cleveland Chamber of Commerce 

Dr. Klein Will Speak. 

Dr. Julius Klein, director of the United States Bureau of 
Foreign and Domestic Commerce, will outline the work of 
the bureau 

Alan G. Goldsmith, chief of the Western 
sion, and Dr. F. R. Eldridge, chief of the Far Eastern divi 
sion, will speak on trade opportunities in those quarters. 
Dr. Klein will close the discussion with a review of the 
Latin-American market 

Grosvenor M. Jones, chief of the investment division, will 
speak on “The Influence of American Investments Abroad 
Trade.”’ at a noon luncheon at the Cleve- 


European divi 


on QOur Export 
l 1 Chamber of Commerce 


At the afternoon session, chiefs of the various divisions 
will speak on the opportunities in their various fields. 
They are: Henry M. Morse, specialties; Archibald J. 
Wolfe, commercial laws; Gordon Lee, automotive; R. A 


Lundquist, electrical equipment; W. H. Rastall, industrial 
machinery; and P. L. Palmerton, rubber 

It is the airm not only to bring home to the producers 
the opportunities in foreign fields, but to give specific in 
formation and assistance. 


In addition to Chairman Howard, the foreign trade com 
f 


mittee of the Cleveland Chamber of Commerce is made up 
of A. E. Ashburner (The American Multigraph Sales Com- 
pany), H. R. Atwater (Osborn Manufacturing Company), 
Be P. Bole (Cleveland Plain Dealer), William J. Hill 
(The Cleveland Worsted Mills Company), Erie C. Hop 
wood (editor, Cleveland Plain Dealer), I. L. Jennings (Thi 


yns Company), Arthur F. McArthur (The 
Company), Phil T. Pastoret (The George 
Pierce (The Brown Hoisting 
Seymour (The Columbian 
Stilwell (The Warner & 
Upson- Walton 


governor of the 


Lamson & Sessi 
Hausermai 
1. Bowman Company), E. C. 
lachin ompany), H. F. 
Hardware Company), Charles P. 
Swasey Company), Oliver W. Upson (The 

| Zurlinden, deputy 


Company) and F. J 
Federal Reserve Bank of Cleveland 


achinery ( 


Royal Cup Still in Competition. 
The President’s cup, for which managers of the Royal 
writer Company, Inc, are still striving, continues to 
be open to all. C. L. Smith, manager at Los Angeles, 
Calif., won for the month of October. He had a previous 
win on this trophy, so has but one to go to annex the 
cup. Nine salesmen have laid claim to the cup by high 
monthly standings. Three have two wins each, so that 
the contest may have a sudden termination at any time 
But, there’s that old saying: “There’s many a slip ‘twixt 


aa) 
- 


cup and lip.” 


New York Trade Association Anniversary. 
The Merchants’ Association of New York celebrated its 
twenty-fifth anniversary November 17. Notables from 
similar organizations throughout the country were pres- 
ent. A luncheon was held at Hotel Astor. In the evening 
an anniversary mass meeting was held at Madison Square 
Garden 


Columbus Concern Will Expand. 

The Dick Office Supply Company has occupied the sec- 
ond floor at 38 East Spring street, Columbus, Ohio. As 
as leases expire the company will occupy the entire 
basement and four floors. The busi 
located at 73 East State street 


soon 
building, including 
ness was formerly 
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Cannot work 
loose. Will 
not come off. 








Are You Using the 


Proper Index? 
If Not Use the Medearis 


Time saver—Saves Mistakes. It is 
simple to use. Stamp your index 
card, slip it in the patented flanged 
groove which is made into the mount 
at the factory and you will have the 
most index for rubber 
Stamps yet. 


sensible 


Distributors 


J. F. W. Dorman Co., Baltimore 
R.H. Smith Mfg. Co., Springfield 
R. A. Stewart & Co., New York 


Ask your rubber stamp maker for the 
Medearis Patented Index Mount. 


Medearis Moulding Co., 
Winston-Salem, N. C., U. 8. A. 































































































HEADQUARTERS 


FOR TYPEWRITER PAPERS 


Stationers are securing a considerable, 
steady profit from the sale of HIA- 
WATHA typewriter and manifold papers. 

Because of our advantageous connec- 
tions with the mills, we are able to fur- 
nish the highest grades of excellence at 
a most reasonable price. 

Why not let us supply all your re- 
quirements on these goods? We have 
complete lines of typewriter, manifold, 
onion skin, bond and ledger papers and 
for a wide variety of envelopes. 





























Ask for our catalogue 
HIAWATHA 
Typewriter Papers. 








Hamilton Card & Paper House 


27 Greene Street New York, U. 8S. A 
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we | ELKHART 


eoaprenel STENOGRAPHERS 
NOTE BOOKS 











Note books—the modern aid in recording 
thought as it is transmitted from dictator 
to stenographer — must necessarily meet a 
variety of requirements. And the Elkhart 
line covers a range suffhcient for all users. 


Coupled with this wide variance of sizes, 
weights, textures and qualities is a superior 
service born of our proximity to paper mills. 
We are in this manner able to supply special 
orders for individual requirements more 
speedily and economically. 


Then, too, special rulings and imprints repre- 
sent a great portion of our work. Samples, 
which we will send on request, are conven- 
iently arranged to show their comparative 
merits. Your request will be promptly and 
cordially met. 


ELKHART STATIONERY G 


ELKHART, INDIANA 
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The 
Standard 
Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves 
time and money. 


It is a portable safe for your postage 
stamps. 

Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 





DEALERS—We have an interesting proposition to make yeu 
which does not involve any outlay. 


STANDARD STAMP AFFIXER CO. 
EVERETT, MASS. 

















Typewriter Repairing Taught in Chicago Schools. 
An Article in The Chicago Evening Post 
Told How Commercial Students Are 
Shown How to Keep Their Type- 
writers in Good Running Order. 





VERY student of stenography, during the last semeste: 
E of the course, takes a two-day course in typewriter re 

pairs. There are but two teachers at present, one at 
Medill, the other at Englewood. From all over the city 
the high school students, in groups of twenty, appear at 
these two schools according to a schedule worked out by 
William Bachrach, supervisor of commercial education in 
the high schools. 

One of the principals was much adverse to the idea ot 
letting his young people travel clear across the city on two 
different days. After the period of training, however, one 
of the girls in the class walked into the office and asked 
if she might try to fix his faulty machine. She took it to 
pieces, made a few adjustments, cleaned it, oiled it, put it 
together again and showed him a rejuvenated machine. His 
opinion as to the need and value of this training was 
changed. 

In the class at the Englewood were twenty young wo- 
men from the Lindblom high school. When they first 
appeared on Monday morning they filled out two cards so 
that a’ report of their work might be kept and a duplicate be 
sent to their home school. Mr. Billepp first explained the 
differences in width of ribbons, showing that a ribbon too 
narrow for a certain make of machine would not allow the 
full letter or character to be printed and so would give a 
very unsatisfactory sheet. Many of the girls had never 
changed ribbons before. This was one of the first re 
quirements. 

Carriage Receives Attention. 

The carriage was removed so as to allow the brushing 
out of accumulated dirt from occasional erasures. \Various 
parts where there is friction had to be oiled, the parts 
moved back and forth several times to bring the oil into 
contact with all the parts and then the surplus oil and dirt 
wiped off. 

Sometimes the keys stick. First they are oiled and exer- 
cised. Later they are removed, cleaned and replaced. Oc 
casionally the keys have been forced against one another in 
the uneven fingering of the amateur and have becom 
somewhat battered. Then they need the use of a file and 
perhaps a little bending to give a better alignment 

Sometimes the carriage fails to move regularly and the 
letters “pile up.” The girl who has taken this course oils 
and cleans the rods upon which the carriage moves, pet 
haps readjusts the springs. In a few moments the task is 
completed and the unsatisfactory machine is again doing 
good work. 

Many an hour is lost to the employer through waiting fo 
the mechanic to make minor repairs. The newer office gir] 
with her more thorough knowledge of her machine, will 
save this wastage, will prove her great efficiency and wil 
draw the greater salary. Mr. Bachrach tells several inci 
dents of girls who have been advanced in salary whe1 
their employers have discovered that they could and would 
make the minor repairs to their machines. 

The office girl often neglects her machine because she 
doesn’t want to soil her hands. During these two days of 
training the student soils her hands frequently and washes 
them just as frequently. She learns to handle the oil can, 
the pincers and the screwdriver. She becomes acquainted 
with a few tools which she will have occasion to use later 
on the sewing machine or washer. Her acquaintance with 
the typewriter leads to a desire for acquaintance with other 
machines, and her dependence upon high-priced and slow 
moving mechanics becomes less. 

A different group of twenty students every other day 
in each of these two schools means a large number dur 
ing the year, each ready to render more efficient service to 
her prospective employer. 


Horder Cotillion Dance. 

A cotillion dance was arranged for December 2 by the 
Horder organization, Chicago. The dance was held in the 
ballroom of the Stevens building. Music was furnished by 
the Horder orchestra. The first social event of this char- 
acter was held in October, and its success led to the pres- 
ent entertainment. Horder’s is probably the only station- 
ery establishment in the United States with an orchestra re 
cruited from its membership. 
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ed 4 284 Emme Reliable Rubber Stamps 


RUBBER TYPE STENCILS and Accessories 


SEALS NUMBERING MACHINES Sole Distributors and Manufacturers of 

“Standard” and “Justrite” “Quality” Dating and “Industrial” Band Daters “Colonial” Hand Band 
Inks and Pads for Rub- Numbering Stamps “Best” Dating and Num- Daters 
ber Stamps “Superb” Type Band bering Stamps “Superb” Time Stamps 

“Advance” _ Self - inking Daters “Flexo” Hand Band “Economo” Time Stamps 
Stamps “Economy” Band Daters Daters 


We carry in stock a complete line of Automatic Numbering Machines. 


Louis Melind Co. Consolidated Stamp Mfg. Co. 


362 W. Chicago Ave., CHICAGO 87 Maiden Lane, NEW YORK 


















Announcement 
Extraordinary 


The New Eveready 
Model F 


With a capacity of from 
2 to 40 sheets. 


This new member of the Eveready fam- 
ily is a giant in capacity and a glutton for 
work and possesses every qualification of 
utility, including portability, durability, 
appearance and service. 







Every dealer should know all about this 
addition to our line and its possibility in 
producing sales and repeat orders. 


Look for the Name Write for full 


Model F. ~ VERE AD particulars. 


PAPER FASTENER 














The EVEREADY Paper Fastener is more than an “appliance,” it is a system 
in ttself. It makes its own staples automatically—fastens quickly, quietly, 
securely ;—letters, pick-up order stubs, quotation sheets, bills, statements, tags, 
samples, pay envelopes ;—anything that’s worth fastening well. It will find 
new work for itself every day in your office. With “one on every desk” most 
of your filing work is done before the files are reached. IMPROVED MODEL D 





MADE BY An 
EVEREADY MFG. CO. OF BOSTON EREA 


PAPER FASTENER 


No. 9 Knapp St. BOSTON, MASS. “One On Every Desk” 

















192 





OFFICE APPLIANCES December, 19 








Orpin Five Ply 700 


A GOOD DESK TO MAKE A GOOD CUSTOMER 


Probably your trade talks like most other people—they which c!oses the sale will be followed by an excellence of service 
want the best possible value for their money. Orpin quality which makes satisfied customers and brings repeat orders. 
means real value Show your customers Orpin desks and Let us tell you about Orpin Desks. Full particulars will! be 
you will make profitable sales. The first favorable impression _ mailed as soon as we hear from you. 


ORPIN DESK COMPANY, 121 Medford Street, Charlestown, Mass. 
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AURORA.,ILL. U.S.A. 








Some people have an idea that the U. S. Mint is the only place that 
Money is made. 


To YOU, MR. DEALER, we say that the easiest money is made 
by stocking our NEW 700 LINE of Steel Filing Cabinets; there 
is real money made in the turn-over. 


We are not counterfeiters but we sure can make money for you 
if you will let us; this NEW 700 LINE will turn your store into a 
Regular Sub-Treasury. 


Better look into this opportunity. A line from you will bring de- 
scription and prices. 


This 700 Line is the lowest Priced Four Drawer Upright manu- 
factured having finished sides and FULL PROGRESSIVE SLIDES. 


“It’s a better file, if made by” 


Aurora METAL CABINET Works 


AURORA, ILLINOIS, U. S. A. 


Eastern Representative Western Representative 
NEW 700 LINE A. H. DENNY, INC. E. P. GOLD, 
62 Park Place, Angelus Hotel, 
New York City Los Angeles, Calif. 
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Misconceptions of Terms Offered by Exporters. 





(By Harry M. Morse ‘hief Specialties Division, iu of 
Foreign at Dome tic Commer¢ in Commerce Rey s.) 
[The claim that American manufacturers all insist on cash 

wrt rder and that foreign rpo all sell n twelve 

} hs’ tine r more liberal ean s, and that for thts ison 

lmerican exporters cannot expect to l me a fa in the 
hort field, still stalks wmto view ccasionally, altheugh 

1» ca’s export totals should in themselves prove an ade- 

yuate refutation f this false charg lmericans are ¢ 1 

} ss men, whether they are selling abroad or at hom md 

they are accustomed to doing business on a business basis and 

m a rdance the requirements of the market.) 


HERE are a few classical misstatements in regard to 
American export methods that show such tenacity of 
1:4 at 1 1 . 1 } ; } le! 


fe that 10se who know feel th these statements, 


so often disproved, are hardly worth disputing now. Oc- 
‘asionally, however, one of these old misconceptions is 
dressed up and brought forward with such apparent au- 
thority that it demands attention and refutation. This 1s 
true just now of the old question—terms of payment An 
English buyer writing to the American Chamber of Com- 
merce in London says “Tt will be ommon knowledge 


to your chamber that American firms invariably demand 
lat payment be cash against documents, ex their factory 
warehouse, or in some cases at port of shipment, with co1 


firmed and irrevocable credit.””. Anyone familiar with Amet 


ican export trade knows that this statement is false. Terms 
vary in different industries, and some houses are more 
exacting than others, but a large number of American ex 
porters are sé lling their goods on liberal terms 

American exporters never have believed that unreason 
able credits were of any genuine benefit to either the buyer 
or the seller Any arrangement which tends to postpone 
the payment of the invoice unreasonably tends to make the 
buyer careless of his obligations and in that way encour 
ages speculation on his part. If a consignment of shoes 


arriving in the buyer’s store on April 1 will be sold within 
the next four months there is no logical reason for giving 


the importer eight months in which to pay the invoice It 
is better for h and better for business in general if he 
it s the proceeds from the sale of the merchandise for 


of the draft rather than to employ those pro 
ceeds for some other purpose and postpone the liquidation 
of the draft until more goods have been imported and sold 
If shoes are sold in four months and the draft is not paid, 
the money is used for some other purpose, speculation is 
promot d, and there is a pos sibilit y of the importer not be 
ing able to pay the draft at the end of eight months. If 
it is reasonable to expect that the consignment of goods 
will be sold in four months’ time, it is perfectly fair and 
very good business, from the standpoint of both the buyer 
and seller, to have the draft paid sixty or ninety days after 
Its eptance 
lhe importing merchant must have an investment in his 
business. It is right that he should own the goods in his 
' the manufacturer dates, or fixes a ma 
turity date on his draft, so that the importer may dispose of 
hree-fourths of the invoice before he is called 

upon to pay the draft, the terms are as liberal as sound bus 
iness procedure warrants. 

American Terms Compare Favorably with Others. 

\merican exporters are not only granting terms as lib 
eral as those offered by others but they are constantly ex 
tending the dates of their drafts, or, what amounts to the 
same = allowing drafts to be met by the acceptance of 
new drafts bearing a later date, although perhaps requir 
ing payment of part of the draft in cash. There is no rule 
no regular procedure—in regard to this. It is simply the 
natural American instinct of doing business on a business 
basis, with due regard for the interest of the customer 

\ smaller number of American houses do demand cash 
in New York or confirmed irrevocable credits. Very fre 
quently these terms are insisted upon because the buyer’s 
urrency has reached a state of depreciation that suggests 
the possibility of the buyer not being able to pay for his 
roods in dollars or sterling, if payment is deferred Chen, 
again, these terms are demanded frequently on shipments 
to the Far East because these terms are customary in 
Far Eastern trade 

On the other hand, American importers are buying large 
quantities of goods continually against confirmed credits. 
\nyone who was familiar with the situation two years ago 
will distinctly re meniber what quantities of American mer- 
chandise were brought back to this country from foreign 
ports, or were put into foreign warehouses, or were sold to 
the original purchasers at enormous discounts, because the 
goods had been shipped on an acceptance-draft basis or on 
some more liberal arrangement. Enormous shipments were 
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irt and you don’t have to handle the goods. 
sut what is wanted—then put it up to us. 










Customers’ 
Records 


let your customers know 
that you can supply any- 
thing they need in the 
way of indexing or index 
tabs Even bulky cata- 
logs and books may be 
specially indexed after 
they are bound to suit 
ndividual requirements. 
There is a nice profit for 
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you in this indexing busi- 
ness—with no investment 


“Get It From Aigner” 


( 


Complete Indexes to meet every office need: A-Z, 
(,eogral 


al, numerical, in fact indexes for 
ll sizes and styles—in celluloid, 


th, etc.—tabs furnished in strip 


G.J. J. AIGNER &CO, 


521-523 W. Monroe st. 


D. Manu aclures 


any pur- 
leather, 
s or at- 





OL set << Stampers pe. and Bookbin 


Indexes for Loose-Leaf Systems 
Titles and Labels for Law Work 
_Aigner's Patent Cut Index Strips 
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Carton contains 
I dozen rolls 


MACHINE PAPER 
Sell it by the Box 


Fogewater Paper (Ompany 


MENASHA U.S.A. 


Preferred Paper Products 






— 
~ 


unusual price, considering its con- 
struction. 

It has self-closing top without float that 
opens upon slight pressure and _ closes 
tightly, preventing evaporation and keep- 
ing out dust. 

This top prevents pen from taking up too 
much ink. If there is only a little ink in 
bottom of well, pen can reach it. Bases 
and wells of clear pressed glass. 


"hoe “PRESTO” Inkstand sells at an 













One Well.— 3” wine, #° long, 134” high, ‘groove 
for penholders, each....... wath on eamess +504 $1.25 
Two Wells.—Wells for black and red ink. 8” wide, 5%” 


long, ‘2” high, grooves for penholders, pin cup 
Between wells, C0ch....ccccccscccccccccccsecccess $3.00 


Write for Trade Discount to Dealers 


BACHRACH SPECIALTY CO. 


Manufacturers 
2275 Third Avenue 
New York, N. Y. 


“The top 
closes itself” 











Patented 1922. 








delivered to American importers at prices far above the 
market quotations, because the foreign vendor had made 
his sale on the basis of an irrevocable banker’s credit at 
the time the order was placed. 

In general it is true that to bid for orders on the 
lower prices or longer terms has not been part of the 
American manufacturer’s sales policy. In some lines this 
has been done, but the average American manufacturer has 
sold his goods abroad as he has sold them at home—good 
merchandise, honestly made, sold without misrepresenta 


tion at fair prices on reasonable terms. A big export bus 


basis ot 


iness has been built up on this basis by manufacturers, bot} 
large and small, all over this country. The foreign importet 
knows that this is true of the individual firm with whic! 
he is doing business, but still the old notion that Americans 
demand cash with orders, while other nations, more liberal 
minded, are granting twelve months’ time, persists without 


any facts to support it. 





“Bringing Home the Beech-Nut.” 


Salesmen throughout the country were interested in a 
contest arranged by Bartlett Arkell, president of the Beec! 
Nut Packing Company. He aimed to encourage resource 
fulness and initiative among salesmen in all lines of | 
ness. A Multigraph salesman and a cash register salesman 
were among the winners. A total of $500 was offered by 
Mr. Arkell for the best stories of how salesmen accomp 
lished difficult sales from August 1 to September 1, 1922 
He defined “Bringing Home the Beech-Nut” as “getting 
what you go out for, no matter what obstacles are in the 
way.” The stories were judged on this basis. 

The prize winners in the “Beech-Nut” contest wer 
First—L. P. Wrenn (Granite Mercantile Company, Mount 
Airy, N. C.), $250; second—J. G. Gangal (3920 Broadway, 
New York, N. Y.), $100; third—Joseph Kohart, Jr. (senior 
salesman The American Multigraph Company, 23 Flatbush 
avenue, Brooklyn, N. Y.), $75; fourth—C. ( Morrison 
(sales department, Wayne Tank & Pump Company, 443 
Union Arcade, Pittsburgh, Penna.), $50;  fifth—Morris 
Kugler (American Slicing Machine Company, 209 South 
State street, Chicago, IIl.), $25. 

Honorable mention—A. J. Robb (1211 Marshall avenue, 
South Milwaukee, Wis.): M. J. Hylinger (Francis H. Leg 
gett & Company, New York, N. Y.); H. G. Turner (Tur 
ner Bros., sugar brokers, New York, N. Y.); John Camp 
bell Mctherson (National Knitting Company, Milwaukee, 
Wis.); N. Lewsen (National Surety Company, Newark, 
N. J.); John E. Rohn (Autographic Register Company, 
Brooklyn, N. Y.); H. W. Ashton (Taylor National Detec- 
tive Agency, Philadelphia, Penna.). 

The contest judgés were: Thomas C. Sheehan (presi 
dent, Durham Duplex Razor Company); A. C. Fuller (pres 
ident, Fuller Brush Company); O. W. Bartlett (sales man 
ager, American Slicing Machine Company); Philip C 
Staib (Francis H. Leggett & Company); A. MacLachlan 
(sales manager, Square D Company); H. K. McCann 
(president, H. K. McCann Company); F. D. Van Am 
burgh (editor, The Silent Partner), and E. A. Nellis (sales 
manager, Beech-Nut Packing Company) 


uS1 


H. S. Crocker & Company Adds Desk Department. 


An important event in the San Francisco trade was the 
opening November 20 of an office desk department in the 
H. S. Crocker & Company stationery store at 565 Market 
street. Already one of the largest stationery stores in San 
Francisco, the new department is an important addition to 
the organization, and the introduction of office furniture 
will undoubtedly prove an important item in the continued 
growth of the Crocker company. The space devoted to 
the new department is on the second floor and was formerly 
occupied by the D. C. Heath Book Company and the 
California School Book Depository. H. S. Crocker & 
Company now occupies the entire building from the base 
ment through the three floors. 

The desk department occupies space 30x150 feet. Col 
umns separate the show rooms, each of which is arranged 
as a complete office unit, with attractive Wilton rugs on 
the floor and inverted globe lights overhead. 

West-Made Desks, a Pacific coast product coming from 
Portland, are featured in this attractive arrangement, as 
are also the Heywood & Wakefield chairs and Falls book 
keeping desks for bookkeeping machines. A. E. Skerritt, 
who has been in charge of the filing cabinets, will manage 
the new department. 


The salesman who serves is the salesman who sells 


The Webster Way (F. S. Webster Company). 
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“Ghey Express Success 





NO. A-63 


Desk to our Adam Suite. Write for catalog and see our line complete, 241 
pieces to select from. Unexcelled quality, beautiful finish in every desk and 
table produced. 


Agencies ina few cities are available for desirable connections. Let us hear 
from you. 


CUTLER DESK CO. 


Established 1824 20-62 Churchill Street BUFFALO, N. Y. 


CROCKER 
CHAIRS 


A chair for every purpose 


Shown permanenily at 


Furniture Exchange Building 
Grand Rapids 


1414 South Wabash Avenue 
Chicago 


San Francisco Furniture Exchange 
San Francisco 


601 First Avenue, N. E. 


Minneapolis 


QooXe 





CHAIR 
COMPANY 





Crocker Chair Company 
Sheboygan, Wisconsin 6641-6UE 


BRANCHES: CHICAGO NEW YORK MINNEAPOLIS OAKLAND 


as! 
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UPERFICIAL appearances are particularly decep- eral | 
= tive in chemical products like Carbon Paper and Gerace 
Typewriter Ribbons. Go deeper, and you will “& > 
— | § find the intrinsic value of our products mani- DV pence 
Sa fested in their efficient performance and plodding con- EARBON 
/ PAPER sistency at all times and under all conditions; a value PAPER: 
WOR POS coon) further enhanced by unsurpassed facilities with the true ereec PORIS EN 
— spirit of service back of them. ei 
Sos ° ° ° A 
You will discover that inherent element, that character- aS 
istic difference in both goods and service that counts so iy he xe 
much in making .hem in the final analysis truly ‘‘The > 
Line of Lowest Ultimate Cost.”’ aims 
Scr Son 7 
NEIDICH PROCESS COMPANY 
—<; 4 BURLINGTON, N. J. | 
nif fe) 
: ‘ 


















































Paper in filing specialties and enve- 
lopes has long held an important role 
in every office cquipment establish- 
ment. Today the importance of paper 
is accentuated by modern demands. 


Specialization — the “cure-all” for 
every industry—has been instrumental 
in the assembling of a paper goods line 





which meets every need. Likewise, 
epecialization encourages better qual- 
itv, better workmanship and lower 


prices. 


107-109 Lafayette St. 


DIEMER 


PAPER SPECIALTIES 


JOHN F. DIEMER COMPANY 





Users of paper filing specialties and 
envelopes recognize in Diemer [’ro:- 


ucts the best the market holds. 


Dealers are convinced of the sincerit, 
of the Diemer organization and t'x 
resultant better service has proved of 
great benefit. 


In our catalog we have listed, de 
scribed and quoted on all Diemer 
Products. A careful perusal of it 
pages will show you a service that is 
hard to duplicate. We will be pleased 
to hear from you. 


NEW YORK 
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Remarkable Elliott-Fisher Expansion in West. 
Mr. La Tourette, Pacific district manager for Elliott- 
Fisher Company, has returned from a trip covering his 
territory which includes, everything west of Wichita, Kans., 


Texas and old Mexico inclusive. His reports of the Elliott- 


Fisher activities in his division are as glowing as a sum 
mer sunset. In all sections the expansion of local branches 
necessitated by increased business has been phenomenal. 


Nl 
Mr. La Tourette is justly proud of the growth of his or 
ganization in the West, which, by the way, has been la 
accomplished under his able supervision. 

[he story runs something like this: Quarters have been 
enlarged in Seattle, where J. C. Young is manager; in Salt 
Lake City under R. W. Land; in Denver where A. N. Jones 


rgely 


is manager and in El Paso under C. A. Smith New 
representatives have also been established: E. G. Gallagher 
in Phoenix, Ari R. F. Huelman in San Diego, and M. O. 
Sterud in Sacramento. 

The San Francisco office is to share in the expansion 
program for two new rooms in the Monadnock building 
are soon to be added. In 1916, when Mr. LaTourette came 
to San Francisco, the Elliott-Fisher Company had just one 
room. It now occupies rooms 251-77 of the Monadnock 


building, representing 3,000 square feet, in the heart of the 
‘And we are just waiting for other 
leases in the building to expire so that we can acquire more 
space,” said Mr LaTourette. 

The Pacific district of the Elliott-Fisher Company made 
October the biggest sales month in its history, but by 
November 14 the October record had been equaled. As 
fast as records are made they are broken by new ones. 

Mr. LaTourette left for New York to attend a conference 
of company district managers, after which he will go to 
Florida, Havana, Cuba, and back to Los Angeles by the 
southern route, the entire trip to occupy about forty days. 


downtown section 


Budgeting for Business Control. 

The necessity for budgeting as a means of business 
control is strongly emphasized by the Fabricated Produc- 
tion Department of the Chamber of Commerce of the 
United States in a pamphlet which was issued for the 
practical use of the business man. 

The pamphlet carries the title “Budgeting for Business 
Control.” Some of the advantages of budgeting, as set 
forth by the department, are given as follows: 1. Every- 
one in the establishment will have a definite goal for 
attainmert; 2. Sales and production plans can be co-or- 
dinated with financial resources; 3. More continuous op- 
eration and 


greater regularity of employment can be pro 
vided: 4. Products, processes and equipment can be stand 
ardized; 5. Costs can be used for purposes of control 
rather than as_ historical information; 6. Reduction of 
waste will be encouraged by the maintenance of better 
balanced inventories, by instituting wage payments based 
upon results, by definitely assigning responsibility for ex- 
penditures; 7. Taken in conjunction with the business 
cycle, the budget will give warning when to be cautious 
and the cue to go forward with manufacturing plans; 8. At 
all times, the budget serves as a measuring stick to com- 
pare actual performances with promises and _ standards, 
showing not only what may be done, but what should be 
don ; 

The pamphlet asserts that the main object and purpose 
of a budget is to secure internal control of a business. The 
manufacturer, it is declared, is taking a big step forward 
to that end if, at the beginning of the year, instead of en- 
tering the new period without definite plans or purpose 
he charts his course as far as possible through the com- 
piling of a budget. 

Copies of the pamphlet may be had by addressing the 
Fabricated Production Department, Chamber of Com 
merce of the United States, Washington, D. C. 


“Hall-owe’en Party” at Topeka. 
Employees of the Hall Lithographing Company and the 
families and friends celebrated Hallowe’en by a “Hall- 
owe’en” party at Topeka. The Hall orchestra furnished 
dance music. A contest was held for the best costume. 
The repast was in keeping with the season—doughnuts and 
cider, pumpkin pie, coffee and apples. 


Safety Records at Worcester. 

Eleven plants represented in the Worcester County 
Safety Council had perfect records in a recent month. 
These included the Logan Drinking Cup Division and the 
Whitcombe Division of the United States Envelope Com- 
pany. These two plants maintained a perfect score in acci- 
dent prevention five months in succession. 








our $#lohican PENci 


it 
Containing the best of raw 
materials, exemplifies the 
quality and workmanship 
embodied in all our num- 
bers, assuring the Jobber 
of a substantial profit, 
with the mutual satisfac- 
tion of repeat orders. 


Samples and prices 
sent upon request 


UNITED STATES | 
PENCIL COMPANY | 


MANUFACTURERS 
PHILADELPHIA U.S.A. 























Pencil Points it Pays to Use 


are easily produced 
with the 


Graffco 


Pencil Sharpener 





Clean-cut, smooth, durable points 
that glide lightly over the paper. 
Points that are just the right 
length (long, blunt, or medium) 
because they can be had quickly 
without any need of mechanical 
adjustments. The Graffco is big, 
strong, built for hard work. Write 
for folder of good points on it. 


GRAFF-UNDERWOOD COMPANY 


Mfrs. Graffco Vise Signals and Vise Clips 


18 Beacon Street, Somerville, Boston 42, Mass, 
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Patd. and Pats 
Pending 


THE 


Auto- Assorting Portfolio 
Absorbs Less Desk Area 


A facile filing and finding desk and office device 
which is in harmony with the elegant desks and 
finely fitted offices of the times. 


This easy efficiency allows opening, assorting, 
closing and confidential concealing of contents. 
Exclusively elegant—it is an accessible’ con- 
tairner for but four fingers of but one hand. 


Generally kept closed, but, opened instantly. Closed 
in a jiffy. The modern miracle in expansible and 
collapsible vertical filing in a pleasing and port- 
able form. 


Skidoo to the wire basket, cumbersome box, heavy 
and unsightly and costly metal frames and flat, hid- 
ing, non-visible, semi-pocket obstructions. to desk- 
top areas and unobstructed views! 


UNYVERSAL UTYLYTY UNYTS CO., 
6111 Winthrop Ave., CHICAGO, U. S. A. 
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TYPEWRITER SUPPORT 
( ) a, 5h.00 


Retail 
Price 







=z | 
Sj 







For Typewriter, Telephone, 
Card Indexes, Commercial 
Reference Books, etc., etc. 
Swings at any height, move- 

ment controlled by adjustable 
leather clutch. Revolving top adjusted by simple 
wing nut. Easily attached to either side of desk. 
Does not vibrate. So constructed a lock is not 
necessary. Rigid, strong, pleasing design. Top 
15”x20”, finished in Oak or Mahogany. All iron 
work japanned. 


Every Typewriter Dealer and Stationer should 
stock a few as there is a good demand and a 
nice profit. 


Write for folder, discounts and terms 


AMERICAN WRITING MACHINE CO. 


449-455 Central Avenue Newark, N.J., U.S. A. 
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Chicago, Ill—R. D. Patterson, of the L. E. Waterman 
Company, was recently in Chicago; St. Louis was also 
visited. 

Chicago, I1l—Charles L. Link has been appointed repre- 
sentative in this territory by the Weldon Roberts Rubber 
Company. 

Chicago, Ill—N. S. Worth, manager here for the Di'a 
mond Point Pen Company, has been at the New York 
factory for an extended period. 

Chicago, IlL—W. Ross, representing Macniven & Cam 
eron, Ltd., a European house, called on the local trade 
during his recent American trip. 

Chicago, Ill—H. E. Waldron, vice president and general 
sales manager of the W. A. Sheaffer Pen Company, ton 
a business trip in the South during November. 

Chicago, Il1l—The Realite Pencil Manufacturing Com 
pany has increased its capital stock from 12,500 shares of 
no par value to $250,000 and 20,000 no par value shares. 

Chicago, Ill—The National Pen Products Company, 540 
South Clark street, has incorporated to manufacture and 
deal in pens, etc.; capital stock, $10,000; incorporators—E 
P. Marum, Ralph M. Prouty, Bernice C. O'Neill. 

Chicago, Ill—The Chicago office of the Joseph Dixon 
Company hears encouraging news from Dudley Johnson, 
the manager. He is recuperating at Miami, Fla., meeting 
with great success in his fishing trips and acquiring a 
wholesome coat of tan. 

Los Angeles, Calif—J. A. Graham, southern California 
representative of the L. E. Waterman Company, made a 
trip through the Imperial Valley recently. 

itinneapelia, Minn.—E. R. Savo has been appointed rep 
resentative of Eberhard Faber in Minnesota, Wisconsin 
and North and South Dakota. He makes headquarters 
here. 

Newark, N. J.—Fred W. Daub. who travels for the hous« 
of A. W. Faber, Inc., is now calling upon the trade in the 
state of New York outside of New York City, and Penn 
sylvania outside of Philadelphia. He is also visiting the 
trade in Ohio, Michigan and Kentucky. 

New York, N. Y.—Lloyd Smith, representative for 
Joseph Gillott & Sons, returned to his territory after an 
illness. 

New York, N. Y.—Henry Maedell, formerly of the 
Broadway office of The Eagle Pencil Company, has been 
assigned to export work. He is now traveling in Cuba and 
Mexico. 

New York, N. Y.—J. S. Staedtler, Inc., 53-55 Worth 
street, has been organized to act as selling agent for ‘““Mars’”’ 
pencils and crayons, made by J. S. Staedtler, Nurmburg, 
Bavaria 

New York, N. Y.—Farrar-Pratt has organized to make 
pencils; capital stock, $70,000; incorporators—L. G. Farrar, 
A. C. Pratt and H. Meyer, Jr.; attorney—C. S. Brown, 215 
Montague street, Brooklyn. 

Philadelphia, Penna.—The National Crayon Company is 
now occupying its new plant at Hutton and Odden streets. 
The building is two stories high and has 10,000 square feet 
of manufacturing space. The business was established in 
1921 at 223 North ye geet street. 

San Francisco, Calif—H. F. Homer, western representa- 
tive of the Esterbrook Steel Pen Manufacturing Company, 
covered the local trade. His home is at Pasadena 

San Francisco, Calif—As a result of the weekly ad in 
the Saturday Evening Post, the Conklin Pen Company has 
found it necessary to increase its force in the order depart 
ment which is planning to put on an attractive outdoor 
billboard advertising the ~e part of this month in San 
Francisco and vicinity. W. Yeazell, Western manager, 
reports that business is very ae as a result of the dealers 
being low in stock in pens and pencils. “The principal 
problem confronting us now,” said Mr, Yeazell, “is delivery, 
and we hope to be in a position to satisfy the requirements 
of the trade with very little delay 

San Francisco, Calif.—J. L. Wheweed. California rep- 
resentative for the W. A. Sheaffer Pen Company, reports 
that the special “Giftie” sets have run beyond all expecta- 
tions. The factory has been working overtime and Sun- 

(Continued on Page 201.) 











Dece 





ember, 1922 OFFICE APPLIANCES 


199 

















The man who buys medium priced desks on a basis of 
durability and convenience is likely to be a conservative, 
substantial business man, expecting good values and 
meeting his obligations promptly. 


WESTERN O 


F 
F 
| “Built for Service” 
C 
E. DESKS 


are built to serve such men because their business is 
most profitable in the long run. Many dealers who 
sell this trade find Western Desks give complete 
satisfaction. Our catalog illustrates the line. We'll 
be pleased to send you particulars and probably we 
can refer you to users in your locality. Write today. 


“Built for Service’ e 
Western Furniture Co. 
Blair Ave. and Palm St., ST. LOUIS, MO. 
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WASTE BASKETS 


HE measure of our success depends upon the demand for 
our products—yours upon the quality of the merchandise 
you handle and the service you render. 

The DAN-DEE line in its entirety merits your sales co- 
operation. Its quality finds ready demand with a discriminating 
trade. The turnover is noticeably rapid—the profit equally satis- 
factory. May we send you descriptive price lists and discounts? 





The DAN-DEE includes: 
Book Racks— 


Plain and Decorated 


The DAN-DEE includes: 
Waste Baskets 


Round and Square Styles 


Strong Boxes— 
Regular and Special 


Cash Boxes— 


Security Boxes— 


Letter Trays— 
Open and Cabinet Styles 


Ticker Baskets 
Towel Baskets 





Ms 


- ERIE ART METAL COMPANY : 














ERIE. PENNSYLVANIA 
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Originators of 
Glass Desk Pads 


**Ravenswood" 





Desk Pads 1800 Newport Ave. 


Guarding the Channel 


of Business Detai] 


The pigeonhole did very well when 


doing business was a matter of 
plain effort and simple detail, but 
when business became more 
involved, the _ pigeonhole 


proved too expensive, and it 
had to go. 


‘**ROSCO”’ GLASS 
DESK PADS 


replace the pigeonhole as a 
receptacle for live memo- 
randa. Matters requiring 
follow-up are square in front 
of the user and cannot be 
OV erlooked. 

The “Rosco” Pad opens or 
closes easily without disar- 
ranging the contents. The 
frame and backing hold the 
plate so securely, protecting 
the edges, that with ordi- 
nary care it is indestructible 

STATIONERS — Sell _ th: 
original and best known pad 
—send us an order. 


Makers of Ravenswood Office Specialties Co. 


Chicago, U. S. A. 





















The Hoosier slogan concisely describes Hoos- 
ier Desks and the standards which govern 
their production. 


SOOessseses SEADDOSUODEADESSAEDOOELNNOONESICRNEESEESEOGAD ASF GEEAIISEFEAETASSSEUDESSESEAET EROREDENS TORRENT FFeT RIOT RR ERTRaT ITT 





A definite, known purpose in the selection, 
seasoning and shaping of materials adds much 
to the value of the finished desk. 








The squaring of corners and drying of parts 
has important effect on the operation of 





48 STYLES 














Harmony of Purpose 


drawers and slides. In those grades where 
extra select quartered oak is used, all panels 
on a desk are made from the same flitch of 
veneer, resulting in a_ beautiful, uniform 
figure. 

Most dealers prefer to supply good merchan- 
dise because of the confidence it establishes. 
Hoosier builds a grade for every class of busi- 
ness man. Write for details on the line that is 


“Built True, Clear Thru”’ 
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LOOSE LEAF | 


Chicago, Ill—John C. Williams, of the Boorum & Pease 
Company, will leave early in December on a trip to Wash- 
ington and New York. 

Chicago, Ill—Fred L. Coggin, manager here for the 
National Blank Book Company, with his sales organization, 
will attend a factory sales conference in December at 
Holyoke, Mass 

Chicago, Ill—A display case specially designed for loose 
leaf devices has been installed in the store of S. D. Childs 
& Company. It shows the entire range of bindings at a 
glance, and has been effective as a business stimulator. : 

Chicago, Ill.—Charles Morse, manager of the loose leat 
department, Burr-Vack Company, was married Novy ember 
15 to Miss Marion Waller. His bride is the daughter of 
th vice-president and general manager of the Ringer 
Signa! File Company. 

Denver, Colo. George Wolcott, representing the Irving- 
Pitt Manufacturing Company, called on the local trade. 

Milwaukee, Wis.—The Heinn Company has sold its 
album business to the J. L. Hanson Company, Chicago. 
The Heinn plant will concentrate on loose leaf devices and 
the line of catalogue binders made in the past 

Omaha, Nebr.—W. B. Dailey has opened a store at 313 
South Fifteenth street, handling loose leaf lines, office and 
filing supplies and architectural and drawing materials. 

San Francisco, Calif—C. W. Norton, secretary of the 
Kalamazoo Loose Leaf Binder Company of California, was 
a recent guest at the Whitcomb Hotel in this city. 

San Francisco, Calif.—In spite of offers from large East- 

1 centers the Klipto Loose Leaf Manufacturing Company, 
Inc., will be located in San Francisco, according to word 
from President G. A. Bennett. In making the decision Mr. 
Bennett said: “We believe that the coast, and especially 
this city, offer the greatest advantages. Working conditions 
are better here and it seems to us that this is the ideal 
section for manufacturing pursuits.” 

San Francisco, Calif—The “Buddy” family is growing 








larger. The newest member of this happy group has made 
its advent just before Christmas and promises to become 
one of the most popular with the trade. The reason is 
easily explained. The new arrival is the “Buddy” bridge 


pad, and with the increasing popularity of bridge playing 

even diminished by the newer Mah jJongg—the infant 
“Buddy” will not be long in making a name for itself. It 
was designed particularly to answer the gift demands that 
are uppermost at this time of year. 

Pens and Pencils—Continued from Page 198.) 
days trying to keep up with the excessive demands. Mr. 
Warwood announces with some pride that the Pacific 
coast business has been running ahead of every other sec- 
tion of the country. The Life-Time pen sales have run as 
high as 3,000 a day, and a goal of 10,000 a day has been 
set by the company, which it hopes to reach in the near 
future. Conditions have shown a decided improvement 
throughout the state, which seems to be reflected in all 
lines of business. Collections have been better than they 
have been in the last ten months. Due to the development 
cf business and the heavy fall demands, the local office of 
the Sheaffer company has increased its working force. 
Seven people are now employed in the San Francisco office 
while three years ago only one person attended to all the 
business. 

Seattle, Wash.—The Chas. E. Davis Company, 351 Em- 
pire building, has secured representation of the Pollock 
Pen Company, Boston, Mass., in the territory west of 
Denver. The Listo pencil account is also handled in the 
Northwest states. 


Earning Powers of Typewriter Machines. 

An editorial in the Chicago Journal of Commerce cites 
the typewriter as a source of income. 

“Nineteen ‘official’ court stenographers in Philadelphia 
ire doing quite well, with incomes averaging about $10,000 

of which $4,000 is salary and $6,000 ‘for selling testimony 
back to the judges,’ as an indignant councilman puts it. 
Salaries pay for stenographic notes. The big perquisites 
come from transcribing and typewriting the notes.” 
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The Livest and Best in the Pencil World. 


As light and responsive as the best cedar pencil; the most 
serviceable pencil on the market of any kind; a unique 
and artistic finish—these features make Realite the fastest 


selling new pen 





The beautiful finish made possible by the use of Redmanol 
composition make it a most attractive gift—the superior 
servic makes it a most satisfactory one. 


Live Dealer Helps—Write Us. 


REALITE PENCIL CO. 


3011 Montrose Ave. CHICAGO, ILL. 
370 7th Ave., New York, N. 


REALITE tsareat PENCIL 


With Sileonite Tips MADE OF With Gold Filled Tips 


50c Gis’ 65c REDMANOL $1.00 "GiS1. 25 | 




















The Indication of Quality 


The indication of quality is repeat orders. 
High grade materials backed by the facilities 
of an intelligent and energetic organization 
has made a name for our products: 


Carbenized rolls for billing and adding machines 
Oil soluble pencil carbon papers 
Typewriter ribbons and carbon papers 


The trade has judged American Manifold’s 
Multigraph ribbons as unequalled. Write for 
samples and other particulars. 


American Manifold Products Corp. 


General Offices and Factory: 
2900 Darwin Terrace CHICAGO 
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FREE 


On request we will send your 
purchasing agent a useful 
article for his desk. 


IRELAND & 
MATTHEWS 


me sn Oe T 


Makers of 


BRASS & STEEL 
CUSPIDORS 
































POCEtT eotagy 
coaroRarTe 


MANUFACTURE & 
SEALS 
STENCILS 





Queers Steers 


w= BADGES 

RUBBER@STEEL 
STAMPS 

METAL CHECKS ‘Y 

POCKET COINS 

we BRASS SIGNS 


ETC 


FOR SALE * 
ever 4 WeNTHE 


F708 X. Dearsore St 


























Came 6 la One STENCHLS Wax Stas 


MEY ER & WENTy 


STORE:108 N.DEARBORN ST. CHIC AC 
FACTORY:24 to 30 So Jeferson st. CHICAGO _o 
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Chicago, I1l.—Charles H. Safford, of the Safford Stam; 
& Seal Works, participated in three regional meetings ot 
the International Stamp Manufacturers’ Association in th¢ 
past month. He found sustained optimism among dealers 
from various parts of the country in attendance at these 
meetings. 

Cleveland, Ohio.—The C. L. Alderson business at 323 
Champlain avenue has been taken over by the Excelsior 
Stamp Works Company. It is operated as Store No. 5 

New York, N. Y.—The Stamp & Stationery Service is 
now at 23 West Thirty-second street; the former location 
was 159 West Twenty-third street. 

San Francisco, Calif.—Invitations have just been issued 
by the eighth zone of the International Stamp Manutac 
turers’ Association to members of the trade in this terri 
tory and also to those of the seventh zone, the Pacific 
Northwest, to attend the regional semi-annual convention 
to be held in the Palace Hotel, San Francisco, November 
23-25. The invitation has particular significance in the fact 
that this is the first time the two Western zones have com 
bined for a joint convention. Profitable results are expected 
in closer friendships and better business understanding 
among the members of the Pacific coast rubber stam, 
trade. The meetings of district No. 8 have always bee 
conducted on a purely educational basis and have been a 
great benefit to all who have been present. The forthcom 
ing convention with its enlarged personnel promised to be oi 
greater value than any that has ever gone before. From 
the answers already received, a large attendance is antici 
pated. Officers for the seventh zone are: Governor, J. \\ 
Stevens (Pacific Coast Stamp Works, Seattle, Wash.); Sex 
retary, Julius Krebs (Krebs Bros. P. C. Stamp Works 
Portland, Ore.). The eighth zone officers who will presid¢ 
at the convention are: Governor, S. Pels (Moise, Klink 
ner, San Francisco); Secretary, Clarke Dennington (131 
South Spring street, Los Angeles). Mr. Pels, after speak 
ing of the convention, added that business in the rubber 
stamp business is good all along the Pacific coast 

Toronto, Ontario, Canada.-John Barnes, president of the 
Canadian Numbering Machine Company, Ltd., is at the 
present time situated here with his old company. 


Hotels Need New Stamp Pads. 

An editorial squib in The Hotel Monthly suggests that 
maybe stationers are not selling as many new stamp pads 
to hotels as they might 

“The rubber stamp will not solve the illegible-signature 
on-the-hotel-register problem. A worn rubber stamp and a 
dry ink pad will bring vexations galore.” 

There has been a campaign on to have hotel guests who 
sign the register carry personal rubber stamps, and use ai 
impression on the hotel register instead of scrawling th 
signature. 


Address of H. M. Hyatt Wanted. 

An unfortunate experience in extending credit to H. M 
Hyatt leads a concern in the stationery field to desire to 
learn his present location. His last address was St. Jo 
seph, Mo., where he operated as the Hyatt Underwriting 
Agency. His effects have been packed and moved. Read 
ers who have contact with Mr. Hyatt will confer a favor b 
advising this publication of his address. 

The exploits of Mr. Hyatt have been described in Office 
Appliances tor June, July and November. He has operated 
from New York, New Orleans, Terre Haute, Ind., and St 
Joseph, Mo. 


Guests at the Thousand Island House, Alexandria Bay, 
New York, N. Y., were entertained several days during 
the season by the Corona band, of Groton, N. Y. The or 
ganization was formed of employes of the Corona Type- 
writer Company, Inc., under the guidance of Wallace A 
Modjeska. The leader was engaged by the company to 
train and direct the band. 

The Corona band has achieved high perfection, its 
repertory including many classical selections, as well as 
the popular trend in music. 


~~ 
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Meilink Safes 
Balk Thieves 


Cracksmen failed to open this Mei- 
link-made business safe in an Indian- 
apolis automobile sales establishment 
They tried everything they knew and 
finally gave it up. Again and again 
has the generous measure of theft- 
protection built into every Meilink 
safe protected the valuables entrusted 
co if. 


Meilink-made safes have the necessary 
structural strength to withstand the 
severest hazards of fire and theft 
which every real safe must be pre- 
pared to meet. Meilink Safes can 
show a greater measure of fire and 
theft protection than can be obtained 
in any other line. 





Write for our dealer proposition. 


The Meilink Steel Safe Co. 


Toledo, Ohio, U. S.A. 
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Th e A poor product BOLSTERED UP by ad- 
vertising is a shaky structure . . . It is built 
upon the sands of uncertain performance 


Tr uth and is continually swayed by the winds of 


competition. Its advertising must continu- 
ally secure new customers—the product 
itself is unable to hold them. 


A good product SUPPORTS its advertis- 
ing. New customers become old friends... 
Competition is a stimulant but never a 
swayer. 


“Paperoid” is made entirely of rope fibre. 
It is converted into durable filing and mail- 
ing containers by good workmanship. 


<n BUS To say that “Paperoid” is a good product 


yom is to state the truth. 
ewe 


Lead” ALVAH BUSHNELL CO. 
925 Filbert Street Philadelphia, Pa. 
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Imperial Special Steel Furniture 


This omnibus was built for the 
special requirement of a bank 
customer. It is part of one of the 
many installations of built-in furni- 
ture we have designed and installed 
in the past eighteen years. Our 
facilities and experience in filling 
the wants of large corporations, 
banks and courthouses is such 
that solid, durable equipment of 
minimum weight is produced at 
cost rivalling stock lines. 


Our service is rendered in co-op- 
eration with the local dealer and 
as we specialize on built-to-order 
work, we give best service. Keep 
in touch with building plans of the 
public institutions in your territory 
and let us co-operate with you. 
Write for particulars. 


IMPERIAL STEEL CABINET CO. 


2130-2152 Fulton Street 


CHICAGO, ILL. 

















NOTE—We sell to the trade only 








Republic ‘Transfer Cases 


Distinctive Features are— 
Genuine Red Oak 

Absolutely Kiln-dried 

Slide on Fibre Rollers 

Label-holders and Handles 
bronze plated on steel 

Stack perfectly 

Nicely finished 

Three Sizes; Letter—Cap—Bill 
Write for prices 
The Republic Box Co. 


1693-1711 Merwin St. 
Cleveland, Ohio 


























Furnas Furniture 
makes a Neat Orderly 
Office that encour- 
ages Concentration 
on Business 


DEALERS—Put in a display 
of the Furnas Line. Your 
Profit is good and your invest- 
ment comparatively small. 
While it will pay better to 
carry the complete line, we can 
recommend to you some special! 
items that will provide you a 
regular stock turnover. 


Write for Catalog 


Furnas Office Furniture Co. 
INDIANAPOLIS 
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Atlanta, Ga.—W. S. Taffar, formerly of Gainesville, has 
opened a plant producing office and store fixtures 








Boston, Mass.—The Library Bureau has moved its sales 
oom to roomier quarters at 89 Federal street. 

Chicago, Ill—The Horder store in the Monadnock block 
is being enlarged to accommodate a furniture department. 


A. J. Hedman is in charge. 

Chicago, Ill.—E. C. Bleam, formerly with [The Van Dorn 
Iron Works Company, has joined the crucible department 
of the Joseph Dixon Crucible Company 

Chicago, Ill.—Robert McW. Lee, 229 West Randolph 
street, has beer appointed distributor for Chicago and 
vicinity by the Penn Art Steel Company, Erie, Penna 

Chicago, Ill—C. R. Stith, local manager for The Shaw 
Walker Company, recorded thrilling piscatorial achieve 
ments among the muskalunge of the Eagle River region in 
Wisconsin. 

Chicago, Ill.—C. R. Bone has taken post as office man 
ager here for The Berger Manufacturing Company He 
formerly was in charge of the local office of the Wales 
Adding Machine Company. 

Chicago, IIlL—Miss M. G. Pelton has taken charge of the 
indexing service department of The Shaw-Walker Com 
pany here. She had filled that same position previously, 
and is returning to her original work. 

Chicago, Ill—A. H. Savenye, formerly selling in a Chi- 
cago territory for The Safe Cabinet Company, has been 
transferred to the factory at Marietta, Ohio. He is assist- 
ing E. M. Hawes, educational director. Mr. Savenye is suc 
ceeded in Chicago by O. A. Haynes, formerly with the 
Scandinavian Belting Company. 

Chicago, IlL—The Berger Manufacturing Company will 
have a new catalogue in distribution shortly. It is a new 
and enlarged edition devoted to steel office equipment. The 
complete “Berloy” line is shown, including the sectional 
filing equipment, a new counter height line and the “Ber- 
loy” four-drawer transfer file—The Chicago office has re 
ceived shipping instructions on an order for steel lockers 
from the United States Government, totaling about $100, 
000. This is said to be the largest single order ever placed 
tor lockers. 

Jacksonville, Fla—The Logan Office Equipment & 
Seating Company has organized; capital stock, $15,000; 
officers—William C. Logan, president, L. C. McCormick. 
vice-president, and O. G. Urmey, secretary. 

Jasper, Ind.—The Hoosier Desk Company is construct- 
ing a new three-story brick addition, 60x200 feet. The 
completion of the addition will give the company a floor 
area of 100,000 square feet. 

Knoxville, Tenn.—F. H. McCrae, Jr, has moved to 403 
Walnut street to obtain increased space for his office and 
store furniture and fixture business. 

Lakeland, Fla.—The Southern Office Equipment Com- 
pany, 115 East Main street, has opened a store handling 
desks, filing equipment, safes, typewriters, adding ma 
chines and a full line of account books and other office 
necessities The partners in the business are E. T. Lockard 
and C. A. Kern 

Los Angeles, Calif—The Commercial Associates, 754-60 
North Spring street, has been accorded distribution in 
California of the J. K. Rishel Furniture Company, Wil- 
liamsport, Penna. The line is also displayed at Commercial 
Associates display room, 130 New Montgomery building, 
San Francisco. 


New York, N. Y.—The commercial furniture store of 


7 


Walter J. Stafford has been moved from 253 Broadway to 
122 Chambers street. 

San Francisco, Calif—Carl M. Koening, formerly with 
the Natividad Cigar Company, is now a member of the 
Cary Safe Company in the San Francisco offices. Mr. 
Koening is known as the biggest Elk in California. being 
six feet eight inches tall. 

Seattle, Wash. The Desk Exchange has been incorpo 
rated; capital stock, $10,000; incorporators—Arthur M. and 
Amanda M. Hansen 
_ Seattle, Wash.—J. R. Justice has retired from the Justice 
Stationery Company, 912 Second avenue J. R. Gillam has 
become manager. The store has been rearranged. and a 
line of commercial furniture added. ) 





OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and lend 
themselves to better 
work. 








Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given No. 688 

to the final job—the 

matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 


You would find our catalog worthy 
of study. Send for a copy. 


W. H. Gunlocke Chair Co., 


WAYLAND, N. Y. 




















There is this distinguishing difference about the sale 
of an office desk. Other equipment may keep in favor 
with the purchasing agent in the face of criticism because of low 
price, but a low quality desk leaves an irritating spot in the ofhce, 
The person who uses it is in position to air his opinion frequently 
and often it is purchased for the Boss. himself. The good service 
is remembered to the dealer's benefit long after the price has been 
forgotten, and that is why we recommend National Desks. Let 
us send you complete information. 


NATIONAL DESK COMPANY 


Herkimer, N. Y. 


NATIONAL 
DESKS 

















206 OFFICE 














Your customers like to get ser- 
vice on typewriter ribbons and 
carbon paper—that is, they 
want the right grades for their 
purpose, delivery without delay 
and fresh quality goods. That 
requires a live typewriter sup- 
plies department. Let us help 
you buildit up. We furnish the 
goods packed in neatly litho- 
graphed boxes bearing your 
imprint. We furnish your de- 
partment complete—a grade 
and weight for every purpose. 
Let us send you particulars. 


Sell 


Your 
Own 


Brand 


Sansom & 8% Sis. 
Philadelphia. Pa. 





Christmas 
Greetings 





As the year draws to a close, if we but stop to 
reflect upon conditions as they exist today and re- 
call what they were one year ago, we will be duly 
appreciative of the progress that has been made 
toward a return to normalcy; the goal to which we 
all aspire. 

And proportionately, as each and every one has done 
his share during this year, so shall he enjoy, in the 
new year, a prosperity far greater than that which 
he has experienced in the last twelve months. 
Looking through eyes that are not unduly optim- 
istic, we can see only good times ahead and in the 
hopeful spirit engendered by that outlook, we ex- 
tend to you, greetings of the season, wishing you 
a happy, prosperous New Year. 


Our latest price list No. 960 is now ready. 


If you haven’t received your copy, 
write us today. 


YOUNG TYPEWRITER CO. 


25 West Lake St. Chicago, IIl. 
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TYPEWRITERS 








Atlanta, Ga—C. L. Jones has been promoted from dis- 
tributor to district manager in Northern Georgia by the 
Woodstock Typewriter Company. 

Binghamton, N. Y.—C. J. Stevens, wno formerly op 
erated the Syracuse Typewriter Supply Company at Syra 
cuse, has been placed in charge of the Binghamton office ot 
the L. C. Smith & Bros. Typewriter Company, 517 Phelps 
building. 

Brooklyn, N. Y.—George B. Samuel, who has directed 
the Corona Sales Company for nearly ten years, has left 
the typewriter business. Mr. Samuel will undertake im- 
portant duties with the Holland Laundry, which is erect- 
ing a modern building to house a mammoth cleaning estab 
lishment. 

Buffalo, N. Y.—The Buffalo Typewriter Exchange, 118- 
20 Franklin street, is now distributor for the Woodstock 
Typewriter Company. 

Caldwell, Iowa.—Jas. A. Allen has been assigned distri 
bution of Corona typewriters. His territory includes Cald 
well, Nampa, Emmett and Wilder. 

Chicago, Tll.—L. iF Conger, president of the Corona 
Typewriter Company, Inc., was a Chicago visitor Novem- 
ber 21. 

Chicago, IlIl—M. S. Eylar, vice president in charge of 
sales, the Elliott-Fisher Company, was in the city Novem 
ber 24. 

Chicago, Il].—E. W. Shannon, a dealer at Appleton, Wis., 
was a November caller at the office of the American Writ- 
ing Machine Company. 

Chicago, Ill—W. H. Pike has been assigned sales work 
for the Royal Typewriter Company, Inc. He has formerly 
done desk work in the office. 

Chicago, Ill—E. S. Garvey has been assigned to school 
work in connection with the local office of the L. C. Smith 
& Bros. Typewriter Company. 

Chicago, Ill.—J. W. Keene, manager at New York for the 
machine bookkeeping department of the Underwood Type 
writer Company, visited the Chicago office November 17 

Chicago, Ill—Edward Dean, formerly in charge of a 
michigan territory for the Woodstock Typewriter Com 
pany, has been made district manager for Western New 
York. 

Chicago, Ill—O. R. Thiersch has joined the local sales 
organization of the Elliott-Fisher Company. He had been 
formerly with the O. M. Gilman Printing Company and 
the United Autographic Register Company. 

Chicago, Ill.—Percy Albihn, of the Manufacturers’ Type 
writer Clearing House, was in London last month. He 
planned another visit to Sweden before his return to the 
United States. Mr. Albihn is expected back early next 
vear. 

Chicago, Ill—Albert Bennett has been appointed district 
manager of Northern Illinois territory by the Woodstock 
Typewriter Company. He has a wide experience in the 
typewriter field, latterly with the Royal Typewriter Com- 
pany, Inc. 

Cincinnati, Ohio.—J. Greenfield is now a district mana- 
ger for the Woodstock Typewriter Company, having juris 
diction over a Southern Ohio territory. He was formerly 
at St. Louis and Cincinnati for the Royal Typewriter Com 
pany, Inc. 

Chicago, Ill.—Arthur Williams, director of foreign sales, 
Woodstock Typewriter Company, declared that business is 
coming back strong. Before November was two-thirds 
gone he had recorded orders aggregating more than a simi- 
lar month before the break in business came. 

Clarksburg, W. Va.—Distribution of Woodstock typewrit- 
ers here is in the hands of the Service & Sales Company. 

Colon, Republic of Panama.—Albert Lindo, representa- 
tive of the Corona Typewriter Company, Inc., at Ancon, 
has opened a branch here. 

Des Moines, Iowa.—The Des Moines Typewriter Ex- 
change, 523 Sixth avenue, has distribution of Woodstock 
typewriters. The company was recently organized with 
capital stock of $10,000; officers—C. V. Mills, president: 
F. H. Bullis, vice president; L. M. Wallace, secretary; E. K 
McConnell, treasurer. 


(Continued on Page 209.) 
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Sensation! 





EJECTAFOIL was the out- 
standing—sensational exhibit at 
the October Business Show. 
Sensational, not only because of 
its novelty but because it does 
its work with a surprising per- 
fection. EJECTAFOIL supplies 
a want long realized and desired 
by every executive responsible 
tor office output. 





Patents issued and pending in 
United States and foreign countries. 


EJECTAFOIL provides storage Space tor letterheads or billheads, carbon and neces- 
sary copies instead of the old method of having these materials stored throughout the 
drawers of a desk. With a touch of the typist’s thumb the necessary paper with 
carbon and copies are immediately presented in their proper order ready for instant 
use. EJECTAFOIL will increase the output of your billing or stenographic depart- 
ments one-third with less effort and save one-third of the usual amount of carbon. 


EJECTAFOIL for the present is made in letter and legal sizes Price—1 carbon machine—letter size $10.00 
for one and two carbons, also with pr vision for half size letter- i “ legai ee 11.00 
heads or billheads. 2 ss 16.00 


Some territory is still unassigned—Special discounts to distributors in open territory. 


COLLATING DEVICES CORPORATION 
1086 Willoughby Ave., Brooklyn, N. Y. 
Phone Stagg 7589 

















RUBBER STAMP ACCESSORIES 


Our line is too extensive to itemize or illustrate in this space, so we request 
all dealers who have not received our general descriptive catalogue, to send 





wi for one at once. 
—— Our position as distributors for many factories enables us to sell at factory 
Derry VLEET) prices and our large stock permits of prompt deliveries. 
_—_—e. Address all correspondence to the distributor in your district. 
East of Cleveland and New Orleans Cleveland, New Orleans and West 
R. A. Stewart & Co. | The Superior Type Company 
80 Duane Street 3940 Ravenswood Avenue 
NEW YORK, N. Y. CHICAGO, ILL. 
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Vertical 
File 
Folders 
3 grades 


FILING FOLDERS are naturally a permanent part 
of any office equipment business. There are three 
distinct grades which dealers, in general, demand: 
FIRST: The folder of unusual strength, of the best 
quality and attractively finished, to serve a dual ca- 
pacity as filing folder and guide. 
SECOND: The folder of medium grade, tough and 
long wearing, serving all moderate demands. 
THIRD: The folder that is subjected to very little 
wear, and is bought solely on a price basis. 
The three qualities of the ROBARCO LINE— 
Swederope Tag, Robarco Tag, and Railroad Tag— 
in various weights and all standard sizes, cover sat- 
isfactorily every want. 

Send for samples, catalog and dealer's discounts. 


Manufactured by 


ROCKWELL-BARNES COMPANY 


820 S. Wabash Ave. Chicago, Illinois 
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Single 
Pedestal 
Typewriter 
Desk 

No. 138 


This is a very convenient desk for the 
active business office. It takes but little 
space yet is large enough for the average 
typist or stenographer. TELL CITY 
rigid construction makes long service— 
TELL CITY nice cabinet work makes 
neat appearance and smooth operation. 
Let us send you full particulars. 


TELL CITY DESK CO. 


TELL CITY, INDIANA 
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Cie : 
PROOF or 
CONFIDENCE? 


The more specialized the 
service, the more difficult 
is it to prove the quality. 
To attain a certain result 
with a typewriter ribbon or a 
carbon sheet, many details of 
manufacture and packing, each 

in itself complicated, are involved. 

Serving your customers well 

requires the investment of time 

and trouble on your part and the 
assurance that your source of supply 
is trustworthy and co-operative. 

Union Ribbons and Carbons are de- 
pendable. While we don’t make frantic 
claims for their wearing quality, we do 

believe they compare well with any other 
brand, in extent and quality of service. 








WE SOLICIT YOUR INQUIRY 


Union Ribbon & Carbon Co. 


a Front & Laurel Sts. PHILADELPHIA, PA 
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The 
AZORA 


Twirler 
Ring 





Air 


Cushion 





PATENTED 12-21-18 


Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


AZ O R ' Air Cushions and 


Twirler Rings 


are in use all over the U. S. and are considered a staple 
standard article by scores of dealers. They Conserve 
strength in the typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its period of 
usefulness. Every typewriter owner needs them, they 
are quickly and easily attached. A first glance at them 
impresses your customer with their useful and practical 
features. There is good profit in selling them. 


Write us right now 


AZORA RUBBER COMPANY 
54th and 20th Sts. Cicero, IIl. 
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Chicago, Ill.—The Wm. A. Robinson Sales Company, 20 
East Lake street, is distributing the Robinson calculator. 

Chicago, Ill—H. E. K’ Berg, general sales manager of 
the Wales Adding Machine Company, visited the Chicago 
offce in November 

Chicago, Ill—Frank J. Roderick, general sales manager 
of the Barrett division, Lanston Monotype Machine Com- 
pany, conducted a sales conference here the last week in 
November. 

Chicago, Ill.—The district offices of the Monroe Calcu- 
lating Machine Company are now located in Suite 1102, 
108 South La Salle street. The offices were in the Peoples 
Gas building previously. 

Chicago, IllL—W. W. Cooley, advertising manager for 
the Burroughs Adding Machine Company in the Pacific 
division, devoted a week in November to the Chicago Pub- 
lic schools. He presented a historical account of figuring 
back to the stone age, bringing the topic down to date. 

Detroit, Mich.—The local office of the Doty Business 
Machine Company, Harry H. Rowe, district manager, has 
been moved to 223 West Fort street. 

Grand Rapids, Mich.—Wilkinson & Luce, 839-41 Michi- 
gan Trust Building, are now in charge of local distribu- 
tion for The Dalton Adding Machine Company 

Kansas City, Mo.—L. K. Honeywell, tormerly general 
sales instructor here for the Wales Adding Machine Com- 
pany, has been made assistant general sales manager, with 
headquarters at the home office, Wilkes-Barre, Penna. 

Marshfield, Wis.—The Paul H. Cramp Systems Service 
has succeeded the Marshfield Office Supply Company in 
the distribution of office furniture, typewriters, adding and 
calculating machines, etc., and general office supplies. 

Milwaukee, Wis.—R. Brodwolf has opened an office for 
the Doty Business Machines Company, Chicago. 

New York, N. Y.—S. H. Sheldon, formerly with the Bar- 
rett Adding Machine Company, is now organizing sales 
representation for the Lehigh Corporation. 

Orange, N. J.—C. E. Stevens, Cuban distributor of the 
Monroe calculating machine, was a visitor at the factory 
recently. 

Ph'ladelphia, Penna.—The Doty Business Machines Com 
pany, Chicago, Ill, has opened a sales office at room 11, 
20 South Eighteenth street, in charge of Stanley W. Allen. 
His sales organization includes George Sharp, William 
Burch, Frank Hepp and Robert Fleer. 

Wilkes-Barre, Penna.—R. W. Castle has been appointed 
general sales supervisor by the Wales Adding Machine 
Company, with territory from Maine to Maryland.—Irven 
Davis has returned to the Wales organization after an ab- 
sence of two years.—W. B. Welling, former district sales 
manager at Houston, Texas, has become general sales 
supervisor, handling Division No. 5, which includes Colo- 
rado, Kansas, Missouri, Oklahoma, Arkansas and Texas 


(Typewriters—Continued from Page 206.) 

Fresno, Calif.—Announcement has been made of a new 
store to handle typewriters that will be opened shortly at 
1127 Broadway. Jack Stanton will be in charge, it was 
learned, when he closed a long term lease with Kutner- 
Goldstein Company. 

Grand Island, Nebr.—C. J. Faught, formerly at Lincoln, 
has located at 112 South Walnut street, Grand Island. He 
is a dealer for the L. C. Smith & Bros. Typewriter Com- 
pany. 

Kalamazoo, Mich.—Ira Smith has been transferred from 
sattle Creek, and he is now manager of the local office 
of the Remington Typewriter Company, Inc., 207-08 Pratt 
building. 

Kalamazoo, Mich.—C. A. Reinhart has been appointed 
district manager of a Michigan territory by the Woodstock 
Typewriter Company. He succeeds Edward Dean, who is 
now district manager for Western New York territory. 

Kansas City, Mo.—A branch of the Woodstock Type- 
writer Company has been opened at 720 Delaware street 
by F. D. George. 

Lakeland, Fla—W. E. Whyte has returned to the service 
of the Woodstock Typewriter Company after a prolonged 
illness. He is district manager for Florida territory. 

(Continued on Page 214.) 
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HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 
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TYPEWRITER Co 





79 Queen St. BOSTON, 
LONDON, E. C. Mass., U.S. A. 
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COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 





The Machine of Superior Quality 


ALIGNMENT BETTER—lInch wide cone typebar bearings and octuple 
roller bearing carriage give a rigidity of typebar and carriage 
action that combine to produce work of unquestioned superiority. 

OPERATION EASIER—Light key touch and y escapement enable 
the operator to do more work with less effort, 

SIMPLE DESIG AND CLEVER CONSTRUCTION—Reduce materially 
the cost of upkeep. 

UNIT poo ROLLS—Enable operator to write to the extreme bottom 
of sheet. 

All modern improvements including automatic ribbon reverse, single 
key decimal tabulator, back space bar, variable line spacer, 
bichrome ribbon. 

If there is no dealer in your District, write now for catalogue and 
agency terms. 


VICTOR TYPEWRITER COMPANY 


General Office and Factory: SCRANTON, PA., U.S. A. 
Department 10 
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Dealers! 


Real distinctive quality in 
Carbon Papers and inked 
Ribbons at prices that are 
right. Packed under Car- 
rib Brand or Special im- 
print or in bulk. 


CARRIB 


Manufacturing 
Corporation 
ROCHESTER, N. Y., U. S. A. 














THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKE'T 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B”’ Loose Leaf Holder 


is 
= 





Pat. May 13, 1913 


is adjustable to any distance between punch holes 
and to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 


(Chicago Office, Frank Z. Woods, Mgr., 180 No. Market St.) 
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APPLIANCES 





December, 1922. 


OTHER MACHINES 





Boston, Mass.—D. F. Savage has returned to the selling 
organization of the Hedman Manufacturing Company. 

Chicago, Ill—J. A. Joy, president of Ditto, Inc., leaves 
December 1 for Pasadena, Calif., where he will spend the 
winter. 

Chicago, Ill—The Remington Cash Register Company is 
arranging a Chicago store at 335 North Michigan avenue 
on the Boulevard link. 

Chicago, Ill—F. K. Pennington, general sales manager 
for A. B. Dick & Company, visited the branches at Pitts- 
burgh, Philadelphia and New York last month. 

Chicago, Ill—The Diagraph Stencil Machine Corpora- 
tion is now located at 200 North Jefferson street. The 
office was formerly in the Pelouze building on East Ohio 
street. 

Chicago, Ill.—Stanley H. Twist, assistant sales and ad- 
vertising manager for Ditto, Inc., addressed the convention 
of the Association of National Advertisers at Atlantic City 
November 22-24. 

Chicago, IllL—Wm. Geo. D. Orr, a director of A. B. Dick 
& Company, is scheduled to be commodore of the Columbia 
Yacht Club. He is skipper of “Fame,” a trim schooner 
that moors in Belmont Harbor. 

Chicago, Ill—M. Mohler, representing the O. K. Multi- 
graphing Company, Philadelphia, Penna., was at Hotel La 
Salle November 20-27 demonstrating the company’s 
patented devices to Multigraph users. 

Chicago, Ill—Friends of A. H. Abbott, vice-president 
and general manager of Ditto, Inc., will be gratified to learn 
of his return from three weeks at Battle Creek, Mich., 
where he went for rest and treatment. 

Chicago, Ill—The Checkometer Sales Company, room 
1119, 431 South Dearborn street, has incorporated with 
capital stock of $25,000. The objects are to manufacture 
and deal in check writing and protecting machines, type 
writers, etc. The Checkometer is distributed. The incor- 
porators of the company are Flavan Bayad, B. Hirschberg, 
Theo. B. Hardy. 

Cincinnati, Ohio.—R. B. Doty has«joined the “F & E” 
sales organization of A. H. Teepen, distributor. 

Cleveland, Ohio.—‘‘Doc” Walter Hanson has organized 
The Hanson Duplicator Company, with Edward J. Fiala 
as manager. Beck duplicators are featured. The company 
is located at 230 Columbia building. 

Columbus, Ohio.—The Diehl Office Equipment Com- 
pany has Ohio distribution of the Elliott addressing system. 

Harrisburg, Penna—The Office Equipment Company is 
now distributor of the Neostyle rotary duplicator. 

Houston, Texas.—Z. C. Steenburg, formerly acting man- 
ager at Detroit for Ditto systems, is now in charge of 
the local office, 522-24 Glidden building. He succeeds H. 
C. Hart, who has resigned to enter the automobile field 

Little Rock, Ark.—W. R. Stanley is working this terri- 
tory for the Hedman Manufacturing Company. 

Milwaukee, Wis.—The Duplicator Suppty Company, dis- 
tributing “Speedograph” duplicators, moved December | 
from 326 Metropolitan block to 82 Wisconsin street. 

New York, N. Y.—P. J. Foley has been assigned terri- 
tory as a distributor of “F & E” check writers. 

New York, N. Y.—R. J. Ludlow, of Ludlow-Weller, 
Inc., returned several weeks ago from a European trip. 
His organization is distributor for The Bircher Company. 

Rochester, N. Y.—K. C. Carr, formerly of the Chicago 
sales staff, is now manager for Ditto Systems here. 

Rochester, N. Y.—The sales organization of the Todd 
Protectograph Company is busy realizing on a new con- 
test which started November 6. 

St. Louis, Mo.—Jules Dessent is a new salesman with 
E. J. Wendell, distributor for the Hedman Manufacturing 
Company. Other additions to this staff are D. G. Bell and 
Harry Faerber. 

San Francisco, Calif—During the course of a trip to the 
Pacific coast, Mrs. Julia Hotchkiss, vice president of the 
Hotchkiss Sales Company, paid a visit to Ernst Wallace, 
representative at 444 Market street. 


(Continued on Page 213.) 
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We are the sole manu- 


facturers of the famous 
Gem and Perfection 
Desk Memorandum 
Calendars. Illustration 


shows the No. 70 Perfec- 
ition (Book Form). 





“*The House of Service”’ 
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MANUFACTURING CO. 


384 Broadway New York 
Stationers’ Glassware, Hardware and Specialties 






























STANDARD 
VELOPE SEALERS 
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Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00. 


One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 

Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 


Over 50,000 in daily use. 


DEALERS AND OFFICE SPECIALTY SALESMEN: 


We have an interesting proposition to make you 
if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 















Jamestown Metal Desk Co., Inc. 
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ERE, Mr. Dealer, is oppor- 
tunity with a big O! 





With one of these low-priced, high- 
class, spot welded, steel corpora- 
tion desks on your floor, you can 
talk a language that careful buyers 
understand. You can point out so 
many real essential merits in this 
desk that a customer will expect 
you to quote a stiff price. Then 
you can give him another surprise 
by the ridiculously low price you 
can name. 














A desk par excellence at the price 
of an ordinary desk. 


Ask us about it. 





Jamestown, N. Y. 


Wes 





METAL DESK CO 


JAMESTOWN ( : 
Dn 








Remanufactured typewriters 
are GOOD typewriters— 


A Super Grade Remanu- 











Trade Mark 








—=—| UNITED TYPEWRITER 


factured Typewriter 


represents a superior value. It 
has gained a reputation on its 
own merits. Speedy and ac- 
curate. It is economical in op- 
eration and practically free 
from repairs. The clear and 
perfectly formed type faces 
and styles insure the greatest 
degree of legibility. And its 
most valuable asset—consist- 
ent and reliable performance 
and endurance. 


The constant demand for Super 
Grade Remanufactured Typewrit- 
ers is conclusive proof and testi- 
mony as to their merit. We have 
a price list ready to send to you. 
Ask for it. 


EXCHANGE CO. 


WHOLESALERS 
137 High St. Boston, Mass. 


Cable Address ‘“‘UNITYPEXCO’ Boston 
































N 
— 


2 OFFICE 


AH 


~ Wolverine Products 


Attractively packed with aluminum screw caps. Each 
product has a distinctively colored label. 

WOLVERINE TYPE CLEANER instantly cleans metal 
type and rubber stamps. Our special dauber is adapt- 
able to any make typewriter 2 oz. bottle 50c¢c 
WOLVERINE PLATEN RENEWER for typewriter rolls 


{U.UUN TELLUS 


ty 


li 


TH 


Mi 





Prevents paper and envelopes from slipping. S oe 
bottle 5c 

WOLVERINE TYPEWRITER OIL for all fine mechan- 
ism. Will not clog, gum nor harden. Oiling attachment 
on cork. No oil can required. 2 oz. bottle 35c. 
DEALERS: Write for attractive proposition. 


WOLVERINE PRODUCTS COMPANY 


7240-J St. Paul Ave. Detroit, Mich. 
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Give a Thought 
to Pins 


Pins are so commonplace that the 
average user gives no thought to 
them, so long as they’re good. And 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid 
with ‘‘comfortable”’ heads, that push 
the points through thick wads of 
paper and ‘‘stay put.”” Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 
EEE 


Crescent Brass & Pin Compa 
Detroit, Michigan 


~ 
<4 


Western Representatives: 


BERT M.MORRIS COMPANY 
444 Market St., San Francisce 


PHIL F. WEBSTER 


a 
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Southern Representatives: 


Box 873 San Antonie Texas 








OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 
Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 
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Mr. Dealer: “Ajax Eyelet Fast_ners,” “Samson 
Punches,” “Eyelet Tools,” etc., assure you of a quick, 
profitable turnover and re-orders. 


“The Ajax Eyelet Fastener" is a 
real necessity for binding valuable 
papers and documents, etc., where 
security, permanence and insurance 
against loss and substitution are 
paramount. 


PUNCHES H 

FEEDS 

aod CLINCHES IT IN 
ONE OPERATION 


Handles three sizes of Ajax 
Eyelets without any adjustment 


im m 


No. 1 No. 2 No. 
Long Med. Shore 














**The Ajax Eyelet Fastener’’ assures you 
of Repeat Orders for ‘‘Ajax Eyelets’’ 





“SAMSON” No. 1 HAND PUNCH | “SAMSON” EYELET TOOL 


Handles 7 
sizes of 
punches and 
dies 1/16 to 

inch in 
jiameter, 
easily inter- 
changed. 







A 
Combination 


unc 


an 
Eyelet 


Handles 

mson 
Zinc 

Eyelets 


Write for Catalog and Pre-War Price List 


THE MACHINE APPLIANCE CORP. 
351 JAY STREET, BROOKLYN, NEW YORK . 
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Grand Rapids, Mich—The Newton-Rohr Company, 37 
North Huren street, Toledo, Ohio, plans opening a branch 


here, to distribute “Panama” ribbons and carbons. 


Long Beach, Calif—Jos. E. Mangan, for many years in 
ribbon and carbon lines in the Central West, is now located 
at 212-A Grand avenue, Long Beach. 

San Francisco, Calif—R. H. Van Schaick has joined the 
sales force of the Miller-Bryant-Pierce organization in San 
Francisco. 

San Francisco, Cal'f—Hoffman & Kinsey, representatives 
of the Manifold Supplies Company, Brooklyn, N. Y., at 883 
Market enlarged their office and increased 
the sales force. 

San Francisco, Calif.—F. A. Hammergreen, of the H. & 
M. C. Company, has just returned from an extended trip 
over the territory and reports business to be excellent, 
which fact is substantiated by the announcement that the 
. the company are now far in excess of those for 


street, have 


sales of 
1921 
San Francisco, Calif—T. W. Reese, Oakland manager 
for the Ink Ribbon Manufacturing Company, has just re 
turned from an Eastern trip. The San Francisco office has 
extensive additions to equipment which include new 


made = , 
machinery and an enlarged floor space. Five pot mills 
have been installed and new winding machines, two hot 


water jackets and also a large steam boiler. The company 
is now manufacturing a complete line of carbons for billing 
machines and registers. 

San Francisco, Calif.—Ingrim-Rutledge Company 
tributing pamphlets featuring the “Copy-Right” carbon 
pay and typewriter ribbons. Information is also con- 
tained in these circulars regarding the correct use ot a 
typewriter and what are the causes for the frequent com- 
plaints in type. Recommendations for the grade of carbon 
paper to be used for different kinds of work are also given. 
The pamphlet is not only an exhibition of good advertising 
but also contains much information of value for office use. 

Seattle, Wash—R. Basher, manufacturers’ agent, has 
taken on a line of ribbons and carbons. 

Seattle, Wash.—The C. R. Leonard Company has taken 
increased for stock and shipping room at 424-25 
John Parker has joined the company, 
Seattle territory. 


is dis- 


paper 


space 
building 
handling a part of the 
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Francisco, Calif—The Standard Office Machin 
with J. W. Chambers manager, is interested in 
hearing of additional office specialties to work in with the 
sealers and stamp affixing machines that 


San 


L_ompany, 


> 1 
Standard envelope 


are now featured by that company. 
San Francisco, Calif.— William Hovis, of The Elliott Ad- 
dressing Machine Company, reports that their new liquid 


ink machines are meeting with favorable consideration with 
the buying public, and that the new 
being sold as fast as they arrive. 

San Francisco, Calif—C. W. Hunt, Jr., Pacific coast 
manager for the Line-a-time Company, reports the Los 
Angeles office to be leading in business at the present time, 
although for the preceding two months San Francisco was 
the banner office. Mr. Hunt is on the program committee 
for the Office Appliance Managers’ Association of San 
Francisco and reports interesting gatherings of that or- 
ganization 

Toronto, Ontario, Canada.—The local office of Ditto Sys- 
tems has been discontinued. J. M. Dann, the former man- 
ager, has left the organization. The business of Ditto, Inc., 
in this territory will be handled from the office at Buffalo. 
N. Y., Robert Carlyle, Jr, manager. 


envelope sealers are 


Seymour and Horder on Hot Sands. 


Masonic friends of E. P. Seymour and Harry G. Horder 
will note with pleasure that these fraters were in a Novem- 
ber class of Medina Temple, Chicago, receiving the de- 
gree in the Mystic Shrine. 
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—“4I WEBCO PRODUCT 


TRADE MARK 


Origin and Best 
lype Cleaning Fluid 


Cleans your type | No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | Particles from type 





Dissolves grease and cleans spots 
tom your desk 
WHEN TRADE & MARK APPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 


The F.S.Webster Company Inc. 
BOSTON 
MAKERS OF 
MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 





























Shuidsll 
One-Piece 
ALL-LEATHER COVERS 


into a Trussell” pateuted all- 
Cut leatber Ring Book cover and you 
will Ohd but one ply of solid, heavy 
leather, equal in thickness to the old 


Open ap oid style King 

Tear look cover and you wii! 

find that it is made of three-ply, 
thin material, glued togetler. 

style tbree-ply cover. 


| Solid Leather 
' - y 


= 


The TRUSSELL One-Piece, All-Leather Cover, first de- 
signed and patented by us in 1908, is becoming foremost 
in its field in 1922. 

This is because business men demand a quality look and 
feel in their binders. They want their books of the finest 
and most durable style that is consistent with a reason- 
able cost. We have it. 


No other binding at any price compares with this construction, and it will 
outwear the ordinary kinds several times. Yet our prices are v low, due 
to quantity production by special machines. Made in all styles and in 
all sizes from vest pocket to large desk books. 


Let us co-operate when a large order is in tne paiance and a close price will 
help you to win out. We help dealers to get the business 


TRUSSELL MANUFACTURING CO., 
3 North Cherry St. Poughkeepsie, N. Y . 
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If You Bind Your Own 
Loose Leaf Devices 


We can show you how to cut the cost 
of = your special metals, at least 
in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 
of them 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically. 


Write us. We are here to serve 


The Tenacity 
Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 
New York Branch, 77 Beekman Street 























It is not a felt 
pad, but a 
self-inking 
ribbon device 





Because of its unique construction (patented) 


in half. 


AND THEY COST NO MORE 
THAN THE FELT PADS 





it 


cannot flood the type of your rubber stamp, nor 
will it dry out in any weather. The rapid dry- 
ing qualities of the “SOLO” ink, which contains 
no acids or alcohol, and has no disgusting odors, 
makes the “SOLO” Pad a perfect proposition, 
besides cutting your rubber stamp expense 


PEERLESS § 
CARBON & RIBBON MFG. CO., INC. 
118 WEST BROADWAY NEW YORK CITY 


16 


(Typewriters—Continued from Page 209.) 

Lexington, Ky.—The Lexington Typewriter Exchange, 
Nelson E. Ward, proprietor, is now a distributor for the 
Woodstock Typewriter Company. 

Lima, Ohio.—The Lima Typewriter Exchange has been 
opened at 112 East High street by W. J. Noonan and 
Henry Buchanan. A repair service is featured. 

Minneapolis, Minn.—J. B. Ayer, representative of the 
Corona Typewriter Company, Inc., recently took in a part 
ner by the “I do” rite—Miss Hazel Gladys Parks, of Du 
luth, Minn. 

Muskegon, Mich.—The Daniels Company has been ap 
pointed a distributor by the Woodstock Typewriter Com 
pany. 

New York, N. Y.—A. C. Barlow has been appointed 
assistant sales manager for the central district by the Royal 
Typewriter Company, Inc. 

Oakland, Calif—George Trebasko, formerly with the 
Remington in Los Angeles, has taken up work for the 
Woodstock in the city of Oakland. 

Oakland, Calif.—District Manager Welch, of the Wood 
stock, recently appointed the following new dealers: R. B 
Ironside, Martinez, Calif.; Frank Hull, Chico, Calif.; J. L 
Hendricks, Santa Barbara, Calif.; Los Angeles Desk Com 
pany, Los Angeles, Calif.; P. H. Roose, El Centro, Calif.; 
Castle Typewriter Company, San Bernardino, Calif.; Sac- 
ramento Typewriter Company, Sacramento, Calif.; W. W. 
Tolman, Ventura, Calif.; James Davis, Eureka, Calif.; G. L. 
Myers, Reading, Calif.; Palace Drug catapeny, Monterey, 
Calif.; Orange County Business College, Santa Ana, Calif.; 
Smith Music Company, Vallejo, Calif. 

Peoria, Ill.—J. J. Coughlin is now in charge here for the 
Royal Typewriter Company, Inc. He succeeds W. Partee, 
who has been transferred to Syracuse, N. Y. 

Philadelphia, Penna.—The Oliver Typewriter Agency, 929 
Walnut street, has succeeded to the local office of The 
Oliver Typewriter Company, which has been closed under 
the new distribution arrangement. R. L. Armstrong, who 
formerly operated the Quaker City Typewriter Company, 
has taken over the Oliver lease, and will conduct the Oliver 
Typewriter Agency at the old address. 

Rutland, Vt.—The Rutland Typewriter Exchange has 
distribution for the Woodstock Typewriter Company in 
territory adjacent to Rutland. 

Sacramento, Calif.—J. M. Killian, formerly Woodstock 
traveler in the Sacramento territory, has been transferred 
to the state of Washington under the supervision of the 
general offices at Chicago. 

San Francisco, Calif.__J. H. Sait, Western manager for 
the Hammond Typewriter Corporation,-is in Los Angeles 
on a business trip. 

San Francisco, Calif—Charles Eddy, factory mechanic 
for the Woodstock since the opening of the branch here, 
has taken a position at Fresno. 

San Francisco, Calif.—Business has been stimulated by 
the enthusiasm of the sales force of the Noiseless Type 
writer Company over the sales contest now under way in 
the West. 

San Francisco, Calif—Adolph H. Haake, former Wood- 
stock traveler in North California, has recently been given 
territory in the state of Oregon under the direction of the 
main offices at Chicago. 

San Francisco, Calif.—Charles Harris, formerly in charge 
of Corona business in Southern California, has been made 
manager of the Western sales division of the Corona Type- 
writer Company, Inc. 

San Francisco, Calif—The San Francisco branch of the 
Woodstock Typewriter Company is now a city office only, 
with Oakland, Alameda and Berkeley added. J. D. Welch, 
who pioneered the Woodstock on the coast, has been ap- 
pointed district manager for the remainder of California 
with headquarters at 2515 Telegraph avenue, Oakland. 

San Francisco, Calif.—The new Remington quiet model 
No. 12 has created quite a sensation in San Francisco and 
the sales force is enthusiastic over the advent of the new 
machine. Many orders were placed the first day of the dis- 
play.—E. R. Higgins, formeriy manager of the supplies 
department of the Remington Company, has been trans- 
ferred to the Honolulu territory in charge of the type- 
writer department in the Office Supply Company, Ltd. 

San Francisco, Calif.— Miss Rose Mary Wogan, formerly 
with the Underwood Typewriter Company, of Cleveland, 
Ohio, has arrived in San Francisco to look after the in- 
stallation of bookkeeping machines in the Underwood of- 


(Continued on Page 222.) 
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A Safe and Sound Bank Specialty 


TRINER POST OFFICE THE BANDLESS CURRENCY MAILING BOX 
SCALE No. 9 A PERFECT MAILER of strong, heavy. durable manlla pape 


of exceptional strength throughout. Ends and sides do not 
in bending up over the currency and will stand the roughest kind 


Specially designed for U. S. Post Office of handling in the mails. 


Service 
The outside wrapper is genuine rope manilla as near cloth as paper 
ila eee eal can be made. It folds over each lap or fold at the ends to make 
wus a aa —" a perfect, tight seal and attaches to the back of the box. It 

simply can not tear or pull away without destroying the entire 
we. tho more danger of torn and tattered boxes on delivery. 
Each size contracts one half inch. In packing, squeeze the inner 


Cuts down Postal costs. 


—Pronounced by experts as the best commer- 
cial model ever produced. 


om tructi without ° ° 

che cnjoctionsbio deaturen of the old ‘tye beam box tightly over the currency, moisten the gum on the outer 
scale. wrapper and seal, bringing the end flaps over and sealing tightly 
—Many new and desirable points of interesting to the back of the box. You then have a perfect fit and a perfect 
construction to make good sales talks and ex- tight seal. On account of its lightness, from 2 to 4 cents in postage 
cellent window displays. is saved on each box mailed. 


—Write fer full particulars. 


TRINER SCALE & MFG. CO. 
2714 W. 2ist St. CHICAGO, ILL. The Smead Manufacturing Co. (Bept. ¢) Hastings, Minn. 


Makers of High Grade Bank Filing and Mailing Containers 


Dependable bank stationers should have sample of this new line. 
No obligations to learn all about it now. 
































LADIES’ 
¢ RAN STATIONERY Your Carbon 


Sold by all Stationers and Booksellers 
These goods are suited to the tastes of and Ribbon 


the most select trade. Their merits are 
known the world over, and they yield | 
a profit to the dealer. Once tried, the 
purchaser becomes a regular customer. 











Business 





Presented in the following 


Style; and Qualities: is always subject to competition—cheap, 
yle> : 


so-called “cut-price” goods attack on one 


SUPERFINE Quant: In light wor <9" | side, high pressure sales talk from “direct- 
containing % ream of Note paper each, and in es +199 “ae 

cepesnen bones 26 theueend: Macelegas Sncnel> by-mail manufacturers on the other. 
aentiag. MILO Typewriter Ribbons and Carbon 
EXTRA SUPERFINE QUALITY: In Laven- | Papers will help you beat this competition. 
der Colored Boxes, containing % ream of Extra Our location permits operating at less 
Fine Paper each; in like boxes are Envelopes overhead and less labor cost, which advan- 
to match. tage is passed on to you. MILO products 


have been proven time and again quality 
goods. Put up in our artistically engraved 
boxes and carrying your own imprint, they 
give you a splendid opportunity to cash in 


on the personality of your business. Write 
us today. 


Our papers are supplied in Bor- 
dered Goods and other specialties 4 
by EATON CRANE & PIKE CoO., 
Pittsfield, Mass. and 225 Fifth 
Ave., New York, whose boxes bear 
the word “CRANES” containing 
our goods. 


ALL THIS STATIONERY CAN BE 
RELIED ON AS REPRESENTED. fhis trade mark every box 


RIBBON& 
Manufactured by : CORPORATION 
Z. & W. M. CRANE 23% MIL pens wae a 
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**KEEPING TABS ON THINGS” 
WITH 
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INDEX TABS 


























Order your stock of the NEW 
IMPROVED U-KUT-EM INDEX 
TAB immediately and be ready to 
secure the early Fall business. 


Tab is heavier—cambric lined— 
and fully protecced by U.S.A. 
and Canadian patents. 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 































Now is the best time to 


sell Chair and Desk Pads 


The holiday season always puts a good 
sum of money in circulation for gifts, 
and these articles, being of a personal 
nature, serve well as remembrances. 
Besides being purchased merely as 
gifts, there is a natural desire for con- 
veniences of the kind at this season. 


Hoffman makes sixty styles of desk 
pads in three sizes, chair pads and 
cushions for every preference. Write 
for price list and catalog. 


L. HOFFMAN 


Established 1888 
45 LaFayette Street NEW YORK, N. Y. 


Also maker of Transfer and‘Storage Cases. Legal and Letter Cabinets, 
Stationers’ Shelf Boxes, Cloth Covered Card Index Boxes, etc. 





—-This Man 
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Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion,Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to : 
every purchaser a $10,000.00 Insurance IB| 
Policy guaranteeing against AMOUNT le 
LINE ALTERATION, PAYEE NAME, : 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical! perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty | 
men of proven ability. Write him. || 


To TIM AE 

























Like to Impress 





Favorably ? 


Certainly! Then use Wiggins Book Form Cards 
that have a clean, finely engraved, snappy ap- 
pearance. 

Convenient too—carried in bound form — no 
soiled or crumpled cards—and detach easily with 
a smooth edge. Always ready. 

Many of America’s largest users of quality cards 
who appreciate the importance of proper card 
representation use Wiggins cards exclusively 
This clientele compliments the skill and care 
exercised in engraving a Wiggins plate. 
Write for specimen tab and information. 


THE JOHN B. WIGGINS COMPANY, Established 1857 


11@7 South Wabash Avenue 
705 Peoples Gas Bidg. 

WIGGINS 

Bock orm CARDS 


T oday ! 






CHICAGO 


rMAUR KLUNE 









eePpersent 
UNITED MANUFACTURERS 
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Akron, Ohio.—G. E. Price, purchasing agent of the 
Goodyear Tire & Rubber Company, was elected a director 
of the Purchasing Agents’ Association of Akron at the an 
nual meeting 

Atlanta, Ga.—David Webb was elected president of the 
Southeastern District Associated Advertising Clubs of the 
World at the Chattanooga meeting. Mr. Webb is a titular 
member of Webb & Vary. 

Atlanta. Ga Donaldson-Woods Company has organ 
ized to do a@ stationery, printing and engraving business; 
capital stock, $10,000: incorporators—Gordon W. Donald 

H. Woods. Mr. Woods was formerly an 
executive with the Foote & Davies Company. 

Brooklyn, N. Y.—George E. Doughty has become secre- 
tary and treasurer of the Cooke & Cobb Company. He 
succeeds the late Charles S. Cooke. Mr. Doughty had 
been with the company twenty years. Recently he had 
been connected with the American Sales Book Company. 

Buffalo, N. Y.—C. D. Christmann, formerly president of 
the Buffalo Office & Law Supply Company, Inc., is now 
treasurer of the Eagle Stationery Company, Inc. 

Buffalo, N. Y.—The R. M. Myers Company has opened 
at 79-81 Ellicott street, as an “Eagle A Service House,” 
handling various lines in addition to those of the American 
Writing Paper Company. 

Cedar Rapids, Ilowa—The Metropolitan Supply Com- 
pany moved November 1 into its new and greatly enlarged 
plant at 2920 First avenue, East. 

Chicago, Ill—R. H. Baxter, of New York, called on 
Chicago stationers the week of November 18. 

Chicago, Il.—The 1923 calendar of S. D. Childs & Com- 
pany will be in circulation shortly. The picture shows the 
Childs store itn 18560 

Chicago, Ill.—Fire November 11 in the building at 2300 
Warren avenue occupied by the Chicago Eyeshade Com 
pany caused a slight loss. Business was interrupted but a 
few days. 

Chicago, Ill.— Herman Schermer, general sales manager 
of the Associated Stationers’ Supply Company, reports that 
his travelers in the central West are finding business condi- 
tions very good 

Chicago, Ill.—C. A. Zabrieskie, manager of the Chicago 
branch, S. S Stafford, Inc., has appointed salesmen in Cin- 
cinnati and St. louis, handling “Renuol,” for polishing fur 
niture and automobiles 

Chicago, Ill—E. E. Blankemeyer, of the Stationers’ 
Wholesale Supply Company, says that his dealers found 
October a splendid month for business, and November 
showing even better records. 

Chicago, Ill—QO. J. Olm, sales manager of the North- 
western Paper Goods Company, passed through Chicago 
November 18 on his way to New. York. He returned to the 
mill at St. Paul the following week. 

Cleveland, Ohio.—The Ideal Office Supply Company has 
organized; capital stock, $10,000; incorporators—William 
Wirtshafter, David M. Loeb, Benjamin Hartstein, Lillian 
Freeman and A. Pinkus 

Cleveland, Ohio.—J. S. Kral, for twenty years in the of- 
fice equipment business; R. H. Milne and Frank Hrabak 
have organized The Buckeye Office Supply Company with 

capital of $25,000. They are located at 1316 Ontario 
avenue, 

Columbus, Ohio.—Edward F. Roberts, formerly vice 
president of The John F. Rees Company, has resigned. In 
the near future he will open an office supply store here. 

Columbus, Ohio.—The Dick Office Supply Company, 
formerly at 73 East State street, is now located on the sec- 
ond floor, 38 East Spring street Ultimately the entire 
building will be occupied, as soon as leases on other floors 
expire. 

Denver, Colo.—F. E. Wilson has purchased the Herrick 
Stationery Store at 242 Broadway, and is operating it in 
his own name 

Fort Myers, Fla.—The Office Supply Company has or- 
ganized to conduct a retail and wholesale stationery busi- 
ness; capital stock, $5,000; officers—E. E. Ward, president; 
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WANTED 


High class Multigraph 

salesman or Multigraph 

operator who can dem- 
onstrate the 


O. K. EVEN PRINT 
ATTACHMENT 


for Multigraph machine 
in Chicago. Salary $50 
per week. Write AX-15 
care Office Appliances, 
417 S. Dearborn Street, 
Chicago. 




















GUARANTEE 
WE GUARANTEE THE CONTENTS OF THIS 
cane LACE 1 FOUND 














Uniform in Results Durable in Service 


The dealer who sells Iron Clad Carbons and 
Ribbons soon leads all his competitors by reason 
of the complete satisfaction afforded the user. 
You will do well to familiarize yourself with the 
line. Write today for book of samples. 


We can give you especially good service on car- 
bonized roll paper. Let us send you particulars. 


Iron Clad Ribbon & Carbon Co. 
100 Grand St., New York, N. Y. 
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INDEX TABS 


























Order your stock of the NEW 
IMPROVED U-KUT-EM INDEX 
TAB immediately and be ready to 
secure the early Fall business. 


Tab is heavier—cambric lined— 
and fully protecced by U.S.A. 
and Canadian patents. 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 























Now is the best time to 


sell Chair and Desk Pads 


The holiday season always puts a good 
sum of money in circulation for gifts, 
and these articles, being of a personal 
nature, serve well as remembrances. 
Besides being purchased merely as 
gifts, there is a natural desire for con- 
veniences of the kind at this season. 


Hoffman makes sixty styles of desk 
pads in three sizes, chair pads and 
cushions for every preference. Write 
for price list and catalog. 


L. HOFFMAN 


Established 1888 
45 LaFayette Street NEW YORK, N. Y. 


Also maker of Transfer and‘Storage Cases. Legal and Letter Cabinets, 
Stationers’ Shelf Boxes, Cloth Covered Card Index Boxes, etc. 























Sentinel Check Writer 


So absolute is the protection of the New : 
Rotary Motion,Springless Action Sentinel | 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 


| 
is combined, absolute protection with / 
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mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specially : 
men of proven ability. Write him. | 


reeeeee SST nT oro ro ESTE SEES . 


Wouldn’t You 
Like to Impress 


-This Man 
Favorably ? 


Certainly! Then use Wiggins Book Form Cards 
that have a clean, finely engraved, snappy ap- 
pearance, 

Convenient too—carried in bound form — no 
soiled or crumpled cards—and detach easily with 
a smooth edge. Always ready. 

Many of America’s largest users of quality cards 
who appreciate the importance of proper card 
representation use Wiggins cards exclusively 
This clientele compliments the skill and care 
exercised in engraving a Wiggins plate. 

Write for specimen tab and information. Today! 


THE JOHN B. WIGGINS COMPANY, Established 1857 


1107 South Wabash Avenue 
705 Peoples Gas Bidg. 

WIGGINS 

Bock Form CARDS 

































CHICAGO 


rMAUR KLUNE 









wePresent 
UNITED MANUFACTURERS 
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Akron, Ohio.—G. E. Price, purchasing agent of the : : 
Goodyear Tire & Rubber Company, was elected a director High class Multigraph 
of the Purchasing Agents’ Association of Akron at the an ° 
nual meeting salesman or Multigraph 

Atlanta, Ga.— David Webb was elected president of the 
Southeastern District Associated Advertising Clubs of the operator who can dem- 
World at the Chattanooga meeting. Mr. Webb is a titular 
member of Webb & Vary. onstrate the 

Atlanta, Ga Donaldson-Woods Company has organ 
ized to do a stationery, printing and engraving business; 
capital stock, $10,000; incorporators—Gordon W. Donald- 


son and John H. Woods. Mr. Woods was formerly an O K EVEN PRINT 
executive with the Foote & Davies Company. . 7 

Brooklyn, N. Y.—George E. Doughty has become secre ATTACHMENT 
tary and treasurer of the Cooke & Cobb Company. He 


























succeeds the late Charles S. Cooke. Mr. Doughty had 
been with the company twenty years. Recently he had 
been connected with the American Sales Book Company. 
Buffalo, N. Y.—C. D. Christmann, formerly gage of for Multigraph machine 
the Buffalo Office & Law Supply Company, Inc., is now 
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Cedar Rapids, Iowa.—The Metropolitan Supply Com- 
pany moved November 1 into its new and greatly enlarged 417 S. Dearborn Street, 
plant at 2920 First avenue, East. : 

Chicago, Ill—R. H. Baxter, of New York, called on Chicago. 
Chicago stationers the week of November 18 

weer Ill.—The 1923 calendar of S. D. Childs & Com 
pany will be in circulation shortly. The picture shows the 
Chi ‘ids store in 1850 

Chicago, Ill.—Fire November 11 in the building at 2300 
Warren avenue occupied by the Chicago Eyeshade Com 
pany caused a slight loss. Business was interrupted but a 
few days. 

Chicago, Ill.— Herman Schermer, general sales manager 
of the Associated Stationers’ Supply Company, reports that 
his travelers in the central West are finding business condi 
tions very gsood 


Chicago, Il]—C. A. Zabrieskie, manager of the Chicago 

















} branch, S. S Stafford, Inc., has appointed salesmen in Cin 
cinnati and St. Louis, handling “Renuol,” for polishing fur 
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Chicago, Ill—E. E. Blankemeyer, of the Stationers’ 
Wholesak Supt ly Company, says that his dealers found 








: October a splendid month for business, and November 

| showing even better records 

; Chicago, Ill.—©. J. Olm, sales manager of the North 

: western Paper Goods Company, passed through Chicago 

| November 18 on his wav to New. York. He returned to the Sr 
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{ Cleveland, Ohio.—The Ideal Office Supply Company has 


organized; capital stock, $10,000; incorporators—William 
Wirtshafter, David M. Loeb. Benjamin Hartstein, Lillian 
Freeman and A. Pinkus. 

Cleveland, Ohio.—J]. S. Kral, for twenty vears in the of 
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have organized The Buckeye Office Supply Company with 
a capital of $25,000 They are located at 1316 Ontario 
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Columbus, Ohio.—Edward F. Roberts, formerly vice 
president of The John F. Rees Company, has resigned. In 
the near future he will open an office supply store here. 
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The dealer who sells Iron Clad Carbons and 


_ Columbus, Ohio.—The Dick Office Supply Company, Ribbons soon leads all his competitors by reason 
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PHILCO BRAND 


Carbon Papers 


are of the finest quality manufactured. Made in 
25 different grades from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 








PHILCO BRAND 
Typewriter and Inked Ribbons 


are made in three grades and are famous for 


their strong write, sharp work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 











Stationers’ 


Tarboard 
Goods 





An established line of filing boxes, 
transfer cases and stock boxes as- 
sures you of a steady income and 
regular turnover. Your customers 
know these goods—they are in 
demand. 


If you now handle these goods, 
get our proposition and see how 
it compares. If not, write for in- 
formation about our sample as- 
sortment which provides a small 
stock and a sample of each 
number. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes 


2727 Franklin Ave. St. Louis, Mo. 
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Guy M. Strahorn, vice president; and Walter R. Kaune 
secretary-treasurer. 

Glendale, Calif.—J. H. Shafe, formerly in the stationery 
business at Richmond, has opened a store here, trading as 
Shafe’s Stationery Company. 

Hartford, Conn.—The Trinity Stationery Company has 
opened a retail store at 193 Asylum street. The whole- 
sale department at 847 Main street, which was established 
about six months ago, will continue at that address. 

Jacksonville, Fla——The Thompson-Riddick Company 
has incorporated to do an advertising, stationery and en 
graving business; capital stock, $55,000; Charles 1. Thomp- 
son, president. 

Lawrence, Mass.—Miss Clara Wilde, who has been with 
Arthur L. Cole Company for eight years, has undertaken 
training at St. Luke’s Hospital, New York, N. Y. 

Lewiston, Idaho.—Schick & Howe, Inc., has opened an 
office supply and book store at 510 Main street. 

Los Angeles, Calif—The Economy Stationery & Sup- 
ply Company, which plans a chain of stores in this vicinity, 
opened its first store at 1218 East Seventh street. ; 

Los Angeles, Calif—The Dorsey Company of California 
has been incorporated to wholesale and retail office sup- 
plies, printing, etc., at 805 South Flower street. The heads 
of this corporation are connected with the Dorsey Com- 
pany, Dallas, Texas. 

Madera, Calif—November 1 was the opening day for 
Vic Kimmick’s new stationery store at C and Yosemite 
streets, in the quarters formerly occupied by J. S. Bonde- 
son. An up-to-date stock of goods is now on display and 
the store has been busy with the early Christmas shop- 
pers. 

Manchester, N. H.—The management of the store of the 
George D. Fitts Company has been assumed by Dana Fitts. 
son of the late George D. Fitts. 

Newark, N. J.—Edward N. Plates, conducting a sta- 
tionery store at 221 Market street, has bought the prop 
erty at 241 Market street. The purchase includes a two- 
story building. It is expected that Mr. Plates will build on 
the site when the lease of the present tenant expires. 

New York, N. Y.—S. Lochman and S. Lipman have pur- 
chased the Paragon Stationery Company, 21 East Four- 
teenth street. 

New York, N. Y.—The Flagg Stationery & Printing 
Company has opened at 417 Fourth avenue. Sol Floch and 
B. Hollander are associated in the business. 

Philadelphia, Penna.—Shenahan & Company have opened 
a new stationery store at 4 South Seventeenth street. this 
city. 

Philadelphia, Penna.—W. P. Mills, president of the Moore 
Push-Pin Company, made an extended trip in November, 
which took him to the middle West and Canada. 

Port Chester, N. Y.—Charles F. Tamm has opened a 
stationery store at 120 North Main street. He had been 
manager of the Ponty Stationery Store. 

San Francisco, Calif—Among the recent visitors to the 
stationery trade of this city were N. L. Zeagler, of the 
American Vulcanized Fiber Company; W. T. Hughes, of 
the Weis Manufacturing Company; W. H. Troupe, of the 
Henry Bainbridge Company of New York; and John 
Stephens, of the American Lead Pencil Company. 

San Francisco, Calif—John T. Gilmartin has joined his 
brother, James Gilmartin, in the Gilmartin Company, Inc 
This is a printing and stationery business at 83-85 Steven- 
son street—The firm of Reid & Gilmartin, of which John 
T. Gilmartin was a member, has been dissolved. W. L. 
Reid will continue to represent the lines formerly han- 
dled by Reid & Gilmartin, traveling out of Denver, his 
home city. 

San Francisco, Calif.—The entire force of Neal, Strat- 
ford & Kerr turned out for the Hallow’en dance given Octo- 
ber 31 in the Native Sons’ Hall. Gingham dresses and soft 
shirts gave the party a delightfully informal atmosphere, 
appropriate for the occasion. Seventy people enjoyed the 
evening, which ended with a buffet supper. The Misses 
H. S. Parker and R. Jansen were chiefly responsible for 
the success of the affair. 

San Francisco, Califi—Mr. Kerr of Neal, Stratford & 
Kerr states that since last August business has picked up 
in a most promising manner. There seems to be a differ- 
ent feeling with the buying public, and money is freer. The 
greeting card business has surpassed all other years in vol- 
ume. At this time of the season the number of cards and 
plates already ordered is astounding—H. J. Stratford of 
the same firm has just returned from a ten-days’ business 
trip in the south, which included Los Angeles and San 
Diego. 





(Continued on Page 226.) 
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THE RUSH- DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 


in engineering and governmental departments 


Used like a pencil; just a stroke and the letter or figure is erased- 
For quick, clean, invisible erasing it is incomparable. 


RUSH-FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


_ 


Sells at Sight to typists, steno- 

pang bookkeepers and 
aftsmen 

Made in 14K Gold -. At 

your dealers or mailed direct 
stpaid insured for 50c in 

_ Order or stamps. 

Liberal terms to the trade. 

Assembled twelve in handsome 

gold and silver display carton. 


Rush Eraser 


Company 
920S A&K 
Building 
SYRACUSE, 
N. Y. 


Representatives for 


and Dutch East Indies: 
BLIKMAN & 
SARTORIUS 
Amsterdam 
and Sourabaia, Java 













ne 
ASK POUSEE IT 


FLEXIBLE DIAMOND BRUSH ITS SECR 
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only the finest paste ingred- 
ients, imported from far 
off countries are used— 


Asia, Australia, Cuba and the West 
Indies contribute to make GLUEY 
the fastest selling and most satisfac- 
tory paste on the market today. 

The attractive, help-sell containers impel 
action to buy. If you are interested in 
Quicker Turnover and more liberal profits 
write to 

THE COMMERCIAL PASTE CO. 


COLUMBUS OHIO 
Address Dept. 117, please. 














‘Sticks Like a Brother’’ 
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Are You Equipped 
to Win Success? 


Here is your opportunity to insure against 
embarrassing errors in spelling, pronunciation, 
and poor choice of words. Know the meaning 
of puzzling war terms. Increase your effici- 
ency, which results in power and success. 


WEBSTER’S 
NEW INTERNATIONAL 


DICTIONARY is an all-knowing teacher, a 
universal question answerer, made to meet 
your needs. It is in daily use by hundreds of 
thousands of successful men and women the 
world over. 

400,000 Words. 2700 Pages. 6000 Illustrations. 12,000 


Biographical Entries. 30,000 Geographical 
Subjects. 


GRAND PRIZE (Highest Award) 
Panama-Pacific Exposition. 


REGULAR and INDIA-PAPER Editions. 
WRITE for Specimen Pages. 
FREE Pocket Maps if you men- 
tion Office Appliances. 


G. & C. Merriam Co. 


Springfield, Mass., U. S. A. 
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Paper Clips 


Are sold on their merits 
entirely and are known 
throughout the stationery 
trade as dependable re- 
peat sellers. 


Dealers have wired one 
order after another for 
the Sta-Fast line which 
includes a paper clip for 
every possible purpose. 
These clips are covered by 
both Trade-Mark and 

Style A., Size No. 1. Patents. They constitute 
Here is a clip suit- a product that cannot be 
able for office, school duplicated by any other 
or home. manufacturer. 





Send for Free Samples 





Manufacturers 


L.D. Van Valkenburg Co. 


Holyoke, Mass, U. S. A. 
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ALLEN & COMPANY 


MANUFACTURERS 
General Offices and Factory: 
11-13 Vandewater St. New York, N. Y. 


OS 
~ 

OS 
NS 


YY RF 


~ 


ww 


> GQMSULS SWAY 
The Smead pan 
tment C HASTINGS, MINNESOTA, U. S. A. 





. 


7 





QUUUOUUONUCCOEEEOEREADUANGTEROUEEOOEEEUCEEEUEEEOOOCOEEEEEEUREE EES EEEEE EES 














ag 


piv -... 
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Are Wells Worth Pushin 
ee The Breakers 


because they make pleased customers, and 
ATLANTIC CITY, N. J. 


bring in repeat orders. Their merit has led 
thousands of great and small offices to 
adopt them. 








Comfortable, airy bed-rooms. Luxurious lobbies 
with spacious verandas and sun-parlors over- 
looking the ocean. Hot and cold running sea 
water in all baths. An ideal sojourn for those 
seeking rest or recreation. Evening concerts. 
Dancing. Reduced Fall and Winter rates. 


Keep your stock complete. 
Keep it displayed. 








GENERAL ECLIPSE CO., Dept. a, DANIELSON, CONN. 


AMERICAN AND EUROPEAN PLANS. 
Golf Privileges Fireproof Garage 
JOEL HILLMAN, Proprietor 
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Paragraphic rewews of current issues from 
the catalogue and allied fields, classified for 
convemient reference. 


Manufacturer. 

The various types of metal stools made by the Angle Steel 
Stool Company, Plainwell, Mich., are shown in its folder 

A blotter and two attractive folders from The Commercial 
Paste Company, Columbus, Ohio, feature ‘“‘Gluey”’ paste 

Attractive folders from The Globe-Wernicke Company show 
seven styles of transfer cases and the Banker's Steel Note Case 
No. 4. 

The Robinson calculator is depicted in a leaflet published by 
the Wm. A. Robinson Sales Company, 20 East Lake street, Chi- 
cago, Ill. 

The National Crayon Company, Hutton and Odden streets, 
Philadelphia, Penna., has a new catalogue ready to circulate 
in the stationery trade 

A twelve-page folder in three colors is a condensed exhibit of 
the varied lines of address books made by the Boorum & Pease 
Company, New York, N. Y. 

The American Walnut Manufacturers’ Association, 616 South 
Michigan avenue, Chicago, Ill., distributes a folder on “Real 
American Walnut Furniture.” 

A sample card in red, green, black and gold from the Process 
Engraving Company, Inc., 209 South State street, Chicago, Ill 
typifies the company’s process. 

A circular from the O. K. Multigraphing Company, Lincoln 
Building, Philadelphia, Penna., describes several specialties for 
the use of Multigraph operators. 

A sparkling mail piece in color from the National Blank Book 
Company, Holyoke, Mass., contains sales dynamics for dealers 
handling ‘‘Aladdin’’ keyless ledgers. 

From The Wabash Cabinet Company, Wabash, Ind., comes a 
twelve-page folder in colors showing Wabash-Goodline steel tab 
guides and celluloid-faced headings. 

Tatum loose leaf systems and devices are shown in Catalogue 
No. 45. Seventeen thumb indices afford convenient access to 
the various elements of the Tatum line. 

A folder from J. F. Ryan & Company, 375 Lexington avenue, 
New York, N. Y., describes the new ‘‘Parsul’’ sealing machine 
It is a moistening device for gummed tape 

“Principles of Desk Organization"’ is a condensed synopsis 
showing how to eliminate the littered desk, prepared by the 
Work-Organizer Specialties Company, Detroit, Mich. 

Gear construction numbering machines made for listing lot 
and size numbers on price tickets are described in a folder from 
the American Numbering Machine Company, Brooklyn, N. Y 

Wilson- Jones inventory forms are featured in a recent mail- 
ing by the Wilson-Jones Loose Leaf Company. These are fur- 
nished for either ring binders, post binders or sheet holders. 

“The Secret of Success in Retail Advertising’ is a two-color 
folder on Kempel's ‘‘Verti’ sign outfits, made by the Interna- 
tional Sign Pen & Ink Company, 229 West Illinois street, Chi- 
cago, I 

The Roberts Numbering Machine Company, 694-710 Jamaica 
avenue, Brooklyn, N. Y., has distributed to dealers an attractive 
folder in two colors showing the various types of Roberts num- 
bering machines 

A mail piece in colors from the Hammond Typewriter Cor- 
poration shows the three types of typewriters produced—ths 
standard ‘“‘Multiplex,”’ the folding portable, and the variabl 
spacing models 

The ‘‘giftability’’ of Eversharp pencils and Wahl pens i: 
effectively portrayed in a four-page folder furnished dealers for 
distribution to their trade. It is a four-color offset job dis- 
playing a novel concept in holiday advertising 

Catalogue No. 25, by the National Blank Book Company, is 
a handsome exposition of company’s extensive lines of blank 
books for all purposes It requires over 150 pages to show 
National blank book products The book is bound in flexible 
cloth, stamped in gold 

Stationers’ hardware in comprehensive variety is displayed in 
a publication by the Vail Manufacturing Company, 1752-58 East 
Seventy-fifth street, Chicago, Ill. In it are shown pins, pape 
clips and fasteners, thumb tacks and wire goods such as letter 
baskets and waste baskets. 

About .lanuary 1 the Jasper Novelty Works, Jasper, Ind., wil! 
mail to the trade an elaborate catalogue showing office desks 
and tables, teachers’, juvenile and spinnet desks Dealers who 
do not receive the book prior to January 15 are requested to 
send their names to the Jasper Novelty Works 

“Safeguarding the Vital Records of Business’’ is an elaborate 
catalogue of forty-eight pages with cover in two colors It 
shows the performance of “GF Allsteel’’ safes in a number of 
fires within recent months The General Fireproofing Company 
presents tangible evidence of the fidelity of its filing safes, and 
shows the details of construction. 

From The Elliott Company, Cambridge, Mass., comes a sixty- 
four page booklet giving detailed information on the operation 


of the ‘‘Address Press” and the Elliott envelope sealer Each 
page is illustrated in half tone, making one of the most explicit 
instruction books which has come to this desk Accompanying 


it is a four-page illustrated sales letter on the Elliott sealer 


Dealer. 

A. C. McClurg & Company, Chicago, Iil., has published a new 
catalogue of stationery items, holiday goods and fancy goods 

The R. H. Smith Manufacturing Company, Springfield, Mass., 
issues a 230-page catalogue showing its lines of metal and rub- 
ber printing stamp specialties 

Stevens, Maloney & Company, Chicago, Ill, heralds a new 
catalogue by a folder in colors, announcing its coming 4 return 
postal is provided on which requests can be forwarded 


DIMM 


A Director of one of the 
largest British printing, 
binding and stationery 
houses visiting New York 
and other cities in No- 
vember, will be pleased 
to make appointments 
with representatives of 
American firms who de- 
sire a sole selling agent 
for Great Britain. Write 
full particulars to H. B. 
V., Care of Esterbrook 
Steel Pen Manufactur- 
ing Company, Camden, 
New Jersey. 


WW 














Not Sentiment, but Business 


Engagement Rings for Engagement Books area prac- 
tical necessity for every business man and business 
woman, as well as for every student, professional man 
or club woman. 









































The Adams Ideal Book and Key Ring is ideal 
for people in every walk of life. All people who 
have to keep either business or social engage- 
ments need loose-leaf notebooks fastened with 
Adams Ring Binders. That is what we mean by 
Adams Engagement Rings. 

Offer this to your customers as an engagement 
ring, to bind them to you as loyal and permanent 
‘ustomers. 

Ask us to explain how and where there is 
money in Adams Rings for you. 





HENRY T.ADAMS MFG. | CO. 


679E I& 


Eastern: Wm. H. Bassinger, 377 Broadway, N. Y. 
Western: Gus Adams, 433 California St., San Francisco 
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DESKS 


For the Office: 


Roll Top, Flat Top, Typewriter and Bookkeepers 
Desks and Office Tables. 


For the School: 
Teachers and Students Desks. 


For the Home: 


Juvenile and Spinet Desks. 
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Jasper Novelty Works : 


The Desk Specialists 


JASPER, IND., U. S. A. 
Catalogue and Price List On Request. 
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STEEL AGE 
FILING CASES 








Furniture 


Built-to-order 


Furniture 


Equipments 





Corry-Jamestown Mfg. 














“Scatter Sunshine with Greeting Cards” says a folder from 
George E. Cole & Company, Chicago. it shows reproductions 
of a number of representative cards in the Cole stock 

Public distribution of a dealer’s financial statement is rather 
unusual. The Dorsey Company, Dallas, Texas, has mailed a 
financial statement as of September 30, showing a healthy con- 
dition. The company has been in business thirty-eight years 

A clever series of advertisements, each prefaced with a quota- 
tion by Caius Plinius II, has been appearing in the Seattle Post- 
Intelligencer. Pliny Allen, signing himself ‘Pliny III,’’ makes 


appropriate comment and draws a merchandising mora! The 
series has been done in booklet form by the Pliny Allen Com- 
pany. 


“Eighty Years of Service” is a handsome booklet of twenty- 
four pages with embossed cover in two colors, done by Charles 
i’. Dawson, Ltd., Montreal, Quebec, Canada. The business 
has always remained in the Dawson family. Originally it was a 
book and publishing business; the corporation is now a manu- 
facturing stationer. Several pages are devoted to the printing 
and binding departments, giving a close insight into the pro- 
duction facilities—in fact, all but “‘the smell of the shop 

Price Revisions. 

The Art Novelty Company, Chicago, Ill., has notified dealers 
of price changes on seal presses. 

The Noesting Pin Ticket Company, Mount Vernon, N. Y., sub- 
mits prices on ciips and clamps. 

Numerous changes in prices have been listed by The Eagle 
Pencil Company, New York, N. Y. 

Announcement of radical reductions of prices has been made 
by Ross-Gould Company, St. Louis, Mo. 


The Wilson-Jones Loose Leaf Company has announced new 
prices on six items in Price List No. 1022. 
The Shaw-Walker Company, Muskegon, Mich., has new prices 


applying on safes, steel filing equipment, etc 

Changes in prices on seal presses have been circulated by the 
Sigwalt Manufacturing Company, Chicago, Ill. 

New prices on paper specialties have been sent out by the 
Continental Bag & Paper Company, New York, N. Y 

A number of price changes affecting items listed in Catalogue 
“C” have been made by the Stationers’ Loose Leaf Company 

Price List No. 22 governing Dealers’ Catalogue for 1922 has 
been sent to dealers by the Dennison Manufacturing Company 

Revised Price List No. 44, applying to Catalogue No. 43, has 
been distributed by The Sam’l C. Tatum Company, Cincinnati, 
Ohio. 

The trade has been notified by the National Blank Book Com 
pany, Holyoke, Mass., of price changes on new “‘Celtic’’ top- 
lock and endlock sectional post binders. 

The Edgewater Paper Company, Menasha, Wis., has notified 
the trade of prices on gummed tape, colored tapes, kraft veneer 
tape, gummed stay paper and sealing machines. 

Revised prices on Berkshire typewriter papers, mimeographs, 
duplicate copy, manuscript and flat paper, and envelopes were 
announced November 10 by the Eaton, Crane & Pike Company, 
Pittsfield, Mass. 

Accessory Advertising Matter. 

The Toledo Metal Office Furniture Company has two different 
window display cards on the ‘‘PosturChair,’’ 22x48 inches. They 
are furnished to dealers on request. 

A “jumbo’’ reproduction of a Wilson-Jones magazine adver- 
tisement is supplied to dealers for display in their windows. It 
features ‘‘De Luxe” loose leaf in steel mill offices. 

The Wilson-Jones Loose Leaf Company aids dealers in the 
sale of ‘‘Greenback’’ ring books by furnishing counter displays, 
window trims, electros for newspaper advertising and lantern 
slides for moving picture showhouse advertising 

Dealers of the Corona Typewriter Company, Inc., are fur- 
nished with book matches bearing their imprints. Corona also 
supplies transparencies 20x64 inches, reading: ‘‘Corona—The 
Personal Writing Machine.’’ These may be used on the inside 
of display windows, or on windows or bodies of motor cars 


House Organ Philosophy. 
Nothing is good enough if we can do it any bette 
Mimeo-News (A. B. Dick Company). 
* * * 


The strongest link in the business chain—Work.—The 
Webster Way (F. S. Webster Company). 
* * * 
One hundred per cent living is better than living to be 
100.—The Office Cat (The Richmond & Backus Company). 


(Typewriters—Continued from page 214 

fice of this city. The Underwood company has recently 
closed a five year lease for offices in the Tapscott building 
at Nineteenth and Broadway, Oakland, Calif. Building is 
very active in Oakland, particularly on Broadway north of 
Fourteenth street and business seems to be moving in that 
direction. The Underwood Company is fortunate in clos- 
ing a lease in such a desirable location. 

Scottsville, Ky.—E. H. Reed, Jr., has been assigned ter- 
ritory in Tennessee as district manager for the Woodstock 
Typewriter Company. 

Toronto, Ontario, Canada.—The Arthur F. Rung Com- 
pany, representative of the Corona Typewriter Company, 
Inc., is now in a larger store at 33-34 Adelaide street, West 
Previously the business occupied 15 Adelaide street, West. 

Washington, D. C.—W. J. Moore, local representative of 
the Woodstock Typewriter Company, has had his jurisdic- 
tion extended to include West Virginia, in addition to his 
duties as district manager. Mr. Moore continues his local 
office at 318 Evans building. 

Waycross, Ga—The Waycross Printing & Stationery 
Company has local distribution for the Woodstock type- 
writer. 
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Safe Behind Steel Doors 


When you lock this cabinet at the close of the day, 
you leave with the assurance that its contents are 
SAFE. Double or single door, in several heights, 
depths and widths—all spacious. Shelves easily ad- 
justable on 1” centers, firmly supported. 








Option of solid or sanitary leg base. Beautifully 
finished to match other office equipment. Sells with 
ease on its outstanding merits as a real good value 
in all respects. 





No. 429% 





No, 421% 


GRAND RAPIDS aes for catalog. 
QUALITY Pinecone 3 


in office chairs will make 
easy sales for dealers who 
take advantage of the sell- 
ing points. Write for new 
catalog and price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St. 
Grand Rapids, Mich. 


Storage cabi- 
nets may be 
converted into 
wardrobes, and 
vice versa, by 
a rearrange- 
ment of in- 
teriors, Other- 
wise exactly 
the same. 





STORAGE 
BATTERY 


of the 
MODERN 
OFFICE 



































No. 411 

















The Tabof Clear 
Transparent 
Cc 'd with 
the Colored 
J nsert, 


IDEAL TUBULAR STANDS z= 






Write for 
Circular 


The ‘‘Short Cut’’ to Better Indexing 
The ‘‘Short Cut’’ to Greater Profits 


E-F Index Tabs supply the “short cut” for 
both your customers and yourself. Users of 
E-F Tabs find them superior in point of adapt- 
ability, permanence, and simplicity. E-F Tabs 
are profitable to dealers because of their ready 
sale; and because of the fact that it is not 
necessary to make a large investment in order 
, : ; to have a complete stock. Write for our attrac- 
Table top measures 17 by 183 inches, height 26 inches. tive proposition to dealers. 

Drop leaf 12 by 18% inches, hinged on a level with 


table top. Furnished with one or two drop leaves. EFFICIENCY FILE CO. 


1772 Wilson Avenue, Chicago 


IDEAL No. 3 
TYPEWRITER 
STAND 


7 a fe. Co. Willi H. Bassinger, Eastern Representative, 
Fowler Manson Sherman Cycle Mfg am H._ Bassinger, Eastern Rep 
William R. Manierre, Prop. Canadian Office Appliance Co., Canadian Distributors, 


1445-1455 W. AUSTIN AVE., CHICAGO 66 Bond 8t., Toronto 
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Adjustable to the natural position of any pair of 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits for you. 
Every typewriting ma- 
chine represents a cold 
dollar and cents busi- 
iness investment Baerocccos. 
to its owner. It 
is a part of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 


turn out the greatest amo nt of 
work in the shortest space of time. 


The use of the “Satellite " Adjust- 
able Ld ape Stand will help to 
accomp 


like the Larkin Company, of Buf- 
falo, N. Y., using 612; the Daytun 
EngineeringLaboratoriesCompany; 
The White Motor Company, 
and others. 


It puts more results into 
the day’s work — pays 
positive dividends to 
owner and easy profits to 
you. Our dealers’ prop- 
osition and booklet will 
interest you. 


THE “SATELLITE” 
TYPEWRITER STAND 

















this. It has for offices 


This is Model 2X 





Write Dept. A. 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 














5 bh say glibly that AMCOIN 
Brass Cuspidors are hand- 
somely designed, quality built and 
made in 86 distinctive styles, is 
not enough. 


Here then, are three sound rea- 
sons why as a dealer you should 
handle them. 


They are producing for dealers 
who sell them- 


MORE SALES 
GREATER PROFITS 
QUICKER TURNOVER 


AMCOIN Brass Cuspidors, like 
other nationally known and adver- 
tised articles, are Business Builders. 





Aldrich Mfg. Co., Inc. AQage 


57 Illinois St. 
BUFFALO N. Y. 
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"DIAMONDS" 
have a clever, way " 
of saying 


“Merry 


Christmas” 


EALERS will develop 

many sales by sug- 
gesting as gifts, items from 
the Diamond Line of Steel 
Specialties. Waste Baskets, 
Letter Trays, Bookends, 
Cash Boxes, etc., all mem- 
bers of the Diamond Line, = 
make ideal gifts for the hom« 
or office. 

The Diamond Line is 

well illustrated in our 


new catalog. We will 
be glad to send it to 


tu 


Miss = you upon request. 

E.N. Davis = 

219 S. Dear- Penn Art Steel Works ~ 
born St., ° alf way be = 
Chicago, Erie stew Ye = aoe ‘Chicago Pa. = 
Western Rep- 2 

resentative. Philadelphia Representative: 


PAUL M. ADAMS, Box 5112 


AND UDSUNPIELERERALNEAEU EAN OLEAN 


HUULATALAE EOE 


—— Fie PM. loose Loup Line — 


TAB 
GUIDES 











PRODUCED UNDER THE SAME 
QUALITY SPECIFICATIONS AS THE 
FAMOUS P&M METAL TIP GUIDES 








STANDARD SUBDIVISIONS 
CARRIED IN STOCK IN 
LETTER AND LEGAL SIZES 








The Plew & Motter Department of 


The Workman Manufacturing Co. 


Capital and Surplus over $350,000.00 
1200 W. MONRCE ST. CHICAGO, ILL. 
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HOUSE ORGANS 


Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 








Manufacturer. 

Gluey Gleanings (The Commercial Paste Company) abounds 
in succinct sales information. 

The Machins Appliance Company, Brooklyn, N. Y has in- 
augurated a monthly bulletin to afford frequent contact with 
the trade 

“Direct to the Consumer,” in The National (National Blank 
Book Company) told how that company is going to the user 
with advertising that sends him to the dealer 

The Monotype (Lanston. Monotype Machine Company) printed 
an extensive article on the United Typothetae of America, nar- 
rating its history and picturing the major accomplishments 

Results (Monroe Calculating Machine Company) stressed the 
“£ s. d.”’ model calculating machine, which was introduced to 
the British public at the office appliance exposition held at 
Manchester in September. 

Headed by some cryptic Chinese characters, an article in the 
Corona Bulletin by Mary Cressey, a missionary to China, told 
experiences in the Chinese missionary field “The Personal 
Writing Machine” played an important part in the missionary’s 
work 

‘“‘New England Boiled Dinners’ do not seem to have any con- 
nection with paper making, but the hook-up was demonstrated, 
nevertheless, in The Edgewater Bug (Edgewater Paper Com- 
pany) 

“Play Safe’’ says Loose Leaf Notes (Wilson-Jones Loose Leaf 
Company) Dealers are warned that increasing activities war- 
rant their placing orders for sixty-day supply, as freight service 
is slowing up 


Business Envelopes (Se well-¢ ‘lapp Company ) referred to the 
trip of the U. S. S. Oregon around Cape Horn as an “historic: al 
advertisement of Uncle Sam’s prewess during the Spanish- 


American war.” 

The Hotchkiss Clincher has been inaugurated by the Hotch- 
kiss Sales Company, Norwalk, Conn It is planned to afford 
an intimate point of contact with the stationery trade and the 
Hotchkiss organization. 

The Royal Stancard (Royal Typewriter Company, Inc.) ran 

1 J 


important contributions—‘On Approach,” by i ‘ Closson, 
sales manager “Securing Examinations,”” by H P. Sutton, 
assistant sales manager. 

Handy come-backs to the familiar statement, “‘I Don't Need 
Check Protection,’’ are contained in an article in The Sales 


Force (Hedman Manufacturing Company), by Leo Weinberg, 
distributor at Philadelphia. 

“Christmas Suggestions” in Scrits (Strathmore Paper Com- 
pany) told how the printer could work up business by prepar- 
ing handsome dummies advertising Christmas gifts and sub- 
mitting them to merchants 

‘“‘How I Sell ‘Star’ Adders’’ in the Protectograph Bulletin was 


a contribution by R. I. Carwalho, an Illinois salesman. He is 
adept in finding a close contact point with the prospect that 
gets his signature for an order. 

Bur T. Hull. manager at Chicago for the Wales Adding 
Machine Company, said ‘‘Back to Normal’ in the Wales Vis- 
ible He crammed his contribution with facts that apply par- 


ticularly to salesmen of the Wales organization 

“How Long Should a Typewriter Ribbon Wear?’ is answered 
in The Webster Way (F. S. Webster Company). James Quartz, 
factory manager, demonstrated the useful life, and showed the 
recuperative powers of “‘Star’’ typewriter ribbons 

Exemplifying that ‘“‘Paper is Part of the Picture,’ a booklet 
in colors from the Strathmore Paper Company, Mittineague, 
Mass., is a deiight to the eye It is a demonstration of artistic 
feeling and taste, based on triumphant achievements of paper 
maker and printer 


Graphite (Joseph Dixon Crucible Company) ran a Horter- 
Eldorado drawing of Fort Ticonderoga. This fine subject is 
especially fitting, owing to the presence of a Dixon industry 


at Ticonderoga, and the fact that one Dixon pencil takes its 
name from the fort i 

The Burroughs Bulletin, which circulates in the sales organi- 
zation, became a weekly the first November issue. Heretofore 
the Bulletin has been distributed bi-weekly. Under the new plan 
the publication will afford more frequent contact with the field, 
and receive closer study 

Dynamite (The Toledo Metal Furniture Company) has 
appeared again after several months’ absence, due to the pres- 


sure of business on the staff. The current number contains 
comment by many dealers on the “PosturChair,”’ which is 
attaining wide distribution. 

Globe-Wernicke Doings (The Globe-Wernicke Company) 


showed how business methods can be brought to the hospital 
by using a special ward file arranged to contain the records of 
patients. It displaces the familiar clip board, whose details 
were visible to all comers. 

Business (Burroughs Adding Machine Company) included an 


important article on “Pitfalls of Foreign Advertising.” by 
Frank E. Tucker It narrated a number of errors in export 
publicity that nullify the efforts to interest buyers abroad Ac- 


companying is a chart showing the seasons in important export 
markets, a great help to advertisers whose appeal is seasonal 

One of the most potent agencies in aiding the post office 
department to facilitate the correct addressing of business mail 
is the material which appears regularly in Users’ News (Ad- 
dressograph Company). A current article suggests that patrons 
of the post office department study the local post office and 
learn how mail is handled. This will suggest methods of ad- 
dressing mail that will be effective in securing correct delivery. 








Home Bookcase 


Use It as a “Leader” 


Put one of these new Macey “Home” Sectional 
Bookcases in your window. Feature it at a price for 
quick sale. It will attract people into your store. 
Macey quality —at a startlingly low figure. Beauti- 
fully simple in design, sturdily made, excellently 
finished. Offered in imitation mahogany, imitation 
walnut or quartered oak—golden, antique or light 
fumed. Order today, direct from this advertisement. 
‘| The ‘“‘Home”’ is positively the lowest priced fine 
bookcase on the market. 


THE LINE 





Steel Files, Wood Files, Filing Supplies, Steel Safes, 
Office Desks, Matched Office Suites, Sectional Bookcases 


| Address Dept. OA-3 
THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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Turn Spotsand Scratches 
Into Money! 





With this complete 
outfit, anybody can 
quickly and easily re- 
move packing marks, 
caster cup imprints, hot 
dish spots, lamp rings, 
scratches and deep 
abrasions without re- 
varnishing. Needed by 
every dealer and re- 
finisher. Quick, profit- 
able results. 

Outfit consists of 1 
quart each Amber 
Glaze, Ethereal Varnish 
and Leinol Emulsion, 
all ready to use; 6 
boxes assorted Block Stains; 12 assorted Shellac 
Sticks; Burning-in Knife; Alcohol Lamp; 12 sheets 
extra fine Garnet Finishing Paper; Cloth Pad; 1 
bottle each White and Ivory Spirit Enamel; Magic 
Scratch Remover; box Vernis Martin Finish Powder. 





You can repair any damage to any finish with these ma- 
terials. Complete direction book with outfi 


SEND NO MONEY—Just your name and address. Get this 
outfit. Try it. If satisfied, remit $10 within 30 days. If 
not satisfied, return it at our expense and the trial costs 
you nothing. Write for this handy, money-making outfit 
at once—a card will do. 


The M. L. Campbell Company 


‘ 2332 Pennsylvania Ave. Kansas City, Mo. 
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has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 


THE 


“Perfect” 
LINE 


- 


HE united efforts of specialists in 

the analyzation and production of 
modern loose leaf devices and sys- 
tems have evolved an aggregation of 
Class A products. This line, because 
of its superior ability to adapt itself 
to the multitudinous requirements, 
has been named the Perfect Line. 


Unfortunately, all requirements can- 
not be met by stock products. These 
needs require special treatment at 
the hands of experts. Special work is 
our meat. Long experience and spe- 
cialization have made our service of 
exceptional character. Our facilities 
meet any requirement. 


We will gladly furnish you with 
complete information. 


CHICAGO BINDER & FILE CO. 
500-508 W. 31st St. Chicago, III. 


LOOSE LEAF DEVICES HIGH GRADE PRINTING 
LEDGERS, BINDERS, INDEXES, SHEETS, 
BUSINESS SYSTEMS 








Commenting favorably on the educational plan of the Na- 
tional Association of Stationers and Manufacturers, the Fault- 
less Bulletin (Stationers’ Loose Leaf Company) suggested that 
dealers go a step further. An apprenticeship course is urged, 
to give budding stationers a substantial groundwork for their 
selling careers. 

Dealer. 

Pliny’s Bulletin (Pliny L. Allen Company) listed an advance 
offering of a number of holiday gift offerings. 

Friendly Service News (Office Equipment Company, Harris- 
burg, Penna.) took advantage of the state firemen’s convention 
held at that city to show the necessity of adequate protection of 
business records against fire. 

The Western Bank Supply Company, Tulsa, Okla., publishes 
the Tiny Tribune, in co-operation with the Tulsa Tribune. The 
stencil is Formagraphed, with ‘‘ears’’ on the heading left blank. 
In these panels a miniature cartoon is drawn each issue 

‘French as She is Spoke’ in Common Sense (Corlies, Macey 
& Company, Inc.) is an amusing narrative of an American who 
ordered a dish in France, using what he considered the native 
language. The first portion was so good that he ordered an- 
other, and got something entirely different. 

“The Proof of the Printer’’ in The Office Cat (The Richmond 
& Backus Company) narrated the trade customs regarding 
proofs of jobs submitted to customers. It might well be printed 
on the envelope that encloses customers’ proofs, as a step in 
the education of the recurring crop of business and advertising 
men who have their initial dealings with printers. 

A discussion on office ventilation has been raging in Diamond 
Dust (Hall Lithographing Company). They have the Pros and 
Cons at Topeka as well as elsewhere in the United States. Some 
day a genius is going to segregate the fresh air fiends on the 
roof, with alcoholic ink and warmed lubricating oil for the type- 
writers. The thin blooded folk can then nail the windows 
shut, and enjoy themselves. 

Internal. 

The Bi-Weekly Gill-O-Gram (The J. K. Gill Company) listed 
a group of errors made by salesfolk which created difficulty 
when it came to billing. 

“Profits’’ in the Strathmorean (Strathmore Paper Company) 
interpreted this term of business for the benefit of factory work- 
ers. It showed that capital alone does not bring profit. Organ- 
ized effort must contribute. 

Mimeo-News (A. B. Dick Company) illustrated some force- 
ful business letters done on the Mimeograph and Mimeoscope. 
The previous issue had dared salesmen to sell to police stations. 
Four responded with orders. One dealer reported a sale to a 
blind musician, whose samples ‘“‘would do credit to his more 
fortunate brothers.”’ ; 

The Hand Clasp (United States Envelope Company) gave 
space to an account of the massacre and fire in Smyrna Miss 
Jean Christie, formerly in the central office of the United States 
Envelope Company at Springfield, is with the American Y. W. 
Cc. A. She had charge of 150 Armenian orphans, and brought 
them through the Turkish lines safely, and put aboard an 
American steamer. 





(Stationery—Continued from Page 219.) 

San Francisco, Calif—Mrs. Al. Dalton, a member of the 
stationery department of A. Carlisle & Company, is an 
enthusiastic duck hunter this season. Mr. and Mrs. Dai- 
ton spent the last week-end at Dusteine, Calif., and bagged 
eighteen ducks on the trip—Miss Geraldine Howes, sales 
member of the legal blank department, has just returned 
from a belated vacation. This is the busy season in the 
printing, lithographing and engraving department of the 
Carlisle Company, which finds it necessary to work nights 
and Sundays to keep up with the demands of the trade. 

San Francisco, Calif—The Jenkins-Hall Index Card 
Company is about settled in its new quarters on the top 
floor of the New Arts and Crafts building at First and 
Howard streets. Although the company occupies approxi- 
mately 16,000 square feet of space, Mr. Jenkins says more 
room is needed to accommodate the additional $20,000 
worth of equipment that has recently been installed, and 
to satisfy the growing demands of the trade—Frank Akers 
of the Los Angeles office returned recently from New York 
and after looking over the new quarters stated that he had 
seen nothing in the East to compare with the rooms and 
equipment in the new local offices. 

San Francisco, Calif—The basket ball team of the A. 
Carlisle & Company defeated the Schwabacher-Frey team 
by a score of 32 to 26 at an exciting game held at the 
Emporium courts on the evening of November 10. With 
great gusto do the Carlisle fans tell of tne laurels of the 
stationers’ basketball season, in which tournament the 
Carlisle team has an undefeated record~-B. M. Carlisle, 
president of the A. Carlisle & Company, will leave Novem- 
ber 17 for a two months’ trip through the East, going as 
far as New York. Business will be a secondary feature of 
the trip, which has been planned principally for enjoy- 
ment. Mrs. Carlisle will accompany Mr. Carlisle. 

Springfield, Vt.—Fire destroyed the stationery store of 
W. H. Wheeler, causing a loss of $50,000. 

West Palm Beach, Fla—The Sport Shop, Charles L. 
Pierce, president, has incorporated with capital stock of 
$30,000 to handle athletic goods and stationery. 

Worcester, Mass.—Perkins & Butler, Inc., has incor- 
porated to deal in stationery, paper and twine; capital stock, 
$86,000; incorporators—Jennie L. Butler, Walter C. But- 
ler and Edwin C. Butler. 
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Elsane Calendesk Pad 


All the valuable features of the blotter pad—smooth 
writing surface, no glaring reflections but restful to the 
eye. convenient leather corner pockets and light weight 
are added to the special feature of calendar, tickler and 
memo pad, making this a splendid number for the sta- 
tioner. The memo pad has 52 sheets perforated to pro- 
vide space for every day of the year and a leather cover 
insuring privacy of notes, 

For your big consumers suggest as an advertising medium 
the Calendesk Pad which makes an attractive and valu- 
able remembrance or advertising novelty with their 


name, business address, phone, etc., stamped on top of the 
leather Calendesk Pad 
stiff or flexible, with 
ent styles of memo pad fillers. 


cover There is a to suit every 


preference—27 styles, three differ- 


Order your sample now and write for prices and circulars. 


SAINBERG & COMPANY, Inc. 
65-67 W. Houston St., New York, N. Y. 





United States and 
Canadian Patents 
Pending. 





TRADE MARK REG. 
U. 8S. PAT. OFFICE 












ROUND 


FASS 







H™ the greatest profit. 





Box 


SONU IB NEN 
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niversally liked. 
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SWI TVANIES 








Ale 





he profit not ruined by 
price cutters. 





TAT Sasa 


N’ line so complete. 


Ny 


tick to the line that relies 
on quality for success. 
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C. HOWARD HUNT PEN CO. 
CAMDEN, N.J. U.S.A 





FUE Z eV MAING 


POINTED PERS R 
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TAD S\ eal ERA 


CREST 





**Cut it any length’’ 










A New Profit- 
Maker 


ERE is a new profit maker for 
dealers. The greatest index 
tab out for replacing worn-out, 
or illegible index tabs on guides 


and folders. Keeps the index 
clear as a picture under lass. 
Good for indexing all kinds of 


index systems, guides, folders, etc, 


Six Colors 


U-B Index Tabs are fur- 
nished in six colors as fol- 
lows: Blue, Pink, Orange, 
Yellow, Green, and Clear, 
and in 6” lengths with a 
standard %” label exposure. 
Perforated paper is _ fur- 
nished for typing the labels. 
Gummed tape is cemented 
firmly to the tabs. Gummed 
cloth is cemented to the in- 
dex tab for gumming it to 
article to be indexed. This 
tab is complete in every way. 
*,? 

Dealer’s Proposition 
Write for our  interesti 

proposition to dealers. Wi 
outline a plan for you to 
make more money corns 


this splendid index tab. Ta 
will be sent. 


United Business Equipment Company 
111-113 Albany St. Boston 11, Mass. 












Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 
The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attrac- 
tive and, above 
all, it assures 








Efficient 
Work 











National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 
We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


New York, U. S. A. 


Rochester 
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SIMPLEX SORTER SYSTEMS 


50c & 75c 
/4- Per Unit 


STEEL UNITS—TELESCOPED TOGETHER 
MAKE RIGID 


WORK CLASSIFIERS and RECORD SORTERS 


EFFICIENT, ECONOMICAL, ADJUSTABLE, DURABLE. 

SAFE, PRIVATE, COMPACT AND CLEAN 

No Bolts, Screws, Snaps or Rivets used. Just push ANY NUMBER to 
gether for ANY purpose and index in top as required. 

USED 100 WAYS and commended by both large and smal! organizations 


WRITE FOR BIG DISCOUNT AND FOLDER 


METAL GOODS CORPORATION, ST. LOUIS, MO., U.S. A. 























WastePaper 
Baskets 


Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-up 
Trays. 


UNIFORM MESH AND FULL ; 
GAUGES WIks PEERLESS SANITARY LINE 


Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
20 East Jackson Blvd. CHICAGO 


























_MILLERIG {RAND 








No. 583 New “Duralumin” Handle Eraser 
This handle will not split nor crack, nor will the blade come out. 


a 
ER -BRO'S 
yi MILLER BRO'S <= NTE 
————- eponnce = pow POINTED 


The Original Bowl Pointed Pens. Styles to Please All Hands 


Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 
_ILIERTE RAND 


The “Cado” Brand “L. E. B.” BINDER CLIP 


The Simplest, Cheapest and Most Handy Filing System Ever Devised. 
(PAT. MAY 18, 1915) 




















Selling L. E. B. Binder Clips is not only easy, because of the wide advertising 

big demand, but selling them is a profitable business, because the ‘ir satisfact 

insured by the makers, whose reputation stands back of each one 

With the L. E. B. Binder Clip, eve onceivable kind of loose pz ~* ‘rs can 

bound into a book, with its title on its b ac k. It ‘alee adapts itself perfe as 

able auxiliary to present filing ayate ms 
Ria ds No. 2 (%& in, capacity) O8c. each No. 506 (% in. capacity, Binding 
Tals | No. 5 (% in, capacity) 10c. each edge 5 in.) 20c each 
- ° 2 » 48 . aii r No. 511 (1% in. capacity, Bind- | 

Prices: No. 6 (% in. capacity) 10c. each ing edge 7 im.) 25e. each 


No. 10 (1% in. capacity) l5e. each 
No. 11 (1% in. capacity) 15c. each 





*With tabs on back for INDEX See illustration 


' CUSHMAN & DENISON MFG. CO., 120-126 1ithAve., NewYork,U.S.A. 
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1922 


Patented November 14, 
R : A triumph of thirty-eight years’ experience in 

EV 21—Mhe Master Craftsman Fountain Pen the manufacture of Fountain Pens. Wemanu- 
facture fountain pens for the trade, and specialize on imprints for the jobbing, retail and mail 
order trade. Prompt service in repairs, All work is done in our own shops. 





The export trade is skilfully handled. A host of busi- We make all modern designs in Lever Self-Filling, 
ness friends abroad testifies to our close study of their Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
requirements. also Stylos—Fully Guaranteed. 


Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 

























MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 


sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 


Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 


in fact for any classified matter in loose leaf form. 


Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 


convenient as the most expensively bound book. 


Supplied in ten sizes: % in, to 2 in. Liberal discount to the trade. Samples free. Cuts 


for catalogs furnished 


THE MORDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 

















_ Moore Cut-Out Thumbtacks 


With Sharp Points for Household and School Purposes 


Packed in red and green colored metal box. These superior one-piece nickel- 
plated steel thumbtacks are fast sellers wherever displayed. Popular with 
schools, artists, draughtsmen, as well as in the home and office. 

Ask your jobber for Style O Counter Display Carton. Contains 
3 dozen boxes of any one size Thumbtack. 


Sizes No. 41, 3/8”; No. 42, 7/16”; No. 43, 1/2” 





Moore Push-Pin Company 
(Wayne Junction) Philadelphia, Pa. 


Manufacturers of the World-Famous Moore Push-Pins, Push-less Hangers, 
Screw-Knobs, Maptacks and Thumbtacks 


For 22 Years Our Products Have Been the Standard of the World 

















Leon Isaacs & Co. Turner & Harrison 
Manufacturers of 


GL he I rote sd ENS HIGHEST GRADE SILVER-ALLOY PENS 
urner arrison SPECIAL R ’ 

STAN =EL PENS USSIA MOHETA PENS 

STANDARD STEEL PENS IMPRINT PENS 


SILVER-PLATED PENS FOR THE TRADE GOLD-PLATED PENS 


WE ARE ASKING FOR 
YOUR BUSINESS 


The Turner & Harrison Pen Manufacturing Co., Inc. 


ESTABLISHED 1876 
FALCON PEN WORKS 1211-1213-1215 Spring Garden Street 


to tn nde a peneaes Philadelphia, Pa. 
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FOR SALESMEN, INSURANCE MEN and OTHERS— 
FELDMANN’S DAILY MEMO REMINDER 4 Practicat Necessity 


Especially adapted for Christmas and Advertising trade. 


Pocket case accommodates standard 3x5 cards and 
will hold one or as many as needed for your daily 
routine calls. Notes made on these cards are easily 
filed for quick reference. 
CARRIED IN STOCK IN THREE GRADES: A, to 
sell at 50 cents; B, 75 cents, and C, $1.00 each. Packed “—~ 
twelve in a box, or eighteen (six of each grade) in “hag 
counter display carton. If not satisfactory return 
at our expense. 
Liberal discounts to the trade. 


FELDMANN SYSTEM MFG. CO. J 


Counter Display Carton 2306-2308 Armitage Ave. CHICAGO )— 





















Method of 
Inserting 
Cards, 
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“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


NS IO 4lbs. MailandExzp...... 

See 2% bbs. | RS 12 Ibs. 

Columbian ........ Ibs. | er 

ds Gadede Waee ; J eae 2 Ibs. 

GENE cc ccccevas De ED occcoseas 4 lbs. 
Parcel Post Scales 


Banks and business houses use “‘Pelouze” 
Scales Lecause of their accuracy, reliability and 
durability. 

ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. 
232-242 E. OHIO ST. CHICAGO 
POCTUUGUOOANEEUEUASOONNEAEOEOOOESEOEOOESCOANUAEOUSUOOOESOOGOOOGEOEOOUOEOUOCEEEOOUOOREEOOCOUEEOOOCEEEOUOUCEEESOOOCOCOCOOOUEEEEROUOUOCREOOOOUONEEOOOEEE 







4 


“STANDARD” 





ne calant 


LULL 








BAKELITE 


Either in Stylo or Fountain Pens Also Manufacturers for the Trade 
PARAMOUNT PEN CO., Inc. 
63 Irving Street Jersey City, N. J. 











Headquarters for Desk Calendars, 
Pads and Stands 


We are the manufacturers of the celebrated “Handy” and 
“Sterling” Calendars—metal and cut glass Stands with 
Pads plain or indexed by months. 
LIST PRICES—WITH METAL STANDS: 














Couspicte Pads Stands 
Tt, BE Me GEE BENNO. ccc cesescwesccesccss $1.20 $0.60 $0.60 
Ma. B TMs ie EERGTOUEE 2. ccccccccccccccccce 1.20 60 60 
No, 2 A RLANG, PAR temmaesescceentnsecceses 4 4 =4 
“ ” STERLING, Nickeled .....0..0.005/...11 140 760 80 
STERLING DESK CALENDAR STERLING GIANT, Enameled.......... 2.00 1.20 1,00 
DAILY MEMORANDUM, Enameled..... .60 80 30 
LIST PRICES—WITH T GLASS BASES: 

KIMPTON, HAUPT & CO. SME ratte. rrrre rrecres trrerets «os. 6.00 1.50 4.58 
WHOLESALE STATIONERS No. ? HANDY nh 6466066646006 0640s R COCR OES 8.00 2.00 6.00 
GLASS MANUFACTURERS ES cid in agi ena Bie ek eRe dds dene 6.00 1.50 4.58 

We deal in all other Desk Calendars, teo. 

53 Beekman Street NEW YORK, U.S.A Send us early order for your full requirements. 
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Weldon Roberts 


rubber erasers 





If there is any need not provided for in 
this line we are not aware of it 





Weldon Roberts Rubber Co. Newark, N. J.U.S.A. 


EUREKA Eye Shade 


ss enthusiast recommendation from expert mechanics 











Stationers 
now handling 


HALLOMAX 
RECORDERS 


have sold thousands! 
You can do as well! 
The Hallomax  pro- 
vides a modern meth- 
od of keeping account 
of expenses. It is not 
merely a novelty but 
a staple article with 
7 regular sale and turn- 
over. It retails at 60c 
and refills (six in a 
box), cost 20c. Dis- 
count to dealers. Or- 
der direct or thru 
your jobber. 


RECORDER | Hallomax Co., Inc. 


KEEPS AN “cp > foun BALANCE 2718 Farragut Road 
= BROOKLYN, N.Y. 


i draughtsmen who, because of their fine, close work, 
eed particular eye protection. The Eureka, fashioned from 
zreen celluloid ound on both edges properly ventilated 
nad adjustable s another popular style of the complete 
ESCO” line 





< L Ask for Catalog 
—— 


CHICAGO EYE SHIELD CO. 


2300 Warren Ave., SAN FRANCISCO OFFICE 
CHICAGO, ILL. 268 Market St. 
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of resources and opportuni- 


Intensive —_txeate ia more tan or 


dinary success. In many 
cases it proves to be the 


Development difference between a truly 
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} Clemco Desk 
has personality; 
it isversatile, like 
Let us send you com- the stenographer 
} plete information. A who can alsokeep 
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successful man and one 
whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by men in positions very similar to your own, 
will increase your power toearn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way it will in- 
crease your capacity for work and your earning power. 


0stal inquiry will get books, figure costs, 
SS ee etc. Both fill their 
double functions 
é well—the “2 in 1” 
The Clemetsen Company Clemcodoessowith- 
3401-61 W. Division St. out sacrificing utility 
CHICAGO, ILL. in a single instance. 


prompt attention. 


Subscription price is $2.00 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 


Me i i i i hl Ml Mi i nM i i i i 
POPP POPOPPIPDP DDD DP DPD PDP PPP PDP PDD A 





———eweoeweweeweeeeeeveevreeeeevev* 














PUNNELUEULUNEDODALTONTT ANTHEA 





WIRE GOODS 
BANK PINS, PAPER CLIPS AND FASTENER 
THUMB TACKS 


GEM CLIPS “CYCLONE” 


Cee 


Nos. 1,2 and 3 




















Extra Fine Quality Guaranteed 


No. 1201 Write today for Samples and Quotations 


OOF VAIL MANUFACTURING COMPANY 


No. 639 1-2 1752-58 East 75th Street, CHICAGO 
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“falcon” 


PRODUCTS FROM FALCONER 


~— 


Write for 
complete 
information 


AMERICAN ; 
MANUFACTURING —S-- 
CONCERN = 


FALCONER, NEW YORK 


New York—200 Fifth Avenue 
Chicago—115 South Dearborn Street 
Boston —170 Summer Street 











CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 





They are non-drying and non-fading, 
Est. 1905 of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the - 

type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U. S. A. 











THE TRINER 


POST OFFICE SCALE 
THaT SYMBOLIZES SPEED 


Dial and Platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All- 
Steel Parcel Post 
Scales used by the 


Government. 


Write for Booklet No. 8 


Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 
















NO. 74 
DESK-FLEX 


“ALADDIN™ 
LAMPS 


Are Now An 
Office Appliance Item 


Write for Desk Lamp Sheet 


and Prices 


Aladdin Mfg. Co. 


Muncie, Ind. 





















New Martinsville Line 


Stationers often consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
MARTINSVILLE __ glassware 
“comes across” and it is prof- 
itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles. NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY 


NEW MARTINSVILLE, W. VA. 




















DEALERS WANTED 
THE SPRING <—> NO RUBBER 


ABSORBS TO 
THE SHOCKS WEAR OUT 





MASTER TYPEWRITER SPEED KEYS 


are better sellers because they're “different.” Nx the 
can be substituted because there's none like it We are the 
only manufacturers of this type of key It will pa y« 
handsomely to try our plan of selling. 

Write today—send for samples 
SPEED KEY MANUFACTURING CO., Inc. 
32 Columbus Place Brooklyn, N. Y. 











Makes more profit 
than desk trays. 
| A quick sellre. 


Saves time sorting and locating papers. Automatically 
routes for distribution. Holds reference matters ready for 
instant action Occupies less space than single wire basket, 
yet renders service of many trays. Convenient. Efficient 











Thousands in use give entire satisfaction. 

Add sections as required. Olive green 75¢€, oak or mahogany 90. Made of 
steel. Rubber feet. Write for free, interesting, illustrated folder “HOW TO 
GET GREATER DESK EFFICIENCY.” All Dealer orders shipped immedi- 
ately. Dealr display sample sent on approval 


Ross-Gould Co- 


279 N. 
10th St 


ST.LOUIS 


ma | 
al) 



























Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service, Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS 992,50. Duidisc 
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A 


proven 
product 


Dealers 
are 
making 
good 
money 


Write for 
particulars 


CANT-SLIP CO., 





— = | 
Rochester, N. Y. 





ae 


APPLIANCES 233 











BRASS 


PAPER FASTENERS 


COUNTING HOUSE BRAND 
ROUND AND FLAT HEADS 


SIZES | to 9 
PACKED IN PAPER BOXES 
OF 100 EACH ALSO IN BULK 


LIBERAL TRADE DISCOUNT 
THOMAS STATY. MFG. CO. 


| SPRINGFIELD, OHIO, U.S.A. 














For printing signs, show cards, price tickets, etc. 


SIGN PRINTING | OUIF J 


: 
: 
: 
: 
*~ 
: 
% HANS H. HELLESOE 2#itadariiiseis 





DISTINGUISHED BY THEIR 


UNIFORM 
a - QUALITY 


TRADE 
MARK 





”? Pp ( 
Made of gen tine solid brass, : 1utiful lustre finish, 3 
sizes, Nos. 0 2, packed 100 " r arton, alec in bulk 


Quality and ¢ ost oa sing the deciding facte rs with your trade, 
u will find this line the most pr fitable to handle. Ask 
sur jobber, insist that he supply you with the best 


TREIBER-CAHILL MFG. CO. 
818 PARK ST. SYRACUSE, N. Y., U.S. A. 















Guaran- 
teed 
accurate 
dust- 
proofs 
and 
durable 


Measure Wasted | 
Time By the Dollar 


receives ANd you will be more anxious 
~ mnswerea than ever to cut it down to 


Zea the minimum 


Paid 


en De AUTOMATIC 

Finished. 

sniest- TIME STAMP 
enables you to have definite records of 
all time used on various jobs and makes 
quicker work and more profits possible. 
Helps you discover non-paying methods 
For forty years, a practical success in 
hundreds of businesses You can use one 
or more to great advantage Write for 
folder. 


The Automatic Time Stamp Co. 








Fas tamper-proof lock 159 Congress St, Boston, Mass. et, 
base and shock-proot “Originators of the Art of é 
. action Printing Time Automatically.’ D, 1129 University Ave., Rochester, N. Y. ll 











CLEANS THE ENTIRE MACHINE. Best Brushon the Market. Is equally as 
useful in cleaning all office equipment such as 


Adding Machines Duplicati: Modine Rather Sampo 


Addressing Machines Envelope 
Bookkeeping Machines _Foldin Modine 
Calculating Machines Ink -s Small parts in Furniture 
Check Protectors Letter Openers & Stationery Racks 


Made of Black China Bristles. Retails 35c. Big Profit te You. 


ARTHUR W. HAHN, Wire-Piitvea'rcnes 195-201 Latayotte Strest 


REYNOLDS SEALER 
The Most Simple Sealer Made—also Most Durable 


Don'tbuy a demon- 
stration — buy use. 


Pay tor your Sealer 
ONLY ONCE— 
when you buy it. 
The REYNOLDS 
requires no sup- 
plies or replace- 
ments. Will last a 
business lifetime 


Office ap pliance 
dealers find the 
Reynolds makes 

hem friends. 


REYNOLDS ENVELOPE SEALER CO. 


titi: 22 NO. MARKET ST., CHICAGO i, 


Protectograph Check Writer 


(TRADEMARK REGISTERED) 


Time’ Stamps & Clocks 
























EXACTLY NINETY FIVE DOLLARS NO CENTS 


(Denominations in Black; Amounts in Red) 
The world’s standard of protection; in 
all languages and monetary systems: 





PROTOD- Greenbac, 
the world’s first forg- 
ery-proof checks. 
Insured. 


Todd Protectograph Co., Inc. 
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SILK-Y-KOTE 


Carbons make clean, clear copies 





Are you getting these results with 
your present lines? Let us submit 
samples and quote prices on ribbons and carbons made by 
leading experts in the business. Experienced manufacturers 
and our location assure you of high quality and prompt 


Cooper Carbon Coated Paper Co. 
4606-8 Montrose Ave. Chicago, III. 





“Phone” Without Being Overheard (@ 


The wonderful sanitary 


Whispering Mouthpiece | 


enables you to talk freely with- | 
out being overheard—Hold se- | 
cret conversation—every ad- 
vantage of a booth telephone. *& 
A scientific marvel and positive — 
comfort in telephoning. Sold 
on 30-day, money-back guarantee. This 
little specialty literally sells itself, from 
our attractive counter display. 
Send for circular or order from your jobber. 


THE COLYTT LABORATORIES, Mfrs. 
Dept. H 565 W. Washington St., Chicago 
















LOOSE LEAF METALS 


For Everything in the Loose Leaf Line 
Ask About Our Special Assortment 
100 Metals $45.00 


You will be surprised. 
Send for Our 1922 Catalog 


HUGHES LOOSE LEAF METALS CO. 
544 W. Lake St. CHICAGO, ILL. 








IDEAL 
KANT 


SMEAR 
STAMP PAD 


It’s all in the ink—Kant Smear Ink 
will not smear or offset. 

Kant Smear Ink will not injure rub- 
ber stamps. 

Kant Smear Inked Pads will not dry 
on your shelves. 


TWO SIZES ALL COLORS 
Write us for further information 


IDEAL STAMP PAD COMPANY 


441 Sixth Ave. Pittsburgh, Pa. 


POPULAR PRICES 











——— 














MakeYourOwn 
Show Cards 


WITH 


COIT’S BALL BEARING SHOW 
CARD LETTERING PENS 


Dealers—Request a sample set and quo- 
tation. The most Reliable, Practical and 
Simple Lettering equipment today. No 
knowledge of lettering necessary to produce - 
signs and price tickets of “quality” and “dis- 
tinction”. They have been adopted by several of the leading 
Lettering Schools throughout this country and Euro in _ pref- 
erence to brushes. Standard Sets of Four—%”", %”, %” and 
%” retail 40c ea. $1.50 set, postpaid. 

ufactured 


Man by 
THE BRIDGEPORT PEN CO. 


BRIDGEPORT, CONNECTICUT, U. S. A. 





BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
uires no expensive per- 
orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as @& 
full case of cards. 


When a card is with- 
drawn the others are 
not only held in place 
but are kept on the 
bottoin of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravers. 














_ EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 

The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 
Film Duplicators, and supplies. We 
also furnish the trade with Hekto- = 
graph carbon paper and Hektograph aan, 
typewriter ribbons at lowest prices. #i@ags 

Write for literature. Domestic and 
foreign inqutries given promplattention. TA ar 


The Heyer Duplicator Co. 


160 N. Wells St., CHICAGO, ILL. 





HEKTOGRAPH 


LAN 














STEEL NUMBERS 
BRASS LETTERS 
LIBERTY COLORS 
SILVER MARKING 
TACKS TACKS 





Solidhed “Eyelet Pliers 


A COMBINATION PUNCH 
AND EYELET SET 


Solidhed “Eyelets 


SOLIDHED TACK CoO. 
37 Murray St.,N. Y 

















eens Seen en 
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‘Steel-Strong Coin Trays 
cE cam FOR STORING 
WRAPPED COINS 


Made of sheet steel, it is the only durable 
tray for holding suitable quantities of wrapped 
coins for vault storage or counter use 


Trays for all coins are same width and length 

interior steps regulate number of rouleau 
stored in each tray. Interlocking corners per- 
mit of nesting. Enameled in different colors 
for each coin i . 


WRITE FOR ILLUSTRATED CIRCULAR 
SOLD BY ALL LEADING STATIONERS 


. 





The C. L. Downey Company 


*11-943 Clark Stree‘ Cincinnati, Ohio 











APPLIANCES 23 








THREE DIFFERENT FINISHES Black 
Prices Range from $1.25 to $2.25 ) Ox. fet 
Special Discounts to Dealers Solid B 


We Also Manufacture Automobile Accessories 
Write for Free Booklet 


Steleix Metal Products Co. 


EDEN, N. Y. 


PEERLESS MEMO PAD 1 7 h 


TWO DIFFERENT SIZES { outta 


AGENTS WANTED 
Big Commissions 











TT Sell More Waste Baskets 


to more custemers. That creates 
more satisfaction than to gel! fre- 
quently to a few, who must re- 
place frail baskets that do not last. 


Daisy Baskets 


are sturdy, of sufficient capacity 

, and last long. Made of coppered 
wire with a solid bottom. This 
construction assures strength and 
prevents fine trash from falling 
to the floor. 












































Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 





NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12x64 inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments:— 4. 
Compartments:—1} inches wide 
at base, flaring at top to allow 
ease of access. 

This model is constructed Price $5.00 
on the same lines as our 

larger Models and is built with the same high standards in 
mind. The few compartments make it of use toclerks as well 
as executives, so everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sale. 
This Model and larger sizes illustrated in our circular which will be sent upon request 


STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 





Model 4 <« « 








ULRICE Se tows mbes 
INDEX with us, that will give 
TAB 


your filing supplies de- 

partment a big advan- 
tage. This adjustable file guide tab made of 
pyralin and steel has a convex reading surface 
on which the label can be adjusted to a position 
exactly at right angle with the line of vision. Can- 


not injure fingers—indestructible, efficient. Write 
for sample and descriptive matter. 


Ulrich Planfiling Equipment Co., ‘xer‘ver’ 








ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples. 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 








IT’S TYPEWRITERS 


All Makes 
All Sizes 
Lowest Prices 
Rebuilt and Rough 


ij 


Morse Office Equipment Company 


94 Washington Street, Boston, Mass. 











Drawing Inks, Sento and Colors 
Eternal Writing Ink 
Snasees in = 
aurine Muc 
Caste Mounter Paste: 
rawing Board a brary 
Office Paste Mucilage 
Liquid Paste 
Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives an 
adopt the Higgins’ Inks end Adhesives. 
be g revelation to you. 
We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Qugins**rsr? xipeutscturers 
Main Office and Factory, Brooklyn, N. Y., U.S, A, New York-Chicsge-Lendeo 

















aa 
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STURDY 


ToP PAPER FASTENERS 


SECURE 


The neat appearance of “TipTop’” Fast- 
eners recommend them to users at first 
glance. The extra good quality of brass 
used provides strength at the bend and a 
sharp piercing point; they can be used 
many times over. The improved construc- 
tion of “TipTops’’ protects even the most 
sensitive finger tips from injury by the 
point. “‘TipTops’” have a positive grip on 
papers; they cannot slip off or 

release part of contents. 


DEALERS—It will not be long be- 


tore this style of fastener is used more I 
than any other; why not sell the best 
and build up this end of your business? 





Packed 1000 Wrist ronan ssduampins °°" NS 
THE TIP TOP MFG. CO., Inc. 


SYRACUSE, NEW YORK 





HEADOUA 





December, 






Gel 
HECK WRUEES 
" ALL MAKES ON mM 


REBUILTS ARE THE BEST 


SENO FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 


SALES - EXCHANGES~ COVERS= INK RT 
~REBUILTS-REPAIRS- TYPE - AND PA ) 











CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
Mere Bands in a Peund — st — More Durable 


1 to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 63 E. 8th Street NEW YORK CITY 











EGGENS-HAMBLER COMPANY 


MANUFACTURERS OF 


FOUNTAIN PENS PENCILS 
STYLOGRAPHIC PENS 
180 BROADWAY NEW YORK 











MIDGET PENCIL SHARPENER 


Patent Applied for. Made in U. 8S. A. 

A Superior to any imported article. One 
dozen with display card mailed on re- 
ceipt of 70 cents in stamps. Jobbers 
wanted. Manufactured by 


COLLINS INK ERADICATOR CO. 


1404 Willow Ave. HOBOKEN, N. J. 














READY FOR DELIVERY 
The Original Tim Calculating Machine 
Representatives now for Can- 


wanted 
ada and Cuba, and the principal cities 
of the U. 8. 


THE TIMES-INTO CO. 


Sole Agents North America 


General Offices. 5 N. Wabash Ave., Chicago 








Handy Office Knife 


The Razornife is a knife handle 
into which a safety razor one ll is 
inserted. Blade can be pulled « 
and a new one forced in. Put up 
in glassine envelopes in bulk or 
on display cards. A Key Ring 
Knife. Retails 25c. Trial dozen 
$2.00 post paid 


GITS COMPANY 
5512 Potomac Ave. Chicago, III. 

















SHIRLEY PENS 


Used by over 40% of the Banks of the 
United States. Order from your jobber, or 
NATIONAL SUPPLY COMPANY 


Distributers INDIANAPOLIS 
Samples on Request 











DEALERS & SALESMEN 


Nielson’s typewriter cushion foot is 
the finest on the market. Thisshock 
absorber really cuts out noise and 
increases speed of operator. We 
make “Stayon” rubber piston 
twirlers, typewriter felt pads and 
pneumatic typewriter speed Keys. 


NIELSON SUPPLY CO. 
810 First Nat. Bank B'dg., Chicago 















Real Eye Protection 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and sometimes more serious injury. The Feather- 
weight Svoshade is constructed to protect the wearer's 
eyes from glaring artificial or natural lights or brilliant 
reflections. Durable, hygienic, adjustable, lightweight. 
Where it touches the forehead, the celluloid is curled, 

une a Scaae™ round surface—no binding to 
oe Gers metal parts to break out. Lies flat on 
k. Your 1 inguiry will receive prompt attention. 


The Featherwe:gat Eyeshade Co., Merchantsville, N. J 











Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 
“ EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manufacturers of Fine Gold Pens Established 1884 











As a subscriber to 
OFFICE APPLIANCES 


You can save your own valuable time by pass- 
ing your problems on to use and letting us 
“look it up” for you. 
two years for $3.00. Canada, two years 
for $4.00. Foreign, two years for $5.00. 


The Office Appliance Co. 


417 So. Dearborn Street, Chicago 


EXCELLO DESKS 


Made to Excell 


High grade desks at medium prices. 
Catalog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 
4820 W. 16th Street, Cicero, Illinois 


(30 minutes from downtown Chicago) 

















cLAR-O-TYPe 


THE WOHODER TYPE CL EanEee 








THE CLAROTYPE COMPANY, Inc. 


16-P HUDSON ST. NEW YORK 





Addressing Machines, Multigraphs, Dupli- 
cators, Letter Folders, Envelope Sealers, 
Mailometers, Check Writers, Dictating 
Machines, Multicolor Presses—at about 
half the manufacturer’s price. PRUITT 
COMPANY, 170-H North Wells St., Chicago. 














Pia th att a at 





December, 1022 


Send for Sample and Prices 
» The HANDIPAD, Bi-Pleix 
¥4 Memo Books, Score-Pads, Bill- 
oi Wads and Leather Specialties 
Write for Complete Price List 


WEINMAN BROS. 12E. Ninth St., CHICAGO 
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New IRVIN Paper Fasteners 
Gr THINGS DONE on feign. Gock. 


ock ar d display New Irvin machine be ause the 
serve business. They earn their hir« hey succes 
royally—they deserve. If you do not con dealers’ 
confidential price sheet and descriptive matter, writ 


ALEX. H. IRVIN CO., Curwensville, Pa., U.S.A. 



















on Metal Tip. 





FREE Samples Sent on Request 
Discounts to Dealers 


122 S. Michigan Ave. 








SIMONSON 


Patented Metal Tip Guides 
For Vertical Letter _ Card 


Systems and Check es, Are 
Indestructible 


None Genuine un- 
less stamped UV. S. 
Patent No. 794,749 


R. A. SIMONSON & CO. 
HICAGO 











How About Your New York Territory? 


Are you well represented in the Metropolitan District? 
Are you getting the sales you know you should? I can give 
you a service backed by twenty years’ successful work in 
this field provided you have a high grade Office Appliance 
to market and preferably an Adding or Calculating Machine 

Write me 

JOHN P. HOGAN 
717 TRIBUNE BLDG. NEW YORK, N.Y 








GOLD PENS~as Shapes and Styles 


Imprint 
Work a 
Specialty 


All makes Gold, Fountain, Stylagraphle Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc, 64-68 Fulton St., New York 











WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, multigraphs’ 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. 
We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 


ing cheap but the price. Write Today and Save Money. 
Chicago Safe & Merchandise Co. Zyic4a0" “i'iiNois 














Branch Managers Wante 


AW Pap 


Write or Wisse 











ECE UR ANTEED 


PERFECT MACHINES LOWEST PRICES 
— SPECIAL DISCOUNTS TO DEALERS—————— 
WRITE TO FLAVEN, MANHATTAN BLDG., CHICAGO 





ROUGH TYPEWRITERS - ALL STANDARD MAKES 


(REGAL REBUILT ROYALS) 
Write for new price List No. 39 


REGAL TYPEWRITER COMPANY, ia 


359 Broadway, New York City, U.S. A. 


MARCUS HARWITZ Cable address: 
General Manager “REGALTYPE”, N .Y. 








Announcing the Second Los Angeles 


BUSINESS SHOWVV 


to be held in March, 1923. An unrivalled oppor- 
tunity for reaching the enterprising executives 
of the country’s most prosperous section. 
Business Exposition Company 
215 Fourteenth Street Oakland, California 

















MORTON’S ODORLESS 
TYPEWRITER OIL 


IN USE EVERYWHERE 
The world’s best lubricant for Typewriters, Adding 
Machines and all delicate machinery. 
Chemically ——— _ — 
Write ot for free sample and prices 
MORTON MFG. CO. Louisville, Ky., U.S.A. 
Export orders given careful attention 








REG. U.S. PAT. OFF, 


SPEEDA4O Moistener 


The “New- for stamps 
labels, men Othe f ay 
Guaranteed fast seller. 
Liberal dealer discounts. 


RIVET-O MFG. CO. 


ORANGE, MASS, 











Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 


SNELLING & SON ™*"“GicOKtyN inet 


Exclusive Territory Rights Not Entertained 








ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis. 

We make all size rolls. m Tea 

Write for prices’ giving detailed specifications. 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 

















NAMOGRAPH—Business Getter! 
Christmas business lasts only a few days— 
Ask for our suggestion for getting the 
maximum out of holiday business. 

MODERN INVENTIONS CORPORATION 


1123 Broadway Room 406 New York, N. Y. 
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A Real Development in Office Desks | 

More Practical, More Durable, Better Looking! | 

j {Q” d > SO prac ica lat | 

(> U N N D EK sy K thee avait share va 

: ing the point-of-view about desks. 

with Patented and fully Guaranteed "80" ton. were neaded—and 
INLAID JiNO” WRITING TOP : 







vide the ideal writing surface. No 











longer are expensive, glaring glass 
tops and desk pads needed. You 
can’t scratch, mar or stain “LINO” 














tops like ordinary desk tops. 





They feel like kid, but wear like 
iron. Their soft green shade rests 
the eyes. No man who has en- 
joyed working at a Gunn “LINO” 
top desk would go back to the 
other kind. 














DEALERS: 
e lron- » oe “LINO” top desks nationally 


Why not coordinate with our 
publicity and reap the selling 
advantage? Ask us about this 


The Gunn Furniture Company, myYcntaan 


30 Years Builders of Office Desks and Sectional Bookcases 


We are advertising Gunn 
Restful fo the eye 
| 
| 
| 

















NNN LHL HEM a 


MB.” To us “M. B” stands for “MON BUREAU” E 
. To you “M. B.” stands for “MORE BUSINESS” 


This business magazine is the most valuable medium for you if you want to 
sell your goods in France. And why should you not? Don't you know that 
American goods and especially Office furniture and 
modern office appliances are very popular and 


much needed there? 


M. B. claims to be the most valuable advertising medium 
in France as far as business circles are concerned. This is 
a very logical and simple proposition; M. B. has been the 
first publication to advocate modern business methods in 
France. So it’s no wonder if it is read practically by 
every progressive firm in the country. Not only is it 
read, but it is carefully kept for reference and this 
accounts for the wonderful selling power of its publicity. 


MON BUREAU is particularly fitted to render you 
signal services if you wish to extend your trade on the 
Continent of Europe, in France, Belgium, Switzerland, 
Spain, Italy and Rumania. 


Ask for free copy. It is very likely to mean a most profitable 
turn in your affairs. 


The Advertising Manager MON BUREAU PaRis 7 FRANCE 


HUNAN TUT LTT 


NL 
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OVER THE 
MOUNTAINS 


For ten years the “‘The West Coast 
Leader’ has been a pathfinder ‘‘over the 
mountains”. 

_Itreaches cargo steamers, rubber camps, 
mining camps, construction camps, cattle 
camps, oil camps, nitrate camps, cacao, 
sugar, cotton and rice plantations, from 
Western Columbia to Northern Chile, from 
the Guano Islands of the West to the upper 
reaches of the Amazonian rivers. 

Week by week, month by month, and 
year by year, the Leader has gone by cale- 
tera balandra, railway, mule train, motor 
car, balsa and river steamer into the hint- 
erlands of five Republics. 

Wherever English-speaking pioneers 
are planting, reaping, tapping, digging, 
drilling, herding, hewing wood and hauling 
water in an area of more than a million 
square miles, the ‘‘Leader’’ finds its way- 


Every week in many thousand clubs, THE BLENDING OF TWO CIVILIZATIONS 
larboard and starboard of the Cordillera 
Real, the Leader makes its appearance. 


SUBSCRIPTION RATES 


$6 per year, postpaid to any THE WEST COAST LEADER 











offices, bungalows, shanties, tents, ‘‘lean- 
tos”, railway coaches and ships’ cabins, N the foreground a descendant of the Incas weaves her blankets in the same primitive 
j fashion followed by her ancestors 500 years ago. In the background the corrugated iron 


address in the world P. O. BOX 1265, LIMA, PERU 


warehouse and office building of a ccnstruction camp houses busy typewriters, addi 
machines and modern office appliances of every kind. The advertising columns of “TH 
WEST COAST LEADER?” are read by thousands of quantity buyers which the American 
manufacturer can reach in no other way. Write for Sample Copy and Advertising Rates, 




















IMPRESSIONS 


BRITAIN’S BIGGEST LITTLE BUSINESS MAGAZINE 


THERE IS NO MAGAZINE IN THE WORLD JUST LIKE “IMPRESSIONS”. IT TREATS 
business as the most important thing in material life and shows in a fascinating manner how easy it 
is to get pleasure and living at the same time. There are no technical articles in ‘‘Impressions”’. 
The great subject of Business is handled in a way which provides inspiration for all, whatever their 
profession or trade or calling. ‘‘Impressions” stands for better business and better living in the 
highest sense of the term. It is the monthly mentor of our biggest business men, and in its own 
circle, carries an influence more powerful than outsiders can understand. 


IT IS EDITED BY G. E. WHITEHOUSE, WHO, IN A REMARKABLY SHORT TIME, HAS 
earned for himself an international reputation for being the most interesting, yet fearless, writer on 
Business subjects. He writes a large part of the magazine each month; says what he thinks and 
thinks so nearly right that big men believe in him and applaud his views. 


“IMPRESSIONS” IS NOW PRINTED IN A HANDY SIZE OF 7” x 4” WHICH YOU CAN 
carry in your pocket and read it whenever you have the time. You may not agree with every- 
thing ‘‘Impressions” prints, but there is a certain fascination which even hard-headed business men 
have found to be irresistible. The subscription price for United States and Canada is One Dollar 
a year. The best way is to send a Currency Note. If after receiving the first number, you express 
the slightest dissatisfaction, the dollar bill will be returned to you. ‘‘Impressions” has almost as 
many subscribers in North America and in Canada as in Great Britian, and nobody has yet asked 


for the money back. 


G. E. WHITEHOUSE 


NEWDIGATE, SURREY, ENGLAND 
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The Famous “Emerson” Type 


rip. Only As Thick As Its Contents 






Hinged Covers 





The Stationery Store can handle 
this business easily no matter how 
special the order, and each order 
“Multiple” Type for Pamphlets is always of considerable volume. Inexpensive Ring Metals 


7% | 


All you have to do is take the order “Congressional” Type 
No Punching or Mutilation One Sheet or a Thousand 


The Barrett Bindery Co., 1328 Monroe St., Chicago, II. 


. & 
Special Binders 
FOR ALL PURPOSES 
Catalog covers are an ever increas- 
ing field for the loose leaf binder. 


Send us a copy of the catalog your 
customer is using now and we will 
submit a sample binder made es- 
pecially for it, so complete, so indi- 
vidual and so attractive, that your 
customer is bound to be pleased. 


We will tell you what it will cost 
you in any quantity you say— 

















THE CLIMAX LINE DATER and ee ee ll A SERIES of CLIMAXES 
NAME PLATE DATER <an also be ; The Greatest TIME SAVERS on the MARKET 


furnished with Wheels for all lan- These Machines are ALL METAL (with the ex- 

guages. THE TRAUT & HINE type and figures, giving neat, clear-cut impres- 

M’F’G CO. ales mate eh jetties sions. They are self-inking, dust and rust 
, 

pencil clips and the well-known 


proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
“ ” : ~ 
Kon Kave Kut” Pencil Sharpener. 


chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries. 


CLIMAX NUMBERING MACHINE 


Patented, other patents pending CLIMAX LINE DATER 


Patented, other Patents Pending 








Six Wheels 








1 to 999,999 Our proposition for dealers 

Three and agents in all countries 

Movements: of the world is an attractive 

— ANSWERED one. Write for our illus- 
epeat, ’ 

Duplicate. JUL 15'20 trated catalog. 





Facsimile of Imprint —— 








LIMAX 


THE TRAUT @ HINE M’F’G CO. 
12 3 45 6 1 UNION SQUARE, NEW YORK CITY, U. S. A. 
FACTORY, NEW BRITAIN, CONN., U. S. A. JUL 15°20 


Facsimile of Imprint Export Department for Europe and the British Empire, 9 and 10 Cheapside, London, E. C. Facsimile of Imprint 
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meet Cleri- Type Byron 






In actual 


Selling to save time, labor, stationery, 
Features increase office efficiency. 


Right now is the time to sell equipment. 
Each day lost means sales lost —do it NOW 


Byron Typewriter Cabinet Co. 


Dealers: 


LOUISVILLE, KY., U.S.A. 


Every office, everywhere, is a Byron prospect. If busi- 
ness is “off” with you, it may be your own fault—don’t blame 
conditions altogether, for right now other dealers are having good 
business on the Byron. 


Every time you make a sale you have put another Byron 
salesman in the field. Our business to date has been built 
almost entirely around repeat orders and orders sent in upon the 
recommendations of users. 


Write today for literature and our proposition to dealers. 
It involves very small investment and offers quick turnovers at 
a good profit. Remember the 30 exclusive, patented features are 
found only on the Byron. 


Guaranteed 


One second and it’s open 


floor space, to reduce costs and 


INCORPORATED 
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Entirel 
Strong “lig 


MADE UNDER OUR OWN PATENTS 


COLLIER~KEYWORTA CO,, 


GARDNER, MAS6&., U.S.A. 
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NATIONAL BUSINESS SHOW | 
America’s Efficiency Exposition : 





1923 


20th Anniversary 


National Business Shows for 
1923 are scheduled as follows: 


ST. LOUIS, week of January 29 
BOSTON, week of April 2 
CHICAGO, week of September 17 
NEW YORK, week of December 3 


Makers and distributors of anything 
which increases efficiency or contributes 
to the health, comfort and convenience 
in a business office are invited to arrange 
now for exhibit space in these shows. 


ANNUAL BUSINESS SHOW COMPANY 


FRANK E. TUPPER, President 
50 CHURCH STREET NEW YORK 


i 
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RISHEL DESKS 


Flat Top Salesman’s 
Typewriter Roll Top 
Standing Office Tables 


J. K. Rishel Furniture Company 


Makers of Fine Furniture Since 1867 
WILLIAMSPORT, PENNSYLVANIA 
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5 are used in every line of business and they 
5 cover the mailing needs of any and all of 
O 

0 your customers. 
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Q The TENSION line includes open-end 
Q tension envelopes, double metal - clasp 
8 envelopes, single metal-clasp envelopes, 
QO 

: metal -flap clasp envelopes, document 
G envelopes, photo-mailing envelopes, filing 
: envelopes, folders, mailing boxes, etc., etc. 
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You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal -Clasp 
Envelopes, one type of which is illustrated. 


Our book, ‘‘Envelope Specialties,”’ is in itself 
an education in mail containers. Send 
for acopy. It’s yours for the asking. 





The Tension Envelope Co., Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 
Telephone Sunset 6000 
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Wide Sections 
Twenty-four different 
units 


The Browne-Morse line of steel filing furniture is the embodiment of proven structural 
engineering principles. It comprises wide horizontal and half units; vertical and counter- 
height uprights in all sizes and combinations of inserts; solid card cabinets—in one and two 
drawer units in all sizes; transfer cases in all sizes; single drawer units and three sizes each 
of B-label and Commercial Grade Safes. Finishes are standard Olive Green, Oak, 
Mahogany and Walnut. 





Solid Card Cabinets 
Three Sizes of Each 








Al two-drawer solid card cabinets incorporate top depres- 
sions and bottom projections for intermembering purposes. 


takingly built and beautifully finished, it sells itself on sight. It facilitates Dealer 
sales and builds bigger, better business with corresponding increased profits. In 
fact: the overwhelming reception accorded Browne-Morse Steel Products proves that it 
pays to build office furniture, correct in every detail, irrespective of mauufacturing cost. 


[) tskinely uit and ben metal filing furniture is so distinctively designed, pains- 


Your copy of Catalog No. 1922 is ready. Send for it today. 


Browne-Morse Company 


Builders of Quality Filing Equipment and Supplies 
Sold through dealers only—No branch stores 


MUSKEGON, MICHIGAN 
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The illustration shows one of the 
long line of figuring machines 
which Burroughs has developed 
to meet every need of modern 
business for adding, bookkeep- 
ing, billing and calculating. 





INCE the invention of the adding machine by 
William Seward Burroughs in 1884, every 
year has added something to the speed, the con- 
venience, the enduring quality or the ever-increas- 
ing adaptability of Burroughs figuring equipment. 
You need not only the mechanical excellence of 
Burroughs Machines, but also the business experi- 
ence of these thirty-eight years of unquestioned 
leadership. 


And only Burroughs can give them to you. 


BURROUGHS ADDING MACHINE COMPANY 
Main Office and Factory: 
DETROIT, MICHIGAN 
European Factory: Nottingham, Eng. 


Paris office: 
1 Rue des Italiens 
Paris France 


Canadian Factory: Windsor, Ont. 


Canadian Office: 
700 MacDougall Ave. 76 Cannon St. 
Windsor, Ont., Can. London, England 


Sales and service offices in the principal cities of the world 


London Office: 
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What Burroughs 
Has Given to 
Business 


The original adding ma- 
chine did away with footing 
long columns and hunting for 
little errors. 


But the banker and the 
business man had to put fig 
ures on forms and statements 
—and Burroughs developed a 
wide, movable carriage for 
the adding machine, so that 
figures could be printed as 
they were listed and totaled. 


Then said the banker: 
“Give me a daily balance,” 
and Burroughs built a ma- 
chine that would automatic- 
ally subtract as well as add; 
and automatic machine post- 
ing was soon extended to 
commercial businesses. 

Distribution of sales and 
costs required a grand total 
as well as separate totals, and 
Burroughs saved the time of 
re-listing items, by producing 
the Burroughs Duplex—two 
adding machines in one. 


For Calculating 
and Billing, too 


A hundred jobs in business 
needed quick calculation—to 
extend invoices, figure costs, 
discounts, interest—to esti- 
mate a price or to take an 
inventory. The improved 
Burroughs Calculator did this 
work faster and at lower cost. 


Now Burroughs has ac- 
quired and improved the 
Moon-Hopkins Billing Ma- 
chine, the only machine pro- 
ducing a complete itemized, 
extended, totaled and type- 
written bill in one operation. 

These are some of Bur- 
roughs contributions to busi- 
ness; there are many others. 
Burroughs is equipped to give 
you the one best way to do 
your figuring at the least pos- 
sible cost and with the greatest 
possible convenience. 
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Burroughs manufactures 
Adding, Bookkeeping, 
Calculating and Billing 
Machines for all figuring 
requirements of business. 
Easy monthly payments 
on all machines. 
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—WINS AGAIN— 


This splendid Woodstock news is taken from a 
Radio message dated Paris, Nov. | 4th. 


‘“GAVRIN WINNER NATIONAL SPEED CHAMPIONSHIP. 


TRIOULEYRE FORMER CHAMPION WINNER PERFECTION 
CONTEST. BOTH ON WOODSTOCK.”’ 


Nothing less than the best 


WOODSTOCK TYPEWRITER COMPANY 
35 N. Dearborn St. - . CHICAGO, U. S. A. 
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OUR NEW CHICAGO HOME 
564-572 W. Randolph Street 


because of its spaciousness and complete equipment will 
enable us to raise the high standard of our efficient service 


Each one of our nine service stations, located in various parts of the world, 
is a complete unit in itself—prepared to give you real service. We have estab- 
lished a special typewriter platen grinding machine in every station. These 
machines actually grind a new platen on the core originally sent us—no sub- 
stitutes. Hence the unnecessary expense and loss of time due to substitutions 
is eliminated. When you want real service—write or call for AMES. 


SERVICE STATIONS 
1627 Champa Street, 
Denver, Colorado 
135 Victoria Street, 
Toronto, Canada 
50 Lispenard Street, 
New York, N. Y. 


1 A de Capuchinag 32 
Mexico, D. F. Mexico 
65 Moorgate Street, 
London, E. C. England 
305 George Street, 
Sydney, Australia 


507 Mission St., 
San Francisco, Cal. 


50 O'Reilly Street, 
Havana, Cuba 


611 Fannin Street, 
Houston, Texas 


A NEW STATION—511 Eleventh Street, N. W., Washington, D.C. J. E. RICHARDSON, Prop. 


AMES SUPPLY COMPANY 


564-572 W. Randolph Street Chicago, Ill, U. S. A. 
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